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	2.
PROMOTIONAL OFFERINGS – ADDENDUM (cont’d)

CompleteLink 2.0 Contract Renewal Loyalty Offer

A promotional period will be established from April 30, 2007 through April 29, 2008.  During this promotional period, eligible business customers subscribing to a new CompleteLink 2.0 agreement for a 2-year term or longer will be eligible to receive an accelerated discount, called a “loyalty discount”, as described below.  These discounts are in addition to other discounts and benefits listed within CompleteLink 2.0, found in Part 4, Section 2 of this Tariff.

Eligible customers are those business customers who are currently under a CompleteLink, CompleteLink Select II/III, or CompleteLink 2.0 agreement within 6 months of expiration and who have previously refused a new CompleteLink 2.0 offer.  Existing customers are also eligible if they sign a new CompleteLink 2.0 agreement within 60-days of expiration of one of the above agreements and had also previously refused a CompleteLink 2.0 offer.

The Satisfaction Guarantee described in E. TERMINATION CHARGES and CREDIT ALLOWANCES within CompleteLink 2.0, found in Part 4, Section 2 of this Tariff, is not applicable for customers accepting this offer.

Eligible customers who establish a CompleteLink 2.0 agreement and later upgrade to a new term length and/or MARC level, or terminate their CompleteLink 2.0 agreement prior to its expiration date, will forego any loyalty discounts not yet received.  Customers who upgrade will retain any loyalty discounts already received.

These loyalty discounts are considered to be accelerated discounts.  Customers who terminate their CompleteLink 2.0 agreement prior to expiration of their selected term period will be liable for early termination charges as described in E. TERMINATION CHARGES and CREDIT ALLOWANCES within CompleteLink 2.0, found in Part 4, Section 2 of this Tariff.  All other terms and conditions applicable to CompleteLink, CompleteLink Select II/III, or CompleteLink 2.0, found in Part 4, Section 2 of this Tariff, will apply.
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(N)

	Issued:  April 30, 2007
Effective:  April 30, 2007
In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT.

By Connie Browning, President, Cleveland, Ohio
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	2.
PROMOTIONAL OFFERINGS – ADDENDUM (cont’d)

CompleteLink 2.0 Contract Renewal Loyalty Offer (cont’d)

This offer may not be combined with other Company business access line, usage, and/or toll discount plans or promotions, with the exception of combining with other CompleteLink offers where permitted. 

Loyalty Discount Schedule

Eligible customers will receive the following loyalty discounts which are calculated as a percentage of their agreed upon MARC and which will be applied as a credit to their bill.  The loyalty discounts will be applied upon subscription to CompleteLink 2.0 and yearly (for terms exceeding 2 years) according to the following schedule.  Credits will be applied to customer accounts, if applicable, in the 1st, 13th, 25th, 37th, and 49th bill periods.

	(N)

	
	
	1-Year Term
	2-Year Term
	3-Year Term
	5-Year Term
	

	
	Upfront Loyalty Discount
	N/A
	5%
	5%
	5%
	

	
	1st Year Loyalty Discount
	N/A
	5%
	5%
	5%
	

	
	2nd Year Loyalty Discount
	N/A
	N/A
	5%
	5%
	

	
	3rd Year Loyalty Discount
	N/A
	N/A
	N/A
	5%
	

	
	4th Year Loyalty Discount
	N/A
	N/A
	N/A
	5%
	(N)

	
	

	Issued:  April 30, 2007
Effective:  April 30, 2007

In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT.

By Connie Browning, President, Cleveland, Ohio
	









