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TThhee  PPuubblliicc  UUttiilliittiieess  CCoommmmiissssiioonn  ooff  OOhhiioo  
TELECOMMUNICATIONS APPLICATION FORM for ROUTINE PROCEEDINGS  

 (Effective: 10/26/2007) 
(Pursuant to Case No. 06-1345-TP-ORD) 

 
 

In the Matter of the Application of  AT&T Ohio  
to Make Various Textural Changes Associated with a Pre-
Detariffing Clean-up Project 

) 
) 
) 

TRF Docket No. 90-5032-TP-TRF  
Case No. 07 - 1204 -TP- ZTA 
NOTE: Unless you have reserved a Case # or are filing a Contract, 
leave the “Case No” fields BLANK.

 

Name of Registrant(s)         AT&T Ohio       
DBA(s) of Registrant(s)    The Ohio Bell Telephone Company uses the name AT&T Ohio  
Address of Registrant(s)      150 East Gay Street  
Company Web Address       www.att.com  
Regulatory Contact Person(s)      Maryann H. Mackey Phone  216 822-0086          Fax  216 822-5722 
Regulatory Contact Person’s Email Address        mm4182@att.com   
Contact Person for Annual Report   Michael R. Schaedler  Phone  216 822-8307 
Address (if different from above)   45 Erieview Plaza  Suite 1500 Cleveland, Ohio 44114  
Consumer Contact Information        Kathy Gentile-Klein   Phone  216 822-2395 
Address (if different from above)    45 Erieview Plaza  Suite 1500 Cleveland, Ohio 44114  

Motion for protective order included with filing?  □Yes  ■  No 
Motion for waiver(s) filed affecting this case?  □Yes ■ No  [Note:  Waivers may toll any automatic timeframe.] 
 
Section I – Pursuant to Chapter 4901:11-6 OAC – Part I –  Please indicate the Carrier Type and the reason for 
submitting this form by checking the boxes below.  CMRS providers: Please see the bottom of Section II. 
NOTES:  (1) For requirements for various applications, see the identified section of Ohio Administrative Code Section 4901 and/or the supplemental 

application form noted. 
 (2) Information regarding the number of copies required by the Commission may be obtained from the Commission’s web site at www.puco.ohio.gov 
under the docketing information system section, by calling the docketing division at 614‐466‐4095, or by visiting the docketing division at the offices 
of the Commission.

Carrier Type     Other (explain below)  ■LEC □ CLEC □  CTS □  AOS/IOS 
Tier 1 Regulatory Treatment  

Change Rates within approved Range □  TRF 1-6-04(B) 
(0 day Notice) 

□ TRF 1-6-04(B) 
(0 day Notice) 

 

New Service, expanded local calling area, 
correction of textual error 

■ ZTA 1-6-04(B) 
(0 day Notice) 

□  ZTA  1-6-04(B) 
(0 day Notice) 

 

Change Terms and Conditions, Introduce 
non-recurring service charges 

□  ATA 1-6-04(B) 
(Auto 30 days) 

□ ATA 1-6-04(B) 
(Auto 30 days) 

 

Introduce or Increase Late Payment or 
Returned Check Charge 

□  ATA  1-6-04(B) 
(Auto 30 days) 

□  ATA 1-6-04(B) 
(Auto 30 days) 

 

Business Contract □ CTR 1-6-17 
(0 day Notice) 

□  CTR 1-6-17 
(0 day Notice) 

 

Withdrawal □  ATW 1-6-12(A) 
(Non-Auto) 

□  ATW 1-6-12(A) 
(Auto 30 days) 

 

Raise the Ceiling of a Rate Not Applicable □ SLF 1-6-04(B) 
(Auto 30 days) 

 

Tier 2 Regulatory Treatment  
Residential - Introduce non-recurring service 
charges 

□ TRF 1-6-05(E) 
(0 day Notice) 

□ TRF 1-6-05(E) 
(0 day Notice) 

  

Residential - Introduce New Tariffed Tier 2 
Service(s)  

□  TRF 1-6-05(C) 
(0 day Notice) 

□  TRF 1-6-05(C) 
(0 day Notice) 

□TRF 1-6-05(C) 
(0 day Notice) 

 

Residential - Change Rates, Terms and 
Conditions, Promotions,  Withdrawal or 
Textual Changes 

□ TRF 1-6-05(E) 
(0 day Notice) 

□ TRF 1-6-05(E) 
(0 day Notice) 

□  TRF 1-6-05(E) 
(0 day Notice) 

 

Residential - Tier 2 Service Contracts □ CTR 1-6-17 
(0 day Notice) 

□ CTR 1-6-17 
(0 day Notice) 

□ CTR 1-6-17 
(0 day Notice) 

 

Commercial (Business) Contracts Not Filed Not Filed Not Filed  
Business Services (see “Other” below) Detariffed Detariffed Detariffed  
Residential & Business Toll Services  (see 
“Other” below) 

Detariffed Detariffed Detariffed  
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Section I – Part II – Certificate Status and Procedural 

 
Section II – Carrier to Carrier (Pursuant to 95-845-TP-COI), CMRS and Other 
Carrier to Carrier ILEC CLEC   
Interconnection agreement, or amendment to 
an approved agreement 

□ NAG  
(Auto 90 day) 

□  NAG  
(Auto 90 day) 

  
 

Request for Arbitration □  ARB  
(Non-Auto) 

□  ARB  
(Non-Auto) 

  

Introduce or change c-t-c service tariffs,   □  ATA 
(Auto 30 day) 

  

Introduce or change access service pursuant 
to 07-464-TP-COI 

□  ATA 
(Auto 30 day) 

   

Request rural carrier exemption, rural carrier 
suspension or modification  

□   UNC 
(Non-Auto) 

□  UNC 
(Non-Auto) 

  

Pole attachment changes in terms and 
conditions and price changes. 

□   UNC 
(Non-Auto) 

□  UNC 
(Non-Auto) 

  

CMRS Providers   See 4901:1-6-15 
□  RCC   
[Registration & Change in Operations]  
(0 day) 

□  NAG  
[Interconnection Agreement or 
Amendment] (Auto 90 days) 

Other*  This filing makes various non-material textural changes to Part 2 Section 8 and Part 5 Section 1 of Tariff No. 20 in a pre-
detariffing clean-up effort and impacts non-residential as well as residential services. 
*NOTE:  During the interim period between the effective date of the rules and an Applicant’s Detariffing Filing, changes to existing 
business Tier 2 and all toll services, including the addition of new business Tier 2 and all new toll services, will be processed as 0-day 
TRF  filings, and briefly described in the “Other” section above. 
 
All Section I and II applications that result in a change to one or more tariff pages require, at a minimum, the following 
exhibits.  Other exhibits may be required under the applicable rule(s).  ACN, ACO, AMT, ATC, ATR, and CIO applications 
see the 4901:1-6-14 Filing Requirements on the Commission’s Web Page for a complete list of exhibits. 

Exhibit Description: 
A The tariff pages subject to the proposed change(s) as they exist before the change(s) 
B The Tariff pages subject to the proposed change(s), reflecting the change, with the change(s) marked in the right 

margin. 
C A short description of the nature of the change(s), the intent of the change(s), and the customers affected. 
D A copy of the notice provided to customers, along with an affidavit that the notice was provided according to the 

applicable rule(s). 
 

Certificate Status ILEC CLEC CTS AOS/IOS 
Certification (See Supplemental ACE form) □ACE 1-6-10 

(Auto 30 days) 
□ACE 1-6-10 
(Auto 30 days) 

□ ACE 1-6-10 
(Auto 30 days) 

Add Exchanges to Certificate □ ATA 1-6-09(C) 
(Auto 30 days) 

□ AAC 1-6-10(F) 
(0 day Notice) 

CLECs must attach a current CLEC  
Exchange Listing Form 

Abandon all Services - With Customers □ ABN 1-6-11(A) 
(Non-Auto) 

□ ABN 1-6-11(A) 
(Auto 90 day) 

□ ABN 1-6-11(B) 
(Auto 14 day) 

□ ABN 1-6-11(B) 
(Auto 14 day) 

Abandon all Services - Without Customers  □  ABN 1-6-11(A) 
(Auto 30 days) 

□ ABN 1-6-11(B) 
(Auto 14 day) 

□  ABN 1-6-11(B) 
(Auto 14 day) 

Change of Official Name  (See below) □ ACN 1-6-14(B) 
(Auto 30 days) 

□  ACN 1-6-14(B) 
(Auto 30 days) 

□ CIO 1-6-14(A) 
(0 day Notice) 

□  CIO 1-6-14(A) 
(0 day Notice) 

Change in Ownership   (See below) □ ACO 1-6-14(B) 
(Auto 30 days) 

□  ACO 1-6-14(B) 
(Auto 30 days) 

□ CIO 1-6-14(A) 
(0 day Notice) 

□ CIO 1-6-14(A) 
(0 day Notice) ( 

Merger   (See below) □ AMT 1-6-14(B) 
(Auto 30 days) 

□  AMT 1-6-14(B) 
(Auto 30 days) 

□ CIO 1-6-14(A) 
(0 day Notice) 

□ CIO 1-6-14(A) 
(0 day Notice) 

Transfer a Certificate   (See below) □ ATC 1-6-14(B) 
(Auto 30 days) 

□  ATC 1-6-14(B) 
(Auto 30 days) 

□ CIO 1-6-14(A) 
(0 day Notice) 

□ CIO 1-6-14(A) 
 (0 day Notice) 

Transaction for transfer or lease of property, 
plant or business   (See below) 

□  ATR 1-6-14(B) 
(Auto 30 days) 

□  ATR 1-6-14(B) 
(Auto 30 days) 

□ CIO 1-6-14(A) 
(0 day Notice) 

□ CIO 1-6-14(A) 
(0 day Notice) 

Procedural   

Designation of Process Agent(s) □ TRF  
(0 day Notice) 

□  TRF 
(0 day Notice) 

□ TRF 
(0 day Notice) 

□TRF  
(0 day Notice) 
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Section III. – Attestation 
Registrant hereby attests to its compliance with pertinent entries and orders issued by the Commission. 
 

AFFIDAVIT 
Compliance with Commission Rules and Service Standards 

I am an officer/agent of the applicant corporation, AT&T Ohio                                                                                            , and am authorized to make this statement on its behalf.

I attest that these tariffs comply with all applicable rules, including the Minimum Telephone Service Standards (MTSS) Pursuant to Chapter 
4901:1-5 OAC for the state of Ohio.  I understand that tariff notification filings do not imply Commission approval and that the Commission’s 
rules, including the Minimum Telephone Service Standards, as modified and clarified from time to time, supersede any contradictory provisions in 
our tariff.  We will fully comply with the rules of the state of Ohio and understand that noncompliance can result in various penalties, including 
the suspension of our certificate to operate within the state of Ohio.   
 
I declare under penalty of perjury that the foregoing is true and correct. 
 

 

Executed on  December 5, 2007 at Cleveland, Ohio 

 */s/ Maryann H. Mackey 
Sr. Director, Regulatory Affairs 

December 5, 2007 

• This affidavit is required for every tariff-affecting filing.   It may be signed by counsel or an officer of the applicant, or an authorized agent of the 
applicant. 

 

VERIFICATION 
 

 
I, Maryann H. Mackey verify that I have utilized the Telecommunications Application Form for Routine Proceedings provided by the Commission 
and that all of the information submitted here, and all additional information submitted in connection with this case, is true and correct to the best 
of my knowledge. 
 
* /s/ Maryann H. Mackey     Sr. Director, Regulatory Affairs   December 5, 2007  
*Verification is required for every filing. It may be signed by counsel or an officer of the applicant, or an authorized agent of the applicant. 

 
Send your completed Application Form, including all required attachments as well as the required number of copies, to: 

 
Public Utilities Commission of Ohio 

Attention: Docketing Division 
180 East Broad Street, Columbus, OH 43215-3793 

 
Or 

Make such filing electronically as directed in Case No 06-900-AU-WVR 
 



 
 
 
 
 
 
 
 
 
 
 

EXHIBIT A



  EXHIBIT A SHEET 1 
 
 

 
THE OHIO BELL 
TELEPHONE COMPANY 
 

SBC 
Tariff 

 P.U.C.O. NO. 20
 PART 2 SECTION 8

 

 
PART 2 - General Terms and Conditions 
SECTION 8 - Promotional Service Offerings 

2nd Revised Sheet No. 2
Cancels

1st Revised Sheet No. 2

 

 
2. PROMOTIONAL OFFERINGS - ADDENDUM 

 
 
BUSINESS UNLIMITED LOCAL WITH CENTREX OFFER 
 
A promotional period will be established from October 7, 2005 through 
December 31, 2005 for Centrex subscribers.  During this promotional 
period, Centrex subscribers will receive an unlimited local calling plan 
on each of their Centrex lines for $20.00 per line per month. 
 
To be eligible for this offer, Centrex subscribers must commit to a 
minimum 36-month Centrex term and the unlimited local calling plan must 
be on all lines in the subscribers Centrex system.  The unlimited local 
calling plan must remain on each Centrex line for the entire Centrex 
term. 
 
Early termination fees as shown in this Tariff, Part 5, Section 1 will 
apply if the subscriber terminates their Centrex service.  If the 
subscriber removes the unlimited local usage plan from any Centrex line 
(whether or not the Centrex service is retained), termination charges of 
50% of the $20.00 monthly recurring charge times the number of months 
left on the term commitment will apply. 

 
At the expiration of the Centrex term, the $20.00 monthly charge per 
line will no longer apply and subscribers will be charged the basic 
business local message or measured service and, as applicable, Local 
Calling Plus usage charges as shown in Part 4, Section 2 of this Tariff, 
unless the subscriber selects another local usage calling option. 
 
The $20.00 monthly rate will be contributory but not eligible for 
CompleteLink and SimpleLink discounts. 
 
This offer cannot be combined with any other local usage plans or 
discounts. 
 
This offer is only available on Centrex lines.  Subscribers selecting 
this offer can only have Centrex lines on their account. 

 
 
 
 
 
 
 
 
 
 

 
 
 
(D) 
(N) 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
(N) 

Issued:  October 7, 2005 Effective:  October 7, 2005
 

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 
 

By Connie Browning, President, Cleveland, Ohio 

 

 



 

  EXHIBIT A SHEET 2 
 
 

THE OHIO BELL 
TELEPHONE COMPANY 
 
 

Ameritech 
Tariff 

 P.U.C.O. NO. 20
 PART 2 SECTION 8

 

 
PART 2 - General Terms and Conditions 
SECTION 8 - Promotional Service Offerings 

1st Revised Sheet No. 7
Cancels

Original Sheet No. 7

 

 
2. PROMOTIONAL OFFERINGS – ADDENDUM (cont’d) 

 
 
Ameritech CompleteLink 2-PIC Winback Promotion 
 
A retail promotional period will be extended from September 15, 2002 
through September 14, 2003.  During this promotional period, eligible 
business customers subscribing to Ameritech CompleteLink 1-year, 3-year 
or 5-year term plans will be eligible for the following intraLATA toll, 
and 800/888 rates per minute. 

 

 
 
 
 
 
 
  (C) 
  (C) 

  IntraLATA Toll 800/888 Rates/Minute  
 Toll Commitment 1-year plan 3-year plan 5-year plan  
  

$70 - 119 
120 - 299 
300 - 699 
700 - 1,199 

1,200 - 1,799 
1,800 - 2,499 
2,500 - 3,499 
3,500 - 4,999 
5,000 - 7,499 
7,500 - 9,999 
10,000 - 12,499 
12,500 - 14,999 
15,000 - 19,999 
20,000 - 29,999 
30,000 - 49,999 
50,000 plus 
 

 
$0.098 
0.098 
0.096 
0.094 
0.092 
0.092 
0.090 
0.088 
0.086 
0.082 
0.078 
0.078 
0.074 
0.074 
0.070 
0.066 

 

 
$0.088 
0.088 
0.086 
0.084 
0.082 
0.082 
0.080 
0.078 
0.076 
0.072 
0.068 
0.068 
0.064 
0.064 
0.060 
0.056 

 
$0.078 
0.078 
0.076 
0.074 
0.072 
0.072 
0.070 
0.068 
0.066 
0.062 
0.058 
0.058 
0.054 
0.054 
0.050 
0.046 

 

 
Eligible customers are those business customers who have their intraLATA 
toll service with another competitive intraLATA toll carrier within the 
Ameritech service area and who now wish to establish their intraLATA 
toll service with Ameritech. 
 
This offering may not be combined with other Ameritech Business access 
line, usage and/or toll discount plans or promotions.  All other terms 
and conditions applicable to Ameritech CompleteLink as described in 
Part 4, Section 2 of this Tariff will apply. 

 
 
 
 
 
 

 
  (C) 
 
 
  (C) 
 
 
  (C) 
 
  (C) 

Issued:  September 12, 2002 Effective:  September 15, 2002

In accordance with Opinion and Order in Case No. 93-487-TP-ALT, issued by 
the Public Utilities Commission of Ohio, dated April 27, 2000. 

By James C. Smith, President, Columbus, Ohio 

 

 



 

  EXHIBIT A SHEET 3 
 
 

THE OHIO BELL 
TELEPHONE COMPANY 
 
 

SBC 
Tariff 

 P.U.C.O. NO. 20
 PART 2 SECTION 8

 

 
PART 2 - General Terms and Conditions 
SECTION 8 - Promotional Service Offerings 

2nd Revised Sheet No. 8
Cancels

1st Revised Sheet No. 8

 

 
2. PROMOTIONAL OFFERINGS – ADDENDUM (cont’d) 
 
 
Ameritech Centrex Service (NRC Winback Waiver) Promotion 
 
The promotional period will be extended through December 31, 2005 for any 
customer who has changed from SBC Ohio local exchange service to a new local 
exchange service provider and who now wishes to return to SBC Ohio to 
purchase Ameritech Centrex Service to establish a new Centrex system. 
 
For new system orders placed during the promotional period, the following 
nonrecurring charges will be waived for qualifying customers who participate 
in this promotion: 
 

 
 
 
 
 
 
(C) 
(T) 
(T) 

Line Connection Charge 
 
Central Office Connection Charge 
 
Service Ordering Charge 
("N" Order) 
 
System Charge 
 
Basic Centrex Line 
(NRC Charge) 

Part 3, Section 1 
 
Part 3, Section 1 
 
Part 3, Section 1 
 
 
Part 5, Section 1 
 
Part 5, Section 1 

 

 
The customer must commit for the largest number of lines possible, given the 
number of Centrex stations initially installed at cutover.  The customer 
must contract for Ameritech Centrex Service for a three, five or seven year 
period.  Installation must complete within 60 days of contract signing.  
Contracts must be dated January 1, 2004 through December 31, 2005 and must 
be received by SBC Ohio by January 10, 2006. 
 
In addition to the eligibility criteria noted above, the customer must not 
have had service disconnected for nonpayment, and not have any past due 
bills for regulated service owed to the Company.  Also, the “Bill Name” must 
be the same as on the prior SBC Ohio account. 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
(C) 
(C) 
 
 
 
 
(T) 

Issued:  December 30, 2004 Effective:  January 1, 2005
 

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 
 

By Connie Browning, President, Cleveland, Ohio 

 

 



 

  EXHIBIT A SHEET 4 
 
 

THE OHIO BELL 
TELEPHONE COMPANY 
 
 

Ameritech 
Tariff 

 P.U.C.O. NO. 20
 PART 2 SECTION 8

 

 
PART 2 - General Terms and Conditions 
SECTION 8 - Promotional Service Offerings 

1st Revised Sheet No. 9
Cancels

Original Sheet No. 9

 

 
2. PROMOTIONAL OFFERINGS – ADDENDUM (cont’d) 

 
 
Ameritech CompleteLink Winback Promotion 
 
A retail promotional period shall be extended from September 15, 2002 
through September 14, 2003.  During this promotional period, eligible 
business customers subscribing to Ameritech CompleteLink 1-year, 3-year 
or 5-year term plans will be eligible for the following intraLATA toll, 
and 800/888 rates per minute, as well as the following MARC discounts 
and the increased maximum annual discount. 

 

 
 
 
 
 
 
  (C) 
  (C) 

 Minimum Annual Maximum Annual Discount on Eligible Service/1/   (T) 
 Revenue Commitment Discount 1-year 3-year 5-year  
  

700 - 1,199 
1,200 - 2,999 
3,000 - 6,999 
7,000 - 11,999 
12,000 - 17,999 
18,000 - 24,999 
25,000 - 34,999 
35,000 - 49,999 
50,000 - 74,999 
75,000 - 99,999 
100,000 - 124,999 
125,000 - 149,999 
150,000 - 199,999 
200,000 plus 
 

 
$350 
700 

1,200 
2,100 
3,100 
4,500 
6,500 
9,500 
15,000 
20,000 
25,000 
31,000 
41,000 
62,000 

 
13.0% 
13.3% 
13.5% 
14.0% 
14.5% 
14.5% 
15.5% 
16.0% 
16.5% 
17.0% 
17.5% 
17.5% 
18.0% 
18.0% 

 
15.0% 
15.25% 
15.5% 
16.0% 
16.5% 
16.5% 
17.5% 
18.0% 
18.5% 
19.0% 
19.5% 
19.5% 
20.0% 
20.0% 

 
15.5% 
15.75% 
16.0% 
16.5% 
17.0% 
17.0% 
18.0% 
18.5% 
19.0% 
19.5% 
20.0% 
20.0% 
20.5% 
20.5% 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
/1/ These discounts will be reduced by 3% for customers who do not commit 

10% or more of their MARC to toll usage. 
 

 

Issued:  September 12, 2002 Effective:  September 15, 2002

In accordance with Opinion and Order in Case No. 93-487-TP-ALT, issued by 
the Public Utilities Commission of Ohio, dated April 27, 2000. 

By James C. Smith, President, Columbus, Ohio 

 

 



 

  EXHIBIT A SHEET 5 
 
 

THE OHIO BELL 
TELEPHONE COMPANY 
 
 

Ameritech 
Tariff 

 P.U.C.O. NO. 20
 PART 2 SECTION 8

 

 
PART 2 - General Terms and Conditions 
SECTION 8 - Promotional Service Offerings 

1st Revised Sheet No. 10
Cancels

Original Sheet No. 10

 

 
2. PROMOTIONAL OFFERINGS – ADDENDUM (cont’d) 

 
 
Ameritech CompleteLink Winback Promotion (cont’d) 
 

 

  IntraLATA Toll 800/888 Rates/Minute  
 Toll Commitment 1-year 3-year 5-year  
  

$70 - 119 
120 - 299 
300 – 699 
700 - 1,199 

1,200 - 1,799 
1,800 - 2,499 
2,500 - 3,499 
3,500 - 4,999 
5,000 - 7,499 
7,500 - 9,999 
10,000 - 12,499 
12,500 - 14,999 
15,000 - 19,999 
20,000 - 29,999 
30,000 - 49,999 
50,000 plus 
 

 
$0.102 
0.102 
0.100 
0.098 
0.096 
0.096 
0.094 
0.092 
0.090 
0.086 
0.082 
0.082 
0.078 
0.078 
0.074 
0.070 

 

 
$0.092 
0.092 
0.090 
0.088 
0.086 
0.086 
0.084 
0.082 
0.080 
0.076 
0.072 
0.072 
0.068 
0.068 
0.064 
0.060 

 

 
$0.082 
0.082 
0.080 
0.078 
0.076 
0.076 
0.074 
0.072 
0.070 
0.066 
0.062 
0.062 
0.058 
0.058 
0.054 
0.054 

 

Eligible customers are those include business customers who have their 
business local network access line or business trunk service with 
another competitive local exchange carrier within the Ameritech service 
area and who now wish to establish service with Ameritech. 
 
This offering may not be combined with other Ameritech Business access 
line, usage and/or toll discount plans or promotions.  All other terms 
and conditions applicable to Ameritech CompleteLink as described in 
Part 4, Section 2 of this Tariff will apply. 

 
 
 
 
 
 
 
 
 
 
 
 
 

  (C) 
 
 
  (C) 
 
 
  (C) 
 
  (C) 

Issued:  September 12, 2002 Effective:  September 15, 2002

In accordance with Opinion and Order in Case No. 93-487-TP-ALT, issued by 
the Public Utilities Commission of Ohio, dated April 27, 2000. 

By James C. Smith, President, Columbus, Ohio 

 

 



 

  EXHIBIT A SHEET 6 
 
 

THE OHIO BELL 
TELEPHONE COMPANY 
 
 

Ameritech 
Tariff 

 P.U.C.O. NO. 20
 PART 2 SECTION 8

 

 
PART 2 - General Terms and Conditions 
SECTION 8 - Promotional Service Offerings 

1st Revised Sheet No. 11
Cancels

Original Sheet No. 11

 

 
2. PROMOTIONAL OFFERINGS – ADDENDUM (cont’d) 

 
 
Ameritech CompleteLink Save Promotion 
 
A retail promotional period shall be extended from September 15, 2002 
through September 14, 2003.  During this period, eligible business 
customers subscribing to Ameritech CompleteLink 1-year, 3-year or 5-year 
term plans will be eligible for the following intraLATA toll, and 
800/888 rates per minute, as well as the following MARC discounts and 
increased Maximum Annual Discount.  

 

 
 
 
 
 
 
  (C) 
  (C) 

 Minimum Annual Maximum Annual Discount on Eligible Service/1/   (T) 
 Revenue Commitment Discount 1-year 3-year 5-year  
  

700 - 1,199 
1,200 - 2,999 
3,000 - 6,999 
7,000 - 11,999 
12,000 - 17,999 
18,000 - 24,999 
25,000 - 34,999 
35,000 - 49,999 
50,000 - 74,999 
75,000 - 99,999 
100,000 - 124,999 
125,000 - 149,999 
150,000 - 199,999 
200,000 plus 
 

 
$350 
700 

1,000 
1,700 
2,600 
3,800 
5,500 
8,000 
12,500 
17,000 
22,000 
27,000 
35,000 
55,000 

 
10.0% 
10.3% 
10.5% 
11.0% 
11.5% 
11.5% 
12.5% 
13.0% 
13.5% 
14.0% 
14.5% 
14.5% 
15.0% 
15.0% 

 

 
12.0% 
12.25% 
12.5% 
13.0% 
13.5% 
13.5% 
14.5% 
15.0% 
15.5% 
16.0% 
16.5% 
16.5% 
17.0% 
17.0% 

 
12.5% 
12.75% 
13.0% 
13.5% 
14.0% 
14.0% 
15.0% 
15.5% 
16.0% 
16.5% 
17.0% 
17.0% 
17.5% 
17.5% 

 
  (R) 
 
 
 
 
 
 
 
 
 
 
 
 
  (R) 
  (T) 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
/1/ These discounts will be reduced by 3% for customers who do not commit 

10% or more of their MARC to toll usage. 
 

 

Issued:  September 12, 2002 Effective:  September 15, 2002

In accordance with Opinion and Order in Case No. 93-487-TP-ALT, issued by 
the Public Utilities Commission of Ohio, dated April 27, 2000. 

By James C. Smith, President, Columbus, Ohio 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont’d) 

 
 
Ameritech CompleteLink Save Promotion (cont’d) 

 

 

  IntraLATA Toll 800/888 Rates/Minute  
 Toll Commitment 1-year 3-year 5-year  
  

$70 - 119 
120 - 299 
300 - 699 
700 - 1,199 

1,200 - 1,799 
1,800 - 2,499 
2,500 - 3,499 
3,500 - 4,999 
5,000 - 7,499 
7,500 - 9,999 
10,000 - 12,499 
12,500 - 14,999 
15,000 - 19,999 
20,000 - 29,999 
30,000 - 49,999 
50,000 plus 
 

 
$0.106 
0.106 
0.104 
0.102 
0.100 
0.100 
0.098 
0.096 
0.094 
0.090 
0.086 
0.086 
0.082 
0.082 
0.078 
0.074 

 
$0.096 
0.096 
0.094 
0.092 
0.090 
0.090 
0.088 
0.086 
0.084 
0.080 
0.076 
0.076 
0.072 
0.072 
0.068 
0.064 

 
$0.086 
0.086 
0.084 
0.082 
0.080 
0.080 
0.078 
0.076 
0.074 
0.070 
0.066 
0.066 
0.062 
0.062 
0.058 
0.054 

 

 
Eligible customers are those business customers who have received a 
competitive proposal and are considering discontinuing their business 
network access line or business trunk service with Ameritech for the 
purpose of establishing service with another local exchange carrier. 
 
This offering may not be combined with other Ameritech Business access 
line, usage and/or toll discount plans or promotions.  All other terms 
and conditions applicable to Ameritech CompleteLink, as described in 
Part 4, Section 2 of this Tariff will apply. 

 
 
 
 
 
 
 
 
 
 
 
 

 
  (C) 
 
 
 
 
  (C) 
 
  (C) 

Issued:  September 12, 2002 Effective:  September 15, 2002

In accordance with Opinion and Order in Case No. 93-487-TP-ALT, issued by 
the Public Utilities Commission of Ohio, dated April 27, 2000. 

By James C. Smith, President, Columbus, Ohio 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont’d) 

 
 
Military Service Promotion 
 
A residential promotional waiver will be established from 
December 12, 2005 through November 30, 2006.  During this promotional 
period, eligible residential customers who establish a network access 
line or an additional network access line with the company will receive 
a waiver of the service order, line connection and central office change 
charges to install the network access line or one additional access 
line.  Installation fees for optional features ordered at the same time 
will also be waived. 
 
Eligible residential customers are those military personnel who are 
participating in any of the following military actions: 
• Operation Iraqi Freedom  
• Operation Enduring Freedom (Afghanistan) 
• Other Overseas Military Operations 
  
This offer is available to Reservist, National Guard, full-time Military 
personnel and personnel recalled to active duty who install new service 
due to relocating within our regions as a result of one of the above 
military operations.  Verification of military service is required for 
this waiver. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
(C) 
 
 
(C) 
 
 
 
 
 
(C) 
 
(N) 
 
 
 
 
 
 
 
 
 
(N) 
 
(D) 
 
 
 
 
 
 
 
 
 
 
 
 
(D) 
 

Issued:  December 12, 2005 Effective:  December 12, 2005
 

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 
 

By Connie Browning, President, Cleveland, Ohio 
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2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 

 
 
CENTREX 50/20 Promotion 
 
A promotional period will run from January 16, 2006 through 
March 31, 2006 for any customer who changed from the Company’s service 
to a competitive local exchange carrier’s service who now returns to the 
Company to establish a new Centrex Service system. 
 
The returning customer will receive a credit of $50 per line, for up to 
20 lines, for each Centrex line installed with a maximum $1000 credit. 
 
The customer must commit for the largest number of lines possible given 
the number of Centrex lines initially installed at cutover.  The 
customer must contract for Centrex Service for a three, five or seven 
year period.  The contract must be dated between January 16, 2006 and 
March 31, 2006.  The service must be installed by April 15, 2006. 
 
In addition to the eligibility criteria noted above, the customer must 
not have had service disconnected for nonpayment, and not have any past 
due bills for regulated service owed to the Company.  Also, the “Bill 
Name” must be the same as on the prior Company account.  This offer may 
not be combined with other promotions. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
(N) 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
(N) 
 
(D) 
 
 
 
 
 
 
 
(D) 

Issued:  January 13, 2006 Effective:  January 16, 2006
 

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 
 

By Connie Browning, President, Cleveland, Ohio 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont’d) 
 
 

Smart Savings – Save Promotion 
 
During the period of May 1, 2003 through January 1, 2004, business 
customers with 1 to 15 business lines who make a commitment to spend 
$5.50 monthly in local toll usage for the next 12-month period will be 
eligible for the following discounts on local usage and will receive a 
postalized Toll rate. 
 
Eligible customers are those business customers with 1 to 15 business 
lines who have received a competitive local toll offer and a competitive 
network access line offer and are considering changing their local toll 
and network access line to the competitive carrier.  
 
Eligible customers must agree to a 12-month term, and commit to $5.50 in 
monthly local toll usage. Customers who make this commitment will 
receive a 35% discount on local usage and a local toll rate of 
$0.045/minute./1/ 
 
This offer may not be combined with other SBC Ohio business access usage 
and/or toll discount plans or promotions. 
 
Customers who do not meet the $5.50 monthly local toll commitment will 
be billed the shortfall.  Customers who terminate their term agreement 
prior to completion of the 12-month term period will be billed 50% of 
the monthly revenue commitment for the remainder of the agreement.  Upon 
expiration of the 12-month term period, rates will revert to standard 
tariff local usage and toll rates unless another existing optional plan 
is selected. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
/1/ This rate will apply to commitments made during the promotional period 

of May 1, 2003 through January 1, 2004. 
 

 
 
 
 
 
 
  (T) 
  (C) 
  (T) 
 
 
 
  (C) 
  (T) 
  (T) 
 
 
 
  (T) 
  (T) 
(R)(C)
 
  (T) 
 
 
  (T) 
 
 
  (N) 
 
 
  (N) 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
  (N) 
  (N) 

Issued:  May 1, 2003 Effective:  May 1, 2003

In accordance with an Order in Case No. 02-3069-TP-ALT, issued by the Public 
Utilities Commission of Ohio, dated January 6, 2003. 

By Connie Browning, President, Cleveland, Ohio 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont’d) 
 
 

Smart Savings – Win Promotion 
 
During the period of May 1, 2003 through January 1, 2004, business 
customers with 1 to 15 business lines who make a commitment to spend 
$5.50 monthly in local toll usage for the next 12-month period, will be 
eligible for the following discounts on local usage and will receive a 
postalized Toll rate. 
 
Eligible customers are those business customers with 1 to 15 business 
lines who have their local toll and business network access lines with 
another competitive local exchange carrier within the SBC Illinois, 
SBC Indiana, SBC Michigan, SBC Ohio, or SBC Wisconsin service area and 
now wish to establish their toll and business network access lines with 
SBC Ohio. 
 
Eligible customers must agree to a 12-month term, and commit to $5.50 in 
monthly local toll usage. Customers, who make this commitment, will 
receive a 50% discount on local usage and a local toll rate of 
$0.040/minute/1/. 
 
This offer may not be combined with other SBC Ohio business access usage 
and/or toll discount plans or promotions. 
 
Customers who do not meet the $5.50 monthly local toll commitment will 
be billed the shortfall.  Customers who terminate their term agreement 
prior to completion of the 12-month term period will be billed 50% of 
the monthly revenue commitment for the remainder of the agreement.  Upon 
expiration of the 12-month term period, rates will revert to standard 
tariff local usage and toll rates unless another existing optional plan 
is selected. 

 
 
 
 
 
 
 
 
 
 
 
 
/1/ This rate will apply to commitments made during the promotional period 

of May 1, 2003 through January 1, 2004. 
 

 
 
 
 
 
 
  (T) 
  (C) 
  (T) 
 
 
 
  (C) 
  (T) 
  (T) 
 
 
  (T) 
 
 
  (T) 
  (T) 
(R)(C)
 
(D)(T)
 
 
  (T) 
 
 
  (N) 
 
 
  (N) 
 
 
 
 
 
 
 
 
 
 
 
 
  (N) 
  (N) 
 

Issued:  May 1, 2003 Effective:  May 1, 2003

In accordance with an Order in Case No. 02-3069-TP-ALT, issued by the Public 
Utilities Commission of Ohio, dated January 6, 2003. 

By Connie Browning, President, Cleveland, Ohio 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont’d) 
 
 

Message Toll Telephone Service Promotion 
 

During the period of March 3, 2003 through March 2, 2004, existing 
business customers with 1 to 10 business network access lines who make a 
commitment to spend $50 in combined local usage and intraLATA toll usage 
service per month for the next 12 month period, will be eligible for a 
20% discount on local usage and an intraLATA toll rate of $0.075/minute. 
This offer may not be combined with other SBC business access, usage or 
toll discount plans or promotions.  Customers who do not meet the $50 
monthly usage commitment will be billed the shortfall.  Customers who 
terminate their term agreement prior to completion of the 12-month term 
period will be billed 50% of the monthly commitment for the remainder of 
the agreement. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
  (N) 
 
 
 
 
 
 
 
 
 
  (N) 

Issued:  March 3, 2003 Effective:  March 3, 2003

In accordance with Case No. 90-5032-TP-TRF 

By Connie Browning, President, Cleveland, Ohio 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont’d) 

 
 
CompleteLink Select II Retention Offer Promotion 
 
During the period of March 25, 2003 through March 24, 2004, eligible 
business customers subscribing to an Ameritech CompleteLink 1-year, 
2-year, 3-year or 5-year term plan will be eligible for the following 
intraLATA toll and 800/888 rates per minute, as well as the following 
MARC volume discounts increased Maximum Annual Discount, and one-time 
signing bonus. 

 

 
 
 
 
  (N) 
 

  
Minimum Annual 

 
Minimum Annual 

MARC Volume Discount on Eligible 
Services/1/ 

 

 Revenue Commitment Discount 1-year 2-year 3-year 5-year  
  

$  1,200 -   2,999 
3,000 -   6,999 
7,000 -  11,999 
12,000 -  17,999 
18,000 -  24,999 
25,000 -  34,999 
35,000 -  49,999 
50,000 -  74,999 
75,000 -  99,999 
100,000 – 124,999 
125,000 - 149,999 
150,000 - 199,999 
200,000 plus 

 

 
$ 1,000 
1,500 
3,000 
5,000 
10,000 
15,000 
20,000 
25,000 
40,000 
45,000 
55,000 
65,000 
90,000 

 
10.8% 
11.0% 
11.5% 
12.0% 
12.0% 
13.0% 
13.5% 
14.0% 
14.5% 
15.0% 
15.0% 
15.5% 
15.5% 

 
11.8% 
12.0% 
12.5% 
13.0% 
13.0% 
14.0% 
14.5% 
15.0% 
15.5% 
16.0% 
16.0% 
16.5% 
16.5% 

 
12.8% 
13.0% 
13.5% 
14.0% 
14.0% 
15.0% 
15.5% 
16.0% 
16.5% 
17.0% 
17.0% 
17.5% 
17.5% 

 
13.3% 
13.5% 
14.0% 
14.5% 
14.5% 
15.5% 
16.0% 
16.5% 
17.0% 
17.5% 
17.5% 
18.0% 
18.0% 

 

 One-Time Signing Bonus: 0% of 
MARC 

0% of 
MARC 

2% of 
MARC 

4% of 
MARC 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
/1/ MARC volume discounts will not apply to intraLATA toll and 800/888 

rates. 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
  (N) 
 

Issued:  March 25, 2003 Effective:  March 25, 2003

In accordance with Case No. 90-5032-TP-TRF. 

By Connie Browning, President, Cleveland, Ohio 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont’d) 

 
 
CompleteLink Select II Save Offer Promotion 
 
During the period of March 25, 2003 through March 24, 2004, eligible 
business customers subscribing to an Ameritech CompleteLink 1-year, 
2-year, 3-year or 5-year term plan will be eligible for the following 
intraLATA toll and 800/888 rates per minute, as well as the following 
MARC volume discounts, increased Maximum Annual Discount, and one-time 
signing bonus. 
 

 
 
 
 
  (N) 

  
Minimum Annual  

Maximum 
Annual 

MARC Volume Discount on Eligible 
Services/1/ 

 

 Revenue Commitment Discount 1-year 2-year 3-year 5-year  
  

$  1,200 -   2,999 
3,000 -   6,999 
7,000 -  11,999 
12,000 -  17,999 
18,000 -  24,999 
25,000 -  34,999 
35,000 -  49,999 
50,000 -  74,999 
75,000 -  99,999 
100,000 - 124,999 
125,000 - 149,999 
150,000 - 199,999 
200,000 plus 

 

 
$ 1,000 
1,500 
3,000 
5,000 
10,000 
15,000 
20,000 
25,000 
40,000 
45,000 
55,000 
65,000 
90,000 

 
18.8% 
19.0% 
19.5% 
20.0% 
20.0% 
21.0% 
21.5% 
22.0% 
22.5% 
23.0% 
23.0% 
23.5% 
23.5% 

 
19.8% 
20.0% 
20.5% 
21.0% 
21.0% 
22.0% 
22.5% 
23.0% 
23.5% 
24.0% 
24.0% 
24.5% 
24.5% 

 
20.8% 
21.0% 
21.5% 
22.0% 
22.0% 
23.0% 
23.5% 
24.0% 
24.5% 
25.0% 
25.0% 
25.5% 
25.5% 

 
21.3% 
21.5% 
22.0% 
22.5% 
22.5% 
23.5% 
24.0% 
24.5% 
25.0% 
25.5% 
25.5% 
26.0% 
26.0% 

 

 One-Time Signing Bonus: 0% of 
MARC 

0% of 
MARC 

4% of 
MARC 

6% of 
MARC 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
/1/ MARC volume discounts will not apply to intraLATA toll and 800/888 

rates. 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
  (N) 

Issued:  March 25, 2003 Effective:  March 25, 2003

In accordance with Case No. 90-5032-TP-TRF. 

By Connie Browning, President, Cleveland, Ohio 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont’d) 

 
 
CompleteLink Select II Winback Offer Promotion 
 
During the period of March 25, 2003 through March 24, 2004, eligible 
business customers subscribing to an Ameritech CompleteLink 1-year, 
2-year, 3-year or 5-year term plan will be eligible for the following 
intraLATA toll and 800/888 rates per minute, as well as the following 
MARC volume discounts increased Maximum Annual Discount, and one-time 
signing bonus. 

 

 
 
 
 
  (N) 
 

  
Minimum Annual 

Maximum 
Annual 

MARC Volume Discount on Eligible 
Services/1/ 

 

 Revenue Commitment Discount 1-year 2-year 3-year 5-year  
 
 
 

 
$  1,200 -   2,999 

3,000 -   6,999 
7,000 -  11,999 
12,000 -  17,999 
18,000 -  24,999 
25,000 -  34,999 
35,000 -  49,999 
50,000 -  74,999 
75,000 -  99,999 
100,000 – 124,999 
125,000 - 149,999 
150,000 - 199,999 
200,000 plus 

 

 
$ 1,000 
1,500 
3,000 
5,000 
10,000 
15,000 
20,000 
25,000 
40,000 
45,000 
55,000 
65,000 
90,000 

 

 
18.8% 
19.0% 
19.5% 
20.0% 
20.0% 
21.0% 
21.5% 
22.0% 
22.5% 
23.0% 
23.0% 
23.5% 
23.5% 

 

 
19.8% 
20.0% 
20.5% 
21.0% 
21.0% 
22.0% 
22.5% 
23.0% 
23.5% 
24.0% 
24.0% 
24.5% 
24.5% 

 
20.8% 
21.0% 
21.5% 
22.0% 
22.0% 
23.0% 
23.5% 
24.0% 
24.5% 
25.0% 
25.0% 
25.5% 
25.5% 

 
21.3% 
21.5% 
22.0% 
22.5% 
22.5% 
23.5% 
24.0% 
24.5% 
25.0% 
25.5% 
25.5% 
26.0% 
26.0% 

 

 One-Time Signing Bonus 0% of 
MARC 

0% of 
MARC 

5% of 
MARC 

10% of 
MARC 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
/1/ MARC volume discounts will not apply to intraLATA toll and 800/888 

rates. 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
  (N) 
 

Issued:  March 25, 2003 Effective:  March 25, 2003

In accordance with Case No. 90-5032-TP-TRF. 

By Connie Browning, President, Cleveland, Ohio 

 

 



 

  EXHIBIT A SHEET 16 
 
 

THE OHIO BELL 
TELEPHONE COMPANY 
 
 

SBC 
Tariff 

 P.U.C.O. NO. 20
 PART 2 SECTION 8

 

 
PART 2 - General Terms and Conditions 
SECTION 8 - Promotional Service Offerings 

2nd Revised Sheet No. 27
Cancels

1st Revised Sheet No. 27

 

 
2. PROMOTIONAL OFFERINGS – ADDENDUM (cont’d) 

 
 
CompleteLink Select II Winback Offer Promotion (cont'd) 

 

 

  IntraLATA Toll and 800/888 Rates/Minute/2/   (C) 
 Toll Commitment (MATUC) 1-year 2-year 3-year 5-year  
  

No Minimum 
$   250 –    649 

650 –  9,999 
10,000 – 24,999 
25,000 – 49,999 
50,000 – plus 

 
$0.054(R) 
0.049 
0.044 
0.043 
0.042 
0.041(R) 

 
$0.049(R) 
0.044 
0.040 
0.040 
0.040 
0.040(R) 

 
$0.048(R) 
0.043 
0.040 
0.040 
0.040(R) 
0.040 

 
$0.047(R) 
0.042(R) 
0.040 
NA/1/ 
NA/1/ 
NA/1/ 

 

 
Eligible customers are those business customers who have their intraLATA 
toll and local network access line(s) with another competitive local 
exchange carrier within the SBC Illinois, SBC Indiana, SBC Michigan, SBC 
Ohio, or SBC Wisconsin service area and who now wish to establish their 
intraLATA toll and local network access service with SBC Ohio. 
 
This offering may not be combined with other Company Business access 
usage and/or toll discount plans or promotions. 
 
All other terms and conditions applicable to CompleteLink, found in 
Part 4, Section 2 of this Tariff will apply. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
/1/ Lower rates are not available at this commitment level. 
/2/ These rates are applicable for agreements signed on or after 

June 9, 2003. 
 

 
 
 
  (C) 
 
  (C) 
 
  (C) 
 
 
  (C) 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
  (N) 
  (N) 

Issued:  June 9, 2003 Effective:  June 9, 2003
 

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 
 

By Connie Browning, President, Cleveland, Ohio 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont’d) 
 
 

Residence Package Winback Promotion 
 

A retail promotional period will be extended from January 1, 2004 
through October 23, 2004 for eligible residence customers. 

 
During the promotional period, eligible residential customers will 
receive a bill credit every third month for up to 12 months upon 
subscribing to a specified package, according to the table below.  All 
applicable package installation charges will also be waived. 

 
Customers who discontinue their package in less than 12 months will 
forfeit any remaining credits; however, customers will retain any bill 
credits they received prior to termination of their package 
subscription.  

 
The package must be available in the customer’s serving wire center. 

 
Eligible customers are those residence customers who have their exchange 
access service with another carrier and who now establish their exchange 
access service with the Company.  They must also subscribe to one of the 
following packages to be eligible for the credits: Sensible SolutionSM or 
Sensible Solution PlusSM. 

 

 
 
 
 
 
 
 
(C) 

  
Package 

Credit 
Amount 

 

  
Residence customers who subscribe prior to April 1, 2004: 
Sensible Solution 
Sensible Solution Plus 
 
Residence customer who subscribe on or after April 1, 2004: 
Sensible Solution 
Sensible Solution Plus 
 
 
 
 
 
 
 
 
 
 
 
 

 
 

$20.00 
20.00 
 
 

15.00 
15.00 

 

Issued:  April 30, 2004 Effective:  April 30, 2004
 

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 
 

By Connie Browning, President, Cleveland, Ohio 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont’d) 

 
 
CompleteLink Loyalty Program Promotion 
 
A retail promotional period will be established from May 1, 2002 through 
April 30, 2003.   
 
Business customers with Ameritech ValueLink Extra or ValueLink Extra - 
Select term agreements that expire as of January 1, 2002 or that are 
about to expire, are eligible for additional MARC discounts when they 
sign a new CompleteLink one, three or five year term plan. 
 
Customers signing a one year CompleteLink term agreement will receive a 
1% MARC bill credit on the 13th month anniversary of their plan. 
 
Customers signing a three year CompleteLink term agreement will receive 
a 2% MARC bill credit payable on the 13th, 25th and 37th month 
anniversary of their term plan. 
 
Customers signing a five year CompleteLink term agreement will receive a 
3% MARC bill credit payable on the 13th, 25th, 37th, 49th and 61st month 
anniversary of their term plan. 
 
Each bill credit shall be the equivalent of 1%, 2%, or 3% (dependent on 
the length of the term agreement) of the minimum annual revenue 
commitment (MARC) subscribed to by the customer and shall appear on the 
customer's Ameritech bill within sixty days of the anniversary date. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

Issued:  June 20, 2002 Effective:  June 21, 2002

In accordance with Opinion and Order in Case No. 93-487-TP-ALT, issued by 
the Public Utilities Commission of Ohio, dated April 27, 2000. 

By James C. Smith, President, Cleveland, Ohio 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont’d) 
 
 

Residential Access Lines ($40 Bill Credit Promotion) 
 
A retail promotion period will be extended from January 2, 2003 through 
December 31, 2003 for eligible residence customers who have discontinued 
their residence local service with SBC Ohio for the purpose of 
establishing exchange service with another local service provider and 
who now wish to return to SBC Ohio.  The customer must subscribe to the 
Complete Local SolutionSM or 2-line Complete Local SolutionSM Package to 
qualify for this offer. 
 
During the promotional period, eligible residential customers who 
subscribe to the Complete Local or 2-Line Complete Local Solution 
Packages will receive a $40.00 bill credit every 3rd month for 12 months. 
 
In addition to the eligibility criteria noted above, customers must: 
 
• Not have had service discontinued for nonpayment; and 

 
• Not have any past due bills for regulated service owed to the Company. 
 
Customers who discontinue their chosen Solution Package chosen in less 
than 12 months will forfeit any remaining credits; however, the customer 
will retain any bill credit that they already received. 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
  (T) 
 
 
 
  (T) 
 
 
 
 
 
 
 

 
  (T) 
 
 

Issued:  July 9, 2003 Effective:  July 9, 2003
 

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 
 

By Connie Browning, President, Cleveland, Ohio 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont’d) 
 
 

Residential Additional Access Line Winback Waiver Offer 
 

A promotional period shall be extended from December 1, 2005 through 
December 31, 2006.  During this promotional period, eligible residence 
customers will receive a waiver of applicable nonrecurring service 
ordering, central office connection and line connection charges. 

 
Eligible customers are those residence customers who had their 
exchange access service with another carrier, establish their exchange 
access service with the Company, and who purchase one or more access 
lines in excess of the lines that they bring back to the Company from 
their prior carrier.  This offer only applies to lines purchased in 
excess of any lines that a customer brings to the Company from another 
carrier. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
(C) 

Issued:  July 10, 2007 Effective:  July 10, 200
In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont’d) 

 
A promotional period shall be extended from June 1, 2006 through 
September 30, 2006.  During this promotional period, eligible residence 
customers will receive a $6.00 bill credit for twelve consecutive 
months. 
 
Eligible customers are those residence customers who have an additional 
network access line but call to disconnect it and decide to retain the 
additional line, or those residence customers who previously had an 
additional network access line, disconnected it, and wish to reconnect 
it. 
 
In addition to the eligibility criteria noted above, customers must not 
have had service discontinued for nonpayment, and not have any past due 
bills for regulated service owed to the Company. 
 
The monthly credit will be discontinued if the customer disconnects the 
additional line before the end of the twelve month period after 
subscribing. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
(C) 
(C) 
 

Issued:  June 1, 2006 Effective:  June 1, 2006
 

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 
 

By Connie Browning, President, Cleveland, Ohio 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont’d) 
 
 

Residential Caller ID, Caller ID with Name, Call Waiting Winback 
Promotion 
 
 
 
A promotional period shall be established from October 2, 2003 through 
December 30, 2003.  During this promotional period, eligible residence 
customers will receive a total credit not to exceed $40.00.  Applicable 
nonrecurring line connection charges will also be waived. 
 
Eligible customers are those residence customers who 1) had their 
exchange access service with the Company, changed their exchange access 
service to another carrier within the Company’s service area and who re-
establish their exchange access service with the Company, 2) have 
received a marketing contact from SBC Ohio for this offer, and 3) 
purchase Caller ID, Caller ID with Name and Call Waiting as standalone 
features or within a package. 
 
In addition to the eligibility criteria noted above, customers must not 
have had service discontinued for nonpayment, and may not have any past 
due bills for regulated service owed to the Company 
 
The credit will be issued in two installments: one $20.00 credit on the 
first bill after subscribing and one $20.00 credit on the third bill 
after subscribing. The customer must retain the services on the bill 
period date in order to receive the credit on that bill. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
  (T) 
 
 
  (D) 
 
  (N) 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
  (N) 
 

Issued:  October 2, 2003 Effective:  October 2, 2003
 

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 
 

By Connie Browning, President, Cleveland, Ohio 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont’d) 
 
 

OPT-E-MAN SERVICE PROMOTION 
 

A promotional period shall be established from March 1, 2005 through 
September 1, 2005 for customers newly subscribing to OPT-E-MAN Service.  
This promotion offers a variable discount on the Committed Information 
Rate (CIR) service element for those customers who are located within 15 
miles from a Central Office equipped with OPT-E-MAN functionality as 
identified in the NECA4 tariff.  This promotion is only available to 
those customers selecting the 5 Mbps, 10 Mbps, 20 Mbps, 50 Mbps, 100 
Mbps, 250 Mbps, 500 Mbps or 1 Gbps CIR speeds. 

 
In order to qualify for the OPT-E-MAN Service promotion, the following 
conditions must be met: 
• The promotion will be available to new OPT-E-MAN customers entering 

into either a 36 month or 60 month agreement. 
• A written agreement must be executed by SBC Ohio that includes the 

term period, the discount rates and the service locations.   
• Special Construction Charges may apply. 
• Nonrecurring charges for the CIR element will be waived as outlined 

in Part 6, Section 9, Sheet No. 34 of this tariff. 
• Tariff charges will apply for any Optional Features subscribed to by 

the customer during this promotional period. 
• If the customer terminates the agreement prior to the expiration of 

the 36 or 60 month service term, the customer shall pay a termination 
charge.  Payment of the termination charge does not release the 
customer from other previous amounts owed to the Company.  In 
addition to any unpaid Special Construction or nonrecurring charges 
(excluding any waived charges), Termination Charges will be equal to 
fifty percent (50%) of all recurring charges for the remaining months 
of the customer’s term. 

 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
(D) 
(N) 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
(N) 

Issued:  March 1, 2005 Effective:  March 1, 2005
 

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 
 

By Connie Browning, President, Cleveland, Ohio 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont’d) 

 
 
Business Unlimited Local Toll Offer 
 
A retail promotional period shall be established from July 25, 2003 
through July 24, 2004.  During this period, eligible business customers 
who make a 12-month intraLATA toll commitment will receive unlimited 
monthly intraLATA toll calling for the flat monthly rate of $10.00 per 
line during this 12-month period.   
 
Eligible customers are those business customers who subscribe to a 
package that has an optional toll component and/or the package allows 
for the combining with other optional calling plans.  Customers must 
agree to retain their intraLATA toll service with the Company for a 
12-month term period. 
 
This rate is only applicable to customer dialed, station-to-station 
calls.  Operator handled and customer dialed credit card calls are not 
included.  Upon expiration of the 12-month term period rates will revert 
to standard tariff intraLATA toll rates unless another existing optional 
calling plan is selected.  Customers who terminate their intraLATA toll 
service with the Company prior to completion of the 12-month term will 
be billed $5.00 per month for the remainder of the agreement period.  
 
This offer may not be combined with any other intraLATA toll optional 
calling plan or promotion that is already on the same line.  This offer 
is not available on coin telephone service.  Customers must subscribe to 
the Company for their business exchange access service in order to be 
eligible for this offer. 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
  (N) 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
  (N) 
 

Issued:  July 25, 2003 Effective:  July 25, 2003
 

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 
 

By Connie Browning, President, Cleveland, Ohio 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont’d) 

 
 
Business Unlimited Local Toll Winback Offer 
 
A retail promotional period shall be established from July 25, 2003 
through July 24, 2004.  During this period, eligible business customers 
who had their intaLATA toll service with the Company, changed their 
intraLATA toll service to another competitive carrier within the SBC 
Illinois, SBC Indiana, SBC Michigan, SBC Ohio, or SBC Wisconsin service 
area and who now wish to establish their intraLATA toll service with the 
Company, and who make a 12-month intraLATA toll commitment will receive 
unlimited monthly intraLATA toll calling for the flat monthly rate of 
$10.00 per line during this 12-month period.  In addition, eligible 
customers will receive a waiver of the monthly charge for this service 
for the initial 3 months of their 12-month term period. 
 
Eligible customers are those business customers who subscribe to a 
package that has an optional toll component and/or the package allows 
for the combining with other optional calling plans.  Customers must 
agree to retain their intraLATA toll service with the Company for a 
12-month term period. 
 
This rate is only applicable to customer dialed, station-to-station 
calls.  Operator handled and customer dialed credit card calls are not 
included.  Upon expiration of the 12-month term period rates will revert 
to standard tariff intraLATA toll rates unless another existing optional 
calling plan is selected.  Customers who terminate their intraLATA toll 
service with the Company prior to completion of the 12-month term will 
be billed $5.00 per month for the remainder of the agreement period. 
 
This offer may not be combined with any other intraLATA toll optional 
calling plan or promotion that is already on the same line.  This offer 
is not available on coin telephone service.  Customers must subscribe to 
the Company for their business exchange access service in order to be 
eligible for this offer. 

 
 
 
 
 
 
 
 
 
 
 
 

 
  (N) 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
  (N) 
 

Issued:  July 25, 2003 Effective:  July 25, 2003
 

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 
 

By Connie Browning, President, Cleveland, Ohio 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont’d) 
 

Big Easy Promotion (cont’d) 
 
Additional business access lines and locations may be added by the 
customer during the term agreement.  New lines and locations will be 
counted toward the state-wide line size requirements. 
 
If during any given month of the customer’s term commitment, the total 
number of lines the customer has with SBC Ohio in the state falls below 
the state-wide line minimum, a shortfall charge will be billed to the 
customer.  This shortfall charge will be $20.00 times the number of 
lines below the state-wide line minimum for each month below the 
state-wide minimum.  
 
On average, a minimum of 2 lines per location within the state must be 
maintained by the customer.  If the customer commits to a 4 line 
minimum per location and the customer’s average line size per location 
for all locations in the state over a period of 12 months falls below 4 
lines, the customer will be converted to the 2 line minimum rates.  If 
any customer falls below an average of 2 lines per location for all 
locations in the state over a period of 12 months, the term commitment 
will be voided and the customer will revert to standard tariff rates 
for the services included in this offer.  If any customer location is 
found to exceed the maximum line size per location of 40 (Option A 
rated locations) or 20 (Option B rated locations), that location will 
be migrated off of “Big Easy” and revert to standard tariff rates.  The 
assessment of location line size will be performed annually by SBC for 
each customer. 
 
Service charges will not apply to initially convert current customer 
locations and access lines served by SBC Ohio to the “Big Easy” rates.  
Any new locations or additional lines added by current customers served 
by SBC Ohio after the date of initial subscription, will be billed the 
standard tariffed service and installation charge rates or the best 
current tariffed promotional rates. 
 
Business customers who currently have any or all of their local access 
lines with another local exchange carrier within the SBC Ohio service 
area and who now wish to establish service with SBC Ohio under the 
terms of the “Big Easy” promotion, will have all applicable service and 
installation charges waived for those lines, as well as any related to 
additional lines added within 30 days of the date of initial 
subscription. 
 
Big Easy cannot be combined with any other plan or package that 
includes discounted monthly exchange access line service. 

 

 
 
(D) 
 
(N) 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
(N) 

Issued:  December 15 2004 Effective:  December 15, 2004
 

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 
 

By Connie Browning, President, Cleveland, Ohio 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont’d) 
 
 

The BASICS Additional Features Discount – BUSINESS PROMOTION 
 

A retail promotional period shall be established from July 8, 2002 
through July 7, 2003.  During this promotional period, eligible business 
customers who subscribe to The BASICS will receive 30% off of the 
regular price of Auto CallBack, Three Way Calling, Call Forwarding, and 
Call Waiting on other lines of their account, under either of the 
following two scenarios: 

 
• business customers who have their business network access lines with 

another local exchange carrier within the Ameritech service area and 
who now wish to establish their business network access line service 
with us as their local service provider. 

 
• business customers who have received a competitive toll offer and a 

competitive network access line offer and are considering changing 
their toll and network access line to the competitive carrier. 

 
There is a 12-month verbal term agreement with a charge back of savings 
if the customer drops The BASICS from their account prior to completion 
of the 12-month commitment. 

 
This promotion is running concurrent with The BASICS promotion and 
offers the above optional features. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

Issued:  July 3, 2002 Effective:  July 8, 2002

In accordance with Opinion and Order in Case No. 93-487-TP-ALT, issued by 
the Public Utilities Commission of Ohio, dated April 27, 2000. 

By James C. Smith, President, Cleveland, Ohio 
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2. PROMOTIONAL OFFERINGS - ADDENDUM (cont’d) 
 
 

CompleteLink Toll Growth Bonus Promotion 
 

During the period of July 8, 2002 through July 7, 2003 eligible 
CompleteLink customers who commit to an increase of 50% above their 
existing MATUC level on a monthly basis and who return their intraLATA 
toll usage to Ameritech from a competitive intraLATA toll carrier will 
receive additional intraLATA toll, 800/888 and customer dialed, station-
to-station calling card call discounts. 

 
Eligible customers include those who have a signed CompleteLink 3 or 5 
year term agreement prior to July 8, 2002 and a MATUC of $5,000 or less, 
excluding those customers who signed via an Ameritech CompleteLink 
Select promotional offer.  

 
• Eligible CompleteLink Save or CompleteLink Winback customers not 

currently receiving an additional intraLATA toll discount will 
receive an additional 25% discount. 

 
• Eligible CompleteLink Save or CompleteLink Winback customers 

currently receiving an additional intraLATA toll discount will 
receive the difference between 25% and the additional discount amount 
they are currently receiving. 

 
• Other eligible CompleteLink customers not currently receiving an 

additional intraLATA toll discount will receive an additional 40% 
discount. 

 
• Other eligible CompleteLink customers currently receiving an 

additional intraLATA toll discount will receive the difference 
between 40% and the additional discount amount they are currently 
receiving. 

 
• All eligible CompleteLink customers will receive this discount for 

the balance of their current CompleteLink agreement term length. 
 

These additional discounts will apply to all spending above the original 
MATUC commitment amount.  There will be no additional shortfall charges 
for failure to meet the incremental MATUC commitment. 

 
Eligible customers must sign a CompleteLink Toll Growth Bonus Offer 
Agreement and Letter Of Agency And Authorization in order to qualify. 

 
 
 

 

Issued:  July 3, 2002 Effective:  July 8, 2002

In accordance with Opinion and Order in Case No. 93-487-TP-ALT, issued by 
the Public Utilities Commission of Ohio, dated April 27, 2000. 

By James C. Smith, President, Cleveland, Ohio 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont’d) 
 
 

A retail promotional period shall be established from October 24, 2003 
through January 31, 2004.  During this promotional period, eligible 
residence customers will receive a $5.00 monthly credit for up to twelve 
months. 

 
Eligible customers are those new and existing residence customers who 
purchase the Economy Solution Plus package.  In addition to the 
eligibility criteria noted above, customers must not have had service 
discontinued for nonpayment, and must not have any past due bills for 
regulated service owed to the Company. 

 
Customers who discontinue the package or any of the package components 
prior to the twelfth bill period will forfeit any remaining credits; 
however, customers will retain any credits they received prior to 
service discontinuance. 

 
This offer may not be combined with other promotional offers.  The 
maximum credit amount per customer is $60.00. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
  (C) 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
  (C) 

Issued:  October 24, 2003 Effective:  October 24, 2003
 

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 
 

By Connie Browning, President, Cleveland, Ohio 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont’d) 
 
 

Residence Access Line Promotion 
 
A promotional period shall be established from April 1, 2004 through 
September 30, 2004.  During this promotional period, eligible customers 
will receive bill credits equal to a maximum of $50.00.  Eligible 
customers will also receive a waiver of nonrecurring installation 
charges associated with the access line: the Service Ordering Charge, 
the Central Office Connection Charge and the Line Connection Charge. 
 
Eligible customers are those residence customers who 1) receive a 
marketing contact from the Company, and 2) have their exchange access 
service with another carrier and who now choose to establish their 
exchange access service with the Company.  Each eligible customer will 
receive five bill credits of $10.00 each in the five successive bill 
periods after service establishment.  The customer must retain their 
local service with the Company as of each bill period date in order to 
receive the monthly credit. 
 
Residence Access Line Promotion 
 
A promotional period shall be extended from April 1, 2006 through 
September 30, 2006.  During this promotional period, eligible customers 
will receive bill credits equal to a maximum of $60.00.  Eligible 
customers are those residence customers who 1) have their exchange 
access service with another carrier and who now choose to establish 
their exchange access service with the Company; and 2) during the 
promotional period, respond to Company-issued marketing material, a 
Company-initiated marketing contact or an offer made during a 
customer-initiated call to the Company. 
 
Each eligible customer will receive twelve bill credits of $5.00 each in 
the twelve successive bill periods after service establishment.  The 
customer must retain their local service with the Company as of each 
bill period date in order to receive the monthly credit, otherwise the 
customer will forfeit any monthly bill credits not yet received and 
terminate their participation in this promotion. 
 
If an eligible customer subscribes to a regulated package under a 
promotional offer when they establish local exchange service with the 
Company, they may not also receive benefits under this promotional 
offer. 
 
This offer is not available to customers who have local service with an 
affiliate of the Company. 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
(C) 
(C) 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
(C) 
 

Issued:  March 31, 2006 Effective:  April 1, 2006
 

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 
 

By Connie Browning, President, Cleveland, Ohio 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont’d) 
 
 

Ameritech 2-PIC Winback Promotion 
 
During the period of January 1, 2003 through July 31, 2003, business 
customers will be eligible for the following intraLATA toll rate per 
minute. 
 
Eligible customers are those business customers with 1 to 10 Business 
Exchange Access Lines who are currently using another carrier for their 
intraLATA toll service and are now establishing their intraLATA toll 
service with Ameritech, and who commit to a 12-month term with 
Ameritech. 
 
Eligible customers will receive a rate of $0.045 per minute on their 
intraLATA toll usage for the 12-month term period.  Upon expiration of 
the 12-month term period rates will revert to the “standard” intraLATA 
toll schedule unless another existing Optional Calling Plan is selected. 
 
The $0.045 per minute rate will only apply to customer dialed, 
station-to-station calls.  This per minute rate is billed in increments 
of eighteen (18) seconds and additional increments of six (6) seconds or 
fraction thereof. 
 
If the customer terminates the plan prior to expiration of the 12-month 
term, the customer will be billed a lump sum termination charge of 
$25.00.  Service establishment and monthly recurring charges are not 
associated with this offer. 
 
This offering may not be combined with any other Ameritech Optional 
Calling Plan on the same line.  This offer is not available on coin 
telephone service.   

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
  (C) 
 
 
 
  (C) 
 
  (C) 
  (C) 

Issued:  December 30, 2002 Effective:  January 1, 2003

In accordance with Opinion and Order in Case No. 93-487-TP-ALT, issued by 
the Public Utilities Commission of Ohio, dated April 27, 2000. 

By Connie Browning, President, Cleveland, Ohio 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont’d) 
 
 

CompleteLink Select Winback Signing Bonus Promotion (cont’d) 
 

 

  IntraLATA Toll and 800/888 Rates/Minute/2/  
 Toll Commitment (MATUC) 1-year 2-year 3-year 5-year  
  

No Minimum 
$   250 – 649 

650 – 9,999 
10,000 – 24,999 
25,000 – 49,999 
50,000 – plus 

 
$0.054 
0.049 
0.044 
0.043 
0.042 
0.041 

 
$0.049 
0.044 
0.040 
0.040 
0.040 
0.040 

 
$0.048 
0.043 
0.040 
0.040 
0.040 
0.040 

 
$0.047 
0.042 
0.040 
NA/1/ 
NA/1/ 
NA/1/ 

 

 
Eligible customers include business customers who have their intraLATA 
toll and local network access line(s) with another competitive local 
exchange carrier within the SBC Illinois, SBC Indiana, SBC Michigan, SBC 
Ohio, or SBC Wisconsin service area and who now wish to establish their 
intraLATA toll and local network access service with SBC Ohio, and who 
have previously refused a CompleteLink Select II Winback offer from SBC 
Ohio. 

 
Customers terminating this plan prior to the expiration of their 
selected term period are subject to termination charges as specified 
under CompleteLink on Sheet 35 in Part 4, Section 2 of this tariff. 
 
All other terms and conditions applicable to CompleteLink, found in Part 
4, Section 2 of this Tariff will apply. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
/1/ Lower rates are not available at this commitment level. 
/2/ These rates are available on agreements signed on or after 

June 9, 2003. 
 

 
 
 
 
 
 
 
 
 
 
 
(D) 
(D) 

Issued:  March 22, 2004 Effective:  March 22, 2004
 

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 
 

By Connie Browning, President, Cleveland, Ohio 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont’d) 

Custom BizSaver® Winback Packages Promotion (cont'd) 
 

 

  
Description 

 
Monthly Rate 

Additional per 
Minute Rate 

 

 
 

Toll BOTs 
 
300 Messages 
120 Messages 
60 Messages 
30 Messages 
 

 
 

$12.00 
5.50 
2.85 
1.50 

 
 

$0.040 
0.050 
0.055 
0.055 

 

Business Customers can subscribe to any combination of Access Line 
sizes, Local BOTs or Toll BOTs shown above.  Toll BOTs are optional.  
The discounted Access Area prices are based on the Access Area category 
the business customer’s exchange, as shown in Part 4, Section 1 of this 
Tariff.  Unlimited Local Message packages include access lines (all 
access areas) and unlimited local usage. 
 
Eligible customers are those business customers with 1 to 10 business 
exchange access lines who had their business network access line service 
with SBC Ohio, switched to another competitive local exchange carrier 
within the SBC Ohio service area and who now wish to re-establish their 
business network access line service with SBC Ohio. 
 
Eligible customers must agree to a 12-month, 24-month or 36-month term 
plan. 
 
Eligible customers will receive a 100% credit against the recurring 
charges for those elements that make up the chosen package (excluding 
optional toll) for 2 months.  No credit on additional local or toll 
minutes associated with the chosen package will be applied. 
 
The following Local BOTs are not available with the following Access 
Line discounted pricing options: 

 
• 1-line option is not available with 800, 400 or 200 BOT plans with 

12-,24- or 36-month terms 
• 800 BOT 12-month term, Access Area B is not available with 2 thru 

3-line 
• 800 BOT 12-month term, Access Area C is not available with 2 thru 

4-line 
• 800 BOT 12-month term, Access Area D is not available with 2 thru 

6-line 
• 800 BOT 24- and 36-month term, Access Area B is not available with 

2-line 
 

 

Issued:  September 28, 2005 Effective:  September 28, 2005
 

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 
 

By Connie Browning, President, Cleveland, Ohio 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont’d) 
 
 

Custom BizSaver® Winback Packages Promotion (cont'd) 
 
This offer may not be combined with other SBC Ohio business access or 
local usage discount plans or promotions, except the Business Network 
Access Line Winback Promotion in this Part and Section of the tariff. 
 
Customers who terminate their entire Custom BizSaver service prior to 
the term commitment (and subscribe to the service prior to 
June 1, 2004/1/) will be assessed termination charges as follows: 
 
• 50% of the monthly recurring charge for Access Line(s) (including 

Unlimited) and Toll Blocks, times the number of months left on the 
term commitment. 

• Savings received through date of termination for the Basics Package 
for Business and Call Forwarding. 

• The entire value of any credits received. 
 
At the expiration of the agreed to term or if a 12-month renewable plan 
customer chooses not to renew this term plan, the rates will revert to 
the applicable individually tariffed rates for each component of the 
Custom BizSaver Promotional Package. 
 
Termination liability charges are not applicable if during the Custom 
BizSaver term period the customer converts to another Company access and 
local usage plan with a term equal to or greater than the remaining 
Custom BizSaver term plan. 

 
 
 
 
 
 
 
 
 
 
 
/1/ Custom BizSaver customers subscribing on or after June 1, 2004 who 

terminate their entire service prior to the term commitment will be 
assessed termination charges of 50% of the monthly recurring charge for 
Access Line(s) (including Unlimited), Local/Toll Blocks and The BASICS, 
times the number of months left on the term commitment. 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
(D) 

Issued:  September 28, 2005 Effective:  September 28, 2005
 

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 
 

By Connie Browning, President, Cleveland, Ohio 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont’d) 

 
 
Custom BizSaver® Packages with Toll Promotion 
 
During the period of September 15, 2003 through December 20, 2003, 
existing business customers with 1 to 10 business lines who make a 
commitment to subscribe to any of the Custom BizSaver® packages with a 
Toll Block of Time (BOT) for the next 12-month period will receive their 
Toll Usage at no charge for the first four months of their 12-month 
term. 
 
Eligible customers subscribing to a Custom BizSaver Package will be 
charged the applicable Custom BizSaver Package prices without a Toll BOT 
for the first four months of their 12-month term.  After four months, 
customers will begin to be charged the full price of the Custom BizSaver 
Package chosen, with Toll BOT, for the remainder of the 12-month term. 
 
This offer may not be combined with other SBC Ohio business access line 
or usage discount plans or promotions. 
 
Customers who terminate their toll service prior to the 12-month term 
commitment will be assessed termination charges of the entire value of 
any credits received for the Toll BOT subscribed to. 
 
See Part 4, Section 5 of this tariff for other terms and conditions 
applicable to the Custom BizSaver Package offering. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
(C) 

Issued:  December 19, 2003 Effective:  December 20, 2003
 

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 
 

By Connie Browning, President, Cleveland, Ohio 
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2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 

 
 
Toll Usage Saver Offer 
 
A retail promotional period shall be established from June 24, 2003 
through June 23, 2004.  During this period, eligible business customers 
with 1 to 15 business lines who make a 12-month intraLATA toll 
commitment will receive an intraLATA toll rate of $0.045 per minute 
during their 12-month commitment period. 
 
Eligible customers are those existing business customers with any 
combination of 1 to 15 business exchange access lines, Basic Centrex 
lines, and/or lines with ISDN Prime service with the unlimited local 
usage option who commit to retain their lines and intraLATA toll service 
with the Company for a 12-month term period.  The $0.045 per minute rate 
is only applicable to customer dialed, station-to-station calls.  
Operator handled and customer dialed credit card calls are not included. 
 
Upon expiration of the 12-month term period, rates will revert to 
standard tariff intraLATA toll rates unless another existing intraLATA 
toll optional calling plan is selected.  Customers who terminate their 
agreement prior to completion of the 12-month term period will be billed 
$2.50 per month for the remainder of the agreement period.  This offer 
may not be combined with any other intraLATA toll optional calling plan 
or promotion on the same line or with any offer that has an intraLATA 
toll component.  This offer is not available on coin telephone service. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

 
 
 
 
  (N) 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
  (N) 
 

Issued:  June 24, 2003 Effective:  June 24, 2003
 

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 
 

By Connie Browning, President, Cleveland, Ohio 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont’d) 
 
 

1 – 3 Line Business Blocks of Time – Phase II 
 

During the period of September 10, 2002 through December 3, 2002, 
eligible business customers with 1 to 3 business network access lines 
who make a 12-month commitment and subscribe to any of the following 
local Blocks of Time or Toll Blocks of Time will be eligible for the 
following discounted plan rates: 

 

 
 
 
 
 
 
  (C) 

 Description Monthly Rate  
  

Local Blocks of Time 
 
800 Message Local Block/1/ 
 
200 Message Local Block/2/ 
 
Toll Blocks of Time 
 
120 Minute Toll Block/3/ 
 
30 Minute Toll Block/4/ 
 

 
 
 

$29.95 
 

12.75 
 
 
 
7.15 
 
2.00 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
/1/ Local messages over 800 are charged at $0.050 per message. 
/2/ Local messages over 200 are charged at $0.064 per message. 
/3/ Toll minutes over 120 are charged at $0.063 per minute. 
/4/ Toll minutes over 30 are charged at $0.07 per minute. 
 

 

Issued:  December 2, 2002 Effective:  December 3, 2002

In accordance with Opinion and Order in Case No. 93-487-TP-ALT, issued by 
the Public Utilities Commission of Ohio, dated April 27, 2000. 

By James C. Smith, President, Columbus, Ohio 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont’d) 

 
 
1 – 3 Line Business Blocks of Time (cont’d) 
 
Eligible customers are those business customers with 1 to 3 business 
lines who have: 1) their business network access line service with 
another competitive local exchange carrier within the Ameritech service 
area and who now wish to establish their business network access line 
service with Ameritech; or 2) received a competitive network access line 
offer and are considering changing their network access line to the 
competitive carrier. 
 
Business customers must agree to a 12-month term and commit to subscribe 
to any of the four Blocks of Time shown above.  Business customers who 
make this commitment will receive Local or Toll usage at the discounted 
prices shown./1/ 
 
Business customers who terminate their service prior to the 12-month 
term commitment will be assessed termination charges of 50% of the 
monthly recurring charge, times the number of months left on the 
12-month commitment. 
 
This offer may not be combined with other Ameritech business access 
usage discount plans or promotions.   

 
 
 
 
 
 
 
 
 
 
 
 
 
/1/ For a period from September 10, 2002 through October 31, 2002, eligible 

business customers (described above) will additionally receive a $200 
signing bonus if they subscribe to 1-3 business network access lines, 
one of the local blocks listed above, one of the Toll blocks listed 
above, and The Basics at a discounted price.  The business customers 
must subscribe to all of these services and commit to a 12-month term 
to receive this offer.  If the business customer terminates their 
service prior to the 12-month term commitment, they will additionally 
be charged back the entire amount of the signing bonus.   

 

 

Issued:  September 9, 2002 Effective:  September 10, 2002

In accordance with Opinion and Order in Case No. 93-487-TP-ALT, issued by 
the Public Utilities Commission of Ohio, dated April 27, 2000. 

By James C. Smith, President, Columbus, Ohio 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont’d) 
 
 

Business Access Credit Promotion 
 
A retail promotional period for eligible business customers will be 
established from January 16, 2004 through December 31, 2004.  This 
promotion provides a $50.00 credit against the customer's total bill for 
each exchange access line, up to 15 lines. 
 
Eligible business customers are those who 1) have their business 
exchange service with another local exchange carrier within the SBC Ohio 
serving area and who now wish to establish business exchange access 
service with SBC Ohio, 2) establish service with no more than fifteen 
exchange access lines, 3) establish a minimum twelve-month term 
agreement for local exchange access service via the Business Access Line 
Term Pricing Plan (BALTPP), and 4) subscribe to the Local Usage Saver 
(LUS) Win Promotion Plan. 
 
Up to fifteen total network exchange access lines are eligible for the 
credit.  Each line ordered must be installed by February 15, 2005. 
 
This business access line offer is not applicable to Flexline, Centrex, 
ISDN, PBX trunks or coin service lines.  The credit is not applicable on 
additional lines ordered during the promotion period. 
 
This promotion cannot be combined with Custom BizSaver®, Smart Savings, 
Smart Savings Usage, Simplelink or Completelink®. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
(N) 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
(N) 

Issued:  January 16, 2004 Effective:  January 16, 2004
 

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 
 

By Connie Browning, President, Cleveland, Ohio 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont’d) 
 
 

Discount on Economy Solution Plus 
 
The Company will offer the following promotion to eligible residential 
customers who enroll through May 14, 2005. 
 
To be eligible for this promotion, Customers must: 
 
• respond to an SBC Ohio initiated marketing contact or SBC Ohio 

marketing material, or contact SBC Ohio to request this promotion 
during the marketing campaign; and 

• newly subscribe to the Economy Solution Plus package. 
 

Eligible residential customers may receive, depending upon the 
qualifications of the customer, a $5 bill credit per month for 12 
months. 
 
If at any time during this promotion, the Customer selects a carrier 
other than SBC Ohio or if the customer discontinues the package or any 
of its components prior to the end of the twelfth bill period after 
subscribing, the customer will: (1) forfeit any monthly bill credits not 
yet received and (2) terminate their participation in this promotion. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
(D) 
 
 
 
 
 
 
 
(D) 
 
(N) 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

(N) 

Issued:  April 29, 2004 Effective:  May 15, 2004
 

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 
 

By Connie Browning, President, Cleveland, Ohio 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont’d) 
 
 

Custom BizSaver® Packages Promotion 
 
During the period of November 27, 2002 through August 24, 2003, eligible 
business customers with 1 to 5 business exchange access lines who make a 
commitment to subscribe to any of the following Local or Toll Blocks of 
Time (BOTs) for the next 12-month period will be eligible for the 
following discounted rates for the listed services: 
 

 
 

 
 
 
 
 
 
  (C) 
 
 
 
 
 
  (T) 
 

 Description  Monthly Rate    (T) 
 Access Lines Access Area B Access Area C Access Area D  
  

1-Line 
2-Line 
3-Line 
4-Line 
5-Line 

 

 
$ 14.60 
29.20 
43.80 
58.40 
73.00 
 

 
$ 16.20 
32.40 
48.60 
64.80 
81.00 
 

 
$ 18.20 
36.40 
54.60 
72.80 
91.00 
 

 

  
Description 

 
Monthly Rate 

Additional per 
Message Rate 

 
  (T) 

 
 
Local BOTs 
 
800 Messages 
400 Messages 
200 Messages 
100 Messages 
 
Toll BOTs 
 
300 Messages 
120 Messages 
 60 Messages 
 30 Messages 

 

 
 
 

$29.95 
16.95 
12.75 
7.00 
 
 
 

$15.75 
7.15 
3.75 
2.00 

 

 
 
 

$0.050 
0.050 
0.064 
0.80 
 
 
 

$0.060 
0.063 
0.070 
0.070 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
• Business Customers can subscribe to any combination of Access 

Line sizes, Local Blocks or Toll Blocks shown above.  The 
discounted Access Area prices are based on the Access Area 
category the business customer’s exchange, as shown in Part 4, 
Section 1 of this Tariff. 

 
• There are 240 possible package price combinations.  (3 Access 

Areas x 5 Access Line sizes x 4 Local Blocks x 4 Local Toll 
blocks.) 

 

 
  (T) 
 
 
 
 
 
  (T) 
 

Issued:  August 25, 2003 Effective:  August 25, 2003
In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 
 

By Connie Browning, President, Cleveland, Ohio 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont’d) 

 
 
Custom BizSaver® Packages Promotion (cont’d) 
 
Eligible customers are those business customers with 1 to 5 business 
exchange access lines who had their business network access line service 
with Ameritech, switched to another competitive local exchange carrier 
within the Ameritech service area and who now wish to re-establish their 
business network access line service with Ameritech. 
 
Eligible customers must agree to a 12-month term and commit to subscribe 
to one of the business exchange access line package sizes, one of the 
local BOTs and one of the toll BOTs shown above.  Customers who make 
this commitment will receive their business exchange access, local and 
toll services at the discounted prices shown. 
 
Eligible customers will receive a credit against the recurring charges 
for those elements that make up the chosen package, for 4 months.  No 
credit on additional local or toll minutes associated with the chosen 
package will be applied. 
 
Eligible customers also have the option of subscribing to The BASICS® 
feature package on each of their business access lines at a monthly 
price of $13.27 per line.  If a customer chooses to subscribe to The 
BASICS, the recurring charges associated with that subscription on will 
be credited for 4 months. 
 
This offer may not be combined with other Ameritech business access 
usage discount plans or promotions. 
 
Customers who terminate their service prior to the 12-month term 
commitment will be assessed termination charges as follows: 
 
• 50% of the monthly recurring charge for Access Line(s) and Toll 

Blocks, times the number of months left on the 12-month commitment. 
 
• Savings received through date of termination for The BASICS. 
 
• The entire value of any credits received. 
 
 
 
 
 
 

 

 
  (N) 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
  (N) 

Issued:  November 26, 2002 Effective:  November 27, 2002

In accordance with Opinion and Order in Case No. 93-487-TP-ALT, issued by 
the Public Utilities Commission of Ohio, dated April 27, 2000. 

By James C. Smith, President, Columbus, Ohio 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont’d) 

 
 
Custom BizSaver Winback – Additional Lines Promotion  
 
A retail promotional period shall be established from October 31, 2005 
through October 31, 2006. 
 
During this promotional period eligible business customers will receive 
a credit per eligible network access line for all lines except the 
customer’s primary line. 
 
Eligible customers are those business customers who have their local 
network access line(s) with another competitive local exchange carrier 
within the Company local service area and who wish to establish their 
local network access line service with the Company, and who subscribe to 
a new 12-month term or longer for Custom BizSaver Winback service. 
 
Eligible customers will receive a $2.00 credit per eligible access line, 
per month for the initial 12 months of their term period.  Credits will 
stop for lines disconnected during this period. 
 
With the exception of the Custom BizSaver Winback Promotion listed on 
Sheet 107 of this Tariff Section, this offer can be combined with other 
offers or promotions for the Custom BizSaver Winback product.  In 
addition, all other terms and conditions applicable to the Custom 
BizSaver Winback offer will apply, as appropriate.  This promotion is 
not available to customers who have local service with an affiliate of 
the Company. 
 

 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
(C) 
 
 
 
 
 
 
 
(T) 
(T) 
 
 
 
 
 
 
 
 
 
 

Issued:  April 28, 2006 Effective:  April 30, 2006
 

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 
 

By Connie Browning, President, Cleveland, Ohio 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont’d) 

 
 
Business Access Credit Promotion 
 
A retail promotional period for eligible business customers will be 
established from January 1, 2003 through June 30, 2003.  This promotion 
provides a maximum $75 per line credit. 
 
Eligible business customers are those who 1) have their business network 
access line service with another local exchange carrier within the 
Ameritech Ohio serving area and who now wish to establish business 
exchange access service with Ameritech Ohio, 2) establish service with 
no more than ten exchange access lines, 3) establish a minimum twelve-
month term agreement for local exchange access service, 4) establish 
and/or retain their intraLATA toll service with Ameritech Ohio on all 
lines installed, and 5) install and retain either Caller ID with Name 
service or one of two Complementary Central Office Services: Busy Line 
Transfer or Alternate Answering, on at least one line.   
 
Up to ten total network exchange access lines are eligible for the 
credit.  Each line ordered must be installed by August 15, 2003. 
 
In the event the customer disconnects a line or feature or changes their 
intraLATA toll services to another intraLATA toll carrier prior to the 
end of the term, the termination liability will be equal to the total 
credited amount.   
 
This business access line offer is not applicable to Flexline, Centrex, 
ISDN, PBX trunks or coin service lines.  The credit is not applicable on 
additional lines ordered during the promotion period.   
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
  (N) 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
  (N) 

Issued:  December 30, 2002 Effective:  January 1, 2003

In accordance with Opinion and Order in Case No. 93-487-TP-ALT, issued by 
the Public Utilities Commission of Ohio, dated April 27, 2000. 

By Connie Browning, President, Cleveland, Ohio 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont’d) 

 
Centrex Nonrecurring Charge (NRC) Waiver Promotion 
 
A Centrex NRC promotion will run from May 1, 2006 through 
April 30, 2007.  Eligible customers are new, Win/Winback or move 
customers who install a new business Centrex system. 
 
For new system orders placed during the promotional period, the 
following nonrecurring charges will be waived for qualifying customers 
who participate in this promotion: 

 

 
 
 
 
 
(C) 
 

Service Ordering Charge 
 
 
Line Connection Charge 
 
 
Central Office Connection Charge 
 
 
System Charge 
 
 
Basic Centrex Line NRC Charge 
 
 
Electronic Key Line NRC Charge 
 
 
ISDN National Line NRC Charge 
 
 
ISDN Custom Line NRC Charge 

 

AT&T Tariff 
Part 3, Section 1, Sheet No. 4-P 
 
AT&T Tariff 
Part 3, Section 1, Sheet No. 4.1-P 
 
AT&T Tariff 
Part 3, Section 1, Sheet No. 4-P 
 
AT&T Tariff 
Part 5, Section 1, Sheet No. 76 
 
AT&T Tariff 
Part 5, Section 1, Sheet No. 77 
 
AT&T Tariff 
Part 5, Section 1, Sheet No. 77 
 
AT&T Tariff 
Part 5, Section 1, Sheet No. 78 
 
AT&T Tariff 
Part 5, Section 1, Sheet No. 78 
 

 

The customer must commit to the highest line category possible given the 
number of Centrex lines purchased under contract.  The customer must 
contract for Centrex Service for a three, five or seven year period.  
The contract must be dated between May 1, 2006 and April 30, 2007.  The 
service must be installed by June 30, 2007. 
 
In addition to the eligibility criteria noted above, the customer must 
not have had service disconnected for nonpayment, and not have any past 
due bills for regulated service owed to the Company. 
 
This promotion is not available to customers with Centrex provided under 
an Individual Case Basis contract.  This promotion may be combined with 
the Centrex Thank You for Renewing Promotion. 

 

 

Issued:  February 5, 2007 Effective:  February 5, 2007
In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 

 

 



 

  EXHIBIT A SHEET 46 

THE OHIO BELL 
TELEPHONE COMPANY 
 
 

SBC 
Tariff 

 P.U.C.O. NO. 20
 PART 2 SECTION 8

 

 
PART 2 - General Terms and Conditions 
SECTION 8 - Promotional Service Offerings Original Sheet No. 67

 

 
2. PROMOTIONAL OFFERINGS - ADDENDUM 
 
 

Ameritech Centrex Service (NRC Winback Waiver) Promotion 
 
A promotional period (originally established on October 30, 1998) will 
be extended through October 31, 2003 for any customer who has changed 
from Ameritech local exchange service to a new local exchange service 
provider and who now wishes to return to Ameritech to purchase Ameritech 
Centrex Service to establish a new Centrex system. 
 
For new system orders placed during the promotional period, the 
following nonrecurring charges will be waived for qualifying customers 
who participate in this promotion: 

 

 
  (N) 

Line Connection Charge 
 
Central Office Connection Charge 
 
Service Ordering Charge 
("N" Order) 
 
System Charge 
 
Basic Centrex Line 
(NRC Charge) 
 

Part 3, Section 1 
 
Part 3, Section 1 
 
Part 3, Section 1 
 
 
Part 5, Section 1 
 
Part 5, Section 1 

 

The customer must commit for the largest number of lines possible, given 
the number of Centrex stations initially installed at cutover.  The 
customer must contract for Ameritech Centrex Service for a three, five 
or seven year period.  Installation must complete within 60 days of 
contract signing.  Contracts must be dated October 30, 1998 through 
October 31, 2003 and must be received by Ameritech by November 7, 2003. 
 
In addition to the eligibility criteria noted above, the customer must 
not have had service disconnected for nonpayment, and not have any past 
due bills for regulated service owed to the Company.  Also, the “Bill 
Name” must be the same as on the prior Ameritech account. 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
  (N) 

Issued:  January 9, 2003 Effective:  January 9, 2003

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont'd) 

 
 
Ameritech Centrex Service (“New Plus 2” NRC Waiver) Promotion 
 
A promotional period shall be established from December 3, 2001 through 
December 31, 2002 for any business customer who wishes to convert its 
existing business lines to Ameritech Centrex Service to establish a new 
Centrex System and, in addition, installs two additional Centrex lines 
on the initial order.  This offer will not apply to PBX trunk, DID or 
COIN telephone customers. 
 
For new system orders placed during the promotional period, the 
following nonrecurring charges will be waived for qualifying customers 
who participate in this promotion: 

 

 
  (N) 

Line Connection Charge 
 
Central Office Connection Charge 
 
Service Ordering Charge 
 
System Charge 
 
Basic Centrex Line NRC Charge 
 
Electronic Key Line NRC Charge 
 
ISDN National Line NRC Charge 
($12 of $54 charge will be waived) 

Part 3, Section 1 
 
Part 3, Section 1 
 
Part 3, Section 1 
 
Part 5, Section 1 
 
Part 5, Section 1 
 
Part 5, Section 1 
 
Part 5, Section 1 

 

 
The customer must commit for the largest number of lines possible, given 
the number of Centrex stations initially installed at cutover.  The 
customer must contract for Ameritech Centrex Service for a three, five 
or seven year period.  Installation must complete within 60 days of 
signing the Confirmation of Service Order (COSO).  COSOs must be dated 
December 3, 2001 through December 31, 2002 and must be received by 
Ameritech by January 17, 2003. 

 
In addition to the eligibility criteria noted above, the customer must 
not have had service disconnected for nonpayment, and not have any past 
due bills for regulated service owed to the Company.  Also, the “Bill 
Name” must be the same as on the prior Ameritech account. 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
  (N) 

Issued:  January 9, 2003 Effective:  January 9, 2003

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont’d) 

BUSINESS ACCESS LINE TERM VOLUME DISCOUNT PROMOTION - (TVD) 
A promotional period shall be established from January 1, 2005, through 
October 31, 2005.  During this promotional period, eligible business 
customers will receive a discount on monthly recurring rates associated 
with network access lines if they commit to a minimum line volume and 
term period.  This promotion is known as the Term and Volume Discount 
(TVD) Plan promotion.  At the time a customer subscribes to TVD, 
applicable service order, central office connection and line connection 
nonrecurring charges (NRCs) will be waived for existing customers that 
add lines and for customers coming to SBC Ohio from other carriers.  The 
Standard NRCs listed above will apply to lines added subsequent to the 
initial order. 

 
The TVD Plan provides optional term and volume discounts for business 
customers.  Eligible services under TVD are Non-Residence Exchange 
Services (i.e., Business access lines and trunks).  TVD provides for 
12-, 24-, and 36- month term discounts for Ohio customers. 
 
All rules, regulations, fees and surcharges normally applicable to 
eligible services apply.  
 
To qualify, the customer subscribing to the TVD Plan must commit to a 
service agreement as prescribed by SBC Ohio establishing the term 
period, minimum access line volume commitment and discount percentage to 
be applied to the monthly business recurring rate in effect at the time 
the customer enters into the service agreement.  The discount rate will 
remain fixed through the life of the commitment, however, if the base 
rates for lines/trunks change, the price per month will change 
accordingly. 
 
TVD Monthly Recurring Charge Discount Schedule: 

 
(N) 

  
Access Line Volume Commitment 

12 Month 
Term 

24 Month 
Term 

36 Month 
Term 

 

 Minimum 1 line 
Minimum 11 lines 
Minimum 31 lines 
Minimum 101 lines 
Minimum 201 lines 

5% 
6% 
7% 
8% 
9% 

7% 
8% 
9% 
10% 
11% 

9% 
10% 
11% 
12% 
13% 

 

 
If the customer terminates the TVD agreement prior to the expiration of 
the 12-, 24- or 36-month service term, the customer shall pay a 
termination charge.  Payment of the termination charge does not release 
the customer for amounts previously owed to the Company.  The 
termination charge shall be: 
- All unpaid special Construction charges or nonrecurring charges 

(excluding any waived charges); plus 
- Fifty percent (50%) of all recurring charges for the remaining months 

of the customer’s term. 
 

 
 
 
 
 
 
 
 
 
(N) 

Issued:  December 30, 2004 Effective:  January 1, 2005
 

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 
 

By Connie Browning, President, Cleveland, Ohio 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont’d) 
 
 

BUSINESS ACCESS LINE TERM VOLUME DISCOUNT PROMOTION – (TVD) (cont’d) 
 

During the promotional period, TVD customers may choose to terminate an 
existing service agreement before the end of the term period without 
paying termination charges provided they negotiate a new TVD service 
agreement with a term that is equal or greater than the term period 
remaining on the existing service agreement and commit to an equal or 
greater number of business access lines than their existing service 
agreement.  The new service agreement will be based upon the monthly 
business recurring rates in effect at the time the new service agreement 
is established. 

 
Termination charges will also not apply if a customer converts to 
another SBC service whose term period is equal to or greater than the 
term period remaining on the existing TVD service agreement.  Customers 
requesting the termination of a service agreement prior to the 
expiration date, excluding the circumstances mentioned above, will be 
charged a termination charge. 
 
When a TVD customer moves service from one service location to another, 
the access line volume commitment, duration and discount associated with 
the service agreement is not affected.    If the applicable monthly 
business recurring rate changes as a result of the move, the monthly 
rate at the new service location will be based on the rate in effect at 
the new service location.  Termination charges do not apply if the 
customer agrees to continue the service agreement at the new service 
location and retains Network Access lines that equal or exceed the 
number of lines that were under TVD service agreement at the old service 
location. 
 
The 12-month term also has a 12-month renewable option.  If the customer 
selects the 12-month renewable option, the plan will renew for 12-month 
intervals.  A maximum of two 12-month renewals are available after the 
first 12-month term.  The customer will receive written notification of 
their selection outlining the details of the agreement, plus subsequent 
notifications regarding their renewal options prior to the expiration of 
each 12-month term. 
 
 
 
 
 
 
 
 
 

 
(N) 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
(N) 

Issued:  December 30, 2004 Effective:  January 1, 2005
 

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 
 

By Connie Browning, President, Cleveland, Ohio 
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2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 

 
 
Business 4 to 10 Access Line Promotion 
 
During the period of April 21, 2003 through December 15, 2003, existing 
SBC Ohio business customers with 4 to 10 access lines who make a 
commitment to subscribe to the following services for the next 12-month 
period and commit to a specified level of monthly spending, will receive 
Local Access, Local Usage, Toll Usage and The BASICS® Package for 
Business at the discounts and discounted prices shown below. 
 
4 to 6 Business Access Line customers who commit to a 12 month term and 
a $50 monthly spending minimum which includes their Local Usage and The 
BASICS Package for Business will receive a 15% discount on their Local 
Access, Local Usage and The BASICS Package for Business for the 12 month 
term.  
 
4 to 10 Business Access Line customers who commit to a 12 month term and 
a $100 monthly spending minimum which includes their Local Usage and The 
BASICS Package for Business will receive a 20% discount on their Local 
Access, Local Usage and The BASICS Package for Business for the 12 month 
term.  
 
If the business customer does not meet their minimum spending level 
commitment per month, they will be charged any shortfall amounts each 
month. 
 
Eligible business customers have the option of receiving a special Toll 
Usage Rate of $0.045 per minute. 
 
Eligible business customers also have the option of subscribing to 
Unlimited Local Usage at the following monthly rates: 4-Line - $87.95, 
5-Line - $97.95, 6-Line - $107.95, 7-Line - $117.95, 8-Line - $127.95, 
9-Line - $137.95 and 10-Line - $147.95.  If chosen, the above monthly 
rates will be included in the monthly spending minimum ($100) and will 
be discounted at 20%. 
 
This offer may not be combined with other SBC Ohio business access line 
or usage discount plans. 
 
Customers who terminate their service prior to the 12-month term 
commitment will be assessed termination charges of 50% of the remaining 
minimum monthly commitment times the number of months left on the 
12-month commitment. 

 
 
 

 
 
 
 
 
 
(C) 

Issued:  December 15, 2003 Effective:  December 15, 2003
 

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 
 

By Connie Browning, President, Cleveland, Ohio 
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2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 

 
 
Business 4 to 10 Access Line Win/Winback Promotion 
 
During the period of April 21, 2003 through December 15, 2003, eligible 
SBC Ohio business customers with 4 to 10 access lines who make a 
commitment to subscribe to the following services for the next 12-month 
period and commit to a specified level of monthly spending, will receive 
Local Access, Local Usage, Toll Usage and The BASICS® Package for 
Business at the discounts and discounted prices shown below. 
 
Eligible customers are those who currently have business local service 
with another local service provider and who now wish to establish their 
business local service with SBC Ohio. 
 
4 to 10 Business Access Line customers who commit to a 12 month term and 
a $50 monthly spending minimum which includes their Local Usage and, 
optionally, The BASICS Package for Business will receive a 15% discount 
on their Local Access, Local Usage and, if chosen, The BASICS Package 
for Business for the 12 month term.  
 
4 to 10 Business Access Line customers who commit to a 12 month term and 
a $100 monthly spending minimum which includes their Local Usage and, 
optionally, The BASICS Package for Business will receive a 20% discount 
on their Local Access, Local Usage and, if chosen, The BASICS Package 
for Business for the 12 month term.  
 
If the business customer does not meet their minimum spending level 
commitment per month, they will be charged any shortfall amounts each 
month. 
 
Eligible business customers have the option of receiving a special Toll 
Usage Rate of $0.040 per minute. 
 
Eligible business customers also have the option of subscribing to 
Unlimited Local Usage at the following monthly rates: 4-Line - $61.95, 
5-Line - $67.95, 6-Line - $73.95, 7-Line - $79.95, 8-Line - $85.95, 
9-Line - $91.95 and 10-Line - $97.95.  If chosen, the above monthly 
rates will be included in the monthly spending minimum and will be 
discounted accordingly.  
 
This offer may not be combined with other SBC Ohio business usage 
discount plans. 
 
Customers who terminate their service prior to the 12-month term 
commitment will be assessed termination charges of 50% of the remaining 
minimum monthly commitment times the number of months left on the 
12-month commitment. 

 

 
 
 
 
 
 
(C) 

Issued:  December 15, 2003 Effective:  December 15, 2003
In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
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2. PROMOTIONAL OFFERINGS - ADDENDUMS (cont'd) 
 
 

LOCAL USAGE SAVER WIN PLAN 
 
The Local Usage Saver Win Plan will run from April 22, 2003 through 
April 21, 2004.  The Local Usage Saver Win Plan discounts are available 
to business customers with 1 to 15 business lines who agree to a 12-
month term and a specified level of local usage spending per month. 
 
Customers eligible for the Local Usage Saver Win Plan include 1 to 15 
line business customers who currently have local access service with 
another local service provider in the SBC Ohio service area and now wish 
to establish their business local access service with SBC Ohio. 
 
Local Usage Saver Win Plan is only available to customers of SBC Ohio’s 
business local exchange access service and Centrex service. Local Usage 
Saver Win Plan is not available on ISDN lines. 
 
Local Usage Saver Win Plan customers must agree to a 12-month term and 
commit to a specified level of local usage spending per month as shown 
below. 
 
Local usage subject to the specified discounts are Non-Residence 
Measured Rate Services and Non-Residence Message Rate Services, as shown 
in Part 4, Section 2 of this tariff. 
 
Local Usage Saver Win Plan customers will receive discounts on local 
usage as follows: 

 

 
  (N) 

 Monthly Local 
Usage Commitment 

$ 5.00 
25.00 
50.00 

Monthly Discount 
on Band Local Usage 

20% 
40% 
50% 

 

 
Local Usage Saver Win Plan customers who do not meet their chosen 
monthly usage commitment will be billed the shortfall each month. 
 
Local Usage Saver Win Plan customers who terminate their agreement prior 
to completion of the 12-month term period will be billed 50% of their 
chosen monthly commitment for the remainder of the agreement period. 
 
At the expiration of the Local Usage Saver Win Plan term, if the 
customer does not expressly indicate election of this plan or another 
available SBC Ohio plan, rates will revert to “standard” business 
Measured and Message Service rates, as shown in Part 4, Section 2 of 
this tariff. 

 

 
 
 
 
 
 
 
 
 
 
 
 
  (N) 

Issued:  April 22, 2003 Effective:  April 22, 2003

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
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2. PROMOTIONAL OFFERINGS - ADDENDUM (cont'd) 

 
 
Residential Access Line and Package Winback Offer 
 
A retail promotional period will be established from May 6, 2003 through 
October 25, 2003 for eligible residence customers.  
 
During the promotional period, eligible residential customers who 
subscribe to the Economy Solution PlusSM package will receive a $5.00 
bill credit every month for up to 12 months after subscribing.  All 
applicable package installation charges will also be waived.  
 
Customers who discontinue their Economy Solution Plus package in less 
than 12 months will forfeit any remaining credits; however, customers 
will retain any bill credits they received prior to termination of their 
Economy Solution package subscription. 
 
The Economy Solution Plus package must be available in the customer’s 
serving wire center. 
 
Eligible customers are those residence customers who had their exchange 
access service with the Company, changed their exchange access service 
to another carrier within the Company’s service area and who now 
re-establish their exchange access service with the Company.  In 
addition to the eligibility criteria noted above, customers must: 
 
• not have had service discontinued for nonpayment, and 
• not have any past due bills for regulated service owed to the Company. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
  (N) 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
  (N) 
 

Issued:  May 6, 2003 Effective:  May 6, 2003

In accordance with an Order in Case No. 02-3069-TP-ALT, issued by the Public 
Utilities Commission of Ohio, dated January 6, 2003. 

By Connie Browning, President, Cleveland, Ohio 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont’d) 

 
 
Residential Access Line and package Winback Offer 
 
A retail promotional period will be established from April 25, 2003 
through October 25, 2003 for eligible residence customers.  
 
During the promotional period, eligible residential customers who 
subscribe to the Economy SolutionSM package will receive a $5.00 bill 
credit every month for up to 12 months after subscribing.  All 
applicable package installation charges will also be waived.  
 
Customers who discontinue their Economy Solution Package in less than 
12 months will forfeit any remaining credits, however, customers will 
retain any bill credits they received prior to termination of their 
Economy Solution package subscription. 
 
The Economy Solution package must be available in the customer’s serving 
wire center. 
 
Eligible customers are those residence customers who had their exchange 
access service with the Company, changed their exchange access service 
to another carrier within the Company’s service area and who now 
re-establish their exchange access service with the Company.  In 
addition to the eligibility criteria noted above, customers must: 
 
• Not have had service discontinued for nonpayment, and 
• Not have any past due bills for regulated service owed to the Company. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
  (N) 
 
 
 
 
 
 
 
 
(T) 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
  (N) 

Issued:  May 5, 2003 Effective:  May 5, 2003

In accordance with an Order in Case No. 02-3069-TP-ALT, issued by the Public 
Utilities Commission of Ohio, dated January 6, 2003. 

By Connie Browning, President, Cleveland, Ohio 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont’d) 
 
 

Economy SolutionSM and Economy Solution PlusSM Winback Offer 
 

A retail promotion period will be extended from January 1, 2004 and 
continue through October 23, 2004.  During the promotional period, 
eligible residential customers who purchase the Economy Solution package 
or Economy Solution Plus package will receive a monthly credit of $8.00 
for twelve months. 

 
Eligible customers are those residence customers who have their exchange 
access service with another carrier and who now establish their exchange 
access service with the Company. 

 
This offer may not be combined with other Economy Solution or Economy 
Solution Plus offers. 

 
A customer who discontinues either package less than twelve months after 
subscribing will forfeit any remaining credits; however, the customer 
will retain any bill credits that they already received.  In the event 
that a customer upgrades to another qualified package without a break in 
their subscription, the customer will continue to receive the Economy 
Solution/Economy Solution Plus monthly credit under the terms of this 
promotional offer. 

 
For customers who subscribe to the Economy Solution package, the 
following Solution packages qualify as an upgrade: Economy Solution 
Plus, Sensible Solution, Sensible Solution Plus or a uSelectSM package.  
For customers who subscribe to the Economy Solution Plus package, the 
following Solution packages qualify as an upgrade: Sensible Solution, 
Sensible Solution Plus or a uSelect package. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
(C) 
 
 
 
 
 
 
(C) 
 
(C) 
(C) 

Issued:  October 1, 2004 Effective:  October 1, 2004
 

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 
 

By Connie Browning, President, Cleveland, Ohio 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont’d) 

 
 
Residential Access Line Acquisition Credit Offer 
 
A promotional period shall be established from July 14, 2003 through 
September 12, 2003.  During this promotional period, eligible residence 
customers will receive a $30.00 bill credit on the first practicable 
monthly bill following service establishment.  Applicable nonrecurring 
service ordering, central office connection and line connection charges 
will also be waived. 
 
Eligible customers are those residence customers who have their exchange 
access service with another carrier and who have not previously had 
their exchange access service with the Company.  There are no retention 
requirements associated with this offer. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
  (N) 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
  (N) 
 

Issued:  July 14, 2003 Effective:  July 14, 2003
 

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 
 

By Connie Browning, President, Cleveland, Ohio 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont’d) 
 
 

CompleteLink Winback Reloaded Offer 
 

A retail promotional period shall be established from August 2, 2004 
through August 1, 2005.  During this period, eligible business customers 
subscribing to a CompleteLink 1-year, 2-year, 3-year, or 5-year term 
plan will be eligible for additional credits on their bills.  These 
credits are a percentage of the customer’s selected Minimum Annual 
Revenue Commitment (MARC) and will vary depending upon the term plan 
selected, in accordance with the following payment schedule: 

 

 
 
 
 
 
 
(C) 
(C) 
 
 

  1-Year Plan 2-Year Plan 3-Year Plan 5-Year Plan  
  

Up Front 
1-Year Anniversary 
2-Year Anniversary 
3-Year Anniversary 
4-Year Anniversary 

 
5% of MARC 

 
20% of MARC 
5% of MARC 

 
25% of MARC 
5% of MARC 
5% of MARC 

 
30% of MARC 
5% of MARC 
5% of MARC 
5% of MARC 
5% of MARC 

 

 
Eligible customers are those business customers who have their local 
network access line(s) with another competitive carrier within the 
SBC Illinois, SBC Indiana, SBC Michigan, SBC Ohio or SBC Wisconsin 
service area and who now wish to establish their local network access 
line service with SBC Ohio, and who have previously refused a 
CompleteLink Select III Save/Win offer from SBC Ohio. 

 
Eligible customers will also receive intraLATA toll and 800/888 rates, 
as well as MARC volume discounts and Maximum Annual Discount levels as 
applicable in the respective offer previously refused, found in Part 2, 
Section 8 of this Tariff.  All other terms and conditions applicable to 
CompleteLink found in Part 4, Section 2 of this Tariff will apply. 

 
Customers terminating this plan prior to the expiration of their 
selected term period are subject to termination charges as specified 
under CompleteLink found on Sheet 35 in Part 4, Section 2 of this 
Tariff. 

 
 
 
 
 
 
 
 
 
 

 
(C) 
 
 
(C) 
 

Issued:  August 2, 2004 Effective:  August 2, 2004
 

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 
 

By Connie Browning, President, Cleveland, Ohio 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont’d) 

 
 
Residence Privacy Manager 
 
A promotional period shall be established from September 1, 2003 through 
November 30, 2003.  During this promotional period, eligible residence 
customers will receive a waiver, for three months, of the recurring 
charges associated with Privacy Manager.  Applicable nonrecurring 
charges will also be waived. 
 
Eligible customers are those residence customers who do not currently 
subscribe to Privacy Manager.  Customers must retain Privacy Manager for 
three billing cycles in order to receive the full three months credit.  
This offer is not available in conjunction with any other Privacy 
Manager offer.  Customers will receive a discount waiver if they 
purchase discounted Privacy Manager. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
  (N) 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
  (N) 
 

Issued:  August 29, 2003 Effective:  September 1, 2003
 

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 
 

By Connie Browning, President, Cleveland, Ohio 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont’d) 
 
 

SIMPLELINK ENHANCEDSM WINBACK PROMOTION 
 

During the promotional period of November 17, 2003 through 
November 16, 2004, SBC Ohio business customers who make a 1-year, 
2-year, or 3-year term commitment to the SimpleLink EnhancedSM plan will 
be eligible for the following discounts on their local network access 
lines, local usage, and features, as applicable. 
 
The 1-year term also has a 1-year renewable option.  If the customer 
selects the 1-year renewable option, the plan will renew for 1-year 
intervals.  A maximum of two 1-year renewals are available after the 
first 1-year term.  The customer will receive written notification of 
their selection outlining the details of the agreement, plus subsequent 
notifications regarding their renewal options prior to the expiration of 
each 1-year term. 

 
Eligible customers are those business customers who have their business 
network access line(s) with a competitive local exchange carrier within 
the SBC Illinois, SBC Indiana, SBC Michigan, SBC Ohio, or SBC Wisconsin 
service area and who now wish to establish their business network access 
line service with SBC Ohio by committing to a SimpleLink Enhanced term 
plan. 
 
Eligible customers must make a Minimum Monthly Revenue Commitment (MMRC) 
of either $45.00, $85.00, or $200.00 for the selected term period.  
Customers who make this commitment will receive MMRC Volume Discounts 
according to the following schedule: 

 

 
 
 
 
 
 
 
 
 
 
 
 
(N) 
 
 
 
 
 
(N) 

 MMRC Volume Discount  
 MMRC 1 Year 2 Years 3 Years 
  

$ 45.00 
85.00 
200.00 

 
12.0% 
13.0% 
14.0% 

 
13.0% 
14.0% 
15.0% 

 
14.0% 
15.0% 
16.0% 

 

 
In addition, eligible customers will also, receive a 100% discount of 
the normally applicable monthly rates for eligible services for the 
initial 3 months of the term plan, up to a maximum of $500.00 per month.  
All charges credited will continue to contribute to the customer’s MMRC, 
if normally applicable. 

 
 
 
 
/1/ Material now appears on Original Sheet 85.1 in this Section. 
 

 
 
 
 
 
 
 
/1/ 

Issued:  July 27, 2004 Effective:  July 27, 2004
 

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 
 

By Connie Browning, President, Cleveland, Ohio 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont’d) 
 
 

SIMPLELINK ENHANCEDSM WINBACK PROMOTION (cont’d) 
 

Customers terminating this plan prior to expiration of their selected 
term period will be liable to repay the full amount of charges credited 
during the initial 3 months of their term plan as part of this offer, 
including those customers who opt to cancel service as part of the 
Service Guarantee offered under SimpleLink Enhanced/1/.  All other 
charges and payments, terms and conditions applicable to SimpleLink 
Enhanced as described in Part 4, Section 2 of this Tariff will apply. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
/1/ For new agreements signed on or after March 22, 2004 repayment of 

charges credited for the initial 3 months of the customer’s term period 
will no longer be applicable. 

/2/ Material formerly appeared on 1st Revised Sheet 85 in this Section. 
 

 
 
 
 
 
 
/2/ 
 
 
 
 
 
/2/ 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
/2/ 
 
/2/ 
(N) 

Issued:  July 27, 2004 Effective:  July 27, 2004
 

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 
 

By Connie Browning, President, Cleveland, Ohio 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont’d) 
 
 

Direct Inward Dialing (DID) Win/Winback Promotion 
 

A promotional offer will be available from January 1, 2005 through 
December 31, 2005 for eligible business customers who currently have 
their business service with another carrier and wish to establish Direct 
Inward Dialing (DID) service with SBC Ohio.  During the promotional 
period, the normally applicable nonrecurring Service Ordering, Line 
Connection, Central Office Connection and trunk termination charges will 
be waived for each DID trunk ordered.  To qualify for the promotion the 
customer must commit to a minimum of a one year access line or usage 
term plan.  In addition, the normally applicable nonrecurring DID number 
charge will be waived for all DID station numbers ordered.  This 
promotion may not be combined with other access line nonrecurring waiver 
offers at the time of conversion.  In addition to the eligibility 
criteria notes above, customers must: 1) not have had service 
disconnected for non-payment, and 2) not have any past due bills for 
regulated service owed to the Company. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
(C) 
 
(C) 
 
 
 
(C) 
 
(C) 
 
(C) 
 
 
 
(C) 

Issued:  December 30, 2004 Effective:  January 1, 2005
 

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 
 

By Connie Browning, President, Cleveland, Ohio 

 

 



 

  EXHIBIT A SHEET 62 

THE OHIO BELL 
TELEPHONE COMPANY 
 

SBC 
Tariff 

 P.U.C.O. NO. 20
 PART 2 SECTION 8

 

 
PART 2 - General Terms and Conditions 
SECTION 8 - Promotional Service Offerings 

2nd Revised Sheet No. 87
Cancels

1st Revised Sheet No. 87

 

 
2. PROMOTIONAL OFFERINGS – ADDENDUM (cont’d) 

 
 
Business Network Access Line Win/Winback Promotion 
 
A promotional offer will be extended through January 28, 2006 for 
eligible business customers who currently have their business service 
with another carrier and wish to establish service with SBC Ohio.  
During the promotional period, the normally applicable Service Ordering 
charge, Line Connection charge and Central Office charge will be waived 
for business customers ordering and installing business network access 
lines or PBX trunks.  To qualify for the promotion the customer must 
commit to a minimum of a one year access line or usage term plan.  This 
promotion may not be combined with other access line nonrecurring waiver 
offers at the time of conversion and is not applicable to Flexline, 
Centrex, ISDN, DID trunks or coin service lines.  In addition to the 
eligibility criteria notes above, customers must: 1) not have had 
service disconnected for non-payment, and 2) not have any past due bills 
for regulated service owed to the Company. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
(C) 
 
 
 
 
 
(T) 

Issued:  December 29, 2005 Effective:  December 29, 2005
 

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 
 

By Connie Browning, President, Cleveland, Ohio 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont’d) 
 
 

Business Term Pricing Plan Promotion 
 

A promotional period shall be established from January 16, 2004 through 
December 31, 2004.  During this promotional period, eligible business 
customers will receive a discount on monthly recurring rates if they 
commit to a term period.  This promotion is know as the Business Access 
Line Term Pricing Plan (BALTPP) promotion.  Applicable nonrecurring 
charges will also be waived. 

 
The BALTPP provides optional term discounts for business customers  
Eligible services under BALTPP are Non-Residence Exchange Services 
(i.e., Business access lines and trunks).  BALTPP provides for one, two, 
and three-year term discounts for Ohio customers.   

 
All rules, regulations, fees and surcharges normally applicable to 
eligible services apply.  
 
To qualify, the customer subscribing to the BALTPP must commit to an 
oral or written service agreement as prescribed by SBC Ohio establishing 
the term period and discount percentage to be applied to the monthly 
business rate in effect at the time the customer enters into the service 
agreement.  The discount rate will remain fixed through the life of the 
commitment, however, if the base rates for lines/trunks change, the 
price per month will change accordingly.  A record of all such 
agreements will be retained for at least the duration of the contract 
period. 

 
During the promotional period, BALTPP customers may choose to terminate 
an existing service agreement before the end of the term period without 
paying termination charges provided they negotiate a new service 
agreement with a term that is equal or greater than the existing term 
and contains an equal or greater number of business access lines than 
their existing service agreement.  The new service agreement will be 
based upon the monthly business rates in effect at the time the new 
service agreement is established.  

 
Termination charges will also not apply if a customer upgrades to 
another SBC service under a service agreement whose term period is equal 
to or greater than the term period remaining on the service agreement 
being terminated.  Customers requesting the termination of a service 
agreement prior to the expiration date, excluding the circumstances 
mentioned above, will be charged a termination charge. 

 
BALTPP customers can add lines/trunks to their contract during the life 
of the commitment.  These lines/trunks will be discounted at the same 
monthly recurring business rate as other lines/trunks contained in the 
contract. 

 

 
(N) 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
(N) 

Issued:  January 16, 2004 Effective:  January 16, 2004
In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont’d) 

CompleteLink Select III Save/Win Offer 
 
During the period of March 25, 2004 through March 24, 2005, eligible 
business customers subscribing to a CompleteLink 1-year, 2-year, 3-year 
or 5-year term plan will be eligible for the following intraLATA toll 
and 800/888 rates per minute, as well as the following increased Maximum 
Annual Discount, one-time signing bonus, and a 10% discount on local 
usage message service charges.  The signing bonus is a percentage of the 
customer’s selected Minimum Annual Revenue Commitment and may vary by 
term-plan period.  Additionally, a MARC Volume Discount/1/ overlay of 
13.5% will apply to all MARC levels (except the $700 level) and all 
terms selected in addition to the “% Discount On Eligible Services” 
displayed under CompleteLink found in Part 4, Section 2 of this Tariff. 

 
(N) 

  1-year 2-year 3-year 5-year  
 IntraLATA Toll and 800/888 

Rates Per Minute 
 

 
$0.054 
 

 
$0.049 
 

 
$0.048 
 

 
$0.047 
 

 

 One-Time Signing Bonus: 0%  0%  4%  6%   
 MARC Maximum Annual Discount MARC Maximum Annual Discount  
  

$1,200 
3,000 
7,000 
12,000 
18,000 
25,000 
35,000 

 
$1,000 
2,500 
4,000 
6,500 
10,000 
15,000 
20,000 

 
$50,000 
75,000 
100,000 
125,000 
150,000 
200,000+ 

 
$30,000 
40,000 
50,000 
60,000 
80,000 
100,000 

 

Eligible customers are those business customers who have received a 
competitive offer and are considering switching their business exchange 
access service to another carrier (proof of competitive offer may be 
required) or those business customers who have their local network 
access line(s) with another competitive local exchange carrier within 
the SBC Illinois, SBC Indiana, SBC Michigan, SBC Ohio, or SBC Wisconsin 
service area and who wish to establish their local network access 
service with SBC Ohio.  

 
This offering may not be combined with other Company Business access 
line, usage, and/or toll discount plans or promotions, with the 
exception of combining with other CompleteLink promotions, which is 
permissible. 

 
The per minute usage rates will be billed in increments of (18) seconds 
and additional increments of (6) seconds, or fraction thereof.  All 
other terms and conditions applicable to CompleteLink, found in Part 4, 
Section 2 of this Tariff will apply. 

 
/1/ MARC volume discounts will not apply to intraLATA toll and 800/888 

rates. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
(N) 

Issued:  March 25, 2004 Effective:  March 25, 2004
 

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 
 

By Connie Browning, President, Cleveland, Ohio 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont’d) 
 
 

Business Access Additional Line Promotion 
 

A promotional period will be established from August 17, 2004, through 
March 31, 2005.  During the promotional period, existing business 
customers who subscribe to an additional access line or trunk will 
receive a waiver of the $25.50 Service Order Charge, $24.35 Line 
Connection Charge and the $13.00 Central Office Connection Charge for 
each additional line/trunk ordered and installed.  Customers must be on 
a qualifying term plan to receive the waiver and have at least one year 
remaining on the term.  The qualifying term plans are:  Custom BizSaver, 
SimpleLink, CompleteLink, and Local Usage Saver.  Business customers can 
subscribe to additional lines/trunks for a period up to 90 days after 
the initial additional line order and have their installation charges 
waived.  If, after the 90 day period ends, the promotional period is 
still in effect (e.g., prior to April 1, 2005,) the customer can 
subscribe to additional lines/trunks for a period up to 90 days as long 
as they meet the term commitments.  The additional lines/trunks 
purchased will be subject to the terms and conditions of the qualified 
plan. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
(N) 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
(N) 

Issued:  August 17, 2004 Effective:  August 17, 2004
 

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 
 

By Connie Browning, President, Cleveland, Ohio 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont’d) 

 
 
uSelectSM3 and Complimentary Network Services Offer 
 
A promotional period will be extended from April 1, 2005, through 
August 31, 2005.  During the promotional period, eligible residential 
customers who subscribe to an access line and the uSelectSM3 package and 
Complimentary Network Service Features (CNS) will receive a $5.00 
monthly credit. 
 
Eligible customers include all existing residential customers who 
receive a marketing contact.  Eligible residence customers who sign up 
for the uSelectSM3 package and CNS (Star Code Access to Voice Mail, where 
available, Alternative Answering, Busy Line Transfer, Message Waiting 
Indication), as a result of a marketing contact, will be eligible for a 
$5.00 credit each month for up to 12 months as long as they retain the 
package. 
• Any customer who discontinues the uSelectSM3 package and/or CNS 

features prior to the required 12-month commitment, will forfeit any 
remaining credits. 

• Previous credits will not be charged back to the customer if they 
disconnect their uSelectSM3 package and/or CNS features prior to the 
expiration of the first 12 months. 

• This offer cannot be combined with any other regulated package offer. 
 
Effective October 1, 2004, customers who currently receive benefits from 
the Economy Solution, Economy Solution Plus, Sensible Solution or 
Sensible Solution Plus Win/Winback offers will not be eligible for this 
promotion. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
(C) 
(C) 
 
 
 
 
(C) 
 
 
 
 
 
 
 
 
 
 
 
 
(C) 
 

Issued:  April 1, 2005 Effective:  April 1, 2005
 

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 
 

By Connie Browning, President, Cleveland, Ohio 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont’d) 
 
 

uSelectSM6 Offer 
 

A promotional period will be established from September 1, 2004, through 
March 31, 2005.  During the promotional period, eligible residential 
customers who subscribe to an access line and the uSelectSM6 package will 
receive a $15.00 quarterly credit for the first year of service. 
 
Eligible customers are those residence customers who have their exchange 
access service with another carrier and who now establish their exchange 
access service with SBC. 
 
Eligible residence customers who sign up for the uSelectSM6 package, will 
be eligible for a $15.00 credit every 3 months for the first 12 months 
of service as long as they retain the package. 
• Any customer who discontinues the uSelectSM6 package prior to the 

required 12 month commitment, will forfeit any remaining credits. 
• Previous credits will not be charged back to the customer if they 

disconnect their uSelectSM6 package prior to the expiration of the 
first 12 months. 

• This offer cannot be combined with any other uSelectSM6 offer. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
(N) 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
(N) 

Issued:  September 1, 2004 Effective:  September 1, 2004
 

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 
 

By Connie Browning, President, Cleveland, Ohio 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont’d) 
 
 

OPT-E-MAN SERVICE PROMOTION 
 

A promotional period shall be established from October 4, 2004 through 
January 5, 2005 for new customers subscribing to OPT-E-MAN Service.  
This promotion offers a variable discount to OPT-E-MAN customers who 
subscribe to the Basic Service Connection, Bandwidth Usage and Ethernet 
Virtual Connections (EVC) rate elements for an agreed-upon number of 
connections. 

 
In order to qualify for the OPT-E-MAN Service promotion, the following 
conditions must be met: 
• The promotion will be available to new customers entering into either 

a 36 month or 60 month agreement. 
• A written agreement must be executed by SBC Ohio that includes the 

term period, the discount rates and the service locations.  The 
customer will not receive the discount if, at the time of billing, 
the number of connections in service is less than those specified in 
the written agreement.   

• Special Construction Charges may apply. 
• Nonrecurring charges for the Basic Service Connection, Bandwidth 

Usage and EVC elements will be waived when new service is established 
under this promotion. 

• Tariff charges will apply for any Optional Features subscribed to by 
the customer during this promotional period. 

• If the customer terminates the agreement prior to the expiration of 
the 36 or 60 month service term, the customer shall pay a termination 
charge.  Payment of the termination charge does not release the 
customer from other previous amounts owed to the Company.  In 
addition to any unpaid Special Construction or nonrecurring charges 
(excluding any waived charges), Termination Charges will be equal to 
fifty percent (50%) of all recurring charges for the remaining months 
of the customer’s term. 

 
 
 
 
 
 
 
 
 
 
 
 
 

 
(N) 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
(N) 

Issued:  October 4, 2004 Effective:  October 4, 2004
 

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 
 

By Connie Browning, President, Cleveland, Ohio 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont’d) 
 
 

Residential Access Line and uSelectSM3 Offer 
 

A promotional period will be established from April 18, 2005 through 
September 30, 2005.  During the promotional period, eligible residential 
customers who subscribe to an access line and the uSelectSM3 package will 
receive bill credits equal to the monthly recurring charges for the 
access line and the uSelectSM3 package for three months. 
 
The credits will be given over the first three billing cycles. 

 
Eligible customers are as follows: 
• Eligible customers are those residence customers who have their 

exchange access service with another carrier and who now establish 
their exchange access service with SBC. 

• Customer must respond to Company-issued marketing material, a 
Company-initiated marketing contact or an offer made during a 
customer-initiated call to the Company. 

• Customers must retain the Access line and required features for three 
consecutive billing cycles, in order to receive the full benefit of 
this offer. 

• Any customer who discontinues the Access line or the uSelectSM3 
package prior to the required three-billing cycles, will forfeit any 
remaining credits. 

• Customers who subscribe to CNS features will not be eligible for the 
promotion. 

• Customers subscribing to 2-Line uSelectSM3, uSelectSM6, 2-Line 
uSelectSM6 are not eligible for this offer. 

• This offer is not combinable with the win/winback $60 bill credit 
offer, any other regulated package offer, or the win/winback Privacy 
Manager six month free offer 

 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
(C) 
(C) 
 
 
 
 
(C) 
 
 
 
 
 
 
 

 
(C) 
 
 
 
(C) 
 
 

 
(C) 
(C) 
 
(C) 
 
 

Issued:  April 18, 2005 Effective:  April 18, 2005
 

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 
 

By Connie Browning, President, Cleveland, Ohio 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont’d) 
 
 

Residence Online Offer 
 
A retail promotional period shall be extended from May 1, 2006 through 
October 31, 2006.  During that time, eligible residential customers will 
receive a waiver of the nonrecurring service ordering, line connection 
and central office connection charges to install the network access 
line. 
 
Eligible residential customers are those new and/or existing residential 
customers who establish up to three network access lines with AT&T Ohio 
via the online ordering system at www.ATT.com. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

 
 
 
 
 
 
(C) 
(C) 
 
 
 
 
 
(C) 
(C) 

Issued:  May 1, 2006 Effective:  May 1, 2006
 

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 
 

By Connie Browning, President, Cleveland, Ohio 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont’d) 
 

 
Custom BizSaver Winback Promotion 
 
A retail promotional period will be established from May 1, 2006 through 
July 31, 2006.  During this promotional period eligible business 
customers that subscribe to a Custom BizSaver Winback agreement will 
receive a one-time bill credit in the amount of $75.00 per customer. 
 
Eligible customers are those business customers who have their local 
network access line service with a competitive local exchange carrier 
within the AT&T Illinois, AT&T Indiana, AT&T Michigan, AT&T Ohio, or 
AT&T Wisconsin service areas and who now wish to establish their local 
network access line service with the Company, and who have refused or 
not responded to a previous Custom BizSaver Winback offer.  The one-time 
credit will appear on the customer’s bill during the first month of 
their Custom BizSaver term. 
 
All other terms and conditions applicable to Custom BizSaver Winback 
will apply.  This offer can be combined with other Custom BizSaver 
Winback offers or promotions, with the exception of the following offers 
which cannot be combined with this offer: Custom BizSaver Winback - 
Additional Lines Promotion and the Business Seal The Deal Winback 
Promotion, both in Part 2, Section 8 of this Tariff.  This offer is not 
available to customers who have local service with an affiliate of the 
Company. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
(C) 
 

Issued:  July 31, 2006 Effective:  July 31, 2006
 

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 
 

By Connie Browning, President, Cleveland, Ohio 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont’d) 
 
 

Residence Access Line Offer 
 
A retail promotional period shall be established from October 3, 2005 
through December 31, 2005. 
 
During this promotional period, eligible residential customers will 
receive a waiver of the nonrecurring line connection, service order, and 
central office change charges to establish a network access line with 
SBC Ohio. 
 
Eligible customers are those new or existing residence customers who 
call to inquire about service with the Company, are considering other 
carriers, who respond to an offer made during a customer-initiated call, 
and decide to establish service with SBC Ohio. 
 
This promotion cannot be combined with any other promotional offer. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

 
(N) 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
(N) 
 

Issued:  October 3, 2005 Effective:  October 3, 2005
 

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 
 

By Connie Browning, President, Cleveland, Ohio 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont’d) 

 
 
 
 
Business Grand Opening Promotion 
 
A retail promotional period shall be established from July 5, 2006 
through December 31, 2006.  During this promotional period, eligible 
business customers who subscribe to either a new Custom BizSaver, 
SimpleLink Enhanced II, or CompleteLink 2.0 agreement will receive a 
one-time waiver of the normally applicable non-recurring Service 
Ordering, Line Connection, and Central Office Connection charges (NRC’s) 
associated with local exchange access lines or trunks after the first 
line purchased, for up to 15 lines maximum per location in their initial 
order, when subscribing to the above named services. 
 
Eligible customers include new businesses, that are not transferring 
service from another carrier, or existing businesses within the 
AT&T Illinois, AT&T Indiana, AT&T Michigan, AT&T Ohio, or AT&T Wisconsin 
service areas that are moving from one location to another within these 
5 state local service areas.  Eligible customers must provide an 
indication that they are considering other competitive offers in order 
to qualify for this offer, unless the customer orders service via a 
Company internet based online order entry application, where indication 
of competitive consideration is not necessary. 
 
Eligible customers must agree to subscribe all their lines to one of the 
services named above in order to receive this benefit.  This offer is 
only applicable at the time of placing the initial order for the new or 
moved business and is not available for subsequent orders placed for 
additional lines or services. 
 
All other terms and conditions applicable to Custom BizSaver, SimpleLink 
Enhanced II, or CompleteLink 2.0, as appropriate, will apply.  This 
offer cannot be combined with any other promotional offers waiving NRC’s 
for local exchange business access lines. 

 
 
 
 
 
 

 
 
(D) 
 
(D) 
 
(N) 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
(N) 
 

Issued:  July 5, 2006 Effective:  July 5, 2006
 

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 
 

By Connie Browning, President, Cleveland, Ohio 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont’d) 

 
 
Centrex Move Promotion 
 
A Centrex Move promotion will run from January 17, 2006 through 
January 15, 2007.  Eligible customers are existing Centrex customers who 
move to a new location within the Company’s territory in the state and 
sign a new three, five or seven year contract.  (Standard tariff terms 
and conditions apply when the customer terminates its original 
contract.) 
 
For move (“T”) orders placed during the promotional period, the 
following nonrecurring charges (if applicable) will be waived for 
eligible customers who participate in this promotion: 
 

 
 
 
 
 
 
 
(C) 

 Line Connection Charge 
Central Office Connection Charge 
System Charge 
Basic Centrex Line 

Part 3, Section 1 
Part 3, Section 1 
Part 5, Section 1 
Part 5, Section 1 

 

 
The customer must commit to the highest line category possible given the 
number of Centrex lines purchased under contract.  The customer must 
contract for Centrex Service for a three, five or seven year period.  
The contract must be dated between January 17, 2006 and 
January 15, 2007.  The service must be installed by February 16, 2007. 
 
In addition to the eligibility criteria noted above, the customer must 
not have had service disconnected for nonpayment, and not have any past 
due bills for regulated service owed to the Company. 
 
This promotion may not be combined with any other Centrex promotion. 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
(C) 

Issued:  June 30, 2006 Effective:  June 30, 2006
 

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 
 

By Connie Browning, President, Cleveland, Ohio 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont’d) 

 
 
Charter Number Service Promotion 
 
A retail promotional period will be established from October 23, 2006 
through June 30, 2007.  During this promotional period eligible business 
customers who retain more than five telephone numbers will receive a 
credit on those telephone numbers.  The first five telephone numbers 
retained will be billed at the Charter Number tariffed rate.  The sixth 
and subsequent numbers will receive a $15.00 credit per telephone 
number. 
 
Eligible customers are those business customers that are eligible for 
Charter Number Service and have more than five telephone numbers that 
they wish to retain via Charter Number.  This offer is based on the 
number of telephone numbers retained per order. 
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Issued:  October 23, 2006 Effective:  October 23, 2006
 

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 
 

By Connie Browning, President, Cleveland, Ohio 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont’d) 

 
 
Business Grand Opening II Promotion 
 
A retail promotional period shall be established from January 1, 2007 through October 31, 2007.  
During this promotional period, eligible business customers who subscribe to either a new Custom 
BizSaver, SimpleLink Enhanced II, or CompleteLink 2.0 agreement will receive a one time waiver 
of the normally applicable non-recurring Service Ordering, Line Connection, and Central Office 
Connection charges (NRC’s) associated with local exchange access lines or trunks after the first 
line purchased, for up to 15 lines maximum per location in their initial order, when subscribing to 
the above named services.  Eligible customers will also receive a waiver of normally applicable 
service ordering non-recurring charges associated with the ordering of Custom or Advanced 
Custom Calling Services, Complimentary Network Services, and hunting services ordered at the 
time of initial subscription. 
 
Eligible customers include new businesses, that are not transferring service from another carrier, or 
existing businesses within the AT&T Illinois, AT&T Indiana, AT&T Michigan, AT&T Ohio, or 
AT&T Wisconsin service areas that are moving from one location to another within these 5 state 
local service areas.  Eligible customers must provide an indication that they are considering other 
competitive offers in order to qualify for this offer, unless the customer orders service via a 
Company internet based online order entry application, where indication of competitive 
consideration is not necessary. 
 
Eligible customers must agree to subscribe all their lines to one of the services named above in 
order to receive this benefit.  This offer is only applicable at the time of placing the initial order for 
the new or moved business and is not available for subsequent orders placed for additional lines or 
services. 
 
All other terms and conditions applicable to Custom BizSaver, SimpleLink Enhanced II, or 
CompleteLink 2.0, as appropriate, will apply.  This offer cannot be combined with any other 
promotional offers waiving NRC’s for local exchange business access lines. 
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Issued:  October 31, 2007 Effective:  October 31, 2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
TFA No. OH-07-17675 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont’d) 

 
 
1Q07 $50 Business Gift Card Offer 
 
A retail promotional period, shall be established from January 2, 2007, 
through March 30, 2007.  During this promotional period, eligible 
business customers who subscribe to a new Custom BizSaver agreement will 
be eligible to receive a one-time gift card worth $50.  A maximum of one 
$50 gift card will be awarded per account.  Customers will receive a 
coupon which they must complete and return within 4 weeks in order to 
receive their card.  Cards will expire within 90 days of issuance.  
Cards are restricted from use for payment of Company products and 
services. 
 
Eligible customers are new business customers or existing business 
customers who are not currently subscribed to a term agreement.  
Eligible customers must commit to a Custom BizSaver agreement in order 
to receive this offer. 
 
Eligible customers must agree to subscribe all their lines to Custom 
BizSaver in order to receive this benefit.  This offer is only 
applicable at the time of placing the initial order for Custom BizSaver 
and is not available for subsequent orders placed for additional lines. 
 
All other terms and conditions applicable to Custom BizSaver as 
appropriate, will apply. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
(N) 
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Issued:  January 2, 2007 Effective:  January 2, 2007
 

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 
 

By Connie Browning, President, Cleveland, Ohio 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont’d) 

 
 
1Q07 $25 Business Gift Card Offer 
 
A retail promotional period, shall be established from January 2, 2007, 
through January 31, 2007.  During this promotional period, eligible 
business customers who add new additional lines to an agreement for one 
of the following eligible services are eligible to receive a one-time 
gift card worth $25.  Eligible services include Custom BizSaver, 
SimpleLink Enhanced, SimpleLink Enhanced Winback, 
SimpleLink Enhanced II, CompleteLink, CompleteLink Select III, or 
CompleteLink 2.0.  One gift card will be awarded for each new additional 
line added to an eligible agreement.  A maximum of nine $25 gift cards 
will be awarded per account during the promotion.  Customers will 
receive a coupon which they must complete and return within 4 weeks in 
order to receive their card.  Cards will expire within 90 days of 
issuance.  Cards are restricted from use for payment of Company products 
and services. 
 
Eligible customers include/exclude the following: 
 
1) existing business customers that are currently subscribed to an 

agreement for one of the eligible services listed above who add new 
additional lines to their agreement are eligible to receive this 
offer, 

2) existing business customers who newly subscribe to one of the 
eligible services listed above who add new additional lines to their 
agreement are eligible to receive this offer, 

3) customers who newly subscribe to a Win/Winback agreement for an 
eligible service are not eligible to receive this offer until 30 
days after the new subscription is established. 

 
Eligible customers must agree to subscribe all their lines to one of the 
eligible agreements in order to receive this benefit.  All other terms 
and conditions applicable to the eligible services listed, as 
appropriate, will apply. 
 
 
 
 
 

 
(N) 
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Issued:  January 2, 2007 Effective:  January 2, 2007
 

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 
 

By Connie Browning, President, Cleveland, Ohio 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont’d) 

 
 
Residence Mover Promotion 
 
This promotional offer will be effective from November 1, 2007 through April 30, 2008. 
 
During the promotional period, residential customers who agree to remain customers of the 
Telephone Company are eligible to receive a waiver of the nonrecurring Service Order, Line 
Connection and Central Office charges normally applicable to the installation of an access line.  
Customers are eligible for waivers on the primary access line and up to two additional access lines 
that are being moved to a new location within AT&T Ohio’s service territory. 
 
Eligible customers are those residence customers who: 1) are existing AT&T Ohio residence 
customers who are transferring from one location in AT&T Ohio’s service territory to another, or 
2) are new AT&T Ohio customers who transfer from another AT&T Company location in another 
AT&T serving state.  
 
This offer cannot be combined with other retention or win/winback offers. 
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Issued:  November 1, 2007 Effective:  November 1, 2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
TFA No. OH-07-17530 
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1. CENTREX SERVICE (cont’d) 
 
 
D. FEATURES (cont'd) 
 
4. System Features (cont'd) 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
/1/ Material now appears on Original Sheet 64.4 in this Section. 
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Issued:  November 14, 2005 Effective:  November 14, 2005
 

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 
 

By Connie Browning, President, Cleveland, Ohio 
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1. CENTREX SERVICE (cont’d) 
 
 
D. FEATURES (cont'd) 
 
4. System Features (cont'd) 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
/1/ Material now appears on Original Sheet 64.5 in this Section. 
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Issued:  November 14, 2005 Effective:  November 14, 2005
 

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 
 

By Connie Browning, President, Cleveland, Ohio 
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1. CENTREX SERVICE (cont’d) 
 
 
D. FEATURES (cont'd) 
 
4. System Features (cont'd) 
 

Electronic Directory Interface (EDI) Service (cont'd) 
Electronic Directory provides for the following on ISDN lines associated 
with properly equipped customer provided sets. 
 
Calling Name Display provides the name and directory number of the 
calling party to be displayed. 
 
Direct Query Display allows the station user with a properly equipped 
customer provided set to query for a person’s directory number. 
 
Automatic Calling permits the party associated with the information 
being displayed to be called during a directory query without dialing 
the designated directory telephone number. 
 

Extended Intercept Service 
Extended Intercept Service (EIS) provides an additional announcement 
intercept other than nonworking station announcement and reference to 
listed directory number. 
 
EIS on disconnected Centrex station lines, provides a reference of calls 
to another number via an automatic intercept system. 
 
EIS will be provided subject to the availability of telecommunication 
facilities and AIS equipment. 
 

Arrangements for the service are made with the understanding that the customer assumes all 
risk in connection therewith and that no liability attaches to the Telephone Company by 
reason of failure to complete any call. 

 
EIS is furnished subject to receipt of a customer's request in sufficient time to permit 
the Telephone Company to effect the necessary arrangements. 

 
Prices do not apply to the attendant interception of calls to 
non-working stations of a system, which is a Centrex system standard 
feature, or to the mechanical interception of calls to non-working 
stations of a system, when used in lieu of the attendant intercept. 

 
 

 
(T) 

Issued:  November 14, 2005 Effective:  November 14, 2005
 

In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 
 

By Connie Browning, President, Cleveland, Ohio 
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1. CENTREX SERVICE (cont’d) 
 
 
D. FEATURES (cont'd) 
 
4. System Features (cont'd) 
 

Supplemental Three Digit Dialing 
Available on a Centrex system arranged for four- or five-digit intercom 
dialing.  Three-digit dialing is provided as a means to reach an 
emergency station line on the same system, such as fire, police, etc. 
 
Trunk Verification from Designated Station 
An arrangement that provides audible transmission level testing for 
originating and terminating trunk groups or a trunk within a trunk group 
for trunks associated with a Centrex system by a designated station 
user(s). 

 
Uniform Call Distribution (UCD) 
Provides for the even distribution of incoming calls to all groups of 
lines arranged in a special hunting arrangement.  Queuing may be 
provided with the addition of queue slots.  The UCD capability may be 
provided with Electronic Key Line Service. 
 
Virtual Routing 
Provides routing and call completion over 24 software defined access 
paths (virtual/simulated facilities group) for ValueLink Premier 
intraLATA toll service. 

 
 
E. TECHNICAL REFERENCES 
 

Customer Provided Equipment (CPE) compatibility requirements are listed 
in Ameritech Technical References.  All Customer Provided Equipment used 
to interface with Centrex Service is required to conform with the 
Technical Reference Specifications as used by the Company and found in 
the following Technical references: 
 
Subject Technical Reference 
 
Caller ID - Display AM-TR-TSY-000030 
 AM-TR-TSY-000031 
Data AM-TR-NPL-850005 
Electronic Key (Non--ISDN) AM-TR-NPL-850004 
ISDN Console AM-TR-NPL-850006 
ISDN Interface AM-TR-NIS-000068 
OPTI-Centrex 
Digital Channel Bank MDP-326-140 
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Issued:  November 14, 2005 Effective:  November 14, 2005
In accordance with an Order issued by the Public Utilities Commission of 
Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
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Issued:  December 5, 2007 Effective:  December 5, 2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
TFA No. OH-07-17775 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont’d) 

 
 
CompleteLink 2-PIC Winback Promotion 
 
A retail promotional period will be extended from September 15, 2002 through September 14, 2003.  
During this promotional period, eligible business customers subscribing to CompleteLink 1-year, 
3-year or 5-year term plans will be eligible for the following intraLATA toll, and 800/888 rates per 
minute. 

 

 
 
 
 
(T) 
 
 
(T) 

  IntraLATA Toll 800/888 Rates/Minute  
 Toll Commitment 1-year plan 3-year plan 5-year plan  
  

$70 - 119 
120 - 299 
300 - 699 
700 - 1,199 

1,200 - 1,799 
1,800 - 2,499 
2,500 - 3,499 
3,500 - 4,999 
5,000 - 7,499 
7,500 - 9,999 

10,000 - 12,499 
12,500 - 14,999 
15,000 - 19,999 
20,000 - 29,999 
30,000 - 49,999 
50,000 plus 

 

 
$0.098 

0.098 
0.096 
0.094 
0.092 
0.092 
0.090 
0.088 
0.086 
0.082 
0.078 
0.078 
0.074 
0.074 
0.070 
0.066 

 

 
$0.088 

0.088 
0.086 
0.084 
0.082 
0.082 
0.080 
0.078 
0.076 
0.072 
0.068 
0.068 
0.064 
0.064 
0.060 
0.056 

 
$0.078 

0.078 
0.076 
0.074 
0.072 
0.072 
0.070 
0.068 
0.066 
0.062 
0.058 
0.058 
0.054 
0.054 
0.050 
0.046 

 

 
Eligible customers are those business customers who have their intraLATA toll service with another 
competitive intraLATA toll carrier within the Midwest service area and who now wish to establish 
their intraLATA toll service with the Company. 

 
This offering may not be combined with other Company Business access line, usage and/or toll 
discount plans or promotions.  All other terms and conditions applicable to CompleteLink as 
described in Part 4, Section 2 of this Tariff will apply. 

 
 
 
 
 
 
 
 

 
 
(T) 
(T) 
 
(T) 
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Issued:  December 5, 2007 Effective:  December 5, 2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
TFA No. OH-07-17775 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont'd) 
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Issued:  December 5, 2007 Effective:  December 5, 2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
TFA No. OH-07-17775 

 



 

The Ohio Bell 
Telephone Company  AT&T TARIFF 

P.U.C.O. NO. 20 
 Part 2 Section 8

 

 
PART 2 - General Terms and Conditions 
SECTION 8 - Promotional Service Offerings 

 
2nd Revised Sheet 9 

Cancels 1st Revised Sheet 9

 

 
2. PROMOTIONAL OFFERINGS – ADDENDUM (cont’d) 

 
 
CompleteLink Winback Promotion 
 
A retail promotional period shall be extended from September 15, 2002 through 
September 14, 2003.  During this promotional period, eligible business customers subscribing to 
CompleteLink 1-year, 3-year or 5-year term plans will be eligible for the following intraLATA toll, and 
800/888 rates per minute, as well as the following MARC discounts and the increased maximum 
annual discount. 

 

 
 
 
 
(T) 
 
 
(T) 

 Minimum Annual Maximum Annual Discount on Eligible Service/1/  
 Revenue Commitment Discount 1-year 3-year 5-year  
  

700 - 1,199 
1,200 - 2,999 
3,000 - 6,999 
7,000 - 11,999 

12,000 - 17,999 
18,000 - 24,999 
25,000 - 34,999 
35,000 - 49,999 
50,000 - 74,999 
75,000 - 99,999 

100,000 - 124,999 
125,000 - 149,999 
150,000 - 199,999 
200,000 plus 

 

 
$   350 

700 
1,200 
2,100 
3,100 
4,500 
6,500 
9,500 

15,000 
20,000 
25,000 
31,000 
41,000 
62,000 

 
13.0% 
13.3% 
13.5% 
14.0% 
14.5% 
14.5% 
15.5% 
16.0% 
16.5% 
17.0% 
17.5% 
17.5% 
18.0% 
18.0% 

 
15.0% 
15.25% 
15.5% 
16.0% 
16.5% 
16.5% 
17.5% 
18.0% 
18.5% 
19.0% 
19.5% 
19.5% 
20.0% 
20.0% 

 
15.5% 
15.75% 
16.0% 
16.5% 
17.0% 
17.0% 
18.0% 
18.5% 
19.0% 
19.5% 
20.0% 
20.0% 
20.5% 
20.5% 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
/1/ These discounts will be reduced by 3% for customers who do not commit 10% or more of their 

MARC to toll usage. 
 

 

Issued:  December 5, 2007 Effective:  December 5, 2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
TFA No. OH-07-17775 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont’d) 

 
 
CompleteLink Winback Promotion (cont’d) 
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  IntraLATA Toll 800/888 Rates/Minute  
 Toll Commitment 1-year 3-year 5-year  
  

$70 - 119 
120 - 299 
300 – 699 
700 - 1,199 

1,200 - 1,799 
1,800 - 2,499 
2,500 - 3,499 
3,500 - 4,999 
5,000 - 7,499 
7,500 - 9,999 

10,000 - 12,499 
12,500 - 14,999 
15,000 - 19,999 
20,000 - 29,999 
30,000 - 49,999 
50,000 plus 

 

 
$0.102 

0.102 
0.100 
0.098 
0.096 
0.096 
0.094 
0.092 
0.090 
0.086 
0.082 
0.082 
0.078 
0.078 
0.074 
0.070 

 

 
$0.092 

0.092 
0.090 
0.088 
0.086 
0.086 
0.084 
0.082 
0.080 
0.076 
0.072 
0.072 
0.068 
0.068 
0.064 
0.060 

 

 
$0.082 

0.082 
0.080 
0.078 
0.076 
0.076 
0.074 
0.072 
0.070 
0.066 
0.062 
0.062 
0.058 
0.058 
0.054 
0.054 

 

 
Eligible customers are those include business customers who have their business local network 
access line or business trunk service with another competitive local exchange carrier within the 
Midwest service area and who now wish to establish service with the Company. 
 
This offering may not be combined with other Company Business access line, usage and/or toll 
discount plans or promotions.  All other terms and conditions applicable to CompleteLink as 
described in Part 4, Section 2 of this Tariff will apply. 

 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
(T) 
 
(T) 
(T) 

Issued:  December 5, 2007 Effective:  December 5, 2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
TFA No. OH-07-17775 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont’d) 

 
 
CompleteLink Save Promotion 
 
A retail promotional period shall be extended from September 15, 2002 through 
September 14, 2003.  During this period, eligible business customers subscribing to CompleteLink 
1-year, 3-year or 5-year term plans will be eligible for the following intraLATA toll, and 800/888 rates 
per minute, as well as the following MARC discounts and increased Maximum Annual Discount.  

 

 
 
 
 
(T) 
 
 
(T) 

 Minimum Annual Maximum Annual Discount on Eligible Service/1/  
 Revenue Commitment Discount 1-year 3-year 5-year  
  

700 - 1,199 
1,200 - 2,999 
3,000 - 6,999 
7,000 - 11,999 

12,000 - 17,999 
18,000 - 24,999 
25,000 - 34,999 
35,000 - 49,999 
50,000 - 74,999 
75,000 - 99,999 

100,000 - 124,999 
125,000 - 149,999 
150,000 - 199,999 
200,000 plus 

 

 
$    350 

700 
1,000 
1,700 
2,600 
3,800 
5,500 
8,000 

12,500 
17,000 
22,000 
27,000 
35,000 
55,000 

 
10.0% 
10.3% 
10.5% 
11.0% 
11.5% 
11.5% 
12.5% 
13.0% 
13.5% 
14.0% 
14.5% 
14.5% 
15.0% 
15.0% 

 

 
12.0% 
12.25% 
12.5% 
13.0% 
13.5% 
13.5% 
14.5% 
15.0% 
15.5% 
16.0% 
16.5% 
16.5% 
17.0% 
17.0% 

 
12.5% 
12.75% 
13.0% 
13.5% 
14.0% 
14.0% 
15.0% 
15.5% 
16.0% 
16.5% 
17.0% 
17.0% 
17.5% 
17.5% 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
/1/ These discounts will be reduced by 3% for customers who do not commit 10% or more of their 

MARC to toll usage. 
 

 

Issued:  December 5, 2007 Effective:  December 5, 2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
TFA No. OH-07-17775 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont’d) 

 
 
CompleteLink Save Promotion (cont’d) 

 

 
 
 
 
(T) 

  IntraLATA Toll 800/888 Rates/Minute  
 Toll Commitment 1-year 3-year 5-year  
  

$70 - 119 
120 - 299 
300 - 699 
700 - 1,199 

1,200 - 1,799 
1,800 - 2,499 
2,500 - 3,499 
3,500 - 4,999 
5,000 - 7,499 
7,500 - 9,999 

10,000 - 12,499 
12,500 - 14,999 
15,000 - 19,999 
20,000 - 29,999 
30,000 - 49,999 
50,000 plus 

 

 
$0.106 

0.106 
0.104 
0.102 
0.100 
0.100 
0.098 
0.096 
0.094 
0.090 
0.086 
0.086 
0.082 
0.082 
0.078 
0.074 

 
$0.096 

0.096 
0.094 
0.092 
0.090 
0.090 
0.088 
0.086 
0.084 
0.080 
0.076 
0.076 
0.072 
0.072 
0.068 
0.064 

 
$0.086 

0.086 
0.084 
0.082 
0.080 
0.080 
0.078 
0.076 
0.074 
0.070 
0.066 
0.066 
0.062 
0.062 
0.058 
0.054 

 

 
Eligible customers are those business customers who have received a competitive proposal and are 
considering discontinuing their business network access line or business trunk service with the 
Company for the purpose of establishing service with another local exchange carrier. 
 
This offering may not be combined with other Company Business access line, usage and/or toll 
discount plans or promotions.  All other terms and conditions applicable to CompleteLink, as 
described in Part 4, Section 2 of this Tariff will apply. 

 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
(T) 
(T) 
 
(T) 
(T) 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont'd) 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont'd) 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont'd) 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont'd) 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont’d) 

 
 
CompleteLink Select II Retention Offer Promotion 
 
During the period of March 25, 2003 through March 24, 2004, eligible business customers 
subscribing to a CompleteLink 1-year, 2-year, 3-year or 5-year term plan will be eligible for the 
following intraLATA toll and 800/888 rates per minute, as well as the following MARC volume 
discounts increased Maximum Annual Discount, and one-time signing bonus. 

 

 
 
 
 
 
 
 
(T) 

  
Minimum Annual 

 
Minimum Annual 

 
MARC Volume Discount on Eligible Services/1/

 

 Revenue Commitment Discount 1-year 2-year 3-year 5-year  
  

$  1,200 -   2,999 
3,000 -   6,999 
7,000 -  11,999 

12,000 -  17,999 
18,000 -  24,999 
25,000 -  34,999 
35,000 -  49,999 
50,000 -  74,999 
75,000 -  99,999 

100,000 – 124,999 
125,000 - 149,999 
150,000 - 199,999 
200,000 plus 

 

 
$ 1,000 

1,500 
3,000 
5,000 

10,000 
15,000 
20,000 
25,000 
40,000 
45,000 
55,000 
65,000 
90,000 

 
10.8% 
11.0% 
11.5% 
12.0% 
12.0% 
13.0% 
13.5% 
14.0% 
14.5% 
15.0% 
15.0% 
15.5% 
15.5% 

 
11.8% 
12.0% 
12.5% 
13.0% 
13.0% 
14.0% 
14.5% 
15.0% 
15.5% 
16.0% 
16.0% 
16.5% 
16.5% 

 
12.8% 
13.0% 
13.5% 
14.0% 
14.0% 
15.0% 
15.5% 
16.0% 
16.5% 
17.0% 
17.0% 
17.5% 
17.5% 

 
13.3% 
13.5% 
14.0% 
14.5% 
14.5% 
15.5% 
16.0% 
16.5% 
17.0% 
17.5% 
17.5% 
18.0% 
18.0% 

 

 One-Time Signing Bonus: 0% of 
MARC 

0% of 
MARC 

2% of 
MARC 

4% of 
MARC 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
/1/ MARC volume discounts will not apply to intraLATA toll and 800/888 rates. 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont’d) 

 
 
CompleteLink Select II Save Offer Promotion 
 
During the period of March 25, 2003 through March 24, 2004, eligible business customers 
subscribing to a CompleteLink 1-year, 2-year, 3-year or 5-year term plan will be eligible for the 
following intraLATA toll and 800/888 rates per minute, as well as the following MARC volume 
discounts, increased Maximum Annual Discount, and one-time signing bonus. 
 

 
 
 
 
 
 
 
(T) 

  
Minimum Annual  

Maximum 
Annual 

 
MARC Volume Discount on Eligible Services/1/ 

 

 Revenue Commitment Discount 1-year 2-year 3-year 5-year  
  

$  1,200 -   2,999 
3,000 -   6,999 
7,000 -  11,999 

12,000 -  17,999 
18,000 -  24,999 
25,000 -  34,999 
35,000 -  49,999 
50,000 -  74,999 
75,000 -  99,999 

100,000 - 124,999 
125,000 - 149,999 
150,000 - 199,999 
200,000 plus 

 

 
$ 1,000 

1,500 
3,000 
5,000 

10,000 
15,000 
20,000 
25,000 
40,000 
45,000 
55,000 
65,000 
90,000 

 
18.8% 
19.0% 
19.5% 
20.0% 
20.0% 
21.0% 
21.5% 
22.0% 
22.5% 
23.0% 
23.0% 
23.5% 
23.5% 

 
19.8% 
20.0% 
20.5% 
21.0% 
21.0% 
22.0% 
22.5% 
23.0% 
23.5% 
24.0% 
24.0% 
24.5% 
24.5% 

 
20.8% 
21.0% 
21.5% 
22.0% 
22.0% 
23.0% 
23.5% 
24.0% 
24.5% 
25.0% 
25.0% 
25.5% 
25.5% 

 
21.3% 
21.5% 
22.0% 
22.5% 
22.5% 
23.5% 
24.0% 
24.5% 
25.0% 
25.5% 
25.5% 
26.0% 
26.0% 

 

 One-Time Signing Bonus: 0% of 
MARC 

0% of 
MARC 

4% of 
MARC 

6% of 
MARC 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
/1/ MARC volume discounts will not apply to intraLATA toll and 800/888 rates. 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont’d) 

 
 
CompleteLink Select II Winback Offer Promotion 
 
During the period of March 25, 2003 through March 24, 2004, eligible business customers 
subscribing to a CompleteLink 1-year, 2-year, 3-year or 5-year term plan will be eligible for the 
following intraLATA toll and 800/888 rates per minute, as well as the following MARC volume 
discounts increased Maximum Annual Discount, and one-time signing bonus. 

 

 
 
 
 
 
 
 
(T) 

  
Minimum Annual 

Maximum 
Annual 

 
MARC Volume Discount on Eligible Services/1/ 

 

 Revenue Commitment Discount 1-year 2-year 3-year 5-year  
 
 
 

 
$  1,200 -   2,999 

3,000 -   6,999 
7,000 -  11,999 

12,000 -  17,999 
18,000 -  24,999 
25,000 -  34,999 
35,000 -  49,999 
50,000 -  74,999 
75,000 -  99,999 

100,000 – 124,999 
125,000 - 149,999 
150,000 - 199,999 
200,000 plus 

 

 
$ 1,000 

1,500 
3,000 
5,000 

10,000 
15,000 
20,000 
25,000 
40,000 
45,000 
55,000 
65,000 
90,000 

 

 
18.8% 
19.0% 
19.5% 
20.0% 
20.0% 
21.0% 
21.5% 
22.0% 
22.5% 
23.0% 
23.0% 
23.5% 
23.5% 

 

 
19.8% 
20.0% 
20.5% 
21.0% 
21.0% 
22.0% 
22.5% 
23.0% 
23.5% 
24.0% 
24.0% 
24.5% 
24.5% 

 
20.8% 
21.0% 
21.5% 
22.0% 
22.0% 
23.0% 
23.5% 
24.0% 
24.5% 
25.0% 
25.0% 
25.5% 
25.5% 

 
21.3% 
21.5% 
22.0% 
22.5% 
22.5% 
23.5% 
24.0% 
24.5% 
25.0% 
25.5% 
25.5% 
26.0% 
26.0% 

 

 One-Time Signing Bonus 0% of 
MARC 

0% of 
MARC 

5% of 
MARC 

10% of 
MARC 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
/1/ MARC volume discounts will not apply to intraLATA toll and 800/888 rates. 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont’d) 

 
 
CompleteLink Select II Winback Offer Promotion (cont'd) 

 

 

  IntraLATA Toll and 800/888 Rates/Minute/2/  
 Toll Commitment (MATUC) 1-year 2-year 3-year 5-year  
  

No Minimum 
$   250 –    649 

650 –  9,999 
10,000 – 24,999 
25,000 – 49,999 
50,000 – plus 

 
$0.054 

0.049 
0.044 
0.043 
0.042 
0.041 

 
$0.049 

0.044 
0.040 
0.040 
0.040 
0.040 

 
$0.048 

0.043 
0.040 
0.040 
0.040 
0.040 

 
$0.047 

0.042 
0.040 

NA/1/ 
NA/1/ 
NA/1/ 

 

 
Eligible customers are those business customers who have their intraLATA toll and local network 
access line(s) with another competitive local exchange carrier within the AT&T Illinois, AT&T 
Indiana, AT&T Michigan, AT&T Ohio, or AT&T Wisconsin service area and who now wish to 
establish their intraLATA toll and local network access service with AT&T Ohio. 
 
This offering may not be combined with other Company Business access usage and/or toll discount 
plans or promotions. 
 
All other terms and conditions applicable to CompleteLink, found in Part 4, Section 2 of this Tariff will 
apply. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
/1/ Lower rates are not available at this commitment level. 
/2/ These rates are applicable for agreements signed on or after June 9, 2003. 
 

 
 
(T) 
 
(T) 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont'd) 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont’d) 

 
 
CompleteLink Loyalty Program Promotion 
 
A retail promotional period will be established from May 1, 2002 through April 30, 2003.   
 
Business customers with ValueLink Extra or ValueLink Extra - Select term agreements that expire 
as of January 1, 2002 or that are about to expire, are eligible for additional MARC discounts when 
they sign a new CompleteLink one, three or five year term plan. 
 
Customers signing a one year CompleteLink term agreement will receive a 1% MARC bill credit on 
the 13th month anniversary of their plan. 
 
Customers signing a three year CompleteLink term agreement will receive a 2% MARC bill credit 
payable on the 13th, 25th and 37th month anniversary of their term plan. 
 
Customers signing a five year CompleteLink term agreement will receive a 3% MARC bill credit 
payable on the 13th, 25th, 37th, 49th and 61st month anniversary of their term plan. 
 
Each bill credit shall be the equivalent of 1%, 2%, or 3% (dependent on the length of the term 
agreement) of the minimum annual revenue commitment (MARC) subscribed to by the customer 
and shall appear on the customer's bill within sixty days of the anniversary date. 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont'd) 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont'd) 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont'd) 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont'd) 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont’d) 
 
 

OPT-E-MAN SERVICE PROMOTION 
 

A promotional period shall be established from March 1, 2005 through September 1, 2005 for 
customers newly subscribing to OPT-E-MAN Service.  This promotion offers a variable discount on 
the Committed Information Rate (CIR) service element for those customers who are located within 
15 miles from a Central Office equipped with OPT-E-MAN functionality as identified in the NECA4 
tariff.  This promotion is only available to those customers selecting the 5 Mbps, 10 Mbps, 20 Mbps, 
50 Mbps, 100 Mbps, 250 Mbps, 500 Mbps or 1 Gbps CIR speeds. 

 
In order to qualify for the OPT-E-MAN Service promotion, the following conditions must be met: 
• The promotion will be available to new OPT-E-MAN customers entering into either a 36 month 

or 60 month agreement. 
• A written agreement must be executed by AT&T Ohio that includes the term period, the 

discount rates and the service locations.   
• Special Construction Charges may apply. 
• Nonrecurring charges for the CIR element will be waived as outlined in Part 6, Section 9, Sheet 

No. 34 of this tariff. 
• Tariff charges will apply for any Optional Features subscribed to by the customer during this 

promotional period. 
• If the customer terminates the agreement prior to the expiration of the 36-or 60-month service 

term, the customer shall pay a termination charge.  Payment of the termination charge does not 
release the customer from other previous amounts owed to the Company.  In addition to any 
unpaid Special Construction or nonrecurring charges (excluding any waived charges), 
Termination Charges will be equal to fifty percent (50%) of all recurring charges for the 
remaining months of the customer’s term. 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont'd) 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont'd) 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont’d) 
 
 

Big Easy Promotion (cont’d) 
 
Additional business access lines and locations may be added by the customer during the term 
agreement.  New lines and locations will be counted toward the state-wide line size requirements. 
 
If during any given month of the customer’s term commitment, the total number of lines the 
customer has with AT&T Ohio in the state falls below the state-wide line minimum, a shortfall 
charge will be billed to the customer.  This shortfall charge will be $20.00 times the number of lines 
below the state-wide line minimum for each month below the state-wide minimum.  
 
On average, a minimum of 2 lines per location within the state must be maintained by the 
customer.  If the customer commits to a 4 line minimum per location and the customer’s average 
line size per location for all locations in the state over a period of 12 months falls below 4 lines, the 
customer will be converted to the 2 line minimum rates.  If any customer falls below an average of 
2 lines per location for all locations in the state over a period of 12 months, the term commitment 
will be voided and the customer will revert to standard tariff rates for the services included in this 
offer.  If any customer location is found to exceed the maximum line size per location of 40 (Option 
A rated locations) or 20 (Option B rated locations), that location will be migrated off of “Big Easy” 
and revert to standard tariff rates.  The assessment of location line size will be performed annually 
by the Company for each customer. 
 
Service charges will not apply to initially convert current customer locations and access lines 
served by AT&T Ohio to the “Big Easy” rates.  Any new locations or additional lines added by 
current customers served by AT&T Ohio after the date of initial subscription, will be billed the 
standard tariffed service and installation charge rates or the best current tariffed promotional rates. 
 
Business customers who currently have any or all of their local access lines with another local 
exchange carrier within the AT&T Ohio service area and who now wish to establish service with 
AT&T Ohio under the terms of the “Big Easy” promotion, will have all applicable service and 
installation charges waived for those lines, as well as any related to additional lines added within 
30 days of the date of initial subscription. 
 
Big Easy cannot be combined with any other plan or package that includes discounted monthly 
exchange access line service. 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont’d) 
 
 

CompleteLink Select Winback Signing Bonus Promotion (cont’d) 
 

 

  IntraLATA Toll and 800/888 Rates/Minute/2/  
 Toll Commitment (MATUC) 1-year 2-year 3-year 5-year  
  

No Minimum 
$   250 – 649 

650 – 9,999 
10,000 – 24,999 
25,000 – 49,999 
50,000 – plus 

 
$0.054 

0.049 
0.044 
0.043 
0.042 
0.041 

 
$0.049 

0.044 
0.040 
0.040 
0.040 
0.040 

 
$0.048 

0.043 
0.040 
0.040 
0.040 
0.040 

 
$0.047 

0.042 
0.040 
NA/1/ 
NA/1/ 
NA/1/ 

 

 
Eligible customers include business customers who have their intraLATA toll and local network 
access line(s) with another competitive local exchange carrier within the AT&T Illinois, AT&T 
Indiana, AT&T Michigan, AT&T Ohio, or AT&T Wisconsin service area and who now wish to 
establish their intraLATA toll and local network access service with AT&T Ohio, and who have 
previously refused a CompleteLink Select II Winback offer from AT&T Ohio. 

 
Customers terminating this plan prior to the expiration of their selected term period are subject to 
termination charges as specified under CompleteLink on Sheet 35 in Part 4, Section 2 of this tariff. 
 
All other terms and conditions applicable to CompleteLink, found in Part 4, Section 2 of this Tariff will 
apply. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
/1/ Lower rates are not available at this commitment level. 
/2/ These rates are available on agreements signed on or after June 9, 2003. 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont’d) 

 
 
Custom BizSaver® Winback Packages Promotion (cont'd) 
 

 

  
Description 

 
Monthly Rate 

Additional per 
Minute Rate 

 

 
 

Toll BOTs 
 
300 Messages 
120 Messages 
60 Messages 
30 Messages 
 

 
 

$12.00 
5.50 
2.85 
1.50 

 
 

$0.040 
0.050 
0.055 
0.055 

 

Business Customers can subscribe to any combination of Access Line sizes, Local BOTs or Toll 
BOTs shown above.  Toll BOTs are optional.  The discounted Access Area prices are based on the 
Access Area category the business customer’s exchange, as shown in Part 4, Section 1 of this 
Tariff.  Unlimited Local Message packages include access lines (all access areas) and unlimited 
local usage. 
 
Eligible customers are those business customers with 1 to 10 business exchange access lines who 
had their business network access line service with AT&T Ohio, switched to another competitive 
local exchange carrier within the AT&T Ohio service area and who now wish to re-establish their 
business network access line service with AT&T Ohio. 
 
Eligible customers must agree to a 12-month, 24-month or 36-month term plan. 
 
Eligible customers will receive a 100% credit against the recurring charges for those elements that 
make up the chosen package (excluding optional toll) for 2 months.  No credit on additional local or 
toll minutes associated with the chosen package will be applied. 
 
The following Local BOTs are not available with the following Access Line discounted pricing 
options: 

 
• 1-line option is not available with 800, 400 or 200 BOT plans with 12-, 24- or 36-month terms 
• 800 BOT 12-month term, Access Area B is not available with 2 thru 3-line 
• 800 BOT 12-month term, Access Area C is not available with 2 thru 4-line 
• 800 BOT 12-month term, Access Area D is not available with 2 thru 6-line 
• 800 BOT 24- and 36-month term, Access Area B is not available with 2-line 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont’d) 
 
 

Custom BizSaver® Winback Packages Promotion (cont'd) 
 
This offer may not be combined with other AT&T Ohio business access or local usage discount 
plans or promotions, except the Business Network Access Line Winback Promotion in this Part and 
Section of the tariff. 
 
Customers who terminate their entire Custom BizSaver service prior to the term commitment (and 
subscribe to the service prior to June 1, 2004/1/) will be assessed termination charges as follows: 
 
• 50% of the monthly recurring charge for Access Line(s) (including Unlimited) and Toll Blocks, 

times the number of months left on the term commitment. 
• Savings received through date of termination for the Basics Package for Business and Call 

Forwarding. 
• The entire value of any credits received. 
 
At the expiration of the agreed to term or if a 12-month renewable plan customer chooses not to 
renew this term plan, the rates will revert to the applicable individually tariffed rates for each 
component of the Custom BizSaver Promotional Package. 
 
Termination liability charges are not applicable if during the Custom BizSaver term period the 
customer converts to another Company access and local usage plan with a term equal to or greater 
than the remaining Custom BizSaver term plan. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
/1/ Custom BizSaver customers subscribing on or after June 1, 2004 who terminate their entire 

service prior to the term commitment will be assessed termination charges of 50% of the monthly 
recurring charge for Access Line(s) (including Unlimited), Local/Toll Blocks and The BASICS, 
times the number of months left on the term commitment. 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont’d) 
 
 

Business Access Line Term Volume Discount Promotion - (TVD) 
 

A promotional period shall be established from January 1, 2005, through October 31, 2005.  During 
this promotional period, eligible business customers will receive a discount on monthly recurring 
rates associated with network access lines if they commit to a minimum line volume and term period.  
This promotion is known as the Term and Volume Discount (TVD) Plan promotion.  At the time a 
customer subscribes to TVD, applicable service order, central office connection and line connection 
nonrecurring charges (NRCs) will be waived for existing customers that add lines and for customers 
coming to AT&T Ohio from other carriers.  The Standard NRCs listed above will apply to lines added 
subsequent to the initial order. 

 
The TVD Plan provides optional term and volume discounts for business customers.  Eligible 
services under TVD are Non-Residence Exchange Services (i.e., Business access lines and trunks).  
TVD provides for 12-, 24-, and 36- month term discounts for Ohio customers. 
 
All rules, regulations, fees and surcharges normally applicable to eligible services apply.  
 
To qualify, the customer subscribing to the TVD Plan must commit to a service agreement as 
prescribed by AT&T Ohio establishing the term period, minimum access line volume commitment 
and discount percentage to be applied to the monthly business recurring rate in effect at the time the 
customer enters into the service agreement.  The discount rate will remain fixed through the life of 
the commitment, however, if the base rates for lines/trunks change, the price per month will change 
accordingly. 
 
TVD Monthly Recurring Charge Discount Schedule: 

 
 
 
 
 
 
 
 
 
 
 
 
(T) 
 
 
 
 
 
 
 
 
 
(T) 

  
Access Line Volume Commitment 

12-Month 
Term 

24-Month 
Term 

36-Month 
Term 

 

  
Minimum 1 line 
Minimum 11 lines 
Minimum 31 lines 
Minimum 101 lines 
Minimum 201 lines 

 
5% 
6% 
7% 
8% 
9% 

 
7% 
8% 
9% 

10% 
11% 

 
9% 

10% 
11% 
12% 
13% 

 

 
 
If the customer terminates the TVD agreement prior to the expiration of the 12-, 24- or 36-month 
service term, the customer shall pay a termination charge.  Payment of the termination charge does 
not release the customer for amounts previously owed to the Company.  The termination charge 
shall be: 
- All unpaid special Construction charges or nonrecurring charges (excluding any waived charges); 

plus 
- Fifty percent (50%) of all recurring charges for the remaining months of the customer’s term. 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont’d) 
 
 

BUSINESS ACCESS LINE TERM VOLUME DISCOUNT PROMOTION – (TVD) (cont’d) 
 

During the promotional period, TVD customers may choose to terminate an existing service 
agreement before the end of the term period without paying termination charges provided they 
negotiate a new TVD service agreement with a term that is equal or greater than the term period 
remaining on the existing service agreement and commit to an equal or greater number of business 
access lines than their existing service agreement.  The new service agreement will be based upon 
the monthly business recurring rates in effect at the time the new service agreement is established. 

 
Termination charges will also not apply if a customer converts to another Company service whose 
term period is equal to or greater than the term period remaining on the existing TVD service 
agreement.  Customers requesting the termination of a service agreement prior to the expiration 
date, excluding the circumstances mentioned above, will be charged a termination charge. 
 
When a TVD customer moves service from one service location to another, the access line volume 
commitment, duration and discount associated with the service agreement is not affected.    If the 
applicable monthly business recurring rate changes as a result of the move, the monthly rate at the 
new service location will be based on the rate in effect at the new service location.  Termination 
charges do not apply if the customer agrees to continue the service agreement at the new service 
location and retains Network Access lines that equal or exceed the number of lines that were under 
TVD service agreement at the old service location. 
 
The 12-month term also has a 12-month renewable option.  If the customer selects the 12-month 
renewable option, the plan will renew for 12-month intervals.  A maximum of two 12-month 
renewals are available after the first 12-month term.  The customer will receive written notification of 
their selection outlining the details of the agreement, plus subsequent notifications regarding their 
renewal options prior to the expiration of each 12-month term. 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont'd) 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont’d) 
 
 

CompleteLink Winback Reloaded Offer 
 

A retail promotional period shall be established from August 2, 2004 through August 1, 2005.  
During this period, eligible business customers subscribing to a CompleteLink 1-year, 2-year, 3-
year, or 5-year term plan will be eligible for additional credits on their bills.  These credits are a 
percentage of the customer’s selected Minimum Annual Revenue Commitment (MARC) and will 
vary depending upon the term plan selected, in accordance with the following payment schedule: 

 

 

  1-Year Plan 2-Year Plan 3-Year Plan 5-Year Plan  
  

Up Front 
1-Year Anniversary 
2-Year Anniversary 
3-Year Anniversary 
4-Year Anniversary 

 
5% of MARC 

 
20% of MARC 
5% of MARC 

 
25% of MARC 
5% of MARC 
5% of MARC 

 
30% of MARC 
5% of MARC 
5% of MARC 
5% of MARC 
5% of MARC 

 

 
Eligible customers are those business customers who have their local network access line(s) with 
another competitive carrier within the AT&T Illinois, AT&T Indiana, AT&T Michigan, AT&T Ohio or 
AT&T Wisconsin service area and who now wish to establish their local network access line service 
with AT&T Ohio, and who have previously refused a CompleteLink Select III Save/Win offer from 
AT&T Ohio. 

 
Eligible customers will also receive intraLATA toll and 800/888 rates, as well as MARC volume 
discounts and Maximum Annual Discount levels as applicable in the respective offer previously 
refused, found in Part 2, Section 8 of this Tariff.  All other terms and conditions applicable to 
CompleteLink found in Part 4, Section 2 of this Tariff will apply. 

 
Customers terminating this plan prior to the expiration of their selected term period are subject to 
termination charges as specified under CompleteLink found on Sheet 35 in Part 4, Section 2 of this 
Tariff. 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont’d) 
 
 

Business Term Pricing Plan Promotion 
 

A promotional period shall be established from January 16, 2004 through December 31, 2004.  
During this promotional period, eligible business customers will receive a discount on monthly 
recurring rates if they commit to a term period.  This promotion is know as the Business Access 
Line Term Pricing Plan (BALTPP) promotion.  Applicable nonrecurring charges will also be waived. 

 
The BALTPP provides optional term discounts for business customers  Eligible services under 
BALTPP are Non-Residence Exchange Services (i.e., Business access lines and trunks).  BALTPP 
provides for one, two, and three-year term discounts for Ohio customers.   

 
All rules, regulations, fees and surcharges normally applicable to eligible services apply.  
 
To qualify, the customer subscribing to the BALTPP must commit to an oral or written service 
agreement as prescribed by AT&T Ohio establishing the term period and discount percentage to be 
applied to the monthly business rate in effect at the time the customer enters into the service 
agreement.  The discount rate will remain fixed through the life of the commitment, however, if the 
base rates for lines/trunks change, the price per month will change accordingly.  A record of all 
such agreements will be retained for at least the duration of the contract period. 

 
During the promotional period, BALTPP customers may choose to terminate an existing service 
agreement before the end of the term period without paying termination charges provided they 
negotiate a new service agreement with a term that is equal or greater than the existing term and 
contains an equal or greater number of business access lines than their existing service agreement.  
The new service agreement will be based upon the monthly business rates in effect at the time the 
new service agreement is established.  

 
Termination charges will also not apply if a customer upgrades to another Company service under 
a service agreement whose term period is equal to or greater than the term period remaining on the 
service agreement being terminated.  Customers requesting the termination of a service agreement 
prior to the expiration date, excluding the circumstances mentioned above, will be charged a 
termination charge. 

 
BALTPP customers can add lines/trunks to their contract during the life of the commitment.  These 
lines/trunks will be discounted at the same monthly recurring business rate as other lines/trunks 
contained in the contract. 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont’d) 
 
 

CompleteLink Select III Save/Win Offer 
 
During the period of March 25, 2004 through March 24, 2005, eligible business customers 
subscribing to a CompleteLink 1-year, 2-year, 3-year or 5-year term plan will be eligible for the 
following intraLATA toll and 800/888 rates per minute, as well as the following increased Maximum 
Annual Discount, one-time signing bonus, and a 10% discount on local usage message service 
charges.  The signing bonus is a percentage of the customer’s selected Minimum Annual Revenue 
Commitment and may vary by term-plan period.  Additionally, a MARC Volume Discount/1/ overlay of 
13.5% will apply to all MARC levels (except the $700 level) and all terms selected in addition to the 
“% Discount On Eligible Services” displayed under CompleteLink found in Part 4, Section 2 of this 
Tariff. 

 

 

  1-year 2-year 3-year 5-year  
 IntraLATA Toll and 800/888 Rates 

Per Minute 
 

 
$0.054 

 

 
$0.049 

 

 
$0.048 

 

 
$0.047 

 

 

 One-Time Signing Bonus: 0%  0%  4%  6%   
 MARC Maximum Annual Discount MARC Maximum Annual Discount  
  

$1,200 
3,000 
7,000 

12,000 
18,000 
25,000 
35,000 

 
$1,000 

2,500 
4,000 
6,500 

10,000 
15,000 
20,000 

 
$50,000 
75,000 

100,000 
125,000 
150,000 
200,000+ 

 
$30,000 
40,000 
50,000 
60,000 
80,000 

100,000 

 

Eligible customers are those business customers who have received a competitive offer and are 
considering switching their business exchange access service to another carrier (proof of 
competitive offer may be required) or those business customers who have their local network access 
line(s) with another competitive local exchange carrier within the AT&T Illinois, AT&T Indiana, 
AT&T Michigan, AT&T Ohio, or AT&T Wisconsin service area and who wish to establish their local 
network access service with AT&T Ohio.  

 
This offering may not be combined with other Company Business access line, usage, and/or toll 
discount plans or promotions, with the exception of combining with other CompleteLink promotions, 
which is permissible. 

 
The per minute usage rates will be billed in increments of (18) seconds and additional increments of 
(6) seconds, or fraction thereof.  All other terms and conditions applicable to CompleteLink, found in 
Part 4, Section 2 of this Tariff will apply. 

 
/1/ MARC volume discounts will not apply to intraLATA toll and 800/888 rates. 
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2. PROMOTIONAL OFFERINGS – ADDENDUM (cont’d) 
 
 

OPT-E-MAN Service Promotion 
 

A promotional period shall be established from October 4, 2004 through January 5, 2005 for new 
customers subscribing to OPT-E-MAN Service.  This promotion offers a variable discount to OPT-
E-MAN customers who subscribe to the Basic Service Connection, Bandwidth Usage and Ethernet 
Virtual Connections (EVC) rate elements for an agreed-upon number of connections. 

 
In order to qualify for the OPT-E-MAN Service promotion, the following conditions must be met: 
 
• The promotion will be available to new customers entering into either a 36-month or 60-month 

agreement. 
• A written agreement must be executed by AT&T Ohio that includes the term period, the 

discount rates and the service locations.  The customer will not receive the discount if, at the 
time of billing, the number of connections in service is less than those specified in the written 
agreement.   

• Special Construction Charges may apply. 
• Nonrecurring charges for the Basic Service Connection, Bandwidth Usage and EVC elements 

will be waived when new service is established under this promotion. 
• Tariff charges will apply for any Optional Features subscribed to by the customer during this 

promotional period. 
• If the customer terminates the agreement prior to the expiration of the 36-or 60-month service 

term, the customer shall pay a termination charge.  Payment of the termination charge does not 
release the customer from other previous amounts owed to the Company.  In addition to any 
unpaid Special Construction or nonrecurring charges (excluding any waived charges), 
Termination Charges will be equal to fifty percent (50%) of all recurring charges for the 
remaining months of the customer’s term. 
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4. System Features (cont'd) 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

Issued:  December 5, 2007 Effective:  December 5, 2007 
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, 
Case No. 02-3069-TP-ALT. 

By Connie Browning, President, Cleveland, Ohio 
TFA No. OH-07-17775 

 



 

The Ohio Bell 
Telephone Company  AT&T TARIFF 

P.U.C.O. NO. 20 
 Part 5 Section 1

 

 
PART 5 - Centrex Services 
SECTION 1 - Ameritech Centrex Service (ACS) 

 
2nd Revised Sheet 67 

Cancels 1st Revised Sheet 67

 

 
1. CENTREX SERVICE (cont’d) 
 
 

D. Features (cont'd) 
 

4. System Features (cont'd) 
 

Electronic Directory Interface (EDI) Service (cont'd) 
Electronic Directory provides for the following on ISDN lines associated with properly equipped 
customer provided sets. 

 
Calling Name Display provides the name and directory number of the calling party to be 
displayed. 

 
Direct Query Display allows the station user with a properly equipped customer provided set to 
query for a person’s directory number. 

 
Automatic Calling permits the party associated with the information being displayed to be 
called during a directory query without dialing the designated directory telephone number. 

 
Extended Intercept Service 
Extended Intercept Service (EIS) provides an additional announcement intercept other than 
nonworking station announcement and reference to listed directory number. 
 
EIS on disconnected Centrex station lines, provides a reference of calls to another number via 
an automatic intercept system. 
 
EIS will be provided subject to the availability of telecommunication facilities and AIS equipment. 
 
Arrangements for the service are made with the understanding that the customer assumes all 
risk in connection therewith and that no liability attaches to the Company by reason of failure to 
complete any call. 
 
EIS is furnished subject to receipt of a customer's request in sufficient time to permit the 
Company to effect the necessary arrangements. 
 
Prices do not apply to the attendant interception of calls to non-working stations of a system, 
which is a Centrex system standard feature, or to the mechanical interception of calls to non-
working stations of a system, when used in lieu of the attendant intercept. 
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PART 5 - Centrex Services 
SECTION 1 - Ameritech Centrex Service (ACS) 

 
2nd Revised Sheet 73 
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1. CENTREX SERVICE (cont’d) 
 
 

D. Features (cont'd) 
 

4. System Features (cont'd) 
 

Supplemental Three Digit Dialing 
Available on a Centrex system arranged for four- or five-digit intercom dialing.  Three-digit dialing 
is provided as a means to reach an emergency station line on the same system, such as fire, 
police, etc. 

 
Trunk Verification from Designated Station 
An arrangement that provides audible transmission level testing for originating and terminating 
trunk groups or a trunk within a trunk group for trunks associated with a Centrex system by a 
designated station user(s). 

 
Uniform Call Distribution (UCD) 
Provides for the even distribution of incoming calls to all groups of lines arranged in a special 
hunting arrangement.  Queuing may be provided with the addition of queue slots.  The UCD 
capability may be provided with Electronic Key Line Service. 

 
Virtual Routing 
Provides routing and call completion over 24 software defined access paths (virtual/simulated 
facilities group) for ValueLink Premier intraLATA toll service. 

 
E. Technical References 

 
Customer Provided Equipment (CPE) compatibility requirements are listed in Company Technical 
References.  All Customer Provided Equipment used to interface with Centrex Service is required 
to conform with the Technical Reference Specifications as used by the Company and found in the 
following Technical references: 

 
Subject Technical Reference 
 
Caller ID - Display AM-TR-TSY-000030 
 AM-TR-TSY-000031 
Data AM-TR-NPL-850005 
Electronic Key (Non--ISDN) AM-TR-NPL-850004 
ISDN Console AM-TR-NPL-850006 
ISDN Interface AM-TR-NIS-000068 
OPTI-Centrex 
Digital Channel Bank MDP-326-140 
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Exhibit C 
 
AT&T Ohio hereby revises Part 2 Section 8 and Part 5 Section 1 of its AT&T Ohio Tariff 
P.U.C.O. No. 20, to make certain non-material, textural tariff changes as part of a pre-
detariffing clean-up effort.  This filing may affect tariff sheets for promotions on 
residential and non-residential tier 2 as well as some tier 1 services. 
 



This foregoing document was electronically filed with the Public Utilities 

Commission of Ohio Docketing Information System on 

12/5/2007 8:08:35 AM

in

Case No(s). 90-5032-TP-TRF, 07-1204-TP-ZTA

Summary: Tariff to make various textual changes associated with a pre-detariffing clean-up
project electronically filed by Maryann  Mackey on behalf of AT&T Ohio
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