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Rates and Tariffs

SER Reference

(BX}9)(e)(D) The System or Program for Managing Rate Related Operations and Rate Reform Projects
{BY9)(e)(i) Rate Program Analytical Process

{BYONe)iii) implementation Management

(BYOXc)(iv) Customer Involvement

{Bi(2)c){V) Commission and Staff Reparting

{BYO)iXiv) Rate and Bill Impact Evaluation Process

(BYONi)v) Customer Involverent

(B)@)(i}{viil)  Innovative Rate and Tariff Processes

Department Objectives -

The overall rate objectives of the AEP Rate Depariment {also known as tha AEPSC Rate Department)
and the CSP and OP operating companies (also known as AEP Ohio) is ensuring electric rates are fair
and equitable to investors and customers. The AEPSC Rate Department ensures that rates are properly
administered and result in all operating companies, including AEP Qhio, maintaining a reasonable and
adequate level of financial integrity. in conjunction with this objective, the Rate Department strives to
instill customer and investor confidence in utility/regulatory pracesses, activitias and daclsions.

The AEPSC Rate Department, as well as the AEP Ohio Rate Depariment, is involved with the systam
programs for managing rate-related operations and rate reform projects, the analytical rate program
analytical process, managing the implementation of the rates and tariffs, customer involvement, and
commission and staff reparting.

An objective of the AEPSC Rate Depariment is to ensure AEP Ohig, as well as other operating system
companies’, a) rates provide sufficient revenus to cover costs of providing adequate and reliable electric
service, b) authorized revenue requiremants are assigned in as fair and equitable a manner as possible
using applicable cost allocation methodologies and ¢) rate stuctures are implemented in a manner that
promates the efficient and economical use of AEP systems and knowledge base.

Regarding rate program analytical processes, the overall objective of the AEPSC and AEP Chio rate
departments is to develop techniques and procedures necessary to support commission-mandated filing
requirements and AEP System rate structures.

As for implementation management, the objactive of the AEPSC Rate Department is to provide
documented and consistent processes of Implementing rate reform. This objactlve is achleved by
reviewing rate design changes throughout the industry and across AEP jurisdictions, to evatuate and
determine the affect of thase changes on customer classes, individual custormers and groups of end-use
customers. AEP Ohio uses a best practices methodolagy formulatad across the AEP System in
implementing rata pians,

With respect to customer involvement, the overall objective of the’AEPSC and AEP Chio rate
departments is to consider customers’ interest in and likely response {0 new and different rate plans,
using information from customer surveys, meetings with customer groups, variaus customer comments,
and the statistical resulis of customer reactions and responses ta various rate structure dasigns.
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Finally, the AEPSC and AEP Ohio rate departments’ objectives for commission and staff communication
and reporting are to ensure clear, concise and timely communication to these areas. AEF strives to
ensure that these organizatians are informed about AEP Ohio’s operations and rate reform programs,
and that filings are made in a timaly, consistent manner with commission requirements addressed.

|. Policy and Goal Setting

The AEPSC Rate Department ensures that the electric power funished by AEP’s aperating units,
including AEP Ohio, is provided under tariffs, and terms and conditions of service that are at all times
equitable, promote conservation and efficiant use of energy resources, and provide sufficient revenue to
maintain each AEP operating company’s and AEP's financial intagrity within applicable state and federal
regulations. The AEPSC Rate Department is overseen by the senior vice president - Regulatory Services.
The senior vice president - Regulatory Services is responsible for recommending and implementing rate
polices, including rate design and rate case management palicies for the AEP System. Policies related to
rates and tariffs are developed with input from the AEPSC Rate Departmant staff, as well as the various
operating company rate departments across the AEP System. The policies ara coordinated by AEPSC
with special consideration given to unique situations in the varying states and operating cornpanies. This
collabaratad approach assures that policies implemented are relevant to unigue situations but also
support the overall policies and operational goals of AEP.

Criteria used in the development of these policies and goals include uniformity — to the degree practicable
-- throughout the AEP System, conformity with applicable commission requirements, regulatory climate,
environmental effect, socletal effect, and financial and customer implications.

Goals are set each year at the department level and are designed to support the corporate goals and
objectives. The senior vice president - Regulatory Services and the president and chief operating officer
of AEP Ohio both have primary responsibility for establishing the departmental or operating company
goals, raspectively. Specific measurabla goals are given to gach sactian of the rate dapartment, as well
as to individual employees to further refine the departmental goals. Employee job performance reviews
take into account the employees’ success in achieving the established goals and objectives. The
employees’ performance, as it ralates to the goal performance, is reviewed WIth employees through a
series of review sessions throughout the year.

1. Strateqgic and Long-Range Planning

Goals of the AEPSC and AEP Chio rate departments, hereby known as the Rate Departmant, are
developed to support the long-term strategic plan. Planning within the Rate Department generally is
aimed at these long-term strategies. These strategies include maintaining the financial integrity of the
operating company while malntaining the viability of customers. The long-range plan consists of
developing a formal budget against which actual costs are compared and monitored. The tiing of rate
case filings are driven by the timing of and in-service dates associated with critical infrastructure
investments, minimum revenue requirements of the operating companies and the requirements
associated with changes in legislation. When current eamnings trends and operating forecasts determine
the naed for rate rellef, the amount of rate relief is determined. From this point, Rate Department
management balances the amount of Increase required with the desire ta prevent “rate shock” for
customers.

Strategic planning requires working groups and committees within the Rate Department and across
business units to plan for changas to ongoing processes and stratagies as they relate to changes and
trends in the utility industry. This commitment assures that AEP continues to lead indusfry initiatives while
maintaining its corporate sustainability vision of being an energy leader through programs and
techngologies that protect people, manage AEP’s effects on the environment, promote energy efficiency,
provide for customer control over electricity usage and provide for greater access fo renewable forms of
anergy and advanced clean energy technoiogies. AEP will work with regulators and other stakeholders to

]
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achieve this through an approach that maximizes the positive economic, social and environmental effects
of company operations. The associated working groups discuss various recommendations, evaluate data
collected and work 1o reach a consensus on policy matters.

{Il. Organization Structure

The AEPSC Rate Department is managed by the senior vice president - Regutatory Services, who reports
to the president - AEP Utilities. The AEP Ohio rate department is managed by the vice president -
Regulatory and Finance, who reports to the AEP Ohio president and chief operating officer.

The AEPSC Rate Department is organized into RTO and NERC/CIP Compliance, pricing and analysis,
tase management, and regulatory project and compliance. The RTO and NERC/CIP department is
responsibie for development and advocacy of public policy, RTO policies and NERC cyber infrastructure
protection and reliability compliance for the AEP System. The corporate pricing and analysis group 16
responsible for cost of service studies required for special and general rate filings, rate designs and
developing and tesfing experimental or new rate designs. Case managament coordinates the functions of
regulatory filings to assure compliance with the rules, adherence to deadlines and consistancy In fllings
across the AEP System. Regulatory project and compliance is responsible for special projects related to
regulatory issues and compllance

The AEP Ohio rate depariment is organized into the manager of regutatory operations and 1he manager
of regulatory pricing and analysis. The manager of regulatory operations coordinates filings as they relate
to rules and regulations of the Public Utility Commission of Ohio. The manager of regulatory pricing and
analysis is responsible for the day-to-day administration of rates. This includes making all necessary rider
filings, maintaining tariffs and working closely with customer services to provide information to be passed
on to customers.

Due to the close working i’elationships between the AEPSC and Ohio rate depariments, boih groups are
hereby referred {o as the Rate Department. The group’s organizational chart is attached as Exhibit 1.

IV. Decision-Making

Day-to-day operational decision making is accomplished collaboratively among various members of the
corporate rate department and AEP Ohio rate department organizations. Decision making is a daily
planning process and includes decisions such as the timing of regulatory filings, types of programs to
implement based on operational effect, cost and benefit analysis recommendations, data collection, risk
assessment, and revenue and earnings stability. Overarching decisions affecting corporate.policy or
profits are reviewed and discussed by Rate Department members with the senior vice president and AEP
Ohio president who abtain, if necessary, approval from the AEP Executive Gouncil, including the
chairman and chief executive officer.

Planning is a coltaboration of the corporate rate department, operating company rate departmant, case
management and many support departments such as accounting, finance and functional teams. Pianning:
begins with the need to file for rate relief, per commission rules, or due to new mandates. The
collaboration during planning sessions happens through a series of conference calls, face-to-face
meetings and working meetings. '

There is an internal company view of financial operations due to rate relief and to maintaining a
satisfactory rate of retum and return on common equity. Rate structures are implemented that promote
the efficient and economical use of the AEP System and improve operations if possible. Customer effects
of rate filings also are recognized during the decision-making process. This aspect is in [ine with the AEP
System objective of maintaining fair and equitable rates for investors and customers.

i
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For the regulatory programs to be cost-effactive, the effect should result in a net benefit to the System,
shareholders and customers. For instance, the variable production cost of generating electricity usually is -
higher during the peak period. If a rate program shifts energy from peak to off-peak periods, the

production cost is reduced, resulting in a benefit. The cost-benefit studies are analyzed and used o
avaluate operating effects and risks, reinforce recommendations, and provide evidential support across
AEP business units and to respectiva AEP stakeholders if necassaty.

Data collection is an ongoing process. Load research can be analyzed in various forms \o help guide the
decision on the need for a new tariff offerings. After a new tariff is offered, data collection will is analyzed
to guide the decision In what worked and what did not wark to Improve future innovative tariff offerings.

Most programs involve scjme level of risk and uncertainty. This invoives financial risks, and the risk
associated with the customers’ attitudes and acceptance of new rates. Some programs can be
implemented on a test basis to allow adjustments as necessary to make the programs successful in the
future.

AEP Ohio regularty monilors the effect of current rates on revenue and earnings stability within the state
of Ohio. Decision processes are based on established AEP System policies and procedures, current
industry trends, regulatory compliance and competitive response strategies. All these criterla can affact
the revenue and earnings stability of the company. Strategies and decisions are amended and revised
accordingly to maintain sufficient revenue to cover AEP Chio’s cosi of providing adequate arld reliable
electric service.

Currently, AEP Ohio is reacting to new industry trends to bring time-of-use based rates fo the forefront of
customer education. This is being achieved through the company’s gndSMART initiative. The company
already has filed three new tariffs for this initiative and has taken part in a major customer education
campaign. AEP Ohio also is participating in numerous new projects related to govemment mandates on
energy efficiency, peak demand reduction and the use of renewable or alternative energy sources. The
results of these programs can be evaluated over time as the data is collected and analyzed. This will
allow the company to make changes to the programs as necessary {0 assure each programs success.

V. Ring Fencing

The principles of ring fencing in wutility regulation were codified in various provisions of the Public Utility
Holding Company Act of 1835, (PUHCA). American Electric Power Company, Inc., (AEP), was a
registered public utility holding company under the PUHCA until that act was repealed in 2005, The
separation of regulated utility functions from non-regulated businesses reguired by PUHCA and prevailing
throughout the AEP system has not been altered or diluted as it relates o AEP Ohio since the repeal of
PUHCA, As a result, AEP Ohio, as constituent public utilities within the AEP system, continues to benefit
fram the ring fencing protactions set forth in the PUHCA. In practical terms, this means that AEP Ohia:

1. has not made any investment in any entity engaged in a non-regulated business;

2. has not made loans or extended credit to AEF or to any affiliate engaged in a non-
regulated business; and

3. has not guaranteed the indebtedness or the cbllgatluns of AEP or any affiliate engaged in
a non-regulated business.

AEP Ohio consists of two separate lagal entities, Ohio Power Company and Columbus Southerm Power
Company. Each AEP Ohio utility is a registered issuer under federal securities acts; each has
independent access to public capital markets through which each continually raises capital. Each AEP
Ohio utility is independently rated by the nationally recognized statistical credit rating agencies. Each AEP
Ohio utility is managed by a board of directors that is responsible for authorizing actlon, including the
acquisttion or disposition of material assets, issuances of securities, and declaration of dividends, in such
a way as 1o preserve the credit ratings and creditwarthiness of each entity. :
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On June 2, 2010, the Cornmission approved AEP Ohio's corporate separation plans, filed June 1, 2008,
and specifically found that the corporate separetion plans were adeguately implemented by AEP Ohio in
accordance with Saction 4928.17, Revised Code, Chapter 4901:1-37, O.A.C., and the orders of the
Commission. (Opinion and Order in Case No. 09-464-EL-UNC). With lis corporate separation plans, AEP
Ohio has in place structural safeguards to ensure the independent functioning of the companies and their
affillates in a manner which is conslstant with the Commission's Cade of Conduct and which rejects
cross-subsidization. The companies' accounting protocols, approach to financial arangements,
adherence to the Cost Allocation Manual requirements, amployee education and training and intemal
compliance monitoring each support the goals and policies set out in Section 4928.02, Revised Code.

Vi. Controlling Process

The execulion of various functions and objectives are monitored and evaiuated continuously by the seniar
vice president and AEP Ohio prasident for the operating company. There are cantrals in place to maintain
the processes of the annual budget, regulatory compliance, corplaint resolution, tariff lmplementatlon
information requests and rate fiiing status.

Each operating company. in the AEP system is responsible for its operating budgst. Budgetary guidelines
are established annually by senior management consisting of personnal, salary and expense budgets.
The director of finance for AEP Ohio is responsible for controlling expenditures within the department’s
approved budget. Monthly reviews are made and explanations of deviations from the approved budget
are prepared for senior management.

The managers of regulatory operations, and regulatory pricing and analysis for AEP Ohio work together
to maintain checklists of upcoming rate, rider and rule filings. This checklist is updated based on
commission orders to assure compliance to orders as well as timelines. This control is in place for known
filings only.

The manager of regulatory aperations is responsible for reporting and attending to customer complaints
and commission complaints. There is a procedure in piace for staffing the pheone lines, documenting and
reporting complaints issuas as well as complaint resolutions. A summary of complaints and resolutions is
shared with senior management through quarterly staff meetings.

The manager of regulatory pricing and analysis is responsible for the maintenance of the company’s
tariffs. This responsibility includes filing ravised tariffs with the tariff desk at the PUCO and in the docket
where ordered, in a timely fashion, It s the manager's responsibliity to approve the rate amounts entered
in the customer hilling system to assure comedt billing and compliance with the order as the date for the
rate change.

The process of rate filings and how to respond to information requests for these rate filings is coordinated
through the corporate case management department with guidance and evaluation from the corporate
and operating company regulatory departments. Assignmeni of duties relate to responsibility for
schedules or studies in rate filings, testimony support, and answering requests for information. The case
managers are responsible for mesting the deadline of a filing and complying with all of the ruies and
regulations of the fiiing.

When professional performance measures indicate a negative deviation from desired goals and
objectives, action is taken to correct the procedure, re-examine goals for reasonableness, or evaluate
other underlying reasons why the original goals have deviated.

£re
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VIl Internal and External Cornmunications

Internal Communication

The senior vice president, and AEP Ohio president and chief operating officer communicate frequently
with the executive officers of AEP and the operating companies about rate policies and activities. Such
officers include the AEP chairman and chief executive officer, the AEP chief gperating officer and other
members of the AEP Executive Council.

Internal communications within the Rate Depariment is an every day occurrence that requires
cooperation among all regulatory departments, corporate as well as the operating company. The
importance of internal communication is evident in the decision making and planning processes of
regulatary filings. Internal communication is accomplished through a variety of media - personal and
telephone conversations, meetings and emails (both individual and group), video conferences, as well as
through on-line portals.

Most internal communications are the result of case planning or strategy sessions. These meetings are
frequent in nature and happen in a face-to-face environment or in teleconferences in the form of working
groups. Here, much knowledge is shared throughout the different levels of experience and backgrounds
of all employees. .

tnternal staff meetings are used to recap past performance, communicate goal achievernent and discuss
the need to make changes to future strategies due to changes in the regulatory arena, These staff
meelings also are used as a control for senlor management to gauge how the department is doing in
whole and address risks and rewards in a timely manner. Dua to the importance of safety in the AEP
culture, most staff mestings are started by sharing a safety contact to remind employees of safety’s
importance.

Internal communication batween the AEP Ohlo regulatory department and the Customer Services
department also is of great importance. This is the company’s chance to listen to the input customers
have shared with their representatives and address these questions and suggestions in future planning
sessions. Additionally, an internal regulatory website can be accessed by employees of AEP through the
company’s internal website.

The communication machanisms outlined above set communication across internal and external pasties,
while providing the Rate Department a mechanism to monitor and evaluaie goal achievement.

External Communication

External communications can be formal and informat rate-related questions or inquiries from cusiomers,
the general public, other electric utilities, civic and government agencies, PUCQ staff, independent
energy consultants, etc. These contacts generally are followed by a formelized response to-document the
decisions reached, the action taken or to provide the requestad information. AEP websites have been
established with associated public information. Additionally, extemnal websites are used to communicate
information broadiy, such as on the PJM or SPP websites, to our customers, commissions, stakeholders
and shareholders. ' '

The Rate Department normally has a representative at industry conferences and other public meetings

related to the utility industry regulatory issues. These events provide opportunities for communication of
the AEP position about various industry issues and exchange of ideas with commissions, other utilities,

consultants, interveners of companies’ rate proceedings and customers.

AEP Ohio's current gridSMART'™ initiative has added to the company’s external communication. The

introduction to gridSl\J’U!"\RTTM requires extensive communication and education materials to the customer.
This education is achieved through town meetings, fiyers, bill messages and even a mobile unit that is
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available for community events to educats large numbers of consumers about the importance of energy
efficiency, the steps AEP Ohio has taken and how this will benefit the customer.

Finally, there is an objective to assure that the commission and its staff are informed about AEP Ohio
operations and rate reform programs, and that filings are mada in a timely manner consistent with
commission requirements. Regulatory assures that all required reports are filed timely with the
commission, and that information requested by the commission and staff is supplied promptly. Operating
company persaonnel keep the staff and commission advised as to trends, potential problems and
developing opportunities in matiers of mutual interest.

Formal status reports are filed with the PUCO periodically. An example would be the market monitoring
reports due quarterly. AEP Ohio personnel have routine contact with the commission staff to review filings
and share information as it arises.
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AEP Corporate Organization Chart

Exhibit 1 — Rate Department Organizational Chart
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Communications and Public Affairs

Corporate Communications — Overview

SER Reference

(BXD)d)Xi) Customer Service and information
(BY9)(d)i)  Credit and Collections
(BX9)(d)(iii) Customer Conservation Programs
(BY9)d)iv)  Marketing

(BX9)(d)v)  External Relations

I. Policy and Goal Selting

The overall abjective far the AEP Service Corparation Corporate Communications Depariment and the
AEP Ohio Communications Department, which supports subsidiaries Columbus Southern Power (CSP)
and Chio Power Company (OP), is to provide needed information to AEP’s and AEP Ohio’s various
publics - including the general public, legisiators, regulators, shareholders, thought leaders, customers
and employees, The two departments do not issue policy statements but support the corporatg policies
and provide communications counsel to senior management and members of the Ieadershlp taam in the
implementation of those policies.

Goals for both departments are estabiished on an annual basis and are either segmented based on the
organizations or functions within the department and/or based on strategic objectives set forth by the
company. These goals support the strategic direction of AEP Service Corporation and/or AEP Ohio. From
there, management and individual goals and objectives are outlined in direct comrelation to the goals
astablished far the department. Annually, the organization and its emplovees are measured on
performance in relation to those goals and are provided feedback on thair development on & monthly or
quarterly basis.

Goals are tied for the most part to major initiatives or responsibliities within the depariment,-including
customer cammunication, advertising and corporate sponsarships, cammunity involvement.and corporate
philanthropy, educational outreach, media relations, employee/retiree communications, internal and
external web development, video production, social media, policy and thought leader communications,
and energy efficiency/demand response support.

Il. Strategic and L.ong- e Plannin

The vice prasident of Corporate Communications works with members of his team to establish strategic
and long-range planning for the department. The planning process includes input provided by all team
members through a bottom-up approach to leadership. In addition, feedback is received by members of
the Executive Council as well as AEP business unit leaders and coordinated with each operating
company communications director.

In concert with the planning procass, the director of Communications for AEP Ohio also works with her
team and members of AEP Ohio leadership to develop strategic and long-term plans for the department.
Strategy sessions are conducted on an annual basis folfowing strategy sessions held by the AEP Ohio
leadership team. Ongoing dialogueg, measurement and adjustments are made through weelly conference
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calls, monthly net meetings and quarterly face-to-face meetings, as wail as through individual goal
discussions with team members,

lll. Qrganization Structure

The AEPSC Corporate Communications Department is managed by the vice president of corporate _
communications, who reports to the AEP president, chairman and chief executive officar. The department
is organized into the following sections: media relations and policy communications; social media;
corporate communications, responsible for community invoivement, corporate philanthropy, educational
services, advertising and sponsorships; communication services, responsible for communications support
of Generation, Transmission and Distribution business units; and communication services - interactive
media, responsible for intermet and intranet design, development and management, video and webcast
production, graphic design and user experience.

The AEP Ohio Communications Departmant s managed by the dirgctor of communications, who reports
to the AEP Ohio president and chief operating officer. The department consists of sight employees
coliectively responsibie for the following areas: intemal and extemal communications, including
customers, legislators, regulators, thought leaders and employees; advertising; media relations;
consumer engagement and education for anergy efficiency/demand response programs; coardination of
markeling efforts; intermet and intranet development; and communication sirategy development.

Although the directar of AEP Ohio’s Communications Department does not report directly to the AEPSC
Corporate Communications vice president, the two organizations support a dotted-line reporting structure
and coordinate communications planning. An organization chart for AEPSC Corporate Communications
and AEP Ohio Commaunicgations is attached as Exhibit 1.

IV. Decision-Making

Decision making is accomplished through multiple approaches, depending on the circumstances. Day-to-
day decision making is done by the appropriate leader, such as the vice president of AEPSC Camporate
Communications, AEPSC Corporate Communications directors, or AEP Ohio Communications director,
with input from staff members, necessary senior management and other departments. In many cases,
decisions can be made on a day-io-day basis by lower level employees if that person is responsibie for
the task or project in question or needing a decision. |ssues are braught to the attention of tsam members
and leadership through weekly meetings and conference calls.

Emergency or unexpected situations requiring decision making are accomplished using key personnel
within AEPSC Corporate Communications, AEP Ohio Communications, AEPSC Legal, AEPSC Human
Resources, and other business units as required. In these situations, the vice president of AEPSC
Corporate Communications enlists input fram his direct reports, as well as senior managemant. If
necessary, the vice president will coordinate with the AEP Ohio Communications direcior regarding -
issues and decisions that need to be made affecting the AEP Ohio service teritory and its customers.

The same process is in place for issues affecting the operating company that need to be brought to the
attention of AEPSC, '

V. Ring Fencing

The principles of ring fencing in utility regulation weara codified In various provisions of the Public Utility
Holding Company Act of 1935, (PUMCA). American Electric Power Company, Inc., (AEP), was a
registered public utility holding company under the PUHCA until that act was repealed in 2005. The
separation of regulated ufility functions from non-regulated businesses required by PUHCA and prevailing
throughout the AEP system has not been altered or diluted as it relates to AEP Ohio since the repeal of

T3
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PUHCA. As a result, AEP Ohio, as constitusnt public utilities within the AEP system, continues to benefit
from the ring fencing protections set forth in the PUHCA. In practical terms, this means that AEP Chio;

1. has not made any investment in any entity engaged in a non-regulated business;

2. has not made loans or extended credit to AEP or to any affiliate engaged In a non-
regulated business; and

3. has not guaranteed the indebtedness ar the abligations of AEP or any aﬁiliahe engaged in
a non- regulated business.

AEP Ohio consists of two separate legat entities, Ohio Power Company and Columbus Southem Power
Company. Each AEP Ohio utility is a registered issuer under federal securities acts; each has
independent access to public capital markets through which each continually raises capital. Each AEP
Ohio utility is independently rated by the nationally recognized statistical credit rating agencies. Each AEP
Ohio utility is managed by a board of directers that is responsible for authorizing action, including the
acquisition or disposition of material assats, issuances of securities, and declaration of dividends, in such
a way as to preserve the credit ratings and creditworthiness of each entity.

On June 2, 2010, the Commission approved AEP Ohio's corporate separation ptans, filed June 1, 2008,
and specifically found that the corporate separation plans wete adequataly implemented by AEP Ohia in
accordance with Section 4928.17, Revised Code, Chapter 4901:1-37, O.A.C., and the orders of the
Commission. (Opinioh and Order in Case No. 08-464-EL-UNC). With its carporate separation plans, AEP -
Ohio has in place structural safeguards to ensure the independent functioning of the companies and their
affiliates in a manner which is consistent with the Commission's Code of Conduct and which rejects
cross-subsidization. The companies' accounting protocols, approach to financial arrangements,

adherence to the Cost Allocation Manual requirements, amployee education and training and Intemal
compliance monitoring each support the goals and policies set out in Section 4928.02, Revised Code.

V1. Controliing Process

Performance from both organizations (AEPSC Carporate Communications and AEP Ohio
Communications} is reviewed on an ongoing basis through weekly meetings. monthly reports, budget
variance reports, incentive performance reviews and best practice sharing.

VIl Internal and External Communi

Internal and extemal outreach and communications for both companies center on providing key
audiences and stakeholders accurate and timely information about the companies’ activities and
initiatives. For AEPSC and AEP Qhig, this is accomplished using a variety of media depending upon the
audience and subject. For internal communication to employees and supervisors, both companies usg
the companies’ internai websites (AEPNOW and AEPOHIONOW) to share information with employees,
as well as store information for reference at a later time. Other mediums include wabcasts, videos,
sharepoint sites, databases, net meetings, face-to-face meetings, emails, taIklng points, fact sheets and
other support material.

External communication to customers, legisiaiors, regulators, stakeholders and thought leaders is
accomplished through various means, including face-to-face discussions; felephone conversations with
Customer Solution Center representatives; Intemet sites, including aep.com, aspohio.com and
gridsmartahio.com; direct mail; blast telephone messaging; AEP's Corporate Accountability Report; AEP's
Community Connectiocn Report {(developed with specific information for each operating company); social
media, including facebook, twitter and YouTube; as well ag a monthly electronic newsletter developed by
AEP Ohio for thought leaders throughout its service territory.

Examples of these communication tools are shown in report sections SFR (B)(9)(d)i and iii).

(WH
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Exhibit 1 — Corporate Communications Organization Charts

AEPSC Corporate Communlcations

Vice President
Corporaie Communications’

C ] 3 : | 1

‘-irv-

pirector __ Director Director Coron <
. .- .t 'JA.—' e ' e -

Corp Media Relations Corporate Communications Communication Services *

‘Manager
. Social Media -

N

AEP Ohlo Corporate Communications

AEP Chio
.. Director
Commmunications
| | ] . I
Principle ) Senior f Senior . Senior: )
Communications | LCommunications, Communications Lommunications - |
Consultant | J Cansultant Consuitant - |  Consultant’ .
. l ) 4 l N . A
Senior senior Communications
Communications Communications Assoclatd ...
L consultank i Consultant L‘ o )
— ! . Lo o
|
!
4

998



Chapter Il (AX9)(B)9Xd} communications and public affairs 5-4.2

American Electric Power
Subsidiaries Columbus Southemn Power Company and Ohic Power Company, DBA as AEP Ohio
Summary of Compliance with Ohio Administrative Code
SFR Reference: Chap Il Section (B) (8) (d) (i)
Executive Summary Applicant Utilities’
Managemant Policies, Practices and Organization Schedule 5-4.2
Communications and Public Affairs

Corporate Communications

SFR Reference
(B)(@XdXi) Customer Service and Informagtion

. Policy and Goal Setting

The overall objective of the AEP Oho Corporate Communications Department in regard to gustomer
service and information is to provide timely, accurate and relevant information to intemal and external
customers through the use of modern communication practices. This objective includes the: preparation,
editing, productio_n and distribution of oral, written and electronic communication materials nesdsad by
customer services for the general public, news media, customers and community leaders. This
information may include business news, outage updates, safety messages, and resources for account
services, environmental messages, and energy afficiency and conservation topics.

AEP Ohio Corporate Commupications department establishes policies to recognize and suppurt AEP
corporate polices, as well as to enhance effective and efficient communication procedures. This includes
providing timely, accurate and relevant information to intemal and external customers, such as customer
services.

Departmental goals and accomplishments are regularly reviewed and updated for the coming year.

1. Strategic and Long-Range Planning

Strategic planning includes an angoing identification effort to identify and incorporate modem
communication resources into the department’s overall communication plan. This, in tum, benefits other
departments, such as cuslomer services, by ensuring flexibility for responding and distributing news and
information. Departmental sirategic planning involves identifying issues affecting AEP Ohio and the
averall electric industry, identifying customer, general public and employee informatien needs as well as
determining the most cost-effective methods to produce and distribute the information. Economic
indicators and budget requirements are major factors in the planning process.

lll. Organization Structure .

AEP Ohio Corporate Communications is managed by the director - Communications, who reports directly
to AEP Onio's president and chief operating officer. The AEP Ohio Communications Department is
comprised of the directar, six communications consultants and a communications associate,

The group has general responsihility for internal and external communications, advertising and media
relations for all AEP Ohio organizations, including customer services. The group also provides
communications services to AEP Transmission and Generation organizations within AEP Chio’s service
territory. Other areas of respansibility include Energy Efficiency and Peak Demand Responge as well as
the gridSMART Project. '
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IV. Decision-Making

The AEP Ohio Corporate Communications team makes decisions by working through the concems
involved in a particular issue and utilizing all available information. Due to the diversity of information
provided to the company’s various audiences, the decision making process can involve consultation
among the communications director, the communication consultants and representabves of the Customer
Service Department,

V. Ring_Fencing

The principles of ring fencing in utility regulation were codified in variaus provislons of the Public Liility
Holding Company Act of 1935, (PUHCA). American Electric Power Company, Inc., (AEP), was a
registered public utility holding company under the PUHCA until that act was repealed in 2005. The
separation of regulated utility functions from non-regulated businesses required by PUHCA and prevailing
throughout the AEP system has not been altered or diluted as it relates to AEP Ohio since ths repeal of
PUHCA. As a result, AEP Ohio, as constituent public utilities within the AEP system, continues to benefit
from the ring fencing protections set farth in the PUHCA. In practical terms, this means that AEP Ohio:

1. has not made any investiment in any entity engaged in a non-regulated business;

2. has not made loans ar extended credit to AEP or lo any affiliate angaged In a hon-
regulated business; and

3. has not guaranteed the indebtedness or the obligations of AEP or any affiliate angaged tn
a hon-regulated business,

AEP Chio consists of two separate legal entities, Ohio Power Company and Columbus Southern Power
Company. Each AEP Ohio utility is a registered issuer under faderal securities acts; each hbs
independent access to public capital markets through which each continually raises capital. Each AEP
Ohio utility is independently rated by the nationally recognized statistical credit rating agencies. Each AEP
Ohiop utility is managed by a board of directors that is responsible for authorizing action, inchuding the
acquisition or disposition of material assets, issuances of securities, and dectaration of dwidands in such
a way as to preserve the credit ratings and creditworthiness of each entity,

On June 2, 2010, the Commission approved AEP Ohio's corporate separation plans, filed June 1, 2009,
and specifically found that the corporate separation plans were adequately implemented by. AEP Ohio in
accordance with Section 4928.17, Revised Code, Chapter 49011:1-37, Q.A.C., and the arders of the
Commission. {(Opinion and Order in Case No. 08-464-EL-UNC). With its corporate separation plans, AEP
Ohio has in place structural safeguards fo ensure the independent functioning of the companies and their
affiliates In & manner which is consistent with the Commission's Code of Conduct and which rejects
cross-subsidization. The companies' accounting protocols, approach to financial arrangemeints,
adherence 1o the Cost Allocation Manual requirements, employee education and training and internal
compliance monitering each support the goals and policies set ouf in Section 4928.02, Revised Code.

V1. Controlling Process.

Several research tools are used {o determine the effectiveness of communications with intemal and
external audiences. They include customer satisfaction surveys, website comments and feedback,
comments made on social media (facebook, twitter, flickr), evaluations of public prasentation and media
tracking. Verbal communication with internal and external customers, including customer services, 2lso is
used to judge the effectiveness of communication methads. In addition, overall attitudes towand the
company determine if there are specific changes that can be addressed through communications
programs.

fy
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Vil. internal and External Communications

AEP Ohio Corporate Communications works with customer service representatives to provide information

- for customers and community leaders to promote healthy, informed dialogue about industry restructuring, -

the environment and a wide range of other regulatory and legisiative issues. The total communications
program is designed to provide a basis for the company’s stakeholders 1o conveniently gain additional
knowledge of the company and improve perceptions of the role energy piays in the community, The
department works closely with news media and customer contact personngl to provide pertlnant
inforrmation and to increase public awareness and understanding of major issues.

Internal communication efforts help provide customer service representatives with accurate and timely
information to help them better respond fo their customers’ neads. This information is provided through a
variety of madia, including intemal website postings, newsletiers, direct emaillemail communications, staff
and safety meetings, webcasts, webinars and executive’s field visits.

AEP Qhio’s Corporate Communications axternal efforts are geared toward multiple venues and mass
communications, most generally targeting customers with information covering many subjects, including

enargy use and conservation, safety, service interruptions, community involvement, operations and
customer searvice.

Email correspondence, bill inserts/messagas, advertising (Exhibit 1a, 1b, 1¢), press releases/media
advisories (Exhibit 2a, 2b), exiernal website, social media and telephone messages are the primary
methods reaching external audiences, Corporate Communications maintaing and updates the company
website, www.aepohio.com (Exhibit 3), ensuring the availahility of timely and accurate information
throughout the entire website. This site is the primary location for service restoration information during
major outages (Exhibit 4a, 4b) situations. Social media is also included in AEP Ohio's external
communications efforts. AEP Qhio maintains two facebook pages (Exhibits 5a, 5b), two Twitter accounts

(Exhibits 6a, 8b) and a flickr account (Exhibit 7} in an effort to communicate in a more casual but imely
manner.

AEP Ohio Community Connections (Exhibit 8a, 8b) is a monthly electronic newsletter distributed to
thought leaders within the Ohic service teritory. It provides a feedback loop for timely exchange of
information. Editorial board meetings are conducted for local media executives when pertinent Issues
arise that could affect the company, customers and/or general area. These face-to-face mestings are
intended to provide a solid understanding of issues for the media so they, in tum, use the information to
accurately to write about the issues. Qutbound felephone messages (Exhibit 9a, 9b) inform customers of
scheduled power interruptions, power guality issues and corrective actions, as well as vegetation
management information.

This external communication effort helps customer service representatives access accurate and fimely
information to aliow them to better respond to their customers’ needs. It also helps reduce customer
inquiries by providing & variety of avenues by which customers can access accurate and tlmely
information.

ot
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Exhibit 1A — http:/iwww.aep.com/about/ads/
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Exhibit 1B— Electrical Safety Ad

Copper wire — it's not worth your life.

It may get you « few bucks, but stealing wirs from alsctrical
linsx, substations or other slsctricel squipmant is not anly dlsgal.
it can kill you.

Dentivit Don't let people you care sbout do it

AEP Ohiu is offering & reward of up to $5000 to anyone with
irformation resulting in the amest and conviction of any persons
stunling end/for vandelizing AEP's equipment. I you knmw anything
about theft of electrical squipment, call AEP Ohio's toll-free spcurity
hotline: 1-868-77-39485 or your local lew enforcsment agency.

/1 patwy meeaews from K57 Ok,

[ omior

A unit of American Electric Power
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Exhibit 2A — https://iwww.aepohio.com/info/
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Exhibit 28 — News Release

{Exhibit 2b)

S NEWS srom aEP 0hio

NEWS MEDIA CONTACT:

Terri Flora

AEP Ohio Corporate Communicedions
866-641-1151

FOR IMMEIATE RELTASE

AEP OHIO ANNOUNCES POWER GRANT AWARDS FOR 18 OHIC COUNTIES

Workforce Development Initiative announces sustainable job programs

GAHANNA, Ohio, Nov. 4, 2010 — AEP Ohio, a unil of American Electric Power (NYSE: ATP}, |
onnounced today award recipients of fis $500,000 workiore development program granis. The
grants were desianed 1o halp low-income Ohicens prepare for jobs in en evolving econoiny .
AEP Ohio's program is part of the company's “Partnesship with Ohio® plan, a $15 ailon three-
year (2009-2011) commitment tu health, hunger and housing programs serving Chicans in
need.

*AEP Ohio’s goal is to help establich workioree development programs o prepans
Oniaans for jobs in this struggling econoamy: " said Jo= Hamrook, AEP Ohlo prasident and chied
cperating cfficer. “Today's announcement takes & meaningful step 1o developing the programs
that wal simrt 10 actompiish thet gos! "

AEP Ohio is providing £3 POWER (Putting Ohioans to Work for Economic Recovery)
grants of up to $100, 000 o boands of Courty Commissions o fund workforce development
proposals targeting low-income Dhioans within #he AEP Ohio senvice territory. Low-incoma
Ohioans include thase wha afe &t of below 200 percent of the 2009-2010 Federal Poverly
Guidelines. The grants are being awardad to new programs that seek o prepare fulure
employees for opporuniies in Ohio's targeted intustiies identified by the Ohio Department of
Dévelopment, and for retraining displaced workers to taks advaniage of new career
opportunities. .

AEP Ohio received 22 applicaions for the POWER grants. There are 15 couniies
represented in the 13 separate programs being awarded kmds. Part of the requirement o apply

-more-
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for the grants wae to collaborate with other locsl 8nd regional organizations to obtain makehing
funds for at least 25 parcent of the proposad project's budget. in addibior: 10 the grat amotnts
received from AEF Ohio, the thosen programs have obkained over $516,000 in matching funds.
and contributions from private businesses and othef governmental programs.

All proposals were reviewed, cvalugated and scored by & penel including represenistives

of leading insiitubons of highar leaming in the Siate of Ohic. Representatives of AEP Chic did
not participate in propoeal evalkiaions.
The counbies being awarded POWER grants are:

Carroll Cownty

Delaware County

Hacking County

#Hotmes County

Tuscerawas Cotunty

Athans and Pesry Counties

Fairfieid, Pickaway and Roas Counties
Hardin County -

Monroe, Morgan and Noble Counties
Scioto County

Marion County

Beimont County

Frank|in County

* AEF Ohio wanted fo work with other businesees and govemment to help sase the
burden Ohig familes face,” said Joseph Hemrock, AER Ohio president and chisf gpenating
officer. "This ndfiative will help to prepare over 1400 Ohicang for the workforce moving Jorward

AEP Ofiwy's Pastnership With Ohio (PW() Fund is a fryee-year $15 million shansholkder-
funded program that provides additional help in the arsas of heakh, hunger and housing o
Ohio's needy families. The programs are designed 1o includs famiiies with incomes up to 200
percent of the federal poverty level, & segment of the population that often does not qualify for
stale and federal aid. .

Since 2009, the company has provided through the PWC Fund cver 57.5 miion io

suppor regional food banks and United Way agencies, mmmm

bill paymenit assistance and weatherization efforis for iw-income customers. AEP Ohio also
has used the funding te support the company's Neighbor-to-Neighbor Program, which is
designed to help low-income customers struggling to pay thelr electric bill. Other PWD
contributions will be enncunced trroughout 2010.

-nore-
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AE® Ohin provides. slactricay 1 neary 1.5 rilion customers of msjor AEP subsidiores Coknbus Sauthermn Powsr
Comgaevy anct Ohio Power Company in Ohis, and Wheeling Power Company in the northerr: panhandle of West
Vrpnia. AEP Dhio is based i Gahanna. Ohio. mdsauﬁdmasﬂ-n?m

mmamhMismammmmnummmwwmms
mﬁuﬁmsm\etsnﬂmﬁﬂ’mn  the nation's bamest generames of cleoirioly, cwning neardy 38,000 -
megawalts of genanating capacity inthe US. alsn owns the nation's larpest alootricky fanomission Systen. a8
nearty 38 D0{-mile metwork thad sciudes more TAS-iiovolt eara-igh voltags Tansrrssion Enes than ai other 1.5.
ransmission sysiens combined. AEP's transmission: syseem diretly or indeclly serves aboot ¥ peroard of e
esechnoiky demand # theé Eactern intereannection, he interconneated sranwmission sysiems thal covers 28 aaskemn s
central U.S. states and ea=ten Canada, and approsimarely 11 peroent of the elechicity demand in ERCOT, the

framsmicsion system that covers noch of Tes. AEP's yliiity units opesats a5 AP Ohio, AEP Texas, Appalachan
Fower in Virgitia and West Virginia), AEP Appaiachian Power (ir Tennessee), indiana Michigan Power, Kenturky
Beyeer, Public Serice Sompany of Oklahora, and Soutlwesiem Bieatri, Power Company (n Arkansas, Lma
anc east Texas). ABP's headquaners. are in Columbas. Ohio:

t B 2
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Exhibit 3 — www.aepohio.com
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Exhibit 4A - https://www.aepohio.com/outages/
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Exhibit 4B — Restoration Process Graphic
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Exhibit 5A - facebook

2“ Fql'.‘.'b.l'.n' { 20 Ulidy - )‘ffnduu. hlt'irusl‘%ln‘m

kg%_’v e Facebaok.com «

Fle Edt Vew Faverites Tools mh 3 | -Ec.m fgm

5.7 Favorites = -] g a rmnmms.‘ ngmaﬂﬁm g_maqhum E!rtm-l!.t £ Mainframe !M £ | NOVA Home Page 1
TP S G B e ey T e

Home  Frefie Accoaat v

J— ONIO AEP Ohlo Look for us 2t the OSU pre-game Fanfest this weekend. Koozie cups for everyone. - ~.w - e
Awnit ot American Electric Power ~~ 'Wal  Info  Photos  Doxes Video Lnks » %

hat's ao your mind?
avach: ¥ G @) W [ el more people b Be your
! Ramae o HE Faat et Sage uith Facshook Acs!
| NSO o—— ooy

| AEP Onko serves nasrly 1.5 4

mehon customans in O and the SEP Olio
i nor them paandis of West P oo
{ Vrpna - g Jres
| Lock for us at the CSU pre-
I b game Fanfest ths weekend.

Information 1 Koae cups for everyone,
I - Carmen Prat ke lies .
\ 1505 o5 L
| : POWER Grant Awards - 2010
i Insights IR 10 mewtes gz Liw - Comoent  Shavs
i See 4
i F AEP Ohlo ¢ ding FOVWER fund workforce development

71e Henthly Actrve Users _'cfwinrhwmmmnsmhmumiwwsmmm
| 0 Dailv b Likes 4. with oversll grants totaling $500,000. Learn more & hup://bit.v/dsafQs
I 0 B Pt hieves AEP OHIO ANNOUNCES POWER GRANT AWARDS FOR 18 OHIO COUNTIES

7 Daly Post Fasgbadk Workforce Devel
g 1 i | Eﬂ::—:.r "0ur 8gs - Lke - Comment - Srare “ By
30 Friends Like This
T pwm _ ASP Ohio Have you talked vith your kids about electrical sefaty? Remind
amd © them to never pull 2 plug out by the cord. For more lessons to share with
Au children: hap://bith/dry7TH
h | I e e :
, 5 5 ‘A°Chat(2; i1 g
| € Intemet L Ya~ Rwom -

o BBER 1USPEE cem

18
1012




Chapter Il (A)(9)(B)(9)(d) communications and public affairs S-4.2

Exhibit 5B - facebook: gridSMART
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Exhibit 6B — twitter: Outages
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- Exhiblt 7 - flickr
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Exhibit 8B - Front Page.of Newsletter -
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Exhibit 9 - Examples of Customer Messaging
'Customer Messaging Templates
EMERGENCY OUTAGE |
This is an important message from AEP Ohio about én emergency power outage tdnight.

The outage will take place from approximately midnight to 3 a.m. and is necessary o allow crews to
safely make emergency repairs after a tree fell on the line.

We appreciate your patience and understanding as we work make these repairs, If you have questions
about this message, please call aur 24-hour customear solutions center at 1-800-277-2177. Agaln, that's 1-
BOD-277-2177.

Thank you.

OUTAGE EXPLANATION

This is an important message from AEP Ohio about your electric service,

The extended outage that affected your area Tuesday evening happened when private tree trimmers cut
down a 70-feet tall tree. The tree fell on the lines, breaking the conductor and interrupting electric service
to your area.

AEP Ohio appreciated ydur patience as wa worked to repair the lines and resiore your power. If you have
questions about this message, please call our 24-hour customer solutions center at 1-800-672-2231
Again, that's 1-800-672-2231.

Thank you.

RELIABILITY

This message from AEP Ohio is to let you know that beginning the week of Aprl 2 we will résume the
cable improvement work that bagan in spring 2006 in the Muirfield Village area.

AEP Ohio has engaged New River Electrical as its contracior to continue this work, which is part of our
continuing efforts to improve the reliability of your edectric service.

While we do not anticipate the need to interrupt your electric service when crews reach your
neighborhood, unexpected situations may require an outage to aliow crews to do their work safely.

During the cable revitalization process, crews also may determine that some cable will need io be
replaced. Cable replacement will require digging, trenching or boring, which will be done as 'needed and
as provided for in the e|edr|c utility easements.

We at AEP Ohio apprecnaie your patience and understanding as we work to improve your electric service.
If you have questions, please contact our 24-hour customer solutions center at 1-800-277-2177. Agaln,
that's 1-800-277-2177.

Thank you.
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COPPER THEFT - emergency outage notification
This is an important message from AEP Ohio about copper thefts from the substation that feeds power o
your home or business and an emergency power outage that is needed to repair damaged siaton
equipment.

The copper theﬂ makes it necessary for AEP Ohio to Interrupt your electric servica to allow crews o
safely make emergency repairs,

Stealing copper from substations and power lines is illegal. It can result in serious Injury or death to the
public, AEP Ohio employees and the thieves themselves. :

AEP Ohio asks you to report any suspicious activity around AEP Ohio facilities and squipment.

AEP Ohio offers a $5,000 reward for informnation leading to an arrest and successful conviction of copper
thieves. ‘

If you have information that would aid in the prosecution of these cases, please call AEP’s securily hotline

at 1-866-747-5845 or 811 for your iocal law enfarcement. Again that number is 1-866-747-5845 or 911 for
your local law enforcement.

Thank you,

TREE CLEARANCE

This is an important message from AEP Ohio about tree clearance work that will be done along the circuit
that feeds power to your home or business beginning next week.

Again this is an imporiant message from AEP Ohio about free clearance work that will be done along the
circuit that feeds power to your home or business beginning next week.

Clearing trees, limbs and brush from around electric facilities is a necessary part of AEP Ohio’s continual
efforts o provide safe, reliable electric service to its customers. '

AEF Ohio does not anticipate the need to interrupt your electric service when crews reach your
neighborhood, however, unexpectsd situations may require an outage to allow crews fo do their work
safely.

We at AEP Ohio appreciate your patience as we work to improve the reliability of your efeclric servica. if
you have questions about this message, please call our 24-hour Customer Solutions Center at 1-800-
277-2177. Again, that's 1-800-277-2177.

Thank you.
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American Electric Power
Subsndlanes Columbus Sauthem Power Company and Ohio Power Company, DBA as AEP Ohio
Summary of Compliance with Ohio Administrative Code
SFR Reference: Chapter Il Section (B) (9) (d) (i}
Executive Summary Applicant Utilities'
Management Policies, Practices and Organization Schedule $-4.2
Communications and Public Affairs

Corporate Communications

SFR Reference
(B)(9)(d)(i) Credit and Collections

I. Policy and Goal Setting

AEP Qhio Carporate Communications Department does not issve credit and collections policy statements
but supports the policies and objectives of the credit and callections group through its directives,
procedures and practices from a communications and promotions perspective.

Ii. Strategic and Long-Range Planning

AEP Ohio Corporate Communications Department does not make declsions regarding credit and
collections strategic and long-range planning; however, communications staff works in conjtinction with
the credit and collections group to support and implement their decisions from a communications
perspectiva.

IIl. Qrganization Siructure
Not applicable.

IVV. Decision-Making

AEP Ohio Corporate Communications Department does not make decisions regarding credit and
collections; however, communications staff works in conjunction with the credit and collectidns group to
support and implement their decisions from a communications perspective.

V. Ring Fencing

The principles of ring fencing in utility raguiation were codified in various provisions of the Public Utility
Holding Company Act of 1935, {PUHCA). American Electric Power Company, Inc., (AEP), was a
registered public utitity holding company under the PUHCA until that act was repealed in 2005, The
separation of regulated utility functions from non-reguiated businesses required by PUHCA and prevailing
throughout the AEP system has not been altered or diluted as it refates to AEP Ohio since the repeal of
PUHCA. As a result, AEP Ohio, as constituent public utilities within the AEP system, continues to benefit
from the ring fencing protections set forth in the PUHCA. In practical terms, this means that AEP Chio:

1. has not made any investment in any entity angaged in a non-regulated business; -

2. has not made loans or extended credit to AEP or to any affiliate engaged in a non-
regulated business; and '

3. has not guaranteed the indebtedness or the obligations of AEP or any affiiate engaged in
a non-reguiated business. '
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AEP Ohio consists of two separate legal entities, Ohio Power Company and Columbus Southern Power
Company. Each AEP Ohio utility is a registered issuer under federal securities acts; each hias :
independent access to public capital markets through which each continually raises capital: Each AEP
Ohio utility is independently rated by the nationally recognized statistical credit rating agencies. Each AEP
Ohia utility is managed by a board of diractors that is responsible for authorizing action, induding the
acquisition or disposition of material assets, issuances of securities, and declaration of dividends, in such
a way as to preserva the credit ratings and crediiworthinass of each entity.

On June 2, 2010, the Commission approved AEP Ohio's corporate separation plans, filed June 1, 2009,
and specifically found that the corporate separation plans were adequately implemented by AEP Ohio in
accordance with Sectlion 4928.17, Ravised Code, Chapter 4901:1-37, O.A.C., and tha ordars of the
Commission. {Opinion and Order in Case No. 09-464-EL-UNC). With its corporate separation plans, AEP
Ohio has in place structural safeguards to ensure the independent functioning of the companies and their
affiliates in & manner which is consisfent with the Commission's Code of Conduct and which rejects
cross-subsidization. The companies' accounting protocols, approach to financial arrangements,
adherence to the Cost Allocation Manual requirements, empioyee education and training and internal
compliance monitoring each support the goals and policies set out in Section 4928.02, Revised Code.

V1. Controlling P S8

AEP Ohio Corporate Communications Department does not have a role in credit and collections
controlling processes.

VIl Internal and External Communications

AEP Ohio Corporate Communications Department sets goals and determines best practices and
strategies annually for pramoting and communicating the needs of the business units the group supports,
including credit and collections. These include communications regarding bill pay assistance, energy
savings, incentive programs, budget plans, speciai promotions and other credit and collections related
matters.

Corporate Communications uses a variety of media to provide external and internal communications
regarding credit and cotlections, including:

- AEP and AEP Chio external websites;

- social media networks, including Facebook and Twitter;

- hews media relations, such as inqulries, press releases and advertising;

- direct mail pieces;

- internal intranet websites for employee communications; and

- internal communications directed at employees such as talking points, fact sheets: webcasts
and face-to-face meeting.

AEP Ohio Corporate Communications provides ongeing direct guidance and communications for
individual circumstances, events and issues when reguired, such as to address customer complaints
regarding billing or other concems.
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American Electric Power
Subsidiaries Columbus Southem Power Company and Ohio Power Company, DBA as AEP Ohlo
Summary of Compliance with Ohio Administrative Code
Chapter Il Section (B) (9) (d) (ii)
Executive Summary Applicant Utilities’
Management Policies, Practices and Crganization Schedule S-4.2
Communications and Public Affairs

Meter Revanue Operations

SFR Reference
{(BXDYdXii) Credit and Collections

|. Poligy and Goal Setting

The credit and collections section of the AEP Ohio Meter Revenue Operations Depanment is responsible
for collacting delinquent bills from customers.

The manager of Ohio Meter Revenue Operafions, in colleboration with AEP Ohio execulive leadership,
Meter Revenue Operations staff, AEP Service Comoration functional leadership, AEP Credit Pelicy and
Payment Administration and AEP Regulatory / Rates, is responsible for recommending and implementing
management policies for the credit and coliections section of AEP Ohio’s Meter Revenue Operatlons
Department..

Policies relafed to credit and coliections are developed with input from AEP Cradit Policy and Payment
Administration, AEP Regulatory / Rates, the AEP Safety Manual and Meter Revenue Operations Safety
Council and Meter Revenue Operations staff.

Critarla used in the development of these policies include employee safety; tha chiigations spelled out in
the Ohio Adminisirative Code; the requirements set forth in the AEP Credit Policy Manual and the AEP
Records Retention Policy; and Meter Revenue Cperations departmental needs, including bt not limited
to staffing levels and productivity.

. Strategic and Long-Range Planning

Planning within the Meter Revenue Operations department reflects AEP Ohio's long-term stratagies to
work safely, to properly plan for orderly management succession, to adapt quickly to changes in the
legislative and economic environment in which AEP Ohio operates and to contribute to the financial
stability of American Electric Power by reducing the amount of money charged off.

The Meter Revenue Operations Department’s sitrategic and long-term planning process is dohe in
caoperation with other relavant departiments including Credit Policy and Payment Administration,
regulatory gmd rates, safety, customer services and the customer solutions centers.

Financial, operational and administrative planning pracesses include developing a formal b&dget against

which actual costs are compared and monitored, evaluating human resource needs, and projecting
equipment and facilities needs.

Ill. Organization Structure
The manager of AEP Ohio Meter Revenue Operations reports to the AEP Ohio vice pmsidé1t of

Distribution Region Gperations, who in tum reports to the president and chief operating offider of AEP
Ohio.
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The department is organized into geographic regions, subdivided into area offices as follows:
» Central Ohio (including Zanesville, Coshocton, Lancaster Newark and Mount Vemon)

Columbus and Delaware;
Northeastern Chio {including Canton, New Phitadelphia and Wooster)
Chio Valtey (including Steubenville, East Liverpool, Beimont County and Cambridge);
Southarn Ohia - Athens (including Marietta, Athens, Wellston, Gallipolis, McConnelsville,
Crooksville and Pomeroy);
= Southern Ohio - Chillicothe (including Chillicothe, Circleville, Hillsboro, Seaman, Portsmaouth,

Ironton and Chesapeake)

» Wastern Ohlo {including Tiffin, Fremont, Fostoria, Bucyrus, Willard, Lima, Van Wart, Paulding,
Findlay and Kenton);

e o 2 W

Department empioyees include supervisors, support personnel including dispatchers and administrative
associates; meter electriclans, fisld meter specialists, field meter servicers and meter readers.

IV. Decision-Making

Decision making is accomplished collaborativety among Meter Revenue Operations Depariment
managers and supervisors, in conjunction with Credit Policy and Payment Administration, Customer
Solutions Centers, regulatory and customer services,

The criteria for decisians are safety, legisiative requirements (OAC) and financial impact, 28 well as
projected arganizational effects on Meter Revenue Operations and other departments such as Billing and
Account Operations, Customer Solutions Centers and cusfomer services.

V. Ring Fencing

The principles of ring fencing in utility regulation were codified in various provisions of the Public Utility
Holding Company Act of 1835, (PUHCA). American Electric Power Campany, Inc., (AEP), was 8
registered public utility halding company under the PUHCA until that act was repealed in 2005. The
separation of regulated utility functions from non-regulated businesses required by PUHCA and pravailing
throughout the AEP system has not been altgred or diluted as it relates to AEP Ohio since the repeal of
PUHCA. As a result, AEP Ohio, as constituent public utilities within tha AEP systam, continges to henefit
from the ring fencing protactions set forth in the PUHCA. In practical terms, this means that AEP Ohio:

1. has not made any investment in any entity engaged in a non-regulated business;
has not made loans or extended credit to AEP or to any affiliate engaged ina non-
regulated businese; and

3. has not guaranteed the indebtedness or the obligations of AEP or any affiliate engaged in
a non-regulated business.

AEP Chio consists of two separate legal entities, Ohio Power Company and Columbus Southern Power
Company. Each AEP Ohio utility is a registered issuer under federal securities acts; each has
independent access to public capital markets through which each continually ralses capital. Each AEP
Ohio utility is independently rated by the nationally recognized statistical credit rating agencies. Each AEP
Chig utility is managed by a boand of directers that is responsible for authorizing action, including the
acquisifion or disposition of material assets, issuances of securities, and declaration of dividends, in such
a way as 1o preserve tha credit ratings and craditworthiness of each entity.

On June 2, 2010, the Commission approved AEP Ohio's corporale separation plans, fled June 1, 2008,

and specifically found that the corporate separation plans were adequately implemented by AEP Ohlo in
accordance with Section 4928,17, Revised Code, Chapter 4801:1-37, O.A.C., and the orders of the

1024



Chapter Il (A}9)(BX8Xd) communications and public affairs 5-4.2

Commission. (Opinion and Order in Case No. 09-464-EL-UNG). With its corporate separation plans, AEP
Ohio has in place structural safeguards to ensure the independent functioning of the companies and their
affiliates in a manner which is consistent with the Commission's Code of Conduct and which rejects
cross-subsidization. The companies' accounting protocois, approach to financial amangements,
adherence to the Cost Allocation Manual requirements, employee education and training and intemal
compliance monitoring each support the goals and policies set out in Section 4928.02, Revised Cade.

V1. Controlling Process

The execution of various functions and objectives are monitored and evaluated continuously by
supervisors and management both within the dapariment and throughout AEP Ohio and AEPSC. This
includes reviewing employee safety, department financial performance, workforce productivity and
conformance to the Electric Service and Safety Standards, as well as performance against numerous
intemal goals and objectives, including but not limited to:

number of personal injuries and preventable vehicie accidents;

dollar value of charge-offs;

cost per worked order,;

percentage of delinquency vs. ravenus,

percentage of meter connects completed in three days vs. num ber available to be worked; and
hours of overtime worked.

* & & & @

VH. Internal and External Communications

Internal communications are accomplished through a variety of media — face-to-face and teléphone
conversations, meetings and emails (both individual and group). Ouiside the Meter Revenue Operations

group, but inside AEP, communications are handied in a similar manner to provide for a timely flow of
information in both directions.

Whenever possible, formal written procedures and paiicies are used 1o convey information to personnel in
the Meter Revenue Operations Department. These poiicies includs the AEP Safety Manual, the AEP
Credit and Collaections Policy and numerous other procedures that supplement these policies.

External communications from the Meter Revenue Department include e-mail, postal mail and telephonic

communications with vendors and customers. In addition, customers are contacted via postal mail,
telephone and door hanger notices.

1025



Chapter Il (A)9)(B){9)(d) communications and public affairs $-4.2

‘American Electric Power -
Subsidiaries Columbus Southern Power Company and Chio Power Company, DBA as AEF Ohio
Summary of Compllance with Ohio Administrative Code
Chapter Il Section (B} (9) (d} {iii) '
~ Executive Summary Applicant Utilities’
Management Policies, Practicas and Organization Schedule S-4.2
Communications and Public Affairs

Corperate Communications

SFR Reference ‘
(B9 ) d)Xii) Customer Conservation Programs

|. Policy and Goal Satting

The objective for the AEP Ohio Corporate Communications group related to customer conservation
programs is to provide marketing communications support and direction for implementing these
programs. This objective includes the preparation, editing, production and distribution of writien and
electronic communication and marketing materials. A variety of channels are used to educate customers
about the energy efficiency programs offered by the company and to encourage load management and
off-peak energy uses through programs designed to get residential and business customers to use less
energy and save money.

Policies are established in recognition and support of overall AEP corporate polices gearadi toward
enhancing effective and efficient communication procedures. This includes providing timely, accurate and
relevant informatian to intemal and external cusiomers in addition to informing employees about the
company's strategy, policies, objectives, operations and activities relative to customer conservation
programs.

Goals and accomplishments for the programs are reviewed regularly and plans are updated annually.

Il. Strategic and Long-Range Planning

Strategic planning inciudes an ongoing identification effart to identify opportunities to promote and
advertise the customer cohservation programs using a variety of print and electronic media. This
approach helps to diversify the distribution of news and information related to the individual programs.
Departmental strategic planning involves identifying issues related to the individual programs and
identifying customer, general public and employee information needs as well as determining the most
cost-effective methods to produce and distribute the information. Economic indicators and budget
requirernents are major factors in the planning process.

. Organization Structure

AEP Ohio Corporate Communications is managed by the director — Communications, who teports directly
to AEP Ohic president and chief operating officer. The AEP Ohio Communications Department is
comprised of the director, six communications consultants and a communicalions associata,

The group has general responsibility for internal and external communications, advertising and media
relations for all AEP Ohio organizations. The group also provides communications services to AEP
Transmission and Generation organizations within AEP Ohio’s service temitory. Other areas of
responsibility include Energy Efficiency and Peak Demand Response as well as the gridSMART Project.
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V. Dacision-Making

The corporate communications team makes decisions by working through the concems involved in a
particular issue and using all available resources. Due to the diversity of information provided to the
company’s various audiences, the decision-making-process ¢an involve consultation among the
communications director, the communication consultants and representatives of other depariments,
including AEP Ohio president and chief operating officer.

Far the customer conservation programs the corporate communications group aiso consults with the
manager of Energy Efficiancy and Consumer Programs and his staff, as well as the program providers.

V. Ring Fancing

The principles of ring fencing in utility regulation were codified in various pravisions of tha Public Utility
Holding Company Act of 1935, (FUHCA). American Electric Fower Company, Inc., (AEP), was a
registered public utility holding company under the PUHCA until that act was repealed in 2005. The
separation of regulated ufility functions from non-regulated businesses required by PUHCA:and prevailing
throughout the AEP system has nol been altered or diluted as it relates to AEP Ohio since the repeal of
PUHCA. As a result, AEP Ohio, as constituant public utilities within the AEP system, continues to benefit
from the ring fencing protections set forth in the PUHCA. In practica terms, this means that AEF Ohlo:

1. has not made any investment in any entity engaged in a non-regulated business;

2. has not made loans or extended credit to AEP or to any affiliate engaged in a non-
regulated business; and

3. has not guaranteed the indebtedness ar the obligations of AEF or any affiliate engaged in
a non-regulated business.

AEP Chia consists of two separate legal entities, Ohio Power Company and Columbus Southern Power
Company. Each AEP Ohio utility is a registared issuer under federal securities acts, each has
independent access to public capital markets through which each continually raises capital. Each AEP
Ohio utility is independently rated by the nationally recognized statistical credit rating agencies. Each AEP
Ohio utility is managed by a board of directors that is responsible for authorizing action, including the
acquisition or disposition of material assets, issuances of securities, and declarstion of dividends, in such
a way as {o preserve the credit ratings and creditworthiness of each entity.

On June 2, 2010, the Commission approved AEP Ohio's corporate separation plans, filed June 1, 2009,
and specifically found that the carporate separation plans were adequately implemented by AEP Ohio in
accordance with Section 4928.17, Revised Code, Chapter 4901:1-37, O.A.C., and the orders of the
Commission. (Opinicn and Qrder in Case No. 09-4684-EL-UNC). With its corporate separation plans, AEP
Ohio has in place structural safeguards to ensure the independent functioning of tha companies and their
affiliates in a manner which is consistent with the Commission's Code of Conduct and which rejects
cross-subsidization. The companies' accounting protocols, approach to financial arrangements,
adherence to the Cost Aliocation Manual requirements, empioyee education and training and internal
compliance monitoring each suppart the goals and policies set out in Section 4928.02, Revised Code.

VI. Controlling Pr

Several research tools are used to determine the effectiveness of communications for the customer
conservation programs, as weil as for measuring achievement of company energy conservation goals.
They include customer satisfaction surveys, website comments and feedback, comments made on social
media (facebook, twitter, flickr), svaluations of public presentation and media tracking. Each customer
conservation program has specific annual goals set by the manager of energy efficlency and peak
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demand response to meet the overali goal of energy savings oultined in Senate Bill 221. The goals for |
each program are reviewed regularly, and the marketing programs are adjusted approprialely to help
insure the programs succeed at reducing customer energy consumption. Use of specific demographics to
market the individual programs targets customars most likely to participate in the programs as they
hecome available.

VII. Internal and External Communications

Corporate Communications works with employees and customers to promote customer conservation
programs. The communications program is designed to provide a convenient method for the company’s
stakeholders to gain additional knowledge about the company's programs, as well as encourage
stakeholders to participate to save money and energy. The communication’s team works closely with
news media and customer contact personnel to provide pertinent infarmation and to increase public
awareness and understanding of the programs available to both residential and business customers, .
while also encouraging participation in those programs.

Internal

The Corporate Sommunications Department provides a variety of internal communication materials,
primarily distributed electronically. The internal company website — AEP Ohio Now blog - is published
once a waek and distributed to AEP and AEP Ohlo employees who work within the Chio service territory.
The blog faeaturas summaties of news and events about conservation programs available to employeas
and announces new programs as they are added. Other communications venues include wabcasts,
departmental newsletters, direct email/emails, webinars, staff meetings, executive field visits, special
employee promotion events and call centar emplayee communications.

External
Corporate Communications external efforts are geared toward multiple venues and mass
communications. To suppori energy use and conservation programs, communicafion staff neaches
external audiences via direct email correspondence with customers who have provided emall addresses
to AEP Ohig, bill inserts/messages (Exhibit 1), direct mail pieces, advertising, press releases/media
advisories (Exhibit 2), external website (Exhibit 3}, social media, electronic advertising, television
advertising (Exhibit 4) and printed advertising (Exhlbit 5, 5a) pieces. The communications teamn maintaing
and updates the company websites, www.aepohio.com (see Exhibit 6) and gridsmartohio.com (see
exhibit 3), ensuring the availability of timely and accurate information regarding the latest energy
efficiency programs available to both business and residential customers. These websites are the primary
locations for information regarding all of AEP Ohig’s customer conservation programs. Social media also
_is used for energy efficiency messaging (see Exhiblt 7 and 8)

AEP Ohio Community Connections {Exhibit 9) is a monthly electromc newsletter distributed to thought
leaders within the Ohio service territory. It provides a feedback loop for timely exchange of nforrnahon
regarding EE/PDR programs. Communications team members help organize and staff special events
such as county fairs, home shows and the parade of homes to promote energy conservation programe. In
addition, the company’s “Home Energy Savings Tour” (exhibit 8) has traveled extensively thiroughout
Ohio, providing a hands-on interactive demonstration of individual programs available tc customers. The
exhibit is staffed by AEP Ohic personnel and members of AEP Ohia’s marketing partner.

The “Sparking Your Intereét“ speaker's bureau is an external outreach effort designed to educata and
inform customers, community leaders and other stakeholders abput significant issues and events
affecting the company and its custorners. Program topics include energy efficiency education,

34
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Exhibit 1 - Bill Insert / Message
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Exhibit 2 - News Relsase

ety " NEWS trom AEP Ohio

MEDIA CONTACT:

Shelly Haugh

Coiporate Commumications Consutiant
8889306445

FOR IMMEDIATE RELEASE

AEP OHIO ANNDUNCES DOUBLE APPLIANCE
RECYCLING INCENTIVE FOR MAY
Cusicmars Hat recyele an older refrigerator or freezer in May receive $50 rebate

GAHANNA, Ohic, Apr 29, miﬂ—AEPOﬁqu@gﬁanausmmwmm
older extra redrigersinr or freezer remaved for iree during May while ssming double fhe normal $25 rebate.
Through the company's- Appliance Recycing Program, AEP Ohio custonsers who recycle either a refngerator
of freezer in May will receive g $58 rebate instesd of the nommal $25 ncentive.

“A ioi of people spring clean their homes in May. This program gives them a quick way o get & head
sizrt en creating more space in the garege or besement, and make 550. Theyll also ses signiicant cost
savings becatse cider refrigeraiors snd freezers consume much more power dhan newer models,” suid Karen
Slaneker. AEP Ohio Direckor — Customer Service and Marketing. "Howsver, the 550 affer is for May only, 20
it’s important to ect now.” -

Sioneker said ihal many pecple continue 1o uee their older refrigerators Tor sorege- afer they buy a rew
ohe. Thoze clder appliances can account for approvimately 15 percent of the averaga AEP Ohio cusiome s
electric use. Reirigeraiors and freezers manufactured before 1990 can use a5 Much &5 1,500 kiowalt bours
{KWh) a year. Retiring & second refrigeralor or freezer could result in savings of up 1o $150 on enemy tosts
ahnually.

Customers can pariicipate in the Appliance Recycling Program by caling 1-877-545.4112 of visfiing
gridSMARTohia.com o schedule a free pickup. Refiigeraton or freezers must be at jzast 10 cubic feet bn size
and operational at the fime of piclup. _

The old units sre eent to an appiiance recyding faciity operated by JACO Envionmental, a leading,
national provider of appliance recycling services. JACO'S process inciudes the retyciing of nearly 95 percent of
each refrigerator including metals, plasiic, ofis gnd the foem ingulation.

“Besides consuming three to four times the energy of newer, mote efficient refrigeretors, old
refrigerstors contain a taxic brew that indudes mercury, oil and azone-eating CFCe from foam insulkion. As &
result, oid refrigeraion pose & sighificant threat o the emdronment when improperly discarged ” said Michact

-frore-
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Dunham, Jmm&rﬁmmmw.mmmmmmm
the planet”

mwmmmmmwmumwmmmmw
mmmmmﬁu&mmmmmmw manage thewr bills and protect
the environment. Although the program will remain avaiable 1 AEF Ohio customers in 2010, hm’e
incentive wiil return o $25 starting June 1.

For more informiation about AEP Ohio's energy efficiency programs, visit gridSMARTohio.com.

AEP Dhio provides electricity 10 neary 1.5 million customers of major AEP subsidiaries Colanbis
SouﬁeumComqwmethmCuwymOﬁn MMMWnMM
panhandie of West Virginia. AEP Ohio is basad in Gahanna, Ohio, and is-a unit-of American Electric Power.

American Electric Power is one of the largest electric ulilities in the United States, delivering eleciricity
to more than 5 million customer s in 11 sietes. AEP ranks among the nation's largest generaiors of slectricity,
owning nearty 38,000 megawatts of generating capacity in the LS. AEP aiso owns the nation’s largest
electricity transmission system, & neary 39,000-mile:network that includes more 765 kilovoit extra-high yokage
transmission lines than 8l other 5. transmission systems combined. AEP's transmission system directly of
indirectly serves about 10 percent of the eleciricity demand in the Eastem Interconnection, the intefconnecied
transmission system that covers 38 eastem and ceniral L1 5. siates and easiem Canada, and approkimilely 11
percent of the electiicity demand in ERCOT, the transmission sysiem that covers much of Texas. AEP's ulility
units operate as AEP Otiio, AEP Texas, Ammcnmwmvmxww

SoummtemEbcﬁmeerConwry(mArkm anmandeutmdnoﬂﬂ'm}m _:;" i
headquarters are in Colmbus, Ohic. News releases snd other information sbout AEP can be found at
N SCL OO
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Exhibit 3 ~ External Website gridSMARTOhio.com

Savmqs incentrues. Renawabies Demq Project Ccmmumty

Need assistance with ymur ;
business’ energy efficien
upgrade? .

& Holution Fﬂr@vider
ogger el

Holday Lignts Smart Maters CustomProgram Appilance 5
wanver GO on L zlg rdsrachve Exdiuoit Business incentivas Heoyclng: F*’t‘emr arfa:
LED holiday lights use 30% less " Chack out our eustomized mobile as it Eam Incentives for yoor business's -Nowr through the end of the year
enea than incandsscents - Bu: ¢ Liavels te community events in gustom epergy sficioncy arojects tum in your second refngerator o
s §h.a dize e . noftheast: Central Ohin fregzsrang get double the nommal

825 rebate for @ $57 totsl rebate.
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Exhibit 4 - Energy Savings Tips Television Ad
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Ads, such as the example shown above, appeared regularly on various cable television networks
throughout AEP Ohio’s setvice termitory.

i
=
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Exhibit 5a ~ Print Ad

WANTED |

TR WASTING UP 10 ;
—— $150 A YEAR —— __i

.w....m;%%ﬂ =

CRIME: Stealing energy, costing mnooent

homeowners hundrads of doflars.

DESCRIFTION: 10+ y1s old.” medium build,

flat wp, 5-6 feet tall, no prior arrests. Last seen

running in a neighborhood just ke yours.

¥ SPOTTED: AEP Ohsc customers

should call 1-877-546-4112 o1 wisit ]
ridSMARTohio.eem Weipickitup  EPRRISMART™
and recycke it for FREE and you'll pick —

ups & 325 roward. ﬂ~

.’Nﬁ v iR -dh-l-u-!--l miﬁdmnnmﬁl(‘mm“m

s ek o arsd rcyON Aitgmra—
i A!F-‘ﬁ— . gy lﬂ'ﬂﬁ-‘lﬂl-:—“ e A vaick velk nw rrasiin]
wien i s b, Somm 4
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Exhibit 5b — Print Ad
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Exhibit 6 — External Website AEPOhio.com

Login | new user® facuter novs faam moes

save MoneysEnergy  Outagessa Problems  Your Accourt

High bills? AEP Ohio oifers mary #s It help our

’ ® PayYour By
CUSIOMErs redUe energy usage and keep costs Ie.port Jutagaa&Fr’r‘ . * Eaperniess Siing
down Please Seledt . - * Vewpis )
¢ Ene-gy.$aving Tos ¢ Loty -
¢ ol . o # Moving? Siart /St / Tranater Service
© Compag Sjuoe: ar (CFLS) * Quage FACS :
ampac Zlaerescent Lights {f ' Payment Assistance
* Quage Sakety Tips
. y
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Exhibit 7- Social Media: facebook Customer Conservation Programs

AEP Ohio | i ke |

AuottctAmenican EecricPower  Wall  Info . Photos  Boxes Video  Unks »

AEP Ohio + Others STl Just Others

= ¢ AEP Ohio Tt's Michigan weak! Dur donatien to the Neighbor to Heighbor

AER Onic sarves nearly 1,5 miliart energy assistance program hits 58K with 2 OSU field goals in win over Towa
customers i Ohc and the northern A4 htip//bit by QCuES M
nanhandie of Vest virginia.

Feima s AEP Ohic - Ohic Neighbor To Netghbor Fund

. ¢ e g L
Information F\FEI ﬁi’i gﬁ‘ AET

Fagnted

1908 ' 1 abinut 2n hour age

o hawe teames up 1o oreale 3 new
nin custaraers whohaye

2 Friends Like This ; h2 people lice this.
B . prian Distelzyeky Screw the Bluet
i Prediction: Michigan &, O5U 48
Go Butks!!
ahont & tree age - Flag

AEP ohio contributed matching funds for every doliar donated today during

the Akron-Canton Regional Feedbanik radiothor! Our contribition-of $43,765 wil -
provide funding to serve 131,295 meals over this holiday season. Thanks -
everyone for helping us feed the needy in N-E Ohio!

Fragav at &:00pm

) zpea;ie%eﬁis..

: e Rex 23_?“*;_ E AEP Ohio Thanks to everyone v:ho donated to the Akron-Canten Regional
aDar: C1x € Foodbank radisthon todav. T'e heen & very successful event. Thousands of
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- Exhiblt 8 -~ Social Media: twitter Customer Conservation Programs

Get short, tlmely messages from AEP Ohlo.

witter ls a rich-source of instantly updated information, It's easy to stay updated on an
*x‘rsdml Y witte varisty of topics. Joln todav and foliow @aepohio.

% " Gty o o SRS b FoltoAy BaphhED T SD404
fEah e Seasafs

Name AEP Orao
H Location Ohio
= aePOhIO ' Web mip oy aspon;
e Bio AEP Ofisétyes. /-
neary 15 milon ‘
customess m O and el
northem pannandie of

@irrilznthal That sure is a lot of kA

meals & they will al! be served by the _ Sl i o
end of this holiday season. Thanks for SR
the retweet. Tweets 38

Lk T R H AEer 1

Irs iHchigan Week! Our doralion fo Neighbor to Neighbor
as5isTance program s SBK with 21gs i win-over:lowa
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Exhibit 8 - Thought Leader Newsletter

Community Connections

s 7 AEP Cnay Somemandy Conngstiony

Lopged O cogin AEP Onia Community Cannections

Tl Busesy Cusltrar

AEP Ohio's Community Connections monthly newsieler s OUr waly of commurscating infemaion about AEP Ohio-and

Cemmuniy Activites its activiies that could affect our customers and the communities where we kve and wark As a jeader of your

IGSMART Evenis & Projects Commundy we hope you ind this nfomation not just helpful but miomative anc vsehd.

Ezonam:s Deveicpmen: 2010 v
Semmuniy Aftars © @ Quager

* Seplemper
Paymen: Assisiance Programs
Etonomic Impac: Jocument

AEP Ohio Community
Conneciions
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American Electric Power
Subsidiaries Columbus Southem Power Company and Ohio Power Cornpany, DBA as AEP Ohio
Summary of Compliance with Ohio Administrative Code
Chapter |l Section (B) {(9) {d) (iif)
Executive Summary Applicant Utilities’
Management Policies, Practices and Organization Schedule $-4.2 _
Consetvation/Demand-Side Management/Integrated Resource Planning

Energy Efficiency/ Peak Demand Response (EE/PDR) Department

SFR Reference :
(BXS)d)(ili) Customer Conservation Programs

consewaﬂonldemand—srde managementfintegrated resources.
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American Electric Power
Subsidiaries Columbus Southemn Power Company and Ohio Power Company DBA as AEP Ohio
Summary of Compliance with Chio Administrative Code
SFR Reference: Chapter il Section (B) (9) (d) (iv)
Executive Summary Applicant Utilities’
Management Policies, Practices and Organization Schedule 5-4.2
Communications and Public Affairs

Corporate Communications

SFR Reference :
(BX9)(dXiv) Marketing

I. Policy and Goal Setting.

The overall objectives of dxternal marketing efforts with the public are to gain for AEP Ohio the
understanding, support arid good will of the public it serves. The marketing program is just one way to
obtain this goal. Marketing programs are used to educate custormers about energy effi ciency programs
and encourage load management and off-peak energy uses, communicate the company's position on
specific issues of concemito the company or industry, news of specific issue developments:and events as
they occur, safety issues such as copper theft and emphasize the value of electricity in today's world.

Another goal of AEP Ohio’s marketing efforts is to build a trustung relationship with external customers.
Marketing efforts shape amd drive opinions of thought leaders and community leaders, making them
useful as external resources. Third-party validation of a decision the utility has made is a valuable
resource because it puts the decision in context. This is a strategy that has helped AEP Ohio eam public
trust while trying to communicate difficult or confusing subjects.

Marketing efforts promote AEP Ohio’s corporate citizenship levels in each community AEP Ohio serves.
Like every good citizen, AEP Ohio believes it's important to use employees’ skills and resources 10 make
communities better places in which to live and work. AEP Ohio also has responsibilities of citizenship: to
the environment; to the health and safety of its customers, employees and the general publlc to engage
with stakeholders; and to ﬂ'le education of future generations.

Policies are established to recognize and support AEP and AEP Ohio overail comporate polices to
enhance effective and efficient communication procedures. This includes providing timely, accurate and
relevant information to intéral and external customers, in addition to informing employees about
company strategy, policies, objectives, operations and activities.

Departmental goals and accomphshments are regularly reviewed and updated for the coming year.

Il. Strategic and Long-Rang' e Planning

Strategic planning includes an ongoing effort to identify and incorporate modem communication
resources into the marketing group’s overall marketing plan. This approach helps to ensure flexibility for
promoting the variety of programs available to customers regarding energy efficiency, payment
assistance and safety. Departmental strategic planning involves identifying issues affecting AEP Ohio and
the overall electric industry and identifying effective messaging for customer, general public and
employees. For example, previous messages focused on increasing sales of electricity through the
location of new and expanded employment centers. Today's messaging is geared towards energy
efficiency and conservation, customers’ involvement in controliing their own energy use, environmental
issues, etc. Another factor in departmental planning is determining the most cost-effective methods to
produce and distribute the message. Economic indicators and budget requnrements are major factors in
the planning process.

a7
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lil. Organization Structure

The AEP Ohio director - Communications reports directly to AEP OChio’s president and chief operating
officer. AEP Ohio's Corporate Communications Department is comprised of the director, six
communications consultants and a communications associate.

The group has general responsibilities for intemal and external communications, advertising and media
relations. The group provides communications services to Transmission, Distribution and Generation
organizations within AEP Dhio’s service territory. Other areas of responsibility include Energy Efficiency
and Peak Demand Respadnse as well as the gridSMART demonstration project.

V. Decision-Making

The AEP Ohio Corporate Communications team makes decisions by working through the concems
involved in a particular isspe and using all available resources. Due to the diversity of information
provided to the company's various audiences, the decision-making process can involve consuitation
among the commumcatlons director, the communication consultants and representatives of ather
departments.

V. Ring Fencing

The principles of ring fencing in utility regulation were codified in various provisions of the Public Utility
Holding Company Act of 1935, (PUHCA). American Electric Power Company, Inc., (AEP}), was a
registered public utility holding company under the PUHCA until that act was repealed in 2005. The
separation of regulated utility functions from non-regulated businesses required by PUHCA and prevailing
throughout the AEP system has not been altered or diluted as it refates to AEP Ohio since the repeal of
PUHCA. As a result, AEP Ohio, as constituent public utilities within the AEP system, continues to benefit
from the ring fencing protections set forth in the PUHCA. In practical terms, this means that AEP Ohio:

1. has not made any investment in any entity engaged in a non-regulated business;

2. has not made loans or extended credit to AEP or to any affiliate engaged in anon-
regulated business; and

3. has not guaranteed the indebtedness or the obiligations of AEP or any afﬁllate engaged in
a non-regUIated business.

AEP Ohio consists of two qsepafate legal entities, Ohio Power Company and Columbus Southern Power
Company. Each AEP Ohio utility is a registered issuer under federal securities acts; each has

independent access to public capital markets through which each continually raises capital. Each AEP
Ohio utility is independently rated by the nationally recognized statistical credit rating agencies. Each AEP
Ohio utility is managed by ja board of directors that is responsible for authorizing action, including the
acquisition or disposition of material assets, issuances of securities, and declaration of dlwdends in such -
a way as to preserve the credut ratings and creditworthiness of each entity.

On June 2, 2010, the Commission approved AEP Ohio's corporate separation plans, filed June 1, 2009,
and specifically found that the corporate separation plans were adequately implemented by AEP Ohio in
accordance with Section 4928.17, Revised Code, Chapter 4901:1-37, O.A.C., and the orders of the
Commission. (Opinion and Order in Case No, 09-464-EL-UNC). With its corporate separation plans, AEP
Ohio has in place structural safeguards to ensure the independent functioning of the companies and their
affiliates in a manner which is consistent with the Commission's Code of Conduct and which rejects
cross-subsidization. The companies’ accounting protocols, approach to financial arrangements,
adherence to the Cost Allocation Manual requirements, employee education and training and intermal
compliance monitoring each support the goals and policies set out in Section 4928.02, Revised Code.
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V1. Controlling Process

Several research tools aré used to determine the effectiveness of marketing programs with external
audiences. These includel customer satisfaction surveys, website comments and feedback, social media
(facebook, twitter, flickr and YouTube), evaluations of public presentations and media tracking. Verbal
communication with customers also is used to judge the effectiveness of marketing methods. In addition,
overall attitudes toward the company determine if there are specific changes that can be addressed
through marketing programs.

AEP Ohio conducts surveys of thought leaders throughout its service territory to gain open feedback on
subjects that affect the company’s customers. This feedback will be used in planning the future AEP Ohio
messaging and marketing! programs.

VIl. Commupnications

AEP Chio Corporate Communications’ marketing efforts promote healthy, informed dialogue about
industry restructuring, energy efficiency, safety issues, community involvement, the environment and a
wide range of other reguiatory and legislative issues. The total marketing plan is designed to provide a
basis for the company’s stakeholders to conveniently gain additional knowledge about the company and
programs it offers and to improve perceptions of the role energy plays in the community. The AEP Chio
Corporate Communicationis team works closely with news media and other personnel to provide pertinent
information and to increase public awareness and understanding about major issues.

The team’s external marketing efforts are geared toward multiple venues and mass communications.
These efforts cover many subjects but generally fall focus on energy use and conservation, safety,
community involvement, operations and customer service. Bill inserts/messages, adverhs:ng, press
releases/media advisories/media interviews, external website and social media are the primary methods
of reaching external audiences. The AEP Ohio Corporate Communications team maintains and updates
the company websites, www.aepohio.com and gridsmartohio.com, ensuring the availability of timely and
accurate information. AEPOhio.com not only is used as the primary location for service restoration
information during major outages situation but also is a marketing mail promoting energy efficiency
programs, safety messages, environmental messages, educational resources and AEP Ohio’s position on
major issues. gridSMARTQhio.com is dedicated to providing information about energy efficiency
programs with rebates and cost incentives, plus tips, tools and technologies to reduce energy
consumption and save money. Social media also is included in AEP Ohio’s marketing efforts to promote
programs and announce upcoming community events. AEP Ohio maintains two Facebook pages, two
“Twitter accounts, a You Tube channel account and a Flickr account in an effort to communicate in a more
casual but timely manner. Examples of the home pages of these websites as well as other -
communications tools are shown under report sections SRF (BX9)(d){i and iif) of this report.-

AEP Ohio Community Connections is a monithly electronic newsletter distributed to thought leaders within
the Ohio service territory to provide an exchange of timely information and strengthen the relationship and
trust between the company and thought ieaders.

The AEP Ohio Corporate Communications team supports numerous events including county fairs, home
shows, NFL Hall of Fame and a variety of other events. The group manages the “Sparking Your Interest”
speaker's bureau as an external outreach effort designed to educate and inform customers, community
leaders and other stakeholtiers about significant issues and events affecting both the company and
customers. Program topicsiinclude Service Reliability and Storm Restoration, American Clean Energy
and Security Act and Energy Efficiency. Communications team members are active in their communities,
belonging to various organizations to offer their skills and resources to help make their communities
better places to live and work.
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American Electric Power
Subsidiaries Columbms Southem Power Company and Ohio Power Company, DBA as AEP Ohio
_Summary of Compliance with Ohio Administrative Code
Chapter I Section (B) (9) {d) (iv)
Executive Summary Appiicant Utilities’
Management Policies, Practices and Organization Schedule S-4.2
Conservation/Demand-Side Management/integrated Resource Planning

Energy Efficiency/ Peak Demand Response (EE/PDR) Department

SFR Reference
(BX9)(d)(iv) Marketing

Information regarding maﬂketing also is included in section (i) (ii, il and v) conservation/demand-side
management/integrated resources.
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American Electric Power
Subsidiaries Columbuns Southem Power Company and Ohio Power Company, DBA as AEP Ohio
$ummary of Compiiance with Ohio Administrative Code
SFR Reference: Chapter Il Section (B) (9) (d) {v)
Executive Summary Applicant Utilities’
Management Policies, Practices and Organization Schedule S-4.2
Communications and Public Affairs

Corporate Communications

SFR Reference ‘
{BY9X)d)v) External Relations

I. Policy and Ggal Seting -

The overall cbjectives for AEP Ohio’s communications and public affairs efforts, as they relate to external
relations, are to develop awareness and understanding of the company’s position on various issues with
its external audiences, sugcessfully remove barriers that would inhibit audience members support of
those positions and trigger behavioral responses among members of targeted audiences, depending on
the issue, that are positive in support of the company’s position.

External relations policy objectives are established by AEP Ohio’s executive management team that
includes the following positions: president and chief operating officer, vice president - regulatory and
finance, vice president - external affairs, vice president - distribution region operations, director - customer
services and marketing and director - corporate communications. The objectives support the business
plan that is created by theicompany’s executive management team with support from the corporate
Strategic Initiatives Group|(SIG). The SIG assists various AEP business units, such as AEP Ohio, in
drafting and implementing strategic plans, and measuring the financial impact of various strateglc
alternatives.

In addition, AEP Ohio extqmal relations performance objectives can come from American Electric Power
{AEP) corporate executives.

Il. Strateqic and Long-Ran:ge Planning
AEP Ohio’s executive marjagement team initiates external relations strategic and long-range planning,

with periodic input from AEP corporate executives. Planning takes place annually, and plans are reviewed
and adjusted as needed during the year.

lil. Organization Structure -

AEP executives typically involved in AEP Ohig’s external relations activities include:
¢ AEP chairman and chief executive officer;
o attimes, will interact with state and federal administration and legislative ieaders in an
effort to encourage govemment action or inaction in the interest of AEP Ohio and other
AEP operating companies;
o AEP president;
o attimes, will interact with state and federal administration and legislative leaders in an
effort to encourage government action or inaction in the interest of AEP Ohio and other
-AEP operating companies;
s president - AEP ut.:mes reports to AEP president, who reports to chairman and chlef executive
officer;
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o exiernal relations activities reflect those of chairman and chief executive officer, and the
president but are focused primarily on the state level on behalf of AEP Ohio and other
AEP operating companies;

+ senior vice president - Washington office;

o leads AEP's Washington office that focuses on lobbying Congress on behalf of AEP Ohio
and the iriterests of other AEP operating companies. reports to chairman, president and
chief executive officer; and

+ vice president - corporate communications; reports to chairman and chief executive officer;

o directs communications activities to external audiences primarily on a national scale and
within the jurisdictions of AEP operating companies, including AEP Ohio; and

o in addition, the department oversees the operation of the AEP Political Actlon Committee
that supports select state and federal candidates for political office.

AEP Ohio executives typically involved in the company’s external relations activities include:
» president and chi¢f operating officer, who reports to the president — AEP Utilities;

o the AEP Qhio’s chief operating officer is directly responsible for coordination of the
company's external relations efforts. The following executives are members of his senior
staff and report directly to him;

¢ vice president - regulatory and finance;

o vice president - regulatory and finance and his staff are responsible for external relations
with Public Utility Commission of Ohio commissioners and staff;

¢ vice president - external affairs;

o is AEP Ohio’s chief lobbyist, primarily focused on external relations with members of the
Ohio Legislature and their respective staffs, members of the governor’s administration,
non-govemmental organizations and various environmental groups; and

o oversees another lobbyist and a group of community affairs managers who represent the
company to state and local government officials and business leaders in designated
areas throughout AEP Ohio’s service territory;

» vice president - distribution region operations;

o oversees AEP Ohio’s distribution operations, including distribution managers who each
are responhsible for one of seven distribution districts within AEP Ohio’s service territory.
These district managers will, on occasion, meet with local and state elected officials or
customners to discuss the company’s distribution activities in a given area;

+ director - customer services and marketing (CS&M);

o primarily is responsible for overseeing the company’s extemnal relations with customers.
CS&M enmiployees are assigned to serve residential, commercial or industrial customers;

o In addition, CS&M director manages the company’s energy efficiency and demand
response programs and provides for external relations with a variety of customers
seeking pfogram support, retailers who sell program products and PUCO staff who
monitor the programs; and

e director - corporate communications;

o manages communications with all AEP Ohio internal and external audiences, oversesing
a staff of seven corporate communications professionals who develop, produce and
disseminate communications to extemal audiences on behalf of the company.

Exhibit 1 shows the external relations group’s organization chart.

IV. Decision-Making

Decision making, as it relates to external relations, takes place primarily at the operating company (AEP
Ohio) level for state and local external relations issues, and at the AEP corporate level for national and
federal issues that may affect AEP Ohio and other AEP operafing companies.
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Some or all members of AEP Ohio’s executive management team may participate in state and local
issues decisions, depending upon the issues and the audiences it affects. The team members, through
their respective staffs, attempt to drive decision making to the lowest possible levels within the
organization in keeping with the company’s objectives. Team members and their staffs are both proactive
and reactive in their external relations efforts. Staff members consult often with subject matter experts in
an effort to provide accurate information quickly to external audiences. Major issues are resolved through
a collaborative effort of team members and/or their staffs and are reviewed by the team for agreement.

V. Ring Fencing

The principles of ring fenging in utility regulation were codified in various provisions of the Public Utility
Holding Company Act of 1935, (PUHCA). American Electric Power Company, Inc., (AEP), was a
registered public utility holding company under the PUHCA until that act was repeaied in 2005. The
separation of regulated utility functions from non-regulated businesses required by PUHCA and prevailing
throughout the AEP system has not been altered or diluted as it relates to AEP Ohio since the repeal of
PUHCA. As a result, AEP!Ohio, as constituent public utilities within the AEP system, continues to benefit
from the ring fencing proteéctions set forth in the PUHCA. In practical terms, this means that AEP Ohio:

1. has not made any investment in any entity engaged in a non-regulated business;

2. has not made loans or extended credit to AEP or to any affiliate engaged in a non-
regulatedibusiness; and

3. has not guaranteed the indebtedness or the obligations of AEP or any affiliate engaged in
a non-regulated business.

AEP Ohio consists of two separate legal entities, Ohio Power Company and Columbus Southern Power
Company. Each AEP Ohio utility is a registered issuer under federal securities acts; each has
independent access to public capital markets through which each continually raises capital. Each AEP
Ohio utility is independent]y rated by the nationally recognized statistical credit rating agencies. Each AEP
Ohio utility is managed byla board of directors that is responsible for authorizing action, including the
acquisition or disposition df material assets, Issuances of securities, and declaration of dividends, in such
a way as to preserve the credit ratings and creditworthiness of each entity.

On June 2, 2010, the Commission approved AEP Ohio's corporaie separation plans, filed June 1, 2009,
and specificaity found that'the corporate separation plans were adequately implemented by AEP Ohio in
accordance with Section 4928.17, Revised Code, Chapter 4901:1-37, O.A.C., and the orders of the . .
Commission. {Opinion and Order in Case No. 09-464-EL-UNC). With its corporate separation plans, AEP
Ohio has in place structural safeguards to ensure the independent functioning of the companies and their
affiliates in @ manner which is consistent with the Commission's Code of Conduct and which rejects
cross-subsidization. The companies' accounting protocols, approach to financial arrangements,
adherence to the Cost Allacation Manual requirements, employee education and fraining and intemal
compliance monitoring each support the goals and policies set out in Section 4928.02, Revised Code.

VI, Controlling Process

Each member of AEP Ohio's executive management team takes responsibility for implementing the
controlling process for their respective area of external relations. The controlling process includes
evaiuation of each the four components of the company’s extemnal relations objectives that may be
implemented as they relate to specific issues. For example, if the objective of an externai reiations
communication activity is to creale awareness about the company’s position on an issue, the team
member responsible for that issue must determine if awareness took place among target audience
members {o a sufficient degree for the company to meet its objective. The same holds true for the
objectives of understanding, barrier removal and triggering positive behavior.

Lo

L

1047




Chapter Il (AX9)(B)(9)(d) communications and public affairs S~4.2

If external relations objectives are not met to a sufficient degree, then the team member takes
responsibility to implement corrective action.

V. Internal and External g_ ommunications

Intemnal and external comimunications as they relate to AEP Ohio external relations are accomplished
through a variety of media. Communications are focused on meeting the company’s objectives of
awareness, understanding, barrier removal and triggering positive behaviors, depending upon the
audience and the issue. '

Shown below are typical lists of audiences for an externai relations effort and the communication methods
used to reach each. '

Target audiences typically include:

1} State legislators; Administration officials and other policymakers — State

2) lLocal elected offigials (county, city, village, township) — Local

3) Business and community leaders (chambers of commerce, community groups) —
Business/Community

4) Regulators - PUCO

5) News media - NM ,

6) AEP employees in Chio — Intermal-E

7) AEP retirees in Chio - Intemal-R

8) Non-governmentsl organizations (OCC, IEU, OEG, CAP) - NGO

9) Customers (Industrial, Commercial, Residential) — Customers

13) Shareholders — Investors

Exhibit 2 shows the typical audience communication methods.
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Exhibit 1 -- External Relatlons Organization Chart
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Exhibit 2 -- Typical Audience Communication Methods

* Audience(s)

Delivery Method

STATE

Letters
FTF Mestings
Leadership Tours
News Releases

Electronic Newsletter -

Telephione Calls

LOCAL

Letters
FTF Meetings
Leadership Tours
News Releases

- Electronic Newsletter -

Telephone Calls

BUS/COMM

Letters
FTF Meetings
Leadership Tours
News Releases

- Electronic Newsletter -

Telephone Calls

PUCO

Letters
FTF Meetings
Leadership Tours
Telephone Calls

NM

News Releases
FTF Meetings
Telephone Calls

INTERNAL-E

Intranet Postings
Direct Email
FTF Meetings

INTERNAL-R

intranet Postings
Direct Email
FTF Meetings

NGO

Letters
FTF Meetings
Leadership Tours
Telephone Calls

CUSTOMERS

Internet Postings
Social Media :
News Releases :
Customer Solutions |
Center :
Speakers Bureau |

—_—
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. American Electric Power
Subsidiaries Columbys Southem Power Company and Ohio Power Company, DBA as AEP Ohio
Summary of Compliance with Ohio Administrative Code
Chapter If Section (B) {9) (d) (v)
Executive Summary Applicant Utilities’
Management Policies, Practices and Organization Schedule $-4.2
Communications and Public Affairs

External Affairs

SFR Reference
(BX9Xd)v)  Extemal Relations

l. Policy and Goal Setting |

The AEP Chio External Affairs Department manages the company’s external retationships with selected
customer groups, including elected and administrative officials, professional economic development
specialists, educational services providers and a wide variety of non profit business and community
based organizations. The vice president - External Affairs sets the goals for the organization and
provides measured outcorhes for the department’s performance against these goals.

Il Strateqic and Long-Range Planning

The vice president - External Affairs, in concert with the governmental affairs manager, cornmunity
affairs general manager and the economic development managers, created a strategic plan in 2009 the
defines the direction of the department over the next five years (2009 — 2013) with annual reviews to
determine its effectiveness and if changes in the external environment create the need for revision.

I1l. Organization Structure |

The External Affairs Depaitment is comprised of eight (8) full-time employees (FTE) and four unfilled FTE
positions. The vice president - External Affairs reports to the AEP Ohio president and chief operating
officer. The governmental affairs manager, economic development managers and community affairs
general manager report difectly to the vice president - External Affairs. The community affairs managers
(four employees and two unfilled FTE positions) report to the community affairs general manager. The
community affairs staff associate supports the External Affairs department and reports to the community
affairs general manager. The External Affairs organization is show in Exhibit 1.

IV. Decision-Making

Decisions involving local outcomes often are made by the community affairs managers with some
consultation by the community affairs general manager. Legislative and state administrative / executive
decision making often is made by the governmental affairs manager in conjunction with vice: president -
External Affairs and, in sorhe circumstances, including the AEP Chio president and COO and his direct
staff members. Strategic, aperational and administrative decisions are made by the vice president -
External Affairs, with input ffrom his staff and the AEP Ohio president, as appropriate.

V. Ring Fencing

The principles of ring fencing in utility regulation were codified in various provisicns of the Public Utility
Holding Company Act of 1935, (PUHCA). American Electric Power Company, Inc., (AEP), was a
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registered public utility halding company under the PUHCA until that act was repealed in 2005. The
separation of regulated utility functions from non-regulated businesses required by PUHCA and prevailing
throughout the AEP system has not been altered or diluted as it relates to AEP Ohio since the repeal of
PUHCA. As a result, AEP Ohio, as constituent public utilities within the AEP system, continues to benefit
from the ring fencing protections set forth in the PUHCA. In practical terms, this means that AEP Ohio:

1. has not made any investment in any entity engaged in a non-regulated business;

2. has not made loans or extended credit to AEP or to any affiliate engaged in & non-
regulated business; and

3. has not guaranteed the indebtedness or the obligations of AEP or any affiliate engaged in
a non-regulated business.

AEP Ohio consists of twoiseparate legal entities, Ohio Power Company and Columbus Southern Power
Company. Each AEP Ohip utility is a registered issuer under federal securities acts, each has
Independent access to public capital markets through which sach continually raises capital. Each AEP
Ohio utility is independently rated by the nationally recognized statistical credit rafing agencies. Each AEP
Ohio utility is managed by a board of directors that is responsible for authorizing action, Including the
acquisition or disposition 0f material assets, issuances of securities, and declaration of dividends, in such
a way as to preserve the tredit ratings and creditworthiness of each entity.

On June 2, 2010, the Commission approved AEP Ohio's corporate separation plans, filed June 1, 2009,
and specifically found that the corporate separation plans were adequately implemented by AEP Ohio in
accordance with Section 4928.17, Revised Code, Chapter 4901:1-37, O.A.C., and the ordefs of the
Commission. {Opinion and Order in Case No. 09-464-EL-UNC). With its corporate separation plans, AEP
Chio has in place structural safeguards to ensure the independent functioning of the companies and their
affiliates in a manner whiqh is consistent with the Commission’s Code of Conduct and which rejects
cross-subsidization. The dompanies' accounting protocols, approach to financial arrangements,
adherence to the Cost Aligcation Manual requirements, employee education and training and internal
compliance monitoring each support the goals and policies set out in Section 4928.02, Revised Code.

VI|. Controlling Process

Operational and administrative control is managed through the departmental leadership, with each
individual manager being responsible for budgetary, time reporting, expense reporting and other
administrative reporting being compliant. Sarbanes — Oxley accounting procedures, reguiatory code of
conduct principies and company established ethical and diversity tenets are adhered to and reviewed in
regular departmental staff meetings and measured through performance reviews and routine interaction
with departmental employees.

VIl. Internal and External Qommunications

The governmental affairs group, with the assistance of the AEP Ohio comporate communications group,
provides a monthly email letter detailing the ongoing legislative and political activities associated with the
company’s legislative and congressional lobbying efforts. The community affairs group, in conjunction
with the AEP Ohio corporate communications group, provides two monthly email pieces directed to local
community leaders, business leaders, elected leaders and those managing civic and community groups.
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Exhibit 1 — External Affairs Organization Chart
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American Electric Power
Subsidiaries Columbus Southem Power Company and Qhio Power. Company, DBA as AEP Oth .
Summary of Compliance with Ohio Admmlstratlve Code :
Chapter Il Section (B) (9) (d) (v}
Executive Summary Applicant Utilities’
Management Policies, Practices and Organization Schedule $-4.2
Communications and Public Affairs

External Affairs

SER Reference ;
(B)}(@)(d){v) Government Affairs

1. Policy and Goal Setting

Public policy goals and the Jegislative agenda for the company are established by the AEP Ohio
leadership team under the guidance of the vice president - External Affairs with consultation from the
AEP executive office.

Il. Strategic and Long-Range Plénning

Based upon the assessmerit of the External Affairs department’s management group, effects associated
with known and predicted legislative acfivity and their real and perceived effects upon AEP Ohio, its
employees, sharehoiders, gustomers and communities determine the appropriate strategies undertaken
to derive the most beneficial outcomes for the above mentioned groups.

. Organization Structure

Within the External Affairs department, the vice president, governmental affairs manager and community
affairs general manager are registered obbyists for both the legisiative and executive branches of Ohio’s
state government. The governmental affairs manager and community affairs general manager report
directly to the vice presndent External Affairs.

IV. Decision-Making

Decisions are made by the|governmental affairs manager as they pertain to individual discussions with
legislators and executive branch representatives in response to inquiries and routine requests for
additional information. Strategic decisions and those requiring greater detail pertaining to newly arising
issues and their effects are made by the vice president - External Affairs, and as appropriate, in
consultation with AEP Ohia’s leadership team and the AEP executive office.

V. Ring Fencing

The principles of ring fencifg in utility regulation were codified in various provisions of the Public Utility
Holding Company Act of 1935, (PUHCA). American Electric Power Company, Inc., (AEP), was a
registered public utility holding company under the PUHCA until that act was repealed in 2005. The
separation of regulated utility functions from non-regulated businesses required by PUHCA and prevailing
throughout the AEP system has not been altered or diluted as it relates to AEP Ohio since the repeal of
PUHCA. As a result, AEP Ohio, as consfituent public utilities within the AEP system, continues to benefit
from the ring fencing protections set forth in the PUHCA. In practical terms, this means that AEP Ohio:
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1. has not made any investment in any entity engaged in a non-regulated business;

2. has not made loans or extended credit to AEP or to any affiliate engaged in a non-
regulated business; and

3. has not guaranteed the indebtedness or the obligations of AEP or any afﬁllata engaged in
a non-regulated business.

AEP Ohio consists of two spparate legal entities, Ohio Power Company and Columbus Southem Power
Company. Each AEP Ohio ufility is a registered issuer under federal securities acts, each has
independent access to public capital markets through which each continually raises capital. Each AEP
Ohio utility is independently rated by the nationally recognized statistical credit rating agencias. Each AEP
Ohio utility is managed by a board of directors that is responsible for authorizing action, including the '
acquisition or disposition of material assets, issuances of securities, and declaration of dividends, in such
a way as to preserve the credit ratings and creditworthiness of each entity.

On June 2, 2010, the Commission approved AEP Ohio's corporate separation plans, filed June 1, 2009,
and specifically found that the corporate separation pians were adequately implemented by AEP Ohio in
accordance with Section 4928.17, Revised Code, Chapter 4901:1-37, O.A.C., and the orders of the

- Commission. (Opinion and Order in Case No. 09-484-EL-UNC). With its corporate separation pians, AEP
Ohio has in ptace structural safeguards to ensure the independent functioning of the companies and their
affiliates in a manner which is consistent with the Commission's Code of Conduct and wrich rejects
cross-subsidization. The campanies’ accounting protocals, approach to financial arrangements,
adherence to the Cost Allogation Manual requirements, employee education and training and internal
compliance monitoring each support the goals and policies set out in Section 4928.02, Revised Code.

V1. Controlling Process

The vice president of Extarnal Affairs provides oversight and direction in the performance of legislative
and lobbying activities in the governmental affairs section. Ongoing and routine legistative activity
assessment and analysis by the vice president - External Affairs, in conjunction with the governmental
affairs manager, provides apportunity to review intemal activities and measure performance evaluations.
JLEC filings, expense reporting, time reporting and routine internal communications provide additional
oversight opportunities. Contributions to political candidates are managed through the AEP Political
Action Committee group and approved by a committee of employees comprising each of the operating
companies within the AEP System. Contributions are directed by this committee based upon
recommendations provided by the govermmental affairs and External Affairs managers.

VIl. internal and External Communications

The governmental affairs manager provides utility, energy, environmental and other pertinent information
to external parties in response to inquiries or by through initiatives alimed to inform, educate and raise
awareness around issues, gvents or activities designed to provide the company's pubfic policy
perspectives.
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American Electric Power
Subsidiaries Columbus Southemn Power Company and Ohio Power Company, DBA as AEP Ohio
Summary of Compliance with Ohio Administrative Code
Chapter Il Section (B) (9) (d) {v)
Executive Summary Applicant Utilities’
Management Policies, Practices and Organization Schedule S-4.2
Communications and Public Affairs

External Affairs

SFR Reference j
(B)(@Q)(d)(v) Community Affairs

i. Policy and Goal Setting

Goals are established by the vice president - External Affairs and community affairs general manager,
working with the Community Affairs Managers to implement measure and achieve the desired oulcomes.

Il. Strategic and Long-Range Planning -

The community affairs organization implements the community portion of the External Affairs
departmental goals. Goals are designed to support efforts that strengthen the communities AEP Ohio
serves through economic development, community development, philanthropic and other acﬁhﬂtles that
promote a sustainable quality of life in the community.

). Organization Structure

The community affairs general manager reports directly to the vice president - External Affairs. The
community affairs managews and community affairs staff assoclate report directly to the cornmunrty affairs
general manager.

IV. Decision-Making

Community Affairs Managérs are encouraged to make decisions based upon local knowledge and within
their range of job duties and geographic territories. Decisions regarding issues that transcend assigned
territories or have broader implications / impacts upon AEP Ohio are discussed with the Community
Affairs General Manager and decided upon as appropriate. Consulting with the Vice president - External
Affairs, the Community Affairs General Manager makes administrative and other operational related
decisions for the AEP 0h10| Community Affairs group.

V. Ring Fencing

The principles of ring fencing in utility regulation were codified in various provisions of the Public Utility
Holding Company Act of 1935, (PUHCA). American Electric Power Company, Inc., (AEP), was a
registered public utiiity holding company under the PUHCA until that act was repealed in 2005. The
separation of regulated utility functions from non-regulated businesses required by PUHCA and prevailing
throughout the AEP system has not been altered or diluted as it relates to AEP Ohio since the repeal of
PUHCA. As a result, AEP Qhio, as constituent public utilities within the AEP system, continues to benefit
from the ring fencing protedtions set forth in the PUHCA. In practical terms, this means that AEP Ohio:

1. has not méde any investment in any entity engaged in a non-regulated business,
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2. has not made loans or extended credit to AEP or to any affiliate engaged in a non-
regulated business; and

3. has not guaranteed the indebtedness or the obligations of AEP or any affiliale engaged i in
a non-regulated business.

AEP Ohio consists of two separate iegal entities, Ohio Power Company and Columbus Southemn Power
Company. Each AEP Ohio utility is a registered issuer under federal securities acts, each has
independent access to public capital markets through which each continually raises capital. Each AEP
Ohio utility is independently rated by the nationally recognized statistical credit rating agencies. Each AEP
Ohio utility is managed by a board of directors that is responsible for authorizing action, including the
acquisition or disposition of material assets, issuances of securities, and declaration of dividends, in such
a way as to preserve the credlt ratings and creditworthiness of each entity.

On June 2, 2010, the: Commlssnon approved AEP Ohio's corporate separation plans, filed Juné™, 2009,
and specifically found that 1he corporate separation plans were adequately implemented by AEP Ohio in
accordance with Section 4928.17, Revised Code, Chapter 4801:1-37, O.A.C., and the orders of the
Commission. (Opinion and Order in Case No. 09-464-EL-UNC). With its corporate separation plans, AEP
Ohio has in place structural safeguards to ensure the independent functioning of the companies and their
affiliates in a manner which is consistent with the Commission's Code of Conduct and which rejects
cross-subsidization. The campanies' accouriing protocols, approach to financial arrangements,
adherence to the Cost Allogation Manual requirements, employee education and training and intemal
compliance monitoring each support the goals and policies set out in Section 4928.02, Revised Code.

VI. Controlling Process

Community affairs managers and the community affairs staff associate complete a variety of internal
forms by which they report their activities, expenses, customer contacts / communications and safety
performance. These reports are completed daily, biweekly, quarterly and annually. Job performance is
reviewed in an ongoing manner through internal processes.

V. Internal and External Communications

The community affairs group communicates using phone, fax, written communications and emails with
both internal and external parties. Membership in business, academic and non profit organizational
boards or directors assists the community affairs managers in staying abreast of issues and opportunities
within the communities AEP Ohio serves. External relationships allow local community leaders an
opportunity to work more directly with the company in areas of mutual concem and can provide greater
access to company resources and insight into AEP Ohio's public policy positions. The community affairs
group provides timely weather alerts to selected first responder and public officials during times when
approaching weather raises public safety concerns. Monthly newsletters provided to local community

leaders detail issues of mutual interest and provide an ongoing electronic dialogue around cOrnpany
activities and events.
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American Electric Power
Subsidiaries Columbus Southem Power Company and Ohio Power Company, DBA as AEP Ohio
Summary of Compliance with Ohio Administrative Code
Chapter It Section (B) (9) (d) (v}
Executive Summary Applicant Utilities’
Managément Policies, Practices and Organization Schedule S-4. 2
Communications and Public Affairs

External Affairs

SFR Reference
{(BY9)d)}v) Economic Development

I. Policy and Goal Setting
The vice president - External Affairs sets policy and goals for the economic development group in

consultation with the economic development managers.

1. Strategic and Lonq-Bg_n_de Planning

The economic development group works with local, regional and statewide economic development
organizations throughout the AEP Ohio service area, providing operational support, prospect coordination
and encouraging sustainable economic development activities in our communities. The economic
development group provrdds financial assistance to local economic development partners in aiding them
in their retention and exparision efforts with existing businesses and industries.

lll. Organization Structure

The state economic development managers directly report to the vice president - External Affairs. The

community affairs general manager provides indirect supervision and assists in coordinating achvmes with
the community affairs group.

V. Becision-Making

Local and programmatic decision making is routine and conducted by the state economic development
managers. Prospect related agreements are reviewed by the vice president - External Affairs, often
engaging the community affairs general manager and staff.

V. Ring Fencing

The principles of ring fencing in utility regulation were codified in various provisions ‘of the Public Utility
Holding Company Act of 1935, (PUHCA). American Electric Power Company, Inc., (AEP), was a
registered public utitity holding company under the PUHCA until that act was repealed in 2005. The
separation of regulated utility functions from non-regulated businesses required by PUHCA and prevailing
throughout the AEP system has not been altered or diluted as it relates to AEP Ohio since the repeat of
PUHCA. As a result, AEP QOhio, as consfituent public utilities within the AEP system, continues to benefit
from the ring fencing protegtions set forth in the PUHCA. In practical terms, this means that AEP Ohio:

1. has not made any invesiment in-any entity engeged in a non-regulated business;
2. has not made loans or extended credit to AEP or to any affiliate engaged in a non-
regulated ﬁ)usiness; and
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3. has not guaranteed the indebtedness or the obligations of AEP or any affiliate engaged in
a non-regulated business,

AEP Ohio consists of two sgparate legal entities, Ohio Power Company and Columbus Southern Power
Company. Each AEP Ohio utility is a registered issuer under federal securities acts, each has
independent access to public capital markets through which each continually raises capital. Each AEP
Ohio utility is independently rated by the nationally recognized statistical credit rating agencigs. Each AEP
Ohio utility is managed by a board of directors that is responsible for authorizing action, including the
acquisition or disposition of material assets, issuances of securities, and declaration of dmdends. in such
a way as to preserve the credit ratings and creditworthiness of each entity.

On June 2, 2010, the Commission approved AEP Ohio's corporate separation plans, filed June 1, 2009,
and specifically found that the corporate separation plans were adequately implemented by AEP Ohio in
accordance with Section 4928.17, Revised Code, Chapter 4801:1-37, O.A.C., and the orders of the
Commission. (Opinion and Order in Case No. 09-464-EL-UNC). With its corporate separation plans, AEP
Ohio has in place structural safeguards to ensure the independent functioning of the companies and their
affiliates in a manner whichi is consistent with the Commission's Code of Conduct and which rejects
cross-subsidization. The companies' accounting protocols, approach to financial arrangements,
adherence to the Cost Allocation Manual requirements, employee education and training and internal
zompliance monitoring each support the goals and policies set out in Section 4928.02, Revised Code.

V1. Controlling Process

The economic development group submits programming expenditures for annual audits conducted
internally as well as providing information to the PUCO for its review and comment. Expense reporting,
time reporting and quarterly job performance reviews, as well as routine and frequent interaction with
supervision, provide management with current insight into the company’s external economic development
partnerships.

VIl. Internal and External Communications

The state economic develobment group works with local, state and regional external partners in
promoting retention and expansion of existing businesses and in attracting new employers to
communities within AEP Ohio’s service territory. The group routinely meets with various local economic
development groups as well and the Chio Department of Development regarding economnc development
activities in Ohio. :
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American Eiectric Power
Subsidiaries Columbug Southem Power Company and Ohio Power Company, DBA as AEP Ohio
Summary of Compiiance with Ohio Administrative Code
Chapter 11 Section (B) (9) (d) (i, iii, iv and v)
Executive Summary Applicant Utilities’
Management Policies, Practices and Organization Schedule $-4.2

AEPSC Customer Services and Marketing

SFR Reference

(BX9)d)(D Customer Service and Information
(B)O)d)Xiii) Customer Conservation Programs
(B)9)d)iv}  Marketing :

(B)9Xd)(v) External Relations

|. Policy and Goal Setting -

The overall objective for ABPSC Customer Services and Marketing is to develop and administer
marketing programs to prornote electrical equipment applications that are high-efficiency, load managing
or energy conserving for residential, commercial and industrial users. The department also develops and
administers procedures to provide accurate billings for electric energy, maintains internal controls for
accounts receivable, and dévelops and administers policies and procedures for the customer accounts
function. .

|l. Strateqic and Long-Rang‘e Planning

The principal strategic and Jong-range planning process of the AEPSC Customer Service and Marketing
Department is developed by the vice president - Customer Services, Marketing and Distribution Services
and his staff. Meetings are held with senior management to determine how to best mtegrate & policy that
will serve the interests of stpckholders. customers and employees.

Resource Planning and Oparatronal Analysis provides input and review related to forecasted AEP System
genesration capability and & nt:pected customer energy and demand use as provided in the long-term
forecast filed with the commissions. Corporate Communications provides input and review related to
matters of corporate image and identification in the customer environment. Regulatory Services provides
input and review of electricpricing options and strategies. The executive departments provide input and
review of corporate objectives including financial and human resource plans.

The vice president - Cusiomer Services, Marketing and Distribution Services and his staff also meet with
operating company Customer Services and Marketing departments to receive input and review matters
related to customer service, energy efficiency and peak demand response, marketing, market research
and gridSMARTF,

Strategic planning includesthe on-going succession identification process designed to timely determine
candidates for key company position and to assure their development to meet position requirements to
maintain the high level of management expertise necessary to manage the enterprise effectively.

lll. Organization Structure ‘
The AEPSC Customer Seryices, Marketing and Distribution Services department is managed by the vice

president - Customer Serques Marketing and Distribution Services, who reports to the president - AEP
Utilities.

66 :
1060




Chapter Il (A}9)(BX9)(d) communications and public affairs 5-4.2

The department is organized into seven sections; Business and Performance Management, under the
supervision of the director - Business and Performance Management; Consumer Technalogiss and
Programs, under the supegrvision of the director - Consumer Technologies and Programs; Disiribution
Reliability, Planning and Engineernng, under the supervision of director - Disiribution Reliability, Planning
and Engineering; Utility Group Systems, under the supervision of diractor - Utility Group Systems;
Consumear Programs, under the supervision af director - Consurmer Programs, Ressarch and Technology,
under managing director - Research and Technology; and Customer Services, under the supervision of
managing director - Customer Services.

Department employees include enginears, accountants, economists, marketers and analysts.

An organization chart of the AEPSC Customer Services, Marketing and Distribution Services Depariment
is provided as Exhibit 1.

AEP Ohio Customer Services and Marketing, which serves subsidiaries CSP and OP, is responsible for
maintaining open communications between the customer and AEP Ohio about billing and account-related
questions. The group handles the promotion of all types alectrical applications that emphasize or combine
high efficiency, load managemant, energy conservation, demand-side management and safety. The
department supports existing and potential commercial and indusirial customers in their efforts o retain
current levels of business within their markets, increase their market share, or enter into new product lines
or types of service. The deparment supports the attributes of the communities and facilities available in
AEP Ohio’s service area to potential industrial/commercial customers, where relocation in the service
area would increase jobs and stimulate the economy.

AEP Ohio Customer Services and Marketing is managed by the director - Customer Services and
Marketing, who reports to the AEP Ohio president and chief operating officer.

IV. Decision-Making

Decision making is coordinated through the vice president - Customer Services, Marketing and
Distribution Servicas who-

1. meets formally on a weekly basis and informally on an as-needed basis with the staff of the
Customer Services, Marketing and Distribution Services Departmant to discuss, review and
make decisions about cusiomer service and marketing strategies for the AEP System;

2. meets formally on a bi-monthly basis with operating company customer service and
marketing directors and informally on an as-neaded basis with staff of the operating
companies to discuss, review and make decisions about marketing and customer sarvice
strategies for the AEP Sysiem. in addition, telephone communications are used on an as-
needed basis with operating company personnel to discuss, review and make decisions
about strategies for individual operating companieg; and

3. attands weekly staff meetings with AEPSC senior management and operating company
presidents to discuss, review and make decisions about corporate cusiomer service and
rarketing strategy.

All customer service and marketing personnel, from the vice prasident - Customer Sarvices, Marketing
and Distribution Services to the customer services and marketing representatives of the operating
companies, make daily decisions regarding meeting company goals as established by Customer
Services, Marketing and Distribution Services policy. These decisions generally involve two criteria:
benefit to the customer and consistancy with company policy.
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V. Ring Fencing

The principles of ring fencing in utility regulation were codified in various provisions of the Public Utility
Holding Company Act of 1935, (PUHCA). American Electric Power Company, Inc., (AEP), was a
registered public utility holding company under the PUHCA until that act was repeaisd in 2005. The
separation of regulated utility functions from non-regulated businesses required by PUHCA and prevailing
throughout the AEP systern has not been altered or diluted as it relates to AEP Ohio since the repeal of
PUHCA. As a result, AEP Ohio, as canstituent public utilities within the AEP system, continuas to benefit
from the ring fencing protections set forth in the PUHCA. In practical terms, this means that AEP Ohio:

1. has not made any investment in any entity engaged in a non-regulated business;

2. has not made loans or extended credit to AEP or to any affiliate engaged in a non-
regulated business; and

3. has not guaranteed the indebtedneass or the ohligations of AEP or any affiliate engaged in
a non-regulated business.

AEP Ohio consists of two separate legal entities, Ohio Power Company and Columbus Southem Power
Company. Each AEP Ohio utility is a registered issuer under federal securities acts; each has
independent access to public capital markets through which each continually raises capital. Each AEP
Ohio utility is independently rated by the natlonally recognized statistical credit rating agencies. Each AZP
Ohio utility is managed by a board of directors that is responsible for authorizing action, including the
acquisition or dispasition of material assets, issuances of securities, and declaration of dividends, in such
a way as to preserve the credit ratings and creditworthiness of each entity.

On June 2, 2010, the Commissian approved AEFP Ohio's corporate separation plans, filed June 1, 2009,
and specifically found that the corporate separation plans were adequately implamentad by AEP Ohio in
accordance with Section 4928.17, Revised Code, Chapter 4901:1-37, O.A.C., and the orders of the
Commission. (Opinion and Order in Case No. 09-464-EL-UNC). With Its corporate separation plans, AEP
Chio has in place structural safeguards to ensure the independent functioning of the companies and their
affiliates in a manner which is consistent with the Commission’s Code of Conduct and which rejects
cross-subsidization. The companies' accounting protocols, approach to financial arrangements,
adherence to the Cost Allocation Manual requirements, employee education and training and internal
compliance monitoring each support the goals and policies set out in Section 4928.02, Revised Code.

Vi. Controlling Process

Budgetary guidelines are gstablished annualiy by senior management. The depariment prepares
personnel, salary and expense budgets in accordance with company guidelines, The vice president -
Customer Services, Marketing and Distribution Services is responsible for controlling expenditures within
the department-approved budget. Monthly reviews are made and explanattons for deviations from the
approved budget are prepared for senior management. Necessary action is taken to reduceicosts when
actual costs are excessive in relation io the budget.

VII. Internal and Externai Gommunications

Internal and external communications are accomplished through a variety of media — persoﬁai and .
telephone conversations, meetings {face-to-face and via the web), emails {both Individual and graup), and
internal and external webslite postings.

Intemal communications within the department consist of staff meetings that involve managers and
supervisars and other employees as required. Safety meetings are held monthly with all empioyees. In
addition, informal meetings are held on an as needed basis o discuss daily assignments, work
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processes, and work problems, concerns, or suggestions. Formal job performance reviews:are conducted
by supervisary staff with avery employae once a year and more fraguently If warranted.

Periodic meetings are held with employees across the AEP System to provide a forum for customer
service and marketing employees to exchange information on the achievement of goals and the most
effective means for providing services to customers.

Department personnel are heavily involved in extemal communications with industry tracde organizations,
equipment dealers and instailers, developers, architects and engineers. These discussions often center
on new technalogies, policy, standards, servica quality or energy efficiency programs.
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Exhibit 1 - AEPSC Customer Services, Marketing and Distribution Services Organization Chart
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American Electric Pawer
Subsidiaries Columbus Southemn Power Company and Qhio Power Company, DBA as AEP Chio
Summary of Compliance with Ohio Administrative Code
Chapter Il Section (B} (9) (d) (i, iii and iv)
Executive Summary Applicant Utilities’
Management Policies, Practices and Organization Schadule 5-4.2

AEPSC Customer Servicas and Marketing
Consumer Pragrams and Technologies

SFR Reference

{BY8)dXi) Customer Service and Information
(BXOKd)iii) Customer Conservation Pragrams
(B)(9Xd)iv) Marketing

I. Policy and Goal Setting

The overall objective for AEPSC Consumer Programs and Technologies is to develop and administer
marketing programs to promote electrical equipment applications that are high-efficiency, load managing
or ensrgy conserving for residential, commercial and industrial users. The depariment also develops and
administers procedures to pravide accurate billing for electric energy, maintaing internal controls for
accounts receivable and develops and administers policies and procedures for the custorner accounts
function.

1. Strateqgic and | ang-Range Flanning

The principal strategic and long-range pianning process for Consumer Programs and Technologies is
developed by the director - Consumer Pragrams and Technologies and his staff. Meetings are held with
senior and middie management to determine how to best integrate a policy that will sarve the interasts of
stockholders, customers and employees, '

Resource Planning and Operational Analysis provides input and review related to forecasted AEP Sysiemn
generation capability and expected customer energy and demand use as provided in the long-term
forecast filed with the public ufility commissions. Corporate Communications provides input and review
related to matters of corporate image and identification in the customer environment. Requlatory Services
provides input and review of electric pricing options and strategles. The executive departments provide
input and review of corporate abjectives including financial and human resource plans.

The director - Consumer Programs and Technologies and his staff also meet with operating: company

Customer Services and Markefing groups to receive input and review matters related to customer service,
energy efficiency and peak demand rasponse, marketing, market research and gn‘dSMARTR.

Ill. Organization Structure

The AEPSC Customer Services, Marketing and Distribution Services department is managed by the vice
president - Customer Services, Marketing and Distribution Services, who reports to the presidert - AEP
Utilities. The consumer programs and technologies group is managed by a diractor.

IV. Decision-Making

Decision making is coordinated through the director - Consumer Programs and Technologies who:
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1. mests both formally on a weekly basis and informally on an as-nseded basis with the staff of the
Customer Services, Marketing and Distribution Services Department to discuss, review and make
decisions about consumer programs and technology strategies for the AEP System; and

2. meets formally on a bi-monthly basis with operating company customer service and marketing
directors and managers, and informally on an as-needed basis with staff of the operating
comparnies fo discuss, review and make decisions about consumer programs and technology
strategies for the AEP System. In additlon, telephone communications are used on an as-needed
basis with operating company personnel fo discuss, review and make decisions about strategies
for individual operating companies.

V. Ring Fencing

The principles of ring fencing in utility reguiation were cogified in various provisions of the Public Utility
Holding Company Act of 1935, (PUHCA). American Electric Power Company, Inc., (AEP), was a
ragistered public utility holding company under the PUHCA until that act was repsaled in 2005. The
separation of regulated utility functions from non-regulated businesses required by PUHCA and prevailing
thraughout the AEP system has not been altered or diluted as it relates to AEP Ohio since the repeal of
PUHCA. As a result, AEP Ohio, as constituent public utilities within the AEP system, continues to banefit
from the ring fencing protections set forth in the PUHCA. In practical terms, this means that AEP Ohio:

1. has not made any investment in any entity engaged In a non-regulated businese;
has not made loans or extended credit to AEP or to any affiliate engaged in a non-
regulated business; and ‘

3. has not guaranteed the indehtednass or the obligations of AEP or any affiliate engaged in
a nohtegulated husiness.

AEP Ohio consists of iwo separate legal enfities, Ohio Power Company and Columbus Southem Power
Company. Each AEP Ohio utility is a registered issuer under federal securities acts; each has
indepandent access to public capital markets through which each continuaily raises capital. Each AEP
Ohio utility is independenily rated by the nationally recognized statistical credit rating agencies. Each AEP
Ohio utility is managed by a board of directors that is responsible for authorizing action, Including the
acqguisition or disposition of material assets, issuances of securities, and declaration of dlwdends in such
a way as 1o preserve the credit ratings and creditworthiness of aach entity.

On June 2, 2010, the Commission approved AEP Ohio's corporate separation plans, filed June 1, 2009,

- and specifically found that the corporate separation plans were adequately implemented by AEP Ohio in
accordance with Section 4228.17, Revised Code, Chapter 4901:1-37, O.A.C., and the arders of the
Commission. (Opinion and Qrder in Case No. 09-464-EL-LUNC). With its corporate separation plans, AEP
Ohio has in place structural safaguards to ensure the independent functioning of the companies and their
affilfates in a manner which is consistent with the Commission's Code of Conduct and which rejects
cross-subsidization. The companies' accounting pratocols, approach to financial arrangements,
adherence to the Cost Allocation Manual requirements, employee education and fraining and internal
compliance monitoring each support the goals and policies set out in Section 4928.02, Revised Code.

V1. Controliing Process
Budgetary guidelines are established annually by senhior management. The departiment prepares
personnel, salary and expense budgets in accordance with company guidelines. Monthly reviews are

made and explanations for deviations from the approved budget are prepared for senior management.
Necessary action is taken %o reduce costs when actual costs are excessive in relation to the budget,
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VII. Intemnal and External Communications

Internal and extemal communications are accomplished through a variety of media — personal and
telephone conversations, mestings {face-to-face and via the web), emails (both individual and group),
intemal and external website postings.

Internal communications within the department consist of staff meetings which involve managers and
supervisars and other employees as required. Safety meetings are held monthly with all employess. In
addition, informal meetings are held cn an as needed basis to discuss daily assignments, work
processes, and work problems, concerns, or suggestions. Formal job performance raviews are conducted
by supervisory staff with every employee once a year and more frequently if warranted.

Periodic meetings are held with employees across the AEP system to provide a forum for customer
service and marketing employess to exchange information on the achievement of goals and the most
effective means for providing services to customers.

Department personnel are heavily involved in external communications with industry trade organizations,
equipment dealers and ingtallars, developers, architects and engineers. These discussions often canter
on new technologles, policy, standards, service quality, or energy efficiency programs
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American Electric Power
Subsidiaries Columbus Southem Power Company and Ohio Power Company DBA as AEP Ohio
Summary of Compiiance with Ohio Administrative Code
Chapter Il Section (B) (9} (d} (i, iii, iv and v)
Executive Summary Applicant Ulilitiss’
Management Policies, Practices and Organization Schedule S-4.2

AEPSC Customer Services and Marksting
Utility Group Systems

SFR Reference

(BY9)(dXi) Customer Service and Information
(B)(9)(d)iii)  Customer Conservation Programs
(B)9)(dXiv) Marketing

(BX2)dXv) External Relations

I. Policy and Goal Setting

The overall objective for AEFSC Utility Group Systems is to develap and maintain systems in conjunclion
with the Information Technology Department. These systems include, but are not limited fo, distribution
work management, outage management, customer information systems, calt center and account
management systems. The department also communicates system effects associated vvlth hew releases,
bug-fixes or system outages o effected operating company personnel,

Il. Strategic znd Long-Ranga Plannin

The principal strategic and long-range planning process of Utility Graup Systems is developed by the
director - Utility Group Systermns and his staff. Meetings are held with senior and middle management to
determine how to best integrate a policy that will serve the interests of stockholders, customers and
employees.

The operating companies provide input related to system requirements and desired operational and
safety improvements. The Regulatory Services Department prowdes input and review of regulatory and
tariff changes,

The director - Utility Group Systems and his staff also meet with operating company Customer Services
and Marketing departments to receive input and review matters refated to customer service, distribution
operations, energy efficiency and peak demand response, gndSMARTR and customer satisfaction. The
director also meets on a bl-monthly basis with the Information Technology Operating Commitiee to
priotitize, review and approve new lT systems, retirements of existing IT systems and modifications to T
systems.

lll. Organization Structure
The AEPSC Customer Services, M'arkéting and Distribution Services depariment is managéd by the vice

president - Customer Services, Marketing and Distribution Services, who reports to the pregident - AEP
Utilities. The Utility Group Systems is managed by a director.

V. Degision-Making

Decision making is coordinated through the director - Utility Group Systems who:
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1. meets both formally on a weekly basis and informally on an as-needed basis with the staff of the
Customer Services, Marketing and Distribution Services Department to discuss, review and make
decisions about customer service and marketing strategies for the AEP System; and ’

2. meets formally on a bi-monthly basis with operating company Gustomer Service and Marketing
diractors and informally on an as-needed basis with staff of the operating companies to discuss,
review and make decisions about consumer programs and technology strategies for the AEP
Systern. In addition, telephone communications are used on an as-needed basis with operating
company personnel to discuss, review and make decisions about strategies for individual
operating companies.

V. Ring Fencing

The principies of ring fencing in utility reguletion were codified in various provisions of the Public Utility
Holding Company Act of 1935, (PUHCA). American Eleciric Power Company, Inc., (AEP), was a
registered public uiility holding company under the PUHCA until that act was repealed in 2005. The
separation of regulated utility functions from non-reguiated businesses raquired by PUHCA and prevailing
throughout the AEP system has not been altered or diluted as it relates to AEP Chio since the repeal of
PUHCA. As a result, AEP Ohio, as constituent public utilities within the AEP system, continues o benefit
from the ring fencing protections set forth in the PUHCA. In practicel terms, this means that AEP Ohio:

1. has not made any investment in any entity engaged in a2 non-regulated business;

2. has not made loans or extended credit to AEP or to any affiliate engaged in a non-
reguleted business; and

3. has not guaranteed the indebtedness or the ohligations of AEP or any affiliate engaged in
a non-regulaled business.

AEP Ohio consists of two separate legal enlities, Ohio Power Company and Golumbus Southem Power
Company. Each AEP Ohio utility is a registered issuer under federal securities acts; ®ach has
independent access to public capital markets through which each continually raises capital. Each AEP
Ohio utility is independently rated by the nationally recognized statistical credit rating agencies. Each AEP
Ohio utility is managed by a board of directors that is responsible for authorizing action, including the
acquisition or disposition of material assets, issuances of securities, and declaration of dividends, in such
a way as to preserve the credit ratings and creditworthiness of each entity.

On June 2, 2010, the Commissicn approved AEP Ohio's corporate separation plans, filed June 1, 2009,
and spacifically found that the corporate separation plans were adeguately implemented by AEP Ohio in
accordance with Section 4928.17, Revised Codse, Chapter 4901:1-37, O.A.C., and the orders of the
Commission. {(Opinton and Order in Case No. 09-464-EL-UNC). With its corporate separation plans, AEP
Ohio has in place structural safeguards to ansure the independent functioning of the companies and their
affiliates in a manner which is consistent with the Commission's Code of Conduct and which rejects
crass-subsidization. The companies' accounting protocols, approach to financial arrangements,
adherence to the Cost Allocation Manual requirements, employee education and training and intemnal
compliance monitoring each support the goals and policies set out in Section 4928.02, Revised Code.

VI. Controliing Process

Budgetary guidelines are estabiished annually by senior management. The department prepares
personnel, salary and expense budgets in accordance with company guidelines. Monthly reviews are
made and explanations for deviations from the approved budget are prepared for senior managemeant.
Necessary action is taken to reduce costs when actual costs are excessive in relation to the budget.
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V. Internal and External Communications

Internal and external communications are accomplished through a variety of media - personal and

telephone conversations, meetings (face-to-face and via the web), emails (both individual and group},
internal and external website postings.

Internal communications within the department consist of staff meetings which involve managers and
supervisars and other employees as required. Safety meetings are held monthly with all employees. In -
addition, informal meetings are held an an as needed basis to discuss daily assignments, worlk
processes, and work problems, concemns, or suggestians. Formal job performance reviews are conducted
by supervisory staff with avery employee once a year and more frequently if warmranted.

Periodic meetings are held with employses across the AEP system to provide a forum for customer

service and marketing employees fo exchange information on the achievement of goals and the most
effective means for providing services to customers.

Department personnel are heavily involved in extemal communications with industry trade organizations,
equipment dealers and inslallers, deveiopers, architects and engineers. These discussions often center
on new technologies, policy, standards, service quality or energy efficiency programs.
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American Elactric Power
Subsidiaries Calumbus Southern Power Company and Ohio Fower Company, DBA as AEP Ohio
Summary of Compliance with Ohip Administrative Code
Chapter Il Section (B) (9) (d) (i, iii, iv and v)
Exscutive Summary Applicant Utiities’
Management Policies, Practices and Organization Schedule $-4.2

AEPSC Customer Services and Marketing
Consumer Programs

SER Refergnce

{BY9Xd)(i) Customer Service and Information
(BY®)(d)(iii) Customer Conservation Programs
{B)9)d)(iv)  Marketing

(EXONd)(v) External Relations

I. Policy and Goal Setting

The overall abjective for AEPSC Consumer Programs is to develop and administer marketing programs to
promcte electrical equipment applications that are high-efficiency, load managing and/or snergy
conserving for residential, commercial and indusirial users. The depariment also develops and
administers procedures to provide accurate billings for electric energy, maintains internal controls for
accounts receivable and develops and administers policies and procedures for the customer accounts
function.

Il. Strategic and | ong-Range Planning

The principal strategic and long-range ptanning process for Consumer Programs is developed by the
director - Consumer Programs and his staff. Meetings are held with senior and middie management to
determine how to best integrate a policy that will serve the interests of stockholders, customers and
amployees.

Resource Planning and Operaticnal Analysis provides input and review relatad to forecasted AEP System
generation capability and expected customer energy and demand use as provided in the long-term
forecast filed the commissians. Corporate Communications provides input and review related fo matters
of corporate image and identification in the customer environment. Reguiatory Services provides input
and review of electric pricing options and strategies. The executive departments provide input and review
of corporate objectives, including financial and human resource plans.

The director - Consumer Programs and Technolagies and his staff also meet with operating company
Customer Services and Marketing departments to racelve input and review matters ralated to customer
service, energy efficiency and peak demand response, marketing, market regearch and gﬁdSMARTR.

lll. Organization Structure

The AEPSC Customer Services, Marketing and Distribution Services department is managed by the vice
president - Customer Services, Marketing and Distribution Services, who reparts to the president - AEP
Utilities. The consumer programs group is managed by a director.

W. Decision-Making

Decision making is coordinated through the director - Consumer Programs and Technologies who:
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1. meets formally on a weekly basis and informally on an as-needed basis with the staff of the
Customer Services, Marketing and Distribution Services Department fo discuss, review and
make decisions about customer service and marketing strategies for the AEP System; and

2. wmeets formaily on a bi-monthly basis with operating company customer service and
marketing directors and informally on an as-needed basis with staff of the opemaling
companies to discuss, reviaw and make decisions about consumer programs and technology
strategies for the AEP System. In addition, telephone communications are used on an as-
needed basis with operating company personnel to discuss, review and make decisions
about strategies for individual operating companies.

V. Ring Fencing

The principles of ring fencing in utility regulation were codified in various provisions of the Public Utility
Holding Company Act of 1935, (PUHCA). American Electric Power Company, Inc., (AEP), was a
registered public utility holding company under the PUHCA until that act was repealed in 2005. The
separation of regulated utility functions from non-regulated businessas required by PUHCA and prevailing
throughout the AEP system has not been alterad or diluted as it relates to AEP Ohio since the repeal of
PUHCA. As a resuit, AEP Chio, as constituent pubiic utilittes within the AEP system, continues to banefit
from the ring fencing protections set forth in the PUHCA. In practical terms, this means that AEP Ohio:

1. has not made any investment in any entity engaged in a non-regulated business;

2. has not made loans or extended credit to AEP or to any affiliate engaged in a non-
regulated business; and

3. has not guaranteed the indsbtedness or the obligations of AEP or any affiliate engaged in
a non-regulated business.

AEP Ohio consists of two separate legal entities, Ohio Power Company and Columbus Southemn Power
Company. Each AEP Ohio ulility is a registered issuer under federal securities acts; each has
independent access to public capital markets through which each continually raises capital.-Each AEP
Chio utility is independently rated by the nationally recognized statistical credif rating agencles. Each AEP
Ohio utility is managed by a board of directors that is responsible for authorizing action, including the
acquisition or disposition of material assets, issuances of securities, and declaration of dividends, in such
a way as to preserve the credit ratings and creditworthiness of each entity.

On June 2, 2010, the Commission approved AEP Ohio's corporate separation plans, filed June 1, 2009,
and specifically found that the corporate saparation plans were adequately Implemented by AEP Ohio in
accordance with Section 4928.17, Revised Code, Chapter 4901:1-37, Q.A.C., and the orders of the
Commission. (Opinicn and Order In Case No. 08-464-EL-UNC). With its corporate separation plans, AEP
Ohio has in place structural safeguards to ensure the independent functioning of the companies and their
affiliates in a manner which is consistent with the Commission's Code of Conduct and which rejects
cross-subsidization. The companies’ accounting profocols, approach to financigl arrangements,
adherence to the Cost Allocation Manual requirements, employee education and training and internal
compliance monitoring each support the goals and policies set out in Section 4928.02, Revisad Code.

VI. Controliing Process

Budgetary guidelines are astablished annually by senior managerent. The department prepares
personnel, salary and expense budgets in accordance with company guidelines, Monthly reviews are
made and explanations for deviations from the approved budget are prepared for senior management.
- Necessary action is taken to reduce costs when ackial costs are excessive in relation to the budget.

1072



Chapter Il (A){2)B)(2){¢) communications and public affairs 5-4.2

VII. Internal and Extemal Communications

Internal and extemal communications are accomplished through a variety of media - persanal and
telephone conversations, meetings {face-to-face and via the web), emails (both mdlwdual and group),
internal and external website postings.

internal communications within the depariment consist of staff meetings which involve managers and
supervisors and other employees as required, Safsty meetings are held monthly with all employees. In
addition, informal meetings are held an an as needad basis to discuss daily assignments, work
processes, and work prohlems, concerns, or suggestians. Farmal job performance reviews are conducted
by supervisory staff with every employee once a year and more frequently if warranted.

Periodic meefings are hakt with employees across the AEP systam to provide a forum for customer
service and marketing employses to exchange information on the achisvemant of goals and the most
effective means for providing services to customers.

Department personnel ara heavily involved in external communications with industry trade organizations,
equipment dealers and instaliers, developers, architects and engineers. Thess discussions often center
on new technologies, policy, standards, service quality or energy efficiency programs.
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American Electric Power
Subsidiaries Columbus Southern Power Company and Ohio Power Company, DBA a8 AEP Ohio
Summary of Compliance with Ohio Administrative Code
Chapter || Section (B} (9) (d) (i)
Executive Summary Applicant Utilifies’
Management Policies, Practices and Organization Schedule S-4.2

AEPSC Customer Services and Marketing
Customet Services

SFR Reference
(BY(9)d)(i) Customer Service and Informationh

|. Policy and Goal Setting

The overall objective for AEPSC Customer Services is to develop, implement and administer customer
services programs for residential, commercial and industrial customers who contact AEP via the
telephone or website. The depariment also develops and administers procedutes to provide accurate
information regarding billings for electric energy, services disconnects and reconnects and outages. They
serve as the primary point of contact and source of information for all but the managed accounts that are
handled primarily by the operating companies.

Il. Strategic and Long-Range Planning

The principal strategic and long-range planning process for Customer Services is developed by the
managing director - Customer Services and his staff. Maatings are held with senior and middie
management to determine how to best integrate a policy that will serve the interests of stockholders,
customers and employees.

Corporate Communications provides input and review related to matters of corporate image and
identification in the customer environment. Regulatory Services pravides input and review of electric
pricing options and strategies. The executive departments provide input and review of corporate
objectives, including financial and human resource plans.

The managing directer - Customer Services and his staff also meet with operating company customer
service and marketing dapartments to receive input and review matiers related to customer: service,
energy efficiency and peak demand response, marketing, market research and gn‘dSMJ-\RT.Fl

lll. Organization Structure

The AEP3C Customer Services, Marketing and Distributioh Services depariment is managéd by the vice
president - Customer Services, Marketing and Distribution Services, who reports to the presudent AEP
Utilities. The customer services group is managed by a managing director.

IV. Decision-Making
Decision making is coerdinated through the managing directar - Customer Services who: N
1. meets formally on a weekly basis and informaily on an as-needed basis with the staff of the

Customer Services, Marketing and Distribution Services Department to discuss, review and maka
decisions about customer service and marketing strategies for the AEP System; and
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2. meets formally on a bi-monthly basls with eperating company customer sarvice and marketing
directors and informally on an as-needed basis with staff of the operating companies o discuss,
review and make decisions about consumer programs and technology strategies for the AEP
System. In addition, telephone communications are used on an as-needed basis with operating
company personnel to discuss, review and make dacisions on sirategies for individual operating
companies.

V. Ring Fencing

The principles of ring fencing in utility regulation were codified in various provisiong of the Public Utility
Holding Company Act of 1935, (FUHCA). American Electric Power Company, Inc., (AEP), was a
registered public utility holding company under the PUHCA until that act was repealed in 2005. The
separation of regulated utility functions from non-regulated businesses required by PUHCA and prevailing
througheut the AEP systetn has not been altered or diluted as it relates to AEP Ohio since the repeal of
PUHCA. As a result, AEP Ohio, as consiituent public utiliies within the AEP system, continues to benefit
from the ring fancing protections set forth in the PUHCA. In practical terms, this means that AEP Ohio:

1. has not made any investmant in any antity engaged in a non-regulated business,

2. bas not made Ipans or extended credit to AEP or to any affiliate engaged in a non-
regulated businass; and : :

3. has not guaranteed the indebtedness or the obligations of AEP or any affiliate engaged in
a non-regqulated business.

AEP Ohio consists of two separate legal entities, Ohio Power Company and Calumbus Southemn Power
Campany. Each AEP Ohio utility is a registerad issuer under federal securities acts; each has
independent access to public capital markets through which each continually raises capltal. Each AEP
Onig utility is independently rated by the nationally recognized statistical credit rating agencies. Each AEP
Ohio utility is managed by a hoard of directors that is responsibie for authorizing action, including the
acquisition or disposition of material assets, issuances of securities, and declaration of dividends, in such
a way as to preserve the credit ratings and creditworthiness of each entity.

On June 2, 2010, the Commission approved AEP Chic's corporate separation plans, fiied June 1, 2009,
and specifically found that the corporate separation plans were adequately implemented by:AEP Chio in
accordance with Section 4928.17, Revised Code, Chapter 4801:1-37, O.A.C., and tha ordars of the
Commission. (Opinion and Order in Case No. 09-464-EL-UNC), With its corporate separation plans, AEP
Ohio has in place structural safeguards to ensure the independent functioning of the companies and their
affiliates in a manner which is consistent with the Commission's Code of Conduct and which rejecis
cross-subsidization. The companies' accounting protocols, approach to financial arrangesmenis,
adherence to the Cost Allocation Manual requirements, employee education and training and internal
compliance monitoring each support the goals and policies set out in Section 4928.02, Revised Code.

V1. Controliing Process
Budgetary guidelines are sstablished annually by senior management. The dapariment propares
personnel, salary and expense budgets in accordance with company guidelines. Monthly raviews are

made and explanations for deviations from the approved budget are prepared for senior management.
Necessary action is taken to reduce costs when actual costs are axcessive in relation to the budget.

VII. intarnal and External Communications
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Internal and external communications are accomplished through a variety of media — personal and
telephone conversations, meetings (face-ta-face and via the web), emails (bath individual and group),
internal and external website postings.

Internal communications within the department ¢onsist of staff meetings which involve mariagers and
supervisors and other employees as required. Safety meetings are held monthly with all employees. In
addition, informal meetings are held on an as needed basis to discuss daily assignments, work
processes, and work problems, concems, or suggestions. Formal job performance reviews are conducted
by supervisory staff with every employee once a year and more frequently if warranted.

Periodic meetings are held with emplovees across the AEP system to provide a forum for customer
service and marketing employeas to exchange information on the achievement of goals and the most
sffective means for providing services to customers.

Depariment personnel are heavily involved in external comfnunications with industry trade organizations,

equipment dealers and inetallers, developers, architects and engineers. These discussions aften center
on new technologies, policy, standards, service quality or energy efficiency programs.
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American Electric Power
Subsidiaries Columbus Southern Power Company and Chio Power Company, DBA as AEP Ohia
Summary of Compliance with Chio Administrative Code
Chapter I} Section (B) (9) (d) (i, iii, iv and v)
Executive Summary Applicant Utilities’
Management Policies, Practices and Organization Schedule S-4.2

AEP Ohio Customer Services and Marketing

SFR Reference

(BXOXdXi) Customer Service and Information
(BX9)(d)iii) Customer Conservation Programs
(BX9)(d)iv) Marketing

(BX9)d}v) External Relations

I. Policy and Goal Setting

The overall objective of AEP Ohio Customer Services and Marketing is to develop and administer
procedures to provide accurate billings for electric energy, maintain intemal controts for accounts
receivable and resolve customer inquiries ragarding billing, service reliability and power quality. The
Customer Services and Marketing Department also develops programs to promote electricat equipment
applications that are high-efficiency, load managing or energy conserving for residential, commercial and
industrial users to meet the benchmarks establlshed in Ohia Senate Bill 221. Customer Services and
Marketing also acquires and promotes advanced and alternative energy resources to meet the targets
established in S.B. 221.

Il. Strategic and Long-Range Planning

The principal strategic and long-range planning pracess of the Customer Services and Marketing
Department is developed by the director - Customer Services and Marketing in conjunction with her staff.
Meetings are held with senior management to determine how to best integrate policies that wili serve the
interests of stockholders, customers and smployees.

The director - Custorner Services and Marketing and her staff also meet with Customer Services and
Marketing departments of the other AEP operating companies to receive input and review maltters related
1o customer service, energy efficiency and peak demand response, markeling, market research and
gridSMART®. The director and her staff incorporate input from AEPSC Customer Services directors,
Regulatory Services and Corporate Communications in the development of the strategic plan.

Strategic planning includes the on-going succession identification process designed to ideniify candidaies
for key company positians in a timely manner. The process also assuras candidates’ development to
meet position reguirements to maintain the high level of management expertise necessary to manage the
enterprise effectively.

lll. Organization Structure

The AEP Chio Customer Setvices and Marketing Department is managed by the director - Customer
Services and Marketing who reports to the president and chief operating officer of AEP Ohio.

The department is organized inic four sacticns. Customer Sarvices and Marketing is under the
supervision of two managers. Energy Efficiency and Peak Demand Response EE/PDR is under the
supervision of a manager. The Advanced and Alternative Energy section is under the supervision of a
manager. The gndSMART Demanstration Project team is under the supervision of the project manager.
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Departrment employees include engineers, accountants, customer service representatives and analysts.

An organization chart of the AEP Ohio Customer Services and Marketing Department is provided as
Exhibit 1.

AEP Chio Customer Services and Marketing group, which serves subsidiaries CSP and OP, is
responsible for maintaining open communications between the customer and AEP Chio regarding billing
and account-related questions. The group handles the promotion of all types electrical applications that
emphasize and combine high efficiency, load management, energy conservation, demand-side
management and safety. In addition to residential customers, the department supports existing and
potential commercial and industrial customers in their efforts to retain current levels of businass within
their market, increase their market share or enter into new product lines or types of service. The
department supports the attributes of the communities and facilities available in the service area o
potential industrial/commaercial customers where relocation In the service area would increaiss jobs and
stimulate the aconomy.

V. Decision-Making
Decision making is coordinated through the director - Customer Services and Marketing who:

4. meets formaily on a weekly basis and informally on an as-needed basis with the staff of the
Customer Services and Marketing Depariment to discuss, review and make decisions about
customer sarvice and matketing strategies for AEP Ohilo;

5. meets formaily on a bi-monthly basis with AEPSC and other operating companies customer
service and marketing direclors and informally on an as-needaed basis with staff of AEPSC
and the operating companies to discuss, review and make decisions about marketing and
customer service strategies for the AEP System. In addition, telephone communications are
used on an as-needed basis with AEPSC and operating company personnet to discuss,
review and make decisions on strategies; and

6. attends weekly staff mestings with AEP Ohio senior management to discuss, reéview and
make decisions about customer service and marketing sirategy.

All customer service and marketing parsonnel, fromn the director - Customer Services and Marketing to the
Customer Services and Marketing representatives, make daily decisions regarding meeting company
goals as established by Customer Services and Marketing policy. These decisions generally involve two
critena: benefit to the customer and consistency with company poiicy.

V. Ring Fenging

The principles of ring fencing in utility regulation were codified in various provisions of the Public Utility
Holding Company Act of 1935, {PUHCA). American Eiectric Power Company, Inc., (AEP), was a
registered public utility holding company under the PUHCA until that act was repealed in 2005. The
separation of regulated utility functions from non-regulated businesses required by PUHCA and pravailing
throughout the AEP system has not been altered or diluted as it relates to AEP Ohio since the repeal of
PUHCA. As a result, AEP Ohio, as constituent public utilities within the AEP system, continues to benefit
from the ring fencing protections set forth in the PUHCA. In practical terms, this means that AEP Ohio:

1. has not made any investment in any entity engaged in a non-regulated business;
2. has not made loans or extended credit to AEP or to any affiliate engaged in a non-
regulated business; and
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3. has not guaranteed the indebtedness or the obligations of AEP or any affiliate engaged in
a non-ragulated business.

AEP Ohio consists of two separate legal entities, Ohio Power Company and Columbus Southarmn Power
Company. Each AEP Ohio utility is a registered issuer under federal securities acts; each has
independent access 1o public capital markets through which each continually raises capital, Each AEP
Ohia utility is independently rated by the nationally recognized statistical credit rating agencies. Each AEP
Ohia utitity is managed by a hoard of directors that is responsible for autherizing action, including the
acquisition or disposition of material assets, issuances of securitiss, and declaration of dividends, in guch
a way as to preserve the credit ratings and ¢reditworthiness of each entity.

On June 2, 2010, the Commission approved AEP Ohic's corporate separation plans, filed June 1, 2009,
and specifically found that the comporate separation plans were adequately implementsd by AEP Ohio in
accordance with Section 4928.17, Revised Code, Chapter 4901:1-37, 0.A.C., and the orders of the
Commission. (Opinion and Order in Case No. 08-464-EL-UNC). With its corporate separation plans, AEP
Ohio has in place structural safeguards to ensure the independent functioning of the companies and their
affiliates in a manner which is consistent with the Commission's Code of Canduct and which rejects
cross-subsidization. The companies’ accounting protocols, approach to financial arrangements,
adherence to the Cost Allocation Manual requirements, employee education and training and intemal
compliance monitoring each support the goals and policies set outin Secfion 4928.02, Revised Code.

V1. Cantrolling Process

Budgetary guidslines are established annually by sanior management. The department prepares
personnel, salary and expense budgets in accordance with company guidelines. The Customer Services
and Marketing director Is responsible for controlling expenditures within the department-approvad budget.
Monihly reviews are made and expianations for deviations from the approved budget are prepared for
senior management. Necessary aclion is taken to reduce costs when actual costs are excegsive in
relation to the budget.

VIi. |ntemal and External Communications

AEP Ohio Customer Services ahd Marketing group, which serves subsidiaries CSP and OP, is
rasponsible for maintaining open communications between the customer and AEP Ohio about billing and
account-related questions. The group handies the promotion of ali types of electrical appiications that
emphasize and combine high efficiency, ioad management, energy conservation, demand-side
management and safety, in addition 10 residential customers, the department supports existing and
potential commercial and industrial customers in their efforts to retain current levels of business within
their markets, increase their market share, or enter into new product lings or types of service. The
department supports the atiributes of the communities and facilities available in the service area to
potential industrial/commercial customers whers relocation in the service area would increase jobs and
stimulate the economy.

Internal and external communications are accomplished through a variety of media -~ personal and
telephone conversations, meetings (faca-to-face and via the web), emails (both individual and group),
internal and external website postings.

tnternal communications within the department consist of staff meetings that involve managers and
supervisors and other employees as required. Safety meetings are held a minimum of monthly with all
emplayees. in addition, informal meetings are held on an as-needed basis to discuss daily assignments,
work processes, and werk problems, concerns of suggestions. Formal job performance reviews are
conducted by supervisory staff with every employee once a year and more frequently if warranted.

1079



Chapter Il (A){2)(B)(9)(d) communications and public affairs 5-4.2

Periodic meetings are held with employees across the AEP System to provide a forum for customer
service and marketing employees to exchange information about the achievement of goals and the most
effective means for providing services 10 customers.

Department personnel are heavily involved in extarnal communications with existing and potential
customers, equipment dealers and installers, develapers, architects and angineers. These discussions
often center around service quality, expansion plans or energy efficiency pragrams. With the evolution of
the smart grid, customer services personnel also are talking more with customers about refiability
improvermnents, energy management opportunities and enabling technologies.

Group employees also communicate by telephone, in writing or in person regarding the availability of
special programs, such as Neighbor-to-Neighbor, to assist low income cusiomers. Information also is
provided an billing alternatives, such as the Average Monthly Payment (AMP) plan or Budget Billing.

AEPQOnhio.com also offers much information about these programs and more.

86
1080


http://AEPOhio.com

Chapter Il (A)S)(B)(9)(d) communications and public affairs 5-4.2

Exhibit 1 - AEP Ohlo Customer Services and Marketing Organization Cf_lar!
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Amarican Electric Power '
Subsidiaries Columbus Southem Power Company and Ohic Power Company, DBA as AEP Ohlo
Summary of Compliance with Ohio Administrative Code
Chapter |l Section (B} (9} (d) (iii and iv)
Execulive Summary Applicant Utilities’
Management Policies, Praclices and Organization Schedule $-4.2

Custamer Services and Marketing
Customer Gonservation Programs and Marketing

SFR Reference
{B ) 9)(d)iii) Customer Conservation Programs
(BYS){d)iv) Marketing

information regarding (B)(®){b){il and iv) also is included in section {i} conservationsidemand-side
management. -

1082



Chapter Il (B}8)(e)(i-iv) S4.2

American Electric Power
Subsidiaries Columbus Southern Power Company and Ohio Power Company, DBA as AEP Ohio
Summary of Compliance with Ohio Administrative Code
Chapter Il Section (B) (9) {e) {I)
Executive Summary Applicant Utilities’
Management Palicies, Practices and Organization Schedule 5-4.2
" Administrative and Corporate Support Setvices

Legal Depariment

SFR Reference
(BX9X)e)(i) Legal

|. Palicy and Goal Setfing

The l_egal Department’s goal is to ensure, in the most cost-effective manner, that AEPSC and AEP
operating companies, including CSP and QP, doing business as AEP Ohio, conduct business in a
manner that complies with all applicable state and federal laws and regulations.

The senior vice president and general counsel is a member of AEP's executive councll, which reviews all
major issues confronting the company. He is responsible for recommending and implementing legal
polices for AEP and its operalting companies and for the Legal Department.

The Legal Depariment reviews policies for compliance with state and federal law and agency regulations.
Company policies are communicated to employees orally at staff meetings and in writing. Legal
Department policies and goals are reviewed at regularly scheduled staff meetings.

Legal Department goals are developed each year through a process that identifies key targets and
success factors, which principally focus on supporting the business units, At the end of each quarter,
achievements are evaluated and reported to the company.

Legal departmental policies and procedures are promulgated by the general counsel,

ll. Strategic and Long- Bgnge Planning

The axecutive management of the company has the primary responsibllity for establishing the company’s
strategic plan. The Legal Department’s primary function with regard to the strategic pian is to advise
management with respect to compliance with state and federal law and agency regulations and
otherwise 1o provide material legal assistance in achiaving the strategic plan. Frequently, members of the
Legal Department serve on task forces responsible for the analysis and implemantation of major
corporate goals. In addition, goals are established within the Legal Department to support the company's
strategic plan. Strategic planning also includes succession planning for senior members of the Legal
Department.

. QOrganization Strycture

The Legal Department is managed by the senior vice president, general counsei and corporate secretary.
He reports 1o the chairman and chief executive officer of AEP,

The general counsel is assistad by three deputy general counsels, sach of whom superwses saveral
different role groups. An organizational chart is attached as Exhibit LD -1
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The Legal Department is divided into eight functional role groups. These groups are: 1) Finance and
Compliance; 2) Regulatory Services East, West, and FERC; 3) Litigation; 4) Environment, Health and
Safety; 5) Transactions, Commercial Operations and Logistics; 6) Real Estate; 7) Tax and 8) Nucleay.

The Legal Department is centralized, with approximately 47 attomeys providing a range of legal setvices
across the company. Timekeeping raquirements have been implemented to allocate time and costs
accurately.

The Legal Department includes atitorneys, paralegals and administrative support personnel; The Legal
Department employs sumimer law clerks and contractors from time to time. All personnel are executive,
managerial, supervisory, administrative or professional employees.

The Legal Department serves as counsel and provides legal services for the boards of directors, officers
and employees in their performance of job-related duties. Such services include:

« providing general legal research and advice on matters which may arige in the course of
the company's business;

= reviewing the legal aspects of company operations for compliance with federal, state and
local statutes and regulations;

» promptly notifying appropriate bersonnel of any changes necessitaied by administrative or
judicial decisions ar by the enactment or adoption of new laws or regulations or
amendments to existing statutes or regulations;

» developing and implementing preventive law programs;
» drafting documents and providing legal support for transactions for the company;
» reviewing and advising on contractual obligations of the company; and

« rapresenting the company in regulatory and judicial proceedings by acting es counsel or
by monitoring and directing outside counsel engaged for such purpcse.

Each roie group has specific areas of responsibility as foltows:

1) Finance and Compliance

Finance & Compliance lawyers advise and support the board of directors, inciuding advice on complying
with the Sarbanes-Oxley Act and the Dodd-Frank Act. Lawyers in this group provide advice about
compliance with the federal securities laws and New York Stock Exchange regulations. They also advise
and assist management with periodic and current reports, proxy statements, information statements and
other SEC filings. The group assists management in all financing transactions, including sales of
registered and unregistered securities, bank barrowings, lease transactions and other financing
transactions. Lawyers also provide assistance to tha Investor Relations, Corporate Communications and
Accounting departments.

2) Requia ervices East, West and FER

Lawyers in the Regulatory Services East, West & FERC represent the utilities before all state and federal
regulatory bodies in proceedings determining those companies’ rates and tariffs. Lawyers help with rate
case preparations and develap cases in conjunction with Regulatory and Accounting Department
personnel. The lawyers also function as trial counsel in these proceedings. Caunsel also is involved in
integrated resource planning, regulatory licensing and permitting of utility facilities. The lawyers also
assist in the negotiation and review of spacial contracts and interconnection agreements for customers.

-
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Counsel in this section also are responsible for representing the company in rulemakings, roundtables
and other policy-setting initiatives of the respective state regulatory agencies, and the Federal Energy
Regulatory Commission.

3) Litigation

Counsel in this section address all types of litigation matters on behalf of the company. Litigatian counsel
represent the company in actions involving commercial fransactions, personal injury, property damage,
alleged statutary violations, employment and |labor disputes, and credit and collection related matters,
including bankruptcy cases. They assist management in determining the merits of pursuing lega! action.
They also are responsible for selecting and supervising any outside counsel. The lawyers advise
management on settiemnent and trial strategy. They coordinate investigative efforts, witness interviews,
testimony and exhibit preparation and formulation of strategy in every case. They also wain company
personne! in investigative technigues and counsal management and employees involved in claims
actions.

4) Environment, Health and Safety

Gounsel in this section have responsibility for all environment-related issues, primarily compliance with all
federal and state laws and regulations. Counsel also advises on licensing and the siting of utifity facilities.
They also represent the company before federal and state agencies and courts, when necessary, and”
direct outside counsel assisting the company in these matters. Lawyers in this group also review, analyze
and comment upon proposed environmental statutes and rules.

Counsel in this section alse provides advice on laws relating to safety and health, includihg-advising
management on compliance with OSHA and related laws.

B) Transaclions, Commercial Operations and istics

Counsel in this group have responsibility for all commaercial contract and transactional work involving the
company. They are responsible far drafiing, reviewing and negotiating commerclal contracts for all
aspects of the company’s operations, including construction, enginearing services, procurement of coal,
gas, fimestone and lime, rail and barge transportation, software licensing, long- and short-term power
purchases or sales, and all major capital expenditures. In addition, the group is involved in negofiating
agreements to acquire or dispose of company assets, such as acquiring new generation ar selling
existing generation. They also assist management in resolving contract disputes, such as
nonperformance by third party suppliers. Lawyers in this group aiso register and preserve trademarks and
- service marks, and provide legal advice on all intellectual property issues.

6} Real Estate

This section handles all real estate matters for the company, including easements and rights of way
related to transmission and distribution lines. They prepare and review documents for the purchase or
sale of real property. The lawyers also monitor federal and state law developments regarding pole
attachment and joint use issues, and prepare contracts relating to pole attachments or joint Lse with other
utilities or third parties.

7 Tax

This section advises management about all tax matters that impact the company’s business. Lawyers
advise the company about any new or proposed tax laws, regulations and rulings, and recommend
changes in tax laws that might benefit the AEP System. Lawyers in this group also advise the Human
Resources Department on all employes berefit plans, such as pension and health and insufance plans.
Lawyaers also represant various AEP companles at tax appeals hearings, and offer legal advice on all
matters raised by federal and state tax auditors.

|4, BT
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8) Nuclear (for Indiana Michigan Power Company's D.C. Cook Piant
Nuctear counsel assists management in complying with laws and regulations pertaining to-all aspects of

nuclear piant operations. They also support management in all proceedings and filings made with the
Nuclear Regulatory Commission.

Paralegals

The paralegals each have specific assignments within one or more of the role groups. They are directly
responsible to the section head and the attorneys in each section for their substantive warkdoad.

Administrative Support Personnel

The administrative support personnel provide document and administrative support. Designated
individuals also assist with timekeeping, bill processing, library maintenance, budgeting and computer
training for the department.

Contractors

The Legal Depariment amploys contractors as necessary to address peak workload sifuations and to help
manage permanent empioyee levals. Contractors can include, from time-to-time, lawyers, paralegals and
adrministrative support personnei

IV. Decision-Making
The responsibilities for decision making rest with the business unit that has:
« the information to effectively implement the decision;

« the necessary facts to apply sound judgment based on Company policies, procedures,
and directives; and

» the authority to take effective action.

The Legal Department acts in an advisory capacity to other business units and departments at the
company. The decision to usa inside or outside counsel is made by the Legal Department, and if cutside
counsel is obtained, the Legal Department manages their work.

In addition, the Legal Department manages the company’s activities in judicial and adnumstratwe
proceedings.

The criteria used in all decisions made within the Legal Department are in compliance with ail applicable
laws and the provision of iegal services in the most cost effective manner to the company. Daily decisions
are made concerning legal matters within the scope of wark of each of the role groups. Major decisions
are reviewed with the general counsel.

V. Ring Fencing

The principles of ring fancing in utility regulation ware codified in various provisions of the Public Utility
Holding Company Act of 1835, (PUHCA). AEP was a registered public ufility holding company under the
PUHCA until that act was repealed in 2005. The separation of reguiated utility functions from non-
regulated businesses required by PUHCA and prevailing throughout the AEF system has not been
altered or diluted as it relates to AEP Ohio since the repeal of PUHCA. As a result, AEP Ohio, as
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constituent public utilities within the AEP system, continues to benefit from the ring fencing protections set
forth in the PUHCA. In practical terms, this means that AEP Ohio:

1. has not made any investment in any entity engaged in a non-regulated business,

2, has not made loans or extended credit to AEP or to any affiliate engaged in a 'non—i‘egulated
business, and

3 has not guaranteed the indebledness or the obligations of AEP or any affiliate engaged in a non-
regulated business.

AEP Ohio consists of two separate lagal entities, Ohio Power Company and Columbus Southem Power
Company. Each AEP Ohio utility is a registered issuer under federal securities acts; each has
independent access to public capital markets through which each continually raises capital. Each AEP
Ohio utility is independently rated by the nafionally recognized statistical credit rating agencies. Each AEP
Ohio utility Is managed by a board of directors that is responsible for authorizing action, Including the
acquisition or disposition of material assets, issuances of securities, and declaration of dividends, in such
a way as to preserve the credit ratings and creditworthiness of each entity.

Cn June 2, 2010, the Commission approved AEP Ohio's comporate separation plans, flled June 1, 2009,
and specifically found that the corporate separation plans were adequately implemented by AEP Ohio in
accordance with Section 4928.17, Revised Code, Chapter 4901:1-37, O.A.C., and the arders of the
Commissian. (Opinion and Order in Case No. 08-464-EL-UNC). With its corporate separation plans, AEP
Ohio has in place structural safeguards to ensure the Indepandent functioning of the companias and their
affiliates in a manner which is consistent with the Commission's Code of Conduct and which tejects
cross-subsidization. The companies’ accounting protocols, approach te financiaf arrangements,
adherence to the Cost Allocation Manual requirements, employee education and training and internal
compliance monitoring each support the goals and policies set out in Section 4928.02, Revised Code.

V|, Controlling Process

The general counsel maintains responsibility for the assignment of cases or projects, budgeting and
personnel decisions, and the overall management of the Legal Depariment. Budgetary guidelines are
established annually by senior management, and each department, including the Legal Department,
prepares annual budgets. The general counsel is responsible for controlling expenditures within the
depariment’s approved budget.

The attorneys within each role group work independently or in collaboration, as appropriate; on matters
assigned to thern within their areas of expertise and responsibility. Monthly meetings between the general
counsel and his senior staff, including all the role group supervisors, allow those lawyers to review
present cases, address administrative issues, and update each other on major racert developments in
each of their specific areas of expertise. Other meetings are called when necessary to address particular
issues, problems or concerns, which may then be assigned to specific lawyers for further study and
recormmeandations.

VII. Internal and Extetnal Communications

The Legal Department hag various ways fo provide internal communications to facilitate achieving its
objectives. In addition to the monthly senior staff mestings, full staff meetings are generally held monthly.
In addition, meetings are held as appropriate to communicate to the entire departmant speclal issues
which cannot be timely addressed in staff meeting. The general counsel, as a member of AEP’s
Executive Council, also attends regular meetings with other members of AEP’s senior management.

-
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The Legal Department staff participates in interdepartmental meetings and also meets with their
counterparts in other electric utilities or with individuals within industry associations, such as the Edison

Electric Institute. Lawyers also maintain contacts with the staffs of state and federal regulatory bodies,
outside counsel and experts reprasenting other utiiities.
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Exhiblt LD - 1 - Legal Department Organizational Chart

SYP Gen Counsel & Secrtry

Lagal

|

Deputy Geh Counsel
Legal-Regulatory Services

Deputy Gen Counsel

Lega!-Envinnnt.Hlth&Safetv

S

Deputy Gen Counsel
Legal- Corporate:

|

14
; Asst Gen Counsel

i Legal-Regulatyv Services
£

I3
Asst Gen Counsel

Assoc Gen Counsel
Legal- .

1

| Legal Real Estate
i \_
| 1
N pE—— , .
Asst Gen Counsel bl Asst Gen Counsel Asst Gen Counsel
j Legel-Reguiatory Services ! { L egal-Litigation Legal-Corp Services
; P . . o . : .
I 4 . J
§ Senier Counse! % Assoc Gen Counsel
i Legal-Nuclear i Legal-Transactions
: . \ ; .

—F N o

-]

1089



Chapter Il {B)(9)(e)(i-iv) 5-4.2

American Electric Power
Subsidiaries Columbus Southern Power Company and Ohio Fower Company, DBA as AEP Ohio
Summary of Complience with Ohio Administrative Code
Chapter Il Section (B) (9) {e) {ii}
Executive Summary Applicant Utilities’
Management Policies, Practices and Organization Schedule 5-4.2
Administrative and Corporate Services

Risk & Strategic Initiatives Dapariment

SFR Refarence
(B)9)(eXii) Insurance

Information regarding insurance is covered by the Risk & Strategic Initiatives group in Section

(BXOXD)vi).
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American Electric Power
Subsidiaries Columbus Southerm Power Company and Ohioc Power Company, DBA a3 AEP Chio
Summary of Compliance with Ohio Administrative Code
Chapter Il Section (B) (9) (&) (ili)
Executive Summary Applicant Utilities’
Management Policles, Practices and Organization Schedule S-4.2
Administrative and Corporate Services

Reai Estate Asset Management

SFR Reference
(BY(O)e)iii) Land Mahagement

I. Policy and Goagl Setting

The AEPSC Real Estate Asset Management Depariment organizes and directs the acquisition, sale,
leasing and maintenance of all real estate ownsd by AEP or ite subsidiary companies, including CSP and
OP, doing business as AEP Ohio.

Policies and procedures related fo the real estate management function provide guidance for acquiring,
holding or selling real estate and are esiabiished in the Real Estate Policies and Procedures Manual,
which was revised October 2010 and & copy of which is attached as Exhibit 2.

Il. Strategic and Long-Range Planning
Long-range planning focuses on 3 segments:

1. ftraining personnel and succession planning;
2. maximizing income through sales and lease income; and
3. automating processes.

Training Pergonne| and ession Planni

With AEP's aging worlkdorce and 50 being the median age of the Real Estate Asset Management
Departmant, succession planning and cross training are essential to ensure the transfer of knowledge
and skills continues as employees retire.

Maximizing Income Through Sales and Leasa Income

The reat estate group conftinually works to implement new and impraved uses for land to maximize
income. |dentifying property that ne longer is being used and has no further benefit continually is under
review to detarmine the highest and best way to markat the property for sale. The sale of non-earning
assets removes the liability risks associated with ownership, eliminates holding costs and results in
eamings for the company. ’

Lease income also has a two-fold benefit, not only creating income but holding the lessor responsible for
keeping the property clean and eliminating trespass incidents. Leasing property helps remove
encroachments, saving time and money that is incurred removing encroachments when the company
needs ta use the property again.

Automating Procegses

Despite the use of compulers, real estate continues to be bogged down with paper. The need to
documants transactians with lease agreements, contracts, granting/taking easement, deeds and right of

9
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entries, etc., requires many labor hours genarating documents and maintaining records. Managing this
paper electronically makes the documents easier fo find, eliminates the need for on-site records storage,
makes sharing the documants with multiple people fast and easy and improves generating documents.
Real Estate Assst Management continues to work ta find new ways ta make the paperwork less time
consuming and to automatic processes. Geographic Information Services (GIS) is allowing electronic
filing of surveys and is working toward converting old paper map to digital formats.

lll. Organization Structurg

The Real Estate Asset Management Department Is managed by the manager - Real Estate Asset
Management, who reports fo the director - Real Estate and Workplace Services.

The department is organized into three sections with a supervisor of real estate wha is responsible for the
real estate agenl, supervisor of real estate records who is responsible for records management and
supervisor of forestry, recreation and Geo Information who is responsible for timber management and
GIS.

Department employees inciude the manager, three supervisors, seven agents, five clerical amployees
and five forestry/GIS employees. The group’s organization chart is atiached as Exhibit 1.

AEPSC Real Estate Asset Management is responsible for:

* purchase of real property as required for power plant sites, electrical substations, and
transmission and distribution lines; and office and service building sites and land that may be
required for other purposes. This process includes negotiating optians, ordering title searches
and surveys, and closing the transaction while keeping the appropriate business unit informed
about the process:

» sale of real property after a determination is made that the property no longer is used or no
longer will be required for future operations. Surplus property may result because of dismantiing
of retired electrical facilities, changes in or centralization of operations and excess property
related to actuai or anticipated use;

+ acting as rental agents and property managers for all temporary surplus property until property
is used or soid or meximizing the income on surplus property while ensuring the leasehold rights
are maintained through effective management and avarsight of lsased real estate assats;

= negotiating lease of land, office space and storage as needed for company use, and
administering the terms of the lease agreement as well as the payment of rents; .

* negotiating easements, licenses or permits with autside parties on company-awned property;

» inspecting company properties to identify misuse, to insure best farming practices are being
used and 1o identify safety hazards;

+ maintaining contact with other company departments to insure their needs are being met;

* managing forest resources on company lands, determining location and quantities of timber
suitable for harvest, and preparing contracts and amranging for harvest and sale of timber;

* maintaining records of real estate transactions along with updating inventory of company-
owned lands to reflect easements granted, partial sales and additional purchases; and

= surveying and appraising property as needed.

10
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The management of AEP Ohio properfies, as well as the management of ail company-owngd property, is
the responsibility of Real Estate Asset Management. Agents and records psrsonnel are responsible for .
all companies, net just AEP Ohio.

V. Decision-Making

The decision-making process revolvaes around the needs of the company. Parties involved In making
decisions generally are the company officers, department managers and supervisors. Decisions made
within Real Estate Asset Management relete to real estate values, property leasing, purchases, sales and
general stewardship of the property. Criteria upan which decisions are based inciuds land prices, property
avallabifity, income producing potentiai and the need for property by the various depariments.

V, Ring_Fencing

The principles of ring fencing in utility regulation were codified in vatious provisions of the Public Utiitty
Holding Company Act of 1935, (PUHCA). American Eleciric Power Company, Inc., {AEP), was a
registered public utility holding company under the PUHCA until that act was repealed in 2005. The
separation of regulated utility functions fram non-regulatad businesses required by PUHCA and prevailing
. throughout the AEP system has not been altered or diluted as it relates to AEP Ohio since the Tepsal of
PUHCA. As a result, AEP Ohio, as constituent public utilities within the AEP system, continues o benefit
from the ring fencing protections set forth in the PUHCA. In practical terms, this means that AEP Ohio:

1. has nol made any investment in any entity engaged in a non-regulated business;

2. bhas not made loans or extended credit to AEP or to any affiliate engaged in a non-
regulated business; and

3. has nat guaranteed the indebtedness or the obligations of AEP or any affiliste engaged in
a non-regulated business.

AEP Ohio consists of two separate legal entities, Ohio Power Company and Columbus Southem Power
Company. Each AEP Ohio utility Is a registered issuer under federal securities acls; each has
independent access to public capital markets through which each continually raises capital. Each AEP
Ohio utility is independently rated by the nationally recognized statistical credlt rating agencles. Each AEP
Ohio utility is managed by a board of directors that is responsible for authorizing actian, including the
acquisition or disposition of material assets, issuances of securities, and declaration of dividends, in such
a way as 1o preserve the credit ratings and creditworthiness of each entity.

On June 2, 2010, the Commission approved AEP Ohio's corporate separation plans, filed June 1, 2009,
and specificalty found that the corporate separation plans were adequately implemented by AEP Ohio in
acocordance with Section 4928.17, Revised Code, Chapter 4201:1-37, O.A.C., and the orders of the
Commission. {Opinion and Order in Case No. 08-464-EL-UNC). With its corporate separatian plans, AEP
Ohio has in place structural sefeguards to ensure the independent funclioning of the companies and their
affiliates in @ manner which is consistent with the Commission's Code of Conduct and which rejects
cross-subsidization. The companies’ accounting protocals, approach to financial arrangements,
adherence to the Cost Allocation Manual requirements, employee education and training and internal
compliance moniloring sach support the goals and policies set out in Section 4928.02, Revised Code.

VI. Controlling Process

The principal performance indicators in the effectiveness of the Real Esteie Agset Management activities
toward meeting its goals include:

11
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« an annual repart to management that indicates revenue and expanses ralating to the Real East |
Asset Management functions;

+ the acquisition of property in a timely manner to provide for the construction of new facilities as
may be required dus to population growth and increased customer electrical load; and

» meeting budgetary guidelines are established annually by senior management. The manager
prapares personnel, salary and expense budgets in accordance with guidelines. The supervisors
are responsible for controlling expenditures within the approved budget. Monthly reviews are
made, and explanations of deviations from the approved budget are prepared for senior
management. If necessary, action is taken to reduce costs when actual costs exceed the budget.

Wii. Internal and External Communications

Real Estate Asset Management maintains open channels of communication for exchange of information
and ideas within each function and across functions. Intarnal and externai communication is
accomplished through a variety of media — personal and teiephone conversations, meetings (face-to-face
and via the web), emails (both individual and group), and internal website postings. The ability to scan
and e-mail documents has made the exchange of paperwork with internal and external groups fast and
inexpensive. There also are processes in place for after-hours communication among certain members
the group if needed. ‘ ‘

12
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Exhibit 1 — Real Estate Asset Management Organization Chart
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REAL ESTATE ASSET
MANAGEMENT

POLICIES & PROCEDURES
MANUAL
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MISSION

Ensure the success of AEP and our Customers, by:

P> anticipating customers’ needs and exceeding their
expectations

» delivering optional solutions
» providing competitive choices

P optimizing the performance of the resources we
manage for AEP

P maximize income to assist with a positive return
to stockholder

P manage our impacts on the environment while

maximizing the positive economic, social and
environmental impacts of our operations
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- OBJECTIVE

The objective of the Real Estate Asset Management
Section 1s to acquire real estate and property rights for
Company purposes; to manage Company real estate assets
not used in operations and to realize the maximum return
thereon; and to sell or dispose of properties no longer
used or useful. This objective must be accomplished in
accordance with American Electric Power Service
Corporation policies and procedures.

Provide competitive, quickly scalable support

services to our customers with a premium level of
customer service. |
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VALUES

Real Estate Asset Management is committed to:
P holding customer service as out top priority
P environmental stewardship

» cnsuring safety and health of our coworkers, our
customers and the public

continuous learning and development
efficiency and speed
providing an enjoyable work environment

teamwork

v v v v ¥

developing our commercial skills and business
acumen

rewarding talent, skills and commitment

v

» respecting each other, our customers and our
suppliers
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FOREST MANAGEMENT
PROGRAM
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AFP Real Estate Asset Management Department's mission is to implement a system-wide Forest
Management Program following a philosophy of long-term sustained yield on all AEP
forestlands. This will be accomplished by providing guidance, direction, coordination and
oversight of all Company Forest Management activities.

The primary focus of the AEP Forest Management Program is to maintain the long-term
productivity of existing forest assets by following a management philosophy of long-term
sustained yield on property that will remain in forest cover for the foreseeable future. This
philosophy maintains the forest resource in a steady state by balancing forest growth with timber
harvests. Following this philosophy is not only compatible with AEP's Environmental
Stewardship Policies, it is necessary for the credible reporting of active Forest Management
activitics under the Climate Challenge and under Section 1605(b) of EPAct 1992, AEP Forest
Management Program emphasizes sound contributions to ecological and wildlife habitat, and its
commitiment to enhanced recreational use.

American Electric Power Company has approximately 106,000 acres of forestland under Forest
Management in Ohio. With that extensive ownership comes the responsibility of stewardship to
protect and care for this renewable forest resource. Many people rely on AEP's forestland for the
economic and other ancillary benefits that it provides. As a large forestland owner, AEP has
long recognized that it has a social obligation to manage its forests to provide a sustainable
supply of raw material to local economies, as well as to provide clean air, clean water, wildlife
habitat, and recreation use. AEP's Environmental Principles dictate that the management of its
forests must achieve an appropriate balance of all the benefits that its forests can provide the
Company and society.

Forgst Management Program

The major Forestry functions that constitute AEP's Forest Management Program and that need to
be performed in the management of AEP’s forest assets are:

Forest Inventory

Forest Management

Sound Silvicultural Practices

Forest Management Plans

Timber Asset Sales

Contractor Compliance with Best Management Practices
Contractor Compliance with Contract Provisions

Forest Resource Appraisals

Afforestation

Forest Inventory

In order to achieve credible knowledge of both commercial timber volumes and forest growth,
all Company forest resources are inventoried by trained Forestry Personnel. The results make
possible the formulation of appropriate mapping and development of Forest Management Plans
that are in accordance with the philosophy of Long-Term Sustained Yield. Sustained Yield
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Management is based on forest growth and this can only be derived through an inventory of the
Company's forest resource.

AEP adopted a forest resource inventory plan in 1965. Intense ficld sampling & data collection
was initiated on all Company lands in 1975. These samples were a combination of BAF-10
Variable Plot Samplings, One/tenth Acre Fixed Diameter Plots, and Ohservation Plots of Non-
Forested areas. Data collected at these plots include:

Mapped location of Plot (X & Y coordinates) . '
Basic size class of stand {Sawtimber-Poles-Pulpwood) !
Tree species represented

Age of Co-Dominant trees (3 trees core sampled per plot)

Growth Rate of Co-dominant trees (3 trees sampled)

Stocking Rate (Basal Area)

DBH of all “countable in plot” trees

Soil Type and projected productivity

Site, slope, aspect

Woody Stems reproduction- number & species

Silvicultural Treatments and priority

Forest Management

The primary focus of the AEP Forest Management Program is to maintain the long-term
productivity of existing forest assets by following a management philosophy of long-term
sustained yield on property that will remain in forest cover for the foreseeable future. This
philosophy maintains the forest resource in a steady state by balancing forest growth with timber
harvests. Following this philosophy is not only compatible with AEP's Environmental
Stewardship Policies, it is necessary for the credible reporting of active Forest Management
activities under the Climate Challenge and under Section 1605(b) of EPAct 1992.

Sound Silvicultural Principles

The balance between harvests and growth will be accomplished through professional
implementation of approved Forest Management plans employing sound silvicultural practices
that result in the marketing and removal of timber volumes equal to or less than the forest growth
for an ownership. This will not only achieve sustained yield regulation of our forest resource, but
will also maximize its long term income productivity, its contribution to carbon sequestration
under the Climate Challenge and reporting under Section 1605(b) of the EPAct of 1992, its
contribution to ecological and wildlife habitat, and its contribution to enhanced recreational use.

Forest Management Plans
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Detailed Forest Management Plans have been developed for most of the Company ownerships
having significant forest resources. Forest Management Plans are ten years in duration and
coordinate Forest Management Objectives with the Company use on the ownerships and are in
accord with the philosophy of long-term sustained yield. These plans have been approved by all
appropriate departments within the Company and the AEP System. The development and
implementation of these plans are the responsibility of Land Management Foresters with
oversight from AEP Lapnd Management Depattment,

On small ownerships where Forest Management Plans have not been developed, the
management of the resource will be in accordance with the same guidelines and principles
incorporated in the Forest Management Plans for larger ownerships.

The major objectives to be achieved through Forest Management are:

1. Salvage harvests of resource threatened by Company development of its land.
2. Sustained yield management of its non-threatened forest resource.
3. Thinning and conversion of pim; plantations.

4, Disposition of special products, such as firewood or locust posts, from Company land.

These Forest Management Objectives are achieved through the marking of designated timber
assets following sound silvicultural practices and the resuitant harvesting of the marked timber
resource. Timber resource may be placed on the market and sold to achieve any of the
objectives listed above. Resource to be harvested and marketed shall be marked or otherwise
designated by Company Forestry Personnel.

Timber Asset Sales.

Income from AEP's forest assets will be generated as the above balance is achieved through the
marking of timber designated for removal from Company forest assets, as Forest Management
Plans are implemented. While maximizing and increasing income from Company forests is a
primary goal of the AEP Land Management Department, under the philosophy of long-term
sustained yield AEP's forest assets have a natural and maximum sustainable level of income that
they can generate without being degraded. That income level can only be increased if we .
increase and maintain our forests' productivity. Forest Management Goals determine the level of
income to be generated, not vice versa. The sustainable level of income that Company forests
can achieve will be determined by the Land Management Foresters, not by untrained individuals.

All resource to be removed from Company forests shall be designated by Company foresters in
accordance with the philosophy of long-term sustained yield. Detailed volume estimates of the
resources being sold are to be made unless the values involved do not justify such detail. The
best or most appropriate method and timing for harvesting and marketing the resource will be
based upon the expert recommendation of Land Management Foresters.
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Two industry-wide marketmg methods have been utilized in selling tunber resource from
Company lands, sales on the shares basis and the lump sum sales basis.

Shares Basis sales allow the purchaser to pay for the resource as it is removed and delivered to
the mill location. The Company receives a percentage of the delivered mill price and the
purchaser the remainder. The Company's share for both pulpwood and sawlogs is dependent
upon geographic location, local market conditions, timber quality and volume. All are subject to
flexibility as the timber industry markets fluctuate. Sales under this method typically occur
where limited markets ot special circumstances exist, where justified by poor timber quality or
minimal volumes, or where determined to be more cost effective than pursuing another
alternative marketing sirategy.

‘When making a sale on'a Lump Sum Basis, the Company receives a single lump sum payment

for timber being sold. Sales under this method typically occur where good or excelient markets
exist, or where justified by timber quality and value. Lump sum prices can be determined
through appraisals by Company Foresters, solicitation of several offers, or solicitation of seated
pids.

The sale of any timber resource from Company lands requires a written Timber Sale Contract.

Timber Sale Contract

All timber sales involving the sale of sawtimber and pulpwood assets shall be under contractual
agreements between the Company and the Purchaser. Such contractual agreements shall be
c¢onducted and administered under the terms and provisions contained in AEP's approved Timber
Sale Contracts. Approved contracts for shares sales and lump sum sales for the appropriate state
in which the timber sale is being conducted have been developed and shall be used accordingly.
These contracts contain the standard hold harmless and liability clauses and require the
Purchaser to carry specified levels of public liability and property damage insurance coverage.
Resale of standing timber assets by the Purchaser is not permitted. The compilation of the
appropriate contract is the responsibility of Company Foresters. All contracts will be approved
by the appropriate level of management and be executed by an officer of the Compary or by
someone authorized to execute the timber sale contract on their behalf.

Disposition of Special Products

The sale of special products, such as firewood or locust posts, from Company timber sales or
Company land are unique and accomplish both silvicultural and other Company objectives, and
do not usually involve significant values. These are to be handled under Special Products
Contracts or Permits. Harvesting firewood for personal use from material left after harvesting or
from other approved areas is handled by issuance of Firewood Permit. Harvesting of firewood
for resale is handled under Special Contracts. Harvesting of locust posts is typically done under
the shares basis with the Company receiving 1/3 of the locust posts produced, and are handled
under Special Contracts. Harvesting of locust posts for resale is handied under Special Contracts.

Contractor Requirements
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AEP requires all logging contractors harvesting timber from its managed timberlands to be
{rained and certified under one of the following State Programs (or equivalent):

Ohio Master Logger Company Program
West Virginia Certified Logger Program
Kentucky Master Logger Program
Virginia Master Logger Program

Best Management Practices

Harvesting the timber sold shall be accomplished with due respect for protecﬁon of the land and
the residual forest resources or growing stock. Best Management Practices are required by
Company Timber Sale Confract provisions wherein: Purchaser agrees to follow the
recommended Best Management Practices (BMP's) as available from the applicable State
Division of Forestry.
1. Ohio Division of Forestry BMP's for Erosion Control on Logging Jobs

2, Virginia Department of Forestry Logger's Guide

3. West Virginia Division of Forestry Handbook for Loggers

4. Kentucky Division of Forestry Forest Practices Guidelines

Silvicultural Operation and Management Plan

In Ghio, in addition to compliance with the Ohio Division of Forestry BMP's, Company
Foresters in Ohio must assure compliance with House Bill 88. Ohioc House Bill 88, or The
Agricultural Pollution Abatement Act, enacted in 1991, covers silvicultural operations on Ohio
woodlands and requires the owner or person responsible for any silvicultural operation to submit
and follow an operation and management plan (Exhibit F7) to protect the waters of the State of
Ohio from NPS from silvicultural operations. This plan is to be filed with the local SWCD
having jurisdiction in the county in which the silvicultural operation is occurring. The
compilation, filing, and overseeing the Purchaser's compliance with this plan, shall be the
responsibility of Company Foresters under the direction of the appropriate level of management,

West Virginia Logging Sediment Contrgl Act

in West Virginia, all Company timber sales must comply with the State’s Sediment Control Act.
This act requires the following:

. All logging contractors must be a “Certified Logger”.
A Timber Operational Notification must be filed with the Division of Forestry for each
logging operation conducted.

. All logging contractors used must have a current WV business number.
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. All logging contractors used must have a current “Timbering License”.

Contract Provisions and Compliance

Timber harvested under the Timber Sale Contracts requires frequent personal contacts and
documentation by Company Foresters during the period the timber is being removed from
Company Land. The purpose of this will be to:

1. Insure that Purchaser is in compliance with all provisions of the Timber Sale Contract.

2. Coordinate Purchaser’s activities with Company's operations.

3. Control environmental impact on timber sale areas and ensure all applicable BMP standards
are met.

4, Insure that cleanup and repair practices are implemented.

A. Grade logging roads and instal! water bars in the loggmg roads as soon as the roads
are not needed, to prevent erosion;

B. Clear all debris from the log landing to return it to its original condition;

C. Seed the landing and the logging roads with a seed mixture and at an application rate
as prescribed by Seller; and

D. Repair damage done to fence lines and other damage not normally associated with

timber harvesting, which is caused by Purchaser while on Seller's site, or which is caused
to the property of adjacent landowners.

Forest Resource Appraisals

Forest inventories make possible accurate appraisal evaluation of Company Forest Resources
involved in donations or sale of assets. Evaluation and value appraisals of forest resources to
facilitate Company objectives are necessary in a number of areas. Such appraisals and '
evaluations help the Company in planning, salvaging of endangered resources, payment for
damaged resources, determining the market value of real estate being purchased, sold, or donated
and settlement of claims for resources damaged by Company operations on private property.
These areas include, among others:.

1. Company development on its property
2. Real estate acquisitions
3. Real estate liquidations

4, Timber damages caused by Company operations on or to private property
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Forest Resource Appraisals are conducted by Company Personnel. Such appraisals are typically
in written report form and follow accepted forestry methodology. Appropriate docamentation of
forest appraisals will be maintained to protect the Company from liability.

Afforestation

A secondary focus of the AEP Forest Management Program is to increase, where practical and as
dictated by other Company objectives, the area of our forestland through afforestation programs.
The direction and supervision of planting contractors and compliance is the responsibility of
Company Foresters under the direction of the AEP Land Management Department.

All Afforestation programs will include:

1. Selected areas for planting

2. Planting methods

3. Species of plantings

4. Budgeting for contract, labor, seedlings, and other associated materials

5. Supervision and assurance of contractor compliance.

American Tree Farm Program

In addition to managing all of AEP’s forest ownerships under the long-term sustained yield
guidelines, AEP is an active participant in the American Forest Foundation (AFF), American
Tree Farm Program. This program is AFF national cffort to encourage and recognize excellent
forestry on private lands that are committed to sustained production of renewable forest products
under a multiple use management approach.

All Company Forest Management Plans address the four elements of the Tree Farm Certification
Program; wood, water, wildlife and recreation use opportunities. Since 1983, AEP has had over
99,339 acres of its Ohio forestlands certified in the Tree Farm System.

Sustainable Forestry Initiative

AEP is not an active member of the American Forest & Paper Association (AF&PF); hdwever,
its Forest Management Program adheres to the same Principles:

. Sustainable Forestry

. Responsible Practices

. Forest Health & Productivity

. Protecting Special {e.g. biologically, geologically, or historical significant) Sites
. Continuous Improvement
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AEP forest management activities also follow the Implementation Guidelines for Sustainable
Forestry. The Performance Measures that are required of AF&PF members are recognized as
standards by which the quality of AEP’s activities can also be measured. Since 1998, loggers
delivering wood products harvested from AEP managed forestlands have been reviewed by

various SFI Members (Mead, MeadWesvaco, Smurfit-Stone & Weyerhaeuser), as required in

their procurement guidelines. Annually at least one AEP operation is included in an SFI
performance audit.
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SALES

Procedures for the sale of real property are as follows:

SALES PROPOSALS

1, Proposals

All proposals for the sale of real estate or easement grants must be submitted to Real Estate
Records on a Proposal Form which is in the Sale Proposal Workbook (Exhibit “A™) and all areas
of the form should be as complete as possible. The general description area should contain the
following information:

* location (Town, County, State)

total acreage and acreage being sold

an acquisition date

brief history of its use and Grantee’s intended use — why the property was purchased
reasons for the sale (excess) and what was done to get best offer

why the sale is in the Company’s best interest

casement description

any other relevant information regarding the sale

A plat and a general location map, such as the USGS map, showing the property and any
Company facilities in the approximate area should be attached to the Proposal. All existing
electrical facilities will be reserved together with easement rights to operate and maintain the
facilities. The Proposal should request those reviewing the proposal to indicate what rights
should be reserved for any future facilities that may be planned.

Real Estate Records will transfer the information from the Proposal form to the Land Proposals
database in Lotus Notes (Exhibit “B”). The maps perfaining to the Proposal are scanned and.
including in the database as an attachment.

2. Retirement Work Order

A retirement work order should be established for all sales. Agent should complete the Work
Order Request form that is in the Sale Property Work Book and submit to Real Estate Records.

The Retirement Work Order is created by Real Estate Records. Once the Work Order number is
created, that number should be logged in the Land Proposals.

The Retirement Work Order should be used for expenses incurred in the sale process such as
travel, appraisal, and advertising. The down payment and balance of the sale price should be
credited to the work order,

k3 Survey
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If necessary, a survey should be done by a licensed surveyor. A plat should be included, along
with the legal description. Agents should request the legal description, in elect:romc format, be e-
mailed to Real Estate Records,

4. Appraisal

If necessary, an appraisal or brokers opinion of value by a qualified Real Estate Broker or
Professional Appraiser should be made. Judgment by the Agent shonld be exercised to
determine whether or not the cstimated value of the property justifics the cost of an appraisal
(usually $5,000 or less). If the property has only minimal value, Agent may want to recommend
waiver of an appraisal.

It is important that the appraiser have all available information and facts in order to prepare an
accurate and useful appraisal. The appraiser should furnish a map or plat which clearly indicates
the property and shows any existing facilities and conditions that may affect the vaiue. If an
casement is to be reserved, the easement area should be indicated and any restrictions noted.

Ifit is the Company’s desire to dispose of the properfy in a relatively short period of time rather
than an extended time span, such facts should be explained to the appraiser,

s. Envirenmental Assessment

Concurrent with the appraisal, an environmental audit should be performed using the
Environmental Assessment form which is in the Sale Proposal Workbook. If there are any
problems with the property or if the sale includes a building, Environmental Services should be
contacted to conduct an inspection of the property to determine whether or not any toxic or
hazardous substances are present. In the event such substances are present, appropriate action
will be taken by Environmental Services to properly clean up the site or disclose the presence of
hazardous substances to the prospective purchaser. If such substances do not exist, the facts will
be documented in an environmental audit report in order that the Company wiil not be held liable
for any subsequent contamination.

6. Approval Procéss

Once any revisions to the proposal and/or maps are made, the Manager of Real Estate Asset
Management is notified of ready status and be will then circulate the proposal via Lotus Notes to

all appropriate sections for review and recommendations. In general, they will be routed as
follows:

T&D Properties Plant Properties

1. R/E and Workplace Svc Director 1. R/E and Workplace Sve¢ Director
2. Distribution Planning 2. Plant Manager

3. Transmission Planning 3. Civil & Mining Engineering

4, Transmission Line Engineering 4.  Fossil & Hydro Production

5. Business Operatlons Support 5. Transmission Planning

6. Legal 6. Transmission Line Engineering
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7.

7.  EVP, Env, Safety, Hith & Facilties 7. Business Operations Support
8. Manager, Real Estate Asset Mgt. 8. Legal
9. EVP, Env, Safety, Hith & Facilties
10. Manager, Real Estate Asset Mgt

Coal Properties

1. R/E and Workplace Svc Director

2. Fuel, Emission & Logistics

3. FEL Operations

4. Transmission Planning

5. Transmission Line Engineering

6. Legal

7. EVP, Env, Safety, Hlth & Facilties

8. Manager, Real Estate Asset Mgt

Sale Methods

Sale methods that have been successfully used are:

Sealed Bid — Provides for the property to be advertised and bids solicited with a minimum
acceptable amount. This method is used where the property has considerable value and
market appeal to a large number of potential buyers.

Negotiated Sale — Negotiations are conducted on an individual basis where the property
has limited market appeal and a small number of potential buyers.

Broker Listing — This method may be the best alternative in cases where considerable
promotion and advertising are needed to attract potential buyers. It could also be nseful
whete a building is involved and numerous showings of the facility could be expected.

Public Auction — If the property has a potential high value and market appeal or contains a
large of acreage, it may be advisable to consider a public auction conducted by a qualified
and licensed auctioneer

Donation — Under certain circumstances, it may be advisable and advantageous to donate
property to a qualified group or governmental body These transactions must be
documented by facts that clearly show the economic and other benefits to the Company.

A Charitable Contribution form, which is in the Sale Proposal Wordbook, for donated
properties exceeding $5,000 needs to be completed. '

Regardless of what method is utilized, it is extremely important that the property is made
available to all prospective buyers, especially to the adjacent landowners, *“For Sale” signs
should be erected on the property and the property should be advertised in the local newspapers
where it is felt that such promotion will reasonably result in obtaining interested parties.

8.

Approved Offexs
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If a preliminary/concept Proposal was initially submitted, a final Proposal needs to be prepared
and submitted to Land Records, including referral to the Concept Proposal - any comments there
may have been and the approval date. This will then go to the Real Estate Asset Management
Manager and if deered necessary to the R/E and Workplace Services Director for final
approvals.

Upon receiving these approvals, Real Estate Records will notify the Agent and Manager by way
of e-mail.

9, Contracts

The Agent then prepares a Purchase/Sale Agreement between the Company and the Purchaser.
The agreement should be prepared on the standard form, which can be found in the Sale Proposal
Workbook, and contain all the agreed upon conditions and provisions such as:
¢ purchaser’s name and address
® description of property
sale price
type of conveyance (limited, quit claim deed, etc.)
reservation of electrical facilities and easement (if any)
subject to Board Action and PSC approval (where applicable)
closing date

It is important to clearly define any rights being reserved that are not obvioss.

The Agreement should be signed by the Purchaser and the Real Estate Asset Management
Manager for the Company. A minimum down payment equal to 10% percent of the sale price
should be collected when the Agreement is signed. Where the sale price is less than $300, the
entire amount should be collected.

The earnest money is forwarded Real Estate Records. Real Estate Records will create an invoice
crediting the money to the appropriate WO and will forward the money to Accounts Receivable
for deposit.

10.  Deeds

Records

.Records

All conveyances for the sale of real estate should be by etther a General Warranty, Limited
Warranty, or a Quit Claim Deed, samples of these documents can be found in the Sale Proposal
Workbook. In certain circumstances, a warranty deed may be used upon prior approval by
Legal. The deeds should be made subject to:

¢ The lien of taxes and assessments, if any, which shall be prorated to the date of
delivery of the deed. .

¢ All casements, leases, rights of way, legal highways, restrictions, conditions and
covenants, whether or not record, and to such state of facts as an accurate survey
would disclose.

11.  Legal

Any proposal with a sale price of $200,000 or above or which is a high profile sale/contribution
shall be sent for Board of Directors Approval. Real Estate Records prepares the items listed
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below and links them into LandWorks. The agreement number 1s forwarded to Legal 80 they can
prepare the board item.

Sales that require Public Service Commission (PSC) appraval are submitted for said approval by
Legal. These are sales in West Virginia that are $50,000 or above and sales in Kentucky that are
$1m or over.

Items prepared:

» proposed deed with surveyor’s legal description
¢ approved proposal

» cxecuted purchase and sale agreement

¢ source deed(s)

® cnvironmental assessment

¢ plat or new survey

Legal will submit resolutions to the Board of Directors authorizing the sales. Legal will advise
Real Estate Records when Board Action is completed.

12. Closing Transaction

A closing date can then be. At the closing, the deed is exchanged for the balance of the sale
price. Processed shall be in the form of a certified check or wire. A closing statement, which
can be found in the Sale Proposal Workbook is to be prepared prior to closing and signed by both
Purchaser and Agent at the closing. If closing is handled through a lending institation or title
company, their closing statement can be used.

Closing statements are to be reviewed by Real Estate Records prior to closing. The closing
statement and any proceeds should then be forwarded to Real Estate for processing.

If there is a house on the praperty that is included in the sale have the Lead Based Paints
disclosure form signed at closing this form. can be found in the Sale Proposal Workipook

13.  Filing

After completion of the sale transaction, property records and LandWorks needs to be updated to
reflect the sale. LandWorks is revised to show the out-conveyance with recorded copies of the
deed and closing documents linked for viewing.

An invoice for the proceeds from the sale of property is created and the check is forwarded to
Account Receivable for deposit

In all transactions involving reservations of easements, & copy of the deed is to be sent to the
Transmission and Distribution departments in additional to the usual individuals. Prior to
notifying them, it will be necessary to obtain the recording data for the deed. This should
preferably be a copy of the actual recorded deed. Tf the name of the line or facility is known,
that information should be included. The proposal file will remain open until this-information is
obtained and the copies sent to assure the deed is properly indexed.
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Upon receipt of the final closing documents and deposit of the check the WO must be closed. A
Work Order Completion Report, which can be found in the Sale Proposal Workbook, is
completed and linked into LandWorks. An e-mail notification is sent to Asset Management who
will close the work order booking the property into PowerPlant. Real Estate Records will make
the appropriate notation in PowerPlant showing the relationship between the record in
PowerPlant and the record in LandWorks.
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PURCHASES

Procedures for the purchase of real property are as follows:

Purchase Process

1.  Business Unit (BU) contacts Real Estate Asset Management Agent to discuss land
acquisition

m Verify that that funds are available and get Project ID and Dept ID
Define a time line with the BU on their desired date to be on the property
Determine the acreage needed (this could change based upon the terrain)
Property location may or may no be identified by BU

2. Notify Real Estate Records of purchase by filling out the Purchase Workbook. Be sure to
provide the following information. .
m s the purchase for a new site or additional property for an existing site?
m Provide Real Estate Records with Project ID and Dept ID so a WO can be created.
m Real Estate Records will work with Accounting to setup asset and/or a *land” work
order number using BU’s accounting information

3. Agent researches public records to identify ownership of property
= Visit neighbors to find out who owns the property
m  Go to the tax assessor’s office to get information about the property
m  Get a copy of the source deed

4. Owner is contacted and negotiations begin
w  Get name(s), address, phone number(s), social security numbers, marital status, etc.

5. Option is drafted

m Standard option form should be used , which can be found in the Purchase Workbook
(Exhibit C).

»  Make sure to take option for the least amount of money
Option should include offer, all rights, reservations and conditions

Option should include any provisions
-Order check

6.  If Owner does not accept option, option is re-negotiated. If terms cannot be agreed 1o,
Agent goes back to Step #2

7. Once the option s accepted.
m Determine whether or not an environmental assessment is needed
e call intemal environmental to discuss
® Request survey-
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8.

® copies of survey should go to whoever is preparing the deed
m  Provide Legal with work order number and request a Matter #

e the Matter # allows Legal to keep track of the legal expenses for the purchase
m Title is ordered by the Legal Department

Title commitment is received and forward to surveyor who is instruction to identify the

exceptions on an ALTA survey. One the title and survey has been reviewed and it is determined
that the site 1s usable.

9.

10.

11.

12.

13.

14.

15.

16.

17.

18.

Exercise Option in writing,

A closing date is set with the title company

Deed 1s drafted and approved by Legal.

Upon receipt of a closing statement funds are wire- transfer to the title company for closing
Recorded documents are returned to Legal for review .
Legal forv‘vard closing document to Real Estate Records.

Information is entered in LM records database (LandWorks)

Pertinent documents are scanned and linked to LandWorks

Work Order Completion Report is completed

Electronic notification of completed acquisition transaction, along with the LandWorks

agreement number are e-mailed to Owned Asset Accounting, Tax Accounting, BU, and LM
Agent. The appropriate departments will pull information they need from LandWorks to
complete their process.

19.

Deed file is updated or completed and returned to filing,
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OUT - LEASES
Receivables

Procedures for generating new and renewal lease
agreements on real property owned by AEP
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LEASING
1. Lease Renewals

Real Estate Records will run a report yearly on all leases that will expire during the calendar
year. The report will be ran at the end of the year for the following year. The report will be ran
for and send to each Agent individually and will be sorted by expiration date.

Upon receipt of the report the Agent should review the expired leases keeping in mind the
location of the property and the expiration dates. After receiving the report, Agent shall contact
the Tenant to discuss renegotiations of the lease and to discuss any concerns or questions there
might be — either by the Agent or by the Tenant.

At the time of negotiations, it is imperative for Agent to verify all information, including
conformation that the current Tenant is the actual person(s) using the property. If they Agent
finds that a different person is using the property, a new Lease Information Form needs to be
completed and a new lease number assigned.

It is crucial to get current contact information where the Tenant can be reached. This would
include, home telephone numbers, cell phone number, work telephone number, e-mail address
and mailing address. If Tenant does not have a home or work telephone number the Agent needs
to obtain the name and telephone number of a relative. :

2. Residential Leases

For all residential leases, the Agent should have the Tenant complete a Lease Appli¢ation
(H:LandMgt/Interna/REAL ESTATE PROCEDURES/Receivables/Lease Application) (Exhibit
D). Agent should also complete a Lead-Based Paint Disclosure form
(H:LandMpgt/Internal/REAL ESTATE PROCEDURES/Receivables/Lead Based Paint
Disclosure-Rentals & Leases) (Exhibit E) and give a copy of it to the Tenant along with the
Lead-Based Paint form (H:LandMgt/Internal/REAL ESTATE PROCEDURES/Recéivables/Lead
Based Paint Disclosure-Booklet( (Exhibit F).

3. Property Inspection

When a new lease is entered into or an existing lease is renewed, the Agent should perform a
property imspection to make sure that there are no encroachments, dumping issues, or any other
problems with the property. Agent to complete an Inspection form (H:LandMgt/Intemal/REAL
ESTATE PROCEDURES/Receivables/Property Inventory) (Exhibit G). If there are any
concerns, they should be noted and Agent should address the issues as soon as possible.

Property Inspections should be performed for each expired lease when the Agent is in the area.

Although a lease might expire in December if the Agent is in the area in March a property
inspection should be done at the time.
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4, New L.eases

For all New leases, the same steps will be followed as the Renewal process except the Agent will
initially prepare the appropriate Lease Information Form (H:LandMgt/Internal/REAL ESTATE
PROCEDURES/Receivables/Request for Lease Information)(Exhibit H) or for a Residential
(H:LandMgt/Internal/ REAL ESTATE PROCEDURES/Receivables/Lease Information Form -
Residential)(Exhibit I) . Agent is to provide map hi-lighting the leased area or a legal description
or both.

5. Lease Approval

Lease renewals need to be completed and returned to Real Estate Records 3 - 4 weeks prior to
the expiration date on the lease. Once the Agent and Tenarft have come to an agreement with
terms and after the Agent has inspected the property, the Lease Information Form, along with
any other pertinent information, should be sent to Real Estate Records. In order to expedite the
lease and to avoid constant follow-up, the Lease Information form should be as complete and as
accurate as possible and maps should have leased area highlighted.

If Real Estate Records has not received lease renewal information prior to the lease expiration
date, a reminder will be sent to the Agent via e-mail copying the Real Estate Supervisor and
Manager.

—— - After the information is received by Real Estate Records, the lease along with a cover letter is
. Records .

typed (H:LandMgt/Internal/REAL ESTATE PROCEDURES/Receivables/Cover Letter) (Exhibit
I). The lease, in duplicate, is given to the Real Estate Asset Management Manager for final
approval. Once the lease is executed, it is mailed out. Real Estate Records will make a note of
the mail-out date in order to follow-up if necessary.

6. Processing Lease

If lease has not been returned by Tenant within a reasonable amount of time (approximately 2-3
weeks), Real Estate Records will make attempts to collect the Lease. If unsuccessful in getting

the lease returned, Real Estate Records will then notify Agent. Agent will then have to contact

Tenant to collect the lease. "

Once the exccuted lease is received, LandWorks will be updated. If this is a monetary lease,

payment may be required in advance. Payment received with the lease will be processed in
People Soft.

Please refer to the Paople Soft segment of the Qut-Leases section for check processmg and
setting up recurring intvoices.

7. Delinquencies
A generic delinquency/dunning leter is automatically issued every month by the receivables

group in Canton for balances exceeding $100 and if 30-days or more past due. If Tenant does
not bring the balance current or contact Real Estate Records to make payment arrangements, the
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Agent will be notified. The Agent will either contact the Tenant or give instructions on sending
a deadline or cancellation letter.

Real Estate Records will notify Agent and Real Estate Asset Management Manager of any
habitual delinquencies. If Tenant continues to be delinquent, actions should be taken to remove
Tenant,

8.

General Guidelines

The lease is entered into LandWorks and hard copies are filed alphabetically by Tenant's last
name.

General guidelines to follow for Qut-Leases are:

>
P

if rent is under $100 annually, it is preferred the rent be collected in ADVANCE

semi-annual rents is usually due in 6-month increments of each lease year (i.e., June 1* &
December 1%)

farm leases should usually run January 1% to December 31%. Crop share or large annual
rentals are usually payable in arrears on or before December 1 of each lease year

any leases that are $50 annually or lower should be made TERM ($150 for a three year lease)
and money collected in advance

$1 leases should be made Free or Agent should try to collect some of the processing costs
(approximately $350 for the Term of the lease)

it should be made clear to Tenant that any changes to the lease (term, acreage, rent, etc.),
notices or cancellations should be received in writing

a statcment from the grain mill is needed for Crap Share leases
in most cases, no security deposits are charged

Certificate of Insurance clanse is required in all leases for commercial or public use, with the
exception of billboard leases, or instructed otherwise.

Real Estate Records has a few life leases remaining with varying termination and assignment

terms. Tenant should be contacted in writing to update records and terminate whenever
possible .
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PEOPLESOFT

Procedures for the deposit of payments,
- Creation of invoices and reporting.
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PeopleSoft -- Processing a Check

When a check is received for a lease payment — that payment is processed through PeopleSoft.
An invoice must be created to receipt for the check which allows the check to be deposited while
insuring that the money is getting credited correctly. :

Log into PeopleSoft

Click on the following items -

Billing

Maintain Bills
Standard Billing
Add a new Value

{ iy Favoriles T

{ Customers
{> Vendars

- Billing |

* Maintain Bills
Standard Hilling

l

weartrzigmgs
Sud Pl

- LCEy Sngle B
- Dot BHUCapy Brogp
< DERnE Sany S run

taple
15

L Bt iGroun
<A st Eahire Bl
CBriggmmary
.. Generate Inkoices
.- Locate Billsi
i Review Billing information
i Review Progessing
Results | ‘
i- Accounts Receivable
i Accounts Payable
¢ Set Up FinancialsiSunply
Chain ' ‘
{ Repering Tools
" PeopleTools |
= hEnas iy Passward

Bill Entry

/" Find an.Exsting Value - Add 3 mm L

Businessunit 103 'Q

moce T
Bl Type Identifier: Q
Bill Sowrce: I -

Add i

Find an Existing Value I Add a NewValuye

type in Business Unit and click on ADD
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Header - Info

Header — Misc Info

Header Note

Line - Info 1

Line — Tax Info

Line — Note

Acctg — Rev Distribution

Tjrpe:

Customer:;
Cycle ID:

Pay Terms:

Bill Inquiry Phone:
Collect:
Biller;

Address:
Contract;
Standard Note Flag:

Table:
Identifier:
Description:
Qty:

TOM:

Unit Price:

Tax Group:

Trans Type:

Standard:

PROJECTS

PC Business Unit:
Project ID:

Work Order:

Cost Component:
ABM Activity:

LEA —1.eases
REV — Revenue
RFD - Refund

Enter customer number

Daily

Prepaid

Special Handling
Net30

PrePay
614-883-7293
Land_Gah

Land Gah

Address Info
Verify Address

Lease #---- or other information to identify

PREPAID

ID -

LEA-ANNUAL / MONTHLY
Default or Property Name

1
3358

Lease Real
Non Taxable

Select from Drop Down

Ck #i## dated #i##
Special Handling

SHSVC
SSN1000##
GOOODHH
REV

413
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Bill Line Distribution _
- Account: 4540002

State/Jurisdiction: State

Department: 10005
Product: S057 /8115

Scroll down and Select HEADER — INFO 1

Click in the “Status” field and type RDY .

Click on SAVE

Write down the Unit-Invoice# on Check

PeopleSoft -- Setting Up Recurring Billing

Manage Sales Activitics
Enter Billing Information
Use
Bill Entry -
Add a New Value
* type in Business Unit and click on ADD

Header — Info
Type: LEA
Customer: #HHHHH
Cycle ID: YR-ANNUAL, MONTHLY
Pay Terms: BOM
Bill Inquiry Phone: 614-883-7178

Address Info
Address: Verify Address

Header — Misc Info
Contract: Lease #---
Line - Info 1
Table: ID
Identifier: LEA-ANNUAL /MONTHLY
Description: Default or Property Name
Quy: 1
UoM: ---
Unit Price:  $$$$
Line — Tax Info
Tax Group: Lease Real
Trans Type: Rental

Line — Note

Standard: Ck ### dated ##4
Acctg — Rev Distribution
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PROJECTS
PC Business Unit: SHSVC
Project ID:  SSN1000##
Work Order:  GOOOO#H
Cost Component: REV
ABM Activity: 413

Bill Line Distribution :
Account: 4540002
State/Jurisdiction: State
Department: 10005
Product: S057/S115.

[

SAVE

Scroll down and Select HEADER — INFO 1
Select RECURRING in “Frequency” field
Click on Recurring Bill Schedule

Enter a START DATE

Enter and END DATE

Check Pre-Assign Invoice Numbers

Click on the small icon to the right

SAVE

Scroll down and click on RETURN TO BILL ENTRY
Click in the “Status” field and type RDY
Click on SAVE

Write down the Unit-Invoice# on Check

PeopleSoft —Copy Bill

Billing

Maintain Bills

Copy Single Bill

Business Unit

Invoice #

Search

Select “Copy Bill” and Save

Copy Results will give new invoice number and a link to it.
Click on the link.

Change information accordingly

PeopleSoft -—- Delinguency Reports

Reporting Tools

Query/Query Viewer

-Search by Query Name Begins with “ARQ”

Name begins with “ARQ ITEM_OPEN” — Open Receivables
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Select HTML .

Business Unit =
Collector = LAND GAH

% for all (or narrow down by BU #)

“ Entry Reason = % for all or ﬁarrow down by Bill Type (LEA; ROY

RFD)

Download results in Excel Spreadsheet
{if not downloading into Excel, select View All)

PeopleSoft — Customer Information

First search to see if already set up as a Customer
Customer Information
General Information

Find an existing value

Click in Name 1 and enter %Customer’s name

Click

(% for “contains™)

on Search

1f not found in list that is retrieved, click on Clear and
Select Add A New Value to create as a new customer

ETTT AMERICAN®
sl g errnic .=
PORRER
$aarch:
{- My Favorites
= Custorars

[ Generalmfo Y gill To Dpfions ¥ Misceliangous Generaljrfo: 2

=7 Gustomer Information

o Conarel deation. Setile AEP

> Conversations

Custorer I: NEXT

i Reviaw Customer

information *Customar Status; "™
& Repotts :
~ Lerdser ndgoadion ‘Date fulded
I Vendors : '
b Billing ~ “Hame 1 !

t Accounts Recelvable

> Accounts Pavable Name 2:

{ Bet Up FinancialsiSupply

Chaln Currency Conle:

". iﬂ 712009 o

Smce: 12!1?!2009

- Repoiting Tools
[ PeapleTools
- URERTE i S Ea Ty

DBiII Ta Customer

Bill Ty Selection
[ ship To Customer
Ship To Selection
[1Soad To Custesmer
Sold To Salection
(] Brokes Customer

{7 ndirect Customer

_ Courespondence Cust
Correspondence Seigc
Resnit From Customer
Remit From Selection

] Corposate Customer
Comorate Seleclion

Consolidation Custom

_IFederal Customer
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PeopleSoft -- Query For Outlease Revenue

People Tools

Query Manager
Use

Query Manager
select Query

In the blank field, type ARQ PYMTS_BY PMT DETAIL

(or click on the Search bution and select from the list)
click on Run

Business Unit: %
Customer ID: %
Posted Date From:  enter date
Posted Date To:  enter date
Entry Reason LEA
Cellector: LAND GAH

ﬁ Luwery - Miciosofl leteriet Erplorer g
ﬂe Ed\t !iaw chi!ec Iouls

ek by Im‘mrn.un Eknlm. cherl!:‘- I

R ®; \‘1_: '«: i,kEoudn )ma d‘m {f\:_;‘:fv v%:;;"“ ] ,%
Agd-m F;s_, http Jifirhrweh.aepsc. com: PO01/sarvietsficiontserviet Hn00ped/1C T ype~-CuiryBl Chction=[CQryNomel RLaiRQ_FYNTS_BY_PHIT J:Emu. }
{ARU FYNTE_BY_PMT_DETAIL - Paweents By Posted Dave

| susisss TTEN S+ .
CuslomeriD(®x  § Y
Posted Date - From: f—m_ &3

Posted Cate - To il

EnryReasan by | Q
Collector (%): l &
‘ew Rasults

Name  emiy) | Romtine  Frive lype Ileasnn 3 !ol!n.m Pl r.:yrn nl IH bmnurr pesmd[imo | n‘em Stalu\ r nam ilgl?n Hluu

click on View Results

click on Excel Spreadsheet

File, Save As

Name the file and change the type to Microsoft Excel
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~ IN-LEASES
Payables

Procedures for the lease of property for AEP use,
payment for these leases and the maintenance of the records

1128



IN-LEASES o !
In-Leasing

In addition to purchasing properties for Company use, there are situations where it may be more
expedient or economical to lease needed land or facilities for Company use. This would
especially apply where the needs are only temporary. Examples of such leasing activities would
be for office and service buildings, parking facilities, garages, construction storage sites, pole
storage, railroad siding and switches, radio tower and microwave sites.

Lease Provisions

Upon properly authorized requests, Real Estate Asset Management will negotiate leases and
options for leases for certain specified uses.

The requests should include what facilities are required, the minimum and maximum length of
time needed, and whether there should be an option to renew the lease for a specified period.

There are several important provisions of a lease that require agreement between Lessor and
Lessee.

¢  Term - the length of the lease must be specified, together with any option period.

*  Rent- the annual rental is specified, together with the method of payment, Payee’s
name and mailing address.

*  Maintenance — the responsibility for upkeep and maintenance must be specified. The
lease should state the individual responsibilities of both the Lessor and Lessee.

¢  Improvements — any improvements desired by Lessee should be agreed upon. It must
be decided whether Lessec or Lessor will make the improvements.

*  Escalation Clause — leases that extend for a period in excess of five years normally

will have an escalation clause for increasing the rental due to increases in operating
EXpenses. '

®  Description - an accurate description of the premises should be included in the lease.

Approval

A Lease Improvement Requisition (LIA) is required as part of the approval process for a lease
where:

*  the intent is to commit Company funds for more than one year or

®  the commit over the life of the lease exceeds $100,000
The Lease Improvement Requisition will be prepared and submitted for approval by the
department which requested the lease and should be prepared with the same details and
supporting data required for Capital Improvement Requisitions. Real Estate Asset Management
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18 responsible for the preparation and submission of Lease Improvem-t Requisitions for Work
Place Services.

Leases are to be prepared on approved lease forms however for commercial buildings the owner
or management firm will have their own lease form.

Leases to the Company are to be executed by the Real Estate Asset Management Manager who is
the approved signer for real estate transactions.

Executed lcase agreement are entered into LandWorks and the payments for these lease are
generated by this software.

The flow of the lease pmcess 15 as follows -

P Draft lease, amendment or letter of intent comes to Real Estate Records from any AEP
department.

» A FASB test is prepared and send to Lease Accounting — amendments or renewal also need a
FASB test

P A Net Present Value Spreadsheet is prepared as these numbers are needed for the FASB
» Create Project (in PegpleSoft)

P Put Project in PowerPlant

» Do Lease Project Approval Requisition and route for approval

When the Lease Project Approval Requisition is approved by the board

P Create L WO

P Set up Asset in PowerPlant

P Notify Lease Accounting and Assets & Receivables know that the asset is in PowerPlant
P The procedures allows the payment to run through PowerPlant on the 242 account -

If payments over the lifé of the lease totais less than $100,000 it is paid under a lease blanket
notify Workplace Services who will set up an “L” work order. Work Orders and Lease Project

Approval Requisition are set up for the life of the lease.

If a Lease Project Approval Requisition is not set up in PowerPlant payments needs to be made
with the “L” work order using a 931 account.
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FASB

If the term of the lease is less than 1 year or less than $50,000 a FASB is not required. This test

should be done as far in advance as possible but always prior to the execution of the lease
agreement.

The form for the FASB can be found -
H:\Landmgt\Intemal\EXCEL\Carol\Capital vs Operating Leases (Exhibit K).
Form is self-explanatory fill in the blanks

Notes are made on the side of the form regarding any information there is not a place for in the

form — ie — Commitment Letter dated 1/1/11 etc ~ Leased space is 4,000 sq out of a 50,000 sq
building,

Economic life for a building is always 30 years -
Economic life for land is always 99 years
Economic life for towers is always 50 years less # of year we have already occupied

Present Value of Minimum Lease Payments comes from Net Present Value Spreadsheet Total
Annual Lease Cost — a Net Present Value Spreadsheet is needed only if an Lease Improvement
Requisition is needed.

Fair Market Value of Leased Property —

The Fair Market Value ¢ome from the County Auditor’s web site and is the taxable value., You
will be unable to determine a fair market value for towers if we are leasing space on someone

else’s tower and for office space where the leased space is less then 75% occupancy of the entire
building.

If the fair market value cannot be determine make a not on the side of the spreadsheet explaining

why.
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Fe Eft Yew Inoeit Formal Tooks  Dsta  Wikws Heip  inke PP i ' R T
Ny &l 0 - 100 - ¥ Cowesnsis - -RF I EREEBWE B %, BN EE _-F-A~
- T - Tonh e S .

A - % Lease approximately 6,570 square feet in Sute 1480 in the building loceted at 1601 MW Exp y. Oklahoma City, Ok
A . E ] . ‘D E__ . : F G i H | Sood K L3

' 2 Capital Vs Operating Lease Tests
i3 : :
- 4 Amoncwent Commitmant #/2B/2010 JCommtment lettar from Lessor dated 472822010
- 1608 Tower Propoartiss, ‘ ‘ E T
{5 Lessor or Trustee: ue | Date of Agreemont: © 12010
| 6 Cmnar Participont: no o LEA Lasse Ib: o ‘oz
| 7 Lestow Comperry: P50, = Distrlibution Frepored By 0 Teyen \eachman
] CK Stare Priesidents :
- 0 Tite of Agreemenr=  Office | ApprowdEBm . 0 Koy A Smawser
S 9 Lease Typa (Ver/Fimed): Foxed | Approvad by ' S
10
: 11 ‘ : ;7
12 Lease Tests corrasponding 1o FASB 213, if enewer is yes 1o any of the < quadtions balow :
.13 the lecse should b ¢ lassified as Caprial

14
15 1, Does tease TronsTer owmership of property 1o The lzsses €1 The and of The lease Term > g

16

Bk -
18 ,

19 2. boes the liase contain a bargain pure s aption ? [

.20 o o ' ) . vl

T [ S B —

M4 b W\ FASE Test { Datal { Sheatd [}

Reacy _ _ _ wm

The % should be under 920%

This is what the detail sheet looks like

IBR (incremental barrowing rate) goes on the detail sheet for Rate — e-mail Patricia Bourke to

request IBR-

IBR is only needed if we are occupying the entire property and a FMV can be determined
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Cohat + Tenle »H ¥ Phone Di i P
; ! &, P

To Liowne H LeachmanTH 1AEPINERERIN

Bt
Hubject Fw. 1BR R QUanan Omce Lesse #3231

g*_‘ﬂﬁdﬁ!] coitsde e ninar sty betor € prift g s el

L
&
=
o
| ]

Coral & WeerkinTRZIEPN
04126/2010 10,27 AM o

Bujset HBR for Quane OMce Leass FTIZ

PE@ED-CUEE

Pat,
Plesse provide tha BR for the follawiag (ease renewal:

SLBy 119

Term GMN2IDEF1L011
Moy Renl® §175
Total Basic Rent: ¥2,100

Hao iermination clayse

Thanks, -

kuEgd

Carel

Fill out the detail sheet, sheet 2, which is the detail of the payments. Change the sheet to
accommodate the number of payments being made. Payments are shown up to any expiration
clause ic.. if lease is for 6 years but you can cancel after 3 years only show payments for 3 years.

Only take into consideration the rental amount. Charges for operating costs, parking etc are not
considering in this calculation. |

Here is a sample

T
e

in.’i

i

LI

- o
& Rrvp Tl e Dt/ | . Ll il
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Sheet 3 are the instructions — do not delete this information as it needs to remain part of the
document.

Add another page to the spreadsheet and label it FMV, Attach documentation used to establish
the fair market value to spreadsheet.

The FASB is approved by the Real Estate Asset Management Manager prior to being sent to
Lease Account. Upon approval send by e-mail to Gregg Lutz the FASB test along with copies of
leases, amendments, extensions etc... The FASB will be return back to Real Estate Records
along with Lease Accountings comments and approvals,

A FASB test is required for all leases — new — renewals — amendments — any changes to the lease
requires a new FASB,

Lease Project Approval Requisition

If payments over the life of the Iease totals less than $100,000 it will be paid under a lease
blanket and a lease project approval requisition is not needed.

The form for the requisition can be found —
H:/Landmgt/Internal/WordPro/Carol/In Leases/Executive Summaries/201 _ LIs (Exhibit L)

Fill out company name

Fill out project number
Business Line — CCO
Location — Name of facility
Project Title — Name of facility

Brief Description — Leased Property is located at (address). The leased premises consist of
apprx. __ sq. ft.

Business Reason — Discretionary

Regulatory Cost Recovery — send e-mail to Brian K West/CA1/AEPIN, Chad A
Heitmeyer/OR3/AEPIN, asking them to provide the Cost Regulatory Language for GLBU _ -
attached the Lease Project Approval Requisition you are creating.

Fill in Lease Start and End dates

Lease Capital to be authorized comes from the NPV spreadsheet the discounted dollars.

Fill in the cash flow from the NPV spreadsheet
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Project Justification — have the agent who negotiated the lease give you this information,
Other Alternative considered — see what other alternatives were considered.

Conclusion — Summary of the request ‘ L
Associated/future Projects — N/A

Project Mgt — Real Estate Asset management Manager

Req Detail provider — Real Estate Records person creating the requisition

E-mail Requisition and NPV to Jim Rosing, Workplace Services who will route for approvals

Lease Requisitions have to be approved by the board — notification will come back to Real
Estate Records from CP&B and Jim Rosing once the board has approved

Setting vp Lease Assets in PowerPlant

Asset Mgt
Lease

Asset/Comp
Lease/ILR tab

»7—---1:"1"_6iItiﬁ:;‘!“il‘.';!.l';iﬂs;-;—'. - .
¥ O ® O M 2 B &

WHEn  Fofgnt Aootimgme Diphchues P Cabtilater Frink w/imiid

T L S BO& & B ?
Mo

Compary  Lease/LR ' 6L Ascount | Weuk Dudes | UlllpAnct | Lecstion | Compoment | Local Tan | Mies
Select or Choose .
QOna ot iore Lasanr o Lanse _uj iR i
Individugl Leese ] | i
Records rom the . .
List. [15h St Weks Fago Bidg LP | | !
11601 Tower Propasies, LLC |
{555 Officentes Place 11C i
; , wi I
A 4 | AT S SR *
LoassiAeitt  Compony [ LOMSOAstSl Work Ordes  Ullly | AesolLocalion | Cumant Lodte ] Find Assals
Slatus 7 Numbe: Wby Arcount | Caxt i
Lot
it |
Sniant AW |
B
: A< Coitovin |
: o o
Guary
PR : _’I Cancel i

b
Under the Lessor tab find Lessor
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Hi light the Lease
Click on Find Assets
Imtlate (top left hand corner)
ﬁ ‘ LA

$ = O ﬁ'?"jn

Ladt Gt PucMgrec Aozt Momt Daprssivtion  Mhile
O T il

g - ,
‘ Loowed Aszet {D T2V :
Learsd Asret StmE} Cditbed .
Leased Arvet Humber [T ZOVTST !
Duscaphon H —
§ ong [Fescaiphion : .
‘q“m.
Eemal Spatem 7] »
= Extminal System 1D !
: P i w Laars Find Asents |
iy Company! = ; i
PBusiness $rmmsnl ) _-:F Commt |
. Work Drder LT e e ‘! Helresh
L. Pumding Pt Mumives | AN |
I ' | T ,
Ei ' s Work Grder Humber | ) -] _____;wu i
¢ Areet Location Per ] ¢ Ceria :
t : ’ Quary '
i State | : : N

Descnptlon enter the word LPM and the lease number ic.. LPM9345 and the name o acility.
Tab - description will populate in the Long Description - enter to get to a new line and enter the
Lessor’s name

External System — select LPM

External System ID — LPM + lease number-

Select appropriate Company

Select business segment (usually Regulated)

Work Order

Funding Project Number - SS LBLNKT _GEN_ PLT-140 (last 3 digits arec company BU)

Only use this funding project on Workplace Services work order. On the “L” work orders
created by Real Estate Asset Management use the project on the Lease requisition.

Select the correct WO # from drop down

Location — FIND select correct asset (Select major location of Improvements Leased Facilities —
then go to the Asset Location column and start typing the name of the asset hi-lit and select).

1148



Loased Axxed -
Leaced Assot 1D 120411
Loasac Ascol Statuz Comwiltod

1 i Axsel Humber (1204114

Leng l)ua-(:lq.!hnn!Il"- 8526 MoCoanalsville LM Dffice
Unna Cluistin

Tag Numbes |

Extemal Spctnn ILPM

- Extesnal System I

Compary Ohic Pomar - Disks

i Bumness Seoman (Regulatsd
i1 Wodk Duder

Funding Frafect Number ise_ivink{_pen_plt-250

Wik Order Humbe [EZ000188

Locatien

i '

Artel Location ;WM“MM [ . .L:ii‘i

l; sruelnﬂ

Lease Asset 1D will populate-screen print or write down this number

Initiate — new screen comes up
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Do Gl Bmsmn N
¥ B 0O M ¢ ®E S

USICo  ProjMipne AccaMges Dypechcon  fels  Cvcaiinr Print i

5301 PRy

Loosed Asant 1D 7204131 Time Stamp 5AT0 125149
: LR Numbes ; Unor 1B KIETZH
; Lemed heset Status Eommtted Extemal Syziom (LPW X
% Loasnd Axset Humbar FESFEE] Estocrial Spatomm 1D |
: Dessription [LPM 1B Tag mmber |
! konty Dasciption LPM 18023 Updote |
§ " ey & Donha Enzsuch —
i : Loncel
11 FPropertyl ax Mosth . ST
; Wambes ppyormh Colt! TH Aashdual Amount | o
T Cunent Loass Damn | Cont| . S.00  Expeceed Lits|

Interim int=vext 61, Posting Bagi Aakmment Turmination Snler
LonwersioniD _ Date - Date - Daw Py Pmooesde
: : { !
Wt _ c . o -
‘Deoaiplion Compenen StolusiCument Lonse: Dost Commitsd Cost Exfimale. Fuachase i o 1
1 >
‘Recod [ ot1

:
!
M

Fieay

5 ED
xternal system ID (LPM)

External system ID — LPM + the Lease number

Fill in Property Tax Month {(use correct format) (this is the start date)

Cost — total payments for the life of the lease
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———

—— Leared Aveat
Laazad Aseat I Stamp a0 11624
! st Timo Stamo B L Tomibaa |
ILR b ; Ueen 0 K762 d
. Flex Foekds
Loarod Asset Status | Etornal Syeiem [1PH ¥ ““—“-—-—Jl =
| caned Asset Hombe: IHTTE External Sygbiwa 1D W Dist Dol i
Bescription ‘LM BE26 McConnplaville L Oifies Ty Howloes |
Lang Descrphon LPW 9636 McEonmelovile LM Oifce Lipdate
PR Wksd _Sipaan |
PropetyTak Month . ..-— Lawcal i
u...h.]}:,,,...' 2AFi00G Coat|  SHIBIEN0 Mesiiuel Amoumt 1)
Cunend Loaszs Dade g Cunt: $8 Empecied Lils
Jnkoras Indarzat E.L Posting Begn A ki el Trwmintion Salas
Canversion 1) Dae —Pomally Eiocests
| i l i
iDescription Comporront StatucCarent Leats Cott Committad Cosl Eetinete Puroluos D Dotailt 4
3, .

fiescopon; m
Long Destaedian. 1PM 18023
Ardy L Doans Kazsuch
Leacy Companeot Sterer  Comatind Iretacion e Bugin Dat
Puchase Crder; i [ ei/elsiio
Mormiactumer: ! 8L Posti Due:
Hodel: \ 00/00/0080
Sencl Huaber:
Commament: : [17 ]
Cuvent Lease Cort ;
e =

Shotms Curptk Lnass Cost Commsltest Cyst Edimale Pocchass 0 B
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Purchase Order — LPM# - Name of the Office
ents for the life of the lcase

¥ = O 1

Ei
i j Leary Aszet ID: HI T 4T Tima Stamp: ;
i i Leaze Camponont - | 1 Uemn ID: l '
Pl
f | Descaptir: LW BEHE HcCanneliiwiie LM D=
% Long Beceription. ;Whﬁm*m
e [
- Loasn Camponent Stoluz: :ih-ﬂhj‘ Mo 1wl Bengin Db
i Furchass Ordes: PN 0625 WcConnelirvillo LM Difics ﬁ
. Manufacturer: i EL Prrelinng e Bake
i 5 onial Humber i
; Commsmen i S5 00
, Cument Lease Cuost ]
i I - .
{Deacsiption Lomporant Sknnygs Carent Loass Ceaxt C d Cost Exlimate Purchass P
P ; Ddae ||
yo -
[
¢ add b
i 2
Pt 3 i
P = = ’
BT ——— e e e s i
i : Reccmndd EA bl i

Initiate — takes you back a screen - go to CPR Detail Tab—
Company — FIND hi lite company OK

GL Account — hi lite 1011004 (it is always this account number) — OK
Business Segment (click on business segment button) select Regulated - OK
Under the Choose the Criteria: Utility Account — select 39000 — OK — Select
Takes you back to the previous screen
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i
{
i
¥
‘
b
|
|

Lewwwd Avenl Musher g7 CAAset B[

Aroount

Company Bailemeion oot Pe TR DaS

i

GL Acemunt TOTTGRN Cophol LoasesSon e | LoniTer |
Buymess Segment fegulsved Dist Dof |
Functicnal Cluts G anaral Plam
Utitay Account ;mm-sm and Inprovements Yodata mn:
Sab acrrun) Hons _ Gl |
Dwpe Broep .
Wik, Drder SR _
Fumbny Puiec 146 TBINET_SEW_PLT-16) |
Work Oides Numbes [LIg1m1E = —
Location . . LI e e L Fad
Axet Location D angedion Difion [Laased)  SEP : BB 12 e
State TX i
gt e TR 3 - Find | 1
Froapenty Growy 3 Reset |
i
Tretimmunt Uit £ Clagr
Aecond [ ] ol 1 SR FREE

Fear

- o

Select — prope group — find — new screen select

PROPERTY GROUP (select Structures and Improvements) — OK
RETIREMENT UNIT (select Structures and Improvements) (again) OK — select

Lnaxnd Aot Wombes T3

Cumipany Kitaa Power « Distr : “‘-‘—F!‘—"'J Flae !
6. Aeooun! [T TOR Cotiel Knie- B W il [
{ Ao Seguect Raguined Db |
; Funchionst Chass [Gancaal Plant
: Litilry Account 7008 - Eiachass and | uovemant _.___l'."_-'
; Sub Aeneurt ane Cancel
j Depe Gecup |
{ B
Work Ores
; Y [59_LHINKT_OEN_ih 1258 e |
i Wk Order Kuost 2500148 =] B |
H Lacation ] : B - . Fd | S
: Aanct Locahin ScEoneetriie Lonl i ssmgeeort [Loaeg) - 060n : 3500 e
i ) Bt |
; State iGH 2
i e o
g Fropary Groun Euehwss sud i —fed
vo -
% N -pﬂ ¥ mw T ————. [ .
; o e Cew | |
i —
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Flexwliiglg.s tab

g
i :
s
% i Laztad Asset iD° EF:7EE ] Uear IGKEEZE | CPH Detalle |
i : ‘ Pl Fickde
: Assut Clans NomsUset | Loonl T
i Renduinn Switch: Diat Dol
‘ Reg Lepds 1
] Lifg; . LUpdate
3 Comoel |
;S
¥
i
;
:
i
1
:
i
i -
RAacord [£ ] of1 BRI EEREE

Asset Class — 15 land 16 bldg
Rendition Switch — NO — always
New/Used - NEW

Reg. Lease Life ~ in months

Skip the Local tax tab

Dist Def —add — add —-
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Scroll over to WO # - work order will always end in 13 always use task 13 (except on “G” work
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Cost Element — Lease of real prop

Do not sclect asset location, state or division

Tab to Sub Cat — this is the facility number assigned by Workplace services

ABM Act 412

Benefit loc = co ID

Product code S049

Proj ID - OPBLDG

PC BU - SHSVC

1142



Clock on GL Validation
UPDATE

(BOTTOM LEFT)

WRITE DOWN LEASE ASSET ID ON LEASED ASSET TAB
Close window

Refresh on the Leased Asset Mgt — Asset _ Select screen

Click on the Misc tab at the top

Select LPM 1n the External System
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Click on Received

G018
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Exhibit L
LEASE PROJECT APPROVAL REQUISITION

Company: Project Number:

Authorization

Tve: Lease Improvement Version Number: 1
ype:

——

Business Line: COO
Location:

Project Title:

Brief Description:

Business Reason:

Regulatory Cost

Recovery:

Project Lease Start Lease End:

Dates:

Lease Capital to be Au{hbﬁzeﬂ o T { T T T
Lease Capital (%)

Previously Approved Amount 0

This Submission ‘ 0 _ o

Total ($) % : o o e o 10 - }; GpELE T

Note: For new leases, the lease capital amount to be authorized is the “sticker” price of the assel.
For lease renewals, the amouns 1o be authorized is the present value of the iease payments over the
life of the lease.
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Required Signatures

" Date

Authorization  Title Approver Signature
Limits
amt < $ 10m Director Parlet, J.
$10m< amt<  President AEP
$ 20m Transmission or
President AEP
Utilities/COO/EVP
amt = $20m Chairman, President &  Morris, M.
CEQ
CP&B Review  Director, Corporate Martin, J.
Budgeting
2010 O&M Budget Availability for this Authorization: $ ]I;lu dget b Offset

If offset, indicate source and

amount:

Requested future year amounts are included in or offset within the Strategic Plan O&M budget.

Cash Flow
Prior Future

Year Years 2010 2011 2012 Years Total ($)
Lease Capital to o 0 =
be Authorized - Do :
Annual Lease 0 0 0 0
Payment ,
Sublease Offset | , R ! R | 0
Balance Ly 07 0 0 0.

Note: Associated O & M is not approved with this requisition. Operating & Maintenance
dollars, including lease payments, are assumed to be in budget or offset in the pear spen.

Project Justification
Other Alternatives Considered
Conclusion

Associated / Future Projects
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Project Contacts

Contact

Requisition Detail
Provider
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Chap Il Section (B)(9){e)(iv)

Ametican Electric Power
Subsidiaries Columbus Southetn Power Company and Ohio Power Company, DBA as' AEP Ohio
Summary of Compliance with Ohio Administrative Code
SFR Rafarence: Chapter Il Section {(B) (9) () {IV)
Executive Summary Applicant Utilities’
Management Policies, Practices and Qrganization Schedule $-4.2
Administrative and Corporate Services

Real Estate & Workplace Services Department
SER Reference
{B)Y(9)(e)(iv) Records Management and Workplace Services

I. Policy and Goal Settin

The AEPSC Workplace Setvices Department organizes and directs all aspects of workplace service
functions inciuding facility management and planning, new facility design and deployment, financia
budgeting and cost management, records management, multi-functional device management, corporate
travel, library services, print canter management, mall and food services for AEPSC or iis subsidiary
companies, including CSP and OP, doing business as AEP Ohio. :

Policies related to the workplace serviges functions provide guidance designed to increase the efficiency
and productivity of personnel assigned to this function and to achieve maximum economies within the
areas of the department's responsibilities with a high degree of service to other AEPSC departments,
operating companies and customers.

The formation of policies, or revisions to existing policies, derives from a continual review of procedures
and operations by both AEPSC and operating company Workplace Services personnel. A collaborative
team approach is used fo jointly analyze and discuss improvements to existing policies or formation of
new policies. Typical policies addressed include:

= establishing and/or revising system guidelines for the efficient and safe managemant of AEPSC
and operating company facilities;

« obtaining and reviewing competitive proposals;

+ [dentifying new palicies ralated to regulations implemented by federal and state govemnments;
and

» identifying and implementing new policies to support AEPSC and operating company objectives.

Several criteria are used to set goals within these functions. AEPSC and operating company chiectives
serve as the basis for developing goals, along with external factors such as industry norms and standards
and internal benchmarks based on best practices among AEP System companies.

I
Goals are established annually for each functional area within AEPSC. Each goal is discussed with each
department manager {0 determine effectiveness and feasibility of successful completion, Performance
management reviews are conducted annually to review progress related to goa!l atiginment with the
director - Real Estate & Workplace Services. At the end of the year, the accomplishments are analyzed
and new goals established for the following year. Typical AEPSC goals include:

collaboration and adaptability with regards to changing business objectives;
safety performance relative to the job performed;

energy conservation within the facilities managed; and

budgetary and cost adherence relative to stated budget.
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In addition, Workplace services personnal are assigned individual, annual performance goals as part of
the standard performance management review. These goals are reviewed during the employse's annual
review, and new abjectives are established for the next period.

II. Strategic and Long-Range Planning

Long-range planning focusas on identifying the résources needed to effectively meet the requirements of
AEPSC and oparating company financial and business objectives. Requirements are definad ragionally
and consolidated to develop a System view of priorities. These priorities are reviewed regularly by
functional experts and the director - Real Estate & Workpiace Services to ensure objectives:relative to
budget adherence and strategic goals are being achieved. In addition, approved budgetary decisions, and
capital and operating expenditures are a major element in the planning process regarding requirements in
the determination of the level of activities that can be expected.

An example of long-range planning activities compisted by Workplace Services is the devetopmeant of &
five-year forecast for the maintenance of office and service buildings. A forecast is developed for aach
AEPSC and operating company by using a building condition index, which provides a delailed oad map
for when critical building components are required to be maintained or replaced. Projects are evaluated
and prioritized based on meeting the overall AEPSC and operating company cbjectives.

lll. Organizatign Structure

The Workplace Services Department is managed by the director - Real Estate & Workplace Services,
who reports to the executive vice prasident - Enviranment, Safety, Health & Facilities. An organizational
chart of the Workplace Setvices Department is provided as Exhibit 1.

The department is organized into six groups. Five groups, each separately managed by a region manager
- Workplace Services, are aligned with the AEPSC areas and operating companies they serve and
provide facility management, mail, printing and food services. The final group, workplace programs and
projects is divided into two distinct functions, workplace programs and business services. Workpiace
programs, under the direction of the supervisor of workplacs programs, provide ovarsight and
management of programs that are cansistent across the corporation. These consist of the following
services: records management, travel services, library and research services, central reprographic and
convenience printing. Business services, under the direction of the supervisor of major projects and
business services, provides oversight for the design and implementation of new office and service
buildings, corporate engineering, and centralized budgeting and cost management.

AEPSC Workpiace Services Department is responsible for centralized overseeing Workplace Services
functions, aligning processes with overall goals and supporting AEF operating companies, such as AEP
Ohio.

AEP Ohic Workplace Services group is responsible for camying out Workplace Services functions and
supports AEP Ohio operating units CSP and OP.

Following is an overview of each service provided by Workplace Services.

» records management is respongible for storage, retrieval, re-file, retention and the destruction
review process for all physical records siored in intemal and extemnal racords centers. Retention
guidelines also are established and maintained. Physical storage of records for AEPSC and its
subsidiary companies, such as AEP Ohia, is maintained by the records management group.
Litigation guidance is provided by the AEPSC Legal Depariment. Records policy shown as
Exhibit 2.;

* travel services Is responsible for creating a cost-effective, all encompassing travel program that
adheres to federal and industry guidelines and ensures the safety of AEP travelers. In addition,

2
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travel services assists in conferences, meetings and event planning. Travel policy shown ag
Exhibit 3;

« library and research services is responsible for maintaining, circulating and updating resources
such as books, DVDs, periodicals, subscriptions and anline resource databasas along with
assisting in various research requests;

» mail services is a regionalized function that supports AEPSC and its operating compgnies.
Primary responsibilities include receiving, sorting and distributing incoming external and inter-
office mail, as well as small freight items from various carriers. An inter-facility courier route also
is maintained within this department. Centralized oversight ensures the integrity of regionalized
support as well as aligning processes with overall goals and objectives;

« print services is a regionalized function that supports AEPSC and its aperating companies.
Primary responsibilities include all activities necessary fo produce a finishad printed document as
requested. Services extend to electronic file creation as well as document and/or graphic design.

Centralized oversight ensures the integrity of regionalized support, as well as aligning processes
with overall goals and objectives;

« convenience printing is maintained centrally within Workplace Services. It is the responsibility of
this group to ensure that facllities throughout AEP are aquipped with tha most cost-effective print
equipment that best aids in the daily function and responsibilities of the facility occupants. In
addition, service and contractual adherence are monitored and enforced by this group;

» faciliies management is a regionalized function that supports AEPSC and its operaling
companies. Primary responsibilities include ensuring AEPSC and operating company facilities are

maintained and managed at a high level of operation so tenants can succeed and meet company
goals; and

s food serviges plans, directs and supervises operations of dining faciliies, food production, food
service, purchasing, coniracting and quallty control across AEPSC and its operaling companies.

V. Degjision-Making

The decision-making procass for Warkplace Services is handled hased on the needs of AEPSC and its
operating companies. Qveralf direction of the group is communicated by the director - Real Estate &
Workplace Services. Region managers and supervisors are responsible for providing more specific
guidanca to employees within each of their respective organizations.

Each employee is expectet to make decisions relative to their levei of authority in ensuring their area of
responsibility is maintained.

Financial/purchasing and contractual decisions are made In accordance with sach person’s level of

authority by following corporate guidelines and policies while maintaining those authority levels in
accordance with Sarbanes-Oxley requirements.

V. Ring Fencing

The principles of ring fencing in utility regulation were codified in various provisions of the Public Utility
Holding Company Act of 1935, (PUHCA). American Electric Power Company, Inc., {AEP), was a
registered public utility holding company under the PUHCA until that act was repealed in 2005, The
separation of regulated utility functions from non-regulated businesses required by PUHCA and prevaiting
throughout the AEP system has not been altered or diluted as it relates to AEP Ohio since the repeal of
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PUHCA. As a result, AEP Ohio, as constituent public utilities within the AEP system, continues to benefit
from the ring fencing protections set forth in the PUHCA. In practical terms, this means that AEP Ohio:

1. has nat made any invesiment in any entity engaged in a non-regulated business;
has not made loans or extended cradit to AEP or to any affiliale engaged in a non-
regulated business; and

3. has not guaranteed the indebtadness or the obligations of AEP or any affiliate engaged in
a non-regulated business. ' :

AEP Ohio consists of two separate legal entities, Ohio Power Company and Columbus Southern Power
Company. Each AEP Ohio utility is a registered issuer under federal securities acts; each has
independent access to public capital markets through which each continually raises capital. Each AEP
Ohio utility is independently rated by the nationally recognized statistical credit rating agencies. Each AEP
Ohio utility is managed by a board of directors that is responsible for authorizing action, including the
acquisition ar disposition of material assets, issuances of securities, and declaration of dividends, in such
2 way as to preserve the credit ratings and creditworthinese of each antity.

On June 2, 2010, the Commission approved AEP Ohio's corporate separation plans, filed Jyne 1, 2009,
and specifically found that the corporate separation plans were adequately implemented by AEP Ohio in

- accordance with Section 4928.17, Revisad Code, Chapter 4901:1-37, O.A.C., and the orders of the
Commission. (Opinion and Order in Case No. 08-464-EL -UNC). With its carporate separation plans, AEP
Ohio has in place structural safeguards to ensure the independent functioning of the companies and thair
affiliates in a manner which is consistent with the Commission's Code of Conhduct and which rejects
cross-subsidization. The companies' accounting protocols, approach to financial arrangements,
adherence to the Cost Allacation Manual requirements, employee education and training and internal
compliance monitoring each support the goals and policies set out in Section 4928.02, Revised Code.

IV. Controfling Process

The benchmarks and performance indicators used to evaluate effectiveness of Workplace Services in
controlling processes is as follows:

» the costs of providing operations and maintenance activities in servicing our facilities are
benchmarked annually through the international facllities management association in order to
gauge how well Warkplace Setvices performs relative to peers;

+ improvement suggestions, critiques and overall customer satisfaction are requested from
Workplace Services customers on an annual basis to gauge level of performance from the
customer view point. The survey results are reviewed and utilized to devslop goals for
improvement for the next period; and

« internal, environmantal safety and health audits are conducted petiadically in faciliies managed by
Workplace Services to ensure that policies and health requirements are met.

Vil. Internal and External Communications

Internal and external communications are accomplished through a varlety of media — personal and
telephone conversations, meetings (face-to-face and via the web), emails (bath individual and group) in
order ta achieve the cbjectives of Workplace Services.
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Exhibit 1 — Workplace Sarvices Organization Chart
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American Electric Power
Travel and Entertainment

Policy Guide

Exhibit 2 - Travel Palicy
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June 2004

The information in this publication is subject to change and product improvement,

Copies of this and other publications can be obtained through the General Services’ Travel
Services department, a part of Office Services. Address comments to: ‘

AEP Travel Services

1 Riverside Plaza, 16® Floor

Columbus, Ohic 43215

614.716.1882

Copyright © by American Electric Power Service Corporation, 2004. All rights reserved.

No part of this publication may be reproduced in any form ot by any means without written
permisston from AEP.
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Travel and Entertainment Policy Guide

Overview

Intredunction This manual provides detailed information on AEP’s Travel and
Entertainment Policy Guide.

In This Guide  This guide contains the following topics:

Topic See Page
11
Purpose -
12
Responsibilitics
13
Corporate Charge Card
14
General Travel Arrangements ,
15
Air Transportation
18
Rail Transportation
Ground Transportation 18
Lodging 23
“( Telephone Charges 23
' 24
Business Meals _
Laundry Service ' 24
25
Business Entertainment
Per Diem Allowances - 25
9
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25
18
Spouse/Family Expenses as Authorized Business Expenses
Travel Club Memberships 26
Non-Reimbursable Expenses 26
27
Personal Business
Group and Megting Travel 27
Miscellaneous : 27
Documentation 27
Travel and Entertainment Forms 28
3
10
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Purpose

Statement of AEP’s Travel and Entertainment (T&E) Policy is to provide employees

Purpose (authorized to travel on the Company’s behalf) with reasonable
transportation, lodging, meals, and other services necessary to conduct
official business. This policy applies only to travel and entertainment
expenses. The Company’s policy is also to reimburse employees for all
reasonable expenses they incur on business in a timely manner.

Since every situation encountered while traveling on business canilot be
anticipated, each employee shall exercise good judgment and fiscal
responsibility when doing business for the Company.

Whenever possible, employees should obtain prior management approvai for-
any expenditure not specifically covered in the policy. Exceptions to this
policy require prior approval from the employee’s immediate supervisor. It is
the responsibility of all managers to ensure that employees who travel are
aware of and adhere 1o this policy.

Contact Any questions regarding business travel should be referred to General
Information Services in Columbus (200.1882).

11 |
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Responsibilities

Introduction

What are my
Responsibilities

Each individual who incurs business expenses must be guided by the
policies stated herein and is responsible for adhering to these policies.
Individuals who are authorized to approve travel, entertainrnent, and reiated
expenses are responsible for the effective administration of this T&E policy.
Individuals who administer Company resources used for travel and
entertainment are responsible for their proper control and accountability.

In addition to complying with each provision of this T&E policy, each
employee who incurs business expenses is also responsible for obtaining the
approvals required by this policy.

Employees must use the corporate credit card and the AEP travel
department for all business travel arrangements.

It is the responsibility of each employee to ensure that an expense report is
prepared and submitted for T&E business cxpenses incurred by them on
behalf of the Company. An electronic expense report should be completed
within 15 days of each business trip. An employee’s immediate supervisor
must approve exceptions. It is the employee’s responsibility and the
approving supervisor’s responsibility to ensure proper accounting of
expenses and to ensure that all applicable codes of conduct are followed.

Individuals responsible for administering this policy are also responsible for
ensuring that their subordinates are aware of the extent and fimitations of its
provisions before travel and entertainment are undertaken. Furthermore, the
responsible administrator must determine that the travel or entertainment is
necessary to accomplish a legitimate business purpose and that the modes of
transportation, type and extent of entertainment, accommudations, etc., are
appropriatc for that purpose.

Charging another department in an expense account other than the
employee’s department is not allowed. If another department wishes to pay
for an expense, that department should be direct billed or an employee from
that department should incur the expense. According to AEP budget control
practices, expected travel and entertainment expenses should be in the
budget of the department that will incur the expenses. Effective budget
control and supervisory approval is accomplished in the department that
incurs the expenses.

Employees who use or administer Company funds, assets, and other
resources used for travel and entertainment purposes are responsible for
ensuring that any use of these resources has been properly authorized,
proper receipts are provided, and that adequate records are maintained to
ensure that use of these resources is properly controlled and accounied for.

12
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Corporate Charge Card

Objectives

Proper Use

AEP's objectives for T&E activities are to:
1. Obtain as much value as possible from travel expenditures,

2. Reduce the out-of-pocket burden employees bear from paying
business-related travel expenses, and

3. Streamline the accounting process for classifying, paying, and
reporting T&E expenses.

To meet these objectives, AEP has implemented NOVA (New OneCard
Venture Accounting application). A major part of NOVA is the Corporate
Card, a Company charge card issued to an employee to facilitate Company
businass. Corporate Card charges will be posted to the electronic expense
reporting system of NOVA for classification. This card program is Corporate
Liability/Corporate Pay and the Company pays the balance in full each
month. The Corporate Card is intended for business use only.

Use of the Corporate Charge Card for procurement activities is governed by
Corporate Supply Chain Policy.

See the table below for an outline of proper Corporate Card use.

Corporate Employees who will be iraveling on Company business should
Card Approval | obtain a Corporate Card by completing a new card application
found within the Shared Services website. All employees issued
a Corporate Card must ensure that the card is used solely for
Company business purposes on their behalf. Loss of a card is
to be promptly reported to the credit card issuing company and
to Corporate Supply Chain at AEPHQ — 2003189 or 200.3165.

Cash Some travel expenses may not be chargeable to the Carporate
Expenditures | Card. Toll road and bridge fees, parking fees, etc. may require
cash payment. For these expenses, employees may obtain a cash
advance using the Corporate Card. However, these advances
shouid be of a nominal amount. Employees should check with
their supervisor/manager for specific guidelines and limits.

Personal Use | The Corporate Card is issued to an employee to facilitate
Company business only. If a Corporate Card is inadvertently
used for any personal expenses, the employee must designate
these charges as personal on an electronic expense report and is
liable for reimbursing the Campany for these charges. Under no
circumstances should the employee attempt to pay the corporate

card issuing company.

13
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General Travel Arrangements

Travel

Arrangements/
AEP Travel

Traveler Profile

Internet
Bookings

All reservations for airline tickets, car rentals and hotels are required to be
made through AEP Travel. Booking travel exclusively through AEP Travel is
essential to maximizing AEP’s ability to negotiate favorable discounts with
airlines and travel service providers.

AEP Travel
General Travel Information — Audinet 8.200.3332 or 8.200.3333
Toll-free — 888.237.7008
Direct — 614.716.3332
Emergency Service, US and Canada — 800.362.2547 (AEP code:SUI7A)
Emergency Service, International — link to page
Fax — 614.716.1188
Email address: aeptravel@AEP com

AEP Travel offers an online booking system (AEP e-travel) and employees
are encouraged to use this option to make travel reservations whenever
possible. Access the travel web page for additional information.

Each employee will complete a Travel Profile Form, which is found on the
travel web page under FORMS. The first part of the process verifies that the
employee’s corporate information is correct. An email will be sent to the
employee within one week providing authorization to access AEP e-travel.
The employee should continue to update the travel profile online with
relevant business and personal information.

Access AEP e-travel to make any changes to your travel profile. Keeping
your profile updated is important to ensure accurate travel reservations.

On-line booking of air, car and hotel is not allowed because;
e Internet fares are highly restrictive and lack flexibility to change/credit.
* Emergency travel assistance and traveler tracking ability are lost.
¢ Travel data collection and management reports are compromised.
¢ Commissions, rebates and contract incentives are lost.

14
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Air Tranéportation

Air
Transportation

International
Reservations

Corporate
Aircraft

Air travel is authorized only for business destinations that require more than
four hours by car, unless otherwise approved by the employee’s supervisor.
Due to increased time required by airport security measures and the increased
cost of air travel, common sense and good judgment should be used to
determine if it is more time-efficient or economical to drive or take an
alternate method of transportation.

Employees are expected to use the lowest logical airfare available. Advance
booking of travel is key to obtaining the lowest airfares and securing the
traveler’s preferred schedule, Ideally, all reservations should be made at least
seven days in advance, with greater cost savings opportunities possible with
fourteen or twenty-one day advance purchases.

All first class travel should have the prior written approval of an employee’s
SUpPErvisor.

Each manager is responsible for preventing key people from traveling on the
same flight to avoid severe repercussion to the Company in the event of an
accident,

All international travel should be in coach class unless the durations of the
international flight exceed seven hours. In those cases, business class may be
requested. :

AEP Travel provides assistance in obtaining passports and visas. Travelers
will also be advised of the proper documentation necessary for each
destination. Passports and visas require 2 weeks lead-time, depending on the
country of destination.

An employee may travel on corporate aircraft on company business with
approval by a member of the Executive Councilor his/her designee. The
expenses for the use of corporate aircraft are billed to the requesting
department via the SLA (Service Level Agreement). Refer to the Corporate
Aviatipn policy found on the travel web page for information on corporate
aircraft.

Cantinued on next page
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Air Transportation, Continued

Air See details of air transportation in the table below.
Transportation
Details

1 | Obtaining the lowest logical fare may require one or more of the following:
(1) Use of one-stop or connecting flights, (2) Use of alternative airport, (3)
Selection of a flight within a two-hour time window (two hours on cach
side of the requested departure/arrival time).

| Refusal of a lower-cost itinerary will be indicated on exception reports and
sent to appropriate business units.

2 | If changes are necessary after airline tickets have been issued or ‘while you
are cnroute, call AEP Travel or the 24-hour emergency service number and
you will be advised of the best procedure to handle the change. -

3 {If you have to cancel a trip with a nonrefundable airline ticket, in most
cases the value can be applied towards future travel on the same airline
within one year of purchase (minus the airline’s administrative fee). To
maximize the value of the original ticket, apply it towards a tlcket of equal
or greater vatue. Contact AEP Travel to work this out,

4 | In the event an employee loses or misplaces an airline ticket, report this loss
immediately to AEP Travel so a replacement ticket ¢an be issued. A lost
ticket application will be completed by AEP Travel and forwarded to the
appropriate airline for processing and reimbursement to AEP. A lost ticket
fee will be incurred.

5 | AEP Travel should be notified of all unused airline tickets (paper or
electronic) for a refund. Tickets are negotiable documents and refunds
cannot be credited until the ticket is returned to AEP Travel. Credits may
not be reflected on credit card statements for up to 10 weeks.

6 | Frequent flyer or other incentive programs should never influence airline
choices when an acceptable alternative exists at a lower cost.

7 }Occasionally, a trip may combine business and personal travel, as in the
case of extending a business trip to include vacation. Prior approval by the
employce’s supervisor is required whenever business and personal travel is
combined. On these approved trips, the cost of the aitline ticket is a
Justifiable expense provided it does not increase the cost of airfare. If the
cost of the airline ticket increases as a result of personal trave), the
employee will be responsible for the cost difference. AEP Travel will
inform you of the cast of the business portion of the trip and the cost of the
overall trip. Employees should retain sufficient documentation for seven (7)
years to support their submitted expenses in these instances, including
written supervisor approval.

Continved on next page
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Air Transportation, Continued

Air Transportation Details (continued)

8 | An employee may, with supervisory permission, extend the duration of a
trip over a Saturday night to qualify for a lower airfare on condition that the
additional cost of hotel, meals, and ground transportation is less than airfare
savings. The employee is to expense the lesser of the following: (1) regular
lowest logical fare, or (2) the lower-cost airfare with the Saturday night stay
plus additional expenses including lodging, car rental, and meals.
Employees should retain sufficient documentation for seven (7) years to
support their submitted expenses in these instances.

Q@ | Personal travel expenses for family members who accompany employees
while on Company business are generally not reimbursable. AEP Travel
may make personal travel arrangements; however, the related expenses
must be billed directly to the employee.

On rare occasions, thére may be an explicit business necessity for spouses
{ or other family members to accompany employees on a business trip.
Travel expenses for family members will be reimbursed in this situation
only if authorization has been obtained from the employee’s supervisor.

10 { AEP Travel provides assistance in obtaining passports and visas, Travelers
will also be advised of the proper documentation necessary for each
destination. Passports and visas require 2 weeks lead-time, depending on
the country of destination.

10
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Rail Transportation

Rail For rail trips of less than six-hours duration, coach seats should be secured. A

Transpertation  roomette or single duplex may be used on longer-distance trips. Tickets may
be purchased at train stations or through AEP Travel.

Ground Transportation

Ground Travelers should use the most effective and efficient ground transportation.

Transportation  Enterprise Rent-a-Car provides local rental vehicles in AEP’s 11 states. Call

Personal Car
Use

Enterprise directly to make reservations. Phone numbers are available under
“Ground Transportation “ in the Travel web page. Avis and Thrifty will
continue to be used for all airport rentals. AEP Travel will reserve airpott
rentals: Hotel van, limo, and taxi services should be selected on a cost-
effective basis. ‘

Employees using a personal vehicle for business purposes must muintain a
safe operating vehicle that projects the appropriate Company image.
Employees using personal vehicles shall have proof of sufficient insurance
coverage on file with their supervisor/manager. Company requires that
employees carry minimum liability insurance limits of $100,000 / $300,000 /
$50,000. Reimbursement will be made on a mileage basis at the appropriate
rate as provided by the Internal Revenue Service. The AEP standard mileage
rate is included in NOVA. Refer to the Transportation section on the Travel
web page on use of personal vehicle for Company business for additional
details.

Employees should check with their automobile insurance carrier to
understand their personal liability for use of their personal vehicle on
company business. In the event that the employee’s insurance does not cover
the extent of the liability, then the remaining Liability will be bome by the
company, however, the company will not reimburse the employee for any
deductibles described in the employee’s coverage.

Use of personal vehicles on company business is viewed as a convenience to
the employee (in lieu of using a rental vehicle), AEP’s liability coverage is
secondary to the employee’s personal automobile liability insurance, but does
cover amounts greater than the employee’s coverage (minimum Yimits noted
above). AEP provides no collision coverage or deductible coverage for use of
personal vehicles. '

Continued on next page
: 11
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Ground Transportation, Continued

Car Rentals

Collision
Damage
Waiver

International
Ground
Transportation

Authorized
Drivers

Car rental arrangements {except local Enterprise rentals) are required to be
made through AEP Travel to ensure that the applicable corporate rate will be
utilized. At the car rental counter, be sure to ask for any local, promotional
rates that may be in effect at the time. AEP has negotiated car rental rates
with major suppliers. Employees are encouraged to plan their travel to return
the rental car to the renting location to avoid unnecessary drop-off charges.

Employees should rent intermediate or mid-size cars. Arrangements for a
larger vehicle may be necessary if three or more emplovees are traveling
together or to accommodate equipment and luggage being transported.

Employees must use the Corporate card when renting to make sure they are
cavered for collision. (See Collision Damage Waiver below.}

Car rental insurance should be declined for all domestic car rentals. One of
the benefits of the Corporate card is that it provides the collision coverage .
insurance for AEP Rental Vehicles (i.e., for damage to the rental car itself).
This is an extremely important benefit, as AEP does not provide this
coverage.

Employees must use the Corporate card when renting vehicles. Otherwise, if
there is damage to the rental vehicle, the employee will not be able to take
advantage of the insurance benefit.

Additionally, the employee’s personal automobile insurance coverage may
have to respond (and cover the damage to the rental car itself), just as when
an employee is driving his/her personal vehicle on Company business.

Employees should accept all insurance coverage when rentmg vehicles
outside of the United States.

Only AEP employees may drive an AEP rental vehicle. AEP’s car rental
agreements state authorized operators of a rental vehicle as the employee
signing the contract. If additional AEP employees are driving the car then
they need to complete an Additional Authorized Operator Form to ensure that
all drivers are insured under our Corporate card collision demage ihsurance

program.

Continuad on next page
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Ground Transportation, Continued

Personal Use of
Business Rental
Yehicles

Drinking &
Driving
Prohihited

Refue] Rental
Cars

What To Do In
Case Of an
Accident

Liability:
Automobile
Accidents
Involving
Injury or
Damage to the
Public

Employees who may be combining a scheduled vacation with a business trip
may NOT use the business rental car for that purpose. The employee must
return the business rental and obtain a separate rental with a new rental
confract in his’her own name,

QOperating a vehicle on company business while under the influence of
alcohol or drugs is absolutely against Company policy and is prohibited.
Additionally, rental and other insurance coverage may be invalidated if the
driver has been drinking. The driver may be personally responsible for
damages.

All rental cars should be returned to the agency with a full tank of fiel since
the rate charged for refueling by the car rental agency is significantly higher
than at the pump.

The following information pertains fo domestic car rental. International
renters should obtain this information from the rental agency when the
vehicle is obtained.

POLICE REPORT REQUIRED.

‘® The police MUST BE NOTIFIED of any accident involving a rental car.

There are no exceptions.
¢ Do not admit fault.
e Sign no statements except for the police or rental car company.

AEP’s Risk & Insurance Management Public Liability Claim Staff will
respond to, and handle, any claims by the public for property damage or
injuries as a result of an automobile accident. Therefore, the Claim Staff must
be notified immediately (as soon as the police have cleared the accident
scene) of any automobile accident in which the AEP driver is at fauit, or-
where it is unclear or in dispute as to the canse of the accident. If in doubt,
please report the accident to your R&IM Claim staff,

It is the responsibility of the driver of the rental vehicle (and the renter if a

fellow employee was driving) to obtain the following information while at the

scenc of the accident:

¢ Name, address and phone number of other driver(s) and any passengers

» Year, make and model of other vehicle(s) involved

» Extent and Jocation of damage to other vehicle (s) involved

* Name, address and phone number of any wiinesses

¢ Name, address and phone number of the police department and the report
number T

WHO TO CALL: (1) Cherryl W. Eakins @ 614.716.2724 (cell 614.562.2237)

or (2) Betsy Harris @ 614.716.1083 (cell 614.580.6792)

Continued on next {jage 13
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Ground Transportation, Continued

Collision
Damage

Filing the
Claim for
Damage to the
Rental Car

AEP does not provide coverage for the rental vehicle itself, and damage to
the rental car itself is pot handled by AEP’s Risk & Insurance Management
Public Liability Claim Staff.

Rather, it is the responsibility of the employee who rented the vehicle to
coordinate this process with the rental company and the Corporate

MasterCard insurance department.

All AEP employees received the “Guide to Benefits: MasterCard Corporate

Payment Solutions Guide to Benefits” when they received their corporate
MasterCard.

The following information, taken from that Guide, explains (the basics of)
what the employee must do in order to file the insurance claim with the
Corporate MasterCard for repairs to the rental vehicle. It is found on the
bottom, left hand side of Page 2 of the Guide.

1. Call 1.800.MC.ASSIST to obtain a claim form. You must report the
claim within 30 days of the incident or we will not be able to honor
your claim.

2. Complete and sign the claim form. Attach all documentation,
including a copy of:

Your MasterCard receipt

The rental agreement (front and back)

An accident report or the police report

The repair estimate from the rental company

The rental company's Fleet Utilization Log if ‘Loss of use’ is

claimed

3. Submit documents to the MasterCard Assistance Center within 90**
days of the incident, or the claim will not be horored. (**Note: The

rental company will not wait 90 days for their money-submit this
ASAP.)

RS SR

Continued on next page
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Ground Transportation, Continued

Local Car
Rentals

Car Expenses

Enterprise Rent-A-Car Company provides local rental vehicles to employees
for business purposes. The Enterprise Rent-A-Car agreement covers all
Enterprise locations in AEP’s 11 states and adjoining states. Employees, with
their supervisor’s approval, will still have the option of using an appropriate
personal vehicle for business purposes and receiving a mileage
reimbursement equal to the current IRS standard mileage rate. At airports,
due to a negotiated corporate rate, employees traveling on business should
continue to use Avis or Thrifty,

The following are required when renting an Enterprise vehicle:
» AEP corporate code number: K95514
e Driver’s license number of person renting
® AEP OneCard number
» Business Address
¢ Office phone number

Insurance Coverage Note: AEP’s OneCard (MasterCard) provides a cellision
damage waiver for most vehicles rented from Enterprise using the AEP
OneCard. Vehicles not covered under the AEP OneCard program are covered by
the Enterprise Collision Damage Waiver.

Refer to the Fleet website or the Travel website for additional information.
Reservations are to be made directly with Enterprise.

Expenses incurred as a result of a traffic violation are not i'eimbursahle.
Parking fees and toll charges are reimbursable expenscs.
Expenditures that cannot be charged to the Corporate Card should be paid in

cash, and settlement will take place through the expense reporting process.
Reimbursements may be made to the employee’s account via direct deposit.
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Lodging

Accommodations
{Reservations

Making Hotel
Reservations

Billing

Cancellations

Convention or

Reservations for overnight accommodations are to be made at moderately
priced hotels within a reasonable distance from the travel destination.
Preferred AEP hotels are listed in the Hotel Database found by accessing
the Travel web page.

Hotel reservations are required to be made through the AEP Travel
Department. Booking through one source will enable us to negotiate volume
rates. Travelers should choose moderately priced hotels. Preferred AEP hotels
are listed in the Hotel Database found by accessing the Travel web page.

Employees should arrange to pay their hotel bili at checkout. Payment is
required to be made utilizing the AEP corporate card. A copy of the hotel
bill and payment receipt must be maintained and submitted to Accounts
Payable.

Employees are responsible for canceling a hotel reservation that has been
guaranteed for late arrival or for notifying AEP Travel to cancel the
rescrvation. A record of all such cancellations, referring to the canceilation
number and name of the hotel employee taking the cancellation, should be
kept for a minimum of 90 days to resalve any "no show" disputes.

Employees may book through a convention or seminar’s housing bureau to

Seminar obtain the convention/seminar discount. Employees will advise AEP Travel

Bookings of the hotel name/address, so the information can be added to their
reservation record.

Telephone Charges

Business and
Personal
Telephone
Charges

Employees who travel should obtain an AEP Power Calling Card for business
use. To obtain a calling card, an employee’s supervisor should contact
Corporate Supply Chain at AEPHQ at 200.3189.

Employees are reminded to use the Company audinet phone system to
conduct Company business whenever possible.

A personal telephone call to an employee’s home may be made daily when
that employee is out of town on Company business. Calls are to be of
moderate length advising family members of safe arrival, estimated arrival
time back home, etc. :

16
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Business Meals

Overview

Meals Among
Emplovees

Meal Tips and
Other
Gratuities

In general, meal expenses are reimbursable when the employee is on
overnight travel status. Where possible, employees shall use their Corporate
Card for meal costs. Employees should select restaurants that are reasonably
priced for the locality and conducive to the purpose of business to be
conducted. Employees are not to charge meals that are lavish or otherwise
cxtravagant.

Meal expenses may also be charged if the expenses incurred arc for business
entertainment purposes or for meals while working overtime. Individual
luncheon expenses incurred on other than overnight trips are not to be
charged except when incurred while dining with others for business purposes.
Employees should check with their supervisor for specific guidelines.

Employees at the same location are not to entertain one another at the
Company’s expense. However, if it is necessary for a group of employees to
dine together for business purposes, the cost of these meals can be charged.
Prior approval for these types of meals should be obinined from the
appropriate supervisor. The highest level employee should assume
responsibility for the total expense. That employee must list the names, titles,
and business units of the other employees and the reason for the payment.

Tips may be included as part of the total meal cost. As a guideline, 15 percent
of the total bill is considered an acceptable tip. Other gratuities can be
included when confined to reasonable limits as determined by the services
required and received.

Laundry Service

Expenses
Associated
With Laundry
Service

Laundry and cleaning/valet service expenses for business irips consisting of
five or more consecutive days should be charged to a Corporate Card. '
Laundry and cleaning expenses must be reasonable and not exorbitant.

17
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Business Entertainment

Business Each employee will need to review with their supervisor the specific
Entertainment  gpidelines and procedures for business entertainment as it applies to their
Expenses business unit. These ingtructions will provide guidance in making reasonable,

informed, and ethical decisions regarding these types of expenses.

Most business entertainment will consist of business lunches and dinners.
Employees providing these meals should make sure expenses are reasonable
and not extravagant. This entertainment should not become repetitious or
excessive with the same party. Care should be exercised in the frequency of
using a hunch or dinner to discuss business with customers.

If other types of entertainment--like theater or sporting event tickets--are
provided, caution must be used so these will not be construed to improperly
influence or raise questions as to the intended effect on the recipient. In
particular, if the entertainment were to involve government employees,
violations of the law could come into effect.

Travel or entertainment involving political candidates or public office holders
requires prior review by the Legal Department. Under no circumstances will
any travel or entertainment be accorded to persons actively campaigning for
federal, state, or local office.

Business Gifts  Acceptable business gift amounts that are given and received are clarified in
the AEP Code of Conduct. Gifis should be nominal and have approval from
the business unit manager.

Per Diem Allowances

Per Diem Employees temporarily assigned to locations or areas remote from their home

Allowances office may, with the endorsement of the associated depariment supervisor,
request a per diem allowance in lieu of accounting for expenses as incurred.
The per diem allowance will be determined on the basis of recent cost
experience in the area of temporary assignment, and must be appraved in
advanece by a department supervisor. The per diem allowance must not exceed
IRS guidelines. IRS per diem rates can be found by accessing the IRS web
page at www policyworks.gov.
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Spouse/Family Expenses as Authorized Business Expenses

Spouse/Family  Expenses incurred by spouses (or other family members) accompanying

EXPGHS? as employees on Company business will be reimbursed only if there is an
g“q“’”z‘-‘d explicit business necessity for their presence with the employee, and written
usiness

Expenses

authorization has been obtained from immediate supervisor,

Travel Club Memberships

Travel Club The Company will not reimburse dues or fees for memberships in first class,
Memberships  executive or "red carpet” airline clubs or any other travel clubs.

Non-Reimbursable Expenses

Nen- The following list is not all-inclusive; however, these expenses are usually
Reimbursable  considered non-reimbursable. Any exceptions or unusual circumstances
Expenses should be detailed on the electronic cxpense report, and must be approved by

the employee’s rmmediate supervisor.

* & 8 & & & & 4 & ¢ & »

Personal Care Items
Barber/Hair Stylist
Shoe Shine

Toiletries

Personal Entertainment
Books/Magazines
Sporting Events
Theater Tickets
Personal Losses

Baby Sitting

Gifis

Pet Care

Personal Property Insurance
Travel Insurance

Note: Losses of a personal nature, sustained as a result of travel on Company
business, are not reimbursable. The traveler should notify the airline, car rental
agency, or hotel and employee’s personal insurance carrier as soon as the
loss/damage occurs.
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|
Personal Business

Personal
Business

Occasionally, a trip may combine personal and Company business purposes.
In such instances, the Company will reimburse all properly authorized,
business-related expenses; all additional expenses in excess of what would
otherwise have been charged for purely business purposes will be borne by
the employee.

Group and Meeting Travel

Group and
Meeting Travel

Any business unit planning to sponsor meeting travel or that has a group of 10
or more people traveling to the same destination should contact our Travel &
Event Planning Coordinator at andinet 200.1882. Refer to the travel web
page, meeting section, for additional information.

Miscellaneous

Miscellaneous  Minor expenses of a business nature, not normally incurred by an employee

Expenses except when traveling and not specifically covered elsewhere in this guide,
will be reimbursed. These expenses must be explained on the electronic
expense report.

Documentation

Proper Travel and/or entertainment expenses must be documented by submitting an

Documentation

expense report. Receipts for all lodging and foreign travel expenses, and
individual cash expenditures of $75 or more must be maintained seven (7)
years. Only the required receipts (Hotel/Motel stays, single expenditures over
$75, all internationat travel) are to be mailed with the receipts cover sheet to
accounts payable in Canton, OH. :
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VAT Reclaim

Value Added Taxes may be “reclaimed” for certain business expenses
incurred overseas, particularly in Europe and Canada.

International travelers must save original receipts for the following husiness
expenses: lodging, entertainment, gasoline, meals, car rentals, rail travel,
conferences, trade shows, and training courses.

All receipts must be submitted within 15 days upon return with the traveler’s
expense report. Only original, itemized receipts arc acceptable for VAT
reclaim purposes. Charge/credit card receipts are not acceptable. Send
expense reports and all international receipts to 301 Cleveland Ave, S.W.; 3¢
Floor, Canton, OH 44702-1623.

Travel and Entertainment Forms

Corporate
Card Request

Electronic
Expense Report

Traveler
Profiles

An employee designated to 1eceive a Corporate Card must complete a
Corporate Card Request Form and submit it to their immediate supervisor for
approval. Once approved, the form must be sent to procurement setvices for
processing. The online Corporate Card Request Form is found on AEPNOW
under the Credit Card Center.

Electronic expense reports should be completed within 15 days after expenscs
have been incurred except as specified in Section 2. The completed expense
report must be electronically submitted as designated by the employee’s
busmess unit procedures. The online expense form is found on AEPNOW
under NOVA expense reporting,

All expenses reported should be detailed by day except for: 1) airline and rail
transportation which should be reported with the first day’s expenses and 2)
car rental charges which should be noted on the day the billing is rendered to
the employee. .

Daily expenses should be itemized by motel or hotel charges including taxes,
meal expenses inchuling tips, local transportation, telephone calls, etc.

Each traveler should complete a Travel Profile Form, which is found on the
Travel Web page under FORMS. Access AEP e-travel 1o make any changes
to your travel profile. Keeping your profile updated is important to ensure
accurate travel reservations.
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Exhibit 3 — Records Retention Policy
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