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The Ohio Bell AToT P.U.C.O. NO. 20 
Telephone Company A I & I TARIFF Part 2 Section 3 

PART 2 - General Terms and Conditions 3rd Revised Sheet 17 
SECTION 3 - Optional Payment Plans Cancels 2nd Revised Sheet 17 

IV 
1. TERM PAYMENT PLANS (cont'd) 121 

(C) 
D. Prices (cont'd) 

1. Payment Plans (cont'd) 

• Deferred Pavment Option (DPO) (cont'd) 

- Deferred charges (principal plus interest) will be payable each month during the deferral 
period. The uniform monthly payment will be calculated using the loan amortization 
method. 

- All deferred amounts must be paid in full when the customer: 

• Upgrades, downgrades or converts the system for which the charges were deferred; 
or 

• Changes a payment period with an expiration date prior to the expiration date of the 
deferral period; or 

• Moves service elements or software, for which charges had been deferred, between 
jurisdictions; or 

• Disconnects service, for the system, prior to expiration of the selected deferral period. 

- The customer may prepay the total outstanding deferred amounts at any time during the 
selected deferral period. The customer may not prepay less than the total of the 
outstanding deferred amounts. 121 

IV Material now appears on Original Sheet 19 in this Section. 
121 Material formerly appeared on 1st Revised Sheet 16 in this Section. 

Issued: April 1,2008 Effective: April 1,2008 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated June 6, 2007, 
Case No. 06-1345-TP-ORD. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-08-18005 
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1. TERM PAYMENT PLANS (conrd) 
IV 
121 

D. Prices (cont'd) 

1. Payment Plans (cont'd) 

Description Annual Percentage Rate 

Deferred Pavment Option (DPO) 

Interest Rate 15.00% 121 

IV Material now appears on Original Sheet 20 in this Section. 
12 Material formeriy appeared on the duplicate Original Sheet 16 in this Section. 

Issued: April 1,2008 Effective: Apr i l l , 2008 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated June 6, 2007, 
Case No. 06-1345-TP-ORD. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-08-18005 



The Ohio Bell A T o T P.U.C.O. NO. 20 
Telephone Company A I & I TARIFF Part 2 Section 3 

PART 2 - General Terms and Conditions 
SECTION 3 - Optional Payment Plans Original Sheet 19 

1. TERM PAYMENT PLANS (cont'd) IV 

D. Prices (cont'd) 

2. Termination Charges 

Termination of all or a portion of service prior to term expiration will result in charges as 
described below: 

• Removal of service elements from a system for which the current payment period is longer 
than one month will not affect the expiration date of the remaining service elements. 

• Removal of service elements that are unique will be subject to the termination charge for 
that specific unit. 

• Removal of service elements that are not unique (e.g. removal of one of two or more units of 
the same type of service element) will be subject to the following provisions: 

- The specific service elements no longer desired by the customer will be removed. 

- The lowest termination charge for the service elements removed will apply. 

The termination liability applicable to service furnished under a TPP is dependent upon the 
payment period available and selected by the customer. Except as otherwise provided in this 
tariff, termination charges are as follows: 

For service term agreements which become effective on or after May 3, 2004 customer 
termination liability for cancellation of service shall be equal to: 

• Any unpaid Special Construction or nonrecumng charges (excluding any waived charges); 
plus 

• Fifty percent (50%) of all recurring charges for the remaining months of the customer's term IV 

IV Material formerly appeared on 2nd Revised Sheet 17 in this Section. 

Issued: April 1, 2008 Effective: April 1,2008 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated June 6, 2007, 
Case No. 06-1345-TP-ORD. 

By Connie Browning, President, Cleveland, Ohio 

TFANo. OH-08-18005 



The Ohio Bell AToT P.U.C.O. NO. 20 
Telephone Company A l & l TARIFF Part 2 Section 3 

PART 2 - General Terms and Conditions 
SECTION 3 - Optional Payment Plans Original Sheet 20 

1. TERM PAYMENT PLANS (cont'd) IV 

D. Prices (cont'd) 

2. Termination Charges (cont'd) 

For service term agreements in effect prior to May 3, 2004 termination charges are as follows: 

• For one month, no termination charge applies. 
• For 12 to 24 months, the termination charge is equal to 6 months of payments or 50% of the 

remaining amount due, whichever is less. 
• For 36 to 120 months, the termination charge is equal to one half of the variable term option 

selected or 60% of the remaining amount due, whichever is less. 

Where major rearrangements of the service elements left in service are required as a result of a 
partial discontinuance, the expense incurred by the Company for such rearrangements will be 
billed to the customer in addition to the termination charges specified or, at the option of the 
customer, termination charges on the entire installation will be billed to the customer and a new 
contract period for the service elements as rearranged will commence. 

Commission approval of the above termination liability language is not intended to indicate that 
the Commission has sanctioned any particular legal result should a dispute arise between the 
parties. In the event of dispute signators to such contracts may pursue whatever legal remedies 
they deem appropriate to resolve the dispute. IV 

IV Material formeriy appeared on 1st Revised Sheet 18 in this Section. 

Issued: April 1,2008 Effective: April 1,2008 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated June 6, 2007, 
Case No. 06-1345-TP-ORD. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-08-18005 
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The Ohio Bell - _ _ P.U.C.O. NO. 20 
Telephone Company A T & T TARIFF Part 2 Section 4 

PART 2 - General Terms and Conditions 2nd Revised Sheet 1 
SECTION 4 - Temporary Suspension of Service Cancels 1st Revised Sheet 1 

1. TEMPORARY SUSPENSION OF A PORTION OF SERVICE 

A. At the request of a customer and where equipment arrangements permit, a portion of a service, 
as set forth below, will be suspended temporarily without termination of contract. 

1. Temporary suspension of a portion of a service is available in connection with dormitory 
stations of a Centrex system and dormitory individual lines for a period not to exceed four 
months. 

Suspension of Service, except for donnitory Service station lines, is not offered for Centrex 
Systems. 

2. Temporary suspension is available in connection with the following items of equipment for a 
period not to exceed nine months: 

Attendant positions of Centrex and Exhibition Hall Services. 

Note; At least one attendant position of a system shall be retained in service during a period 
of temporary suspension. 

B. A portion of a service may be suspended temporarily prior to the expiration of the initial contract 
period. When service is so suspended, such contract period shall not be extended by the length 
of the period of suspension. 

C. Neither inward service nor outward service shall be provided during the period of suspension on 
the portion of a service suspended. 

D. Temporary suspension of a portion of a service and its restoral are subject to the receipt of the 
customer's request in sufficient time to permit the Company to effect the necessary (T) 
arrangements. 

E. The Company reserves the right to refuse temporary suspension of service in the case of a (T) 
customer whose account is delinquent. 

F. Rates and Charges 

1. The applicable monthly rate per temporarily suspended dormitory station or dormitory individual 
line is the amount specified in 2. following. 

2. The monthly rate for temporarily suspended items is fifty percent of the monthly rate specified 
for such items in the appropriate sections of this tariff. 

3. An additional charge based on expense incurred by the Company applies to rearrangements of (T) 
equipment required in connection with temporary suspension of a portion of equipment. 

Issued: November 30,2007 Effective: November 30,2007 
In accordance with an Onder issued by the Public Utilities Commission of Ohio, dated January 6, 2003. 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 

TFANo. OH-07-17820 



The Ohio Bell - — _ P.U.C.O. NO. 20 
Telephone Company A l & l TARIFF part 2 Section 4 

PART 2 - General Terms and Conditions 2nd Revised Sheet 2 
SECTION 4 - Temporary Suspension of Service Cancels 1st Revised Sheet 2 

1. TEMPORARY SUSPENSION OF A PORTION OF SERVICE (cont'd) 

F. Rates and Charges (cont'd) 

4. In the event a portion of a service which is subject to an initial contract period of one month is 
temporarily suspended prior to the expiration of that one month period and subsequently 
discontinued, a minimum charge of one month's tariff rate for the item involved will apply in 
addition to the charges for the period of suspension. 

5. A minimum charge of one month's tariff rate for the provision of each item of equipment is 
applicable to each item of equipment between periods of suspension. 

2. TEMPORARY SUSPENSION OF RESIDENCE SERVICE 

A. At the request of a customer and where equipment arrangements permit, temporary suspension 
of any grade of residence service will be provided for a period not to exceed nine months. 
Calling persons will be infonned that the service is temporarily suspended at the request of the 
customer. 

B. Temporary suspension of service is provided for a customer's entire residence service, not for a 
portion thereof. 

C. Neither inward service nor outward service shall be provided during the period of suspension on 
the service suspended. 

D. Temporary suspension is not applicable to directory listings. 

E. Temporary suspension of service and its restoral are subject to the receipt of the customer's (T) 
request in sufficient time to permit the Company to effect the necessary an^angements. 

(T) 
F. The Company reserves the right to refuse temporary suspension of service in the case of a 

customer whose account is delinquent. 

G. Rates 

Monthlv Rate USOC 
1. Temporary suspension of residence service, 

each period of suspension. $5.10 SUS 

2. A monthly recurring rate equal to 50% of the end-user access line charge, as specified in 
Part 4, Section 2 of this Tariff, will also apply. 

Issued: November 30, 2007 Effective: November 30, 2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 

TFANo. OH-07-17820 



PART 2 - SECTION 4 
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The Ohio Bell AToT P.U.C.O. NO. 20 
Telephone Company A l & l TARIFF Part 2 Section 4 

PART 2 - General Terms and Conditions 
SECTION 4 - Temporary Suspension of Service Original Sheet A 

Material formerly located on sheets 1 and 2 now also located in the AT&T Ohio Guidebook, Part 2, (N) 
Section 4, for non-residential tier 2 service. (N) 

Issued: April 1,2008 Effective: April 1,2008 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated June 6, 2007, 
Case No. 06-1345-TP-ORD. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-08-18005 
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The Ohio Bell A T T P.U.C.O. NO. 20 
Telephone Company A I & I TARIFF Part 2 Section 5 

PART 2 - General Terms and Conditions 2nd Revised Sheet 1 
SECTION 5 - Construction Charges Cancels 1st Revised Sheet 1 

1. SPECIAL SERVICES 

A. Construction Charges 

1. General Regulations 

a. All rates and charges specified in this tariff contemplate the establishment of service without 
abnormal or excessive expense to the Company. Under certain conditions, as outlined in this (T) 
paragraph A, nonrecurring charges, hereinafter referred to as construction charges, will be 
applied to cover all or a part of the abnormal or excessive expense incurred by the Company (T) 
in the establishment of service. Payment of construction charges will be required prior to the 
commencement of the wori^ with which such construction charges are associated. 

b. Where construction has been started in order to furnish service to an applicant and the 
application for service is cancelled prior to the establishment of service, the applicant shall be 
required to reimburse the Company for the estimated loss resulting from such construction. (T) 

c. Where facilities constructed on private right of way are used as a part of the Company's (T) 
general distributing plant, the regulations and construction charges to be applied shall be 
those specified for the construction of facilities on public highways, but when not so used, the 
regulations and constnjction charges to be applied shall be those specified for the 
constnjction of entrance facilities. 

d. Such facilities and construction work as may be provided by an applicant, as hereinafter set 
forth, shall be subject to the approval of the Company. (T) 

e. The customer does not obtain any rights of ownership or otherwise in facilities provided by 
the Company, whether or not construction charges are applied. All facilities provided by the (T) 
Company shall be under its exclusive control and, except as hereinafter specifically provided, | 
shall be maintained and replaced by and at the expense of the Company. (T) 

f. All facilities provided by the customer shall be owned by the customer, but shall be under the 
exclusive control of the Company while used for the fumishing of service by the Company. (T) 
Maintenance and replacement of such facilities shall be at the expense of the customer. 

g. Permanent facilities on public highways wilt be provided by the Company without the (T) 
application of construction charges. 

Issued: November 30, 2007 Effective: November 30, 2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-07-17820 



The Ohio Bell AToT P.U.C.O. NO. 20 
Telephone Company A l & l TARIFF Part 2 Section 5 

PART 2 - General Terms and Conditions 1st Revised Sheet 2 
SECTION 5 - Construction Charges Cancels Original Sheet 2 

1. SPECIAL SERVICES (cont'd) 

A. Construction Charges (cont'd) 

1. General Regulations (cont'd) 

h. A buried wire or buried cable type of facilities will not be provided where, in the judgment of 
the Company, conditions are unsuitable and the use of such type of facilities may interfere (T) 
with the furnishing of efficient telephone service. 

i. When an applicant is so located that it is necessary for the Company to obtain right of way to (T) 
furnish service, the applicant may be required to pay the cost (including rental) of securing 
and retaining such right of way. 

j . Where rearrangement of any facilities provided by the Company on private property is made (T) 
at the request of or to meet conditions imposed by the customer, the expense incurred by the 
Company for such rearrangement shall be borne by the customer. (T) 

2. Temporary Facilities 

Where the Company constructs temporary facilities, the applicant will be required to pay the (T) 
expense incurred by the Company for such construction, plus the estimated cost of removal of (T) 
such facilities, less the estimated salvage value of the material recovered upon removal of such 
facilities. Temporary facilities are: 

a. facilities constructed in advance of construction of permanent facilities and removed upon 
completion of the construction of permanent facilities, and 

b. facilities which will probably be used only for a short term and with respect to which there 
is no immediate prospect of reuse in place for another applicant. 

3. Permanent Entrance Facilities 

Entrance facilities are those facilities which extend from the point of entrance on private 
property to the premises in which service is located. The Company will construct permanent (T) 
entrance facilities subject to a. through c. following. 

Issued: November 30, 2007 Effective: November 30, 2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President. Cleveland, Ohio 
TFANo. OH-07-17820 



The Ohio Bell - — — P.U.C.O. NO. 20 
Telephone Company A l & l TARIFF Part 2 Section 5 

PART 2 - General Terms and Conditions 1st Revised Sheet 3 
SECTION 5 - Construction Charges Cancels Original Sheet 3 

1. SPECIAL SERVICES (cont'd) 

A. Construction Charges (cont'd) 

3. Permanent Entrance Facilities (cont'd) 

a. Pole Lines 

(1) When the Company constructs permanent entrance facilities of a pole line type, the (T) 
applicant shall be required to pay the expense incurred by the Company for that portion of (T) 
the pole line as is in excess of 1,000 feet, measured along the proposed path of 
construction. 

(2) When the Company attaches its entrance facilities to poles of others located on private (T) 
property, the charges to be applied, where expense is incurred by the Company either for (T) 
purchase of an interest in or rental of contacts on such poles, are the same as those which 
would be applicable if a pole line were constructed by the Company. When such poles are (T) 
used by the Company for attaching its entrance facilities without expense, no construction (T) 
charges shall apply. All other regulations and requirements of both the owner of such pole 
lines and the Company with respect to such joint use shall apply. (T) 

The decision as to whether poles of others are suitable for the attachment of the 
Company's facilities rests with the Company. (T) 

b. Buried Facilities 

(1) When the Company constructs permanent entrance facilities of a buried wire or buried (T) 
cable type, the applicant shall be required to pay the expense incurred by the Company for (T) 
excavation and fill-in for that part of the entrance facilities so constructed as is in excess of 
1,000 feet in length, measured along the proposed path of construction, provided that the 
applicant is located in territory where such type of facilities is used for the Company's (T) 
general distributing plant, and such type of entrance facilities would normally be provided. 

(2) Except as otherwise provided in (1) preceding, the fumishing of buried entrance facilities is 
not considered nonnal, and when buried entrance facilifies are provided, the applicant shall 
be required to pay charges as specified in (1) preceding, plus the additional expense 
incurred by the Company as described in 5. following. (T) 

Where a buried wire or buried cable type of entrance facilities is provided by the Company (T) 
in cases where such type of facilities is not considered normal, the customer shall be 
required to pay for all excavation and fill-in in connection with maintenance and 
replacement of such buried wire or buried cable type of entrance facilities. 

Issued: November 30, 2007 Effective: November 30, 2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 

TFANo. OH-07-17820 



The Ohio Bell - _ _ P.U.C.O. NO. 20 
Telephone Company A l & l TARIFF part 2 Section 5 

PART 2 - General Terms and Conditions 2nd Revised Sheet 4 
SECTION 5 - Construction Charges Cancels 1st Revised Sheet 4 

1. SPECIAL SERVICES (cont'd) 

A. Construction Charges (cont'd) 

3. Permanent Entrance Facilities (cont'd) 

c. Conduit 

Where a conduit type of entrance facilities is required, construction charges do not apply; 
however, the applicant is required to provide, in place, suitable conduit fnDm the point of 
entrance on his private prciperty to the premises in which service is to be furnished, except 
where the Company, in its sole discretion, initiates the installation or maintenance of such 
conduit as part of modernizing the network. 

4. Facilities (Other Than Entrance Facilities) Confined to the Same Continuous Property 

a. Except where the Company, in its sole discretion, initiates the installation or maintenance of 
such conduit as part of modernizing the network, the applicant or customer will be required to 
provide: (1) poles and fixtures in place where a pole line type of facilities is used; (2) conduit 
in place where a conduit type of facilities is used; and (3) excavation and fill-in where a buried 
wire or buried cable type of facilities is used. 

b. The Company will provide wire or cable on such poles, cable in such conduit and buried wire (T) 
or buried cable in such excavations, in accordance with the regulations and at the rates and 
charges specified for non-regulated Premises Work and Materials. 

c. Where a buried wire or buried cable type of facilities is provided by the Company on private (T) 
property, other than for entrance facilities, the customer shall be required to pay for all 
excavation and fill-in in connection with maintenance and replacement of such buried wire or 
buried cable type of facilities. 

Issued: November 30. 2007 Effective: November 30, 2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-07-17820 



The Ohio Bell A T T P.U.C.O. NO. 20 
Telephone Company A l & l TARIFF Part 2 Section 5 

PART 2 - General Terms and Conditions 1 st Revised Sheet 5 
SECTION 5 - Construction Charges Cancels Original Sheet 5 

1. SPECIAL SERVICES (cont'd) 

A. Construction Charges (cont'd) 

5. Special Types of Construction or Facilities 

a. Outside Construction or Facilities 

When an applicant requires a special type of construction or a type of facilities not normally 
provided, or where the conditions imposed by the applicant, such as the time and place 
involved, make the installation abnormally or excessively expensive, the applicant shall be 
required to pay the addifional expense incurred by the Company; i.e., the difference between (T) 
the expense incurred by the Company for such construction, facilities or installation and the (T) 
expense which would othenvise be incurred for a normal type of construction or facilities or a 
normal installation. 

Issued: November 30, 2007 Effective: November 30, 2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-07-17820 
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The Ohio Bell AToT P.U.C.O. NO. 20 
Telephone Company A l & l TARIFF Part 2 Section 5 

PART 2 - General Terms and Conditions 
SECTION 5 - Construction Charges Original Sheet A 

Material formeriy located on sheets 1 through 5 now also located in the AT&T Ohio Guidebook, Part 2, (N) 
Section 5, for non-residential tier 2 service. (N) 

Issued: April 1, 2008 Effective: April 1, 2008 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated June 6, 2007, 
Case No. 06-1345-TP-ORD. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-08-18005 
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The Ohio Bell AToT P.U.C.O. NO. 20 
Telephone Company A l & l TARIFF Part 2 Section 7 

PART 2 - General Terms and Conditions 1st Revised Sheet 1 
SECTION 7 - Special Service Arrangements Cancels Original Sheet 1 

1. SPECIAL SERVICE ARRANGEMENTS 

A. The rates and charges quoted in this tariff and in all other tariffs of the Company, contemplate the (T) 
use of equipment and apparatus of a type, arrangement, color, and finish which are considered 
standard by the Company. (T) 

B. Special equipment is 

1. Equipment not considered standard by the Company; (T) 

2. Equipment of a type not considered standard by the Company; (T) 

3. An arrangement, not considered standard by the Company, of standard equipment; (T) 

4. An assemblage, not considered standard by the Company, of standard equipment; (T) 

5. Any combination thereof; 

6. A modification of standard equipment, either by way of an additional or supplemental item, 
device, or feature, or by way of an omission of an item, device, or feature, or by way of a 
modification which does not involve either an addition, a supplement or an omission; or 

7. The use of equipment, otherwise standard, for a purpose for which such equipment is not 
considered standard by the Company; and for which specific rates or charges are not set (T) 
forth in the tariffs of the Company, fumished in connection with a communication service or | 
equipment supplied to a customer under the provisions of a tariff of the Company, because (T) 
of the peculiar circumstances of the operations, location, or desires of such customer. 

For the purposes of this definition, "equipment" includes circuits, channels and other 
facilities. 

C. Special equipment or service arrangements requested by a customer will be fumished wherever 
possible, if the fumishing of such special equipment or service arrangements is not detrimental to 
any of the services or equipment of the Company and is not in conflict with prohibitions, (T) 
limitations or restrictions set forth in Company tariffs. Such special equipment or service (T) 
arrangements will be furnished at rates or charges based upon costs incumed. 

D. Where such special equipment or service arrangement consists of a modification of standard 
equipment or the use of equipment, othenwise standard, for a purpose for which such equipment 
is not considered standard by the Company, rates or charges based upon costs incurred may be (T) 
determined by adding to the rates or charges appticable to said standard equipment the costs 
incurred in modifying, or adapting for special use, said standard equipment. 

Issued: November 30, 2007 Effective: November 30, 2007 
In accordance with an Order issued by the Public Ufilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning. President. Cleveland. Ohio 
TFANo. OH-07-17820 
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The Ohio Bell AToT P.U.C.O. NO. 20 
Telephone Company A l & l TARIFF Part 2 Section 7 

PART 2 - General Terms and Conditions 
SECTION 7 - Special Service Arrangements Original Sheet A 

Material formeriy located on sheet 1 now also located in the AT&T Ohio Guidebook, Part 2, Section 7, (N) 
for non-residential tier 2 service. (N) 

Issued: April 1,2008 Effective: April 1,2008 
In accordance with an Order issued by the Public Ufilities Commission of Ohio, dated June 6, 2007, 
Case No. 06-1345-TP-ORD. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-08-18005 



The Ohio Bell A T o T P.U.C.O. NO. 20 
Telephone Company A l & l TARIFF Part2 Section 7 

PART 2 - General Terms and Conditions 2nd Revised Sheet 1 
SECTION 7 - Special Service Arrangements Cancels 1st Revised Sheet 1 

1. SPECIAL SERVICE ARRANGEMENTS 

A. The rates and charges quoted in this tariff and in all other tariffs or Guidebooks of the Company, (C) 
contemplate the use of equipment and apparatus of a type, an-angement, color, and finish which 
are considered standard by the Company. 

B. Special equipment is 

1. Equipment not considered standard by the Company; 

2. Equipment of a type not considered standard by the Company; 

3. An arrangement, not considered standard by the Company, of standard equipment; 

4. An assemblage, not considered standard by the Company, of standard equipment; 

5. Any combination thereof; 

6. A modification of standard equipnrtent, either by way of an additional or supplemental item, 
device, or feature, or by way of an omission of an item, device, or feature, or by way of a 
modification which does not involve either an addition, a supplement or an omission; or 

7. The use of equipment, othenwise standarcl, for a purpose for which such equipment is not 
considered standard by the Company; and for which specific rates or charges are not set forth in 
the tariffs of the Company, furnished in connection with a communication service or equipment 
supplied to a customer under the provisions of a tariff of the Company, because of the peculiar 
circumstances of the operations, location, or desires of such customer. 

For the purposes of this definition, "equipment" includes circuits, channels and other facilities. 

C. Special equipment or service arrangements requested by a customer will be furnished wherever 
possible, if the furnishing of such special equipment or service arrangements is not detrimental to 
any of the services or equipment of the Company and is not in conflict with prohibitions, limitations 
or restrictions set forth in Company tariffs. Such special equipment or service arrangements will 
be furnished at rates or charges based upon costs incurred. 

D. Where such special equipment or service arrangement consists of a modification of standard 
equipment or the use of equipment, otherwise standard, for a purpose for which such equipment is 
not considered standard by the Company, rates or charges based upon costs incurred may be 
determined by adding to the rates or charges applicable to said standard equipment the costs 
incurred in modifying, or adapting for special use, said standard equipment. 

Issued: April 1,2008 Effective: April 1,2008 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated June 6, 2007, 
Case No. 06-1345-TP-ORD. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-08-18005 
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THE OHIO BELL 
TELEPHONE COMPANY AT&T 

Tariff 

PART 2 - General Terms and Conditions 
SECTION 8 - Promotional Service Offerings 

P.U.C.O. NO. 20 
PART 2 SECTION 8 

3rd Revised Sheet No, 1 
Cancels 

2nd Revised Sheet No. 1 

PROMOTIONAL OFFERINGS 

The Telephone Company may from time to time offer special promotions of 
various services offered under this tariff in order to attract new 
customers and/or increase existing customer awareness of the specially 
promoted tariff service. 

Promotional prices offered for a period greater than 90 days to the same 
class of customers within a 12-month period will be offered for resale 
at wholesale rates. The 12-month period begins on the first day the 
promotional price is offered. Notification of promotional offerings 
will be provided on one day's notice to the Public Utilities Commission 
of Ohio as an addendum to this tariff. 

(D) 

Issued: October 4, 2006 Effective: October 4, 2006 

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 



The Ohio Bell A T X P.U.C.O. NO. 20 
Telephone Company A T & T TARIFF Part 2 Section 8 

PART 2 - General Terms and Conditions 4th Revised Sheet 2 
SECTION 8 - Promotional Sen/ice Offerings Cancels 3rd Revised Sheet 2 

2. PROMOTIONAL OFFERINGS - ADDENDUM 

Centrex Thank You for Renewing Promotion (N) 

A Centrex Thanl< You for Renewing promotion will run from December 10, 2007 through 
December 9, 2008. Eligible customers are: 

• month-to-month Centrex customers, 
• renewing Centrex Term Payment Plan contract customers, or 
• Win/Winback customers 

who choose either a three, five or seven year term payment plan period. 

Eligible customers will receive a credit of $40.00 per line, for up to 30 lines, for each Centrex line 
purchased under contract with a maximum $1200.00 credit. 

The customer must have 12 months or less on an existing contract or currently be on 
month-to-month rates. The customer must commit to the highest line category possible given 
the number of Centrex lines purchased under contract. The customer must contract for Centrex 
Service for a three, five or seven year period. The contract must be dated between 
December 10, 2007 and January g, 200g. The service must be installed by February 10, 2009. 

In addition to the eligibility criteria noted above, the customer must not have had service 
disconnected for nonpayment, and not have any past due bills for regulated service owed to the 
Company. 

This promotion is not available to customers with Centrex provided under an Individual Case 
Basis contract. This promotion may be combined with the Centrex Nonrecurring Charge (NRC) 
Waiver promotion. (N) 

Issued: December 10, 2007 Effective: December 10, 20i 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 
2003. Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-07-17868 



THE OHIO BSLL 
TELEPHONE COMPANY AT&T 

Tariff 

PART 2 - General Terms and Conditions 
SECTION 8 - Promotional Service Offerings 

P.U.C.O. NO. 20 
iPART 21 ISECTION 8| 

2nd Revised Sheet No. 3 
Cance l s 

1st Revised Sheet No. 3 

2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 

"Big Easier" Promotion 
(D) 
(N) 

A promotional offer will be available to all eligible business customers 
from August 15, 2005 through November 30, 2006. Eligible business 
customers will receive a single monthly recurring rate of $33.00 for 
each of their exchange access lines, unlimited local usage, Caller ID 
and rotary hunting on each line, if they agree to a 2-year term 
commitment. 

The customer must be an existing customer that currently spends at least 
$750,000 monthly in local voice services for all their eligible business 
locations in ATST Ohio, ATfiT Arkansas^ AT&T California, AT&T 
Connecticut, AT&T Illinois, AT&T Indiana, AT&T Kansas, AT&T Michigan, 
AT&T Missouri, AT&T Nevada, AT&T Oklahoma, AT&T Texas and 
AT&T Wisconsin, collectively. 

The customer must subscribe to Non-Residence Exchange Access Line 
Service to be eligible for the '̂Big Easier" rate shown above. 

The customer must include all business access lines in existing or new 
locations added during their term in all thirteen of the above listed 
states under the "Big Easier" plan. 

The customer must have 50 lines or less per location for all locations 
in all thirteen of the above listed states to be eligible. 

"Big Easier" cannot be combined with any other plan or package that 
includes discounted monthly exchange access line service and features. 

Additional business access lines and locations may be added by the 
customer during the term agreement. New lines and locations will be 
counted toward the multi-state revenue requirement. All nonrecurring 
charges will be waived for new installations. 

If during any given month of the customer's term commitment, the 
customer does not spend a minimum monthly average in local voice 
services with AT&T of $750,000 during the last previous twelve months, 
the customer will no longer qualify for the promotional rate and will 
revert to the applicable individually tariffed rates shown in this 
Tariff 

Upon expiration of the term agreement, if the customer does not select a 
new "Big Easier" or other term agreement with AT&T, the rates for each 
AT&T Ohio component of the "Big Easier" promotion will revert to the 
applicable individually tariffed rates shown in this Tariff. The 
customer may renew or extend this agreement at any time for a new term 
period {during or after the expiration of the term) as long the total 
term period is 2-years or greater. (N) 

Issued: August 15, 2006 Effective: August 15, 2006 

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
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TELEPHONE COMPANY AT&T 

Tariff 

PART 2 - General Terms and Conditions 
SECTION 8 - Promotional Service Offerings 

P.U.C.O. NO. 20 
PART 2 SECTION 8 

2nd Revised Sheet No. A 
Cancels 

1st Revised Sheet No. 4 

2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 

(D) 

"Big Easier" Promotion (cont'd) (N) 

Customers who terminate their entire service prior to the 2-year term 
commitment will be assessed termination charges equal to 50% of the 
monthly recurring charges for each business exchange access line 
currently under the term agreement in AT&T Ohio, times the number of 
months remaining on the term. 

Termination charges do not apply if during the term agreement: 1) the 
customer upgrades to another AT&T local access line discount plan with a 
term equal to or greater than the term period remaining on the "Big 
Easier" term agreement, and 2) the minimum monthly revenue local voice 
service commitment is equal to or greater than that of the "Big Easier" 
package. 

Customers may move or disconnect entire locations without incurring 
termination charges, as long as the minimum monthly revenue commitment 
is maintained. (J^) 

Issued: August 15, 2006 Effective: August 15, 2005 

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 



THE OHIO BELL 
TELEPHONE COMPANY AT&T 

Tariff 

PART 2 - General Terms and Conditions 
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P . U . C . O . NO. 20 
[PART 2| jSECTION 8 

7 t h R e v i s e d S h e e t No. 5 
C a n c e l s 

6th Revised Sheet No. 5 

2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 

Centrex Nonrecurring Charge (NRC) Waiver Promotion 

A Centrex NRC promotion will run from May 3, 2007 through 
April 30, 2008. Eligible customers are new, Win/Winback or move 
customers who install a new business Centrex system. 

For new system orders placed during the promotional period, the 
following nonrecurring charges will be waived for qualifying customers 
who participate in this promotion: 

(D) 

m 

Service Ordering Charge 

Line Connection Charge 

Central Office Connection Charge 

System Charge 

Basic Centrex Line NRC Charge 

Electronic Key Line NRC Charge 

ISDN National Line NRC Charge 

ISDN Custom Line NRC Charge 

AT&T 
Part 

AT&T 
Part 

AT&T 
Part 

AT&T 
Part 

AT&T 
Part 

AT&T 

Part 

AT&T 
Part 

AT&T 
Part 

Tariff 
3, Section 1 

Tariff 
3, Section 1 

Tariff 
3, Section 1 

Tariff 
5, Section 1 

Tariff 
5, Section 1 

Tariff 
5, Section 1 

Tariff 
5, Section 1 

Tariff 
5, Section 1 

The customer must contract for Centrex Service for 24, 36, 60 or 84 
months. The customer must commit to a minimum of 8 lines. The contract 
must be dated between May 3, 2007 and April 30, 2008. The service must 
be installed by June 30, 2008. (N) 

Issued: May 3, 2007 Effective: May 3, 2007 

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
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1st Revised Sheet No. 6 

2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 

Centrex Nonrecurring Charge (NRC) Waiver Promotion (cont'd) (N) 

In addition to the eligibility criteria noted above, the customer must 
not have had service disconnected for nonpayment, and not have any past 
due bills for regulated service owed to the Company. 

This promotion is not available to customers with Centrex provided under 
an Individual Case Basis contract. It may be combined with the Centrex 
Thank You for Renewing promotion. 

36/60 FeatureLink Promotion 

The 35/60 FeatureLink promotion will run from December 5, 2005 through 
March 31, 2006. Eligible customers will receive a monthly credit as set 
forth below: 

Credit Per FeatureLink Line Per Month 

(N) 

36 Months 
Term Payment Plan 

60 Months 
Term Payment Plan 

2-11 Lines 
12+ Lines 

$1.00 
1.25 

$1.25 
1.50 

Eligible customers are current month-to-month FeatureLink customers or 
customers who renew their FeatureLink Term Payment Plan contracts during 
the promotional period. 

The customer must commit to the highest package category possible given 
the number of FeatureLink lines purchased under contract. The customer 
must contract for FeatureLink for a three or five year period. The 
contract must be dated between December 5, 2005 and March 31, 2006. The 
service must be installed by April 30, 2006. 

In addition to the eligibility criteria noted above, the customer must 
not have had service disconnected for nonpayment, and not have any past 
due bills for regulated service owed to the Company, 

This promotion may not be combined with any other promotions. 

Issued: May 3, 2007 Effective: May 3, 2007 

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 



The Ohio Bell A X X P.U.C.O. NO. 20 
Telephone Company A T & I TARIFF Part 2 Section 8 

PART 2 - General Terms and Conditions 2nd Revised Sheet 7 
SECTION 8 - Promotional Service Offerings Cancels 1st Revised Sheet 7 

2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 

CompleteLink 2-PIC Wmback Promotion (T) 

A retail promotional period will be extended from September 15, 2002 through September 14, 2003. 
During this promotional period, eligible business customers subscribing to CompleteLink 1-year, (T) 
3-year or 5-year term plans will be eligible for the following intraLATA toll, and 800/888 rates per 
minute. 

IntraLATA Toll 800/888 Rates/Minute 
Toll Commitment 1-year plan 3-year plan 5-year plan 

$70 -119 $0,098 $0,088 $0,078 
120 - 299 0.098 0.088 0.078 
300 - 699 0.096 0.086 0.076 
700-1.199 0.094 0.084 0.074 

1,200 -1,799 0.092 0.082 0.072 
1,800 - 2,499 0.092 0.082 0.072 
2,500 - 3,499 0.090 0.080 0.070 
3.500 - 4,999 0.088 0.078 0.068 
5,000 - 7,499 0.086 0.076 0.066 
7,500 - 9.999 0.082 0.072 0.062 

10,000 -12,499 0.078 0.068 0.058 
12,500 -14,999 0.078 0.068 0.058 
15,000 -19,999 0.074 0.064 0.054 
20,000 - 29,999 0.074 0.064 0.054 
30,000 - 49,999 0.070 0.060 0.050 
50,000 plus 0.066 0.056 0.046 

Eligible customers are those business customers who have their intraLATA toll service with another 
competitive intraLATA toll carrier within the Midwest service area and who now wish to establish (T) 
their intraLATA toll service with the Company. (T) 

This offering may not be combined with other Company Business access line, usage and/or toll (T) 
discount plans or promotions. All other terms and conditions applicable to CompleteLink as (T) 
described in Part 4, Section 2 of this Tariff will apply. 

Issued: December 5, 2007 Effective: December 5, 2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-07-17775 



The Ohio Bell A T T P.U.C.O. NO. 20 
Telephone Company A I & I TARIFF Part 2 Section 8 

PART 2 - General Terms and Conditions 3rd Revised Sheet 8 
SECTION 8 - Promotional Service Offerings Cancels 2nd Revised Sheet 8 

2. PROMOTIONAL OFFERINGS -ADDENDUM (cont'd) 
(D) 

(D) 

Issued: December 5, 2007 Effective: December 5, 2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-07-17775 



The Ohio Bell A X X P.U.C.O. NO. 20 
Telephone Company A T & T TARIFF Part 2 Section 8 

PART 2 - General Terms and Conditions 2nd Revised Sheet 9 
SECTION 8 - Promotional Service Offerings Cancels 1st Revised Sheet 9 

2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 

CompleteLink Winback Promotion (T) 

A retail promotional period shall be extended from September 15, 2002 through 
September 14, 2003. During this promotional period, eligible business customers subscribing to (T) 
CompleteLink 1-year, 3-year or 5-year temri plans will be eligible for the following intraLATA toll, and 
800/888 rates per minute, as well as the following MARC discounts and the increased maximum 
annual discount 

Minimum Annual 
Revenue Commitment 

700-1,199 
1,200-2,999 
3,000 - 6,999 
7,000-11,999 

12,000-17,999 
18,000-24,999 
25,000 - 34,999 
35.000-49,999 
50.000 - 74,999 
75.000 - 99,999 

100,000-124.999 
125.000-149.999 
150.000-199,999 
200,000 plus 

Maximum Annual 
Discount 

$ 350 
700 

1,200 
2,100 
3,100 
4,500 
6,500 
9,500 

15,000 
20,000 
25,000 
31,000 
41,000 
62,000 

Discount on Eligible 
1-year 

13.0% 
13.3% 
13.5% 
14.0% 
14.5% 
14.5% 
15.5% 
16.0% 
16.5% 
17.0% 
17.5% 
17.5% 
18.0% 
18.0% 

3-year 

15.0% 
15.25% 
15.5% 
16.0% 
16.5% 
16.5% 
17.5% 
18.0% 
18.5% 
19.0% 
19.5% 
19.5% 
20.0% 
20.0% 

Service"' 
5-year 

15.5% 
15.75% 
16.0% 
16.5% 
17.0% 
17.0% 
18.0% 
18.5% 
19.0% 
19.5% 
20.0% 
20.0% 
20.5% 
20.5% 

IV These discounts will be reduced by 3% for customers who do not commit 10% or more of their 
MARC to toll usage. 

Issued: December 5, 2007 Effective: December 5, 2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning. President, Cleveland. Ohio 
TFANo. OH-07-17775 



The Ohio Bell A T T P.U.C.O. NO. 20 
Telephone Company A T & T TARIFF Part 2 Section 8 

PART 2 - General Terms and Conditions 2nd Revised Sheet 10 
SECTION 8 - Promotional Service Offerings Cancels 1st Revised Sheet 10 

2. PROMOTIONAL OFFERINGS - ADDENDUM (conf d) 

CompleteLink Winback Promotion (cont'd) (T) 

IntraLATA Toll 800/888 Rates/Minute 
5-year 

$0,082 
0.082 
0.080 
0.078 
0.076 
0.076 
0.074 
0.072 
0.070 
0.066 
0.062 
0.062 
0.058 
0.058 
0.054 
0.054 

Eligible customers are those include business customers who have their business local network 
access line or business trunk service with another competitive local exchange carrier within the 
Midwest service area and who now wish to establish service with the Company. (T) 

This offering may not be combined with other Company Business access tine, usage and/or toll (T) 
discount plans or promotions. M\ other tenns and conditions applicable to CompleteLink as (T) 
described in Part 4. Section 2 of this Tariff will apply. 

Toll Commitment 

$70-119 
120-299 
300 - 699 
700-1,199 

1,200-1,799 
1,800-2,499 
2,500-3,499 
3,500-4,999 
5,000 - 7,499 
7,500-9,999 

10,000-12,499 
12,500-14,999 
15,000-19,999 
20,000 - 29,999 
30.000 - 49,999 
50,000 plus 

1-year 

$0,102 
0.102 
0.100 
0.098 
0.096 
0.096 
0.094 
0.092 
0.090 
0.086 
0,082 
0.082 
0.078 
0.078 
0.074 
0.070 

3-yeai 

$0,092 
0.092 
0.090 
0.088 
0.086 
0.086 
0.084 
0.082 
0.080 
0.076 
0.072 
0.072 
0.068 
0.068 
0.064 
0.060 

Issued: December 5, 2007 Effective: December 5, 2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069^TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-07-17775 



The Ohio Bell A T T P.U.C.O. NO. 20 
Telephone Company A T & T TARIFF Part 2 Section 8 

PART 2 - General Terms and Conditions 2nd Revised Sheet 11 
SECTION 8 - Promotional Service Offerings Cancels 1st Revised Sheet 11 

2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 

CompleteLink Save Promotion (T) 

A retail promotional period shall be extended from September 15, 2002 through 
September 14, 2003. During this period, eligible business customers subscribing to CompleteLink (T) 
1-year, 3-year or 5-year term plans will be eligible for the following intraLATA toll, and 800/888 rates 
per minute, as well as the following MARC discounts and increased Maximum Annual Discount. 

Minimum Annual 
Revenue Commitment 

700-1,199 
1,200-2,999 
3,000 - 6,999 
7,000-11,999 

12.000-17,999 
18,000-24,999 
25,000 - 34,999 
35,000-49,999 
50,000 - 74,999 
75,000 - 99,999 

100,000-124,999 
125,000-149,999 
150,000-199,999 
200,000 plus 

Maximum Annual 
Discount 

$ 350 
700 

1,000 
1,700 
2,600 
3,800 
5,500 
8,000 

12,500 
17,000 
22.000 
27,000 
35,000 
55,000 

Discount on Eligible 
1-vear 

10.0% 
10.3% 
10.5% 
11.0% 
11.5% 
11.5% 
12.5% 
13.0% 
13.5% 
14.0% 
14.5% 
14.5% 
15.0% 
15.0% 

3-year 

12.0% 
12.25% 
12.5% 
13.0% 
13.5% 
13.5% 
14.5% 
15.0% 
15.5% 
16.0% 
16.5% 
16.5% 
17.0% 
17.0% 

Service'^' 
5-vear 

12.5% 
12.75% 
13.0% 
13.5% 
14.0% 
14.0% 
15.0% 
15.5% 
16.0% 
16.5% 
17.0% 
17.0% 
17.5% 
17.5% 

IV These discounts will be reduced by 3% for customers who do not commit 10% or more of their 
MARC to toll usage. 

Issued: December 5, 2007 Effective: December 5,2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland. Ohio 
TFANo. OH-07-17775 



The Ohio Bel! A T T P.U.C.O. NO. 20 
Telephone Company A T & T TARIFF Part 2 Section 8 

PART 2 - General Terms and Conditions 2nd Revised Sheet 12 
SECTION 8 - Promotional Service Offerings Cancels 1st Revised Sheet 12 

2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 

CompleteLink Save Promotion (cont'd) Ĉ ) 

IntraLATA Toll 800/888 Rates/Minute 
5-year 

$0,086 
0.086 
0.084 
0.082 
0.080 
0.080 
0.078 
0.076 
0.074 
0.070 
0.066 
0.066 
0.062 
0.062 
0.058 
0.054 

Eligible customers are those business customers who have received a competitive proposal and are 
considering discontinuing their business networt< access line or business trunk service with the (T) 
Company for the purpose of establishing service with another local exchange carrier. (T) 

This offering may not be combined with other Company Business access line, usage and/or toll (T) 
discount plans or promotions. All other temris and conditions applicable to CompleteLink, as (T) 
described in Part 4, Section 2 of this Tariff will apply. 

Toll Commitment 

$70-119 
120-299 
300 - 699 
700-1,199 

1,200-1,799 
1,800-2,499 
2,500 - 3.499 
3.500 - 4,999 
5.000 - 7,499 
7.500-9.999 

10.000-12.499 
12,500-14,999 
15,000-19,999 
20,000-29,999 
30,000 - 49,999 
50.000 plus 

1-year 

$0,106 
0.106 
0.104 
0.102 
0.100 
0.100 
0.098 
0.096 
0.094 
0.090 
0.086 
0.086 
0.082 
0.082 
0.078 
0.074 

3-year 

$0,096 
0.096 
0.094 
0.092 
0.090 
0.090 
0.088 
0.086 
0.084 
0.080 
0.076 
0.076 
0.072 
0.072 
0.068 
0.064 

Issued: December 5, 2007 Effective: December 5. 2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning. President. Cleveland, Ohio 
TFANo. OH-07-17775 



The Ohio Bell A T T P.U.C.O. NO. 20 
Telephone Company A T & I TARIFF TFA No. OH-07-17467 

PART 2 - General Terms and Conditions 3rd Revised Sheet 13 
SECTION 8 - Promotional Service Offerings Cancels 2nd Revised Sheet 13 

2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 

Local Calling Plus Usage Credit Promotion 

This promotion offers eligible residence customers a bill credit each month for Local Calling 
Plus usage charges incurred through December 31, 2007. 

Eligible customers are those residence customers who have their local exchange service with 
another can-ier, including any affiliate of the Company, and now wish to establish sen/ice with 
the Company. 

Customers must retain their local service through December 31. 2007 in order to receive the full 
benefit of this offer. 

This promotion can be combined with other nonrecurring waivers offered to the eligible 
customers listed above; however it cannot be combined with any other promotional offers. 

The promotional period will run from May 28, 2007 through December 15, 2007. (C) 

Issued: August 31, 2007 Effective: September 1, 20' 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 
2003, Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland. Ohio 



The Ohio Bell A T T P.U.C.O. NO. 20 
Telephone Company A l & l TARIFF Part 2 Section 8 

PART 2 - General Terms and Conditions 4th Revised Sheet 14 
SECTION 8 - Promotional Service Offerings Cancels 3rd Revised Sheet 14 

2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 
(D) 

(D) 

Issued: December 5, 2007 Effective: December 5, 2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003. 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-07-17775 



THE OHIO BELL 
TELEPHONE COMPANY AT&T 

Tariff 

PART 2 - General Terms and Conditions 
SECTION 8 - Promotional Service Offerings 

P . a . C O . NO. 20 
[PART 2 SECTION 8| 

4th Revised Sheet No. 15 
Cancels 

3rd Revised Sheet No. 15 

PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 

AT&T Business Calling Complete Value Promotion 

A promotional offer will be available to all eligible Centrex business 
customers from October 2, 2006 through September 30, 2007. Eligible 
Centrex business customers will receive various local calling blocks of 
time (BOTs) for a monthly recurring charge per Centrex billed telephone 
number for the duration of the agreed to term period. A per message 
charge will apply for each message over the block of time selected. 
Local usage consists of Message Rate and Local Calling Plus. 

The AT&T Business Calling Complete Value BOT rates are only available to 
Centrex business customers who also newly subscribe to a 
CompleteLink 2.0 {CL 2.0} term plan. 

Eligible Centrex customers must select the local usage BOT plan at the 
time they subscribe to CL 2.0 and agree to have all the Centrex lines on 
the billed telephone number subscribed to the local calling BOT. 

Minimum Annual Revenue Commitment (MARC) discounts and local usage 
service level discounts under CL 2.0 will not apply to local usage 
spending when the Business Complete Calling Value local BOT plan is 
selected. 

The Business Complete Calling Value BOT plan is not eligible with any 
local usage option available to Centrex customers with CL 2.0. 

All other terms and conditions listed under Centrex and CL 2.0 within 
this Tariff will apply when a customer subscribes to this offer. This 
plan can be combined with other CL 2.0 and Centrex promotions, unless 
otherwise noted in the tariff. 

If the customer chooses to cancel their local usage BOT prior to 
expiration of their CL 2.0 agreement, rates for local calling will 
revert to standard tariffed rates and will be discounted as described 
under CL 2.0 tariffs. 

(c: 

Issued; March 1, 2007 Effective: March 1, 2007 

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 



THE OHIO BELL 
TELEPHONE COMPANY AT&T 

Tariff 

PART 2 - General Terms and Conditions 

SECTION 8 - Promotional Service Offerings 

P.U.C.O. NO. 20 
[PART 2| ISECTION 8| 

3rd Revised Sheet No. 16 
Cancels 

2nd Revised Sheet No. 16 

2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 

AT&T Business Calling Complete Value Promotion (cont'd) 

Rates: 

Local Message Base /I/ Win/Winback^^^ 

(D) 
(N) 

Blocks of Time 

900 
2,000 
4,200 
8,500 
10,000 

MRC 

$ 62.50 
135.00 
280.00 
550.00 
640.00 

Overage Rate 

$0,072 
0.072 
0.072 
0.072 
0.072 

MRC 

S 52.50 
115.00 
240.00 
480.00 
560.00 

Overate Rate 

$0,068 
0.068 
0.068 
0.068 
0.068 (N) 

/I/ As defined in CompleteLink 2.0, this Tariff, Part 4, Section 2, 
Sheet 55. 

Issued: October 2, 2006 Effective: October 2, 2006 

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 



The Ohio Bell AToT P.U.C.O. NO. 20 
Telephone Company A l & l TARIFF Part 2 Section 8 

PART 2 - General Terms and Conditions 8th Revised Sheet 17 
SECTION 8 - Promotional Service Offerings Cancels 7th Revised Sheet 17 

2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 

Residence Line Win/Winback Promotion 

A retail promotional period will be extended from January 1, 2008 through December 31, 2008. (T) 
During the promotion period, the normally applicable nonrecurring Service Ordering, Central Office 
Connection and Line Connection Charges will be waived for residence customers returning to the 
Company. The nonrecurring charge associated with adding features will also be waived. (N) 

Eligible customers are those residence customers who 1) have their exchange access service with 
another carrier and who now choose to establish their exchange access service with the 
Company, and 2) during the promotional period, respond to Company-issued marketing material, 
a Company-initiated marl<eting contact or an offer made during a customer-initiated call to the 
Company. 

Issued: December 28, 2007 Effective: January 1, 2008 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-07-17719 



THE OHIO BELL 
TELEPHONE COMPANY AT&T 

Tariff 

PART 2 - General Terms and Conditions 
SECTION 8 - Promotional Service Offerings 

P.U.C.O. NO. 20 
[PART 2| jSECTION 8 

3rd Revised Sheet No. 18 
Cance l s 

2nd Revised Sheet No. 18 

2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 

CompleteLink® 2.0 Network Access Line Credit Offer 

A promotional period will be established from May 30, 2006 through 
December 31, 2006. During this promotional period eligible business 
customers subscribing to a new CompleteLink® 2.0 term plan will be 
eligible to receive a bill credit of $1.75 per month, per business 
network access line subscribed to the new CompleteLink 2.0 term plan for 
the life of their new CompleteLink 2.0 term period. Credits will stop 
for lines removed from the CompleteLink 2.0 plan. 

Eligible customers are those business customers who have their business 
network access line service with another carrier within the AT&T 
Illinois, AT&T Indiana, AT&T Michigan, AT&T Ohio, or AT&T Wisconsin 
service areas and who now wish to establish their business network 
access line service with the Company as their local service provider, 
and who have refused or not responded to a previous CompleteLink 2.0 
offer. 

This discount may not be combined with other Company business access 
line, usage, and/or toll discount plans or promotions, with the 
exception of combining with the Business Network Access Line Win/Winback 
Promotion in Part 2, Section 8, Sheet 113 and the Business Access Line 
Credit Promotion in Part 2, Section 8, Sheet 61 of this Tariff, which 
are permitted. Bill credits will be applied beginning within (2) bill 
cycles of order completion. PBX Trunks, Flexline, Reserve line, 
Centrex, ISDN, FeatureLink, or Public Telephone (coin) service lines are 
not eligible. All other terms and conditions applicable to CompleteLink 
2.0, found in this Tariff, will apply. This promotion is not available 
to customers who have local service with an affiliate of the Company. 

(D: 
(N: 

Issued: May 30, 2006 Effective: May 30, 2006 

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 



The Ohio Bell A T X P.U.C.O. NO. 20 
Telephone Company A T & T TARIFF Part 2 Section 8 

PART 2 - General Terms and Conditions 7th Revised Sheet 19 
SECTION 8 - Promotional Service Offerings Cancels 6th Revised Sheet 19 

2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 
(D) 

(D) 

Issued: December 5, 2007 Effective: December 5, 2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6,2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-07-17775 



The Ohio Bell 
Telephone Company 

PART 2 - General Terms and Conditions 
SECTION 8 - Promotional Service Offerings 

A T & T TARIFF 
P.U.C.O. NO. 20 

Part 2 Section 8 

3nj Revised Sheet 20 
Cancels 2nd Revised Sheet 20 

2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 
(D) 

(D) 

Issued: December 5, 2007 Effective: December 5, 2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-07-17775 



The Ohio Bell A X X P.U.C.O. NO. 20 
Telephone Company A T & T TARIFF Part 2 Section 8 

PART 2 - General Terms and Conditions 3rd Revised Sheet 21 
SECTION 8 - Promotional Service Offerings Cancels 2nd Revised Sheet 21 

2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 
(D) 

(D) 

Issued: December 5, 2007 Effective: December 5,2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003. 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-07-17775 



The Ohio Bell A X X P.U.C.O. NO. 20 
Telephone Company A l & l TARIFF Part 2 Section 8 

PART 2 - General Terms and Conditions 3rd Revised Sheet 22 
SECTION 8 - Promotional Service Offerings Cancels 2nd Revised Sheet 22 

2. PROMOTIONAL OFFERINGS -ADDENDUM (cont'd) 
(D) 

(D) 

Issued: December 5, 2007 Effective: December 5, 2007 
In accordance with an Onder issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-07-17775 



The Ohio Bell 
Telephone Company 

PART 2 - General Terms and Conditions 
SECTION 8 - Promotional Service Offerings 

A T & T TARIFF 
P.U.C.O. NO. 20 

Part 2 Section 8 

3rd Revised Sheet 23 
Cancels 2nd Revteed Sheet 23 

2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 

CompleteLink Select II Retention Offer Promotion 

During the period of March 25, 2003 through March 24, 2004, eligible business customers 
subscribing to a CompleteLink 1-year, 2-year, 3-year or 5-year term plan will be eligible for the 
following intraLATA toll and 800/888 rates per minute, as well as the following MARC volume 
discounts increased Maximum Annual Discount, and one-time signing bonus. 

(T) 

Minimum Annual 

Revenue Commitment 

$ 1,200- 2,999 
3,000- 6,999 
7.000- 11,999 

12,000- 17,999 
18.000- 24.999 
25.000 - 34,999 
35,000 - 49,999 
50.000 - 74.999 
75.000 - 99,999 

100.000-124,999 
125.000-149.999 
150.000-199,999 
200.000 plus 

One-Time Signing 

Minimum Annual 

Discount 

$1,000 
1.500 
3,000 
5,000 

10,000 
15,000 
20.000 
25.000 
40,000 
45,000 
55.000 
65,000 
90,000 

Bonus: 

MARC Volume Discount on Eligible 

1-year 

10.8% 
11.0% 
11.5% 
12.0% 
12.0% 
13.0% 
13.5% 
14.0% 
14.5% 
15.0% 
15.0% 
15.5% 
15.5% 

0% of 
MARC 

Services'^' 
2-year 

11.8% 
12.0% 
12.5% 
13.0% 
13.0% 
14.0% 
14.5% 
15.0% 
15.5% 
16.0% 
16.0% 
16.5% 
16.5% 

0% of 
MARC 

3-year 

12.8% 
13.0% 
13.5% 
14.0% 
14.0% 
15.0% 
15.5% 
16.0% 
16.5% 
17.0% 
17.0% 
17.5% 
17.5% 

2% of 
MARC 

5-year 

13.3% 
13.5% 
14.0% 
14.5% 
14.5% 
15.5% 
16.0% 
16.5% 
17.0% 
17.5% 
17.5% 
18.0% 
18.0% 

4% of 
MARC 

IV MARC volume discounts will not apply to intraLATA toll and 800/888 rates. 

Issued: December 5, 2007 Effective: December 5, 2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-07-17775 



THE OHIO BELL 
TELEPHONE COMPANY SBC 

Tariff 

PART 2 - General Terms and Conditions 
SECTION 8 - Promotional Service Offerings 

P.U 
1 PART 2 1 

.CO. NO. 20 
SECTION 8 

4th Revised Sheet No. 24 
Cancels 

3rd Revised Sheet No. 24 

2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 

CompleteLink Select II Retention Offer Promotion (cont'd) 

IntraLATA Toll and 800/888 Rates/Minute^^'' 
Toll Commitraent (MATUC} 

No Minimum 
S 250 - 649 

550 - 9,999 
10,000 - 24,999 
25,000 - 49,999 
50,000 - plus 

1-year 

$0.055tR) 
0.050 
0.048 
0.047 
0.046 
0.045(R) 

2-year 

$0.054(R) 
0.049 
0.045 
0.044 
0.043 
0.042(R) 

3-year 

$0.053(R} 
0.048 
0.044 
0.043 
0.042 
0.041(R} 

5-year 

$0.052(R) 
0.047 
0.043 
0.042 
0.042 
0.041{R) 

Eligible customers are those business customers served by the following 
CLLIs in the following NPAs: 

614 - All 
216 - Cleveland, Independence, Beachwood, Maple Heights 
330 - Youngstown, Cuyahoga Falls, Boardman 
419 - Oregon, Toledo, Fremont, Sandusky, Upper Sandusky, Findlay, 

Fosto:cia, Tiffin, Holland, Perrysburg, Maumee 
440 - Bedford, Berea, Chagrin Falls, Mayfield Heights, Olmsted Falls, 

Rocky River, Westlake, Wickliffe, Willoughby, Mentor, Solon, 
937 - Dayton, Springfield, Xenia, Yellow Springs 

This offering may not be combined with other Company Business a c c e s s 
usage and/or toll discount plans or promotions. 

All other terms and conditions applicable to CompleteLink, found in 
Part 4, Section 2 of this Tariff will apply. 

:c) 

{c: 

H i These rates are applicable for agreements signed on or after 
June 9, 2003. 

(N) 

m 
Issued June 9, 2003 Effective: June 9, 2003 

In accordance with an Order issued by the Public Utilities C o m m i s s i o n of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 



The Ohio Bell 
Telephone Company 

PART 2 - General Terms and Conditions 
SECTION 8 - Promotional Service Offerings 

A T & T TARIFF 
P.U.C.O. NO. 20 

Part 2 Sections 

4th Revised Sheet 25 
Cancels 3rcl Revised Sheet 25 

2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 

CompleteLink Select II Save Offer Promotion 

During the period of March 25, 2003 through March 24, 2004, eligible business customers 
subscribing to a CompleteLink 1-year, 2-year, 3-year or 5-year term plan wilt be eligible for the 
following intral_ATA toll and 800/888 rates per minute, as well as the following MARC volume 
discounts, increased Maximum Annual Discount, and one-time signing bonus. 

(T) 

Minimum Annual 
Revenue Commitment 

$ 1,200- 2,999 
3,000- 6,999 
7,000- 11,999 

12,000- 17,999 
18,000- 24,999 
25,000 - 34.999 
35,000 - 49,999 
50,000 - 74,999 
75.000 - 99.999 

100.000-124,999 
125,000-149,999 
150,000-199,999 
200.000 plus 

One-Time Signing 

Maximum 
Annual 

Discount 

$1,000 
1.500 
3.000 
5,000 

10,000 
15,000 
20,000 
25,000 
40,000 
45,000 
55,000 
65,000 
90.000 

Bonus: 

MARC Volume Discount 
1-year 

18.8% 
19.0% 
19.5% 
20.0% 
20.0% 
21.0% 
21.5% 
22.0% 
22.5% 
23.0% 
23.0% 
23.5% 
23.5% 

0% of 
MARC 

2-year 

19.8% 
20.0% 
20.5% 
21.0% 
21.0% 
22.0% 
22.5% 
23.0% 
23.5% 
24.0% 
24.0% 
24.5% 
24.5% 

0% of 
MARC 

on Eliqibie! 
3-vear 

20.8% 
21.0% 
21.5% 
22.0% 
22.0% 
23.0% 
23.5% 
24.0% 
24.5% 
25.0% 
25.0% 
25.5% 
25.5% 

4% of 
MARC 

Services^' 
5-vear 

21.3% 
21.5% 
22.0% 
22.5% 
22.5% 
23.5% 
24.0% 
24.5% 
25.0% 
25.5% 
25.5% 
26.0% 
26.0% 

6% Of 
MARC 

IV MARC volume discounts will not apply to intraLATA toll and 800/888 rates. 

issued: December 5, 2007 Effective: December 5,2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-07-17775 



THE OHIO BELL 
TELEPHONE COMPANY SBC 

Tariff 

P.U 
1 PART 2 1 

C O . NO. 20 
SECTION 8 

PART 2 - General Terms and Conditions 
SECTION 8 - Promotional Service Offerings 

1st Revised Sheet No, 25.1 
Cancels 

Original Sheet No. 25.1 

2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 

CompleteLink Select II Save Offer Promotion (cont'd) 

IntraLATA Toll and 800/888 Rates/Minute^^'' 
Toll Commitment (MATUC) 1-year 2-year 3-year 5-year 

(C) 

No 
$ 

10 
25 
50 

Minimum 
250 -
650 -
,000 -
,000 -
rOOO -

-
- 9 
- 24, 
- 49. 

649 
999 
999 
999 

- plus 

$0.054(R) $0.049(R) $0.04 8(R) $0.047(R) 
0 . 0 4 9 
0 . 0 4 4 
0 . 0 4 3 
0 . 0 4 2 
0 .041{R) 

0 . 0 4 4 
0 . 0 4 0 
0 . 0 4 0 
0 . 0 4 0 
0 . 0 4 0 ( R } 

0 . 0 4 3 
0 . 0 4 0 
0 . 0 4 0 
0 . 0 4 0 
0.040(R) 

0,042(R} 
0.040 
NA' 
NA 
NA 

n/ 
/I/ 
/I/ 

Eligible customers are those business customers who have received a 
competitive offer and are considering switching their business access 
services to another carrier. 

(C) 

(T) 

(D) 

This offering may not be combined with other Company Business access 
usage and/or toll discount plans or promotions. 

All other terms and conditions applicable to CompleteLink, found in 
Part 4, Section 2 of this Tariff will apply. 

(D) 

CO 

CO 

/I/ Lower rates are not available at this commitment level. 
/2/ These rates are applicable for agreements signed on or after 

June 9, 2003. 
CN: 
CN 

Issued: June 9, 2003 Effective: June 9, 2003 

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 



The Ohio Bell 
Telephone Company 

PART 2 - General Terms and Conditions 
SECTION 8 - Promotional Service Offerings 

A T & T TARIFF 
P.U.C.O. NO. 20 

Part 2 Section 8 

3rd Revised Sheet 26 
Cancels 2nd Revised Sheet 26 

2. PROMOTIONAL OFFERINGS - ADDENDUM (conf d) 

CompleteLink Select II Winback Offer Promotion 

During the period of March 25, 2003 through March 24, 2004, eligible business customers 
subscribing to a CompleteLink 1-year, 2-year, 3-year or 5-year term plan will be eligible for the 
following intraLATA toll and 800/888 rates per minute, as well as the following MARC volume 
discounts increased Maximum Annual Discount, and one-time signing bonus. 

(T) 

Minimum Annual 
Revenue Commitment 

$ 1,200- 2,999 
3.000- 6,999 
7,000- 11.999 

12,000- 17,999 
18,000- 24,999 
25,000 - 34,999 
35,000 - 49,999 
50,000 - 74,999 
75,000 - 99,999 

100,000-124.999 
125,000-149,999 
150.000-199,999 
200,000 plus 

Maximum 
Annual 

Discount 

$1,000 
1,500 
3,000 
5,000 

10,000 
15,000 
20,000 
25,000 
40,000 
45,000 
55,000 
65,000 
90,000 

One-Time Signing Bonus 

MARC Volume Discount 
1-year 

18.8% 
19.0% 
19.5% 
20.0% 
20.0% 
21,0% 
21,5% 
22.0% 
22.5% 
23.0% 
23.0% 
23.5% 
23.5% 

0% of 
MARC 

2-vear 

19.8% 
20.0% 
20.5% 
21.0% 
21.0% 
22.0% 
22.5% 
23.0% 
23.5% 
24.0% 
24.0% 
24.5% 
24.5% 

0% of 
MARC 

on Eligible 
3-year 

20.8% 
21.0% 
21.5% 
22.0% 
22.0% 
23.0% 
23.5% 
24,0% 
24.5% 
25.0% 
25.0% 
25.5% 
25.5% 

5% of 
MARC 

Services'^' 
5-year 

21.3% 
21.5% 
22.0% 
22.5% 
22.5% 
23.5% 
24.0% 
24.5% 
25.0% 
25.5% 
25.5% 
26.0% 
26.0% 

10% of 
MARC 

IV MARC volume discounts will not apply to intraLATA toll and 800/888 rates. 

Issued: December 5, 2007 Effective: December 5, 2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 

TFANo. OH-Or-17775 



The Ohio Bell - « . _ P.U.C.O. NO. 20 
Telephone Company A T & T TARIFF Part 2 Section 8 

PART 2 - General Terms and Conditions 3rd Revised Sheet 27 
SECTION 8 - Promotional Service Offerings Cancels 2nd Revised Sheet 27 

2. PROMOTIONAL OFFERINGS - ADDENDUM (conf d) 

CompleteLink Select II Winback Offer Promotion (conf d) 

IntraLATA Toll and 800/888 Rates/Minute'^ 
Toll Commitment (MATUC) 1-year 2-year 3-year 5-year 

No Minimum $0,054 $0,049 $0,048 $0,047 
$ 250- 649 0.049 0.044 0.043 0.042 

650 - 9,999 0.044 0.040 0.040 0.040 

$0,054 
0.049 
0.044 
0.043 
0.042 
0.041 

$0,049 
0.044 
0.040 
0.040 
0.040 
0.040 

$0,048 
0.043 
0.040 
0.040 
0,040 
0,040 

10,000-24,999 0.043 0.040 0.040 NA^̂ ' 
25,000 - 49,999 0.042 0.040 0,040 NA^̂ ' 
50.000 - plus 0.041 0.040 0,040 NA^̂ ' 

Eligible customers are those business customers who have their intraLATA toll and local network 
access line(s) with another competitive local exchange carrier within the AT&T Illinois, AT&T (T) 
Indiana, AT&T Michigan, AT&T Ohio, or AT&T Wisconsin service area and who now wish to | 
establish their intraLATA toll and local network access service with AT&T Ohio. (T) 

This offering may not be combined with other Company Business access usage and/or toll discount 
plans or promotions. 

All other terms and conditions applicable to CompleteLink, found in Part 4, Section 2 of this Tariff 
will apply. 

IV Lower rates are not available at this commitment level. 
121 These rates are applicable for agreements signed on or after June 9, 2003. 

Issued: December 5, 2007 Effective: December 5, 2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-07-17775 



THE OHIO BELL 
TELEPHONE COMPANY AT&T 

Tariff 

PART 2 - General Terms and Conditions 
SECTION 8 - Promotional Service Offerings 

2. PROMOTIONAL OFFERINGS 

P.U.C.0. NO. 20 
[PART 2| [SECTION 8| 

3rd Revised Sheet No. 28 
Cancels 

2nd Revised Sheet No. 28 

Business Access Line ^̂ Save The Deal" Promotion 

A promotional period will be established from August 18, 2006, through 
March 31, 2008. During the promotional period eligible business 
customers who commit to (or renew their term contract for) at least a 
1-year agreement to either Custom BizSaver, SimpleLink Enhanced II or 
CompleteLink 2.0 will receive a credit of $39.00 per eligible access 
line or trunk for one year up to a maximum of $1,000 per customer per 
year. The credit will be applied in equal amounts beginning in the 1st 
month and continuing through the 12th month. Customers who commit to a 
2-year or longer term agreement will also receive a credit of $39.00 per 
eligible access line or trunk during the second year up to a maximum of 
$1,000. The credit during year 2 will be applied in equal amounts 
beginning in the 13th month and continuing through the 24th month. A 
customer may never receive more than $1000 maximum in credits per year. 

Eligible customers are existing customers who currently have service 
with the Company who are not on a terra plan or those that have less than 
5 months remaining on their term who call in to disconnect lines and 
then reconsider and keep the lines. Customers must also have refused an 
initial offer to subscribe to either Custom BizSaver, SimpleLink 
Enhanced II or CompleteLink 2.0. The customer will receive the credits 
only on the lines they intended to disconnect. The customer must agree 
to associate all their lines with one of the eligible term plans to 
receive the credits. The promotion is only available to the customer 
once during the promotional period. Customers cannot call back at a 
subsequent date and receive additional credits for lines targeted for 
disconnection. 

All other terms and conditions applicable to Custom BizSaver, SimpleLink 
Enhanced II or CompleteLink 2.0 will apply. 

This promotion can not be combined with any other promotional offers for 
network exchange access lines. 

(c; 

(C) 

;c) 

Issued: March 30, 2007 Effective: April 1, 2007 

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 



The Ohio Bell A X X P.U.C.O. NO. 20 
Telephone Company A l & l TARIFF Part 2 Section 8 

PART 2 - General Temris and Conditions 7th Revised Sheet 29 
SECTION 8 - Promotional Service Offerings Cancels 6th Revised Sheet 29 

2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 
(D) 

(D) 

Issued; December 5, 2007 Effective: December 5, 2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-07-17775 



The Ohio Bell A X X P.U.C.O. NO. 20 
Telephone Company A T & I TARIFF Part 2 Section 8 

PART 2 - General Terms and Conditions 1st Revised Sheet 30 
SECTION 8 - Promotional Service Offerings Cancels Original Sheet 30 

2. PROMOTIONAL OFFERINGS - ADDENDUM (conf d) 

CompleteLinl< Loyalty Program Promotion 

A retail promotional period will be established from May 1, 2002 through April 30,2003. 

Business customers with ValueLink Extra or ValueLink Extra - Select term agreements that expire (T) 
as of January 1, 2002 or that are about to expire, are eligible for additional MARC discounts when 
they sign a new CompleteLink one, three or five year term plan. 

Customers signing a one year CompleteLink term agreement will receive a 1% MARC bill credit on 
the 13th month anniversary of their plan. 

Customers signing a three year CompleteLink term agreement will receive a 2% MARC bill credit 
payable on the 13th, 25th and 37th month anniversary of their term plan. 

Customers signing a five year CompleteLink term agreement will receive a 3% MARC bill credit 
payable on the 13th, 25th, 37th, 49th and 61st month anniversary of their term plan. 

Each bill credit shall be the equivalent of 1 %, 2%, or 3% (dependent on the length of the term 
agreement) of the minimum annual revenue commitment (MARC) subscribed to by the customer 
and shall appear on the customer's bill within sixty days of the anniversary date. (T) 

Issued: December 5, 2007 Effective: December 5, 2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-07-17775 



The Ohio Bell A X X P.U.C.O. NO. 20 
Telephone Company A T & T TARIFF Part 2 Section 8 

PART 2 - General Tenns and Conditions 4th Revised Sheet 31 
SECTION 8 - Promotional Service Offerings Cancels 3rd Revised Sheet 31 

2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 
(D) 

(D) 

Issued: December 5, 2007 Effective: December 5, 2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-07-17775 



The Ohio Bell A X X P.U.C.O. NO. 20 
Telephone Company A T & T TARIFF Part 2 Section 8 

PART 2 - General Terms and Conditions 6th Revised Sheet 32 
SECTION 8 - Promotional Service Offerings Cancels 5th Revised Sheet 32 

2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 
(D) 

(D) 

Issued: December 5, 2007 Effective: December 5. 2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-07-17775 



The Ohio Bell . _ _ P.U.C.O. NO. 20 
Telephone Company A T & T TARIFF Part 2 Section 8 

PART 2 - General Terms and Conditions 6th Revised Sheet 33 
SECTION 8 - Promotional Service Offerings Cancels 5th Revised Sheet 33 

2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 
(D) 

(D) 

Issued: December 5, 2007 Effective: December 5, 2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-07-17775 



The Ohio Bell A X X P.U.C.O. NO. 20 
Telephone Company A T & I TARIFF Part 2 Section 8 

PART 2 - General Terms and Conditions 3rd Revised Sheet 34 
SECTION 8 - Promotional Service Offerings Cancels 2nd Revised Sheet 34 

2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 
(D) 

(D) 

Issued: December 5, 2007 Effective: December 5, 2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-07-17775 



THE OHIO BELL 
TELEPHONE COMPANY AT&T 

Tariff 

PART 2 - General Terms and Conditions 

SECTION 8 - Promotional Service Offerings 

P.U.C.0. NO. 20 
[PART 2| [SECTION 8| 

4th Revised Sheet No. 35 
Cancels 

3rd Revised Sheet No. 35 

2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 

Centrex Add-A-Line Nonrecurring Charge (NRC) Waiver Promotion 

A Centrex Add-A-Line NRC promotion will run from April 27, 2007 through 
April 24, 2008. Eligible customers are current Centrex customers. 

For new Centrex lines added to the customer's Centrex system during the 
promotional period, the following nonrecurring charges will be waived 
for qualifying customers who participate in this promotion: 

Service Ordering Charge 

Line Connection Charge 

Central Office Connection 
Charge 

AT&T Tariff 
Part 3, Section 1 

AT&T Tariff 
Part 3, Section 1 

AT&T Tariff 
Part 3, Section 1 

Basic Centrex Line NRC Charge AT&T Tariff 
Part 5, Section 1 

Electronic Key Line NRC 
Charge 

AT&T Tariff 
Part 5, Section 1 

ISDN National Line NRC Charge AT&T Tariff 
Part 5, Section 1 

ISDN Custom Line NRC Charge AT&T Tariff 
Part 5, Section 1 

To qualify for this promotion, month-to-month Centrex customers must 
contract for Centrex Service for 12 or more months. Any contract 
required to qualify for this promotion must be dated between 
April 27, 2007 and April 24, 2008. Customers with a 12, 24, 36, 60 or 
84 months Centrex contract qualify for this promotion. The new lines 
must be installed by June 24, 2008. 

In addition to the eligibility criteria noted above, the customer must 
not have had service disconnected for nonpayment, and not have any past 
due bills for regulated service owed to the Company. 

This promotion is not available to customers with Centrex provided under 
an Individual Case Basis contract. This promotion may be not be 
combined with any other Centrex-only promotion. 

(D) 
(D) 

(N) 

(N) 

Issued: April 27, 2007 Effective: April 27, 2007 

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 



The Ohio Bell 
Telephone Company 

PART 2 - General Terms and Conditions 
SECTION 8 - Promotional Service Offerings 

A T & T TARIFF 
P.U.C.O. NO. 20 

Part 2 Section 8 

4th Revised Sheet 36 
Cancels 3rd Revised Sheet 36 

2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 

OPT-E-MAN SERVICE PROMOTION 

A promotional period shall be established from March 1, 2005 through September 1, 2005 for 
customers newly subscribing to OPT-E-MAN Service. This promotion offers a variable discount on 
the Committed Information Rate (CIR) service element for those customers who are located within 
15 miles from a Central Office equipped with OPT-E-MAN functionality as identified in the NECA4 
tariff. This promotion is only available to those customers selecting the 5 Mbps, 10 Mbps, 20 Mbps, 
50 Mbps, 100 Mbps, 250 Mbps, 500 Mbps or 1 Gbps CIR speeds. 

In order to qualify for the OPT-E-MAN Service promotion, the following conditions must be met: 
The promotion will be available to new OPT-E-MAN customers entering into either a 36 month 
or 60 month agreement. 
A written agreement must be executed by AT&T Ohio that includes the term period, the 
discount rates and the service locations. 
Special Constnjction Charges may apply. 
Nonrecurring charges for the CIR element will be waived as outlined in Part 6, Section 9, Sheet 
No. 34 of this tariff. 
Tariff charges will apply for any Optional Features subscribed to by the customer during this 
promotional period. 
If the customer terminates the agreement prior to the expiration of the 36HDr 60-month service 
term, the customer shall pay a termination charge. Payment of the termination charge does not 
release the customer frcim other previous amounts owed to the Company. In addition to any 
unpaid Special Construction or nonrecun-ing charges (excluding any waived charges), 
Termination Charges will be equal to fifty percent (50%) of all recurring charges for the 
remaining months of the customer's temr>. 

(T) 

Issued: December 5, 2007 Effective: December 5, 2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6. 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 

TFANo. OH-07-17775 



THE OHIO BELL 
TELEPHONE COMPANY SBC 

Tariff 

P.U.C.O. NO. 20 
PART 2 SECTION 8 

PART 2 - General Terms and Conditions 
SECTION 8 - Promotional Service Offerings 

3rd Revised Sheet No. 37 
Cancels 

2nd Revised Sheet No. 37 

2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 

OPT-E-MAN SERVICE PROMOTION (cont'd) 
(D) 

The following pricing will be offered with this promotion: 

10/100 Base T Connection Options (Basic or Basic Plus Service) 

Description 
Bronze Package 

36 Month 60 Month 
Silver Package 

36 Month 60 Month 

Committed Information 
Rate (CIR), per 
Connection 

5 Mbps 
10 Mbps 
20 Mbps 
5 0 Mbps 
lOD Mbps 
250 Mbps 
500 Mbps 

1 Gbps 

$450.00 
650.00 
900.00 

1,025.00 
1,200.00 

$450.00 
650.00 
900.00 

1,025.00 
1,200.00 

Not Available 
Not Available 
Not Available 

$650.00 
850.00 

1,100.00 
1,225.00 
1,400.00 

$650.00 
850.00 

1,100.00 
1,225.00 
1,400.00 

Not Available 
Not Available 
Not Available 

1 Gbps Optical 

Description 

Connection Options (Basic or Basic Plus Service) 

Bronze Package 
36 Month | 60 Month 

Silver Package 
36 Month 60 Month 

Committed Information 
Rate <CIR), per 
Connection 

5 Mbps 
10 Mbps 
20 Mbps 
50 Mbps 
100 Mbps 
250 Mpbs 
500 Mbps 
1 Gbps 

$450.00 
650.00 
900.00 

1,025.00 
1,200.00 
1,575.00 
1,900.00 
2,575.00 

$450.00 
650.00 
900.00 

1,025.00 
1,200.00 
1,575.00 
1,900.00 
2,575.00 

$650.00 
850.00 

1,100.00 
1,225.00 
1,400.00 
1,975.00 
2,300.00 
2,975.00 

$550.00 
850.00 

1,100.00 
1,225.00 
1,400.00 
1,975.00 
2,300.00 
2,975.00 (N) 

Issued: March 1, 2005 Effective: March 1, 2005 

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 



The Ohio Bell A T T P.U.C.O. NO. 20 
Telephone Company A l & l TARIFF Part 2 Section 8 

PART 2 - Genera] Terms and Conditions 3rd Revised Sheet 38 
SECTION 8 - Promotional Service Offerings Cancels 2nd Revised Sheet 38 

2. PROMOTIONAL OFFERINGS -ADDENDUM (cont'd) 
(D) 

(D) 

Issued: December 5, 2007 Effective: December 5, 2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-07-17775 



The Ohio Bell A T T P.U.C.O. NO. 20 
Telephone Company A T & T TARIFF Part 2 Section 8 

PART 2 - General Terms and Conditions 3rd Revised Sheet 39 
SECTION 8 - Promotional Service Offerings Cancels 2nd Revised Sheet 39 

2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 
(D) 

(D) 

Issued: December 5, 2007 Effective: December 5, 2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-07-17775 



THE OHIO BELL 
TELEPHONE COMPANY SBC 

Tariff 

P.U.C.O. NO, 20 
PART 2 SECTION 8 

PART 2 - General Terms and Conditions 
SECTION 8 - Promotional Service Offerings 

2nd Revised Sheet No. 40 
Cancels 

1st Revised Sheet No. 40 

2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 

Big Easy Promotion 

A promotional offer will be established for eligible business customers 
from December 15, 2004 through December 12, 2005. Eligible business 
customers will receive a single monthly recurring rate for each of their 
exchange access lines with rotary hunting on each line plus unlimited 
local usage, if they agree to a 3-year term commitment. Customers will 
also receive a credit equal to the sum of the current monthly rates 
charged for Federal EUCL and USF. The monthly rates will vary depending 
on the total statewide line commitment level and the number of lines per 
customer location within the state as follows: 

Pricing Option A - Minimum Number of Lines within the State - 250 

Minimum Lines Per Customer Location 
2 Lines 4 Lines 

Price per Line $34.50 $32.50 

The maximum lines per customer location under Pricing Option A are 40, 

Pricing Option B - Minimum Number of Lines within the State - 170 

Minimum Lines Per Customer Location 
2 Lines 4 Lines 

Price per Line $38.00 $36.00 

The maximum lines per customer location under Pricing Option B are 20. 

Eligible customers are those with no less than the minimum number of 
business access lines within the state and no more than the maximum 
number of business access lines per location, as shown above. Customers 
must commit to a minimum of 2 or 4 access lines on average and a maximum 
of 20 or 40 access lines per each of their locations within the state to 
receive the rates shown above. Customers must also agree to a 3-year 
term commitment 

Customers must subscribe to Non-residence Exchange Access Line service 
to be eligible for the Big Easy rates shown above. 

(D) 

m 

m 

Issued December 15 2004 Effective: December 15, 2004 

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 



The Ohio Bell A T X P.U.C.O. NO. 20 
Telephone Company A l & l TARIFF Part 2 Section 8 

PART 2 - General Terms and Conditions 2nd Revised Sheet 41 
SECTION 8 - Promotional Service Offerings Cancels 1st Revised Sheet 41 

2. PROMOTIONAL OFFERINGS -ADDENDUM (cont'd) 

Big Easy Promotion (cont'd) 

Additional business access lines and locations may be added by the customer during the term 
agreement. New lines and locations will be counted towarcl the state-wide line size requirements. 

If during any given month of the customer's term commitment, the total number of lines the 
customer has with AT&T Ohio in the state falls below the state-wide line minimum, a shortfall (T) 
charge will be billed to the customer. This shortfall charge will be $20.00 times the number of 
lines below the state-wide line minimum for each month below the state-wide minimum. 

On average, a minimum of 2 lines per location within the state must be maintained by the 
customer. If the customer commits to a 4 line minimum per location and the customer's average 
line size per location for all locations in the state over a period of 12 months falls below 4 lines, the 
customer will be converted to the 2 line minimum rates. If any customer falls below an average of 
2 lines per location for all locations in the state over a period of 12 months, the term commitment 
will be voided and the customer will revert to standard tariff rates for the services included in this 
offer. If any customer location is found to exceed the maximum line size per location of 40 (Option 
A rated locations) or 20 (Option B rated locations), that location will be migrated off of "Big Easy" 
and revert to standard tariff rates. The assessment of location line size will be performed annually 
by the Company for each customer. (T) 

Service charges will not apply to initially convert current customer locations and access lines 
served by AT&T Ohio to the "Big Easy" rates. Any new locations or additional lines added by (T) 
cun-ent customers served by AT&T Ohio after the date of initial subscription, will be billed the (T) 
standard tariffed service and installation charge rates or the best current tariffed promotional rates. 

Business customers who cun-ently have any or all of their local access lines with another local 
exchange carrier within the AT&T Ohio service area and who now wish to establish service with (T) 
AT&T Ohio under the terms of the "Big Easy" promotion, will have all applicable service and (T) 
installation charges waived for those lines, as well as any related to additional lines added within 
30 days of the date of initial subscription. 

Big Easy cannot be combined with any other plan or package that includes discounted monthly 
exchange access line service. 

Issued: December 5, 2007 Effective: December 5,2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 

TFANo. OH-07-17775 



THE OHIO BELL 
TELEPHONE COMPANY AT&T 

Tariff 

PART 2 - General Terms and Conditions 
SECTION 8 - Promotional Service Offerings 

PART 2 
P.U.C.O. NO. 20 

ISECTION 81 

2nd Revised Sheet No. 42 
Cancels 

1st Revised Sheet No. 42 

2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 

Big Easy Promotion (cont'd) 

Upon expiration of the term agreement, if the customer does not 
expressly indicate election of a new "Big Easy" or other AT&T term plan 
agreement with AT&T Ohio, the rates for each component of the "Big Easy" 
promotion will revert to the applicable individually tariffed rates 
shown in Part 4, Section 2 of this Tariff. The customer also has the 
option to re-term their current three year agreement two times, or up to 
another six years. 

Customers who terminate their entire service prior to the 3-year term 
commitment will be assessed termination charges equal to 50% of the 
monthly recurring charges, times the number of months remaining on the 
term, times the minimum state-wide line commitment. 

(N) 

(T) 

(N) 

(N) 

Termination charges do not apply if during the term agreement: 1) the 
customer upgrades to another AT&T Ohio local access line discount plan 
with a term equal to or greater than the original term under this 
agreement, and 2) the number of lines committed to under the new service 
agreement are equal to or greater than the number of lines committed to 
under this term agreement. Customers may move or disconnect entire 
locations within the state, as long as the minimum number of lines 
originally committed to is maintained. 

(T) 

Issued: August 1, 2006 Effective: August 1, 2006 

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 



The Ohio Bell A X T P.U.C.O. NO. 20 
Telephone Company A T & I TARIFF Part 2 Section 8 

PART 2 - General Terms and Conditions 1st Revised Sheet 43 
SECTION 8 - Promotional Service Offerings Cancels Original Sheet 43 

2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 
(D) 

(D) 

Issued: December 5, 2007 Effective: December 5, 2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-07-17775 



The Ohio Bell A T T P.U.C.O. NO. 20 
Telephone Company A T & T TARIFF Part 2 Section 8 

PART 2 - General Terms and Conditions 1st Revised Sheet 44 
SECTION 8 - Promotional Service Offerings Cancels Original Sheet 44 

2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 
(D) 

(D) 

Issued: December 5, 2007 Effective: December 5, 2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-07-17775 



The Ohio Bell A T X P.U.C.O. NO. 20 
Telephone Company A T & I TARIFF Part 2 Section 8 

PART 2 - General Terms and Conditions 2nd Revised Sheet 45 
SECTION 8 - Promotional Service Offerings Cancels 1st Revised Sheet 45 

2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 
(D) 

(D) 

Issued: December 5, 2007 Effective: December 5, 2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-07-17775 



THE OHIO BELL 
TELEPHONE COMPANY AT&T 

Tariff 

PART 2 - General Terms and Conditions 
SECTION 8 - Promotional Service Offerings 

P.U.C.O. NO. 20 
PART 2 1 SECTION 8 

2nd Revised Sheet No. 46 
Cancels 

1st Revised Sheet No. 46 

2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 

Centrex 12 or 24 Months Discount Promotion 

The Centrex 12 or 24 Months Discount promotion will run from February 
22, 2006 through February 21, 2007. • Eligible customers are new Centrex 
customers and existing month-to-month Centrex customers who sign 12- or 
24-month Centrex contracts during the promotional period. 

Eligible customers will receive the monthly recurring Centrex Basic, 
Electronic Key, ISDN Custom, and ISDN National Line rates set forth in 
the table below for the life of the contract. 

(D: 

Rate Element 

Basic Line 
Electronic Key Line 
ISDN Custom Line 
ISDN National Line 

USOC 

NDC 
NDU 
ZDZ 
ZDQ 

12-Month Contract 
Monthly Centrex Line 

Rate 

S11.50 
12.42 
15.64 
15.64 

24-Month Contract 
Monthly Centrex Line 

Rate 

$10.00 
10.80 
13.60 
13.60 

Upon expiration of its contract, if the customer does not elect to 
subscribe to a new contract and does not request discontinuance of the 
service, service will be continued on a month-to-month basis. The 
month-to-month rates currently in effect at the time of expiration of 
the contract will apply. 

If the customer terminates service prior to the expiration of the 
contract period, the customer will be required to pay an early 
termination fee calculated as follows: 

50% X Number of Lines X 
Contracted Monthly 
Centrex Line Rate X 

(Unexpired 
Portion, in 
Months, of the 
Contract Period) 

The customer' s service order contract must be executed during the 
promotion period. The service must be installed on or before 
March 23, 2007. 

In addition to the eligibility criteria noted above, the customer must 
not have had service disconnected for nonpayment and must not have any 
pending, past-due bills for regulated service owed to the Company, 

This promotion may not be combined with any other Centrex promotion. (N) 

Issued: February 22, 2006 Effective: February 22, 2006 

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 



The Ohio Bell A T X P.U.C.O. NO. 20 
Telephone Company A T & T TARIFF Part 2 Section 8 

PART 2 - General Terms and Conditions 8th Revised Sheet 47 
SECTION 8 - Promotional Service Offerings Cancels 7th Revised Sheet 47 

2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 
(D) 

(D) 

Issued: December 5, 2007 Effective: December 5,2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-07-17775 



The Ohio Bell A T T P.U.C.O. NO. 20 
Telephone Company A T & I TARIFF Part 2 Section 8 

PART 2 - General Tenns and Conditions 2nd Revised Sheet 48 
SECTION 8 - Promotional Service Offerings Cancels 1st Revised Sheet 48 

2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 
(D) 

(D) 

Issued: December 5, 2007 Effective: December 5, 2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-07-17775 



THE OHIO BELL 
TELEPHONE COMPANY SBC 

Tariff 

PART 2 - General Terms and Conditions 
SECTION 8 - Promotional Service Offerings 

P.U.C.O. NO. 20 
[PART 2 SECTION 8 

2nd Revised Sheet No. 49 
Cancels 

1st Revised Sheet No. 49 

PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 

ComplateLink Select Winback Signing Bonus Promotion 

During the period of April 28, 2003 through July 31, 2003, eligible 
business customers subscribing to a CompleteLinIc 1-year, 2-year, 3-year 
or 5-year term plan will be eligible for the following intraLATA toll 
and 800/888 rates per minute, MARC volume discounts, increased Maximum 
Annual Discount, and signing bonus. The signing bonus is a percentage 
of the customer's selected Minimum Annual Revenue Commitment and may 
vary by term-plan period. 

¥) 

Minin 
Revenue 

S 1,200 
3,000 
7,000 
12,000 
18,000 
25,000 
35,000 
50,000 
75,000 
100,000 
125,000 
150,000 
200,000 

One-time 

lum Annual 
5 Commitment 

- 2,999 
- 6,999 
- 11,999 
- 17,999 
- 24,999 
- 34,999 
- 49,999 
- 74,999 
- 99,999 
- 124,999 
- 149,999 
- 199,999 
plus 

Signing Bonus 

Maximum 
Annual 
Discount 

$ 1,000 
1,500 
3,000 
5,000 
10,000 
15,000 
20,000 
25,000 
40,000 
45,000 
55,000 
65,000 
90,000 

MARC V 

1-year 

18.8% 
19.0% 
19.5% 
20.0% 
20.0% 
21.0% 
21.5% 
22.0% 
22.5% 
23.0% 
23.0% 
23.5% 
23.5% 

5% of 
MARC 

olume Discount on E 
Services^^^ 

2-year 

19.8% 
20.0% 
20.5% 
21.0% 
21.0% 
22.0% 
22.5% 
23.0% 
23.5% 
24.0% 
24.0% 
24.5% 
24.5% 

25% of 
MARC 

3-year 

20.8% 
21.0% 
21.5% 
22.0% 
22.0% 
23.0% 
23.5% 
24.0% 
24.5% 
25.0% 
25.0% 
25.5% 
25.5% 

35% of 
MARC 

ligible 

5-year 

21.3% 
21.5% 
22.0% 
22.5% 
22.5% 
23.5% 
24.0% 
24.5% 
25.0% 
25.5% 
25.5% 
26.0% 
26.0% 

40% of 
MARC 

H i MARC volume discounts will not apply to intraLATA toll and 800/888 
rates . (N) 

Issued: April 2! 2003 Effective: April 28, 2003 

In accordance with an Order in Case No. 02-3069-TP-ALT, issued by the Public 
Utilities Commission of Ohio, dated January 6, 2003. 

By Connie Browning, President, Cleveland, Ohio 



The Ohio Bell A T T P.U.C.O. NO. 20 
Telephone Company A T & T TARIFF Part 2 Section 8 

PART 2 - General Terms and Conditions 4th Revised Sheet 50 
SECTION 8 - Promotional Service Offerings Cancels 3rd Revised Sheet 50 

2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 

CompleteLink Select Winback Signing Bonus Promotion (cont'd) 

IntraLATA Toll and 800/888 Rates/Minute'^ 
Toll Commitment (f̂ ^ATUC) 

No Minimum 
$ 250-649 

650 - 9,999 
10,000-24,999 
25,000 - 49,999 
50,000 - plus 

Eligible customers include business customers who have their intraLATA toll and local network 
access line{s) with another competitive local exchange carrier within the AT&T Illinois, AT&T (T) 
Indiana, AT&T Michigan, AT&T Ohio, or AT&T Wisconsin service area and who now wish to 
establish their intraLATA toll and local network access service with AT&T Ohio, and who have 
previously refused a CompleteLink Select li Winback offer from AT&T Ohio. (T) 

Customers terminating this plan prior to the expiration of their selected term period are subject to 
termination charges as specified under CompleteLink on Sheet 35 in Part 4, Section 2 of this tariff. 

All other terms and conditions applicable to CompleteLink, found in Part 4, Section 2 of this Tariff 
will apply. 

1-year 

$0,054 
0.049 
0.044 
0.043 
0.042 
0.041 

2-year 

$0,049 
0.044 
0.040 
0.040 
0.040 
0.040 

3-year 

$0,048 
0.043 
0.040 
0.040 
0.040 
0.040 

5-year 

$0,047 
0.042 
0.040 

NA'̂ ' 
NA'̂ ' 
NA'̂ ' 

IV Lower rates are not available at this commitment level. 
121 These rates are available on agreements signed on or after June 9, 2003. 

Issued: December 5,2007 " "~ Effective: December 5,2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6,2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-07-17775 



THE OHIO BELL 
TELEPHONE COMPANY SBC 

Tariff 

PART 2 - General Terms and Conditions 
SECTION 8 - Promotional Service Offerings 

P.U.C.O. NO. 20 
PART 2 | SECTION 8 

7th Revised Sheet No. 51 
Cancels 

6th Revised Sheet No. 51 

PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 

Custom BizSaver® Winback Packages Promotion 

During the period of September 28, 2005 through December 14, 2005, (C) 
eligible business customers with 1 to 10 business exchange access lines 
who make a commitment to subscribe to any of the following Local Access, 
Local Usage or Toll Usage services for the next 12-, 24- or 36-month 
period will be eligible for the following discounted rates for the 
listed services elements: 

Description 12-Month Rates 
Access Lines Access Area B Access Area C Access Area D 

2-Line 
3-Line 
4-Line 
5-Line 
6-Line 
7-Line 
8-Line 
9-Line 

10-Line 

3 3 . 2 0 
4 9 . 8 0 
6 6 . 4 0 
8 3 . 0 0 
99.60 
116.20 
132.80 
149.40 
166.00 

36.40 
54.60 
72.80 
91.00 
109.20 
127.40 
145.60 
163.80 
182.00 

$ 40.40 
60.60 
80 
101 

80 
00 

121.20 
141 
161 

40 
60 

181.80 
202.00 

24-Month Rates 
Access Lines Access Area B Access Area C Access Area D 

2-Line 
3-Line 
4-Line 
5-Line 
6-Line 
7-Line 
8-Line 
9-Line 

10-Line 

29.88 
44.82 
59.76 
74.70 
89.64 
104.58 
119.52 
134.46 
149.40 

32.76 
49.14 
65.52 
81.90 
98.28 
114.66 
131.04 
147.42 
163.80 

$ 36.36 
54.54 
72.72 
90.90 
109.08 
127.26 
145.44 
163.62 
181.80 

36-Month Rates 
Access Lines Access Area B Access Area C Access Area D 

2-Line 
3-Line 
4-Line 
5-Line 
6-Line 
7-Line 
B-Line 
9-Line 

10-Line 

i 28 
42 
56 
70 
84 
98.77 

112.88 
126.99 
141.10 

22 
33 
44 
55 
66 

30.94 
46.41 
61.88 
77 
92 

108 
123 
139 
154 

35 
82 
29 
76 
23 
70 

$ 34.34 
51.51 
68.68 
85.85 

103.02 
120,19 
137.36 
154.53 
171.70 

Issued: December 14, 2005 Effective: December 14, 2005 

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
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2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 

Custom BizSaver® Winback Packages Promotion (cont'd) 

Description 
12-Month 
Rate 

24-Month 
Rate 

36-Month 
Rate 

Additional 
Per Message 

Rate 

Local Block of Time BOTs 

800 Messages 
400 Messages 
200 Messages 
100 Messages 

$ 3 1 . 0 0 
1 8 . 0 0 
1 4 . 0 0 

9 . 0 0 

$ 2 7 . 9 0 
1 6 . 2 0 
1 2 . 6 0 

8 . 1 0 

$ 2 6 . 3 5 
1 5 . 3 0 
1 1 . 9 0 

7 . 6 5 

$ 0 , 0 5 0 
0 . 0 5 0 
0 . 0 6 4 
0 . 0 8 0 

Monthly Rates for Subscribers Prior to 
April 1, 2005 

Unlimited Local Messages 12-Month 24-Month 36-Month 

1-Line 
2-Line 
3-Line 
4-Line 
5-Line 
6-Line 
7-Line 
8-Line 
9-Line 
10~Line 

2 9 . 9 9 
5 1 . 9 8 
7 3 . 9 7 
9 5 . 9 6 

1 1 7 . 9 5 
1 3 9 . 9 4 
1 6 1 . 9 3 
1 8 3 . 9 2 
2 0 5 . 9 1 
2 2 7 . 9 0 

$ 2 6 . 9 9 
4 7 . 9 8 
6 8 . 9 7 
8 9 . 9 6 

1 1 0 . 9 5 
1 3 1 . 9 4 
1 5 2 . 9 3 
1 7 3 . 9 2 
1 9 4 . 9 1 
2 1 5 . 9 0 

$ 2 4 . 9 9 
4 4 . 9 8 
6 4 . 9 7 
8 4 . 9 6 

1 0 4 . 9 5 
1 2 4 . 9 4 
1 4 4 . 9 3 
1 6 4 . 9 2 
1 8 4 . 9 1 
2 0 4 . 9 0 

Monthly Rates for Subscribers On or After 
April 1, 2005 

Unlimited Local Messages 12-Month 24-Month 36-Month 

1-Line 
2-Line 
3-Line 
4-Line 
5-Line 
6-Line 
7-Line 
8-Line 
9-Line 
10-Line 

2 9 . 9 9 
5 3 . 9 8 
7 7 . 9 7 

1 0 1 . 9 6 
1 2 5 . 9 5 
1 4 9 . 9 4 
1 7 3 . 9 3 
1 9 7 . 9 2 
2 2 1 . 9 1 
2 4 5 . 9 0 

$ 2 6 . 9 9 
4 9 . 9 8 
7 2 . 9 7 
9 5 . 9 6 

1 1 8 . 9 5 
1 4 1 . 9 4 
1 6 4 . 9 3 
1 8 7 . 9 2 
2 1 0 . 9 1 
2 3 3 . 9 0 

$ 2 4 . 9 9 
4 6 . 9 8 
6 8 . 9 7 
9 0 . 9 6 

1 1 2 . 9 5 
1 3 4 . 9 4 
1 5 6 . 9 3 
1 7 8 . 9 2 
2 0 0 . 9 1 
2 2 2 , 9 0 

(D; 

Issued: September 28, 2005 Effective: September 28, 2005 

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
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SECTION 8 - Promotional Service Offerings Cancels 4th Revised Sheet 52 

2. PROMOTIONAL OFFERINGS-ADDENDUM (cont'd) 

Custom BizSaver® Winback Packages Prontotion (cont'd) 

Additional per 
Description Monthly Rate Minute Rate 
Toll BOTs 

300 Messages $12.00 $0,040 
120 Messages 5.50 0.050 
60 Messages 2.85 0.055 
30 Messages 1.50 0.055 

Business Customers can subscribe to any combination of Access Line sizes, Local BOTs or Toll 
BOTs shown above. Toll BOTs are optional. The discounted Access Area prices are based on the 
Access Area category the business customer's exchange, as shown in Part 4, Section 1 of this 
Tariff. Unlimited Local Message packages include access lines (all access areas) and unlimited 
local usage. 

Eligible customers are those business customers with 1 to 10 business exchange access lines who 
had their business network access line service with AT&T Ohio, switched to another competitive (T) 
local exchange can-ier within the AT&T Ohio service area and who now wish to re-establish their | 
business network access line service with AT&T Ohio. (T) 

Eligible customers must agree to a 12-month, 24-month or 36-month term plan. 

Eligible customers will receive a 100% credit against the recurring charges for those elements that 
make up the chosen package (excluding optional toll) for 2 months. No credit on additional local or 
toll minutes associated with the chosen package will be applied. 

The following Local BOTs are not available with the following Access Une discounted pricing 
options: 

• 1-line option is not available with 800, 400 or 200 BOT plans with 12-, 24- or 36-month temis 
• 800 BOT 12-month term, Access Area B is not available with 2 thru 3-line 
• 800 BOT 12-month term, Access Area C is not available with 2 thru 4-line 
• 800 BOT 12-month term. Access Area D is not available with 2 thru 6-line 
• 800 BOT 24- and 36-month term, Access Area B is not available with 2-line 

Issued: December 5, 2007 Effective: December 5, 2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-07-17775 
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2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 

Custom BizSaver® Winback Packages Promotion (contM) 

800 BOT 24- and 36-month term, Access Area C is not available with 
2 and 3-line 
800 BOT 24- and 35-inonth terra. Access Area D is not available with 
2 thru 4-line 
400 BOT 12-month term. Access Area C is not available with 2-line 
400 BOT 12-month term. Access Area D is not available with 2 and 
3-line 
400 BOT 24 and 35-month term. Access Area D is not available with 
2-line 
200 BOT 12-month term. Access Area D is not available with 2-line 

Eligible customers also have the option of subscribing to The BASICS® 
Package for Business on their first business access line and The BASICS 
Package for Business or Call Forwarding on additional lines. Call 
Forwarding is available at a 30% discount from the monthly stand-alone 
price as shown in Part 7, Section 1, of this Tariff. The BASICS Package 
for Business is available at $15.00 per month for 12-month terms, $13.50 
for 24-month terms and $12.75 for 36-month terms. If a customer chooses 
an Unlimited Local Message Package {as opposed to a Local BOT Package}, 
The BASICS Package for Business price is discounted further to a monthly 
price of $7.00. If a customer chooses to subscribe to The BASICS 
Package for Business or Call Forwarding, the recurring charges 
associated with the subscription also will be credited for 2 months. 

Eligible customers can change their chosen Local Block of Time (BOT) 
level, to another Custom BizSaver Local BOT level or Unlimited Local 
Messages one time during their agreed to term. Eligible customers can 
move to a Custom BizSaver Package without Toll usage any time during 
their agreed to term. 

The 12-month term also has 12-month renewable option. If the customer 
selects the 12-month renewable option, the plan will renew for 12-month 
intervals. A maximum of two 12-month renewals are available after the 
first 12-raonth term. The customer will receive written notification of 
their selection outlining the details of the agreement, plus subsequent 
notifications regarding their renewal options prior to the expiration of 
each 12-month term. This 12-month renewable term is available for 
either Local BOT or Unlimited Local Package options. 

(D) 

Issued: September 28, 2005 Effective: September 28, 2005 

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
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PART 2 - General Terms and Conditions 3rd Revised Sheet 53.1 
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2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 

Custom BizSaver'^ Winback Packages Promotion (cont'd) 

This offer may not be combined with other AT&T Ohio business access or iocal usage discount (T) 
plans or promotions, except the Business Network Access Line Winback Promotion in this Part and 
Sectionof the tariff. 

Customers who terminate their entire Custom BizSaver service prior to the term commitment (and 
subscribe to the service prior to June 1, 2004"') will be assessed termination charges as follows: 

• 50% of the monthly recurring charge for Access Line(s) (including Unlimited) and Toll Blocks, 
times the number of months left on the term commitment 

• Savings received through date of termination for the Basics Package for Business and Call 
Forwarding. 

• The entire value of any credits received. 

At the expiration of the agreed to term or if a 12-month renewable plan customer chooses not to 
renew this term plan, the rates will revert to the applicable individually tariffed rates for each 
component of the Custom BizSaver Promotional Package. 

Termination liability charges are not applicable if during the Custom BizSaver temri period the 
customer converts to another Company access and local usage plan with a term equal to or greater 
than the remaining Custom BizSaver term plan. 

IV Custom BizSaver customers subscribing on or after June 1, 2004 who tenninate their entire 
service prior to the term commitment will be assessed tennination charges of 50% of the monthly 
recurring charge for Access Line(s) (including Unlimited), Local/Toll Blocks and The BASICS, 
times the number of months left on the term commitment. 

Issued: December 5, 2007 Effective: December 5, 2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-07-17775 
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SECTION 8 - Promotional Service Offerings Cancels 3rd Revised Sheet 54 

2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 
(D) 

(D) 

Issued: Decembers, 2007 Effective: December 5, 2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-07-17775 
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SECTION 8 - Promotional Service Offerings Cancels 2nd Revised Sheet 55 

2. PROMOTIONAL OFFERINGS -ADDENDUM (cont'd) 
(D) 

(D) 

Issued: December 5, 2007 Effective: December 5, 2007 
In accordance with an Order issued by the Public Utitities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-07-17775 
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SECTION 8 - Promotional Service Offerings Cancels 1st Revised Sheet 56 

2. PROMOTIONAL OFFERINGS -ADDENDUM (cont'd) 
(D) 

(D) 

Issued: December 5, 2007 Effective: December 5, 2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-07-17775 
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PART 2 - General Terms and Conditions 1st Revised Sheet 57 
SECTION 8 - Promotional Service Offerings Cancels Original Sheet 57 

2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 
(D) 

(D) 

Issued: December 5, 2007 Effective: December 5, 2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-07-17775 
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SECTION 8 - Promotional Service Offerings Cancels 1st Revised Sheet 58 

2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 
(D) 

(D) 

Issued: December 5, 2007 Effective: December 5, 2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-07-17775 
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2. PROMOTIONAL OFFERINGS -ADDENDUM (cont'd) 
(D) 

(D) 

Issued: December 5, 2007 Effective: December 5,2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-07-17775 



The Ohio Bell A X X P.U.C.O. NO. 20 
Telephone Company A I & 1 TARIFF Part 2 Section 8 

PART 2 - General Terms and Conditions 7th Revised Sheet 60 
SECTION 8 - Promotional Service Offerings Cancels 6th Revised Sheet 60 

2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 

Custom BizSaver Winback Year 2 and 3 Promotion 

A retail promotional period will be established frcim October 25, 2005 through June 30, 2008. (C) 
During this promotional period eligible business customers that subscribe to a Custom BizSaver 
Winback 2-year or 3-year agreement will receive their Custom BizSaver Winback monthly 
recurring charge waived, in months 13 arxi 14 for 2-year agreements and in months 13, 14, 25, 
and 26 for 3-year agreements. This offer does not apply to 1-year renewable agreement 
selections. 

Eligible customers are those business customers who have their local network access line 
service with another competitive local exchange carrier within the Company's service area and 
who now wish to establish their local network access line service with the Company. The 
waived charges will appear as a credit on the customer's bill during the month's specified. 

All other terms and conditions applicable to Custom BizSaver Winback will apply. This offer can 
be combined with other Custom BizSaver Winback offers or promotions. 

Issued: November 1, 2007 Effective: November 1, 20' 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 
2003, Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-07-17605 
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2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 

Business Access Line Credit Promotion 

A promotional offer will be available from September 26, 2005, through (C) 
June 30, 2008, for eligible business customers. Eligible business 
customers are those who currently have their business local exchange 
service with another carrier within the Company's service area and 
wish to establish service with the Company. 

At the time of their conversion to AT&T Ohio, business customers who 
subscribe to a Non-Residence, Rotary, With Touch Tone line, and who 
commit to a minimum one year term, will receive a monthly credit, for 
12 months, of S3.70 off of the Central Office Termination (COT) Charge 
on each line ordered and installed. 

If the customer terminates any of the lines before the end of the 
12 month term and they have subscribed to a company term plan that 
contains Early Termination Fees (ETFs) as part of the plan, the ETFs 
will be assessed as defined in that term plan. If the customers lines 
are not part of a company term plan but the customer terminates any of 
the lines before the end of the 12 month period, they will be billed 
an ETF which will be 50% of the recurring monthly COT charge remaining 
on the 12 month period. 

After the customer's 12 month promotional period is over, the monthly 
credit will be eliminated and the COT rate will revert to the standard 
tariff rate as shown in Part 4 Section 2 of this tariff. 

This promotional offer is not applicable to Flexline, Centrex, ISDN, 
DID trunks, or coin service lines. This promotional offer is not 
applicable to additional lines ordered during the promotional period. 
In addition to the eligibility criteria noted above, customers must: 
1) not have had service disconnected for non-payment, and 2) not have 
any past due bills for regulated service owed to the Company. 

Issued: June 29, 2007 Effective: July 1, 20 
In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
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2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 
(D) 

(D) 

Issued: December 5. 2007 Effective: December 5, 2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-07-17775 
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2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 
(D) 

(D) 

Issued: December 5, 2007 Effective: December 5, 2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-07-17775 
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2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 
(D) 

(D) 

Issued: December 5, 2007 Effective: December 5, 2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-07-17775 
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2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 
(D) 

(D) 

Issued: December 5, 2007 Effective: December 5, 2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-07-17775 
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2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 
(D) 

(D) 

Issued: December 5, 2007 Effective: December 5, 2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-07-17775 
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2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 
(D) 

(D) 

Issued: December 5, 2007 Effective: December 5. 2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland. Ohio 
TFANo. OH-07-17775 
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2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 
(D) 

(D) 

Issued: December 5, 2007 Effective: December 5, 2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-07-17775 
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3rd Revised Sheet No. 69 

2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 

Centrex with Caller ID/Caller ID with Name Promotion 

A Centrex with Caller TD/Caller ID with Name promotion will run from 
January 30, 2006 through October 9, 2006. Eligible customers are (C) 
existing Centrex customers without Caller ID Service, new or Winback 
Centrex customers who sign a new three, five or seven year contract. 

Eligible customers will receive a monthly credit for their choice of 
either the Caller ID feature or the Caller ID and Caller ID with Name 
features (where available) on Basic and Electronic Key lines installed 
during the initial system establishment. The credit will be applied in 
each billing cycle for the life of the contract. 

The customer must commit to the highest line category possible given the 
number of Centrex lines purchased under contract. The customer must 
contract for Centrex Service for a three, five or seven year period. 
The contract must be dated between January 30, 2006 and October 9, 2006. (C) 
The service must be installed by November 10, 2006. (C) 

In addition to the eligibility criteria noted above, the customer must 
not have had service disconnected for nonpayment and not have any past 
due bills for regulated service owed to the Company. 

This promotion may not be combined with any other Centrex promotion. 

Issued: October 6, 2006 Effective: October 9, 2006 

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
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2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 

Business Access Line Term Volume Discount Promotion - (TVD) 

A promotional period shall be established from January 1, 2005, through October 31, 2005. During 
this promotional period, eligible business customers will receive a discount on monthly recurring 
rates associated with network access lines if they commit to a minimum line volume and term 
period. This promotion is known as the Term and Volume Discount (TVD) Plan pnamotion. At the 
time a customer subscribes to TVD, applicable service order, central office connection and line 
connection nonrecun"ing charges (NRCs) will be waived for existing customers that add lines and for 
customers coming to AT&T Ohio from other carriers. The Standard NRCs listed above will apply to (T) 
lines added subsequent to the initial order. 

The TVD Plan provides optional term and volume discounts for business customers. Eligible 
services under TVD are Non-Residence Exchange Services (i.e.. Business access lines and trunks). 
TVD provides for 12-, 24-, and 36- month term discounts for Ohio customers. 

All rules, regulations, fees and surcharges normally applicable to eligible sen/ices apply. 

To qualify, the customer subscribing to the TVD Plan must commit to a service agreement as 
prescribed by AT&T Ohio establishing the term period, minimum access line volume commitment (T) 
and discount percentage to be applied to the monthly business recurring rate in effect at the time the 
customer enters into the service agreement The discount rate will remain fixed through the life of 
the commitment, however, if the base rates for lines/trunks change, the price per month will change 
accordingly. 

TVD Monthly Recurring Charge Discount Schedule: 

Access Line Volume Commitment 

Minimum 1 line 
Minimum 11 lines 
Minimum 31 lines 
Minimum 101 lines 
Minimum 201 lines 

If the customer terminates the TVD agreement prior to the expiration of the 12-, 24- or 36-month 
sen/ice term, the customer shall pay a termination charge. Payment of the termination charge does 
not release the customer for amounts previously owed to the Company. The termination charge 
shall be: 
- All unpaid special Construction charges or nonrecurring charges (excluding any waived charges); 

plus 
- Fifty percent (50%) of all recurring charges for the remaining months of the customer's term. 

Issued: December 5, 2007 Effective: December 5, 2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-07-17775 

12-Month 
Terni 

5% 
6% 
7% 
8% 
9% 

24-Month 
Tenn 

7% 
8% 
9% 
10% 
11% 

36-Month 
Term 

9% 
10% 
11% 
12% 
13% 



The Ohio Bell A X X P.U.C.O. NO. 20 
Telephone Company A l & l TARIFF Part 2 Section 8 

PART 2 - General Terms and Conditions 3nj Revised Sheet 71 
SECTION 8 - Promotional Service Offerings Cancels 2nd Revised Sheet 71 

2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 

BUSINESS ACCESS LINE TERM VOLUME DISCOUNT PROMOTION - (TVD) (conf d) 

During the promotional period, TVD customers may choose to terminate an existing service 
agreement before the end of the term period without paying termination charges provided they 
negotiate a new TVD service agreement with a term that is equal or greater than the tenn period 
remaining on the existing service agreement and commit to an equal or greater number of business 
access lines than their existing sen/ice agreement. The new service agreement will be based upon 
the monthly business recurring rates in effect at the time the new service agreement is established. 

Termination charges will also not apply if a customer converts to another Company service whose (T) 
term period is equal to or greater than the term period remaining on the existing TVD sen/Ice 
agreement. Customers requesting the termination of a service agreement prior to the expiration 
date, excluding the circumstances mentioned above, will be charged a termination charge. 

When a TVD customer moves service from one service location to another, the access line volume 
commitment, duration and discount associated with the service agreement is not affected. If the 
applicable monthly business recurring rate changes as a result of the move, the monthly rate at the 
new service location will be based on the rate in effect at the new service location. Termination 
charges do not apply if the customer agrees to continue the service agreement at the new service 
location and retains Network Access lines that equal or exceed the number of lines that were under 
TVD service agreement at the old service location. 

The 12-month term also has a 12-month renewable option. If the customer selects the 12-month 
renewable option, the plan will renew for 12-month intervals. A maximum of two 12-month 
renewals are available after the first 12-month term. The customer will receive written notification 
of their selection outlining the details of the agreement, plus subsequent notifications regarding 
their renewal options prior to the expiration of each 12-month term. 

Issued: December 5, 2007 Effective: December 5, 2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-07-17775 
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PART 2 | SECTION 8| 

1st Revised Sheet No. 72 
Cancels 

Original Sheet No. 72 

2. PROMOTIONAL OFFERINGS - ADDENDX3M (cont'd) (N) 

BUSINESS ACCESS LINE TERM VOLUME DISCOUNT PROMOTION - (TVD) (cont'd) 

The TVD Plan requires the customer to commit to a minimum volume of 
access lines. The total number of access lines within the state will 
apply toward the volume commitment. At any month during the term^ if the 
total number of lines in the state is less than the minimum, an 
adjustment charge will appear on the customer's designated Master 
Billing Telephone Number for the state. A $10 per-line charge will be 
billed for the number of lines under the minimum line commitment. 

This promotion may not be combined with SimpleLink Enhanced or 
CompleteLink offers. 

Upon expiration of a 12, 24 or 36 month service agreement, the service 
will automatically be billed at the monthly rates set forth in Tariff 
No. 20, in effect at the time the service agreement expires, unless a 
new service agreement is negotiated. (N) 

Issued: December 30, 2004 Effective: January 1, 2005 

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 



The Ohio Bell A X T P.U.C.O. NO. 20 
Telephone Company A T & I TARIFF Part 2 Section 8 

PART 2 - General Terms and Conditions 2nd Revised Sheet 73 
SECTION 8 - Promotional Service Offerings Cancels 1st Revised Sheet 73 

2. PROMOTIONAL OFFERINGS -ADDENDUM (cont'd) 
(D) 

(D) 

Issued: December 5, 2007 Effective: December 5, 2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-07-17775 



The Ohio Bell A T X P.U.C.O. NO. 20 
Telephone Company A T & I TARIFF Part 2 Section 8 

PART 2 - General Terms and Conditions 2nd Revised Sheet 74 
SECTION 8 - Promotional Service Offerings Cancels 1st Revised Sheet 74 

2. PROMOTIONAL OFFERINGS -ADDENDUM (cont'd) 
(D) 

(D) 

Issued: December 5, 2007 Effective: December 5, 2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-07-17775 



The Ohio Bell A X X P.U.C.O. NO. 20 
Telephone Company A T & I TARIFF Part2 Sections 

PART 2 - General Terms and Conditions 1st Revised Sheet 75 
SECTION 8 - Promotional Service Offerings Cancels Original Sheet 75 

2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 
(D) 

(D) 

Issued: December 5, 2007 Effective: December 5. 2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-07-17775 



The Ohio Bell A X X P.U.C.O. NO. 20 
Telephone Company A l & l TARIFF Part 2 Section 8 

PART 2 - General Terms and Conditions 1st Revised Sheet 76 
SECTION 8 - Promotional Service Offerings Cancels Original Sheet 76 

2. PROMOTIONAL OFFERINGS -ADDENDUM (cont'd) 
(D) 

(D) 

Issued: December 5, 2007 Effective: December 5, 2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-07-17775 



The Ohio Bell A X X P.U.C.O. NO. 20 
Telephone Company A T & I TARIFF Part 2 Section 8 

PART 2 - General Terms and Conditions 1st Revised Sheet 77 
SECTION 8 - Promotional Service Offerings Cancels Original Sheet 77 

2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 
(D) 

(D) 

Issued: December 5, 2007 Effective: December 5. 2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-07-17775 



The Ohio Bell A X X P.U.C.O. NO. 20 
Telephone Company A T & T TARIFF Part 2 Section 8 

PART 2 - General Terms and Conditions 6th Revised Sheet 78 
SECTION a - Promotional Service Offerings Cancels 5th Revised Sheet 78 

2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 
(D) 

(D) 

Issued: December 5, 2007 Effective: December 5, 2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003. 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-07-17775 



The Ohio Bell 
Telephone Company A T & T TARIFF 

PART 2 - General Terms and Conditions 
SECTION 8 - Promotional Service Offerings 

P.U.C.O. NO. 20 
Part 2 Section 8 

4th Revised Sheet 79 
Cancels 3rd Revised Sheet 79 

2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 

Business Access Line Term Volume Discount Promotion 2 - (TVD) 

A promotional period shall be established from November 1, 2005, thrciugh September 
30. 2008. During this promotional period, eligible business customers will receive a discount on 
monthly recurring rates associated with networi< access lines if they commit to a minimum line 
volume and term period. This promotion is known as the Term and Volume Discount (TVD) 
Plan promotion. At the time a customer subscribes to TVD, applicable service order, central 
office connection and line connection nonrecurring charges (NRCs) will be waived for 
customers coming to AT&T Ohio from other earners. The Standard NRCs listed above will 
apply to lines added subsequent to the initial order. 

The TVD Plan provides optional term and volume discounts for business customers. Eligible 
services under TVD are Non-Residence Exchange Services (i.e., Business access lines and 
trunks). TVD provides for 12-, 24-, 36, and 48- month term discounts for AT&T Ohio customers. 

All rules, regulations, fees and surcharges normally applicable to eligible services apply. 

To qualify, the customer subscribing to the TVD Plan must commit to a service agreement as 
prescribed by AT&T Ohio establishing the term period, minimum access line volume 
commitment and discount percentage to be apptied to the monthly business recurring rate in 
effect at the time the customer enters into the service agreement. The discount rate will remain 
fixed through the life of the commitment, however, if the underlying tariffed rates for lines/tnjnks 
change, the net price per month will change accordingly. 

TVD Monthly Recurring Charge Discount Schedule: 

(C) 

Access Line Volume Commitment 
12 Month 

Tenn 
5% 

5.5% 
6% 
7% 
8% 
9% 

24 Month 
Term 
7% 

7.5% 
8% 
9% 
10% 
11% 

36 Month 
Term 
9% 

9.5% 
10% 
11% 
12% 
13% 

48 Month 
Term 
9.5% 
10% 

10.5% 
11.5% 
12.5% 
13.5% 

Minimum 1 line 
Minimum 5 lines 
Minimum 11 lines 
Minimum 31 lines 
Minimum 101 lines 
Minimum 201 lines 

Issued: October 1. 2007 Effective: October 1, 2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 
2003, Case No. 02-3069-TP-ALT. 

By Connie Browning. President, Cleveland, Ohio 

TFANo. OH-07-17488 



THE OHIO BELL 
TELEPHONE COMPANY AT&T 
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PART 2 
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ISECTION 8| 

2nd Revised Sheet No. 80 
Cancels 

Ist Revised Sheet No. 80 

2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 

BUSINESS ACCESS LINE TERM VOLUME DISCOUNT PROMOTION 2 - (TVD) (Cont'd) 

If the customer terminates the TVD agreement prior to the expiration of 
the 12-, 24-, 36- or 48-month service term, the customer shall pay a 
termination charge. Payment of the termination charge does not release 
the customer for amounts previously owed to the Company. The 
termination charge shall be: 
- All unpaid special Construction charges or nonrecurring charges 

(excluding any waived charges); plus 
- Fifty percent (50%) of all recurring charges for the remaining months 

of the customer's term. 

(c: 

During the promotional period, TVD customers may choose to terminate an 
existing service agreement before the end of the term period without 
paying termination charges provided they negotiate a new TVD service 
agreement with a term that is equal or greater than the term period 
remaining on the existing service agreement and commit to an equal or 
greater number of business access lines than their existing service 
agreement. 

Termination charges will also not apply if a customer converts to 
another Company service whose term period is equal to or greater than 
the term period remaining on the existing TVD service agreement. 
Customers requesting the termination of a service agreement prior to the 
expiration date, excluding the circumstances mentioned above, will be 
charged a termination charge. 

When a TVD customer moves service from one service location to another, 
the a c c e s s line volume commitment, duration and discount associated with 
the service agreement is not affected. If the applicable monthly 
business recurring rate changes as a result of the move, the monthly 
rate at the new service location will be based on the rate in effect at 
the new service location. Termination charges do not apply if the 
customer agrees to continue the service agreement at the new service 
location and retains Network Access lines that equal or exceed the 
number of lines that were under TVD service agreement at the old service 
location. 

(C) 

Issued: November 1, 2006 Effective: November 1, 2006 

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
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2nd R e v i s e d S h e e t No. 81 
C a n c e l s 

1st Revised Sheet No. 81 

2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 

BUSINESS ACCESS LINE TERM VOLUME DISCOUNT PRO>K>TION 2 - (TVD) (Cont'd) 

The 12-month term also has a 12-month renewable option. If the customer 
selects the 12-month renewable option, the plan will renew for 12-month 
intervals. A maximum of two 12-month renewals are available after the 
first 12-month term. The customer will receive written notification of 
their selection outlining the details of the agreement, plus subsequent 
notifications regarding their renewal options prior to the expiration of 
each 12-month term. 

The TVD Plan requires the customer to commit to a minimum volume of 
access lines. The total number of access lines within the state will 
apply toward the volume commitment. At any month during the term, if 
the total number of lines in the state is less than the minimum, an 
adjustment charge will appear on the customer's designated Master 
Billing Telephone Number for the state. A $10 per-line charge will be 
billed for the number of lines under the minimum line commitment. 

This promotion may not be combined with Custom BizSaver, SimpleLink 
Enhanced, SimpleLink Enhanced II, CompleteLink or CompleteLink 2.0 
offers. 

:c) 

upon expiration of a 12, 24, 36 or 48 month service agreement, the 
service will automatically be billed at the monthly rates set forth in 
Tariff No. 20, in effect at the time the service agreement expires, 
unless a new service agreement is negotiated. 

(c: 

Issued: November 1, 2 005 Effective: November 1, 2006 

In accordance with an Order issued by the Public Utilities Cominission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 



The Ohio Bell . _ _ P.U.C.O. NO. 20 
Telephone Company A T & T TARIFF Part 2 Section 8 

PART 2 - General Terms and Conditions 1st Revised Sheet 82 
SECTION 8 - Promotional Service Offerings Cancels Original Sheet 82 

2. PROMOTIONAL OFFERINGS - ADDENDUM (confd) 
(D) 

(D) 

Issued: December 5,2007 Effective: December 5, 2007 
In accordance with an Order issued by the Public Utitities Commission of Ohio, dated January 6, 2003. 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-07-17775 



The Ohio Bell 
Telephone Company A T & T TARIFF 

P.U.C.O. NO. 20 
Part 2 Section 8 

PART 2 - General Terms and Conditions 
SECTION 8 - Promotional Service Offerings 

4th Revised Sheet 83 
Cancels 3rd Revised Sheet 83 

2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 

CompleteLink Winback Reloaded Offer 

A retail promotional period shall be established from August 2, 2004 through August 1, 2005. 
During this period, eligible business customers subscribing to a CompleteLink 1-year, 2-year, 3-
year, or 5-year term plan will be eligible for additional credits on their bills. These credits are a 
percentage of the customer's selected Minimum Annual Revenue Commitment (MARC) and will 
vary depending upon the term plan selected, in accordance with the following payment schedule: 

1 -Year Plan 2-Year Plan 3-Year Plan 5-Year Plan 

Up Front 
1-Year Anniversary 
2-Year Anniversary 
3-Year Anniversary 
4-Year Anniversary 

5% of MARC 20% of MARC 
5% of MARC 

25% of MARC 
5% of MARC 
5% of MARC 

30% Of MARC 
5% of MARC 
5% of MARC 
5% of MARC 
5% of MARC 

Eligible customers are those business customers who have their local network access line(s) with 
another competitive carrier within the AT&T Illinois. AT&T Indiana, AT&T Michigan, AT&T Ohio or (T) 
AT&T Wisconsin service area and who now wish to establish their local network access line service 
with AT&T Ohio, and who have previously refused a CompleteLink Select 111 Save/Win offer from 
AT&T Ohio. (T) 

Eligible customers will also receive intraLATA toll and 800/888 rates, as well as MARC volume 
discounts and Maximum Annual Discount levels as applicable in the respective offer previously 
refused, found in Part 2, Section 8 of this Tariff. All other terms and conditions applicable to 
CompleteLink found in Part 4. Section 2 of this Tariff will apply. 

Customers terminating this plan prior to the expiration of their selected term period are subject to 
termination charges as specified under CompleteLink found on Sheet 35 in Part 4. Section 2 of this 
Tariff. 

Issued: December 5. 2007 Effective: December 5, 2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-07-17775 



The Ohio Bell A X T P.U.C.O. NO. 20 
Telephone Company A T & T TARIFF Part 2 Section 8 

PART 2 - General Terms and Conditions 1 st Revised Sheet 84 
SECTION 8 - Promotional Service Offerings Cancels Original Sheet 84 

2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 
(D) 

(D) 

Issued: December 5, 2007 Effective: December 5, 2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-07-17775 



The Ohio Bell - _ _ P.U.C.O. NO. 20 
Telephone Company A T & I TARIFF Part 2 Section 8 

PART 2 - General Terms and Conditions 3rd Revised Sheet 85 
SECTION 8 - Promotional Service Offerings Cancels 2nd Revised Sheet 85 

2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 
(D) 

(D) 

Issued: December 5, 2007 Effective: December 5, 2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning. President. Cleveland. Ohio 
TFANo. OH-07-17775 
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Telephone Company A T & T TARIFF 

P.U.C.O. NO. 20 
Part 2 Section 8 

PART 2 - General Terms and Conditions 
SECTION 8 - Promotional Service Offerings 

1st Revised Sheet 85.1 
Cancels Original Sheet 85.1 

2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 
(D) 

(D) 

Issued: December 5, 2007 Effective: December 5, 2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6. 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning. President, Cleveland, Ohio 
TFANo. OH-07-17775 



The Ohio Bell A T X P.U.C.O. NO. 20 
Telephone Company A T & T TARIFF Part 2 Section 8 

PART 2 - General Terms and Conditions 2nd Revised Sheet 86 
SECTION 8 - Promotional Service Offerings Cancels 1st Revised Sheet 86 

2. PROMOTIONAL OFFERINGS - ADDENDUM (conf d) 
(D) 

(D) 

Issued: December 5, 2007 Effective: December 5, 2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-07-17775 



The Ohio Bell A X X P.U.C.O. NO. 20 
Telephone Company A T & T TARIFF Part 2 Section 8 

PART 2 - General Tenns and Conditions 3rd Revised Sheet 87 
SECTION 8 - Promotional Service Offerings Cancels 2nd Revised Sheet 87 

2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 
(D) 

(D) 

Issued: December 5, 2007 Effective: December 5, 2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-07-17775 
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Telephone Company A T & l TARIFF Part 2 Section 8 

PART 2 - General Terms and Conditions 1st Revised Sheet 88 
SECTION 8 - Promotional Service Offerings Cancels Original Sheet 88 

2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 

Business Term Pricing Plan Promotion 

A promotional period shall be established from January 16, 2004 through December 31 , 2004. 
During this promotional period, eligible business customers will receive a discount on monthly 
recurring rates if they commit to a term period. This promotion is know as the Business Access 
Line Term Pricing Plan (BALTPP) promotion. Applicable nonrecurring charges will also be waived. 

The BALTPP provides optional terni discounts for business customers Eligible services under 
BALTPP are Non-Residence Exchange Services (i.e., Business access lines and trunks). BALTPP 
provides for one, two, and three-year term discounts for Ohio customers. 

All rules, regulations, fees and surcharges normally applicable to eligible services apply. 

To qualify, the customer subscribing to the BALTPP must commit to an oral or written service 
agreement as prescribed by AT&T Ohio establishing the term period and discount percentage to be (T) 
applied to the monthly business rate in effect at the time the customer enters into the service 
agreement. The discount rate will remain fixed through the life of the commitment, however, if the 
base rates for lines/trunks change, the price per month will change accordingly. A record of all 
such agreements will be retained for at least the duration of the contract period. 

During the promotional period, BALTPP customers may choose to terminate an existing service 
agreement before the end of the term period without paying termination charges provided they 
negotiate a new service agreement with a term that is equal or greater than the existing term and 
contains an equal or greater number of business access lines than their existing service 
agreement. The new service agreement will be based upon the monthly business rates in effect at 
the time the new service agreement is established. 

Termination charges will also not apply if a customer upgrades to another Company service under (T) 
a service agreement whose term period is equal to or greater than the term period remaining on the 
service agreement being terminated. Customers requesting the termination of a service agreement 
prior to the expiration date, excluding the circumstances mentioned above, will be charged a 
termination charge. 

BALTPP customers can add lines/trunks to their contract during the life of the commitment. These 
lines/trunks will be discounted at the same monthly recurring business rate as other lines/trunks 
contained in the contract. 

Issued: December 5, 2007 Effective: December 5, 2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6,2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 

TFANo. OH-07-17775 



THE OHIO BELL 
TELEPHONE COMPANY SBC 

Tariff 

P.U 
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2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) (N) 

Business Term Pricing Plan Promotion (cont'd) 

When a BALTPP customer moves service from one service location to 
another, the duration and discount associated with the service agreement 
is not affected. Termination charges do not apply if the customer 
agrees to continue the service agreement at the new service location and 
retain local exchange access lines that equal or exceed the number of 
lines that were connected at the old service location. 

Termination charges are equal to 50% of the monthly payments remaining 
on the term period for each business access line or trunk. 

Upon expiration of a service agreement, the service will automatically 
be billed at the monthly rates set forth in Tariff No. 20, in effect at 
the time the service agreement expires, unless a new service agreement 
is negotiated. 

BALTPP may not be combined with other business Network Access Line 
and/or Trunk nonrecurring rate waivers at the time the agreement is 
established. In addition, BALTPP may not be combined with any other 
monthly recurring Network Access Line rate discount plans or combined 
with Custom BizSaver®, Smart Savings, Smart Savings Usage, Simplelink or 
CompleteLink. 

Monthly Recurring Charge Discount Schedule: 

BALTPP monthly rate discounts for eligible services are: 

Term Discount 

12 Month 
24 Month 
3 6 Month 

The standard nonrecurring charges for Service Order, Central Office 
Connection and Line Connection will be waived for new access lines and 
trunks ordered during the establishment of this agreement. Non-recurring 
charges will not be waived for new access lines and trunks ordered after 
the BALTPP is established. 

Applicable nonrecurring charges for DID numbers and DID trunk 
terminations will be waived during the establishment of this 
agreement. (N) 

/I/ DID number block recurring charge will not be discounted. ;N) 

Issued: January 16, 2004 Effective: January 16, 2004 

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
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2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 

CompleteLink Select III Retention Offer 

During 
busines 
or 5-ye 
and 800 
Annual 
charges 
apply t 
in addi 
Complet 
usage r 
increme 

the period of March 25, 2005 through May 31, 2006, eligible 
s customers subscribing to a CompleteLink 1-year, 2-year, 3-year 
ar term plan will be eligible for the following intraLATA toll 
/888 rates per minute, as well as the following increased Maximum 
Discount and a 10% discount on local usage message service 

Additionally, a MARC Volume Discount overlay of 5.5% will 
o all MARC levels (except the $700 level) and all terms selected 
tion to the "% Discount On Eligible Services" displayed under 
eLink found in Part 4, Section 2 of this Tariff. The per minute 
ates will be billed in increments of (18) seconds and additional 
nts of (6) seconds, or fraction thereof. 

l-year 2-year 3-year 5-year 

C) 

IntraLATA Toll and 800/888 
Rates Per Minute $0,055 $0,054 $0,053 $0,052 

MARC Maximum Annual Discount MARC Maximum Annual Discount 

$ 1,200 
3,000 
7,000 
12,000 
18,000 
25,000 
35,000 

$ 1,000 
2,500 
4,000 
6,500 
10,000 
15,000 
20,000 

$ 50,000 
75,000 
100,000 
125,000 
150,000 
200,000+ 

30,000 
40,000 
50,000 
60,000 
80,000 
100,000 

Eligible customers are those business customers served by the following 
CLLIs in the following NPAs: 

614 - All 
216 - Cleveland, Independence, Beachwood, Maple Heights 
330 - Youngstown, Cuyahoga Falls, Boardman 
419 - Oregon, Toledo, Fremont, Sandusky, Upper Sandusky, Findlay, 

Fostoria, Tiffin, Holland, Perrysburg, Maumee 
440 - Bedford, Berea, Chagrin Falls, Mayfield Heights, Olmsted Falls, 

Rocky River, Westlake, Wickliffe, Willoughby, Mentor, Solon, 
937 - Dayton, Springfield, Xenia, Yellow Springs 

This offering may not be combined with other Company business access 
line, usage and/or toll discount plans or promotions with the exception 
of combining with other CompleteLink promotions, which is permissible* 

All obher terms and conditions applicable to CompleteLink, found in 
Part 4, Section 2 of this Tariff will apply. 

/I/ MARC volume discounts will not apply to intraLATA toll and 800/881 
rates. 

Issued: March 24, 2006 Effective: March 24, 2006 

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
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2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 

CompleteLink Select III Save/Win Offer 

During the period of March 25, 2004 through March 24, 2005, eligible business customers 
subscribing to a CompleteLink 1-year, 2-year, 3-year or 5-year term plan will be eligible for the 
following intraLATA toll and 800/888 rates per minute, as well as the following increased Maximum 
Annual Discount, one-time signing bonus, and a 10% discount on local usage message service 
charges. The signing bonus is a percentage of the customer's selected Minimum Annual Revenue 
Commitment and may vary by term-plan period. Additionally, a MARC Volume Discount'^' overlay of 
13.5% will apply to ail MARC levels (except the $700 level) and all terms selected in addition to the 
"% Discount On Eligible Services" displayed under CompleteLink found in Part 4. Section 2 of this 
Tariff. 

1-year 2-year 3-year 5-year 
IntraLATA Toll and 800/888 Rates 
Per Minute $0,054 $0,049 $0,048 $0,047 

One-Time Signing Bonus: 0% 0% 4% 6% 
MARC Maximum Annual Discount MARC Maximum Annual Discount 

$1,200 $1,000 $50,000 $30,000 
3,000 2.500 75,000 40,000 
7,000 4.000 100,000 50,000 

12,000 6.500 125,000 60,000 
18.000 10.000 150,000 80,000 
25.000 15,000 200,000+ 100.000 
35,000 20,000 

Eligible customers are those business customers who have received a competitive offer and are 
considering switching their business exchange access service to another carrier (proof of 
competitive offer may be required) or those business customers who have their local network 
access line(s) with another competitive local exchange carrier within the AT&T Illinois, AT&T (T) 
Indiana, AT&T Michigan, AT&T Ohio, or AT&T Wisconsin service area and who wish to establish | 
their local network access service with AT&T Ohio. (T) 

This offering may not be combined with other Company Business access line, usage, and/or toll 
discount plans or promotions, with the exception of combining with other CompleteLink promotions, 
which is permissible. 

The per minute usage rates will be billed in increments of (18) seconds and additional increments of 
(6) seconds, or fraction thereof. All other terms and conditions applicable to CompleteLink, found in 
Part 4, Section 2 of this Tariff will apply. 

IV MARC volume discounts will not apply to intraLATA toll and 800/888 rates. 

Issued: December 5, 2007 Effective: December 5, 2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003. 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 

TFANo. OH-07-17775 
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2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 
(D) 

(D) 

Issued: December 5, 2007 Effective: December 5, 2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President. Cleveland, Ohio 
TFANo. OH-07-17775 
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2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 
(D) 

(D) 

Issued: December 5, 2007 Effective: December 5. 2007 
In accordance with an Order issued by the Public Utitities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland. Ohio 
TFA No. OH-07-17775 
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2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 

uSelect^3 Offer 

SM 

A promotional period will be extended from October 1, 2006, through 
January 4, 2007. During the promotional period, eligible residential 
customers who subscribe to an access line and the uSelect̂ '̂ S or uSelect 
Standard package will receive a $7.00 monthly credit and a waiver of the 
nonrecurring charge to install the package. 

Eligible customers are those residence customers who have their exchange 
access service with another carrier and who now establish their exchange 
access service with the Company. 

Eligible residence customers who sign up for the uSelect^"3 or uSelect̂ *̂  
Standard package, will be eligible for a $7.00 credit each month for up 
to 12 months as long as they retain the package. 
• Customer must respond to Company-issued marketing material, a 

Company-initiated marketing contact or an offer made during a 
customer-initiated call to the Company. 

• Any customer who discontinues the uSelect^"3 or uSelect^" Standard 
package prior to the required 12-month commitment, will forfeit any 
remaining credits. 

• Previous credits will not be charged back to the customer if they 
disconnect their uSelect^^S or uSelect^" Standard package prior to the 
expiration of the first 12-months. 

• This offer cannot be combined with any other uSelect^" offer. 
• This offer is not available to customers who have local service with 

an affiliate of the Company. 

Customers currently receiving benefits from this offer will be eligible 
to continue to receive their remaining benefits of this offer if they 
upgrade to the 2-Line uSelect^"3, uSelect^"6, or 2-Line uSelect^"6 
packages. 

:c) 
:c) 

Issued: September 29, 2006 Effective: October 1, 2006 

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
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2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 
(D) 

(D) 

Issued; December 5, 2007 Effective: December 5, 2007 
In accordance with an Order issued by the Public UtUities Commission of Ohio, dated January 6. 2003. 
Case No. 02-3069-TP-ALT. 

By Connie Browning. President, Cleveland, Ohio 
TFANo. OH-07-17775 
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2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 

OPT-E-MAN Service Promotion 

A promotional period shall be established from October 4. 2004 through January 5, 2005 for new 
customers subscribing to OPT-E-MAN Service. This promotion offers a variable discount to OPT-
E-MAN customers who subscribe to the Basic Service Connection, Bandwidth Usage and Ethernet 
Virtual Connections (EVC) rate elements for an agreed-upon number of connections. 

In order to qualify for the OPT-E-MAN Service promotion, the following conditions must be met: 

• The promotion will be available to new customers entering into either a 36-month or eo-month 
agreement 

• A written agreement must be executed by AT&T Ohio that includes the term period, the (T) 
discount rates and the service locations. The customer will not receive the discount if, at the 
time of billing, the number of connections in service is less than those specified in the written 
agreement. 

• Special Construction Charges may appfy. 
• Nonrecun-ing charges for the Basic Service Connection, Bandwidth Usage and EVC elements 

will be waived when new service is established under this promotion. 
• Tariff charges will apply for any Optional Features subscribed to by the customer during this 

promotional period. 
• If the customer terminates the agreement prior to the expiration of the 36-or 60-month service 

term, the customer shall pay a termination charge. Payment of the tennination charge does not 
release the customer from other previous amounts owed to the Company. In addition to any 
unpaid Special Construction or nonrecurring charges (excluding any waived charges). 
Termination Charges will be equal to fifty percent (50%) of all recurring charges for the 
remaining months of the customer's term. 

Issued: December 5, 2007 Effective: December 5, 2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6,2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning. President, Cleveland, Ohio 

TFANo. OH-07-17775 
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2. PROMOTIONAL OFFERINGS - ADDENDtW (cont'd) ¥) 

OPT-E-MAN SERVICE PROMOTION (cont'd) 

The following pricing will be offered with this promotion: 

10/100 Base T Connection Options 

Description 
Bronze Package 

36 Month | 60 Month 
Silver Package_ 

36 Month 60 Month 

10 Mbps 
Basic Service Connection, Bandwidth Usage (10 Mbps) and Ethernet Virtual 
Connections (10-100 Mbps) 
- per Connection 

1 to 9 Connections $1,785.00 $1,600.00 $1,985.00 $1,800.00 
10 or more Connections $1,300.00 $1,175.00 $1,500.00 $1,375.00 

20 Mbps 
Basic Service Connection, Bandwidth Usage (20 Mbps) and Ethernet Virtual 
Connections {10-100 Mbps) 
- per Connection 

1 to 9 Connections $2,150.00 $1,950.00 $2,350.00 $2,150.00 
10 or more Connections $1,550.00 $1,400.00 $1,750.00 $1,600.00 

50 Mbps 
Basic Service Connection, Bandwidth Usage (50 Mbps) and Ethernet Virtual 
Connections (10-100 Mbps) 
- per Connection 

1 to 9 Connections $2,300.00 $2,075.00 $2,500.00 $2,275.00 
10 or more Connections $1,675.00 $1,500.00 $1,875.00 $1,700.00 

100 Mbps 
Basic Service Connection, Bandwidth Usage (100 Mbps) and Ethernet 
Virtual Connections [10-100 Mbps) 
- per Connection 

1 to 9 Connections $2,550.00 $2,300.00 $2,750.00 $2,500.00 
10 or more Connections $1,850.00 $1,675.00 $2,050.00 $1,875.00 

250 Mbps 
Basic Service Connection, Bandwidth Usage (250 Mbps) and Ethernet 
Virtual Connections (101-500 Mbps) 
- per Connection Not Available Not Available 

500 Mbps 
Basic Service Connection, Bandwidth Usage (500 Mbps) and Ethernet 
Virtual Connections (101-500 Mbps) 
- per Connection Not Available Not Available (N) 

Issued: October 4, 2004 Effective: October 4, 2004 

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
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2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 

OPT-E-MAN SERVICE PROMOTION (cont'd) 

The following pricing will be offered with this promotion: (cont'd) 

10/100 Base T Connection Options (cont'd) 

Description 
Bronze Package 

36 Month | 60 Month 
Silver Package 

36 Month 60 Month 

(N) 

1 Gbps 
Basic Service Connection, Bandwidth Usage (1 Gbps) and Ethernet Virtual 
Connections (501-1,000 Mbps) 
- per Connection Not Available Not Available 

1 Gbps Optical Connection Options 

10 Mbps 
Basic Service Connection, Bandwidth Usage {10 Mbps) and Ethernet Virtual 
Connections (10-100 Mbps) 
- per Connection 

1 to 9 Connections $1,935.00 $1,750.00 $2,125.00 $1,940.00 
10 or more Connections $1,450.00 $1,325.00 $1,640.00 $1,515.00 

20 Mbps 
Basic Service Connection, Bandwidth Usage (20 Mbps) and Ethernet Virtual 
Connections (10-100 Mbps) 
- per Connection 

1 to 9 Connections $2,300.00 $2,100.00 $2,490.00 $2,290.00 
10 or more Connections $1,700.00 $1,550.00 $1,890.00 $1,740.00 

50 Mbps 
Basic Service Connection, Bandwidth Usage (50 Mbps) and Ethernet Virtual 
Connections (10-100 Mbps) 
- per Connection 

1 to 9 Connections $2,450.00 $2,225.00 $2,640.00 $2,415.00 
10 or more Connections $1,825.00 $1,650.00 $2,015.00 $1,840.00 

100 Mbps 
Basic Service Connection, Bandwidth Usage (100 Mbps) and Ethernet 
Virtual Connections (10-100 Mbps) 
- per Connection 

1 to 9 Connections $2,700.00 $2,450.00 $2,900.00 $2,640.00 
10 or more Connections $2,000.00 $1,825.00 $2,200.00 $2,015.00 (N) 

Issued October 4, 2004 Effective: October 4, 2004 

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02~3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
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2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 

OPT-E-MAN SERVICE PROMOTION (cont'd) 

The following pricing will be offered with this promotion: (cont'd) 

1 Gbps Optical Connection Options (cont'd) 

Description 
Bronze Package 

36 Month | 60 Month 
Silver Package 

36 Month 60 Month 

250 Mbps 
Basic Service Connection, Bandwidth Usage [250 Mbps) and Ethernet 
Virtual Connections (101-500 Mbps) 
- per Connection 

1 to 9 Connections $3,750.00 $3,375.00 $3,950.00 $3,575.00 
10 or more Connections $2,575.00 $2,325.00 $2,775.00 $2,525.00 

500 Mbps 
Basic Service Connection, Bandwidth Usage (500 Mbps) and Ethernet 
Virtual Connections (101-500 Mbps) 
- per Connection 

1 to 9 Connections $4,250.00 $3,825.00 $4,450.00 $4,025.00 
10 or more Connections $2,900.00 $2,600.00 $3,100.00 $2,800.00 

1 Gbps 
Basic Service Connection, Bandwidth Usage (1 Gbps) and Ethernet Virtual 
Connections (501-1,000 Mbps) 
- per Connection 

1 to 9 Connections $5,100.00 $4,590.00 $5,300.00 $4,790.00 
10 or more Connections $3,575.00 $3,225.00 $3,775.00 $3,425.00 (N 

Issued: October 4, 2004 Effective: October 4, 2004 

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
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2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 

Business Seal The Deal Winback Promotion 

A retail promotional period shall be established from January 2, 2005 
through March 31, 2008. During this promotional period, eligible 
business customers who subscribe to a Custom BizSaver Winback or 
SimpleLink Enhanced (SLE) II offer will receive a one time credit on 
their bill. 

(C) 

Eligible customers are those business customers who have their business 
network access line service with another carrier within the AT&T 
Illinois, AT&T Indiana, AT&T Michigan, AT&T Ohio, or AT&T Wisconsin 
service area and who now wish to establish their business network access 
line service with the Company as their local service provider, and who 
have refused or not responded to either a previous Custom BizSaver (CBS) 
Winback offer or SLE II offer from the Company. 

Eligible business customers who agree to a l-year term commitment or 
greater on either CBS or SLE will be eligible for a $40.00 credit per 
access line (up to a maximum of $600.00 in total) when they subscribe. 
The one-time bill credit will be applied within three bill cycles of 
order completion. Flexline, Centrex, ISDN, FeatureLink or Public 
Telephone (coin) service lines are not eligible. 

All terms and conditions applicable to the service subscribed to, found 
in this tariff, will apply. This promotion cannot be combined with the 
Custom BizSaver Winback ($75 offer) Promotion. 

Issued: March 30, 2007 Effective: April 1, 2007 

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
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2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 
(D) 

(D) 

Issued: December 5, 2007 Effective: December 5, 2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-07-17775 
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2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 

(D) 

Remote Call Forwarding Promotion (N) 

This offer provides eligible business customers who subscribe to Remote Call Forwarding a 
$5.00 monthly rate for Remote Call Forwarding for the first 12 months. In addition, eligible 
customers will receive a wavier of the nonrecurring charges to add Remote Call Forwarding. 
The monthly rate will be discounted for each local path and for each additional path. Usage 
charges will be applicable as tariffed. This promotion will run from January 15, 2008 through 
January 14,2009. 

Eligible customers are as follows: 

• Business customers who have their exchange access service with another carrier and who 
now establish their exchange access service with the Company. 

• Customers must retain Remote Call Fonwarding for 12 consecutive billing cycles, in order to 
receive the full benefit of this offer. 

• This Remote Call Forwarding promotion cannot be combined with other Remote Call 
Forwarding offers. 

• To qualify for this offer the CFN number of the Remote Call FonA^arding service must (N) 
terminate to a Company business access line 

Issued: January 15, 2008 Effective: January 15, 20i 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 
2003. Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 

TFANo. OH-08-17971 
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2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 
(D) 

(D) 

Issued: December 5, 2007 Effective: December 5, 2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-07-17775 
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2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 

Unlimited Local Usage Proniotion 

A retail promotional period shall be established from May 2 , 2005 
through December 31, 2005. 

During this period, eligible business customers who make at least a 
12-month commitment and who subscribe to Simplelink Enhanced or 
CompleteLink will receive an unlimited local usage optional calling plan 
for a $35.00 monthly recurring charge per business access line, during 
the term period selected. 

Eligible customers are those business customer who: 1) are existing 
business customers, 2) are business customers who have their exchange 
access service with another carrier and who now establish their exchange 
access service with SBC or 3) are business customers who have received a 
competitive offer and are considering changing their service to the 
competitive carrier. Eligible customers must also establish at least a 
12-month term agreement for either SimpleLink Enhanced or CompleteLink, 
and select the unlimited local optional calling plan and agree to have 
all lines on the billed telephone number subscribed to the unlimited 
local optional calling plan. 

All other terms and conditions listed under either SimpleLink Enhanced 
or CompleteLink within this Tariff will apply when a customer subscribes 
to either offer. 

Upon expiration of the term, the $35.00 rate for the unlimited local 
optional calling plan will revert to the tariff rates for Local Usage as 
defined in the SimpleLink Enhanced and CompleteLink plans, unless 
another existing optional calling plan is selected. 

This offer cannot be combined with other business local usage discounts 
or promotions, unless otherwise noted in the tariff. (N) 

Issued: May 2, 2005 Effective: May 2, 2005 

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
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2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 

Unlimited Local Usage Promotion II 

Effective June 1, 2005 through December 31, 2005, all business customers 
who newly subscribe to a SimpleLink Enhanced (SE) term plan may receive 
an unlimited local usage optional calling plan for a $12 monthly 
recurring charge per business access line, for the duration of their 
agreed upon terra period. In addition, all business customers who newly 
subscribe to a CompleteLink (CL) term plan may receive an unlimited 
local usage optional calling plan for an $11 monthly recurring charge 
per iDusiness access line, for the duration of their agreed upon term 
period. 

Eligible customers must select the unlimited local usage optional 
calling plan at the time they subscribe to either SE or CL and agree to 
have all lines on the billed telephone number subscribed to the 
unlimited local usage optional calling plan. Additional MMRC (Minimum 
Monthly Revenue Commitment) or MARC (Minimum Annual Revenue Commitment) 
discounts under SE or CL will not apply to local usage spending when 
this unlimited local usage plan is selected. If the customer chooses to 
cancel their unlimited local usage plan prior to expiration of their SE 
or CL agreement, the rates for local usage calling will revert to 
standard tariffed rates per the usage plan selected by the customer, and 
will be discounted as described under SE or CL tariffs. All other terms 
and conditions listed under either SE or CL within this Tariff will 
apply when a customer subscribes to either offer. 

This offer cannot be combined with other business local usage discounts 
or promotions, unless otherwise noted in the tariff. 

(C) 

Issued: August 29, 2005 Effective: August 29, 2005 

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
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2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 

Caller ID With Name 

A retail promotional period will be established from August 15, 2005 
through August 13, 2006. During this promotional period eligible (C) 
business customers that subscribe to Caller ID and Caller ID with Name 
will be charged a discounted monthly price when these services are 
purchased along with a new subscription to either a Custom BizSaver 
Winback Package without the Flexible Bundle of features^ SimpleLink (C) 
Enhanced Winback, or any CompleteLink Win/Winback offer that does not I 
already include Caller ID with Name service at this promotional price. (C) 

Caller ID and Caller ID with Name must be purchased together on an 
account at the current location, where central office facilities allow. 
This offer is only available when Caller ID and Caller ID with Name are 
purchased a la carte, independent of any other package or promotion. 

Eligible customers are those business customers who have their local 
network access lines with another competitive local exchange carrier 
within the AT&T Illinois, AT&T Indiana, AT&T Michigan, AT&T Ohio, or (T) 
AT&T Wisconsin service area and who now wish to establish their local | 
network access service with the Company. The discounted monthly price (T) 
for Caller ID and Caller ID with Name under this promotional offer will 
be $2.00. 

Additionally, nonrecurring charges associated with subscribing to Caller 
ID and Caller ID with Name service will be waived for eligible 
customers. The discounted monthly price will be applicable for the 
duration of the time the customer remains under a term plan as selected 
in the new agreement. All other terms and conditions applicable to 
Custom BizSaver Winback, SimpleLink Enhanced Winback or the appropriate 
CompleteLink offer will apply. 

C) 
C) 

Issued: February 14, 2006 Effective: February 14, 2006 

In accordance with an Order issued by the, Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 



The Ohio Bell A X X P.U.C.O. NO. 20 
Telephone Company A l & l TARIFF Part 2 Section 8 

PART 2 - General Terms and Conditions 4th Revised Sheet 107 
SECTION 8 - Promotional Service Offerings Cancels 3rd Revised Sheet 107 

2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 
(D) 

(D) 

Issued: December 5, 2007 Effective: December 5, 2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-07-17775 
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PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 

Business Save Bonus Credit Promotion 

A retail promotional period will be established from September 16, 2005 
through September 30, 2006. During this promotional period eligible 
business customers who commit a minimum threshold of lines to a new 
l-year term agreement or longer for either CompleteLink or the Business 
Access Line Term Volume Discount Plan will receive either a $40.00 or 
S50.00 bonus credit per eligible access line per year. 

Eligible cu5tome 
competitive offe 
exchange access 
of competitive o 
between 25 &nd 4 
receive a bonus 
Eligible cu5tome 
AT&T Ohio servic 
per year of the 
year. Commitmen 
when the custome 

rs are those business customers who have received a 
r and are considering switching all their network 
service to a competitive local service provider (proof 
ffer may be required). Eligible customers who commit 
9 eligible access lines in AT&T Ohio service area will 
credit of $40.00 per line per year of the term plan. 
rs who commit a minimum of 50 eligible access lines in 
e area will receive a bonus credit of $50.00 per line 
term plan, up to a maximum credit of $20,000.00 per 
t level is determined by the number of lines in service 
r calls to discuss disconnection of service. 

(C) 

(T) 

(T) 

The bonus credit will be applied on a monthly basis in equal amounts for 
each 12 month term period. The customer must agree to associate all 
their lines with one of the eligible term plans to receive the credits. 
If, at any time during the benefit period, lines are disconnected, the 
credits will be discontinued for those lines disconnected. Customers 
receiving $40.00 credit will need to maintain at minimum 25 access 
lines. Customers receiving $50.00 credit will need to maintain at 
minimum 50 access lines. If, at any time during the benefit period, the 
customer fails to maintain their minimum line levels, the credits will 
be discontinued on all lines. Eligible customers will receive the 
credit only for lines they were considering disconnecting. This offer 
can be applied only once per customer during this promotional period. 
All other terms and conditions applicable to either CompleteLink or 
Business Access Line Term Volume Discount Plan, where applicable, will 
apply. This offer cannot be combined with other access line plans or 
promotions. 

Issued: March 15, 2006 Effective: March 15, 2006 

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
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2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 
(D) 

(D) 

Issued: December 5, 2007 Effective: December 5, 2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-07-17775 
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PART 2 - General Terms and Conditions 2nd Revised Sheet 110 
SECTION 8 - Promotional Service Offerings Cancels 1st Revised Sheet 110 

2. PROMOTIONAL OFFERINGS -ADDENDUM (cont'd) 
(D) 

(D) 

Issued: December 5, 2007 Effective: December 5, 2007 
In accordance with an Order issued by the Public Utitities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-07-17775 
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2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 
(D) 

(D) 

Issued; December 5, 2007 Effective: December 5, 2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-07-17775 
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PART 2 - General Terms and Conditions 2nd Revised Sheet 112 
SECTION 8 - Promotional Service Offerings Cancels 1st Revised Sheet 112 

2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 

Direct Inward Dialing (DID) Win/Winback Promotion 

A promotional offer will be available from February 1,2006 through September 30, 2008 for eligible (C) 
business customers who currently have their business service with another canier and wish to 
establish Direct Inward Dialing (DID) service with AT&T Ohio. During the pnDmotional period, the 
normally applicable nonrecurring charge for each group of 20 DID numbers or fraction thereof, and 
the normally applicable nonrecurring DID trunk termination charge will be waived. In addition, the 
Service Ordering, Line Connection, Central Office Connection charges associated with each DID 
trunk ordered will also be waived. To qualify for the promotion the customer must commit to a 
minimum of a one year DID Trunk term plan. In addition, the normally applicable nonrecurring DID 
number charge will be waived for all DID station numbers ordered. This promotion may not be 
combined with other access line nonrecurring waiver offers at the time of conversion. In addition to 
the eligibility criteria notes above, customers must: 1) not have had service disconnected for non
payment, and 2) not have any past due bills for regulated service owed to the Company. 

Issued: September 28, 2007 Effective: September 28, 2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
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PART 2 - Genera! Terms and Conditions 2nd Revised Sheet 113 
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2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 

Business Network Access Line WmfVfmback Promotion 

A promotional offer will be offered from February 1, 2006 through September 30, 2008 for eligible (C) 
business customers who currently have their business service with another carrier and wish to 
establish service with AT&T Ohio. During the promotional period, the normally applicable Service 
Ordering charge, Line Connection charge and Central Office charge will be waived for business 
customers ordering and installing business network access lines or PBX tnjnks. To qualify for the 
promotion the customer must commit to a minimum of a one year access line or usage term plan. 
This promotion may not be combined with other access line nonrecumng waiver offers at the time 
of conversion and is not applicable to Flexline, Centrex, ISDN, DID trunks or coin service lines. In 
addition to the eligibility criteria notes above, customers must: 1) not have had service 
disconnected for non-payment, and 2) not have any past due bills for regulated service owed to the 
Company. 

Issued: September 28, 2007 Effective: September 28, 2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6,2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
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2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 

Residence Access Line Retention Promotion 

A promotional period shall be established from October 1, 2006 through August 31, 2007. (C) 

During this promotional period, existing residence customers who call to disconnect their 
primary access line or an additional access line(s) and then decide to retain the access line(s) 
will receive either a $6 or $12 bill credit for 12 months. 

Eligible residence customers who call to disconnect one access line, and then decide to retain 
the line and have or newly subscribe to Caller ID will receive a $6 bill credit for 12 months. 

Eligible residence customers who call to disconnect 2 or more access lines, and then decide to 
retain the lines and have or newly purchase Caller ID and one additional feature will receive a 
$12 bill credit for 12 months. The additional feature with monthly billing must be selected from 
the following list: Call Waiting, Call Waiting ID, Talking Call Waiting, Privacy Manager, Call 
Control, Automatic Callback, Three-Way Calling, Anonymous Call Rejection, Call Fonwarding, 
Call Screening. Distinctive Ringing, Repeat Dialing, Speed Calling 8 and Speed Calling 30. 

Eligible customers may only receive this offer once during the promotional period for qualifying 
access lines. The customer's bill will be credited $6-$12 each month that the primary line or 
additional line(s) and required feature(s) are retained, for up to 12 months. If the customer 
disconnects the primary line or additional line(s) or required feature(s). before the 12 month 
benefit period ends, the remaining benefits will cease. 

Issued: August 31, 2007 Effective: August 31, 20i 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 
2003, Case No. 02-3069-TP-ALT. 

By Connie Browning. President, Cleveland, Ohio 
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2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 

AT&T Business Local Calling Essentials 

A promotional period shall be established from June 12, 2006 through March 31 , 2008. (C) 

During this promotional period, eligible business customers with 2 to 30 business network 
access lines who agree to a 12-month, 24-month, or 36-month term period and commit to a 
Network Exchange Access Line, Unlimited Local Usage including local calling plus, Caller ID 
With Name, and Hunting service will be eligible for the package rates listed below, per line, for 
these services: 

Monthly Rates 
Description 12-Month 24-Month 36-Month 

Package Rate Per Line: $25.00 $25.00 $25.00 

Eligible customers include business customers with 2 to 30 business lines who have their 
business network access lines with another competitive local exchange carrier within the AT&T 
Illinois, AT&T Indiana, AT&T Michigan, AT&T Ohio, or AT&T Wisconsin service area and who 
now wish to establish their business network access line service with the Company. Save 
customers, those who have received a competitive offer and are considering switching their 
business network access lines to another carrier (proof of competitive offer may be required), 
with 2 to 30 business lines are also eligible. 

Eligible customers may subscribe to FeatureLink service as an option and will receive a 
monthly credit of $4.00 off of standard Month-to-Month prices, if selected. 

Eligible customers may subscribe to any of the following Central Office Optional Features on a 
stand alone basis and will receive a monthly discount of 30% off of standard tariff prices, if 
selected. Pay Per Use features are not eligible: 

Automatic Callback Multi Ring Service 
Call Screening Speed Calling 8 
Call Waiting Speed Calling 30 
Remote Call Fonwarding Privacy Manager 
Repeat Dialing Call Waiting ID 

Issued: August 17, 2007 Effective: August 17, 20* 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 
2003, Case No. 02-3069-TP-ALT. 

By Connie Browning. President, Cleveland. Ohio 
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2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 

AT&T Business Local Calling Essentials (cont'd) 

AT&T Business Local Calling Essentials is only available to customers 
that require 2 to 30 individual business exchange network access lines, 
and is not available on FX Service, Remote Switching Service, WATS 
access lines, PBX Trunks, Centrex, or Semi-Public Coin services. 

A customer may subscribe to multiple agreements for AT&T Business Local 
Calling Essentials at the same time, but a telephone number may only be 
included under one agreement. A customer may have 30 lines maximum per 
location subscribed to an AT&T Business Local Calling Essentials 
agreement. 

Eligible customers will receive a waiver of normally applicable service 
ordering, central office and line connection nonrecurring charges 
{NRC s) associated with local exchange access lines and, if applicable, 
vertical features ordered at the time of initial subscription to AT&T 
Business Local Calling Essentials. Standard NRCs will apply to 
features added after the initial order. 

The 12-Month term also has a 12-Month retermable option. If the 
customer selects the 12-Month retermable option, the plan will renew for 
12 month intervals. A maximum of two 12-Month reterms are available 
after the first 12-Month term. The customer will receive written 
notification of their selection outlining the details of the agreement, 
plus subsequent notifications regarding their reterm options prior to 
the expiration of each 12-Month term. 

At the expiration of the agreed to term, rates will revert to the 
applicable individually tariffed rates for each component of the 
package. 

(D) 

Issued: December 1, 2006 Effective: December 1, 2006 

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
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2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 

AT&T Business Local Calling Essentials (cont'd) 

Customers who elect to terminate their agreement prior to completion of 
the agreed to term will be assessed early termination charges amounting 
to 50% of the monthly recurring charges times the number of months left 
on the term commitment. A request for a reduction in the number of 
lines originally committed to an AT&T Business Local Calling Essentials 
agreement will be considered an early termination of the entire 
agreement and will be liable for termination charges except as specified 
below, or if business downturn rules apply as listed below. 

Termination charges are not applicable if, during the term period, the 
customer converts to another Company access and local usage plan with a 
term equal to or greater than the remaining ATsT Business Local Calling 
Essentials term plan. 

Within 90 days of subscribing to an AT&T Business Local Calling 
Essentials 2-year or 3-year term plan, customers may cancel this service 
without incurring the termination liability charges specified in this 
tariff. 

Eligible customers who also have refused or not responded to a previous 
AT&T Business Local Calling Essentials offer from the Company will be 
eligible for a one-time $20.00 credit per access line when they 
subscribe. This bill credit will be applied within (2} bill cycles of 
order completion. Save customers are not eligible for this one-time 
credit. 

(N: 

(N: 

For purposes of this product offer, the term "Business Downturn" is 
hereby defined to mean an unplanned, measurable change in business 
conditions affecting the customer's business that is outside of the 
customer's control and that materially and negatively affects the 
customer's need for the level of Company services originally committed 
to hereunder. The customer specifically acknowledges that the transfer 
or substitution of these services to another provider during the term 
hereof does not qualify as business downturn. This provision may be 
invoked by the customer no earlier than after the end of the first year 
for a two or three year agreement. 

Issued: June 4, 2007 Effective: June 4, 2007 

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
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2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) (N) 

AT&T Business Local Calling Essentials (cont'd) 

To invoke this provision, the customer must provide in writing to the 
Company the facts which support its request for Business Downturn 
consideration, and the Company will solely determine whether the 
customer's business conditions satisfy the definition of "Business 
Downturn". 

Upon the Company's determination that a Business Downturn has occurred, 
the customer and the Company shall then negotiate in good faith an 
appropriate and commercially reasonable change to the customer's 
commitments hereunder. Examples of appropriate and commercially 
reasonable changes include (but are not limited to) a modification to 
the term or number of lines committed under the agreement. The Parties 
shall continue performance under this Agreement while they are in 
negotiations. If no agreement can be reached regarding a change to the 
customer's commitments, then the rates, terms and conditions of this 
Agreement shall remain in effect for its Term. The customer may invoke 
this provision only once during the term of this Agreement. (N) 

Issued: June 12, 2006 Effective: June 12, 2006 

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
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PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) (N) 

Business LineSaver Promotion 

A retail promotional period will be established from October 1, 2006 
through June 30, 2007. During this promotional period eligible business 
customers who commit a minimum threshold of lines to a new l-year term 
agreement or longer for either CompleteLink 2.0 or the Business Access 
Line Term Volume Discount Plan will receive either a $35.00 or $45.00 
bonus credit per eligible access line per year. 

Eligible customers are those business customers who have received a 
competitive offer and are considering switching all their network 
exchange access service to a competitive local service provider (proof 
of competitive offer may be required). Eligible customers who commit 
between 25 and 49 eligible access lines in AT&T Ohio service area will 
receive a bonus credit of $35.00 per line per year of the term plan, up 
to a maximum credit of $8,000 per year. Eligible customers who commit a 
minimum of 50 eligible access lines in AT&T Ohio service area will 
receive a bonus credit of $45.00 per line per year of the term plan, up 
to a maximum credit of $20,000.00 per year. Commitment level is 
determined by the number of lines in service when the customer calls to 
discuss disconnection of service. 

The bonus credit will be applied on a monthly basis in equal amounts for 
each 12 month term period. The customer must agree to associate all 
their lines with one of the eligible term plans to receive the credits. 
If, at any time during the benefit period, lines are disconnected, the 
credits for those lines will be discontinued. Customers receiving the 
$35.00 credit will need to maintain a minimum of 25 access lines. 
Customers receiving the $45.00 credit will need to maintain a minimum of 
50 access lines. If, at any time during the benefit period, the 
customer fails to maintain their minimum line level, the credits will be 
discontinued on all lines. Eligible customers will receive the credit 
only for lines they were considering disconnecting. This offer can be 
applied only once per customer during this promotional period. All 
other terms and conditions applicable to either CompleteLink 2.0 or 
Business Access Line Term Volume Discount Plan, where applicable, will 
apply. This offer cannot be combined with other access line plans or 
promotions. (N) 

Issued: September 29, 2006 Effective: October 1, 2006 

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
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2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 

AT&T Business Local Calling Essentials - Block Of Time 

A promotional period shall be established from October 2. 2006 through June 30, 2008. 

During this promotional period, eligible business customers with 2 to 30 business network access 
lines who agree to a 12-month, 24-month, or 36-month term period and commit to a Network 
Exchange Access Line, Caller ID With Name, and Hunting service (optional) will be eligible for the 
pacloge rates listed below, per line, for these services. Additionally, eligible customers must also 
select one of six (6) available Local Usage Block Of Time (BOT) packages at the rates listed below, 
which are applied on a per account basis. Local BOT packages include local calling plus: 

Description 

(C) 

Monthly Rate 

$16.00 

9.00 
14.00 
18.00 
31.00 
62.00 

124.00 

Overage Rate Per 
Message 

N/A 

$ 0.080 
0.064 
0.050 
0.050 
0.050 
0.050 

Package Rate Per Line 

100 Local Message Block Of Time 
200 Local Message Block Of Time 
400 Local Message Block Of Time 
800 Local Message Block Of Time 

1600 Local Message Block Of Time 
3200 Local Message Block Of Time 

Eligible customers include business customers with 2 to 30 business lines who have their business 
network access lines with another competitive local exchange carrier within the AT&T Illinois, AT&T 
Indiana, AT&T Michigan, AT&T Ohio, or AT&T Wisconsin service area and who now wish to 
establish their business network access line service with the Company. Save customers, those who 
have received a competitive offer and are considered switching their business network access lines 
to another carrier (proof of competitive offer may be required), with 2 to 30 business lines are also 
eligible. 

Eligible customers may subscribe to FeatureLink service as an option and will receive a monthly 
credit of $4.00 off of standard Month-to-Month FeatureLink prices, if selected. 

Eligible customers may subscribe to any of the following Central Office Optional Features on a stand 
alone basis and will receive a monthly discount of 30% off of standard tariff prices, if selected. Pay 
Per Use features are not eligible: 

(N) 

(N) 

Automatic Callback 
Call Screening 
Call Waiting 
Privacy Manager 

Repeat Dialing 
Multi Ring Service 
Speed Calling 8 
Speed Calling 30 

Call Forwarding 
Call Waiting ID 
Remote Call Forwarding 

Issued: November 2, 2007 Effective: November 2, 2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 

TFANo. OH-07-17663 
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PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 

AT&T Business Local Calling Essentials - Block Of Time (cont'd) 

AT&T Business Local Calling Essentials is only available to customers 
that require 2 to 30 individual business exchange network access lines^ 
and is not available on FX Service^ Remote Switching Service, WATS 
access lines, PBX Trunks, Centrex, or Semi-Public Coin services. 

A customer may subscribe to multiple agreements for AT&T Business Local 
Calling Essentials - Block of Time at the same time, but a telephone 
number may only be included under one agreement. A customer may have 30 
lines maximum per location subscribed to an AT&T Business Local Calling 
Essentials - Block Of Time agreement. 

Eligible customers will receive a waiver of normally applicable service 
ordering, central office and line connection nonrecurring charges 
(NRCs) associated with local exchange access lines and, if applicable, 
vertical features ordered at the time of initial subscription to 
AT&T Business Local Calling Essentials - Block Of Time. Standard N R C s 
will apply to features added after the initial order. This waiver of 
N R C s is not applicable to FeatureLink service. 

The 12-Month term also has a 12-Month re-termable option. If the 
customer selects the 12-Month re-termable option, the plan will renew 
for 12 month intervals. A maximum of two 12-Month re-terms are 
available after the first 12-Month term. The customer will receive 
written notification of their selection outlining the details of the 
agreement, plus subsequent notifications regarding their re-term options 
prior to the expiration of each 12-Month term. 

At the expiration of the agreed to term, rates will revert to the 
applicable individually tariffed rates for each component of the 
package. 

Customers who elect to terminate their agreement prior to completion of 
the agreed to terra will be assessed early termination charges amounting 
to 50% of the monthly recurring charges times the number of months left 
on the term commitraent. A request for a reduction in the number of 
lines originally committed to an AT&T Business Local Calling Essentials 
- Block Of Time agreement will be considered an early termination of the 
entire agreement and will be liable for termination charges except as 
specified below, or if business downturn rules apply as listed below. 

Termination charges are not applicable if, during the term period, the 
customer converts to another Company access and local usage plan with a 
term equal to or greater than the remaining AT&T Business Local Calling 
Essentials - Block Of Time term plan. 

(D). 

Issued: December 1, 2006 Effective: December 1, 2006 

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. G2-3069~TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
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2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 

AT&T Business Local Calling Essentials - Block Of Time (cont'd) 

Within 90 days of subscribing to an AT&T Business Local Calling Essentials - Block Of Time 
24-month or 36-month term plan, customers may cancel this service without incurring the 
termination liability charges specified in this tariff. 

Eligible customers who also have refused or not responded to a previous AT&T Business Local 
Calling Essentials - Block Of Time offer from the Company will be eligible for a one-time $20.00 
credit per access line when they subscribe. This bill credit will be applied after 90 days following 
order completion. Save customer are not eligible for this one-time credit. (N) 

Line Size Restrictions - the following package options will not be available with the line sizes listed 
below: 

• The 800 Block Of Time option will not be available with 2 and 3-line accounts 
• The 1,600 Block Of Time option wiH not be available with 2 thru 6-line accounts 
• The 3,200 Block Of Time option will not be available with 2 thru 13-line accounts 

For purposes of this product offer, the tenn "Business Downturn" is hereby defined to mean an 
unplanned, measurable change in business conditions affecting the customer's business that is 
outside of the customer's control and that materially and negatively affects the customer's need for 
the level of Company services originally committed to hereunder. The customer specifically 
acknowledges that the transfer or substitution of these services to another provider during the term 
hereof does not qualify as business downturn. This provision may be invoked by the customer no 
earlier than after the end of the first year for a 24-month or 36-month agreement. To invoke this 
provision, the customer must provide in writing to the Company the facts which support its request 
for Business Downturn consideration, and the Company will solely determine whether the 
customer's business conditions satisfy the definition of "Business Downturn". 

Issued: November 2, 2007 Effective: November 2, 2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie BnDwning, President, Cleveland, Ohio 
TFANo. OH-07-17663 
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2 . PROMOTIONAL OFFERINGS - ADDENDUM (conf d) 

AT&T Business Looal Calling Essentials - Block Of Time (cont'd) (̂ i) 

Upon the Company's determination that a Business Downturn has occurred, 
the customer and the Company shall then negotiate in good faith an 
appropriate and commercially reasonable change to the customer's 
commitments hereunder. Examples of appropriate and commercially 
reasonable changes include (but are not limited to) a modification to 
the term or number of lines committed under the agreement. The Parties 
shall continue performance under this Agreement while they are in 
negotiations. If no agreement can be reached regarding a change to the 
customer's commitments, then the rates, terras, and conditions of this 
Agreement s h a l l remain in effect for its Term. The customer may invoice 
this provision only once during the term of this Agreement. ^^) 

Issued: October 12, 2006 Effective: October 12, 2006 

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
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2. PROMOTIONAL OFFERINGS -ADDENDUM (cont'd) 
(D) 

(D) 

Issued: December 5, 2007 Effective: December 5, 2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-07-17775 
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PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 

Centrex Thank You for Renewing Promotion 

A Centrex Thank You for Renewing promotion will run from 
December 5, 2006 through December 4, 2007. Eligible customers are 

• month-to-month Centrex customers, 
• renewing Centrex Term Payment Plan contract customers, or 
• Win/Winback customers 

T) 

(T) 
(C) 

who choose either a three, five or seven year term payment plan period. 

Eligible customers will receive a credit of $35.00 per line, for up to 
35 lines, for each Centrex line purchased under contract with a maximum 
$1225.00 credit. 

;T) 

The customer must commit to the highest line category possible given the 
number of Centrex lines purchased under contract. The customer must 
contract for Centrex Service for a three, five or seven year period. 
The contract must be dated between December 5, 2006 and 
December 4, 2007. The service must be installed by January 4, 2008. 

In addition to the eligibility criteria noted above, the customer must 
not have had service disconnected for nonpayment, and not have any past 
due bills for regulated service owed to the Company. 

This promotion is not available to customers with Centrex provided under 
an Individual Case Basis contract. This promotion may be combined with 
the Centrex Nonrecurring Charge (NRC) Waiver promotion. 

(C) 

(C) 

Issued: December 29, 2006 Effective: January 1 , 2007 

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
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2. PROMOTIONAI. OFFERINGS - ADDENDUM (cont'd) {N: 

Residence Select Feature Package Promotion 

A retail promotional period will be established from December 19, 2006 
through May 31, 2007. 

During the promotional period this offers eligible residential customers 
who subscribe to Select Feature Paclcage a $5.00 monthly bill credit for 
twelve (12) consecutive months after subscribing to the package. The 
nonrecurring Select Feature Package installation charge will also be 
waived. 

Eligible customers are those residence customers who 1) have their 
current service with another carrier and now wish to establish their 
service with the Company, and 2) during the promotional period, respond 
to Company-issued marketing material, a Company-initiated marketing 
contact or an offer made during a customer-initiated call to the 
Company. This offer is not available to customers who have local 
service with an affiliate of the Company. 

Eligible customers must retain the package on each bill period date for 
the twelve consecutive bill periods in order to receive the full benefit 
of this offer. If the customer disconnects the package before the 
twelfth consecutive bill period date, all remaining bill credits will be 
canceled. 

Customers currently receiving benefits from this offer will not lose 
their remaining benefits of this offer if they upgrade to a larger 
package that includes the components of the Select Feature Package. (N) 

Issued: December 19, 2006 Effective: December 19, 2006 

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
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2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 
(D) 

(D) 

Issued: December 5, 2007 Effective: December 5. 2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-07-17775 



The Ohio Bell 
Telephone Company A T & T TARIFF 

P.U.C.O. NO. 20 
Part 2 Section 8 

PART 2 - General Terms and Conditions 
SECTION 8 - Promotional Service Offerings 

1st Revised Sheet 128 
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2. PROMOTIONAL OFFERINGS -ADDENDUM (cont'd) 
(D) 

(D) 

Issued: December 5, 2007 Effective: December 5, 2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-07-17775 
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2. PROMOTIONAL OFFERINGS -ADDENDUM (cont'd) 
(D) 

(D) 

Issued: December 5, 2007 Effective: December 5,2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-07-17775 
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2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 

(D) 

Add 'em On! Additional Line NRC Offer (N) 

A promotional period will be established from January 1, 2008, through December 31,2008. 
Existing Business customers who subscribe to a qualifying term plan during this promotional period 
will receive a waiver of normally applicable service ordering, line connection, and central office 
nonrecurring charges (NRCs) associated with local exchange access lines or trunks for new 
additional access lines or trunks pun^hased within 90 days of the initial term plan subscription. In 
addition, applicable nonrecuning service charges associated with hunting service, custom and 
advanced custom calling services, DID trunk tennination, and DID 20 number blocks will also be 
waived when ordered in conjunction with these additional lines or trunks. 

If the customer is not on a qualifying term plan the customer must subscribe to a qualifying term 
plan during the promotional period in order to receive the waivers. Existing customers who are 
currently on a qualifying term plan must establish a new agreement during the promotional period in 
order to receive the waivers. The qualifying terni plans are: Custom BizSaver, SimpleLink 
Enhanced, SimpleLink Enhanced 11, and CompleteLink 2.0. 

Business customers can add new additional lines/trunks to an agreement for an eligible temi plan 
on a subsequent order for a period up to 90 days after the initial subscription and have their 
nonrecurring service charges waived. If, after the 90-day period ends, the promotional period is still 
in effect (e.g., prior to December 31,2008), the customer can establish a new agreement and 
subscribe to additional lines/trunks for a period up to 90 days and have their nonrecurring service 
charges waived. The additional lines/trunks purchased will be subject to the terms and conditions of 
the qualifying plan. (N) 

Issued: December 28, 2007 Effective: January 1, 2008 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-07-17924 
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2. PROMOTIONAL OFFERINGS - ADDENDUM <cont'd) (N) 

Win/Winbaclc NRC Waiver Vertical Services 

A promotional period shall be established from February 15, 2007 through 
February 14, 2008. During this promotional period non-recurring service 
establishment charges normally associated with Custom Calling Services 
(S7.30) and Advanced Custom Calling Services ($7.30) will be waived for 
qualifying customers. 

Eligible customers are business customers who have their local exchange 
access line service with another competitive local exchange carrier 
within the AT&T Illinois, AT&T Indiana, AT&T Michigan, AT&T Ohio, or 
AT&T Wisconsin service areas and who now wish to establish their local 
exchange access line service with the Company. Eligible customers must 
add the above named service(s) along with their initial service 
establishment order and must subscribe to either a Custom BizSaver 
Winback, SimpleLink Enhanced II, CompleteLink 2.0, or Business Access 
Line Term Volume Discount Promotion 2 (TVD) term plan in order to 
qualify for this offer. 

All other terms and conditions applicable to the eligible term plans 
listed, as appropriate, will apply. 

Issued: February 15, 2 007 Effective: February 15, 2007 

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP~ALT. 

By Connie Browning, President, Cleveland, Ohio 
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2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 

Residence Mover Promotion 

This promotional offer will be effective from November 1, 2007 through April 30, 2008. (C) 

During the promotional period, residential customers who agree to remain customers of the 
Telephone Company are eligible to receive a waiver of the nonrecurring Service Order, Line 
Connection and Central Office charges normally applicable to the installation of an access line. 
Customers are eligible for waivers on the primary access line and up to two additional access lines 
that are being moved to a new location within AT&T Ohio's service territory. 

Eligible customers are those residence customers who: 1) are existing AT&T Ohio residence 
customers who are transferring from one location in AT&T Ohio's service territory to another, or 
2) are new AT&T Ohio customers who transfer from another AT&T Company location in another (C) 
AT&T serving state. (C) 

This offer cannot be combined with other retention or win/winback offers. (C) 

Issued: November 1, 2007 Effective: November 1, 2(KI7 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-07-17530 
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2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 

AT&T Business Local Calling Assurance 

A promotional period shall be established from February 26, 2007 through March 31 , 2008. (C) 

During this promotional period, business customers with 1 or 2 business network access lines who 
agree to a 12-month term period and commit to a Network Exchange Access Line, Unlimited Local 
Usage including local callir^ plus. Caller ID With Name, and Call Forwarding service will be eligible 
for the package rates listed below, per line, for these services: 

Description Monthly Rates 

Package Rate Per Line: $25.00 

AT&T Business Local Calling Assurance is only available to customers who require 1 or 2 individual 
business exchange network access lines, and is not available on FX Service, Remote Call 
Fonwarding, WATS access lines, PBX Trunks, Centrex, or Semi-Public Coin services. 

A customer may subscribe to one agreement for AT&T Business Local Calling Assurance at a given 
location. A customer may have up to 2 tines maximum per location subscribed to an AT&T 
Business Local Calling Assurance agreement. 

Customers will receive a waiver of normally applicable service ordering, central office and line 
connection nonrecurring charges (NRCs) associated with local exchange access lines and, if 
applicable, vertical features ordered at the time of initial subscription to AT&T Business Local Calling 
Assurance. Standard NRCs will apply to services added after the initial order. 

The service is only available as an oral agreement, with a 12-month term. The customer will have 
the right to re-subscribe to a new 12-month term at the same terms and conditions upon expiration 
of the term. The customer may elect to re-subscribe for a maximum of two additional 12-month 
terms. The customer will receive a written confirmation of service upon initial installation of the 
service. In addition, the customer will be notified prior to the expiration of their 12-month agreement 
that upon expiration the rates will revert to month-to-month rates, or they have the option to 
re-subscribe for a new 12-month term. Customers are under no obligation to re-subscribe after 
completion of any 12-month term. 

Issued; September 25, 2007 Effective: September 25,2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
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2. PROMOTIONAL OFFERINGS - ADDENDUM <cont'd) (N) 

AT&T Business Local Calling Assurance (cont'd) 

At the expiration of the agreed to term, rates will revert to the 
applicable non-term individually tariffed rates for each component of 
the package. 

Customers who elect to terminate their agreement prior to completion of 
the agreed to term will be assessed an early termination charge 
amounting to 50% of the monthly recurring charges times the number of 
months left on the term commitment. 

Termination charges are not applicable if, during the term period, the 
customer converts to another Company access and local usage plan with a 
term equal to or greater than the remaining AT&T Business Local Calling 
Assurance term plan. This offer cannot be combined with other access 
line, usage, or feature discount offers. 

Issued: February 26, 2007 Effective: February 26, 2007 

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3059-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
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2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) (N 

CompleteLink 2.0 Contract Renewal Loyalty Offer 

A promotional period will be established from April 30, 2007 through 
April 29, 2008. During this promotional period, eligible business 
customers subscribing to a new CompleteLink 2.0 agreement for a 2-year 
term or longer will be eligible to receive an accelerated discount, 
called a '̂ loyalty discount", as described below. These discounts are in 
addition to other discounts and benefits listed within CompleteLink 2.0, 
found in Part 4, Section 2 of this Tariff. 

Eligible customers are those business customers who are currently under 
a CompleteLink, CompleteLink Select II/III, or CompleteLink 2.0 
agreement within 6 months of expiration and who have previously refused 
a new CompleteLink 2.0 offer. Existing customers are also eligible if 
they sign a new CompleteLink 2.0 agreement within 60-days of expiration 
of one of the above agreements and had also previously refused a 
CompleteLink 2.0 offer. 

The Satisfaction Guarantee described in E. TSSiMINATION CHARGES and 
CREDIT ALLOWANCES within CompleteLink 2.0, found in Part 4, Section 2 of 
this Tariff, is not applicable for customers accepting this offer. 

Eligible customers who establish a CompleteLink 2.0 agreement and later 
upgrade to a new term length and/or MARC level, or terminate their 
CompleteLink 2.0 agreement prior to its expiration date, will forego any 
loyalty discounts not yet received. Customers who upgrade will retain 
any loyalty discounts already received. 

These loyalty discounts are considered to be accelerated discounts. 
Customers who terminate their CompleteLink 2.0 agreement prior to 
expiration of their selected term period will be liable for early 
termination charges as described in E. TERMINATION CHARGES said CREDIT 
ALLOWANCES within CompleteLink 2.0, found in Part 4, Section 2 of this 
Tariff. All other terms and conditions applicable to CompleteLink, 
CompleteLink Select II/III, or CompleteLink 2.0, found in Part 4, 
Section 2 of this Tariff, will apply. (N) 

Issued: April 30, 2007 Effective: April 30, 2007 

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
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2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) (N) 

CompleteLink 2.0 Contract Renewal Loyalty Offer (cont'd) 

This offer may not be combined with other Company business access line, 
usage, and/or toll discount plans or promotions, with the exception of 
combining with other CompleteLink offers where permitted. 

Loyalty Discount Schedule 
Eligible customers will receive the following loyalty discounts which 
are calculated as a percentage of their agreed upon MARC and which will 
be applied as a credit to their bill. The loyalty discounts will be 
applied upon subscription to CompleteLink 2.0 and yearly {for terms 
exceeding 2 years) according to the following schedule. Credits will be 
applied to customer accounts, if applicable, in the 1st, 13th, 25th, 
37th, and 49th bill periods. 

Upfront Loyalty 
Discount 

1st Year Loyalty 
Discount 

2nd Year Loyalty 
Discount 

3rd Year Loyalty 
Discount 

4th Year Loyalty 
Discount 

1-Year Term 

N/A 

N/A 

N/A 

N/A 

N/A 

2-Year Term 

5% 

5% 

N/A 

N/A 

N/A 

3-Year Term 

5% 

5% 

5% 

N/A 

N/A 

5-Year Term 

5% 

5% 

5% 

5% 

5% 
(N) 

Issued: April 30, 2007 Effective: April 30, 2007 

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
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2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 

Residence Package Promotion 

A retail promotional period shall be established for residence customers frcim May 28, 2007, through 
December 15, 2007. During this promotional period, eligible residence customers virho subscribe to (C) 
either a uSelect3, uSelect Standard or Select Feature package will receive a waiver of the package 
nonrecurring charges. Eligible customers may also subscribe to the uSelect Standarcl package 
regardless of the availability of Caller ID Service in their serving central office. 

Eligible residence customers are those who have their cun-ent service with another carrier and now 
establish their service with the Company. This promotion can be combined with other nonrecurring 
charge waivers offered to the eligible customers listed above; however it cannot be combined with 
any other promotional offers made available to these customers. 

Issued: August 31, 2007 Effective: September 1, 2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President. Cleveland, Ohio 
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2. PROMOTIONAL OFFERINGS - ADDENDUM (conf d) 

Charter Number Service Promotion 

A retail promotional period will be established from July 1, 2007 through October 31, 2007. During (C) 
this promotional period eligible business customers who retain more than twenty-five telephone 
numbers will receive a credit on those telephone numbers. The first twenty-five telephone numbers 
retained will be billed at the Charter Number tariffed rate. The twenty-sixth and subsequent 
numbers will receive a $15.00 credit per telephone number. 

Eligible customers are those business customers that are eligible for Charter Number Service and 
have more than twenty-five telephone numbers that they wish to retain via Charter Number. This 
offer is based on the number of telephone numbers retained per order. 

Issued: October 31, 2007 Effective: October 31, 2007 
in accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-07-17644 
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2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) (N) 

Remote Call Forwarding Promotion 

A promotional period shall be established from August 1, 2007 through July 31, 2008. During the 
promotional period eligible business customers who commit to a 2-year agreement to Remote Call 
FooA^arding (RCF) service will receive the service for $4.50 per line per month for the duration of the 
term. The monthly rate will be discounted for each local patii and for each additional path. RCF 
usage charges will be applicable as tariffed. 

Eligible customers are as follows: 

• Existing business customers who currentiy have RCF with the Company who call in to 
disconnect their service, then reconsider and keep the service. 

• To qualify for this offer, the Call Forward Number of the Remote Call Forwarding service must 
terminate to a Company business access line. 

Customers can add lines during the terni period, however, the discounted promotional rate is only 
applicable until the end of the originally contracted term period. 

Customers must maintain a minimum of one tine equipped with RCF service on their account or they 
are subject to eariy termination fees (ETF's). If the customer does not maintain tiiis minimum 
requirement they are subject to an ETF of $2.25 times the number of months remaining on the term. 

Customers may choose to terminate their existing service agreement before the end of the term 
period without paying termination charges provided they subscribe to a new 24-month RCF service 
term agreement 

At the end of the term period, the rates will revert to the then current, month-to-month RCF tariffed 
rates. 

This promotion can not be combined with any other RCF promotional offers or with any plans that 
do not allow RCF service to be on the account (N) 

Issued: August 1,2007 Effective: August 1,2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
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2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) (N) 

Select Feature Package Promotion 

This promotion offers eligible residential customers who subscribe to Select Feature Package a 
waiver of the nonrecurring Select Feature Package installation charge. 

Eligible customers are those residence customers who 1) have their cun-ent service with another 
carrier and now wish to establish their service with the Company, and 2) during the promotional 
period, respond to Company-issued marketing material, a Company-initiated marketing contact or 
an offer made during a customer-initiated call to the Company. 

This promotion will be available from August 1, 2007 through July 31, 2008. (N) 

Issued: August 1,2007 Effective: August 1,2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6,2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
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2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) (N) 

Custom BizSaver Online Promotion 

A retail promotional period shall be established from August 1, 2007 tiirough January 19, 2008. 
During this promotional period eligible business customers who subscribe to a new Custom 
BizSaver agreement with an Unlimited Local Message package will receive a $1.00 discount per 
line, per month off of standard rates for this service as listed in Part 4, Section 5 of this Tariff. The 
discount will be applied as a monthly credit on the customers bill. Eligible customers may only 
subscribe to a 12-month term period under this offer. 

Eligible customers include new businesses who are not transferring service from another carrier. 
Customers must establish their new business account with the Company and order Custom 
BizSaver electronically (via online ordering methods) in order to qualify for this offer. Business 
network access lines with hunt arrangements (rotary service) are not eligible to be ordered under 
this offer. 

Additionally, eligible customers who subscribe to a new Custom BizSaver agreement under tiiis 
offer as described herein will receive a waiver of normally applicable nonrecurring service 
establishment charges associated with the installation of new business network access lines and 
Custom and Advanced Custom Calling Services ordered at the time of their initial service 
establishment only. 

This offer may not be combined with any other Custom BizSaver promotion nor with any other 
promotion which includes Custom BizSaver as an eligible service. This offer is only applicable at 
the time of placing the initial order for Custom BizSaver and is not applicable for subsequent orders 
placed to add/subtract lines or change the customer account. The Custom BizSaver 12-montii oral 
agreement with option to re-subscribe is not an available option under this offer. All other terms and (N) 
conditions applicable to Custom BizSaver, as appropriate, will apply. 

Issued: August 1,2007 Effective: August 1,2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland. Ohio 
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2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 

Residence Access Line Retention Pronnotion 

A pronnotional period shall be established from August 31, 2007 through November 30, 2008. (C) 

During this promotional period, existing residence customers who call to disconnect their primary 
access line or an additional access line(s) and then decide to retain the access line(s) will receive 
either a $5 or $10 bill credit for 12 months. 

Eligible residence customers who call to disconnect one access line, and then decide to retain the 
line and have or newly subscribe to Caller ID will receive a $5 bill credit for 12 months. 

Eligible residence customers who call to disconnect 2 or more access lines, and then decide to 
retain the lines and have or newly purchase Caller ID and one additional feature will receive a 
$10 bill credit for 12 months. The additional feature with monthly billing must be selected fnDm the 
following list: Call Waiting, Call Waiting ID, Talking Call Waiting, Privacy Manager, Call Control. 
Automatic Callback, Three-Way Calling, Anonymous Call Rejection, Call Forwarding, Call 
Screening, Distinctive Ringing, Repeat Dialing, Speed Calling 8 and Speed Calling 30. Eligible 
customers will also receive a waiver of the nonrecurring charges to add the required features. 

Eligible customers may only receive this offer once during the promotional period for qualifying 
access lines. The customer's bill will be credited $5-$10 each month that the primary line or 
additional line(s) and required feature(s) are retained, for up to 12 months. If the customer 
disconnects the primary line or additional line(s) or required feature(s), before the 12-month benefit 
period ends, the remaining benefits will cease. This offer is not combinable with other retention 
offers. 

Issued: March 27, 2008 Effective: April 1,2008 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-08-18125 
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2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) (N) 

Residence Select Feature Package^*" Promotion 

A retail promotional period will be established from August 31,2007 thrciugh March 31, 2008. 

This promotion offers eligible residential customers who subscribe to Select Feature Package a 
$5.00 monthly bill credit for twelve (12) consecutive months after subscribing to the package. The 
nonrecurring Select Feature Package installation charge will also be waived. 

Eligible customers are those residential customers who 1) have their current service witii another 
carrier and now wish to establish their service with the Company, and 2) during tiie promotional 
period, respond to Company-issued marketing material, a Company-initiated marketing contact or 
an offer made during a customer-initiated call to the Company. 

Eligible customers must retain the package on each bill period date for twelve consecutive bill 
periods in order to receive the full benefit of tiiis offer. If the customer disconnects the package 
before the twelfth consecutive bill period date, all remaining bill credits will be canceled. 

Customers currentiy receiving benefits from this offer will not lose their remaining benefits of this 
offer if they upgrade to a larger package that includes the components of the Select Feature 
Package. (N) 

Issued: August 31, 2007 Effective: August 31, 2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
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PART 2 - General Terms and Conditions 1st Revised Sheet 144 
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2. PROMOTIONAL 01 FERINGS - ADDENDUM (cont'd) 

Business Grand O »ening III Promotion 

A retail promotional period shall be established from November 1, 2007 through March 31, 2008. (C) 
During this promoticAial period, eligible business customers who subscribe to either a new Custom 
BizSaver, SimpleLink Enhanced 11, or CompleteLink 2.0 agreement will receive a one time credit 
equivalent to the normally applicable non-recurring Service Ordering charge (NRC) associated with 
local exchange access lines or trunks on any order with more than one line when subscribing to the 
above named services. In addition, after the first line purchased the Line Connection and Central 
Office Connection charges will also be credited for up to 15 lines maximum per location in their initial 
order, when subscribing to the above named services. The one-time credit(s) will be provided in the 
4th month of the new term. Lastly, a waiver for the normally applicable service ondering non
recurring charges associated with the ordering of Custom or Advanced Custom Calling Services and 
Complimentary Network Services ordered at the time of initial subscription wilt be provided for up to 
15 lines. 

Eligible customers include new businesses, that are not transferring service from another carrier, or 
existing businesses within the AT&T Illinois, AT&T Indiana, AT&T Michigan, AT&T Ohio, or 
AT&T Wisconsin service areas that are moving from one location to another within tiiese 5 state 
local service areas. Eligible customers must provide an indication that they are considering other 
competitive offers in order to qualify for this offer, unless the customer orders service via a Company 
internet based online order entry application, where indication of competitive consideration is not 
necessary. 

Eligible customers must agree to subscribe all their lines to one of the services named above in 
order to receive this benefit. This offer is only applicable at the time of placing the initial order for the 
new or moved business and is not available for subsequent orders placed for additional tines or 
services. 

All other terms and conditions applicable to Custom BizSaver, SimpleLink Enhanced II, or 
CompleteLink 2.0, as appropriate, will apply. This offer cannot be combined with any other 
promotional offers waiving or crediting NRC's for local exchange business access lines. 

Issued: March 27, 2008 Effective: March 31, 2008 
in accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-08-18375 
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2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) (N) 

ISDN Prime Promotion 

A retail promotional period shall be established from January 1, 2008 through December 31, 2008. 
During this promotional period eligible business customers who order ISDN Prime Service (Custom 
or National) under a 36-Month Term Payment Plan (TPP) will receive a $1200.00 discount per 
Prime, off the standard tariffed rates for the service as described in Part 17, Section 2 of this Tariff. 
The discount will be applied as a recurring montiily credit on the customer's bill, of $100.00 per 
month for the first twelve (12) months of the new 36-Montii TPP agreement. Eligible customers 
may only subscribe to a 36-Month TPP under this offer. 

Eligible customers include: 
• new or existing business customers who order new ISDN Prime Service under a 36-Month TPP, 
• existing business customers who convert existing ISDN Prime Service from a Month-to-Month 

Payment Plan to a 36-Month TPP agreement, and 
• existing business customers who convert existing ISDN Prime Service under a TPP agreement, 

to a 36-Month TPP agreement which has an expiration date that is beyond the end of the 
current TPP agreement (see Part 17. Section 2, Paragraph 1.F.3.2 in this Tariff). 

This offer is not available with other ISDN Prime/DSI offers. However, this offer is available with 
CompleteLink (contributory only). Service must be installed by April 1, 2009. 

In the event of eariy termination of this service as provided under the 36-Month TPP term 
agreement, customers will be liable for Termination Charges as described in Part 17, Section 2, 
Paragraph 1 .F.4 of this Tariff. 

All other terms and conditions applicable to ISDN Prime Service will apply, as described in 
Part 17 Section 2 of this Tariff. (N) 

Issued: December 28, 2007 Effective: January 1, 2008 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-07-17783 
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2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) (N) 

Custom BizSaver Online Promotion II 

A retail promotional period shall be established from January 20. 2008 through July 31,2008. 
During this promotional period eligible business customers who subscribe to a new Custom 
BizSaver agreement with an Unlimited Local Message package as described herein will receive a 
waiver of normally applicable nonrecurring service establishment charges associated with the 
installation of new business network access lines and Custom and Advanced Custom Calling 
Services ordered at the time of their initial service establishment only. Eligible customers may only 
subscribe to a 12-month term period under this offer. 

Eligible customers include new businesses who are not transferring service from anotiier carrier. 
Customers must establish their new business account with the Company and order Custom 
BizSaver electronically (via online ordering methods) in order to qualify for this offer. Business 
network access lines with hunt arrangements (rotary service) are not eligible to be ordered under 
this offer. 

This offer may not be combined with any other Custom BizSaver promotion nor with any other 
promotion which includes Custom BizSaver as an eligible service. This offer is only applicable at 
the time of placing the initial order for Custom BizSaver and is not applicable for subsequent orders 
placed to add/subtract lines or change the customer account. The Custom BizSaver 12-month oral 
agreement with option to re-subscribe is not an available option under this offer. All other terms 
and conditions applicable to Custom BizSaver. as appropriate, will apply. (N) 

Issued: January 18. 2008 Effective: January 20, 2008 
In accordance with an Onder issued by tiie Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-08-17976 
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2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) (N) 

RESIDENCE RETAILERS PROMOTION 

A retail promotional period, shall be established from February 15, 2008 through 
December 31, 2008. During this promotional period, eligible AT&T residence customers who place 
their order for new phone service with AT&T will receive a waiver of the line connection, service 
order and central office charges. 

Eligibility customers must subscribe to an AT&T network access line and Caller ID and Call Waiting 
via an AT&T Mobility store or a National Retailer. (N) 

Issued: February 15, 2008 Effective: February 15, 2008 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-08-18001 
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2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) (N) 

Movers Promotion 

A retail promotional period, shall be established from February 15, 2008 through January 31,2009. 
During this promotional period, eligible AT&T residence customers who respond to a mari^eting 
offer, and are moving, and who transfer their existing service or establish new service at their new 
address, will qualify for this promotion. 

Eligible customers will receive a coupon that is redeemable for a $50.00 gift check, when they 
transfer, or purchase new, an access line from the company at their new address and subscribe to 
Caller ID and Call Waiting. 

This offer cannot be combined with any other promotional offer unless otherwise specified. Only 
one coupon allowed per move. (N) 

Issued: February 15, 2008 Effective: February 15, 2008 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-08-17994 
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2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) (N) 

Win/WinbacK NRC Waiver Vertical Services Offer 2008 

A promotional period shall be established from February 15, 2008 through September 30, 2008. 
During this promotional period non-recurring service establishment charges normally associated 
with Custom Calling Services ($7.30) and Advanced Custom Calling Services ($7.30) will be 
waived for qualifying customers. 

Eligible customers are business customers who have their local exchange access line service with 
another competitive local exchange carrier within the AT&T Illinois, AT&T Indiana, AT&T Mtohigan, 
AT&T Ohio, or AT&T Wisconsin service areas and who now wish to establish their local exchange 
access line service with the Company. Eligible customers must add the above named service(s) 
along with their initial service establishment order and must subscribe to a minimum of at least a 12 
month access line or usage term plan in order to qualify for this offer. In addition eligible customers 
must not have had service disconnected for non-payment and not have any past due bills for 
regulated service owed to the Company. 

All other terms and conditions applicable to the eligible term plans, as appropriate, will apply. This 
offer is not applicable to Centrex, ISDN, Flexline, DID trunks, or coin service lines. (N) 

Issued: February 15, 2008 Effective: February 15, 2008 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003. 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-08-18075 
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2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) (N) 

Select Feature Package Promotion 

A retail promotional period shall be established from April 1, 2008 through June 30, 2008. 
Promotion eligible residence customers who establish a new access line with Select Feature 
Package will receive a coupon redeemable for $50 gift check. Customers must redeem the coupon 
within 30 days of receipt. 

Eligible customers are those residence customers who have at least one local exchange access 
line or equivalent (e.g. a wireless line in lieu of a wired line) with a carrier other than the Company 
at a service location that can be serviced by the Company. Customers must reside in a Company 
local service area or customers must be moving from an AT&T local service area in a state and 
location where AT&T provides local exchange access service as an incumbent local exchange 
carrier. Employees of the Company and its affiliates are not eligible. 

This offer may not be combined with other regulated gift check or gift card offer. Customers must 
retain Select Feature package for a minimum of 30 days. (N) 

Issued: March 27,2008 Effective: ApriM, 2008 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 

TFANo. OH-08-18131 
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The Ohio Bell AToT P.U.C.O. NO. 20 
Telephone Company A l & l TARIFF Part2 Section 8 

PART 2 - General Terms and Conditions 
SECTION 8 - Promotional Service Offerings Original Sheet A 

Material formerly located on sheets 1 & 106 now also located in the AT&T Ohio Guidebook, Part 2, (N) 
Section 8, for non-residential tier 2 services. 

Material formerly located on sheets 2-7, 9-12, 15, 16, 18, 23-28, 30, 35, 36, 37, 40, 41, 42, 46, 49-53.1, 
60, 61, 69-72, 79. 80, 81, 83. 90, 91, 96-100. 102, 104, 105, 108, 112, 113, 115-123, 125. 130, 131, 
133-136, 139, 141 and 144-149 now located in the AT&T Ohio Guidebook, Part 2, Section 8, for 
non-residential tier 2 services. (N) 

Issued: April 1,2008 Effective: April 1.2008 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated June 6, 2007, 
Case No. 06-1345-TP-ORD. 

By Connie Browning. President, Cleveland, Ohio 
TFANo. OH-08-18005 



The Ohio Bell 
Telephone Company 

PART 2 - General Terms and Conditions 
SECTION 8 - Promotional Service Offerings 

A T & T TARIFF 
P.U.C.O. NO. 20 

Part 2 Section 8 

6th Revised Sheet 2 
Cancels 4th Revised Sheet 2 

2. PROMOTIONAL OFFERINGS - ADDENDUM IV 

Local Calling Plus Usage Credit Promotion 

This promotion offers eligible residence customers a bill credit each month for Local Calling Plus 
usage charges incurred through December 31, 2007. 

Eligible customers are those residence customers who have their local exchange service with 
another carrier, including any affiliate of the Company, and now wish to establish service with the 
Company. 

Customers must retain their local service through December 31, 2007 in order to receive the full 
benefit of this offer. 

This promotion can be combined with other nonrecurring waivers offered to the eligible customers 
listed above; however it cannot be combined with any other promotional offers. 

The promotional period will run from May 28, 2007 tiirough December 15, 2007. 

fV Material formeriy appeared on 3rd Revised Sheet 13 in this Section. 

Issued: April 1,2008 Effective: April 1,2008 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated June 6, 2007, 
Case No. 06-1345-TP-ORD. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-08-18005 
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PART 2 - General Terms and Conditions 3rd Revised Sheet 3 
SECTION 8 - Promotional Service Offerings Cancels 2nd Revised Sheet 3 

2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) IV 

Residence Line Win/Winback Promotion 

A retail promotional period will be extended from January 1. 2008 through December 31. 2008. 
During the promotion period, the normally applicable nonrecurring Service Ordering, Central Office 
Connection and Line Connection Charges will be waived for residence customers returning to the 
Company. The nonrecurring charge associated with adding features will also be waived. 

Eligible customers are those residence customers who 1) have their exchange access service with 
another carrier and who now choose to establish their exchange access service wiXh the Company, 
and 2) during the promotional period, respond to Company-issued marketing material, a 
Company-initiated marketing contact or an offer made during a customer-initiated call to the 
Company. 

IV Material formerly appeared on 8th Revised Sheet 17 in this Section. 

Issued: April 1,2008 Effective: ApriM, 2008 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated June 6, 2007, 
Case No. 06-1345-TP-ORD. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-08-18005 
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PART 2 - General Terms and Conditions 3rd Revised Sheet 4 
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2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) / I / 

uSelect^^S Offer 

A promotional period will be extended from October 1, 2006, through January 4, 2007. During the 
promotional period, eligible residential customers who subscribe to an access line and the 
uSelect®'*"3 or uSelect Standard package will receive a $7.00 monthly credit and a waiver of the 
nonrecurring charge to install the package. 

Eligible customers are those residence customers who have their exchange access service with 
another carrier and who now establish their exchange access service with the Company. 

Eligible residence customers who sign up for the uSelect®'"3 or uSelect®" Standard package, will be 
eligible for a $7.00 credit each month for up to 12 months as long as they retain the package. 

Customer must respond to Company-issued marketing material, a Company-initiated marketing 
contact or an offer made during a customer-initiated call to the Company. 
Any customer who discontinues the uSelect®"3 or uSelect®" Standard package prior to the 
required 12-month commitment, will forfeit any remaining credits. 
Previous credits will not be charged back to the customer if they disconnect their uSelect®"3 or 
uSelect®" Standard package prior to the expiration of the first 12-months. 
This offer cannot be combined with any other uSelect®" offer. 
This offer is not available to customers who have local service with an affiliate of the Company. 

Customers currently receiving benefits from this offer will be eligible to continue to receive their 
remaining benefits of this offer if they upgrade to the 2-Line uSelect®"3, uSelect®"6, or 2-Line 
uSelect® 6 packages. 

IV Material formeriy appeared on 8th Revised Sheet 94 in this Section. 

Issued: April 1,2008 Effective: Apri l l .2008 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated June 6, 2007, 
Case No. 06-1345-TP-ORD. 

By Connie Browning, President. Cleveland, Ohio 
TFANo. OH-08-18005 
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Part 2 Section 8 

8th Revised Sheet 5 
Cancels 7th Revised Sheet 5 

2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) IV 

Caller ID With Name 

A retail promotional period will be established from August 15, 2005 through August 13. 2006. 
During this promotional period eligible business customers that subscribe to Caller ID and Caller ID 
with Name will be charged a discounted monthly price when these services are purchased along 
with a new subscription to either a Custom BizSaver Winback Package without the Flexible Bundle 
of features. SimpleLink Enhanced Winback, or any CompleteLink Win/Winback offer that does not 
already include Caller ID with Name service at this promotional price. 

Caller ID and Caller ID with Name must be purchased together on an account at the current 
location, where central office facilities allow. This offer is only available when Caller ID and Caller ID 
with Name are purchased a la carte, independent of any other package or promotion. 

Eligible customers are those business customers who have their local network access lines with 
another competitive local exchange carrier within the AT&T Illinois, AT&T Indiana. AT&T Michigan, 
AT&T Ohio, or AT&T Wisconsin service area and who now wish to establish their local network 
access service with the Company. The discounted monthly price for Caller ID and Caller ID witii 
Name under this promotional offer will be $2.00. 

Additionally, nonrecurring charges associated with subscribing to Caller ID and Caller ID with Name 
service will be waived for eligible customers. The discounted monthly price will be applicable for the 
duration of the time the customer remains under a term plan as selected in the new agreement. All 
other terms and conditions applicable to Custom BizSaver Winback, SimpleLink Enhanced Winback 
or the appropriate CompleteLink offer will apply. 

IV Material formeriy appeared on 2nd Revised Sheet 106 in this Section. 

Issued: April 1, 2008 Effective: April 1, 2008 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated June 6,2007, 
Case No. 06-1345-TP-ORD. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-08-18005 
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PART 2 - General Terms and Conditions 3rd Revised Sheet 6 
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2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) IV 

Residence Access Line Retention Promotion 

A promotional period shall be established from October 1, 2006 through August 31, 2007. 

During this promotional period, existing residence customers who call to disconnect their primary 
access line or an additional access line(s) and then decide to retain the access line(s) will receive 
either a $6 or $12 bill credit for 12 months. 

Eligible residence customers who call lo disconnect one access line, and then decide to retain tiie 
line and have or newly subscribe to Caller ID will receive a $6 bill credit for 12 months. 

Eligible residence customers who call to disconnect 2 or more access lines, and then decide to 
retain the lines and have or newly purchase Caller ID and one additional feature will receive a 
$12 bill credit for 12 months. The additional feature with monthly billing must be selected from the 
following list: Call Waiting, Call Waiting ID, Talking Call Waiting, Privacy Manager, Call Control, 
Automatic Callback, Three-Way Calling, Anonymous Call Rejection, Call Forwarding. Call 
Screening, Distinctive Ringing, Repeat Dialing, Speed Calling 8 and Speed Calling 30. 

Eligible customers may only receive this offer once during the promotional period for qualifying 
access lines. The customer's bill will be credited $6-$12 each month that the primary line or 
additional line(s) and required feature(s) are retained, for up to 12 months, ff the customer 
disconnects the primary line or additional line(s) or required feature(s), before the 12 month benefit 
period ends, the remaining benefits will cease. 

IV Material formeriy appeared on 3rd Revised Sheet 114 in this Section. 

Issued: April 1,2008 Effective: April 1, 2008 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated June 6, 2007, 
Case No. 06-1345-TP-ORD. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-08-18005 
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2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) IV 

Residence Select Feature Package®" Promotion 

A retail promotional period will be established from December 19, 2006 through May 31, 2007. 

During the promotional period this offers eligible residential customers who subscribe to Select 
Feature Package a $5.00 monthly bill credit for twelve (12) consecutive months after subscribing to 
the package. The nonrecurring Select Feature Package installation charge will also be waived. 

Eligible customers are those residence customers who 1) have their current service v^th another 
carrier and now wish to establish their service with the Company, and 2) during the promotional 
period, respond to Company-issued marketing material, a Company-initiated marinating contact or 
an offer made during a customer-initiated call to the Company. This offer is not available to 
customers who have local service with an affiliate of the Company. 

Eligible customers must retain the package on each bill period date for the twelve consecutive bill 
periods in order to receive the full benefit of this offer. If the customer disconnects the package 
before the twelfth consecutive bill period date, all remaining bill credits will be canceled. 

Customers currently receiving benefits from this offer will not lose their remaining benefits of this 
offer if they upgrade to a larger package that includes the components of the Select Feature 
Package. 

IV Material formerly appeared on Original Sheet 126 in this Section. 

Issued: April 1, 2008 Effective: April 1,2008 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated June 6, 2007, 
Case No. 06-1345-TP-ORD. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-08-18005 
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4th Revised Sheet 8 
Cancels 3rd Revised Sheet 8 

2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) IV 

Residence Mover Promotion 

This promotional offer will be effective from November 1, 2007 through April 30, 2008. 

During the promotional period, residential customers who agree to remain customers of the 
Telephone Company are eligible to receive a waiver of the nonrecurring Service Order, Line 
Connection and Central Office charges normally applicable to the installation of an access line. 
Customers are eligible for waivers on the primary access line and up to two additional access lines 
that are being moved to a new location within AT&T Ohio's service territory. 

Eligible customers are those residence customers who: 1) are existing AT&T Ohio residence 
customers who are transferring from one location in AT&T Ohio's service territory to another, or 
2) are new AT&T Ohio customers who transfer from another AT&T Company location in another 
AT&T serving state. 

This offer cannot be combined with other retention or win/winback offers. IV 

IV Material formeriy appeared on 1st Revised Sheet 132 in this Section. 

Issued: April 1, 2008 Effective: April 1. 2008 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated June 6, 2007, 
Case No. 06-1345-TP-ORD. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-08-18005 
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2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) IV 

Residence Package Promotion 

A retail promotional period shall be established for residence customers from May 28, 2007, through 
December 15, 2007. During this pnDmotional period, eligible residence customers who subscribe to 
either a uSelect3, uSelect Standard or Select Feature package will receive a waiver of the package 
nonrecurring charges. Eligible customers may also subscribe to the uSelect Standanj package 
regardless of the availability of Caller ID Service in their serving central office. 

Eligible residence customers are those who have their current service with another carrier and now 
establish their service with the Company. This promotion can be combined with other nonrecurring 
charge waivers offered to the eligible customers listed above; however it cannot be combined with 
any other promotional offers made available to these customers. 

IV Material formeriy appeared on 1st Revised Sheet 137 in this Section. 

Issued: April 1,2008 Effective: April 1,2008 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated June 6, 2007, 
Case No. 06-1345-TP-ORD. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-08-18005 



The Ohio Bell AToT P.U.C.O. NO. 20 
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PART 2 - General Terms and Conditions 3rd Revised Sheet 10 
SECTION 8 - Promotional Service Offerings Cancels 2nd Revised Sheet 10 

2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) IM 

Select Feature Package Promotion 

This promotion offers eligible residential customers who subscribe to Select Feature Package a 
waiver of the nonrecurring Select Feature Package installation charge. 

Eligible customers are those residence customers who 1) have their current service with another 
carrier and now wish to establish their service with the Company, and 2) during the promotional 
period, respond to Company-issued marketing material, a Company-initiated marketing contact or 
an offer made during a customer-initiated call to the Company. 

This promotion will be available from August 1, 2007 through July 31. 2008. IV 

IV Material formerly appeared on Original Sheet 140 in this Section. 

Issued: April 1,2008 Effective: April 1,2008 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated June 6, 2007, 
Case No. 06-1345-TP-ORD. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-08-18005 
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PART 2 - General Terms and Conditions 3rd Revised Sheet 11 
SECTION 8 - Promotional Service Offerings Cancels 2nd Revised Sheet 11 

2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) IV 

Residence Access Line Retention Promotion 

A promotional period shall be established from August 31. 2007 through November 30, 2008. (C) 

During this promotional period, existing residence customers who call to disconnect their primary 
access line or an additional access line(s) and tiien decide to retain the access line(s) will receive 
either a $5 or $10 bill credit for 12 months. 

Eligible residence customers who call to disconnect one access line, and then decide to retain the 
line and have or newly subscribe to Caller ID will receive a $5 bill credit for 12 months. 

Eligible residence customers who call to disconnect 2 or more access lines, and then decide to 
retain the lines and have or newly purchase Caller ID and one additional feature will receive a $10 
bill credit for 12 months. The additional feature with monthly billing must be selected from the 
following list: Call Waiting. Call Waiting ID. Talking Call Waiting, Privacy Manager, Call Control, 
Automatic Callback, Three-Way Calling, Anonymous Call Rejection, Call Forwarding, Call 
Screening, Distinctive Ringing, Repeat Dialing, Speed Calling 8 and Speed Calling 30. Eligible 
customers will also receive a waiver of the nonrecumng charges to add the required features. 

Eligible customers may only receive this offer once during the promotional period for qualifying 
access lines. The customer's bill will be credited $5-$10 each month that the primary line or 
additional line(s) and required feature(s) are retained, for up to 12 months. If the customer 
disconnects the primary line or additional tine(s) or required feature(s), before the 12-montii benefit 
period ends, the remaining benefits will cease. This offer is not combinable with other retention 
offers. 

IV Material formeriy appeared on 1st Revised Sheet 142 in this Section. 

Issued: April 1,2008 Effective: April 1,2008 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated June 6, 2007, 
Case No. 06-1345-TP-ORD. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-08-18005 
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PART 2 - General Terms and Conditions 3rd Revised Sheet 12 
SECTION 8 - Promotional Service Offerings Cancels 2nd Revised Sheet 12 

2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) IV 

Residence Select Feature Package®" Promotion 

A retail promotional period will be established from August 31, 2007 through March 31, 2008. 

This promotion offers eligible residential customers who subscribe to Select Feature Package a 
$5.00 monthly bill credit for twelve (12) consecutive months after subscribing to the package. The 
nonrecurring Select Feature Package Installation charge will also be waived. 

Eligible customers are those residential customers who 1) have their current sen/ice with another 
carrier and now wish to establish their service with the Company, and 2) during the promotional 
period, respond to Company-issued marketing material, a Company-initiated mari<eting contactor 
an offer made during a customer-initiated call to the Company. 

Eligible customers must retain the package on each bill period date for twelve consecutive bill 
periods in order to receive the full benefit of this offer. If the customer disconnects the package 
before the twelfth consecutive bill period date, all remaining bill credits will be canceled. 

Customers currentiy receiving benefits from this offer will not lose their remaining benefits of this 
offer if they upgrade to a larger package that includes the components of the Select Feature 
Package. 

IV Material formeriy appeared on Original Sheet 143 in this Section. 

Issued: April l .2008 Effective: ApriM, 2008 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated June 6, 2007, 
Case No. 06-1345-TP-ORD. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-08-18005 



The Ohio Bell A T o T P.U.C.O. NO. 20 
Telephone Company A l & l TARIFF Part2 Section 8 

PART 2 - General Terms and Conditions 4th Revised Sheet 13 
SECTION 8 - Promotional Service Offerings Cancels 3rcl Revised Sheet 13 

2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 

Residence Retailers Promotion 

A retail promotional period, shall be established from February 15, 2008 through 
December 31, 2008. During this promotional period, eligible AT&T residence customers who place 
their order for new phone service with AT&T will receive a waiver of the line connection, sen/ice 
order and central office charges. 

Eligibility customers must subscribe to an AT&T network access line and Caller ID and Call Waiting 
via an AT&T Mobility store or a National Retailer. IV 

Movers Promotion 121 

A retail promotional period, shall be established from February 15, 2008 through January 31, 2009. 
During this promotional period, eligible AT&T residence customers who respond to a marketing 
offer, and are moving, and who transfer their existing service or establish new service at their new 
address, will qualify for this promotion. 

Eligible customers will receive a coupon that is redeemable for a $50.00 gift check, when they 
transfer, or purchase new, an access line from the company at their new address and subscribe to 
Caller ID and Call Waiting. 

This offer cannot be combined with any other promotional offer unless othen/vise specified. Only 
one coupon allowed per move. 121 

IV Material formeriy appeared on Original Sheet 147 in this Section. 
121 Material formeriy appeared on Original Sheet 148 in this Section. 

Issued: April 1,2008 Effective: ApriM, 2008 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated June 6, 2007, 
Case No. 06-1345-TP-ORD. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-08-18005 



The Ohio Bell - — ^ P.U.C.O. NO. 20 
Telephone Company A l & l TARIFF Part 2 Section 8 

PART 2 - General Terms and Conditions 5th Revised Sheet 14 
SECTION 8 - Promotional Service Offerings Cancels 4th Revised Sheet 14 

2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 

Select Feature Package Promotion /' 

A retail promotional period shall be established from April 1, 2008 through June 30, 2008. 
Promotion eligible residence customers who establish a new access line with Select Feature 
Package will receive a coupon redeemable for a $50 gift check. Customers must redeem the 
coupon within 30 days of receipt 

Eligible customers are those residence customers who have at least one local exchange access line 
or equivalent (e.g. a wireless line in lieu of a wired line) with a carrier other than the Company at a 
service location that can be sen/iced by the Company. Customers must reside in a Company local 
service area or customers must be moving from an AT&T local service area In a state and location 
where AT&T provides local exchange access sen/ice as an incumbent local exchange carrier. 
Employees of the Company and its affiliates are not eligible. 

This offer may not be combined with other regulated gift check or gift canj offers. Customers must 
retain Select Feature package for a minimum of 30 days. / 

IV Material formeriy appeared on Original Sheet 150 in this Section. 

Issued: April 1, 2008 Effective: April 1, 2008 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated June 6, 2007, 
Case No. 06-1345-TP-ORD. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-08-18005 
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A T & T TARIFF 
P.U.C.O. NO. 20 

Part 2 Section 8 

5th Revised Sheet 15 
Cancels 4th Revised Sheet 15 

Effective April 1, 2008 the following Sheets are deleted from this Tariff: 

(D) 

(N) 

3rd Revised Sheet 16 
8th Revised Sheet 17 
3rd Revised Sheet 18 
7th Revised Sheet 19 
3rd Revised Sheet 20 
3rd Revised Sheet 21 
3rd Revised Sheet 22 
3rd Revised Sheet 23 
4th Revised Sheet 24 
4th Revised Sheet 25 
1st Revised Sheet 25.1 
3rd Revised Sheet 26 
3rd Revised Sheet 27 
3rd Revised Sheet 28 
7th Revised Sheet 29 
1st Revised Sheet 30 
4th Revised Sheet 31 
6th Revised Sheet 32 
6th Revised Sheet 33 
3rd Revised Sheet 34 
4th Revised Sheet 35 
4th Revised Sheet 36 
3rd Revised Sheet 37 
3rd Revised Sheet 38 
3rd Revised Sheet 39 
2nd Revised Sheet 40 
2nd Revised Sheet 41 
2nd Revised Sheet 42 
1st Revised Sheet 43 
1st Revised Sheet 44 
2nd Revised Sheet 45 
2nd Revised Sheet 46 
8th Revised Sheet 47 
2nd Revised Sheet 48 
2nd Revised Sheet 49 
4th Revised Sheet 50 
7th Revised Sheet 51 
2nd Revised Sheet 51.1 
5th Revised Sheet 52 
6th Revised Sheet 53 
3rd Revised Sheet 53.1 
4th Revised Sheet 54 

3rd Revised Sheet 55 
2nd Revised Sheet 56 
1st Revised Sheet 57 
2nd Revised Sheet 58 
4th Revised Sheet 59 
7th Revised Sheet 60 
5th Revised Sheet 61 
2nd Revised Sheet 62 
1st Revised Sheet 63 
5th Revised Sheet 64 
1st Revised Sheet 65 
4th Revised Sheet 66 
1st Revised Sheet 67 
1st Revised Sheet 68 
4th Revised Sheet 69 
2nd Revised Sheet 70 
3rd Revised Sheet 71 
1st Revised Sheet 72 
2nd Revised Sheet 73 
2nd Revised Sheet 74 
1st Revised Sheet 75 
1st Revised Sheet 76 
1st Revised Sheet 77 
6th Revised Sheet 78 
4th Revised Sheet 79 
2nd Revised Sheet 80 
2nd Revised Sheet 81 
1st Revised Sheet 82 
4th Revised Sheet 83 
1st Revised Sheet 84 
3rd Revised Sheet 85 
1st Revised Sheet 85.1 
2nd Revised Sheet 86 
3rd Revised Sheet 87 
1st Revised Sheet 88 
Original Sheet 89 
2nd Revised Sheet 90 
1st Revised Sheet 91 
1st Revised Sheet 92 
3rd Revised Sheet 93 
8th Revised Sheet 94 

1st Revised Sheet 95 
1st Revised Sheet 96 
Original Sheet 97 
Original Sheet 98 
Original Sheet 99 
6th Revised Sheet 100 
2nd Revised Sheet 101 
3rd Revised Sheet 102 
5th Revised Sheet 103 
Original Sheet 104 
1st Revised Sheet 105 
2nd Revised Sheet 106 
4th Revised Sheet 107 
1st Revised Sheet 108 
1st Revised Sheet 109 
2nd Revised Sheet 110 
3rd Revised Sheet 111 
2nd Revised Sheet 112 
2nd Revised Sheet 113 
3rd Revised Sheet 114 
3rd Revised Sheet 115 
1st Revised Sheet 116 
1st Revised Sheet 117 
Original Sheet 118 
Original Sheet 119 
3rd Revised Sheet 120 
2nd Revised Sheet 121 
2nd Revised Sheet 122 
Original Sheet 123 
1st Revised Sheet 124 
1st Revised Sheet 125 
Original Sheet 126 
2nd Revised Sheet 127 
1st Revised Sheet 128 
1st Revised Sheet 129 
1st Revised Sheet 130 
Original Sheet 131 
1st Revised Sheet 132 
1st Revised Sheet 133 
Original Sheet 134 
Original Sheet 135 

Original Sheet 136 
1st Revised Sheet 137 
1st Revised Sheet 138 
Original Sheet 139 
Original Sheet 140 
Original Sheet 141 
1st Revised Sheet 142 
Original Sheet 143 
1st Revised Sheet 144 
Original Sheet 145 
Original Sheet 146 
Original Sheet 147 
Original Sheet 148 
Original Sheet 149 
Original Sheet 150 

(N) 

Issued: ApriM, 2008 Effective: April 1,2008 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated June 6, 2007, 
Case No. 06-1345-TP-ORD. 

By Connie Browning, President, Cleveland, Ohio 
TFANo. OH-08-18005 
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The Ohio Bell 
Telephone Company 

PART 2 - General Terms and Conditions 
SECTION 11-BLES 

A T & T TARIFF 
P.U.C.O. NO. 20 

TFA No. OH-07-14456 

1st Revised Sheet 1 
Cancels Original Sheet 1 

IV 1. Competitive Exchanges 

The exchanges shown below have been deemed competitive. The pricing flexibility accorded them 
has been defined in 4901:1-4 O.A.C. and by the Commission in Case No. 05-1305-TP-ORD. 

Akron 
Akron 
Akron 
Alliance 
Alton 
Atwater 
Barnesville 
Beallsville 
Beavercreek 
Belfast 
Bellaire 
Bellbrook 
Belpre 
Berea 
Bethesda 
Bloomingville 
Burton 
Canal Fulton 
Canfield 
Canton 
Can-oil 
Castalia 
Cedarville 
Centerville 
Cheshire 
Chesteriand 
Cleveland 
Cleveland 
Columbus 
Columbus 
Conesville 
Coshocton 
Dalton 
Danville-Highland 
Dayton 

Access Area 

B 
C 
D 
D 
D 
D 
D 
D 
D 
D 
D 
D 
D 
C 
D 
D 
D 
D 
D 
D 
D 
D 
D 
D 
D 
D 
B 
C 
B 
C 
D 
D 
D 
D 
B 

Approval Date 

12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
6/27/2007 
12/20/2006 
12/20/2006 
6/27/2007 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 

Anniversary Date 

12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
6/27/2007 (N) 
12/20/2007 
12/20/2007 
6/27/2007 (N) 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 

121 

IV Denotes Tier 2 pricing flexibility. 
12/ Material now appears on 1st Revised Sheet 2 in this Section. 

Issued: July 23, 2007 Effective: July 23, 2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated 6-27-07, Case No. 
07-259-TP-BLS. 

By Connie Browning, President, Cleveland, Ohio 



The Ohio Bell 
Telephone Company 

PART 2 - General Terms and Conditions 
SECTION 11-BLES 

A T & T TARIFF 
P.U.C.O. NO. 20 

TFA No. OH-07-14456 

Ist Revised Sheet 2 
Cancels Original Sheet 2 

n i l 1. Competitive Exchanges (cont'd) 

The exchanges shown below have been deemed competitive. The pricing flexibility accorded them 
has been defined in 4901:1-4 O.A.C. and by the Commission in Case No. 05-1305-TP-ORD. 

Dayton 
Dayton 
Donnelsville 
Dresden 
Dublin 
East Liverpool 
East Palestine 
Enon 
Fairborn 
Findlay 
Fletcher-Lena 
Fostoria 
Franklin 
Fremont 
Gahanna 
Gates Mills 
Girard 
Glenford 
Graysville 
Green sberg 
Grove City 
Guyan 
Harrisburg 
Hartville 
Hilliard 
Hillsboro 
Holland 
Hubbard 
Ironton 
Jamestown 
Jeffersonville 
Kent 
Kirtland 
Lancaster 

IV Denotes Tier 2 pricing flexibility. 
121 Material formerly appeared on Original Sheet 1 in this Section. 
131 Material now appears on 1st Revised Sheet 3 in this Section. 

Access Area 

C 
D 
D 
D 
C 
D 
D 
D 
D 
D 
D 
D 
D 
D 
C 
D 
D 
D 
D 
D 
D 
D 
D 
D 
D 
D 
D 
D 
D 
D 
D 
D 
D 
D 

Aooroval Date 

12/20/2006 
12/20/2006 
12/20/2006 
6/27/2007 
12/20/2006 
6/27/2007 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
6/27/2007 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 

Anniversary Date 

12/20/2007 121 
12/20/2007 
12/20/2007 
6/27/2007 
12/20/2007 
6/27/2007 

(N) 

(N) 
12/20/2007 121 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
6/27/2007 (N) 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 

/3/ 

Issued: July 23, 2007 Effective: July 23. 2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated 6-27-07, Case No. 
07-259-TP-BLS. 

By Connie Browning, President, Cleveland, Ohio 



The Ohio Bell 
Telephone Company 

PART 2 - General Terms and Conditions 
SECTION 11 -BLES 

A T & T TARIFF 
P.U.C.O. NO. 20 

TFANo. OH-07-14456 

1st Revised Sheet 3 
Cancels Original Sheet 3 

i V i 1. Competitive Exchanges (cont'd) 

The exchanges shown below have been deemed competitive. The pricing flexibility accorded them 
has been defined in 4901:1-4 O.A.C. and by the Commission in Case No. 05-1305-TP-ORD. 

Leetonia 
Lewisville 
Lindsey 
Lisbon 
Lockbourne 
London 
Louisville 
Lowellville 
Magnolia-Waynesburg 
Manchester (SUM) 
Marietta 
Mariboro 
Marshall 
Martins Ferry 
Massillon 
Maumee 
Medway 
Mentor 
Miamisburg-West Carrollton 
Middletown 
Milledgeville 
Mingo Junction 
Mogadore 
Monroe 
Montrose 
Navarre 
Nelsonville 
New Cariisle 
New Lexington 
New Waterford 
Newcomerstown 
Niles 
North Canton 
North Hampton 

Access Area 

D 
D 
D 
D 
D 
D 
D 
D 
D 
D 
D 
D 
D 
D 
D 
D 
D 
D 
D 
D 
D 
D 
D 
D 
C 
D 
D 
D 
D 
D 
D 
D 
D 
D 

Aooroval Date 

12/20/2006 
6/27/2007 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 

Anniversary Date 

12/20/2007 
6/27/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 

IV Denotes Tier 2 pricing flexibility. 
/2/ Material formeriy appeared on Original Sheet 2 in this Section. 
/3/ Material now appears on 1st Revised Sheet 4 in this Section. 

121 
(N) 

12/ 

131 

Issued: July 23, 2007 Effective: July 23, 2007 
In accordance with an Order issued by tiie Public Utilities Commission of Ohio, dated 6-27-07, Case No. 
07-259-TP-BLS. 

By Connie Browning, President, Cleveland, Ohio 



The Ohio Bell 
Telephone Company 

PART 2 - General Terms and Conditions 
SECTION 11 - BLES 

A T & T TARIFF 
P.U.C.O. NO. 20 

TFA No. OH-07-14456 

1 st Revised Sheet 4 
Cancels Original Sheet 4 

HI , 1. Competitive Exchanges (cont'd) 

The exchanges shown below have been deemed competitive. The pricing flexibility accorded tiiem 
has been defined in 4901:1^ O.A.C. and by the Commission in Case No. 05-1305-TP-ORD. 

North Lima 
North Royalton 
Pen^sburg 
Piqua 
Rainsboro 
Ravenna 
Reynoldsburg 
Rio Grande 
Ripley 
Rogers 
Rootstown 
Salem 
Salinevilie 
Sandusky 
Sebring 
Sharon 
Shawnee 
Somerset 
South Charleston 
South Vienna 
Spring Valley 
Springfield 
St. Clairsville 
Steubenville 
Strongsville 
Terrace 
Thornville 
Tiffin 
Toledo 
Toledo 
Toledo 
Toronto 
Trenton 
Trinity 

/ I / Denotes Tier 2 pricing flexibility. 
/2/ Material fomieriy appeared on Original Sheet 3 in this Section. 
/3/ Material now appears on Original Sheet 5 in this Section. 

Access Area. 

D 
D 
D 
D 
D 
D 
C 
D 
D 
D 
D 
D 
D 
D 
D 
D 
D 
D 
D 
D 
D 
D 
D 
D 
D 
C 
D 
D 
B 
C 
D 
D 
D 
C 

Aooroval Date 

12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
6/27/2007 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
6/27/2007 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 

Anniversan/ Date 

12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
6/27/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
6/27/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 

121 

(N) 

12/ 

(N) 

/3/ 

Issued: July 23, 2007 Effective: July 23, 2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated 6-27-07, Case No. 
07-259-TP-BLS. 

By Connie Browning, President, Cleveland, Ohio 



The Ohio Bell 
Telephone Company 

PART 2 - General Terms and Conditions 
SECTION 11 -BLES 

A T & T TARIFF 
P.U.C.O. NO. 20 

TFA No. OH-07-14456 

Original Sheet 5 

n i t 1. Competitive Exchanges (cont'd) 

The exchanges shown below have been deemed competitive. The pricing flexibility accorded them 
has been defined in 4901:1-4 O.A.C. and by tiie Commission in Case No. 05-1305-TP-ORD. 

12/ 

Uniontown 
Upper Sandusky 
Vandalia 
Vinton 
Walnut 
Wellsville 
West Jefferson 
Westerville 
Wickliffe 

Winchester 
Worthington 
Xenia 
Yellow Springs-Clifton 
Youngstown 
Youngstown 
Zanesville 

Access Area 

D 
D 
D 
D 
D 
D 
D 
C 
C 

D 
C 
D 
D 
C 
D 
D 

Approval Date 

12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 

12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 
12/20/2006 

Anniversary Date 

12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 

12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 
12/20/2007 

(D) 

121 

IV Denotes Tier 2 pricing flexibility. 
121 Material formeriy appeared on Original Sheet 4 in this Section. 

Issued: July 23, 2007 Effective: July 23. 2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated 6-27-07, Case No. 
07-259-TP-BLS. 

By Connie Browning, President, Cleveland, Ohio 


