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BEFORE
THE PUBLIC UTILITIES COMMISSION OF OHIO

In the Matter of the Application of Ohio
Power Company for an Increase in
Electric Distribution Rates.

Case No. 20-585-EL-AIR

)

)

)

)

In the Matter of the Application of Ohio )
Power Company for Tariff Approval. ) Case No. 20-586-EL-ATA

)

)

)

)

)

In the Matter of the Application of Ohio
Power Company for Approval to Change

Accounting Methods. Case No. 20-587-EL-AAM

RESPONSES OF THE OHIO ENVIRONMENTAL COUNCIL TO THE
OFFICE OF THE OHIO CONSUMERS’ COUNSEL’S FIRST SET OF
INTERROGATORIES AND REQUESTS FOR PRODUCTION OF DOCUMENTS
(APRIL 22, 2020)

INTERROGATORIES

INT-1-001.  The report “Estimating the Benefits of Waste Reduction in Ohio,” attached to the
Direct Testimony of Brendon J. Baatz as Exhibit OEC-3, states (at p. 2) that “This
report was commissioned by Ohio Hospital Association, Environmental Law &
Policy Center, Ohio Environmental Council, Ceres, E2, and Natural Resources
Defense Council.” Please identify:

a. The total amount of money paid to Brendon Baatz and/or Gabel
Associates, Inc. to prepare the report; and
b. The amount of money paid to Brendon Baatz and/or Gabel Associates,

Inc. by each entity that commissioned the report.



RESPONSE:

INT-1-002.

RESPONSE:

INT-1-003.

RESPONSE:

RPD-1-001.

RESPONSE:
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OBJECTION. OEC objects to the extent that the Interrogatory seeks irrelevant
information. Subject to and without waiving the foregoing objection, Gabel
Associates was paid $33,500 for the report by the Ohio Environmental Council.

Brendon Baatz was not compensated individually for the report.

Has the report “Estimating the Benefits of Waste Reduction in Ohio,” attached to
the Direct Testimony of Brendon J. Baatz as Exhibit OEC-3 been published in any
journal or publication? If the answer is affirmative, please identify all journals and
publications in which the report has been published and provide the date of the
publication.

No.

If the answer to INT-1-002 is affirmative, was the report peer reviewed?

N/A

REQUESTS FOR PRODUCTI FD MENT

If the report “Estimating the Benefits of Waste Reduction in Ohio,” attached to
the Direct Testimony of Brendon J. Baatz as Exhibit OEC-3, was peer reviewed,
provide (i) copies of all drafts of the report that were part of the peer review
process, including any drafts with comments resulting from the peer review
process, and (i1) any other documents containing edits, suggestions, or other
comments on the report resulting from the peer-review process.

N/A



RPD-1-002.

RESPONSE:

RPD-1-003.
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Provide a copy of all workpapers Mr. Baatz or Gabel Associates, Inc. created in
preparing the report “Estimating the Benefits of Waste Reduction in Ohio,”
attached to the Direct Testimony of Brendon J. Baatz as Exhibit OEC-3. Provide
these in native format with all formulas intact.

The supporting workpapers for Exhibit OEC-3 are confidential and subject to a
Non-Disclosure Agreement. These workpapers will be provided following OEC
receiving executed Non-Disclosure Agreements for parties wishing to receive

them.

Provide a copy of all public records requests submitted by OEC to the PUCO in
connection with the above-captioned proceedings and the PUCO’s responses to

such public records requests.

RESPONSE: None.

/s/Miranda Leppla
Miranda Leppla (0086351)

Counsel of Record

Trent Dougherty (0079817)
Chris Tavenor (0096642)

1145 Chesapeake Avenue, Suite |
Columbus, Ohio 43212-3449
(614) 487-7506 - Telephone
mleppla@theOEC.org
tdougherty@theOEC.org
ctavenor@theOEC.org



mailto:ctavenor@theoec.org
mailto:tdougherty@theOEC.org
mailto:mleppla@theOEC.org
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CERTIFICATE OF SERVICE
I certify that a copy of the foregoing Responses of Ohio Environmental Council to the
Ohio Consumers’ Counsel’s First Set of Interrogatories and Request for Production of
Documents was served upon all parties of record in the above-mentioned cases this 29th day of

April, 2021 via electronic delivery.

/s/ Miranda R. Leppla
Miranda R. Leppla
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