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My Natural Gas Supply Contract with Colimbia Retail Energy™ (Interstate Gas Supply, Inc.)
Form FCOH-CRE-75-0911LRY

Ternn The term of this am will begin with the first billing cycle my enrcliment or rate change s confirmed with Columbia Gas of Ohia ("COH”) and will continue tht

: Bgrember 2mM blling ("anary ‘erert”) and autormatica "gyconﬁnue r— rthereafter r throu %h the following September biiling cydes each “Second:

Dﬁ:geement. mtersmeGas Sup g businessas 'Cotumhla Retail nam’}wll wrlythe mma&v portion of my nats

COH will wntlnua 1o be m Namral Gas tion Compan ln 3 usmes of enrolfrent, Columbfa Energy 1o transfes gas servic

mam . Due to the volatility of the gas market, mbla RetaiiEnargy reserwstherlghttodscontinuethls contract any time bafore enrullmmt. If } am cusrenty a Columbia Ret,

mer,Cnlumbia Retail Erler%? reserves thiagllm mot accg orrescindtfis enrolinent or to raguire me 1o pay the a c"ﬁyliat:\ler.am:e*.-lala«mfee for my existing programto be e

d\lspmgram. rhurs! ls tradamark urnecorpo Services Company and s us:
licenss by Interstate Gas Supply, lne. Intsrstate Gas smly not an affilinle of NiSource Corporate Services Company or Columbia Gas of Ohio.

Regu 1 The residential natural gas programis subj toongolaniblicUﬂllﬁesConmussmothn CO")and COH jusisdictien and Funderstand that if the residential p
Termi or matartally altered, this nzczrrmentrnalj.'I:a'rt-etcifrmnate«:.’I::.rC::IumlmRetatlEmal'g;‘rwlthont]:le!tnnl:u "

Price: Starting with my first billi 1& on this contract through vy Seprember 2014 billing cyde, ice will be $0.75 CLF each billing cycle. Thereatter my price
detailed below. Iamgponsihlergr%cmd my prioe does notindude appﬁcable taxes and/oruéggcmugrg 32.5. will be biked B;r NGDC, " ™

Renewal Term and Prige: For each Secondary Term this ment will aummatlcnly nenew on a o hasis, unless Columbia Retail Enevgy pravides me with notice of a
term {which could Inchuda manth to menth). Columbla netanﬁ ol atleat 4 Fe

Ywﬂlmdme mwdahamsbutmtmm mdayspdortot eendor Priavary Term. &
fetail Energy reserves the right to make changes 8 the tarms of ent.indudt methodology and term for any Saconda mszdmu:?ewlllbt
least 45 but not more than 30 days prior to the automatic renewal of is agreement lf nctamd the Agreernent at that time, i memem:will continue at my new noti
and terms for the $econdary Term. Columbia Retoil Energy resesves tha right to lower my price at any time for any month or months and thereafter return my price to the tast noti

withoat providing me with natice of sither.

MliclulmWﬁlmanmmshmertotofumblaﬂeﬁll&urgymbmma;' rescindad by me with no canceliation fee by: {1} contacting the NGDC In writ
te!aphoneatmemnber ovided on the confinnation notice within 7 busl pm—nu'kdateufmemnﬁrﬁﬁonrlobnesentbythe {"Rescission Perio
ng Columbla Retai £ Irwmtlngmb;'~ phonewiﬂ!lnB «hrsllfmmllmm Coksmbla Retall Enengy on this program {“CanceBation Perlod®), ¥1am an exdsting
Iwﬂlnutreceiveaconﬁmatinn netice fro the event deddeturesdndminthkﬁgmemmdudngtheﬂesdssmwiwﬂlberetumadmmv
Agresment with Columbia Retail Energy without penalty undw this Agreemnent.

Canceliation: Dunnglhepeﬂndsdesmbedm Resdsshon Period ahmﬂﬂ&hmnru’ﬁaannﬁemwws Agreement, Futther, etﬁmgattycanmlmlskgmematt\
tha Primary of any Secondary Term, to be effective at the end of such mmﬂlmmﬁhﬁunﬁee.hymu&ﬂngwﬂcetomeothernotles priortotermend, orasc
pmvldedmtherenewalnotlce Aval otherﬁmﬁ.ﬁlshgteemntnw‘-:‘be bymmbypmwm of cancellation 1o the other and the payment of a
cancellation fee. However, notwithstanding anything to the contrary agfma. If | enter neo A ice contract (this does not indude go\femnmral a%
agreements. variable rate conbracts or shut term, 1ass than & months rnenchly ﬁmd contracts) with Cp'm-nua RetaPﬂ azrtgue after enrgimert and before Septem
Columbla Retaif Ener?y will walve my eanceilation fee. Cancefation noﬁzs deadiine may result in an aagdlt i manth(s) of service beyond the contract
NGI'.!&MI itchi fe:.g oy Sty aﬂhelhe NG§CS tar?;falzld the NGDC wdwge mmm&um offfer m’"’[f”cg"ﬁm Rataii Ef:pp"e'ie rb“k;odﬂ
an W ap? * a ce raises c
Secondary Termn ;';dm;“t:rym 1s 6 months or longer, tne canceliation fee will be rechiced t $25.00 for that term, hd m

contract is assignable ColumblaReiallEnagywiﬂ'nmmycmmtm o neqquired reguistory approvals. Calumbia Retall Energy will usa its best effar
tha i aﬂdmemmyﬁmdaysgfuﬁmnbr{oucewbrmawassign onéy »

Contact and Disputa Resolutions: In the event of a billing dasptm o %\g volume of yetering, | should contact the NGDC at the numbes |isted onihelr blll F
questions or concerns about pricing, § can contact the Columbia Retall Energy depaﬂmq'lt wepkidays from 8:00 am. to 500 pn. ET at 1-888-493-6
1-800-584-4939, ln'umtingatPo Bougoso,Dublln,DHmlr ormroughmrubm Also.lcancontactColumbia Retall En n\mﬁh
choiceaColumbiaRetaiEnergy.com. T.’b:s OF CONCETTIS OF & Iﬂmmmmm hawe called Colurnbia Ratall Ener, ?y for general utility inform
businessu.mmsmaycnmamePch ilities Cormmission of Ohio for 2s5istance at 1-800-586-7826 foll for TTY toll free at 1-800-686-1570 {tdffree}
weekdays, or at www.Duico. ohla gav, Residential customers may also contact the Dhio Consumers’ Counesl ﬁnru with complaints and utifty isuesat - B?? 742 S623 t’to&ﬁ
8:00 am. 10 500 p.m. weekdays or visit www.pickoccong.

Biliing: For my convenience Fwill receivannlyonebﬁ.wlichmllbeiswedbyanGDCeachmotm'ldﬁllwthdumbh Energy’s gas price plus applicable taxes and

NG trm rtation and other 4 Hcabrecharges, fees assescac meNGDCIameehmm the NGDC for the entire gas bill under the NGDC's
terms and msgglﬁuns. pp plan. | undsrstand that cou'.’.ﬁ»u Retail Energy remesg&e right m Issue an mvo
dimctiy mmamco!mnbhﬁeﬂ pﬂc&and may d alsmmam ap) icabiemmddt the NGDC's biecharges.
L!nvdcesmci and | fall to the invoice(s) a efseufl.i%pemuﬂnmﬂput-dulmwntswilapplyl CofumblaﬂetaiEm
rnecir Columbia Ref Rﬂmmhumqlqmmm um'?! bill oF meet any agreed-upon
aﬂ&lgemens.llhﬂmpafvnwlmkesﬂmaygddl Cdl.mhh Energy charges, the may disconnact ngtotadffguidelues.lmwmque
uptoummthso my payrnent fiistory for senvices rendered by Columbila Retail Otiwmmfor rmmasﬂgmentandmnsfer mymom:
Columbia neta nergy ks performing billing sevviows, or for collactions, Columbia Retall Energy nurnber to any other third party wi
mmaﬁum pursiant 20 a court o Commission order and that, othemanfwcrdt an lepomngj Cojumbia llewii
ming bilting suvlceq,tulumbia Retall mdmgwﬂmmmrmhm myaﬁmﬂvemmmtorpummtwmmada lautharize Columt
1o otxtain my biking payment and usage fromthe

Movin omﬁmnulmdcmanddutwsmnm mmwwmmmmmmmmmwﬁﬂu ested service locath
served by the NGDC. Also, | understand that hmeﬂbﬂwm this Agroarment, penaity, ifi relocate inside the NGDC sarvice territory and the NGDC does not have
portability. 1 relocave within the NGDX sevvice and do not exarcise iy dght to cncel tis Agreement, if any, st Columbia 5 this Agreement may cont
ser;doeg;mynewtorimmlagreemﬂfldongot;ttem gs%wgdhﬂ?mgmlgcr:?t%ml liglll provic mmg&““% my
anda m rnumheris locaﬂon l'&l’l!fﬂ' oontact m msted mw Wi pmmde Enﬁfg}!\‘
information. lfColumhlaﬂgyallEmrg mmmﬂmmhmuwmmwm? mﬁgmtwillmmaﬁm i:ermnatelmc
Mlmnotenﬁﬂedmdnpndngormmcambh Iwmhaﬁonumilmd-nhaam mgenmunmt Columbia

AT My new incation and/or wansfers my contract to my new location the pricing hereunder will not be exgnded for sddiional months IwasnotwthohnmbIaRemH
unlesugreedwmwﬂﬂmbycdwn Retail Energy. Except as provided In this Agresment, f Columbia Retadl mmmmtmmm’suhsme.dﬂmgmﬂlm

Ellgblﬂty / Limitation of Uﬂ:!lty f Jurisdigtion: This Agreanent is for raldenﬂal and small commencial customers In the Columbia Gas of Ohlo senvice te , By entet

Agreement, Irapresent and agres that the account(s) served by Columbla Ratall Eneray uinder this Agreement is (ane) residential or small commerdal accoumt(s), in the sarvice:
and | am nat an existi Columl:ua neta1 cus'oomer Columbia Rerall Emﬁy rmwes!he sive Aight, at any time, to not enrdl| or to terminate setvice to custorner kocati
do not meet the hc\g that consuma rove tha, year and refuen the customer to ﬁseNGDC(mmedmnbiaHelaﬂEnelw:
whichever [z applicabla} ﬁgh no penalty o lumbla Retail Energy. This llm!mhon appﬂes to rehted accounts that indhvidually not exceed the timit, but collectivety may, Furth

uonlnthe mis subjoct to the rules of the and customers are sometimes terminaad from the mﬂdem"g*pmgmmemerlnmrorfortem in agrears.
mtnmes.h:m NﬁDCmcarrectmeprobiﬁnmdbereimmdhﬂ!reﬂMﬁalpmgmm rlless of the reasgn far termination, in nocase wili the ord malterm be sy
pateerMCdumbiaRewl&tugyhaveanyIubiityfmmy termination or for a monthsuaatlmsunabhto inthap
gdalu?m eofmm ammm "am)ég' ?Qﬂm?fmﬁﬁmmm b of sere rics, i“if Col bl ':{:& il Energy mg'mrﬁm"imfwu f d
ntenanc systam; any interruption of service; termination of jon of sel nor doas Columbla Retai assume or d:
from mor bulnllng du':tages and in addition shall nat be mpomble for m Ity

arisin indi uental cial or punttive damag
Mu%mmmua A or any ot a:aaﬂheo Th mesagmeﬂutif re:t. ﬁe mﬁi&smﬁ&mhmwmﬁm uder‘l‘.ontr
" abova or i sult is fled, any | on inv Ag'eementd'l Ibebmugiuanlylnacnunoftl'eeStateofoﬁo sitting In anklinCom , Ohla or the Uniter
District Court sinlng in Frankiin County, Ohio. 1 su mit al iurisdiction in such courts and irrevocabily waive any objectlonsthatl have or rr:g: tf'lEﬂ.l!Ufetosud
asthemx ommforanyand allactions arlsing underthisﬁ reement The parties agree that this Agreement shalf be interpretad under the laws of the State of Ohio, regard
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BEFORE
THE PUBLIC UTILITIES COMMISSION OF OHIO

In the Matter of the Complaint of

S

The Office of the Ohio Consumers’
Counsel, et al.,

Case No. 10-23953-GA-CSS
Complainants,

V.

Interstate Gas Supply d/b/a Columbia
Retail Energy,

T il i T N S

Respoudent.

THE OFFICE OF THE OHIO CONSUMERS* COUNSEL’S RESPONSES AND
OBJECTIONS TO INTERSTATE GAS SUPPLY, INC.’S FIRST SET OF
INTERROGATORIES AND REQUESTS FOR PRODUCTION OF DOCUMENTS

The Office of the Ohio Cousumers’ Counsel (“OCC™), by and through its counsel,
hereby submits its Responses and Objections to the First Set of Interrogatories and
Requests for Production of Documents submitted to OCC by Interstate Gas Supply, Inc.
("IGS” or “Company™} in the above-captioned case. OCC’s responses to these discovery
requests are being provided subject to, and without waiver of, the general objections
stated below and the specific objections posed in respouse to each interrogatory and
request for production of documents. The general objectiouns are hereby incorporated by
reference into the individual response made to each discovery request. OCC's responses
to these discovery requests are submitted without prejudice to, and without waiving any

general objections not expressly set forth therein.



The provisions of any response below shall not waive OCC’s objections. The
responses below, while based on diligent investigation and reasongble inquiry by OCC
and its counsel, reflect only the current state of OCC’s knowledge and understanding and
belief with respect to the matters about which the discovery requests seek information,
based upon the information and discovery to date. OCC’s investigation is not yet
complete and is contimiing as of the date of the responses below. OCC anticipates the
possibitity that it may discover additional information and/or documents, and without
obligating itself to do so, OCC reserves the right to continue its investigation and to
modify or supplement the responses below, as required by the Ohio Adm. Code, with
such pertinent information or documents as it may reasonably discover. The responses
below are made without prejudice to QCC’s right to rely upon or ise subsequently
discovered information or documents, or documerts or information inadvertently omitted
from the responses below as a result of mistake, error, or oversight. OCC reserves the
right to object on appropriate grounds to the use of such information and/or documents.
The fact that OCC, in the spirit of cooperation, has elected to provide relevant
information below in respense to the Company’s discovery requests shall not constitute
or be deemed a waiver of OCC’s objections, OCC hereby fully preserves all of its
objections to the discovery request or the use of its responses for any purpose.

Furthermore, OCC’s provision of responses to these discovery requests shall not
be construed as a waiver of the attorney-clicnt privilege, the trial preparation doctrine, or
any other applicable privilege or doctrine. OCC reserves its right to file a motion for

protective order under Obio Adm. Code 4901-1-24 in order to protect OCC from



annoyance, embarrassment, oppression or undue burden or expense or for any other

FCason.

L

GENERAL OBJECTIONS

OCC abjeets to any discovery requests as improper, overbroad, and unduly
burdensome to the extent that they parport to impose upon OCC any obligations
broader than those set forth in the Commission’s rules or otherwise permitted by
taw. In part, the rules of discavery require that matters inquired into must be
relevant to the subject matter of the proceeding, and must appear to be
“reasonably calculated to lead to the discovery of admissible evidence.” Ohio
Adm. Code 4901-1-16(B).

OCC objects to these discovery requests and 1o the Company’s Definitions and
Instructions as improper, overbroad, and unduly burdensome to the extent that
they improperly seck or purport to require the disclosure of information protected
by the attorney-client privilege, trial preparation doctrine or any other applicable
privilege or doctrine. Such responses as may hereafter be given shall not inchicle
any information protected by such privileges or doctrines, and the inadvertent
disclosure of such information shall not be deemed as a waiver of any such
privilege or doctrine.

OCC objects to these discovery requests and to the Company’s Definitions and
Instructions to the extent that they improperly seek or purport to require OCC to

provide documents and information not in OCC’s possession, custody or controt.



The objections and responses contained herein and documents produced in
response hereto are not intended nor should they be consirued to waive OCC’s
right to object to these requests, responses or documents produced in response
hereto, or the subject matter of such requests, responses, or documents, as to their
competency, relevancy, materiality, privilege and admissibility as evidence for
any purpose, in or at any hearing of this or any other proceeding,

OCC objects o these discovery requests to the extent they improperly seek or
purport to require the production of documents or information which is not
relevant to the subject matter of the proceeding nor reasonably caleulated to lead
to the discovery of admissible evidence.

OCC objects to these discovery requests and to the Company’s Definitions and
Instructions to the extent they improperly seek or purport to require production of
documents in a form other than how the documents are maintained in the regular
course of business.

OCC ohjects to these discovery requests insofar as they request the production of
documents or information that are publicly available or already in the Company’s
possession, custady, or control,

OCC objects to each and every discovery request that seeks {0 obtain “all,” “each”
or “any” document to the extent that such requests are overly broad and unduly
burdensome and seek information that is not relevant to the subject matter of this
proceeding nor reasonably catculated to lead to the discovery of admissible

evidence.



0.

10.

E1.

OCC objects to these discovery requests to the extent that such requests are not
limited to any stated time period or identify a stated period of time that is longer
than is relevant for purposcs of this proceeding, as such discovery is unduly broad
and overly burdensome.

OCC objects to these discovery requests to the extent they are vague, ambiguous,
use terms that are subject to multiple interpretations but are not properly defined
for purposes of these discovery requests, or otherwise provide no basis from
which OCC cant determine what information is sought.

The objections and responses contained herein are not intended nor should they be
construed to waive the OCC’s rights to object to other discovery involving or
relating to the subject matter of these requests, responses or documents produced

in response hereto.



Interrogatory Request No. 37: Referring to the Fourth Claim in the Complaint,
identify the factual basis for the OCC’s claim that the IGS solicitation letter “may cause
customers unnecessary anxiety because it claims that it contains ‘Important Natvral Gas

Information.”™

Response to No. 37:

Objection. See General Objections. Without waiving any General Objection,
(OCC responds as follows:

QCC’s own review of the information also led to this determination. Also see

Attachment 3.

Interrogatory Request No. 38: Referring to the Fourth Claim in the Complaint,

identify any person(s) who have communicated with the OCC that they have experienced

27



“unnecessary ankicty” from the IGS’ solicitation. For each person, identify their name,

address, phone number, and the date that the communication to the OCC was made.
Response to No. 38:
Objection. See General Objections. QCC further objects to this interrogatory
because it is vague and ambiguons. Without waiving any specific or General Objections,
OCC responds as followé:

See Attachment 3.

Interrogatory Request No. 39; Referring to the Fourth Claim in the Complaint,
identify how the IGS solicitation could cause a person to experience “unnecessary

anxiety.”

Response to No, 39:

Objection. See General Objections. OCC further objects to this interrogatory
because it i vague and ambiguous.  Without waiving any specific or General Objections,
OCC responds as [ollows:

The appearance of a Marketers” name on a bill, when the customer had not
selected to participate in the Choice program could lead the customer to believe that his

service had been switched without his permission. Also see Attachment 3.

Interrogatory Request No. 40: Identify any actual “unnecessary anxiety” caused

to customers by 1GS’s solicitation.

Response to No. 40:

Objection. See General Objections. OCC further objects to this interrogatory
because it is overbroad, unduly burdensome, vague and ambiguous. Without waiving

any specific or General Objections, OCC responds as follows:



See Aitachment 3.

Interrogatory Request No. 41: Referring to the Fourth Claim of the Complaint,
identify the factual basis for construing the phrase “Important Natural Gas Information”

as a warning.

Response to No. 41:

Objection. See General Objections. QCC further objects to this interrogatory
‘because it is vague and ambiguous, Without waiving any specific or General Objections,
OCC responds as follows:

OCC’s position is that the vse of the Columbia trade name, Columbia logo, and
Columbia’s starburst design could lead a consumer to be confused, and conclude that the
entity soliciting the consumer participation was the utility or the utility’s affiliate (rather
than a non-affiliated competitive retail natural gas supplier), and that the envelope

contained important natural gas information from the utility.

2



Interrogatory Request No. 48: State how Attachment 10 of the Complaint is

retevant to the OCC’s claims against 1GS.
Response to Request No. 48:

Objection. . The Company is inquiring into analysis exempt from discovery
under the trial preparation doctrine and/or the attorney-client privilege.
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BEFORE
THE PUBLIC UTILITIES COMMISSION OF OHIO

In the Matter of the Complaint of

The Office of the Ohio Consumers
Counsel, et al,,

Case No. 10-2395-GA-CSS
Complainants,
V.

Interstate Gas Supply d/b/a Columbia
Retaii Energy,

Respondent,

STAND ENERGY CORPORATION'S RESPONSES TO
INTERSTATE GAS SUPPLY, INC.’S FIRST SET OF
DISCOVERY REQUESTS TO STAND ENERGY CORPORATION

Stand Energy Corporation, by and through the undersignéd counsel, and
pursuant to OAC 4901-1-19 and 4901-1-20, submits the following responses to
Interstate Gas Supply, Inc.'s First Set of Discovery Requests to Stand Energy
Corporation in the above-captioned case.

GENERAL OBJECTIONS

Stand Energy Corporation's responses herein are provided subject fo, and
without waiver of, the general objections stated below, any specific objection posed in
responses to a particular interrogatory or document request, and any general objections
not expressly stated. These general objections are incorporated by reference as if fully
set forth into the individual responses to each discovery request.

1. Stand Energy objects to all Discovery Requests seeking information that is not
relevant to the subject matter of this Complaint proceeding and the production of which
would not lead to the discovery of admissible evidence. '

2. Stand Energy objects to alt Discovery Requests that are vague, ambiguous,
overly broad or otherwise not subject to meaningful response.

Responses of Stand Energy Corporation To 1st Set IGS Discovery Requests
Page 1 of 23




3. Stand Energy objects to all Discovery Requests to the extent such requests seek
disclosure of information or documenis protected by attorney-client privilege, attorney
work product doétrine, joint defense privilege or any other applicable privilege or
dactrine or which relate or refer to frade secrets. '

4, Stand Energy reserves the right to challenge the relevancy, materiality, and
admissibility at trial, or any subsequent proceeding herein, of any information if
produces in response to Riscovery Requests.

5. Stand Energy's responses are accurafe as of the date of filing its responses.
Stand Energy reserves the right to amend or supplement its responses if it becomes
aware of new documents or information relevant to this case.

Responses of Stand Energy Corporation To 1st Set IGS Discovery Requests
Page 2 of 23




Interrogatory Request No. 49: State whether Stand Energy has ever compared
a market fixed rate gas plan with a market variable rate gas plan. If the response is in
the affirmative, identify when the comparison was made, by whom the comparison was
made, and for what reason(s) the comparison was made.

Response to Request No. 49: Objection. See General Objections. Subject
to and without waiving the objection, Stand Energy states: We are constantly
evaluating the relative merits of different fixed and variable pricing mechanisms
in order to provide the most service options to our customers at any given time.

Responses of Stand Energy Corporation To 1st Set IGS Discovery Requests
Page 15 of 23
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BEFORE
THE PUBLIC UTILITIES COMMISSION OF ORIO

In the Matier of the Application of }
Vectren Energy Delivery of Chio, Inc. }
for Approval of a General Exemptionof )
Certain Natural Gas Commodity Sales )
Services or Ancillary Services from } CaseNo. 07-1285-GA-EXM
Chapiers 4305, 4909, and 4935 except )
Sections 4905.10, 4935.01, and 4935.03, )
and from Specific Sections of Chapter }
4933 of the Revised Code. )}
Statement
Of
Bruce M. Hayes
On behalf of

The Office of the Ohio Consumers’ Counsel

January 8, 2010
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In the Matzer of the Application of
Vectren Energy Delivery of Ohio, Inc,
for Approval of a General Exemption of
Certain Natural Gas Commodity Sales
Services or Ancillary Services from
Chapters 4905, 4909, and 4935 cxcept
Sections 4903.10, 4935.01, and 4935.03,
and from Specific Sections of Chapter
4933 of the Revised Code.

BEFORE
THE PUBLIC UTILITIES COMMISSION OF OHIO

Case No. 07-1285-GA-EXM

vt e v vt v’ e mar ap

STATEMENT OF BRUCE M. HAYES

INTRODUCTION

My nmamc 1s Bruce M. Hayes. T am employed by the Office of the Ohio
Consumers’ Cowmnsel (“OCC™) as Sermor Regulatory Analyst. During my tenure
at OCC, my responsibilities have ranged from analyst, providing research,
invcstigation and testimony in gas and electric utility filings, lo team leader for
the energy marketing tcam. Iam currently the gas team leader and specialize in
technical anatysis and policy assistance related to gas utility filings, especiaily gas
supply issucs such as Gas Cost Recovery (“GCR”) case work and alternative rate

plans for gus supply.

1 am providing this statement in response to the questions presented by Commissioner
Paul Centolella in Case No. 08-1344-GA-EXM. Although Commissioner Centolella’s

questions were posed in a Columbia Gas of Ohio docket, the questions and issues raised




IL

d

1m1.

by thosc qucstions are equally pertinent to the Vectren Energy Delivery of Ohio

(“Vectren™) Standard Choice Offer (“SCO™)

BACKGROUND
Specifically, my statement will respond to the issues related to question numbers
2 in Commissioner Centolella’s concurring opinion.
2. How have the costs ol available fixed price contracis

compared to the cost of SSO service?
HOW HAVE THE COSTS OF AVAILABLE FIXED CONTRACTS COMPARED
TO THE COST OF 850 SERVICE?
I have prepared a set of graphs, attachments BMH-1 through BMH-13, which compare
Vectren's Standard Serviee Offer (“SSO”) plus the applicable gross receipts tax to the
natural gas Supplier’s fixed price offers listed on the Public Utilities Commission of
Ohio’s ("PUCO”) Natural Gas Apples to Apples Chart plus a 7.0 percent total state and
local sales tax. The vatues for the Veciren monthly SS0, gross receipts tax and supplier
fixed price offers were taken directly from the 2009 archived Apples to Apples Charts.
The 7.0 pereent sales tax applied to the supplier fixed offerings are for Montgomery
County, although the sate and local sales tax varies from 6.5 to 7.0 percent as listed on
the Ohto Department of Taxation January 5, 2009 taxation map.
The graph, attachment BMH-1, represents fifty wecks of supplier offers plus sales tax
compared to the applicable monthly Supplier SSO offer plus gross receipts tax.! The

Supplier fixed price offers varied from three to five supplier offers per week. Attachment

''Weeks ol March 23, 2009 and June 24, 2009 were missing from the PUCO’s Natural Gas Apples to
Apples Chast archive und are not represented on the graph,

=]




BMH-1 shows all two hundred and seventeen Supplier offers made throughout calendar
year 2009, and twelve months of SSO offers, with months December 2009 through
January 2009 as you view the graph Icft to right. The Supplier fixed offers exceeded the
corresponding $SO offer during the entire year of 2009. The lowest Supplier fixed offer
above the correspouding SSO offer was $0.0226 per Cef (or $0.226 per Mcf) in
Pecernber 2009 while the highest Supplier offer above the corresponding SSO offer was
$0.64874 per Cef (or $6.4874 per Mcf) in June 2009. The average difference between
the Supplier fixed offer plus sales ta); and the SSO offer plus gross receipts tax was
§0.24214 per Cet (or $2.4214 per Mcf). Also the average difference or effect of the sales
tax and gross receipts lax was $0.02845 per Cef (or $0.2845 per Mct), which when
multiplicd by Vectren’s average use per residential customer of 81.5 Mcf, equates to an

additional cost of $23.19 per year.

The graph attachments, BMH-2 through BMH-13, show the Supplier offers plus

sales tax compared to the SSO plus gross receipts tax on a monthiy basis.

Attachiment BMTI-14 shows the weekly Supplier fixed basc ratc offer, the sales
tax on the supplier base rate offer, the Supplier fixed base rate offer plus sales tax
which is show on the attachments BMH-1 through BMH-13, VEDO's SSO rate,
ihe gross receipts lax on the $80, the SSO rate plus the gross receipts tax and
finally the difference between the Supplier fixed rate offer plus the sales tax less
the S50 rate plus the gross receipts tax. The difference in the average tax
difference between the sales tax and the gross receipts tax is show on page 7 of 7

of attachment BMII-14. Also on page 7 of 7 shows the average difference




v,

between the Supplier fixed offer plus sales tax and the 88O cffer plus gross

receipts Tax,
CONCLUSION

The attached graphs clearly shows that no Supplier fixed rate offer {plus sales tax)
in calendar yeér 2009 was below the comparable SSO rate {plus gross receipts
lux). Because the transition to the SCO rate will force customers to pay the higher

sales tax rate, this difference would be exacerbated under an SCO.
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Altachment 8BMH-2

Vectren SSO vs, Supplier Fixed Offers

8l Supplier Fixed Offers + Sales Teax
——Linear (Vectren $30 + Gross Receipts Tax)

: & Veciren SSO + Gross Receipts Tax

%1.20000

$1.00000

$0.60000

49018d §

December 2009



Attachment BMH-3

Vectren SSO vs. Supplier Fixed Offers

i Supplier Fixed Offars + Salas Tax
= Linear (Vectren SSO + Gross Receipts Tax)

LT, AW A

st et o o Bt § b bl

50.8C000

402184 %

November 2009



Attachment BMH-4

Vectren 5SSO vs. Supplier Fixed Offers

$1.2C000

= v e T AR ey

# Vactren S50 + Gross Receipts Tax

m Supplier Fixed Offers + Sales Tax
== Litvear (Vectran SSO + Gross Receipts Tax)

$0.60000

43014 $

15 20 25

October 2008
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Attachment BMH-7

Vectren S50 vs. Supplier Fixed Offers

$1.40000

& Vectren SS0 + Gross Receipts Tax

H Supplier Fixed Offers + Sales Tax
= |inear (Veciren 880 + Gross Receipts Tax)

I IS

50.40000

July 2009



Attachment BMH-8

Vactren SSO vs. Supplier Fixed Offers

[res——

4 v e e

Linear {Vectren SSO + Gross Recelpts Tax)

June 2009



Attachment BMH-2

Vectren SSO vs. Supplier Fixed Offers

PR,

S—

{

$1.00000

$0.80000

]

Linear (Vectren SSO + Recelpts Tax)

& Vectren §80 + Receipi;s Tax

i Supplier Fixed Offers + Sales Tax

420484 §

May 2009



(@ s)dieaay 55015 + 0SS USD
XE| $3ES + L3P pdi4 1anddng
0I5 + 0SS

P ——

Xe| sjdeoey s8

OL-HINgG Juswyseny

aA)

6002 ludy
o

g

sloyO paxi4 1anddng "sa O uanosap

00002°0%

Q000’08

0o00e 0%

0000808

000001 %

00002°L$

49048d $



8002 Yyl
gl ol ¥l A% ol 8 8 4 Z 0

{(xe 1 S1d1998Y S50US) + OSS UBNODA) IESU|| e
XB | 522G + SISNO poXld Joiddng m
xe] sjdieoay SSOIE) + OSS UANIIA @

0000908

0000808

1 0000018

o N P o gk G 0 YR e 1 e e e D L T L e ODDGN. Fm

151 paxi4 Jelddng 'SA 0SS UDIIA

L L-HINE JUdLIYoEDY

40D 18d §



600z Aeniged

-
00002 0%
0000y 0%
“{xe] sidisoey 88015 + OFG USHOBA) JESUIT mmmmm
XB] SB[EQ + SIOYO paxid Jenddng n 00008 0%
xe] 51die0ay S801E) + QQT USNDIA +

ooDoe'0%

00000 L%

' Bt ) ; . G .
I [ e e S Y41 P b, SSLL i1 S0 it 4 e Wl S5+ b Al @5 o8 1y i i s s e s iam DGDQN. —.w

si9)0) paxi4 Jeijddng 'SA 08 S US98 A

Z-HWa luswoeny

40D 184 §



goge Lenuep

%

DoooZ 0%

- 00007 0%

e e ST . 00008°0%

{xe | a)discay $S0IS) + 0SS UBROIA} /LU |

_ Xel sHes + siayn paxd seiddng o
xey sjdiacay S80I0 + (GG USHOSA ¢

00000 LS

o000Z 1S

rers s st S PR o DDOQ.W‘ —.ﬂ

sJejyO poxy4 Jenddng “sA OSS uUalyoap

€1 -HiNg uswyoeny

d20°d §



BERDLD
BEOVL 0
L66a0'0
L0540
LLLGED
BEGOL'0
SrovL 0
16980°0
LLOSL O
LLIGEO
8Eg03'0
€r6LL'0
902200
206210
909€2'0
€£280°0
eheLL 0
802200
206zl 0
209e2°0
£€480'0
erELLO
90Zg0'0
809€Z°0
250620
€E180°0
880510
a0Zz00
908E2'0
280820
£E€.80°0

saxef Bupnpu

0SS SA pOXI4
asustalig

£ o1 abed
7 L-HING JusWwyoeny

£8r0L’a
ZeboL'0
eebol'0
ZePOLO
Sor0Lo
TePOL0
e8roL'0
Z28P0L°0
Zer0.L'0
Z8P0L°0

=

AP BB R RGA AR OAAIABBG

.8
20 1ad

Xe) + &y 058

£1280°0
212800
Liee0)
142800
LITEQOQ
112800
LI2EC0
112800
LIZE00
LL2e00
LLcel 0
CLEEDO
gL6€0°0
SLEE00
GLEE00
SIEE0'0
Gee0'0
GIEE00
SLEEOD
SLEEDD
SLEEDD
GLEE00
GiEe00
SLEE00
GIEE0°0
SIEE00
SLEEDC
GLEEDO
ETARNELY)
SLEEDD
GLE200

A PRBHAAROEASAAPPREOHOIERAEARAASARBAHITRE

Xe)
sidiecay ssoig
J|ddly oy arddyy

S02.90 $
€02L9°0
Gozi90Q
G0<i9°0
§02L9°0
S0¢L80
502.9°0
02190
g02.5'0
502.9°0
50290
[AYA: R0
cIZBo0
€190
212690
ZlZeoo
21269°0
Z21269°0
AR R
212690
242690
Z1¢89'0
212690
212690
Z1269°0
21269°0
212690
12690
214890
212690
FATANRY

MWNNARAR AR ABARABHHBODRAADERHRDRHLARRRH

aley OS5

sididy o) syddy

0zeLe'o
DESYE'0
EL0BL'0
eerHe0
£6196°0
0ZENE0
0ESP20
£206L'0
£ersSE D
£8196°0
0gELe0
0ESPE0
E8LYLD
£6¥58°0
£6196°0
0zZELL'0
0Ecke’0
£6LvL0
£6rsa’'d
£6196'C
0zeIe'0
oceye'd
gairia
619670
69407}
gzeieo
17880
E6LYL0
£61960
6E9LOL
0Zel80

BRI BAHBBEHRAIDAAHHPARB R BHAD R HHBARNRD

X@] 59)eg
+ aseg Jaddng

0zZeso'0
0esso'D
eLi50°0
£68S0°0
£6290°0
02es0°0
0£550'0
E2150°0
£6550°0
£6290°0
02e50°0
0E5s0°0
£68¥0°0
E6550°0
£6290°0
02e80'0
0ees0'0
£6et0'0
£6550°C
£6290°Q
02500
0ESS00
£688+0'0
£6280°0
6¥980°0
07es0'd
L2500
E68Y0Q
E6Z90°0
BY920'0
gZesdo

DBV WLHRNABUHRBBFDAPRIPDARH HAHDPRAOHRD OGN

%L ¥R SHEQ

a2 KisuieBuap

- 0006L°0

0009470
00082°0
008eL’0
0066470
foGae0
000840

COGEL'O
00862°0
006650
000540
00060
00GES 0
006620
006680
0009.'0
00a6L'0
00669°0
006640
006680
0009L°0
Q006270
008690
004680
065+6°0
000840
00s28°0
006690
0066w 0
066¥E0
000940

R APPSR ERHGORHASESHED RSB OH BN

199 18d

ey ageqg Je|ddng
BHC poxld Jalddng
a|ddy o} 2y

6Q0c/LIAlL

600Z/BLH/L1

6o0C/ST 1)

6002/ZIEL

6o0Z/6reL

600g/9L/EL

BO0EfEL/Cl

ater

UaASA



8L92'0
LOSE0
LB29Z'0
120020
PEOSL0
102910
PELYZ0
118940
120020
16610
POLOL'O
PELYZ0
118010
120020
16610
¥0£91°0
¥6LYZ0
LieoLO
120020
v166L°0
925270
€18EE0
118910
BPOVL O
LPEEL O
162640
obelZ’0
8£801'0
8yOPL'0
L6SBD0
162610
0veLZ 0
86800
gro7i0
165800
L626L°0
0ve/Z0

2 1oz abey
Fi-HWA juswiydey

620560
620550

8oL
T/POL'0
c8VoL0
zevol'o
ZernLd
TFOL'D
Z8roL0
Z8v¥0L'0
Z8p0.L0
28r0.°0
Z8FOLD
28r0.L°0
KoL 0
Z8¥0L°0

6602070
665200
6552070
000e0'0
000ed'0
000e0°0
0g0e00
0000’0
000EQD
000ED0
0C0EDD
ooQe0 0
00000
(000enC
Q0Qe0’o
Q00£0°0
Q00£0°0
000E0’0
000£0°0
000£0°0
000€0°0
QQ0e0’0
D0GED'0
LLTEO0
LI12E0°0
122200
LIZE00
122¢00
4428070
LLZEQ0
LIZegl
LLZE0°0
LIZED0
LLEE00
2428070
LL2E0°0
LLE2€0°0

NARAARAORAEHEROHANABOEOAEENRNOEREAGUNOSN RO RHE

ODLPZS O
0L¥2e0
0Lp280
605190
60sLe'o
606L9°0
808190
605180
805190
805190
BOSIL9D
605190
605190
60519°0
605190
60519'0
605190
60%L9°0
605190
60GL9°0
605190
80549°0
605.9'0
S0ZL9°0
Sozig0
S0249°0
S02.90
€0e.9°0
02490
07490
c0Z.9'0
S0Zi%'0
S0Z.9°0
S0E.9°0
0290
S02.9'0
G0CL9°0

g gLeeo
$ £0.88°0
0ZELS'D
0S¥re 0
£Pi08°0
SIZIR0
€0.LE8'0
0ZELB'O
0eSre0
eerreo
€IzL8D
£0.88°0
0zZELR0
085480
grvea
€1218°0
£0488°0
0ZELR0
113+ 2
gzvira'a
ELIGE0
¢ZE8G'0
0ZELE0
0esire 0
A 44 1]
ELIERQ
Z7e860
OZELSD
0e5re0
£106L°0
ELLBR 0
ZZERGD
0zZELS'D
QL&YE0
€4064°0
€LL68°0
£cegeo

N AR N NRNNHBEH BB HBEHHS AN R EEHGW NGRS

BAARIADHARBHBRABH BB B D OBARATOARAPRAPIPRRBAE AR N

£LESO'0
£08350°0
02£50'0
0€650'0
erZs0'0
ELESTO
£08510
0Ze5070
0ESs00
EEe550'0
€1e50°0
£0850°0
02¢50°0
05500
£2560°0
ELEGOD
£0gs00
02es0°0
0e5500
£2920°0
48600
2epPo0'Q
02e80°0
QESSQ0
£2550°0
£2850°0
CEFRO0
D2esoo
0£G50°0
£41800
£4850°0
ZEFOQ0
02£80'0
0egeo
£2150°0
£4850°0
Zeveoo

BHRAULNVLAONNNARRARAAAD R EBBHBOHARARH DO AD DD RGBS

0065.L°Q
00gza°0
o0ogLD
0064 0
006¥.L°0
0o6SL0
006280
0009240
000BL0
006840
0065L°0
00628°0
000840
000640
Q068L°0
008540
boeze 0
000920
Q006240
006820
anee80
068160
0008L'0
0006L°0
006920
006280
Q88180
0009.°0
000640
Qo620
006€8'0
068160
000820
00064 0
0g6el 0
006e8 D
06816°C

&00Z/E€T/6

6002/0t/6

600Z/2/01

600Z/71/0L

GO0Z/LE/0})

600z/_C/01

GOOZ/H/ L

AR HRFTRAHAAADNSS B HRBAASGSADIHTHROAERDNHHNBHES



£LLET0
9r642°0
865220
910620
£9502°0
£LLEZ°0
88EEL0
968220
910620
£950¢°0
£22E2°0
99e61°0
865220
810620
£9502°0
EL488°0
0891¢0
£9502°0
L0S6Z°0
L4 3% 4
B0FLE°0
L6£92°0
LOSEZ0
FiL82°0
20pLE°0
162920
LOGEE D
PLEISZO
80FLED
162920
LpsBe 0
7LLE20
72192°0
PLOLE'Q
16292°0
10S62°0
498 TAL)

£ jag sfed
rL-HINE 1wSwyoeRy

620550
620690
620550
620940
620950
620550
6Z095°0
620540
6Z045°0
6205570
B2Q55°0
620%%°0
6Z2055°0
6T0S5°0
LA R
6¢055'0
620450
620550

U303 4B B 19 45 40 1D 4T 4B VR V5 A0 OB VR O W 1B A

GTBZOQ
LA LA
G28Z0°0
Gea2o’0
G2820°0
GZ9zZ0'0
6Z820'0
68200
628200
Ge8z0¢
£ TATFAVED]
528200
SZHEOQ
A FALNY)
G28e0 0
GZ820'0
SRz 00
628200
695200
655200
6552070
655200
656200
B89GZ0'0
695200
645C0'0
65520°0
65520'0
855200
655200
655700
6S6T0'0
566200
§9520'0
695200
65520°0
685200

OGN AHBAARDANDUNND G GDETH G R E G QNGNS NN YT W

CEBLSD
ZEBLG D
Z2E645°0
ZE6LS0
FAS TR
ZEBLS0
ZE64G°0
geBLs0
286450
¢EBLED
CEELS'0
286450
2E6L5°0
2e6.5°0
26450
CE6LS0
oe6.5°0
ce8L%0
02¥25°0
0LPESO
04¥2G°0
0L¥280
0L¥258°0
0/#25°0
0ipes0
0L¥25°0
iteaQ
0L¥Z8'0
PR AR
FALASNY
Dives 0
042570
78 LA RY]
0L+29°0
0LvEsa
0.Lp2S0
04p2s'Q

BARB AN EBHFRHAAAOLEHOLHRAAARROALEOHAADALH ARG

0£5Y2°0
£0488°0
52280
€1168'0
0zZtig0
0esta'0
€PHO8'0
ESEEDD
€1169'0
QzELe'0
oesre’o
£¥108°0
ESEER'OD
€L.68°0
0ZELR'O
0%Ev80
1E¥TE0
0ZELR0
0ESYR0
€080
LEPZE0
0zZeL8'o
05980
erI0R'0
LEVZE0
0ZELR'D
agsre'o
g Lol g
LEYZE0
oZELED
0Lsyen
€rloe0
£LTIED
£0288°0
0ZEl80
neeye'o
EpLOS'O

0£s5Q00
£0850'0
51600
£18460'0
02es0o
0£5500
EFE5Q0
ES¥S00
ELBE00
0cesa'o
0ess0'0
£+Z50°0
£5¥50°0
£4850°0
0250’0
0€550°0
Av080°0
02es0°0
0ESS00
EPEE00
Lv0B0°0
02es0'0
0€g50'0
E¥ES00
L¥090°0
0geso’o
0es50'0
EPES00
4$090°0
0eesta
QESS00
E¥ZG0°0
ELEG00
E08GO0
Qges00
0ess00
EFZe0'0

PR AHAAR AN ARG RNAD DO RN AAAAR PR ARARARDOARHAABHS

000820
006280
0064470
goees’o
0e098L’D
DO0BLD
006%.L0
008LL°0
008ER'0
000840
0008.L0
00640
006240
006ee'0
0009L'0
000640
06T98°0
0009L°0
000620
006¥L0
06£98°0
0008.°0
000670
006¢L°0
062980
000840
000620
0u6rL'a
06280
Q00840
Q00620
006PL 0
006520
006280
0009.°0
00062°0
006%2°0

BEAHHARANADNHOPRAHHBOBAODER AT N DG E O HHDSEHEHRBHA

600Z/62/L

600c/c/e

6002/ci/m

600Z/61/8

BO0Z/0Z/8

BOOT/ZIG

BO0Z/G6

6002916



#0220
2651€0
182880
#ae8L 0
#L0ZT0
16G1E°0
1828€°0
pag8. o
pI0Z2'0
L¥29Z°0
LELEED
98810
Y2020
2¥29T0
$18v9°0
129290
798810
£8921°0
£egLzZo
ZBF09'D
GEZBS'D
AL AN
269210
BritZ 0
Zer09°0
§EZ88™0
vyl
FAzi T AN
§6812°0
5059470
$2622°0
ZAFPL0
ZBRLLD
SGBLT0
GHo8L0
676220
ZiPPL0

£ joy abeg
b L-HINE JuawLDeny

889870
8¥899°0
B8PG4890
Bregy'q
8+293°0
818890
8r392°'0
8PE99°0
81888°0
8v2e8°0
81898°0
8r89v’0
2re9s0
8vg898'0
2ree°0
8y299°0
8rR99°0

R T R A T R A O A N L L L R

PO6E0'0
gt TN
POGZ0'0
P0OE20°0
Y0600
06200
06200
062070
POEZ0'0
Y0620°0
06200
¥O5Z0°0
F0620°0
062070
08200
$0620°0
¥0620°0
80LEDD
BOIEDD
8012070
BOLEDO
80L€0°0
80LE0'0
80Le0'0
0LE0'0
80LE00
80LE00
90LE0°0
80LED'O
201€0°0
801LE0Q
80LEDQ
801E0Q
201ECQ
BOLEO'O
801£0'0
80100

PRAONUVIEFA BOH OO BTN HDFEHOOE RGNS SN NS AR D

255650
265680
Z5565°0
288860
&s5685°0
£eseg0
2656570
2656670
2856470
295690
256650
€5565°0
2959680
€5865°0
€585650
295690
Z8ge5'0
oriE80
0pLE90
OPLEOQ
OFLEQ0
OFLEQD
OrLe90
ObLE90
O¥ie9'0
H AR K
oFLE9°0
OpLE80
0¥l29°0
Qrieo’0
Orlee0
OpiER°0
QpLeg0
OpLen'0
0rLESD
ople90 $
0F2£90 §

PPN A O R R BEHE R ARG HE NG WW S AN H S R H R AN

¢esao
£50v6°0
£6196°0
ozZelgo
844 R
£5076°0
£6196°0
0ZELg'0
0eSTa'0
£€0.88°0
t8198°0
0ZELE0
0Ese0
£a.l8e0
0ZEiT)
£305T°¢
0zeLe 0
0ESYR0
£0.88°0
0Eeic’t
LR
0ZeL8'0
0ESYE'0
96583°0
OEELZ' |
£BOSZ L
azeLs'o
0esYa'0
£olBe'a
£€5eL8’0
CLL680
DZTELED
0ESHE'C
£n2es0
£6v58°0
£L16810
DZELR'O

0£s500
£9.90°0
£6280°0
0ZeS00
0£5s0°0
£5190°0
£6290°0
0zes0'0
0tes0'0
£0950°0
6200
LESOQ
0e560'0
E0850°0
0EESN0
£8180°0
02e50°0
0ESSO0
€DBSD'0
0£e80'0
£8180°0
0Zes0'0
088600
86600
08€80'0
£a8i80°0
02£50°0
0€850'0
e0ss00
esrel o
ELEG00
088500
0ess0nn
E0850°0
£6550°Q
E£8S0°0
02es00

RO AR BN RDBDBGRREDRDRHDSD BB GG RR DD RN S AW

FAAAHN A HB AP BRI DAERARDNRADPDEEROHEE ARG RRNHN

00080
006480
00668°0
000820
000820
006480
00662'0
0009.L°0
000640
00828°0
00668°0
000920
Q006.L0
00628°0
0006} }
00691}
00092°6
000620
006280
000617}
00691°}
0008.2°0
000620
006280
DO0BLL
0068173
000820
000840
006280
00840
006E8'0
00094'C
G0064°0
00628°0
006620
006£2'0
00092'0

FAARARRAA AR PAPBH DAL ODRAPABPADNPDODRRANRDARDHS

6002/L2/5

6o0S/E

600Z/0L/9

600¢/L1/0

BO0E/L/L

BO0E/RIL

GOCE/GL/L

6002/22/L



L]

PANArAl
186910
09002'0
0068’0
1E212°0
02801Z'0
E0DOE 0
EPFEY O
081€°0
0goLZ 0
£0802°0
£PYEP'D
02810
080120
£020E°¢
£S2S2'0
0L8L1'C
080120
£080E°0
£5E520
LBLLD
E6ErZ 0
416£€0
895920
£g8LLzo
BP0
a16£c’0
995820
EgLIE0
EEEFE O
316€E0
850980
€B1LZ°0
EEEYC O
916ee0
5508¢°0
g8iien

1 Jog ofied
1-HWE Juswydeyy

LE109°0
£2108°0
121080
1£109'0
1E109°0
iE109°0
L1090
LEL0D0
LEL09°0
281090
25108°0
AE109°0
4E109°0
LEL09'0
LELOY'O

VL0 U D LY T U e W

291e00
281800
ZO1€0°0
Z81e0Q
281E0°0
05620°0
05620°0
056200
0562070
0562070
08620°0
0862070
0862070
0862070
0562070
Qs820°0
056200
0G620°0
0G620'D
agecno
056¢0°0
896.20°0
8962200
96120°Q
861200
96420°Q
961200
964200
96420°0
96200
964200
96L20°0
96L20°0
96.20°0
0642070
96LE0°0
964200

HEHPAOGH N DN RHNDRBOOBRRHAABAGBAND O RSO RADHBBHBHED

1E8PIQ
1E8vo'0
LE8P0'0
LE8PE'0
LERPE'D
00509'0
00509°0
00509°0
00509'0
Q0%09°0
005090
008090
00509°0
005090
Qns09'0
005090
00509°0
00509°0
005090
005090
00509'0
LPELGO
WELGO
LSO
LFELSC
LpeL60
HEL50
LPeiSQ
HELGD
LPELSD
LPELSC
LPELS O
LWWELS O
Le2S70
HELS0
breELS0
HELSQ

§
$

AARBASHIAHFERARAALSAOSBGNAHBADABAAOHBERNHPAR

0eese0
0e5P8'0
50760
£6880°L
A
QECFS'0
£50¥6°0
€6g90’L
0EZL6'0
oesre’c
£5016°0
£6890°}
0ZELBD
acsye'o
£S0P6°0
£0.L88°0
0zZeLe'o
0es¥8'0
£5016°0
£0/88°0
gzZeLeo
0ES¥8°0
£E50VE0
04880
0zZELE'0
0esSHR'0
€080
€OL8R0
ozele'o
OE5FE0
50960
£6L96°0
0zeLen
0eEre'n
£e0v6'0
€6196'0
14 3: 4]

B R BRI D RO B ARPDOHAADBROBRRRARAHRAR

AT
08500
£5180°0
£€6680'0
0€200'0
05500
€5180°0
€6690°0
082900
088800
£5190°0
£6680'0
02ES00
0£550°0
£S180'0
£0850°0
02ES00
0ess00
£5180°0
£0850°0
0Zesa
0EGS0'0
£e1e00
£0850'0
02es0'0
0e6S0°0
£5190'0
€0850'0
0Ee0'0
0e550°0
EG190°0
£6Z90°0
02E%00
085500
£5L90°0
£62920°0
02e500

AR NNARETEOHRHOADPHIO BRI ABARADAANAOHERRBHDAHSN

000680
D006L'0
00648°0
D0666°0
0o0ee’o
000640
006.8°0
00666°0
00068 0
000820
00648°0
008660
00084°0
000640
006480
006280
0009.4°0
0006L°0
00648°0
D06ZB'0
000940
Q006.°0
006.8'0
006280
000220
DoogL'0
006480
00628 Q
000920
0006240
006L80
006580
00084°0
000820
006480
00688°0
00090

R AARPBHABAAAERHBHHBOHWOWED D DD PO H GO EHHE RS

6002/} 1S

6002/8L/

600/ Liv

GO0Z/R/Y

600Z/S LY

800/

G00Z/6E/Y

600¢/9/5

B8O0T/E LIS

600¢/02/9



L

TOE9Z'Q
4991’0
TAY LAY
GREGLO
L9910
gziZen
886610
Ti09V'G
64122'0
686610
¢1991°0
TARATA]
0eLiE0
ELFYE0
0.B6E°0
QELLEQ
ELrPeo
eLypeQ
0486E°G
0£LLE°0
S WASALL
0/BGEQ
cgeee’o
€LLCE0
8LLLED
0486E°0
CLLLTO
0ELLZ 0
9927e0
LE2L2°0
cLLLe0
002820
993280
FANAXAY
[AVNEAL
0909Z°0
DAGBE'O

. 1og aBed
FL-HING Justuydely

122060
1ZZ06'0
122060
LZZ06'0
V22060
122060
422060
122060
12206'0
LZZ06'D
12206°0
LZZ06'0
bods

£66.9°0
£66.9°0
£6649°0
£66.9°0
£66.29°0
£66.9°0
£66.9°0
E66.9°0
£66/9°0
£66.9°0
€66.L9°0

BN R E DD RS W R

G6LY00
G6LY00
SeLT0'D
610’0
G600
g8Lr0'0
86:+0°0
96,00
S81P0°0
G6LP0'0
§6.P00
561¥00Q
0LEE0°0
048e00
0LEEDD
0468070
0LE€0°0
02€€00
04€e0°0
042200
01€€0'0
0/€€0°0
022£0°0
0LELOC
gLge00
0.2€0'0
ZaLE00
291800
Zaleoo
ZOLE00
E9LE0D
ZOLEQT
ZOLED'D
29100
€9te00
2aLeoo
7ole0'n

ARRHRFTOR A A HBONADRAARADAARPARABAAARADAANARRHIAR

920880
920980
920980
gz098'0
920980
9Z098'0
920080
BT8R0
9Z088'0
920980
920980
920980
011890
011690
011690
0} 1690
0i169'0
011690
0K690
011690
0LLB80
01890
0i182°0
011890
0LLE9 0
OLLeg'a
H£8Y90
LE8PS0
LEEBPE'0
LEBPR'0
LEBFI'0
LEBFI0
LEBFD'O
LEBYRO
VE8YO'0
LERFO°0
L8790

$
B
$
$
$

FODHRERIGARGBGOHALORBHBDAEHA RO BN ERRN A

£T891'L
£6890°)
0SeZh L
0LZoY'}
£6890'1
asezZl'l
oLzoL'L
€6890°
0seZV'|
oLzoLL
£6820°L
0sezl’l
olzol’L
£6890°|
0SETL'L
aLzoL'L
£6890°L
£6890°L
(oA
olLzat'L
£6196'0
0seel’l
S0.56°0
£619670
65200k
gGEZLL
£9.56°0
£ZL56°0
AR
DEZSE'0
GaL560
£619€'0
BSZ00°)
OEZS60
§9.56°0
£S0#6'0
£6890°1

LB R R W R R N R T L T T R R R R NN R R R R R

£2920°0
£6690°0
0S5E.0'0
01200
£€6690°0
0se/00
oLzz00
£6680°0
0SEL0°0
04200
£6690°0
0se10°Q
aLzio'o
£6680°0
0SeL00
aL2Lon
£6690°0
£6690°0
0SEL0°0
01200
£6Z90°0
0SEL00
SOZ900
€6290°0
665900
05€10'0
692000
£22a0'Q
655900
02200
5922070
£62900
G580
0gesd'0
GO2o0'0
£5490'0
£6630'C

00680°1
006660
00050°1
000£0°L
00666'0
o0esD’L
000E0’L
006660
00050° 1
000E0’L
00666°0
000501
0000’1
006660
00050' |
0000}
004660
006660
00050'}1
000E0'1
006690
00050°4
00568°0
00668°0
00.E6°0
000804
005690
006630
00.E6'0
000680
00G62'0
006680
DOLEE'D
00068 0
005680
006180
00866°0

RABAEADABANAH P OBDH ARSI AFAADHDAOEHEHERHRDHARBARHHR

6002/ E21

60027471

80021/

6002/1 e/l

600z/ees|

BO0Z/wlE

600Z/LL2

6002/81/C

6002/52/¢

600Z/P/E

R AN ARG HRINUNEBH T RPN H OGN DHIHDHNH



Gas consortium not paying off | The Columbus Dispatch

The central Chic group has suffered from imprudent decisions and a
lack of scrutiny from residents, The Dispatch has found.

Huffman, owner of Huffman's Market, wants ta know why city
leaders didn't publicize the higher costs. If he had known, he might
have decided to get his gas from Columbia,

"You should be transparent about that stuff,” he said.

At least he know he was in the program. There is evidence that
some residents don't know about the gas cantract. The opt-out
process for enrcliment means everyone is in unless they mail in a
form saying otherwise.

"it's not like we can get the lowest rate,” said Dottie Franey, deputy
director of public service for Gahanna. "All we can guarantes is that
we are genuinely trylng to get as comgpetitive a rate as possibis.”

During the past four years, the unfavorable rates mean that
participating households paid an average of $364 more than if thay
had bought gas from Cclumbia. The figure is based on average
monthly usage: in Columtia territory multiplied by the difference in
rates.

That difference, multiplied by the number of houssholds in the group
each year, adds up 1o overpayments of §8.7 million, according to an
analysis of data provided by AMP-Ohio. The number of households
has varied little, from a current high of 28,560 to a low of 25,500 at
the end of 2607.

A fifth city, Grandview Heights, joined in January, so it wasn't part of
the group in the vears with the greatest losses.

"No¢ one has ever said about this program that we will guarantee the
lowest price,” said Kent Carscn, spokesman for AMP-Ohio, which is
based in Columbus. "It does bring predictability and stability to a
price, and the other thing is that people whao sign up can get out
whenever they want. it's just one more option that is out there for
consumers.”

Doug Austin, IGS Energy vice president, said it's easy fo criticize the
rates in hindsight, but they were the best available when they were
negotiaied. He provided documentation to demonstrate this.

"We give them price protection at a reduced rate," he said.
‘Imprassive record’

More than 150 local governments in Ohio have signed gas
contracts, referred lo by regulators as "municipal aggregation.”
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+ Gas free-for-all
The largest such group, by far, is in northeastern Ohio, including possibie in Ohio

Cleveland. Some residents have grumbied about the group’s rates
in recent years, although its cusrent rates are clearly lower than the Tuesday, May 5,
central Ohio group's. However, the regional differences and the 2009
different sizes of the groups make any comparison difficult.

« Complete series
The Office of the Ohio Consumers’ Counsel promotes these deals
as & way for customers to save money. “Ohio's aggregation record
is impressive," says a fact sheet on the office's Wab site.

Alan Schriber, ehairman of the Public Utilities Commission of Ohio, offered this qualified endorsement
of aggregation:

"To the extent it has worked, it has worked really well," he said.

The Dispatch could not find any example of a public official warning thal these contracts might be a
bad deal, either in general or specifically about the central Ohio group. instead, officials repsatediy
have highlighted the possibility of savings. This began six years ago when the cantrai Ohio cities asked
voters to approve the gas plans. “There really is not a down side fo it," said David Ball, spokesman for
the city of Dublin, in 2003. He called it a "no-brainer” for voters to approve the gas raferendum.

That same year, Greg Slone of AMP-Chio said the goal of the program was "to save monay for the
residenis.” He was speaking at a meeting in Upper Arlington about the program, quoted in Upper
Arlington ThisWeek newspaper.

City officials said they have relied on AMP-Ohio for good advice and almost always went with the
broker's recommendations. They said the broker has not provided them with spacifics about the
aggregate costs.

“They're sort of the experts,” said Bill Harvey, Bexley service director. "They suggest te buy or notte
buy, and we sori of say yes or no.”

In its 52 months of existence, the consortium has had a higher rate than Columbia for 32 months,
sometimes much higher. Of the 19 months when customers came out ahead, nine were in the group's
first year,

But city officials get little feedback from residents, positive or negative.

"We get a few calls at the end of the year when the notices go out, but other than that, we don't get
much in the way of calis about it,” Harvey said.

Middle man's commission

While parlicipants lose money, AMP-Ohio gets a commission from IGS Ensrgy that has reached a total
of $627,000, AMP-Ohio said. The estimated monthly share of the commission paid to the broker was
greater than the savings achieved by customers in 33 out of 52 months. (The broker’s share is 0.5
cents per 100 cubic feet of natural gas used by customers.)

Local officials say they were unsure how the commission system warked, although they knew
AMPOhio got 2 share.
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Some residants understand gas prices well enough to know the consortium didn't offer a good deal.
One of those peaople is Jack Partridge of Dublin, president of Columbia Gas. He is an outspoken
supporter of the right of cities to buy gas in bulk, although he switched out of the aggregated plan when
he saw that the rate wasn't compstitive. "It's a function of economics,” he said.

He added that he deesn't like the opt-out system for enrolling new mambers. This method, which was
approved by voters when the consortium was craatad, probably is confusing to many customers, he
said.

Robert Moaore, 81, of Upper Arlington, said he trusts city leaders to get a good deal.

"We have a good City Council up here,” he said. "They're good folks. They're honest, and they'ra frying
to get the bast price all the time "

Each fall, the city sends residents a letter with the new rate and to remind them of the opportunity to
apt out. In October, the letter said that the new rate, $1.12 per 100 cubic feet of natural gas, was less
expensive than any fixed-rata contract that was avallable as of Oct. 1. That was frue, although by mid-
October, two marketers were offering deals that were about tha same or better.

That means that any customer could have signed up for a deal similar to the one the consortium got,
even though the graup’s bulkbuying clout is supposed to give it a better price.

dgearino@dispatch.com

©2410, The Colymibus Dispatch, Reproduction prohibited
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Direct Testimony of Gregory Slone
On Behalf of the Office of the Ohin Consumers’ Counsel
PUCO Case No 08-1344-GA-EXM

INTRODUCTION

PLEASE STATE YOUR NAME, ADDRESS AND POSITION.

My name is Gregory Slone. My business address is 10 West Broad Street, Suite
1800, Columbus, Ohio 43215-3485. I am employed by the Office of the Ohio
Consumers’ Counsel (“OCC” or “Consumers’ Counsel™) as a Senior Energy

Analyst.

WOULD YOU PLEASE BRIEFLY SUMMARIZE YOUR EDUCATIONAL
AND PROFESSIONAL EXPERIENCE?

I joined the OCC in May 2010 as a Senior Energy Analyst. Prior to joining the
OCC, I'served as vice president of generation services for American Municipal
Power, Inc, (“AMP”), where 1 was responsible for the daily operations of the
company’s electric generating plants, which included negotiating all the
commodity contracts for purchasing and selling coal, natural gas and emission
allowances. [ also developed and directed AMP’s natural gas and electric
aggregation consulting business. As General Manager of the aggregation
business, 1 negotiated consulting services contracts with more than forty
municipalities throughout Ohio. These services included negotiating price, terms
and conditions for gas and electric supply with the retail gas and electric service

praviders (“Marketers™).
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Prior to AMP, I worked for many years for Columbia Gas of Ohio, Inc.
(“Columbia” or “the Company”), serving in a number of sales and marketing
positions, including director of sales for the Company. During my employment at
Columbia, I was responsible for interfacing with customers and retail natural gas
marketers on issues related to gas costs, gas supply, rates (including sales and
transportation). In addition, I negotiated special contracts with major industrial

accounts due to competitive market issnes.

[ received my bachelor’s degree in civil engineering from The Ghio State
University in 1977, and was awarded the status of a certified charted industrial

gas consultant from the Gas Technology Institute in Chicago, [llinois in 1984,

WHAT ARE YOUR RESPONSIBILITIES AS A SENIOR ENERGY ANALYST
FOR THE 0CC?

My duties include research, investigation and analysis of utility filings at the state
and federal levels, participation in special projects and assistance in policy
development and implementation. Specifically, 1 provide policy and technical
analysis on both natural gas and electric utility filings with the Public Ultilities
Commission of Ohio (“PUCO” or “the Commission™), including Gas Cost
Recovery Audits, Long Term Forecast Reports, Infrastructure Replacement

Programs and Rate Cases.
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HAVE YOU PREVIOUSLY PRESENTED TESTfMON Y BEFORE THIS
COMMISSION?
Yes, 1 testified in the Northeast Ohio Natural Gas Corporation, Case No. 10-209-

GA-GCR and the Orwell Natural Gas Company, Case No. 10-212-GA-GCR.

WHAT DOCUMENTS HAVE YOU REVIEWED IN THE PREPARATION OF
YOUR TESTIMONY?

I have reviewed and compared Columbia Gas of Ohio’s historical natural gas
rates and weekly natural gas Marketer Choice rates for the period of Aprill, 2010
through June 17, 2011. I also reviewed Columbia’s Application and Exhibits and
responses to discovery in this case. In addition, I reviewed information on the
U.S. Energy Information Administration website concerning retail unbundling.
Finally, I have reviewed customer Choice data and Marketer pricing options since

the start of the Standard Service Offer period.

PURPOSE OF TESTIMONY

WHAT IS THE PURPOSE OF YOUR TESTIMONY IN THIS
PROCEEDING?

The purpose of my testimony is to demonstrate that Columbia’s Standard Service
Offer (“$S0”) wholesale auction rate has been a benefit to residential customers
because it has consistently been one of the lowest rates available to residential

Choice customers in Columbia’s service territory since the start of the wholesale
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SSO auction on April 1, 2010. The SSO wholesale auction rate should be
retained as an option for residential customer Choice participants, instead of the

proposed alternative Standard Choice Offer (“SCO™) retail auction rate.

AN SCO AUCTION PRODUCES NO OBJECTIVE, TANGIBLE AND/OR

QUANTIFIABLE BENEFITS FOR CUSTOMERS.

WHAT IS THE DIFFERENCE BETWEEN THE SSO WHOLESALE
AUCTION RATE AND THESCO RETAIL AUCTION RATE?

In the SSO wholesale auction, Marketers bid for a generic slice, or tranche, of the
cligible Columbia Choice market. The customers in that tranche are considered
wholesale customers -- served by Columbia -- and thus pay the state gross
receipts tax of 4.75%. On the other hand, in an SCO retail auction actual
customers are assigned to the tranche that a Marketer bids for -- and the assigned
customers become retail customers of that Marketer. Moreover, in an SCO retail
auction, the customers have to pay the state and local sales tax rate, which varies
by county, from 6.0% to 7.75%." Finally, in an SCO retail auction, the

Marketer’s name appears on the customers’ bill.

! Ohio Department of Taxation — Total State and Local Sales Tax rates, By County, Effective October

2010.
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ARE YOU CONCERNED THAT NOT HAVING AN 850 OFFER FROM
COLUMBIA WILL INCREASE COSTS TO RESIDENTIAL CONSUMERS?
Yes. The SSO rate provides a tangible benefit for residential customers in the
form of a lower cost alternative to the Choice program. This benefit is especially
important for residential customers who have made the decision not to participate
in the Choice program for reasons such as they do not like the Choice program or
tecause they do not understand it. Since September 2010, the wholesale SSO rate
has typically been the lowest rate available -- fixed or variable -- in any given
month. Not having the SSO option would force residential customers, at the very
least, to pay higher taxes under the SCO as well as potentially higher gas rates
under the Choice program. In addition, based on the historical pricing data I
reviewed, it appears that the lowest variable rate offers from gas Marketers have
been structured to compete with Columbia’s SSO rate, as these offers typically
trended with the monthly up and down movements of the SSO rate. Without the
S8S0 rate option, [ am concemned that residential custemers will be forced to take
the higher SCO retail rate or the variable price Choice offers that will increase the

price Columbia’s customers pay for natural gas.
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SHOULD THE WHOLESALE AUCTION AND THE CORRESPONDING
SSO RATE BE RETAINED?
Yes, it is evident that a majority of Columbia’s residential Choice eligible

customers want the option of the regulated wholesale Company SSO rate.

WHAT EVIDENCE HAVE YOU OBSERVED THAT SUPPORTS THIS
POSITION?

Currently over 59 percent of Columbia’s eligible Choice customers’ are served by
the §SO rate. These customers made a decision to stay with the regulated
Columbia offer, rather than sign up with a gas Marketer. Through their non-
participation in the Choice program, the majority of Columbia’s customers have
indicated that they do not like the Choice program or do not understand it. In
either case, the S8O rate provides a low-cost regulated alternative. Qver the past
ten years, the number of customers that have opted to stay with the utility instead
of signing with a Marketer has remained relatively stable. In fact, since 2003, the
Choice participation rate has actually declined from 45% to 40% as shown on
Attachment GS-3.> This would seem to indicate some preference for the

regulated Company SSO rate.

? Columbia Gas of Ohio Standard Service Offer (SS0) Program Data for reporting month of May, 2011

3 Data developed from monthly customer information provided by Columbia to the QCC.
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COMPARISON OF NATURAL GAS MARKETER RATES
DEMONSTATES THE VALUE OF RETAINING COLUMBIA’S SSO

RATE.

WHAT TIMEFRAME DID YOU USE TO COMPARE THE S50 PRICE TO
OTHER MARKETER OFFERS?

[ compared the weekly natural gas Choice offers that Marketers provide to OCC,
starting with the first monthly published SSO price in April, 2010 through the
most recent weekly listing of June 17, 2011, to the comparable alternative

Columbia SSO rate.

DID YOU COMPARE ALL MARKETER OFFERS TO COLUMBIA’S S50
RATE?

I compared all the data from gas Marketers who submitted weekly natural gas
offers to the OCC, since the inception of the SSO rate. I also cross-checked the
Marketer Choice rates that are reported to the OCC with the monthly Choice
offers published by the PUCO in the Apples-to-Apples chart and found the offers

to be consistent.

WHAT WERE YOUR OBSERVATIONS OF THE COMPARISION
BETWEEN MARKETER OFFERS AND COLUMBIA’S $§SO RATE?
Columbia’s SSO rate, with a few limited exceptions, has consistently been the

lowest publicly offered prices for natural gas to residential consumers since the
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inception of the rate in April, 2010 as shown on Attachment GS-1.* The SSO rate
has not only been one of the lowest offers, but it appears (o have been the

benchmark price for many Choice Marketer offers.

WHAT DO YOU MEAN THE 5SSO RATE HAS BEEN A BENCHMARK
PRICE FOR CHOICE OFFERS?

What I mean is that the Marketers have provided offers designed to compete with
the SSO rate or they have provided offers that appeared to keep their rates within
tolerable limits of the SSO rate. The loss of the $SO rate will eliminate a
significant factor that has kept Choice offers competitive. My concern about the
loss of the SSO rate option increases when trying to imagine Marketer offers in a
market void of a regulated Company wholesale rate. The loss of a regulated
utility rate in Georgia resulted in higher gas rates for residential customers as I
discuss Jater in my testimony. In addition, based on my experience, certified
governmental aggregation groups have routinely used the published SSO rate to

monitor the effectiveness of their aggregation programs.

HAVE THE MARKETERS’ RATE QFFERS HISTORICALLY BEEN BASED
ON THE SSO RATE?

Yes, at least some of the Choice offers were designed to compete with the
Columbia SSO wholesale rate. Initially there were a few Marketers offering rates

tied to a percentage off the SSO rate. At the beginning of the SSO period, Direct

* Data developed from weekly price offers provided by Choice Marketers to the OCC and from PUCO
historical Apples to Apples, See Attachment No, GS-1,
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Energy and MXenergy both had offers of 10% off the SSO rate. However,

neither Direct Energy nor MXenergy have offered a rate based on a percentage

off the SSO rate since September 10, 2010,

DID THESE PERCENT OFF THE 550 RATE OFFERS SAVE
RESIDENTIAL CUSTOMERS MONEY COMPARED TO THE SS0 RATE?
Yes, residential customers did save some money with the offers. However,
MXenergy discontinued their percent off the SSO rate in early September 2010,
while Direct Energy reduced their offer to 3% off the SSO rate in June 2010 and
then discontinued the 3% off the SSO offer in August 2010. So even though the
offers appeared attractive at the beginning of the SSO period, they were only
available during the summer period when residential customers’ gas usage was
minimal. It appears the timing of the percent off offers was structured as more of
a marketing tool than a program to offer any substantial savings for residential
customers. Once the winter heating period started and customer usage was at its

highest, the percent off the SSO rate offers were no longer available.

HAVE THE MONTHLY VARIABLE RATES OFFERED SINCE
SEPTEMBER 2010 BEEN COMPETITIVE WITH THE SSO RATE?

Yes, at times a few of the Marketer monthly variable rate offers have been
competitive with the $SO rate. For example, in February 2011, The Energy
Cooperative, Ohio Natural Gas and Gateway Energy Services all offered variable

rates which were slightly lower than the SSO rate for that month. However, even
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though the variable rates offered by these Marketers in February 2011 were
slightly lower than the SSO rate, when the higher SCQ sales tax rate is included,
the rates would be virtually identical as shown in attachment GS-6. In addition,
as Attachment GS-12 illustrates, the vast majority of variable rate offers were

typically well above the SSO rate.

ARE THERE ANY CURRENT VARIABLE RATE OFFERS THAT ARE
COMPETITIVE WITH THE §50 RATE?

No. In addition to the rate offers in February 2011 discussed above, Ohio Natural
Gas began offering a monthly variable rate in November 2010 that was slightly
lower than the SSO rate. However, taking into consideration the difference in the
tax rates, the SSO rate was still cheaper for the majority of Columbia’s customers.
However, Ohio Natural Gas increased their rate offer in early April 2011 and its

rate is now higher than the SSO rate.

HAVE THE CHOICE OFFERS BEEN EFFECTIVE IN INCREASING THE
NUMBER OF CUSTOMERS SIGNING WITH NATURAL GAS
MARKETERS?

No. From the graph shown on Attachment GS-2,’ there was a noticeable increase
in residential customer Choice participation from June 2010 to July 2010. This
increase may have been due in a very small part to the percentage off the SSO rate

offers that existed at the time. However, the main reason for the increase was due

* Data compiled from Columbia Gas of Chio’s monthly report “Standard Service Offer (SSQ) Program

Data™

10
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to a large aggregation group (with more than of 50,000 residential customers)
starting service with a Marketer in July 2010. Since the increase in customers in
July 2010, the residential Choice participation rate has been almost flat for the

past year,

HAS THE INPLEMENTATION OF THE S50 AUCTION REDUCED COSTS
FOR RESIDENTIAL CUSTOMERS SERVED BY COLUMBIA?

Results to date have shown that residential customers benefited from the low rates
produced by the SSO wholesale auction. A comparison of natural gas costs in
Ohio with natural gas costs for the United States is shown on Attachment GS-4
and Attachment GS-5.5 As Attachment GS-4 illustrates, from 1984 through 2004,
natural gas prices for residentizl customers in Ohio were equivalent to, or lower
than, the national average. In 2005, gas prices in Ohio exceeded the national
average, due in part to a large percentage of Choice customers signing fixed
contracts (typically for a one year term) during periods of spiking natural gas
commodity prices. As commodity prices moderated in 2009 and 2010, fixed price
contracts were no longer negatively impacting the average price of natural gas in
Ohio and for the first time in five years, Ohio’s average natural gas price dropped
below the national average. The SSO wholesale auction implemented by
Columbia (the largest natural gas utility in Ohio) in April 2010 also positively

impacted the 2010 resuits.

® Graph developed from Energy Information Administration data

11
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ARE YOU OPPOSED TO THE CUSTOMER CHOICE PROGRAM?

No. I support residential customers having more options, and I support the
options available in the Choice program for customers, However, the Choice
program is not for all Columbia customers as evidenced by the large percentage
of customers who have retained the Company SSO wholesale rate option. Some
customers do not like the Choice program and other do not understand it.
Therefore, I oppose replacing the SSO wholesale auction rate with an SCO retail
auction rate because this would eliminate a low cost option that residential
custommers have elected to participate in, and benefited from. Eliminating the SSO
rate is counter to the concept of customer Choice, Not only would eliminating the
S8O rate be eliminating the most popular option for customers, but it would alsc
be eliminating what has generally been the least costly option for Columbia’s

residential customers,

DOES AN SCO RATE PROVIDE THE SAME BENCHMARK FOR
MARKETERS AS THE S50 RATE?

It provides a benchmark, but the SCO rate forces customers to pay the higher
sales tax rate and thus will increase costs to customers. In addition, as discussed
in testimony submitted in this proceeding by Bruce Hayes, the SCO will result in
customer confusion without providing additional berefit to residential customers,
Marketers have long claimed that the SCO would provide significant benefits for
customers, but to date they have provided no objective, tangible and/or

quantifiable evidence to support such alleged benefits. In discovery in this case,

12
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Dominion Retail admitted that it has done no studies that might quantify the
alleged benefits of an SCO retail auction.” Similarly the Ohio Gas Marketer

Group has not provided such support®

IS THE CURRENT CHOICE PROGRAM EXPERIENCING INCREASED
COMPETITION AMONG MARKETERS TO ACQUIRE ADDITIONAL
RESIDENTIAL CHOICE CUSTOMERS?

No, not only are additional customers not signing up for the Choice program, as I
previously discussed, but an extremely high percentage of the residential
customers that are currently enrolled with a Choice Marketer are served by a very
limited number of suppliers. As shown in Attachment GS-7, the three largest
Marketers” serve approximately 75% of all residential Choice customers, and the
top five serve approximately 87%. More disturbing is the fact that there has been
little or no market penetration by the other 18 Choice Marketers (see Aftachment
(GS-8) on Columbia’s system since the start of the SSO period. The concentration
of so much of the market with such a small number of suppliers can also

negatively impact any resulting price offers.

7 See Attachment GS-10 - Dominion Retail response to OCC Interrogatory 22

¥ See Autachment GS-11 - Ohia Cas Matketer Group response to OCC Interrogatory 22

® Interstate Gas Supply Inc. ("[GS”) is one of the diree largest Marketers in the Columbia Choice program,
however these numbers do not include customers served by IGS under the Columbia Retail Energy name.
If these additional customers were included, the percentages would be greater.

13
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024. IF COLUMBIA GAS OF OHIO EXITED THE MERCHANT FUNCTION,

A24,

Q25.

A25,

WOULD THIS RESULT IN MORE MARKETERS ENTERING THE
MARKET AND COMPETE FOR RESIDENTIAL, CUSTOMERS?

No, not based on the outcome experienced in a similar situation by Atlanta Gas
Light (AGL) residential customers. AGL completely exited the merchant
function in 1999 and all residential customers were required to take their service
from Marketers instead of the utility. All 1.5 million residential customers in

AGL’s service territory purchase their natural gas supplies from Gas Marketers.'”

WHAT HAPPENED TO GAS PRICES AND MARKETER PARTICIPATION
WHEN ATLANTA GAS LIGHT EXITED THE MERCHANT FUNCTION?
AGL is the largest natural gas distribution company in Georgia and serves
approxirmately 80% of all residential customers in the state.!* As shown on
Attachment GS-9," the annual price of natural gas for residential customers in
Georgia has exceeded the national average price for each of the past 10 years. For
the last six years, the Georgia price has been more than $4.00 per Mcf higher than
the national average, which equates to an additional $320 per year for gach
Columbia residential gas customer in Ohio, based on the average usage of 80.4

Mef per year."?

"% U.S. Energy Information Administration: Retail Unbundling — U.S. summary

'' U.S. Energy Information Administeation; Retail Unbundling - Georgia

2 Graph developed from data provided by the U.S. Energy information Administration — Natural Gas
Pricing History by Year

* PUCO Apples to Apples Natural Gas Rate Comparison Chart - Self-Calculation Worksheet for
Columbia Gas of Ohio

14
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WHAT HAS HAPPENED TO MARKETER PARTICIPATION IN GEORGIA
SINCE AGL EXITED THE MERCHANT FUNCTION?

At the same time that natural gas prices for residential customers in Georgia were
exceeding the national rate, by 2009 the number of approved gas Marketers in the
state dropped from a high of 19 to 11.'* In addition, by as early as 2002 four
Marketers served 93% of the residential customer base,'> which is not unlike the

current marketer penetration rate for Columbia, as I previously discussed.

CONCLUSION

WHAT IS YOUR RECOMMENDATION?
I recommend the Commission reject this application to move from an SSO

wholesale auction rate to an SCQ retail anction rate.

DOES THIS CONCLUDE YOUR TESTIMONY AT THIS TIME?
Yes, however, I reserve the right to incorporate new information that may

subsequently become available.

* U.S. Energy Information Administration: - Retail Unbundling - Georgia
% Blue Ribbon Natural Gas Task Force - Final Report to State of Georgia
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Attachment GS-3

Active Percentage of Eligible Residential Choice Customers - COH

—4—COH Residential Choice
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Columbia Gas of Ohio

NATURAL GAS CUSTOMER CHOICE PROGRAM DATA

Aftachment GS-8

Dale: Juna 19, 2011
Reporting Month: May, 2011
Encollment
Envolled Eligjhle % of Eligibla
Residential 433907 1,220,080 0%
mmercial 213 108,113 0%
Tndugirial 240 1104 2%
I'rc'@—— 543960 Fuvic it 1%
Cholce Markaters 23
[ Numbar o Enrolled Customars & Market Share Ranking Volumas { Mcty
Marketer Residential Commercial Industrial Total Reﬂdentlal Commetcial | Industrial Tatal Mcf
'z Lodl 102 1 5044 27 BB4 1.387 B 79,778
G 13460 1,232 4 14 696 73,735 19,532 324 93,591
ED 91,903 12,981 38 104 922 504,534 168763 2263 675,660
EiM 2,647 1,787 15 4,443 15,269 _ 21827 435 37,661
GP 611 213 [i] 824 1616 4,622 [i] 433
13 1 kl:] 0 ] 0 3,287 o] 3287
14 159 1,003 3 1,157 1,719 3z 404 a7 40,250
[ 231 [ 2 239 1,287 64 32 1,383
Li {4,387 3,279 22 17 588 80,200 102,241 1,332 183,772
MA ) 158 1 165 BS 7.609 200 7,894
Q 150,048 15287 a1 214,414 1,136,970 341.441 §,227 1,484 637
QQ 13 115 1 129 233 4,849 38 5118
QR 10,360 552 2 10,914 57,651 7.840 24 85,515
RA 75,514 4,266 12 B4.183 457 182 43 656 1406 502,224
TA 33,567 466 1 34,234 158,431 9,231 4 167686
T2 0 i1 [#] 13 0 8,767 a 8,767
] 240 3,444 22 3,906 3,243 306,674 1566 311,492
UA 14 543 1317 2 15,867 77,930 46,594 5 174,5
VA 25413 7,077 30 32,520 123,429 146,255 1,605 270209
WP 520 &5 1 o768 2,567 1,480 75 4,122
X 1,539 10 i 2,251 8675 21,032 19 29,626
i D 25 0 28 0 1,990 fi] 1,990
ZR 107 1] Qq ‘EDZ__ 460 1] i) 460
Total 453,907 54,213 240 548,360 2,735,510 1,304,542 15,645 4,085,687
NOTE: All nurmbers above include Sovernmantat Aggragation cusiomera {detalls are listed belaw)
Indudas Co-Ops sarvad hy Relgl] Natural Gas Suppliers.
Governmental Agaregators # of Cugtormars
owniship 52
[Cily of Allancs REL)
Cily of Bowling regn 4324
Cily T A 3180
Tily of Clyde 517 ]
Cily of Colmbiana [
[Cily of Fostona (=]
Tay of Galipoks 149
%&y_n Marion 3,873
cEit
i ernngion ,
o i 56
ity of Salem 594
Ere 3,376
[Fairfield T Gwiship 3
|Slam County 128
St Clairsvilla G2
i 154
520
191
5
257
~392,
298
———
455
350
165
224
135
14
216
of Genoa 22
of Martin
TRy of Madmes 4 0'5
THly of Norihwood
Cify of Cregon 2 AT
City of Rossford 18
City of Sylvania 3
Lily of Taledn X
dke | ownsl q%; ry; ram FAFL]
L_V'E Coumv [Curtice} S8
ge of Holland 2147
NOPEC 73,561
TOTAL 156,179




Columbia Gas of Ohlo
STANDARD SERVICE OFFER (550) PROGRAM DATA

Attachment GS-8

Date: June 18, 2091
Raperting Month: May, 2011
550 Riders 6.2570
880 Supaliers: 7
$50 Suppller Dafaisita: ]
| Numbar of 550 Customers 5580 Volumes { Mcf) _
Residential* | Commercial Industrial Public Utlli-gc Total Residential” | Commoercisl industrial Public Uty Total Mc!
793,064 51,130 1,126 1 845,321 3,721.999 765,204 18,430 19,435 4,525,158

* Residential Tncludes 78,700 PIFP Custamers & 527,003 PIPP Volumes.

Trantha Nan Compliance
Suppliers Number Volumes Dth Dollara
S5 4 0 30
57 4 0 30
58 1 1] 30
59 2 a
g10 2 i ‘ﬁ—_‘
S11 2 Q 30
812 1 [{] $0
Tatal 16 [1] 30
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Attachment GS-10

BEFORE
THE PUBLIC UTILITIES COMMISSION OF OHIO

In the Matter of the Application of Columbia

Gas of Qhio, Inc. for Approval of a General

Exemption of Certain Natural Gas Commodity :

Sales Services or Ancillary Services from : Case No. 08-1344-GA-EXM
Chapters 4905, 4909, and 4935 except Sections

4905.10, 4035.01 and 4935.03, and from

specified sections of Chapter 4933 of the

Revised Code.
RESPONSES OF DOMION RETAIL, INC.
TO
INTEROGATORIES AND REQUESTS FOR PRODUCTON OF DOCUMENTS
‘ OF

THE OFFICE OF THE OHIO CONSUMERS’ COUNSEL

(First Set dated June 15, 2011)

Pursuant to Rules 4901-1-19 and 4901-1-20, Ohio Administrative Code (“OAC™),
Dominton Retail, Inc. (“Dominion Retail™} hereby provides the following responses to the First
Set of Interrogatories and Requests for Production of Documents of the Office of the Ohio

Consumers’ Counsel (“OCC”) dated June 15, 2011.

GENERAL OBJECTIONS
l. Dominion Retail objects to each Interrogatory and Request for Production of
Documents to the extent the information or documents sought are protected by the attorney-
client privilege or constitute attorney work product.
2. The scope of this phase of the above-captioned proceeding has been narrowly
defined by the Commission’s June 1, 2011 eniry, and is limited to the presentation of evidence

regarding the relative merits of proceeding with a Standard Contract Offer (“SCO™) auction as



Attachment GS-10

22.  If the response to OCC Intervogatory No. 21 is affirmative please quantify the anticipated

benefits that Columbia’s custamers will realize by transitioning from an SSO auction to

an SCO auction?

RESPONSE:

As a general proposition, Dominion Retail anticipates that the an SCO auction will

produce a lower price per Mcf on a pretax basis for default customers. However, Dominion

Retail has not conducted a study to quantify this henefit,

23.  Who are the Dominion Retail’s witnesses (i.e. please identify) that will file testimony on
behalf of Dominion Retail and what are the subject matters to which each person will
testify?

RESPONSE.:

Dominion Retail does not anticipate presenting a witness in this proceeding. If Dominion
Retail were subsequently to determine that it would present a witness, Dominion Retail will

timely supplement this response.

24.  Please identify the efforts you have undertaken to sducate residential customers regarding

the Choice program.
RESPONSE:

Objection. This Interrogatory seeks information that is not reasonahljf calculated to lead
to the discovery of admissible evidence,

12



Attachment GS-11

BEFORE
THE PUBLIC UTILITIES COMMISSION OF OHIO

In the Matter of the Application of Columbia
Gas of Ohio, Inc. for Approval of a General
Exemption of Certain Natural Gas Commodity
Sales Services or Ancillary Services from
Chapters 4905, 4909, and 4935 except Sections
4905.10, 4035.01 and 4935.03, and from
specified sections of Chapter 4933 of the
Revised Code.

Case No. 08-1344-GA-EXM

S’ St St S vt St St Suu’

RESPONSE OF THE OHIO GAS MARKETERS GROUP TO THE OFFICE OF
THE OHIO CONSUMERS’ COUNSEL'S INTERROGATORIES AND
REQUESTS FOR PRODUCTION OF DOCUMENTS
FIRST SET

Pursuant to Rules 4901-1-19 and 4901-1-20 of the Ohioc Administrative Code, the
Ohio Gas Marketers Group (OGMG) provides responses for the seven members
(Commerce Energy, Inc.; Direct Energy Services, LLC; Integrys Energy Services, Inc.;

Interstate Gas Supply, Inc.; Vectren Retail LLC; and Constellation NewEnergy, Inc.) who

were served with identical discovery requests save for the name. Although the OCC
served its discovery on the members of the OGMG individually, the true party in interest is
the OGMG. All pleadings have been in the name of the OGMG and each pleading
contains the advisory that the positions represented are those of the OGMG and not any
individual member. During the course of the proceedings the membership of GGMG has
changed so that individual members have come or gone. Similarly, for thé past three years
the OGM has participated in the Columbia Collaborative, once again presenting the voice

of the OGMG and not the position of any particular member.



Attachment GS-11

available, would be burdensome to produce, and constitutes sensitive, confidential and
propristary information which is of 2 trade secret nature.

Without waiving the objections, the Respondent believes that an SCO auction will
yield lower costs per Mcf on a pretax basis for default customers as well as provide them

with additional service options not offered in 880 method of outsourcing default natural
gas supplies.

22.  If the response to OCC Interrogatory No, 21 is affirmative please quantify the
anticipated benefits that Columbia’s customers will realize by transitioning from an

SS0 auction to an SCO anction?

RESPONSE: Objection. This Interrogatory seeks information which is not
reasonebly calculated to lcad to the discovery of admissible evidencs, is not readily
available, would be burdensome to produce, and constifutes sensitive, confidential and
proprietary information which is of a trade secret nature,

Without waiving the above objections, the OGMG has not conducted a study or

quantified the anticipated monetary benefits of the SCO over the SSO auction to the public,
but believes them to be substantial.

Who are the OGMG’s witnesses (i.e. please identify) that will file testimony on
behalf of OGMG and what are the subject matters to which each person will
testify?

RESPONSE: The Respondent has not yet identified any witness(es) who will

testify on its behalf and states that it will identify any expert witnesses in accordance with

14



sa|ddy 01 sa|ddy Je31I01sHY ODNd WOIS pLE D0
aY1 03 s191@Ndey 9oy AG papinald saapo 2oud ApSapm tadingg

1T/9T/s TT/9e/y 1T/ee/e Tifor/t IU/9T/T OT/9r/TT OT/9T/IT OT/92/0T OT/9z/6 01/9T/8 OT/ug/L oIfor/o O1/9%/S OT/9C/y O1/9z/¢
_ 4 _ 000¥°0%

RO P 1 EN J 1 1 . | ] ]

e e oo - 0005709

W 00090%
h‘ Y,

000405

0008 0%

0006'0%

BfeEA - S821MBS ASuaug Jomun|op

3[QBLIEA - JIUINOS USIIIP e RNQEUEA - SED JEINIEN OIJ() e 2|qelBA - ABISUDX|A] e
10 %0T 2|qeuep - ABIouaNy —— B|QBLIBA - 5301A95 ABIAUT SAITOIU | e BT /M DIQRLIEA - AZIBUT |1RIDY BIGUIN| 07 v
DIGELIRA - $901AI2G ABISUT ABMIILD) e JqEIIEA - S201IBG ATI2UT ABMIIED) muam  J|RIEA - OIY() O SN0 ATIBUT ——

3|gelaeA - ARISUT 129{(] mm— HO %E/OT 2qeliea - Alau3 1840 =f- JIVY O5S s

S¥3440 31Vd F19VIHVA SHILINYVIN SVO B 0SS

Z1-59 wawydeny
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1 LARRY FREEMAN

2 a witness herein, having been duly sworn, was examined
3 and deposed as follows:

4 EXAMINATION

5 BY MR. KRAVITZ:

6 Q. Morning, Mr. Freeman. My name is Jack

7 Kravitz. I represent Interstate Gas Supply, or —- I'll

8 be calling it IGS. With me is Matt White, who is

9 in-house counsel for IGS.

10 I'm going to be asking you a series of

11 questions, and I would like you to answer -- you're

12 under oath -- but as you would in a hearing for this

13 case or the trial.

14 Your attorney, Mr. Dosker, may object, and I
15 believe he has requested that when you -- when he

16 objects that you stop your answer, wait for Mr. Dosker
17 and I to confer about the objection, after which, we'll
18 either instruct you to answer the question or not

19 answer the questiomn.
20 All that sound okay so far?
21 A, Yes.
22 Q. Okay. If something's not cleér that I ask,
23 let me know, and I will try and clear it up. If you
24 answer, I will assume that you understood the question.
25 Is that acceptable?

www.eliferaporfingagency.com
5132333000

Electronically signed by Shandy Ehde (101-308-328-1543) 971%e02d-e8ea-4e57-3547-423006002296
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1 A. Say that again.
2 Q. If you do answer my question, I'm going to
3 assume that you understood what the question was. So
4 if something is not clear, tell me, and I'll rephrase.
5 A. Okay.
6 Q. Is that acceptable?
7 A, Okay.
8 MR. KRAVITZ: OQOkay. Mr. Dosker, did I --
9 MR. DOSKER: That's fine. You correctly
10 stated the procedure.
11 MR. KRAVITZ: COCkay.
12 BY MR. KRAVITZ:
13 Q. Could you please state your full name?
14 A. Larry Freeman.
15 0. And who are you employed by?
16 A. Stand Energy.
17 Q. And what is your positicn with Stand
18 Energy?
19 A. Executive vice president.
20 0. Have you held any other positions with Stand
21 Energy?
22 A. Yes.
23 Q. And what are those positions?
24 A. Vice president, gas cperations; manager, gas
25 control; and gas analyst.
www.elifereportingagency.com
5732333000

Electronically signed by Shandy Ehde (101-306-328-1543) 9719e02d-080a-4e57-3547-a23096022296
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10
11
12
13
14
15
16
17
18
19
20
21
22
23
24

25

Q. How long have you been with Stand?

a. 17 years.

Q. Do you have any prior experience in the gas
industry before you came to Stand?

A, No.

Q. Starting with the gas analyst position, could
you tell me a little bit about what you did in that
role and how long were you there, approximately?

A. Everyone in the dompany at the time that I
was hired --

Q. What year was that? I'm sorry, I'm testing
your math skills. I'm not coming to the plate to
answer that.

&, Do you want me to answer the first question
first or the second one?

Q. What year was it that you came to Stand?

A. 1994,

Q. Okay. And at that point in time you were
describing how you started as a gas analyst.

A. Could you repeat the question? I got
confused there.

Q. What were your job duties as a gas analyst?
What did you do?

A, Invoicing, gas contrel, accounts payable,
inventory, some sales. That's probably a pretty

wwm.elifereporifngagency.com
5732333000

Electronically signed by Shandy Ehde (101-306-328-1543) 9719e02d-aBea-4e57-8547-a230960e2296
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11
12
13
14
15
16
17
18
195
20
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22
23
24
25

complete review.

Q. Okay. What is invoicing?

A, Invoicing to customers.

Q. Just accounts receivable, accounting type of
stuff?

A. Not accounts receivable.

0. Okay.

A. Preparing --

c. Just bills?

A. Preparing invoices.

Q. Okay. Gas control, what is that?

A, Scheduling on the interstate pipelines,

scheduling on the various local distribution, capacity

procurement.
Q. Inventory, can you elaborate on that at
all?
A. Monitoring different balances con the various

interstate pipelines and utilities.

Q. And also sales, is there any elaboration
there you can give us?

A. Marketing to customers and perspective
customers. |

Q. At the time when you were in a gas analyst
position, who were those -- what types of customers

were you marketing to?

wwm.elifereportingagency.com
5132333000

Electronically signed by Shandy Ehde {101-306-328-1543) 9719e02d-08ea-4057-8547-a230060e2296
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A. Natural gas customers.
Q. Residential?
A. Given the fact that there's 17 years, we'd

have to narrow down at what point we're in.

Q. I'm talking about when you were a gas
analyst.
A, I don't know the specific years in which, you

know, I held this title wversus that title. But when I
was first employed, the thresholds to market to
customers, those that were eligible, was not at a level
that smaller residential-type customers were able to
participate in 1994.

Only relatively large industrial and
commercial customers were eligible for transportation.
And then that evolved over the course of time.

Q. Okay. We'll get back to that.

I believe you said manager of gas control.
Could you tell me your job duties and responsibilities
as a manager ¢of gas control and abkout how long you were
doing that?

A. I don't recall the specific year. If I had
to take a guess, it was probably around‘the year 2000,

but that would be really to the best of my

reccllection.
Q. About how long you were a manager of gas
www.elfereporfingagency.com
5732333000

Electronically signed by Shandy Ehde (101-306-328-1543) 9719602d-e8ea-4657-8547-a23096062296
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1 control for Stand Energy?
2 A. Again, just as a recollection -- I can't say
3 with specificity, but I would guesstimate until 2005,
4 2006. Again that's very rough, very approximate.
5 Q. And what about your duties as manager of gas
6 control, what type of things would you do?
7 A. I would say they were very similar, with the
8 difference, cbviously, as the name implies, that there
9 was more managerial functions associated with it versus
10 an entry-level or starting position.
11 Q. So you had employees under you, for
12 instance?
13 A. That would be a fair representation.
14 Q. Okay. And I believe there was one other
15 position you had before your current position. It was
16 vice president of gas -- I'm sorry.
17 A, Operation.
18 Q. Vice president of gas operations. Could ycu
19 tell me what your job duties were for that position?
20 A. Again, I would say, you know, roughly very
21 similar, you know, as we continued to grow, vyou know,
22 with the difference that some of the otﬁer
23 responsibilities such as inventory and things like
24 that, you know, others were doing. You know, but again
25 it was just a different level in the company.
wwm.elifereporiingagency.com
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1 Q. 2And I assume from the dates you've given me,
2 you recently became the executive vice president?
3 A, That's correct.
4 Q When did that happen?
5 A Approximately January of this year.
6 Q. And it's executive vice president of what?
7 yiy Stand Energy.
8 0. Okay. There's no other title, Jjust executive
9 vice president of Stand Energy?
10 A. Yes.
11 Q. And can you talk about your job duties and
12 responsibilities as the executive vice president?
13 a, Again, as a smaller company, you know, we're
14 all required to do different things within the company.
15 We don't have set job descriptions, you know. But my
16 involvement is still in all areas of the company except
17 for general accounting, you know, accounts receivable,
18 and things like that.
19 I still do a lot of the roles I've always
20 done, but, again, maybe more of a supervisory level for
21 some things.
22 Q. Are you making decisions that affect company
23 policy in this position where you may not have had that
24 responsibility before this?
25 A. Could you clarify the question or ke more
www.elifereportingagency.com
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specific?

Q.

11

Sure. Are your =- have your responsibilities

grown or expanded in a sense that you are now making

the types

of business decisions that affect Stand

Energy and how they choose to operate its business?

A,

Well, there's only two owners to the company,

and the decision ultimately lies with them. I believe,

based upon my length of the time at the company and

varicus positions, that I have a significant amount of

input into the decisions that are made.

Q.

And who are those owners of Stand Energy that

you just referred to?

A,

I don't know the specifics in terms of

defining the word owners, but the two principal owners

that I'm aware of are Judith Phillips and Matt Tobin.

Q.

when they!

A.

Q.
some sort
where you
Could you

A.
evoluticn

that when

And they confer with you, generally speaking,
re making business decisions?

Generally speaking, yes.

And you mentioned earlier, in 1994 there was
of evolution that took place at Stand Energy
may have taken on more eligiblie customers.
describe that, please?

No, I did not say that. I said there was an

within the industry over the course of time
I first started, customers that were eligible
www.elifereporfingagenciy.com
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for transportation gas were primarily limited to
commercial and industrial customers of a relatively
large size.

Then over the course cof time, as regulations
evolved at both the federal and state levels, more
customers were eligible for transportation gas.

Q. And eventually the rules and laws about who
you could supply gas to expanded to that lower
threshold of residential consumers as well; is that
correct?

A. At one point -- at a certain point in time,

yes, they were made eligible.

Q. And were you working for Stand when that
happened?
A, Yes.

Q. And after that happened, did Stand market to
residentizl customers?

A. Yes.

Q. And were you involved in the marketing to
residential customers?

A. I was involved, yes.

Q. What type of marketing did Sténd participate
in to specifically residential customers, do you
recall?

A, I don't understand the question. What do you

wwm.elifereportingagency.com
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mean by marketing?

Q. How did you get residential customers to sign
up with Stand Energy's gas supply?

A. I recall there being various marketing
methods via telephone, print advertising, mailers,
various events.

MR. DOSKER: I'd like to interpose an
objection. I would like to ask you to define the
service territory that you're asking him about,
because we engaged, as Mark described, in many
states and lots of different rate classes or
service classes.

MR. KRAVITZ: Ckay.

BY MR. KRAVITZ:

Q. When I asked you that previous question,
would your answer apply to specifically Ohio, marketing
to residential customers in Ohio?

A. I gave four or five different marketing
approaches that we used. In some states or some areas
those would not apply. That was a generality in terms
of all the areas.

Q. And specifically in Ohio, do you recall if
you used those techniquesg?

A. Yes, vyes.

Q. Did you offer fixed rates to customers,

wwmw.elifereportingagency.com
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residehtial customers at that time?

A. I don't recall, specifically. 1It's
possible. ‘

Q. And is that something that you could find out
if you were to confer with your colleagues or research
throughout your company's documents?

A. Quite possibly, yes.

Q. How does Stand Energy market today to
customers?

A, I believe in our answer to the
interragatories we said that that is confidential and
proprietary information.

Q. You have to answer my question.

MR. DOSKER: You can answer in generalities
how we —— how we market gas to our commercial
induétrial customers. Don't mention any specific
customer names but the methods we utilize.

MR. KRAVITZ: Or we can mark this down as
confidential testimony.

BY MR. KRAVITZ:

Q. How does Stand Energy market to customers
today?
A. We utilize various methods. I would

characterize us as more of a niche marketer. It's very

targeted marketing.

www.elifereportingagency.com
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1 We call on customers, you know, directly,

2 cold calling via references from existing customers,

3 attend industry trade shows, soliciting, you know,

4 various industry trade groups.

5 C. Why did you say niche marketer? What does

6 that mean? What niche are you in, I guess?

7 A. Given the size of Stand -- the natural gas

8 industry is very, very large, and while we do have, you
9 know, a large amount of sales, we do not operate to

10 every customer everywhere.

11 We focus on segments of the market, you know,
12 in which we're able to supply customers reliably and in
13 a cost effective manner and not be a, quote, Enron

14 where we're trying to be everything everywhere. So I
15 view us as more of a niche marketer.

16 Q. Without having to tell me who the specific
17 customers are, could you give me a little more detail
18 about what makes a customer fit into that niche, what
19 makes them more attractive to Stand Energy?
20 A. I don't know if attractive would be a good
21 way to describe it, but we -- when you're supplying a
22 customer, you have to have all the compbnents. You

23 have to have the gas supply, the transportation to get
24 to the market, and then the sales support to service
25 that customer. And if you don't have all three of

owwelifereporfingagency.com
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those, in our view, it's very difficult, if not
impossible, to make that work.

So we lock for areas where we have zall three
of those components: the gas supply, the transport to
get there, and then the ability to serve that customer.

And, obviously, there's a profit, you know,
compcnent, too, ﬁhere we can be competitive and make a
profit.

Q. So the infrastructure has to be in place is
one issue that you're looking for as to whether or not
you want to supply gas to a customer?

A. I don't know if infrastructure would be the
right word, but, you know, we have to have the
necessary —— I think what you're referring to is the
necessary pipeline capacity in order to get to that
specific market.

Q. And you also said profitability. How do you
evaluate whether or not a customer will be
profitable?

A. I think, to a large degree, that would be
confidential and proprietary, but we look at whether we

can make sure that our, you know, sales prices are

geing to be higher -- are going to be higher than our
cests.
Q. And earlier -- I'm sorry.
mwm.elifereporfingagency.com
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1 A. We have to look at our, you know, expenses,
2 you know, in a certain area and, obviously, look at,

3 you know, what those sales expectations are.

4 Q. Earlier you mentioned when you were talking
5 about Stand being a niche marketer, that you call on

6 customers. Are there employees at Stand Energy that

7 are making those calls to customers or potential

8 customers?

9 A, Yes.

10 Q. And how many employees are doing that type of
11 marketing for Stand Energy?

12 A. I don't know the specific number, but I would
13 say approximately -- we currently have six in-house,
14 you know, people that are dedicated to sales.
15 Q. They're still going by cold calling and

16 references for finding customers?

17 A. And the other items that I had listed,

18 discussed.
19 Q. You also have affiliates that make calls on
20 Stand Enerqy's behalf; is that right?
21 A. Yes.
22 Q. And how many affiliates do yoﬁ have that are
23 making these calls?
24 A. I don't know the exact number, but I would
25 say we have affiliate contracts for 15, as an

www.elifereporfingagency.com
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1 approximate.
2 Q. How many of those affiliates are in Ohic?
3 | A. I don't know the specific number that have
4 their incorporation in Ohic. As an estimate, again, I
5 would say five to six.
6 Q. And would that number correlate to how many
7 affiliates you have operating in Ohio? I'm sorry. You
8 mentioned that you may have five or six incorporated in
9 Ohio. How many affiliates are currently operating in
10 Chio?
11 A. I would say the number would be large --
12 somewhat larger than that, but you may have an
13 affiliate that is based out of Indiana, as an example,
14 that would have an Chio customer. I would estimate
15 that to be six to eight.
16 Q. What do the affiliates do? _What are their
17 functions for Stand Energy?
18 A, They primarily represent our outside sales,
19 independent contractors, if you will, that primarily
20 represent the sales function of calling on customers
21 and servicing customers.
22 Q. Do you have contracts with thése
23 affiliates?
24 A, Yes.
25 Q. Are they referred to as independent
l wwm.elifereporfingagency.com
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1 contractors in the agreements?
2 A. I couldn't say specifically without looking
3 at an agreement.
4 Q. How long are the contracts for? How long do
5 these affiliates -- how long are they working for you,
6 based on the contract?
7 A. I would presume that there are various
8 lengths. As an estimate, I would presume that they are
9 in three- to five-year terms.
10 Q. These affiliates have their own companies; is
11 that correct?
12 A. They are not Stand Energy.
13 Q. They are a separate entity, correct?
14 A. Correct.
15 Q. Is there any shared ownership between Stand
16 Energy and the affiliates?
17 A. To the best of my knowledge, there are only
18 two owners of Stand Energy.
19 Q. And do they have any ownership interest in
20 any of the affiliates?
21 A, Who?
22 Q. The owners. Stand Energy and-the owners of
23 Stand Energy, do they have any interest in the
24 affiliates?
25 A, Not that I'm aware of.
wwmw.elifereporiingagency.com
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Q. Does -- when the affiliates are making sales
and doing what their contract requires of them, they
are using ~- they are contacting customers as Stand
Energy, correct?

A. Not necessarily, no.

Q. The contracts that they sign customers up for
gas supply, it is contracts between Stand Energy and
the consumer, correct?

A, Correct.

Q. Do those contracts say anywhere on them that
there was an affiliate involved in bringing the
customer toc Stand Energy?

A, During the sales processes that I have been
involved in -- obviously, I'm not on a sales call with
every affiliate every time that they go, but I have
been on sales calls with an affiliate where they
present their business card with their name on it
representing themselves and their company.

Q. Let me re-ask my question. Dces the contract
that the customer -- the affiliate gets and Stand
Energy, does it state anywhere on there that an
affiliate was involved in bringing the customer to
Stand Energy?

A. Qur contract is between ourselves and the

custcomer, what services and products we're going to

www.elifereporfingagencycom
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supply and what services and supply the customer wants.
It does not go into detail about the processes that are
going to be followed between -~ during the sales
process.

Q. Do any of the affiliates use the name Stand
Energy as their business name?

A. I don't know for certain.

Q. Just in general practice do the affiliates
call a consumer and say that they are so-and-so from
Stand Energy?

a, Again, I don't want to represent something
that someone else said. I know that I've been on sales
calls before with the affiliates. I have not attended
every single sales call that an affiliate has made to
either existing customers or perspective customers, but
I have been on sales calls before.

For the ones I've attended, the affiliate
presents their business card, you know, as themselves
as their company, but I don't want to certify or
represent that I know what every single affiliate has
ever said on every single sales call.

Q. Have you been on sales calls ﬁhere affiliates
have said that they are from Stand Energy?

a. Not specifically, as I can recall, no.

Q. What controls does Stand Energy have here

wwm.elifereporfingagency.com
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1 in-house to instruct -- to instruct these affiliates

2 how to represent themselves when they're out marketing
3 Stand Energy's natural gas supply?

4 A. We do have periodic affiliate meetings with
5 our affiliates and in-house salespeople where we go

6 over sales techniques, you know, industry events.

7 In terms of specifics of how marketing is

8 conducted, that should be detailed in the affiliate

9 agreements.

10 Q. And so the affiliate agreement governs how an
11 affiliate is going to act in their capacity as an

12 affiliate for Stand Enexgy?

13 A. Again, I'm not aware or prepared to discuss
14 every ltem within the affiliate agreement, but I would
15 presume that the affiliate agreement with each

16 individual affiliate would lay out the specifics of

17 what our responsibilities are as Stand Energy and what
18 their responsibilities are as an affiliate.
19 0. Are you aware if they're permitted to say
20 that they are Stand Energy when they are marketing?
21 A. Again, I'm not prepared in the specifics of
22 what that agreement says, so I don't want to represent
23 what that agreement may or may not contain for each
24 individual affiliate.
25 MR. KRAVITZ: Go off the record for just a

wwm.elifergporfingagency.com
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minute.

(Off the record.)

BY MR. KRAVITZ:

Q. Mr. Freeman, we're going to switch gears here
for a second. Does Stand Energy, in your opinion, play
any part in the delivery of natural gas?

A. Yes.

Q.. And how s07?

A. We secure gas and have interstate
transportation in our name and deliver that gas to
various city gates.

MR. KRAVITZ: At this point this time,

Mr. Freeman, I have no more questions. I would

request that the deéosition be left open for the

possibility of future questioning. Mr. Dosker?

MR. DOSKER: I don't -- let me check my notes
here a second.

You had asked Mr. Freeman scme questions
about whether or not we had ever offered fixed
prices on residential customers, and he indicated
he thought he could research that and answer that
guestion. Would you like him to dd that?

MR. KRAVITZ: Yes.

MR. DOSKER: OQkay. Because short of that, I

don't believe I have any questions for

www.elifereporlingagency.com
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1 Mr. Freeman.

2 MR. KRAVITZ: Okay.

3 THE REPORTER: Do you need transcripts of
4 either or both of these today?

5 MR. KRAVITZ: I don't think so.

& MR. WHITE: We should go ahead and get an
7 electronic versiocon.

8 MR. KRAVITZ: Okay.

9 MR. DOSKER: We'll take a copy.

10
11
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DEPOSITION ADJOURNED AT 2:53 P.M.
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BEFORE A 2
THE PUBLIC UTILITIES COMMISSION OF OHIO OO
In the Matter of the Application of ) O
Interstate Gas Supply, Inc. for )
Certification as a Retail Natural Gas ) Case No. 02-1683-GA-CRS
Supplier )

MEMORANDUM CONTRA RETAIL ENERGY SUPPLY ASSOCIATION'S AND STAND
ENERGY CORPORATION’S MOTIONS TO INTERVENE

Pursuant to Ohic Administrative Code (0.A.C.) 4901-1-12(BX1), Interstate Gas Supply, Inc.
(“1GS") respectiully submits this Memorandum Contra the motions to intervene of the Retail
Energy Supply Association (“RESA”) and Stand Energy Corporation (*Stand”). As IGS stated in
its Memorandum Gontra the intervention of the Office of the Ohio Consumer’s Counsel (*OCC"),
Border Energy ("Border”) and Northeast Ohic Public Energy Cauncil ("NOPEC") (collectively the
“Objecting Parties™), certification dockets are intended to assess the financial, managenal and
technical capabilities of an applicant, either initially or at the bi-annual review period. A
certification docket does not, and should not, include marketing issues. To the extent issues
arise with respect to marketing activities, O.A.C. 4901:1-28-05(C)’s prohibition against unfair or
misleading marketing practices applies to both ulility affillates and non-efiiliates alike. A
complaint proceeding, rather than intervention in a certification decket, would be the proper
procedural machanism for consideration of whether a supplier is in compliance with that
regulation. For these reasons, and the reasons stated in IGS’ prior Memoranda Contra the
Objecting Parties, both Stand's and RESA’s motions to intervene in IGS’ certification dockat
should be denied.

In addition to the arguments presented by OCC, NOPEC, Stand and Border, RESA presents
an additional argument which warrants response. RESA is not claiming that IGS should be

unable to use the trade name "Columbia Retail Energy” but instead asserted:
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accusace and completa reproduction of a case file
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IGS has not included in its notice to the Commission how it intends, or if it
intends, to distinguish its marketing of natural gas commadity supply under the
"Columbia Retail" frade name from that of the incumbent natural gas company
("NGC"), Columbia Gas of Ohio. RESA Motion p. 2.

L R B ]

RESA is concerned that IGS's use of the "Columbia Retail” trade name, without

appropriate disclaimers, will mislead customers lo believe that their natural gas

will be supplied by their NGC, Columbla Gas of Ohio, to the detriment of

customer choice and a competitive retail natural gas market in Ohio. (Emphasis

added). RESA Motion p, 4.

Although RESA is comect that IGS’ Notice of Material Change did not include specific
detail regarding disclosures IGS will make when using the trade name “Columbia Retail
Energy”, RESA misses two relevant points. First, the notice rules promulgated in OAC 4901:1-
24-10 do not require disclosure and a review of specific marketing materials. Further, the
Certification dockets of the affiliated suppliers AEP Retall Services, Dominion Retail, dba
Dominion East Ohio Energy, Duke Retall Energy, First Energy Solutions, and Vectren Retall do
not contain such disclosures and no party, to IGS’s knowledge, including RESA or the
Objecting Parties, is asserting that such disclosure is required in a Notice of Material Change
filing.

Second, as |GS stated in its Memorandum Contra the Objecting Parties, I1GS has relied
heavily on the disclosure standards in the Commission rules {specifically O.A.C. 4901:1-20-
05(C)(8)(f)) and has consuited with Commission Staff regarding appropriate disclosures in
developing its marketing materials.’

in order to allay tha spaculstive concerns raised by RESA and the Objecting Parties,

IGS has atlached to this memorandum the affidavit of Vincent A. Parisi, General Counssl for

' In its Memorandum Contra, IGS stated: “IGS is a well established energy company with an impeccable
reputation for conducting itself with the highast lavel of integrity in the markat. In daveloping iis marketing
program for use of the CRE trade name, IGS has relied heavily upon the Commission’s rules
governing the use of trade names and trademarks by affitated companies to guide ils disclosures to
consumers regarding its relationship with the trade name ownar. 1GS has also consulted with the
Commisslon's Staff regarding appropriate disclosures related to the use of the CRE trade name.”
{Emphasis added, Memorandum Contra p. 8.)



IGS. As Mr. Parisi's affidavit confirms, {GS has developed the following disclaimer/disclosure
language in consultation with the Commission’s staff for use on its CRE marketing material:
Next to the logo at the top:
Columbia Retail Energy is not an affiliate of NiSource or Columbia Gas of Ohio.

At the bottom:

The trademark COLUMBIA RETAIl. ENERGY including the starburst design is a

trademark of NiSource Corporate Services Company and is used under license

by Interstate Gas Supply, Inc. Interstate Gas Supply, Inc., is not an affiliate of

NiSource Corporate Services Company or Columbia Gas of Qhia,

IGS is committed to using one or both of these or substantially simitar disclaimers/disclosures in
soliciting customers for CRE and in complying with all applicable statutes and/or regulations.
These disclaimers/disclosures would more than fully comply with O.A.C. 4801:1-29-05(C)(8)(f) if
1GS were a utility affiliate as well as comply with Q.A.C. 4801:1-29-05(C)’s general prohikition
against unfair or misleading marketing acfivities.

Given the applicabiiity of existing O.A.C. 4901:1-28-05(C} to affiliales and non-affiiates,
and the guidance, by analogy, provided by Q.A.C. 4801:1-29-05(C)(8)(f), coupled with IGS'
efforts in consulting with the Commission Staff regarding appropriate disclaimers/disclosures,
there is no statutory or regulatory basis, nor any consumer related concemns, to support RESA's
assertion that new regulations must be crafted for non-gffiliate suppliers before 1GS begins its
CRE markefting program.

IGS continues to assert that a certification docket is not the appropriate forum for
addressing issues outside of the applicant’s financial, technical and managerial capability to
conduct business in Ohio as a seller of natural gas to residential consumers. Further, marketing
standards and practices are not within the ltems codified by the Ohlo legislature as elements to
be considered by the Commission when determining whether a CRNGS certification should be

issued or renewed. RESA seems to acknowledge this in its filing, given its request for the

? 1S will use a disclaimer next to the CRE logo at the top of all marketing material,



Commission to open a separate docket for rulemaking to craft new rules related to disclosures
for non-affiliates. Although IGS does not believe separale rules are necessary, if the
Commission deems it necessary to open a new docket for a rulemaking proceeding on C.A.C.
4901:1-20-05(C)(8)(f) to add "or uneffiliated companies” to the rule, IGS would not object to
such a process, although it reserves ali of its rights and arguments for such a process,

However, IGS vigorously opposes RESA’s assertion that IGS’ use of the trade name
Columbia Retail Energy should be suspended pending the outcome of a proposed rule making
pracess. It would be unwarranted, unduly penalize |GS and be an inappropriate restraint on
trade to prevent IGS from using a legally licensed service mark, with appropriate disclosures,
simply to hold a proceeding that would result in requiring IGS to do the thing it has already
committed to do. This is especially so since IGS is not violating any law or Commigsion rule by
marketing under the name Columbia Retail Energy, and has gone to great lengths to comply
with 4801:1-29-05(C)(8)).

RESA is comprised of some of the largest competitors in the retail space, many of whom
directly compete with IGS for customers and all of whom are keenly aware of the best times to
present offers to the public. RESA is also aware of the time it would take for a rulemaking
proceeding to conclude and that a suspension of the use of the name Columbia Retail Energy
would likely preclude IGS' use of the service mark this gas year, and possibly into next. If
RESA's concemn Is that other non-affiliate suppliers would not follow the standards set forth in
O.A.C. 4901:1-29-05(C)(BXf), a rulemaking proceeding may be warranted to ensure that the
rest of the market, if ever presented with such an opportunity, would be compelled to do what
IGS has alreacdy committed to do. However, having followed the appropriate path, and after
working with Gommission Staff to craft disclosures that meat, if not exceed, the requirements of
the existing Commission rules, there is no legal or other basis for restraining 1GS from doing

what it is clearly entitled to do as urged by RESA.



Accordingly IGS respectfully requests that the Commission deny Stand’s and RESA's
motions to intervene in IGS' cerlification docket, deny RESA's request that IGS be prohibited
from using the Columbia Retail Energy trade name until the conclusion of any future non-affiliate

rulemaking proceading, and issue such other orders as the Commission deems appropriate.

Stephen C. Fitch (0022322)
Email: sfitch@cwslaw.com
Direct Dial: 614-334-6120
Matthew S. White (0082859)
Email: mwhite @cwslaw.com

Direct Dial: 614-334-6172
CHESTER WILLGOX & SAXBE LLP
65 E. State Street, Suite 1000
Columbus, Ohio 43215

Telephone: 6514-221-4000
Facsimile:: 614-221-4012

Vincent A. Parisi

Email: vparisi@igsenergy.com
IGS ENERGY

6100 Emerald Parkway
Dublin, Ohio 43016
Telephone: 614-923-1000

Atlornays for Interstats Gas Supply, Inc.
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CERTIFICATE OF SERVICE

It is hereby certified that a true copy of the foregoing Memorandum Contra
Retail Energy Supply Association’s and Stand Energy Corporation's Molions to
Intervene was served upon the following persons listed below by electronic mail and
regular U.S. Mail, postage prepaid, this 10" day of September, 2010.

Joseph Serio Katie Stenman

Larry S. Sauver Attorney Examiner

OFFICE OF CONSUMERS' COUNSEL PUBLIC UTILITIES COMMISSION OF OHIO

10 W. Broad Street, Suite 1800 180 E. Broad Street

-Columbus, Chio 43215 Columbus, Ohio 43215

Email; sedio@occ.state.oh.ug Email: Katie.Stenman@puc.state.oh.us
sayer@occ state.oh.us

Glenn S. Krassen Matthew W. Warnock

BRICKER & ECKLERLLP BRICKER & ECKLER LLP

1011 Lakeside Avenue, Suite 1350 100 South Third Street

Cleveland, Ohio 44114 Columbus, Ohio 43215

Email: gkragsen{@bricker.com Email: mwarnock@®bricker.com

Carolyn S. Flahive Dane Stinson

Ann B. Zallocco BAILEY CAVALIERI, LLGC

THOMPSON HINE LLP 10 West Broad Street, Suite 2100

41 South High Street, Suite 1700 Columbus, Ohio 43215

Columbus, Ohio 43215 Email: dane.stinson@baileycavalieri.com

Email: Carolyn.Flahive@ThompsonHine.com

John M. Dosker

STAND ENERGY CORPORATION
1077 Celestial Street, Suite 110
Cincinnati, Ohio 45202

Email: jdosker@stand-energy.com ; ;

Matthew S. White
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BEFQORE
THE PUBLIC UTILITIES COMMISSION OF OHIO

In the Matter of the Application of

Interstate Gas Supply, Inc. for

Case No. 02-1683-GA-CRS

Gas Supplier

that:

(1)

@

(3)

4

(5)

)

)

Certiflcation as a Retall Natural )
)

IN

AFFIDAVIT OF VINCENT A. PARISI

Vincent A. Parisi, being first duly swom and cautioned, does swear and depose

1, Vincent A. Parisi, am General Counsel of interstate Gas Supply, Inc. ("IGS"). |
make this affidavit on my own personal knowledge regarding the matters stated
in this affidavit;

{ have worked to develop, with other representatives of IGS, examples (attached
to this Affidavit) of disclosures (*Disclosure Examples®”) to be used in IGS'
marketing material regarding the use of the service mark Columbia Retail
Energy;

IGS has received the Public Utilities Commission of Ohio (*Commission®) Staffs
(“Staff") input and recommendations as to the type of disclosures IGS should
make while marketing under the service mark Columbia Retail Energy;

IGS has used Staffs recommendations and input to craft the Disclosure
Examples;

IGS has submitted the Disclosure Examples o Staff and Staff has indicated that

the Disclosure Examples appear to comply with the Commission rules regarding
disclosures of the use of a service mark of an Ohio public utility;
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(6) IGS' marketing materials under the service mark Columbia Retail Energy will
contain one or both of the Disclosure Examples, or substantially similar
disclosures. 1GS.will use a disclaimer next to the CRE logo at the top of all

.

Vincent A. Parisi AN
General Counsel
Interstate Gas Supply, Inc.

marketing matenrial.

Further affiant sayeth naught.

STATE OF OHIO
COUNTY OF FRANKLIN, SS:

On this M_ﬁ&ay of September 2010, Vincent A. Parisi appeared before me, a
notary public for the State of Ohio, and subscribed and swore that the foregoing is frue
and accurate to the best of his knowledge and belief.

Christing L, Schelenberg ; b
Notary Public, State of Ohi e VU
Expres on 102412 Notary Public
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DISCLOSURE EXAMPLES

Next to the logo at the top:

Columbia Retail Energy is not an affiliate of NiSource or Columbia Gas of Ohie.

At the bottom:

The trademark COLUMBIA RETAIL ENERGY including the starburst design is a
trademark of NiSource Corporate Services Company and is used under license by
Interstate Gas Supply, Inc. Interstate Gas Supply, Inc. is not an affiliate of NiSource
Corporate Services or Columbia Gas of Ohio.



