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	2.
PROMOTIONAL OFFERINGS – ADDENDUM (cont’d)

Residence Line Win/Winback Promotion

A retail promotional period will be extended from January 1, 2006 through December 31, 2006. During the promotion period, the normally applicable nonrecurring Service Ordering, Central Office Connection and Line Connection Charges will be waived for residence customers returning to the Company.

Eligible customers are those residence customers who 1) have their exchange access service with another carrier and who now choose to establish their exchange access service with the Company, and 2) during the promotional period, respond to Company-issued marketing material, a Company-initiated marketing contact or an offer made during a customer‑initiated call to the Company.


	(C)

(C)

(N)

(N)

	Issued:  December 29, 2005
Effective:  January 1, 2006

In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT.

By Connie Browning, President, Cleveland, Ohio
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	2.
PROMOTIONAL OFFERINGS – ADDENDUM (cont’d)
Residential Additional Access Line Winback Waiver Offer

A promotional period shall be extended from January 1, 2007 through December 31, 2007.  During this promotional period, eligible residence customers will receive a waiver of applicable nonrecurring service ordering, central office connection and line connection charges.

Eligible customers are those residence customers who had their exchange access service with another carrier, establish their exchange access service with the Company, and who purchase one or more access lines in excess of the lines that they bring back to the Company from their prior carrier.  This offer only applies to lines purchased in excess of any lines that a customer brings to the Company from another carrier.

	(C)

(C)

	Issued:  December 28, 2006
Effective:  January 1, 2007

In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT.

By Connie Browning, President, Cleveland, Ohio
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