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BEFORE THE PUBLIC UTILITIES COMMISSION OF OHIO 

In the Matter of the 
Complaint of The Office 
of the Ohio Consumers' 
Counsel, et al., 

Complainants, 

VS Case No. 10-2395-GA-CSS 

Interstate Gas Supply 
d/b/a Columbia Retail 
Energy, 

Respondent. 

PROCEEDINGS : 

before Ms. Katie Stenman, Attorney Examiner, at the 

Public Utilities Commission of Ohio, 180 East Broad 

Street, Room 11-C, Columbus, Ohio, called at 10:00 

a.m. on Monday, November 7, 2011. 

VOLUME I 

ARMSTRONG & OKEY, INC. 
222 East Town Street, Second Floor 

Columbus, Ohio 43215-5201 
(614) 224-9481 - (800) 223-9481 

Fax - (614) 224-5724 

ARMSTRONG & OKEY, INC., Columbus, Ohio (614) 224-9481 
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The Public Utilities Commission of Ohio 

Ohio Competitive Retail Natural Gas Marketer Certificate 
l̂ enewal 

Issued pursuant to Case Number[s): 
Q2-1683-GA-CR$ 

Is 

Ohio Competitive Retail Natural Gas Marl<eter Certificate Numben 
02-002G(5) 

Granted to; 
Interstate Gas Supply, Inc, 

Whose office or principal place of business is located at: 
6100 Emerald Parkway, Dublin, Otito 43016-3248 

And is hereby certified to provide: 

Retail Natural Gds MdrketM'Services 
within the stdte of Ohio, for a tvvo-yearperibd. 

Certification Effective: 
Mi>H, July 24,2010 through July 2 4 ; ^ 1 2 

g d » . : ; . . • :r 
i g « The certification of Ohio competitive retail natural gas marketers is goverr>ed by 
S S * Chapter 4901:1 -27 of the Ohio Administrative Code dnd section 4?29;i20 of the Ohio 
ftoo Revised Code. • 
i l ts 
KP.O 
'i^rt This Certificate Is reyoccible if gll of the corKJIKions set 

1 a 1 1 ; forth in the aforementioned CQse(s) ds well qs those 
•̂  ^ffl'*' under law, are not met. 1 

« J rt Certified entity Is subject to all rules and regulations of the cornmisslon. r̂ oy/ e)dsting or 
5 « 5 hereafter promulgated. 
H 0 « 
g Jr 
2_ Ji I Witness the seal of the Commission affixed at Columbus, Ohio 
^ K t located: August 10,2010 

By Order of 
The Public Utilities Commission of Ohio 

A ' ^ - p y 
Renee' J. Jenlcins, Secrete 
Betly McCauley, Acting Secretary 
Marinjth C Wright, Acting Secretary 

Form No. CRfllGS/CRS/R-06 
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• Columbia 
' „ Retail Energy. 

Columbhi Ratet Bnergy ta not m ^OMtt 
of AffSourcs or CohnMr GBS o< OMn 

Dear 

Columbia Retail Energy Is pleased to offer you the stability of a fixed-rate plan for your natural gas. 

Columbia Retail Energy is currently offering a low fixed rate of 750 per CCF through your 
September 2011 billing cycle. 

What are the benefits of ja fixed rate? 

With a Columbia Retail Energy fixed-rate plan, you get the peace of mind Ichowing that your rate is guaranteed and will not change 
through your September 2011 billing cycle. This low fixed rate will protect you If market prices increase. 

Prices may be low but what happens if natural gas prices decrease even further? 

Besides being protected from price Increases, you may benefit from even lower prices laecause with Columbia Retail Energy you have 
the ability to switch to any of our other fixed-rate products at any time during the Initial term ending September 2011. Simply 
contact us to enroll in another fixed-rate plan and we will waive your eaily termination fie& 

What if you do not lock in a fixed rate? 

Effective April 2010, your utility changed to a maritet-based monthly variable rate called the Standard Service Offer (SSO), The SSO 
price Is based on the monthly NYMEX price of gas plus an additional 193< per CCF. 

What is the difference between your utility's variable rate and this fixed rate offer? 

Your utility's SSO rate is a variable rate that changes rnonthly and may be higher or lower than 75C. In addition, had the SSO pricing 
structure been in place over the last five years, the average price would have been 88C which is 17% higher than this Columbia Retail 
Energy fixed-rate plaa 

Columbia Retail Energy is based in Otilo and ts certified by the Public Utilities Commission of Ohio (PUCO).̂  It's easy to enroll, and your 
service will not change. 

This offer Is available fo r a l imited t ime only. Please enrol l no later than Friday, October 22,2010. 

Choose one of three easy ways t o enro l l : 

g Phone: Call Cbiumbia Retail Energy ^ ^ A/lall: Complete tfieenclosed i S N internet: Goto 

toU-fiee at 888-493-6790 Monday-Fiiday. ^ ^ 2 enrollmentcard and return It In w M CoiumbiaRetailEnargy.com 
Sam to Spm, and Saturday 9am to 3pm (CT). S W f i the postage-paid enveiope. V s r andenterthe Promo Code below. Due to high IntniM In our IMXM olfen ifW are eaipniandng hrgh aU wlumo. For your ranvanitna; vw re ra^^ 

You will need your Columbia Gas of Ohio account number at the time you enroll You can find your account number on your gas 
bill. You will also need the Columbia Retail Energy Promo Code that appears below. 

Columbia Retail Energy Promo Code: NFA116066690 

^Ttie tndemaric COLUMBIA RETAIL ENERGYinduding the starfount design Is a ttademarfcof KISouroe Oxporate Services Company and Is used under license by 
Interstate Gas Supply, Inc. Interstate GasSupply, Inc, is not an affiliate of NISoum Corponrte Services Company or C o h J j n b j a G g o f g i j ^ ^ ^ ^ ^ 

I 

http://CoiumbiaRetailEnargy.com
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Vty Natural Gas Supply Contract with Columbia Retail Energy*^ (Intarstats Gaa Supply, Inc.) 
Form FCOH.CRE.7S-0911LRY Kgepforyot im 

T«nti: The term of thb program wM begin with the first blling cyde my entollment or rate diance is confinned with Columbia Cas of Ohio (*C0H1 and will continue thi ( 
Sflotembar 2011 billing cycle CPrimMyTemi'] and automaticai^oDntinue year-tD-yearthereafter (October ttirotigh lh«{bllav«<ng SoptemberbllllnQcydas each'Second: 
unnt canoeied by notice as provided by tHs AgreennenL InterstsK Gas Supply, Inc (doing business «s Xdumbla ftetaJl EncroySM*) vM\ supply the commodibr portion of nry natur, 
COH w i l continue to be my Natural Gas Oistrasutlon Company CNGOCI. Within 3 business dtaiys of enrohnem, Columfaia Retsl Erwrgy will notify the NQOC to transfer gas sefvl< 
program. Due to the volatiky of the t ^ m a r i a t Columbia Retail Enatgy reserves tlKrfgUtx>discontinuethbcor>tractanytiriwb«l«reenrolm 
aistomer, CQIUHI bia Retail Energy reserves the right to not accept or resdnd this enroilrrient w to n!^ 
nils piogram. Th« tnKtemMic COLUMBIA RETAa. ENERGY including me starburst davtan •• a trad«nait i of NlSourco Corporate Setvices Cornpany and fa us4 
l i C M M i v inteistata G H Si tpp^, l iw. I n t o n M * Gas Supply, i l i a . IS iMt art alfMala of NlSoiHva C o i ^ ^ 

Ragulalare: The residential natural gas program Is subject to o n ( ^ ng fUtl ic Wllides Carrimisslon of O t e 
serminatedorrr«Merlally altered,this Agreemerit riiay be temrlnaaed^CQIUTIbiaRetal BiergywitlxMX 

Prtca: Stirtng with my ft* Mling «y<^* <»> * > ' contract through mf ftoptaniwr 2W1 billrng tyda, my prtce yf i i be $0.7S p»r CCF aadi billing cyde. Thereafaf my price 
detailed below. I am respon^Ue tor and my pirloe does n«t iTHJudt appicMe t ix«i «nd/o( NGlX d w g ^ 

Raiwwal Twin and P i to * (=or«aehSecDndaryTenm this Agreement wlk automatically renew ooayearto year basi^, unless Columbia Retail Biergy provides me widi notice of a 
lennlwhldi could indudemond) to month). Columbia netallnergywfll send menotice of my lenawalatiatn 45 but notMor«d^ 
ttttail Energy reserves the right to inal« chaiMcs to the ttrms of this Agraament IndudliMDfioa and piW 
least45butnotmon»ihan90di^criorlotn*aut«in«ticrenewaloftnijBgreeraenL IffcbnoCcaMallhcAgreementatthattfene.thisAgicemantwIllconlinueaimynevfnoti 
and temns for the Secondary Tenn. C î umbia IfetB^ Energy reserves the right to lower i ry price at a iv Ume for any month or months a(>d thereat^ 
without providing me wUi notice of either. 

nt«cla«lon Pwiod; If I am a new customer to Columbia Retali Gicri 
tefcphooe at the number wDVidedertheoonlirmabon notice within , ^ _ 
conbialng Columbia IMaH &iergy in VMidng or by tetephone within 3l>daM of aniailnMnt iMih CohmMa Itatal) En^ 
I will not receive a <onfininatton notice ftom the NGOC but; In the event I dadda ta leidfKl anollitwrii in thfc Agreeinent during the n^ 
AgreementwKh Columbia Retail Energy wittMutpenalty undenhlsAgraamcnt 

C>iii»llattan:1>jringthepeifcxls described in nesdsrionPertodabovfcthenitnoaincelUilDnlMtoendtMsAgreemerft Further, tither party can cancel Ms Agreement alU 
t iw M m v y or ainy Seconda ry Terrtx to be eNiBctlve 3t ttw ervJ of such larm Midi no onaeBaiirmfe^ I9 provUhig iioti 
provided In the renewal noHoe. At aH other times, this Agreement may be canoefed by aldNr paiqr bjr piwlding notice of canceliaUon to the omer and the payment of a 
cancellation fee. However, notwithstanding any<Nng to We oonnwy n t^b agraaniaM. f I Mtar l n» a ftaw ftxed price contract (thit doas not Indude governmental age 
agreements; vaitable rate contracts nr short term, less than 6 months moWhyfaio Mite UMitiaCb} wlttiOolumUaKetall Energy any time after enrolment and before Seplamb 
oiumbla Retail Energy iwiH waive my cancellation fee CancellaiionnalioaspnNldedafUrrtheNGDCdeaiKnemayiesiiltlnanaddKional mondrCs) of service lieyond the contract 
th«newprice,whlchTagrwtopay,astheaffKt|vedate«fallcancelalk)Kawsubjectiof<(X)CgukialliM(. l u ^ 
an NGCiCswitchlng f w may apply undar the N<»Csttriir and die NGDC i m 
SecondaryTcnnandthetennTsemonihscrlonger,ih«canc«HatioriwviMMr«tl^ 

AwkminentThis comraa is asslgruble by Columbia Retail EriergiywiliiairtMycDnserAirfijfetto 
the NGDC and me thirty (30) days written notice priorio any assignmoit 

Contact and OiapiJta Rnohit ioi iB: In the ev«m of a billing diqput* <viis««« i<(gaR^ 
questions or ooncems about pilclna I can contact the Columbia Retail Bwfgy a n k x dapaitment fay shona weahdays ton 8:00 am. to SdlO pm. U at 1-88fr493-67e( 
l-80(>484-4a». In wrIUng at Pja fioK 9OGO, Dublin, OH 4)017, or through thalrinib siteai w w w £ o l u m M « ^ ^ 

1. ^. - .-..^ .. . . . -^ . . — . . _ j _ ^ . , . . --ictohMrl»ftalallEniray,oriw3eneralutilitylnfonnatton,reSlde 
f orfcrTtYtoifteeat f-80»«86-l5A) (toilfreei^ft«>m8r00ajn.io 

, ^ , IS may also contact the OhIoCoiBumaB'CoMnsalfcr a * 
ft00ajn.v>5i00p/n.wi«^idayiorvbllwww.pidioccMg. 

I am a new customer to Columbia Retail Gicigy this Agraament may be lescMed by me with no canceHadon te by: <11 oontacdrw the NGiX in writ 
t provided c r the confirmadon notice within7 faurincsi days from fha poct-maili date of the confirmation notice sent by the NGDC (liescbsion Perlo 
aHEnergyinvMidnaorbytelephonewlthin3l>(iaysafaniailnMntiMihCoh«iMaltatal)Energyonthlsp>09ramrCanceH^ Viamaneidstingi 

dwIceeCohimbiaReailEneTWxcinL tf rny iKiestlortt or ooncams ot comptiim areiwt I 
business customers may corjacttiiePuUcUtintiesCommbslon of Ohio for assi t taMcaat-aai^^ 
weekdays, or at www.pucoAhioJgov.ResJdentialcustoitieis may also contact the OhktComumanrCbWHBilerai i^^ 

and condltioni. If I pay undar the bud9« b i l ny inenl plan, I understand tttai this serwte will nnak i iMUt t i L 
dliectb, such bwoice would ooMalnCa|unMRelaalMm<sgasprV»andn^ 
Retail Biargylnvojcetineditec^andlMio paw iMtMnmiwnmvKlAedortthal(tvolca(t)alate<w 
medfrecdyfesewlcespro\4iteoC<MumblalteM&iimyiiia»laiiii>>at«tWsAgra^ 
anangementi If I M to pay my Invoices timHywIiidrkxJudeCaluirM Retail Energy diarges, die NGDC may 
charge, upto 24 months ofmy paytnent history n r lanilct^iendarad fawpAimbIa lta<i^ E n a ^ 
Cokmbla Retail Energy is penwrning PilKng tantafcwIoroHmwfdalciellecdon], Columbia Retail Energy wf lnot d M o M nwaonum number to any other tNrd party wid 
affinnathrerrritten consent or Electiot<cautlwitaillonarpi«warit>>acw«tcrOcwmtelon order 
performing billingsar/tce«,ColumblaReta«EneMBrwIlliMdbdoiefflysodais^^ lauihariKCoiumi: 
Energy to obtain my blillni) payment atKl usage iMtnyl foni the NSDC 

MoirtnarramilnatiatKlunderstand that this conneiwnaunenancaiyMminaiA 
seivedby iheNGiX. Alsob I undentand that I have t l w d g i h m t a m M M M s AOrMmeni^w^ 
ponabll>ty.iflirio«« within the NGDC sewlcetenWoiyanddoiwtgiMdiaa t ry r l g h t t o c a w r i l ^ 
service at my new locMlon I agnw that If I do not tennlnM iNs Agieanwnt as ptmUad h thb paiegraph, i g n m m a h ^ ^ 
arid macarnuinbcrfs) for my new locadon and IP iw i s fo ( i tyomliaa to iny new le<aden. If requested by ColiMiMa ItaW 
. , m,̂  . . . _ . . . _ . . — . . . ^ . . M . .. 1 — . ... . — ' ' - l o i t t H g Agreement Will automaticafcrtemiinate. I ur« 

! NGDC accepts my enrolimenC with Columbia Retat 
_ . . . , ., , , r -—. r ditional months tfiatlwas not wldtCoMnWa Retail 
unless agreed to in wtidiig by OalumMfletal Biergy.Btaapt as proMldedh i M s A g r w i n i M i r O ) ^ ^ 
wlthoutpenaky to r r « 

/ Uml ia t lM of UaUt ty / JurtsdU^don: This Agreement is for residential and small commaiclal ctokMters In the Columbia Gas of Ohio senrice tenitoiy. ey emet 

wfUchever is applicable) wtth no penally to CSlumUa Retal BwOT. This Nmitadon applies to related a e ^ ^ 
participatioii in the program it subject to the rules of the NGPC and custom«s are somedmes tenDlnated fiom the residential piogfam eldier In error or for being in arrears. 
bttancesiican contact AeNGDC to correnthe problem and be reimtatad In the resldemiaipiograin, Regardless of the reas^^ 

wtlding damages and tn addlllon shall not be responstsle for any indirect eorttequeniiJi «eclaj or punltlw damages whether arising und«f conw 
! its issues through the PUCO as detallea under 'Contr 

, , ^ _ , , courtofflieStateofOWositllnginFranldinCounwOhloortheUnltei 
District Owrt silting in Ranldin County, Ohio, i submit to the personal jurlsdicdon In such cotais and inevocably waive a ^ 
as the praperfotumfwaity and ail ecboiuadsing under this Aoreemetit The parties agree that this Agreement ) ^ | | be ft^^ 
choice of bwpfcnrlsions. I 

http://www.pidioccMg
http://www.pucoAhioJgov.ResJdentialcustoitieis
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Colimifta 
T. Retail 
Energy.. 

Sonlce is provid&d by IGS Enargy un<l9r 
the trade name Columbia Retail Energy. 

No cancellation fees. i 
No hasstes. Mo worries. ' 

M!^v.6oJto'rabiaRet^llErie%.corn 
H I ; Bf8r4^g-6796.. .; . j 
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During the summer, most of us aren't thinking about natural gas pnoes - or hotv they will Impact our heating costs this winter. So 
why send you a tetter atioul natural gas now? Because natural gas prices are currently rear an eight year lowl Now Is a great time 
lo take advantage of Ihe currant low prices and lock in a fixed rate before the winter heating season arrives. 

Columbia Retail Energy's lixed-rate offer of Just 72.90 per CCF is the lowest fixed-rate offer without a cancellation fee on the PUCO 
Apples lo Apples websitel' Not only is our rate guafantee<l Itvough ycur July 20 tZ billing cycle - there's no cancellation foal So if 
there's ever a different offer that you prefer, you're free to switch by simply calling us. Columbia Retail Energy - we guarantee your 
price and ensure your peace of mind. 

Why chooM Columbia Retail Energy? Columbia Retail Energy is a brand offered by IGS Energy through an agreement with 
NiSource Retail Services. We are proud to be entru^ed with the Columbia brand. In busbiess for over 20 years, IGS Energy serves 
more than 850,000 customers in nine stales. 

Benefi ts to y o u : 
- Ifs Simple: Three easy ways to enroU, 
- lt'15 Smart; Loc* in a natural gas rate when prices are low. 
- It's Safe: No canisBllatian fee. 

This offer is availaljle for a limited time only. Please enroll no later than Friday, October 7,2011. 

Choose one of three easy ways lo enroll: 

PlKine: Call tis loll-li«e al 
aa8-4e3-«79o M - F. s am. - e p.m., 
and Sat 9 a.in.. 3 p.m. (ET). ^ 

Mull; Cornplcita Itie attached 
enroltnmni card and return II 
in Iho poctflgo-paki snvolopo. 

tn te inv l : Visit u i at 
C0lumbi4RfttailEnargy.com 
and enlor tho Promo Coda l»lciw. 

You will need your Columbia Gas of Ohio natural gas account number at the time you enroll. You can find your account number on 
your gas bOI. Vou will also need the Columbia Retail Energy Pronw Code that appears on the enrollment card below. 

^SI>o<Mn on i t io r>ut)NclltiEi!ies CommisslDn o l O h i o { P U C O ) App les to A p p l o f raite p a g e u oT d,'16/2Q11. 

® 
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Columbia Retail Energy is not the utility and neither Columbia RetaS Energy nor Interstate Gas Supply, Inc. f l G S Energy") is an 
affillals of NiSource Retail Senrioes or the utilily, Columbia Gas of Ohki. The Columbia Retail Energy name and starburst design are 
used by Interstate Gas Supply, inc. under a license agreement with NiSource Retail Services. 

• Detach tiere-

Enrollment Card Plearse fill out, sign and return to Columbia Rtitajl 
Energy in the postaga-pairi enveiope provided. 

^ Yes! I want to take control of my natural gas costs. 
By signing this enrollmam form, I am enrolling with Columbia Retail Energy tor a fixed rale of 72.9^ 
per CCF through my July 2012 Mling cycle. 

RarjuirwJ tei intrAlmenl 
Fill in yoiif Coiumble Goii of 0'i'«5 natural grw account number. 

Email AEidi ess: 

ByxtBnlna CIIR •nrqi lnitnt c i f t f , ) am ••tAcltn^ c«lu*i i i ta I M M SiMi^if «« my a^anl t w i M u n t gas to t f i t y wttk dfat[lbijtl9narr«uiljfl(t 
MS IhMd IMbyCa lun iMOwofOMouad i i r l JMUtnMIMceA t f i t l i i n tm f i t oaM l . Ctt luint i i f tQ»*0lO4ito^He«4it inul l»Gh«fB*ifwt«f 
ta ia t . diaiviliuiMn,und M t m apfiKcsbia ta»i . (Columbte Ratail E i w r n o u A n t t f o t m FCOH-CRE.7Z»471IMVJ 

Columljw RoiSil EmiSi Pinmo Codo-

COM CRe AAAia_f»Jndd ^ 

Columtira 
„ Retail 
Energy., 

Sendee is provided by iGS Energy^ 
und0r ihe trade namo Co!umtia 
Retail Energy. 

" ' \ Ch»tA. i>»fe tf floy or th« fntannafinn »bo!ao 
. - i tfc brMtirrod- Pfawmt n i A a ctMrectona o n 

IhA hranl! itide of OVA cftnL 

1 Chsolt hsm n you'd Hko ColurTibiil RiftBU 

. J Ensrgy to tmul f you x&oix special oHdm in 

wzvit 9:n PM 

http://C0lumbi4RfttailEnargy.com
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Online Faings - Viev/ Employer Agents Page 1 of 1 

OLAC Home 

Agents for Interstate Gas Supply, Inc. (dba IGS Energy) 

Click on the agent's name to find all employers of that agent or return to search form. If a check appears in the L(egislative) or 
E(xecutive) box, it indicates the individual is registered as a lobbying agent for this branch of the government. Additional 
information is found in the Lobbying Handbook. 

Only current engagements are shown. Terminated engagements are not included in the search results. 

Agent / Address Phone L E R 
John W Bentine 6143346121 0 D Pj 
65 East Slate Street 
Suite 1000 
Columbus, OH 43215 

Agent/Address Phone L E R 
William Fitzqibbon 6143347134 1 ! E El 
65 East State Street 
Suite 1000 
Columbus, OH 43215.4213 

Agent / Address Phone L E R 
Vaughn R Flasher 6142216408 B S B 
37 West Broad Street 
Suite 405 
Columbus, OH 43215 

Agent / Address Phone L E R 
Robert J. Kovev 6147253867 U H PI 
P.O. Box 163114 "~ 
Columbus, OH 43216 

Agent / Address Phone L E R 
Denise M Larr 6143346126 ^ g ' Ei 
65 East State Street 
Suite 1000 
Columbus, OH 43215 

Agent / Address Phone L E R 
Jody Licursi 614-221-6408 S SI H 
37 West Broad Street 
Suite 405 
Columbus, OH 43215 

Agent / Address Phone L E R 
Donald Thibaut 6147253867 H E P 
P.O. Box 163114 
Columbus, OH 43216 

http://www2.jlec-olig.state.oh.us/olac/ReportsA^iewEmployer.aspx?id=l 958 11/2/2011 

http://www2.jlec-olig.state.oh.us/olac/ReportsA%5eiewEmployer.aspx?id=l
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Kasich friends in high demand 
3 who have long been advisers to governor become top lobbyists 

Monday May 23, 2011 6;39 AM 

Comments: 0 Recommend ShareThis 

A half-dozen blocks 

south of the Statehouse, 

Donald G. Thibaut's red 

clapboard house in 

German Village has 

become a center of 

political power in Ohio. 

Gov. John Kasich's best 

friend has set up a 

lobbying shop, signing 

up a dozen blue-chip 

companies. His 

overnight success as a 

first-time lobbyist is 

turning heads on 

Capitol Square - and testing the credibility of Kasich's oft-made promise 

that friends will get no special treatment. 

;• DISPATCH FILE PHOTO 

Gov. John Kasich says that when he talks informally 

with longtime friends who are lobbyists, he will not 

discuss their clients' interests. 

Neither Kasich nor Thibaut see any problem, but others wonder whether 

the governor's close ties to Thibaut and two other lobbyists who are 

members of Kasich's inner circle of advisers might open the governor to 

charges of hypocrisy. 

"The perception is that they're cashing in," said one prominent Republican 

who asked not to be named for fear of retribution. 

Thibaut, Robert F. Klaffl<y and Douglas J. Preisse are Ohio's newest 

superlobbyists, an ever-shifting hierarchy that ascends and descends with 

the rise and fall of each new governor. Since Kasich's election, business 

has boomed for the three lobbyists, even though none has had to sohcit 

new clients. 

http://www.dispatch.com/content/stories/local/2011/05/23/kasich-friends-in-high-demand.... 11/5/2011 

http://www.dispatch.com/content/stories/local/2011/05/23/kasich-friends-in-high-demand


Kasich friends in high demand | The Columbus Dispatch Page 3 of 6 

"Generally, the client knows or has heard to go to these folks because they 

know everybody on tlie inside ofthe administration," said Vincent J. 

Squillance, a 33-year lobbyist for the Ohio Home Builders Association. 

"They will get access." 

For the last two years, legislators, lobbyists and others have been in\ated 

to Thibaut's house, to warm them at first to Kasich's candidacy and later 

to the Republican governor's policies. 

Almost eveiy Thursday during the 2010 campaign, Kasich's closest 

advisers, including Klaffl<y and Preisse, met at Thibaut's house to 

strategize. After Kasich's victory, candidates for his cabinet trooped to 

Thibaut's house to be vetted. 

These days, the 67-year-old Thibaut welcomes clientis into his home. At 

least 12 companies have hired him - probably for fees ranging from 

$4,000 to $10,000 a month, according to estimates by other independent 

lobbyists. 

From his first days as a candidate, Kasich routinely railed against special 

interests, insisting tliat there would be no favors for his supporters, 

including close friends. Acknowledging that he often talks vyith Thibaut, 

Klaffky and Preisse, Kasich said last week that he will not discuss their 

clients' interests with them. 

Kasich said he has set up a process in which all lobbying contacts go 

through his chief of staff Beth Hansen, with no exceptions. 

"I don't have conversations with people about clients," the governor said. 

"It doesn't matter who my friends work for." 

Thibaut, Klaffky and Preisse said they avoid discussing client matters with 

the governor. 

"I don't want to get yelled at," Preisse said, noting that Kasich won't 

tolerate such discussions. 

"I value my relationship with him and would never want to put him in that 

position," Klaffky said. 

Thibaut said he, too, has "never had a conversation with John about 

contracts or something like that with clients. It's simply not something he 

would even listen to, not from me or from anybody else." 
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But Kasich and Thibaut conceded that they'd had at least one conversation 

about a topic of interest to one of Thibaut's clients. Thibaut has asked the 

governor why the state needs the Office ofthe Ohio Consumers' Counsel, 

the utility watchdog, when it has the Public Utilities Commission of Ohio 

to represent consumers. 

"Don has said to me, 'I see you guys still have that thing,'" Kasich said, 

referring to the office. 

Thibaut does not hide his disdain for the office: "I think it is nothing but a 

bastion for left-wing attorneys to sit around and get paid by the taxpayers 

to take care of what they perceive to be serious problems," he said. 

One of Thibaut's clients, IGS Energy, a Dublin-based natural-gas 

marketer, was not happy in October when Consumers' Counsel Janine 

Migden-Ostrander filed a complaint with the PUCO accusing IGS of 

deceptive marketing. 

The two-year budget Kasich proposed in March cut funding for the 

consumers' counsel by 51 percent, far more than the average 

5.3 percent cut for other state agencies. The GOP-controlled House added 

language to the budget putting an unprecedented gag on the consumers' 

counsel, barring her from criticizing deregulation of the natural-gas 

industry. 

Did IGS' hiring of Thibaut influence Kasich to make it all happen? 

Absolutely not, the governor and lobbyist insist. IGS did not return 

repeated phone calls seeking comment. 

"The only thing I know about that language is what I read in the paper," 

Thibaut said. 

"There was discussion about what we were going to do with the 

consumers' counsel, but that was among my budget people, not among the 

people who have clients," Kasich said. 

Klaffky and Preisse, who are partners in a 28-year-old lobbying firm, have 

registered about 20 clients. Preisse, chairman ofthe Franldin County 

GOP, headed Kasich's inaugural committee. Klaffky was a top Kasich 

campaign policy adviser. 
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Some House Republicans groused that it was inappropriate for Klaffky to 

appear at their private caucus in Februaiy to explain Kasich's JobsOhio 

plan to privatize state job-creating functions. 

Klaffky agreed that "It was unusual, but it was one of those things where 

they (the administration) needed me and I just did it." 

Thibaut, who has known Kasich since 1974 and served as his 

congressional chief of staff, and the Klafflky-Preisse firm share some 

clients, including generous GOP donor William Lager, owner of the state's 

largest online charter-school operation. Although the impending state 

budget includes many provisions to help Lager's operation, Thibaut said 

he had nothing to do with them. 

Klaffl^, a longtime friend of House Speaker William G. Batchelder, R-

Medina, took credit in the House for restoring a moratorium on 

competition for Lager's schools that the administration had removed. 

"There are a number of things that just appeared (in the budget bill) that 

caused some of us to scratch our heads," said a GOP member of the House 

Finance Committee. 

While all are good friends, Thibaut also is in competition with Klaffky and 

Preisse. With the budget calling for six state prisons to be privatized, 

Thibaut has been retained by one of the nation's two largest private-prison 

operators, and Klaffky and Preisse represent the other. 

Likewise, with the possible privatization of the Ohio Lottery, Thibaut 

represents one ofthe world's largest lotteiy-machine suppliers, and the 

Klafflcy-Preisse team has been hired by the other big player in the 

business. 

Thibaut also has been retained by American Electric Power Co. and Scotts 

Miracle-Gro Co., companies whose respective leaders, Michael Morris and 

Jim Hagedorn, expressed at least tacit support for Kasich's opponent, 

Democrat Ted Strickland, in last year's campaign. 

Squillance, the longtime lobbyist, said the two corporate heads might have 

been told by someone "you've got to get right with (Kasich)," and hiring 

Thibaut would help. Thibaut said the companies sought him out and 

"They've never given me any indication that 'we're hiring you because we 

know you're good friends with the governor.'" 
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Mehssa McHenry, spokeswoman for AEP, said the company long has 

employed outside lobbyists, and they "tend to change when the political 

landscape changes." She said Thibaut was hired because he is 

"knowledgeable about what is happening in Ohio politics." 

jhaIlett@dispatch.coin 
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I 
Introduction 

The National Energy Marketers Association (NEMA) is a 
national, non-profit ti'ade association representing a region­
ally diverse cross-section of both wholesale and retail mar-
ketere of natural gas and electricity. NEMA also represents 
producers, generators, U'ansporters, and marketei-s of energy-
related information, services and technology throughout the 
United States. 

NEMA is committed to working with representatives of state 
and federal governments, large and small consumer groups and 
Utilities to devise fair and effective ways to implement restruc­
turing of natui-al gas and elecUlcity markets. NEMA and its 
members appeal- before state Public Utility Commissions, the 
Federal Energy Regulatoiy Commission and legislative bodies 
throughout the nation. NEMA members urge lawmakers and 
regulators to implement 

• Laws and regulations that open markets for natural gas 
and electiicity; 

• Rates, tariffs and operating procedures that lower the 
cost of energy; 

• Standards of conduct that protect consumers; 

• Rules to permit competition on the basis of price and 
quality of service; and 

• Policies tliat encourage new technologies, including the 
integration of energy, telecommunications and Internet 
sei-vices. 

II 
Background 

Decades-old regulations governing the supply, generation, 
transmission, storage, distribution, marketing, and delivery 
of energy are being rethought and rewritten, nation-wide. 
After years of experience in numerous industries, lawmak­
ers, policymakers, and regulators throughout the country 
are increasingly coming to recognize that true price com­
petition and meaningful customer choice provide greater 
public benefits than traditional utility-style regulation. 

This document sets forth NEMA's recommendations for a 
set of principles to ensure competitive neutrality between 
utilities, affiliates and non-affiliated energy providers. 
These guidelines include recommendations for a Uniform 
Code of Conduct that should govern commercial transac­
tions between regulated and unregulated energy service 
providers as well as recommendations for specific functions, 
products and services that should be competitively priced 
by unregulated companies. Recommendations for national 

guidelines for unbundling the natural gas and electtic trans­
mission and distribution functions will be set forth in sepa­
rate documents. 

Ail Classes of Customers Should Have 
Meaningful Choices Among Competitive 

Suppliers at the Earliest Possible Date 

The right to switch suppliers is the ultimate consumer pro­
tection. Choice must exist in order to serve the public in­
terest and it should not be complicated or expensive. A true 
measure of a competitive market is the number of customers 
that have choice. A true measui'e of the quality of choice is 
the number of customers that, in fact, exercise choice. 
NEMA urges that all customers be given meaningful choice 
at the earliest possible date. 

Competitively Priced Energy Products and 
Services Should be Offered Separately from 

Regulated Utility Services 

Competitively priced energy and related services can serve 
the public interest, save consumers, governments and tax­
payers billion of dollars and can continue significant effi­
ciency, innovation and productivity gains, nationwide. 
However, to bring the benefits of competition to the Amer­
ican public, historically regulated utilily services should be 
offered separately ("unbundled") fiom products and services 
that may be offered by competitive suppliers and subjected 
to the rigors ofthe maiketplace. 

It is generally acknowledged that utilities should continue 
to provide certain services and perform certain functions 
that are truly "namral monopoly" flinctions. For now, "nat­
ural monopoly" functions and services include long-distance 
transmission and local distribution of natural gas and elec­
tricity. Specifically, regulations should continue to ensure 
the maintenance, scheduling and reliable operation ofthe 
pipes and wires needed to deliver natural gas and electricity 
through interstate commerce into a local franchise territory 
to end users. However, there are numerous, services and 
functions which can be offered separately from regulated 
utility services and priced competitively by non-regulated 
energy suppliers. 

It is imperative to establish rules that fairly allocate, value 
and competitively price utility services that are needed to 
support robust, competitive markets in energy and related 
services. Additionally, a competitively neutral code of con­
duct to govern commerce between the regulated and unregu­
lated providers of energy services is crucial. Competitive ad­
vantages must be a matter for the marketplace to determine. 



To the extent that the following fiinctions, products and serv­
ices are cuiiently offered by utilities, the National Energy Mai-
ketei-s Association urges legislators and regulators to pass and 
implement rules to require that they be separately priced and 
offered on a non-discriminatory basis. Unregulated energy 
service providers should be authorized to offer these same seiv-
ices on a competitive basis. At a minimum, tliese fiinctions, 
products and services are: 

Natural Gas Services That Caii be 
Opened to Competition 

• Supplying natural gas, 

• Providing customer billing and metering, 

• Providing upstream natural gas transportation capacity 
consistent with existing law, 

• Providing natural gas storage services, 

• Providing natural gas balancing sei-vices, and 

• Providing natural gas peaking services. 

Electric Services That Can be 
Opened to Competition 

• Supplying electric generation, 

• Providing customer billing and metering, 

• Energy imbalance services, 

• Demand side management and efFidency services, and 

• Providing ancillary services such as operating reserve: 
spinning reserve sei-vice, operating reserve: supplemen­
tal reserve service, reactive supply and voltage control 
from generating sources, regulation and frequency re­
sponse services, load following, backup supply services, 
real power loss services, restoration services, and system 
black start capability. 

Ill 
Principles That Should Govern 

Transactions Between Regulated 
and Unregulated Energy Service 

Providers 
A. Codes of conduct should incorporate state 
privacy and consumer protection laws. 

In the marketplace, there are numerous laws and regulations 
that are designed to protect consumers from invasion of pri­
vacy, fraud and all manner of improper commercial practices. 
These laws provide reasonable protection. Wherever and 
whenever applicable, these laws should act as valuable com­
pliments to NEMA's recommended standards for industry 

conduct and its recommended guidelines for commerce be­
tween regulated and unregulated energy providers. 

Reference to the Uniform Commercial Code (UCC), state 
privacy laws and local laws against unfair tiade practices im­
bues the marketplace with meaningful and enforceable 
guidelines to implement the final unbundling of the natural 
gas industiy and the regulatory and corporate restiucturing of 
the electricity industry. Incorporating these laws and years of 
court cases interpreting these laws protects all purchasers of 
energy without imposing new and costly regulations, licens­
ing requirements, papeî work and administiative burdens. In 
addition, the National Energy Marketers Association 
strongly endorses standards of conduct and self-policing rules 
to protect our customers against unwanted sales tactics. 

B. As regulated utilities fully unbundle functions, 
products and services, they should be relieved of 
the associated "obligation to serve." 

Historically, regulated utilities have offered a "bundle" of en­
ergy related services. However, after years of experience, it 
has become clear that alternative supplier can offer many of 
the services traditionally offered by regulated utilities on a 
competitive basis. This includes the responsibility to be the 
energy supplier of last resort. When regulated utilities fully 
unbundle energy supply and service functions, the provider-
of-last-resort functions can be provided by qualified suppliers 
and the obligation to serve can be modified into an obliga­
tion to deliver. 

C. Choice must exist in order to serve the public 
interest and it should not be complicated or ex­
pensive. 

All consumers should have a right to choose, and regulator 
should encourage choice. Excessive, non-cost based fees, fil­
ing requirements, complicated forms, processes, formal con­
tracts with signatures and multiple monthly bills, effectively 
inhibit competition and the ability of customers to choose al­
ternative energy suppliers. The National Energy Marketers 
Association urges establishment of alternative methods of pro­
tecting customers from slamming and other improper business 
practices. NEMA supports rules, rates, tariffs and operating 
procedures that provide the maximum ease, flexibility and a 
minimum of paperwork, licensing and administrative burdens 
in permitting customers to switch energy suppliers. Indeed, 
the ability for a customer to quickly and painlessly choose an 
altemate supplier is the ultimate consumer protection and the 
maximum assurance of quality control. 

D. No functions, products or services shall be sub­
sidized by regulated rates. All regulated utility 
services must be offered on a non-discriminatory 
and comparable basis. 



It is vital to protect a competitive market from the leverage 
of a utility's control over regulated transmission and distri­
bution facilities. 

Historically, regulated utilities have been given few if any 
incentives to provide truly competitive energy services. 
Regulations based on performance may sufficiently ame­
liorate this problem. The nature of cost-of-service 
ratemaking generally and after-the fact commodity-cost 
adjustments, in particular, are not suited to markets that 
can otherwise he competitive. Competitors take market 
and price risks that may not be compensated by the mar­
ketplace. Historically, regulators mitigate or eliminate 
risks for regulated utilities by guaranteeing returns on all 
"prudently incurred" costs and investments. In competi­
tive markets, there are no such guarantees. 

Given the many decades during which regulated utilities 
have been tire only provider of energy services, it is impor­
tant that consumers understand both the existence and im­
plications of the new choices available to them. For these 
reasons, many states are formulating affiliate guidelines and 
codes of conduct to govern the relationship between regu­
lated and unregulated energy providers. Set forth below are 
principles that are incorporated into NEMA's recommended 
Uniform Code of Conduct to govern commerce between 
utilities and affiliated and non affiliated energy providers. 

1. Subsidies of non-regulated activities by regulated 
entities should be prohibited. No costs or overhead 
related to competitive, non-regulated activities should 
be included in the rates of regulated utility services. 

2. Regulated utility services must not preferentially be 
tied to products or services provided by non-regu­
lated market participants (affiliated or nonaffili­
ated). A regulated utility should not represent to any 
customer that it might receive preferential treatment 
concerning regulated services if it deals with a specific un­
regulated market participant (affiliated or non-affiliated). 

3. All tariff provisions must be appUed in an equal, 
non-discriminatory manner to all market partici­
pants (affiliated and non-affiliated). Tariff and rate 
designs should ensure that every term and condition of 
service offered by a regulated utility is offered at compa­
rable prices and on comparable terms and conditions to 
all competing companies. Offers of rebates, discounts, 
waivers of contracts, fees or tariff provisions by regulated 
utilities must be applied in an equal, non discriminatoiy 
manner to all market participants. Where application of 
a tariff is discretionary, any exercise of such discretion 
must be documented. 

4. Information that is available should be available 
and disseminated on a non-discriminatory, com­
petitively neutral basis. NEMA urges all jurisdictions 

to require that customer energy usage and billing data 
be provided at a reasonable fee, in a timely manner, 
without preference to all competitors. Specific cus­
tomer information requested by one non-regulated party 
must be confidential to all other parties unless similarly 
requested by such parties. Utilities should keep written 
records of such information requests and stand ready to 
demonstrate that information requested by one com­
petitor has not been shared improperly with other com­
peting suppliers. 

5. Communications within an exclusive franchise 
territory by a regulated utility should be competi­
tively neutral. A regulated utility should not speak or 
appear to speak on behalf of any non-regulated entity 
(affiliated or non-affiliated). A regulated utility should 
not supply leads or assign customers to non-regulated 
market participants unless it is in a competitively neu­
tral fashion. 

• Regulated utilities should not provide advice on 
picking alternate supplier, or provide qualitative 
information on suppliers. The state public service 
commission should maintain a list of qualified 
providers. Customers should be advised of the avail­
ability of such lists from their utility or Public Service 
Commission. 

• Marketing activities of non-regulated entities 
must not be subsidized by regulated rates. 

6. If regulatoi-s permit regulated utilities to engage in 
unregulated activities (either through affiliated or 
nonaffiliated entities) a number of safeguards 
must be implemented to protect against disclosure 
of proprietary or competitive information. Firewalls 
and separation of functions, information, operations and 
personnel must be effective and enforceable. Enforce­
able standards of conduct must ensure that proprietary 
and confidential competitor information is scrupulously 
safeguarded. Ironclad operational firewalls must be 
erected, and a complete separation of flmctions and op­
erations must occur. Under no circumstances may the 
supplies of natural gas or electricity of an unregulated en­
tity be subsidized by regulated rates. 

7. Under no circumstances may a regulated entity 
sell, release or otherwise transfer assets, services or 
commodities that have been included in regulated 
rates at less than market value. 

8. Under no circumstances, may a regulated company 
directly or indirectly subsidize the costs associated 
with employees, oflicers or m-house services, or ex­
penses associated with these employees that are 
shared with affiliated, non-regulated entities. 



Uniform Code of Conduct for Regulated and Unregulated Suppliers 
of Energy and Related Services and Technologies 

1. Cross subsidies between a utility and its marketing affiliates are prohibited. A utility's operating employ­
ees and those of its unregulated affiliates shall function independently of each otlier. 

2. Under no circumstances may a regulated entity sell, release or otherwise transfer assets, services or com­
modities, that have been included in regulated rates, at less than market value. 

3. A utility shall not preferentially disclose, condition, withhold or tie any agreement for the release, use or 
transfer of interstate pipeline or electric transmission capacity or related assets or services to, or on be­
half of, any non-regulated market participants (affiliated or nonaffiliated). 

4. Under no circumstances may the supplies of natural gas or electricity of an unregulated entity be subsi­
dized by regulated rates. 

5. Offers of rebates, discounts, waivers of contracts or fees in connection with tariff provisions of regulated 
utilities should be made by utilities in an equal, non-discriminatory manner to all market participants 
(affiliated and non-affiliated). Any discomit, rebate or fee waiver of utility service offered by a utility di­
rectly or indirectly to its unregulated affiliate or to a customer of its unregulated affiliate, including but 
not limited to transportation, transmission, generation, dispatch, redispatch, wheeling, balancing, me­
ters, meter installation, storage, or standby or Interruptible services or any other tariffed service offered 
to shippers, shall be simultaneously offered on a non-discriminatory basis to all non-affiliated marketers, 
suppliers and customers. All such offerings should be made availaJDle upon request.' 

6. In the event, market infomiation acquired thiougli the provision of tariffed semce related to on-system retail 
markets is made available by a utility to on .system suppliere, it will at the same time be made available to all 
comjieting suppliers, under the same tenns and conditions. Such information should be available on-line. 

7. A utility shall not speak on behalf of its unregulated affiliate or give the appearance that it is speaking on 
behalf of its unregulated affiliate. 

8. A utility and its unregulated affiliate shall not trade upon, {)romote, or suggest to any customer, supplier 
or third-party that they may receive preferential treatment as a result ofthe affiliation. Utilities may not 
provide negative information about affiliated or non-affiliated competitors. 

9. Marketing activities of non-regulated entities must not be subsidized by regulated rates. 

10. Books and records of the utility shall be available, for good cause shown that these Guidehnes have 
been violated, for review and audit by a Commission on a confidential basis. 

11. Each utility will establish enforceable complaint procedures to detect alleged abuse ofthe relationship 
with its unregulated affiliates and made availalale to all that allege violations of these Guidelines. Resort 
to these procedures should be voluntary on the part of complainants and shall not preclude the filing of 
complaints directly with the jurisdictional regulatory commission. 

12. A utility may contract with its unregulated affiliates only if the .services to be provided under the terms 
of that contract are consistent with the public interest." 

13. Procedures for implementing compliance with these rules must be neuti-al and swift, and the penalties 
for non compliance should adequately discourage repeated violations. 

14. Nothmg in these Guidelines shall be construed to modify, impair, or supersede federal, state or local laws, 
rules or regulations. 

' Personnel of a utility's unregulated affiliate shall not be involved in the utility's regulated management decisions concerning the day-to­
day operation of its transmission, generation and/or distribution systems (including but not limited to, decisions relating to available ca­
pacity, nomination, dispatch, redispatch, curtailment and declaration of system emergencies or critical periods). 
" A utility must apply all rates and tariff provisions on a nondiscriminatory basis to all marlcetei-s, shippers, and customers including all 
customers served under the same or comparable tariff services or non-tariff offerings. Further, a utility may not, through a tariff provision 
or otherwise, give its unregulated affiliate or customers of such affiliate preferences (or "last-looks" and rights-to-match) over non-affili­
ated suppliers or customers with respect to transmission or distribution services, including but not limited to service priorities, scheduling, 
capacity reservations, processing of requests for service, balancing, metering, storage, standby service or curtailment policies. 
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