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	2.
PROMOTIONAL OFFERINGS – ADDENDUM (cont’d)

“Big Easier” Promotion
A promotional offer will be available to all eligible business customers from August 15, 2006 through November 30, 2006.  Eligible business customers will receive a single monthly recurring rate of $33.00 for each of their exchange access lines, unlimited local usage, Caller ID and rotary hunting on each line, if they agree to a 2‑year term commitment.
The customer must be an existing customer that currently spends at least $750,000 monthly in local voice services for all their eligible business locations in AT&T Ohio, AT&T Arkansas, AT&T California, AT&T Connecticut, AT&T Illinois, AT&T Indiana, AT&T Kansas, AT&T Michigan, AT&T Missouri, AT&T Nevada, AT&T Oklahoma, AT&T Texas and AT&T Wisconsin, collectively.
The customer must subscribe to Non-Residence Exchange Access Line Service to be eligible for the “Big Easier” rate shown above.

The customer must include all business access lines in existing or new locations added during their term in all thirteen of the above listed states under the “Big Easier” plan.

The customer must have 50 lines or less per location for all locations in all thirteen of the above listed states to be eligible.

“Big Easier” cannot be combined with any other plan or package that includes discounted monthly exchange access line service and features.

Additional business access lines and locations may be added by the customer during the term agreement.  New lines and locations will be counted toward the multi-state revenue requirement.  All nonrecurring charges will be waived for new installations.

If during any given month of the customer’s term commitment, the customer does not spend a minimum monthly average in local voice services with AT&T of $750,000 during the last previous twelve months, the customer will no longer qualify for the promotional rate and will revert to the applicable individually tariffed rates shown in this Tariff
Upon expiration of the term agreement, if the customer does not select a new “Big Easier” or other term agreement with AT&T, the rates for each AT&T Ohio component of the “Big Easier” promotion will revert to the applicable individually tariffed rates shown in this Tariff.  The customer may renew or extend this agreement at any time for a new term period (during or after the expiration of the term) as long the total term period is 2-years or greater.
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	Issued:  August 15, 2006
Effective:  August 15, 2006

In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT.

By Connie Browning, President, Cleveland, Ohio
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	2.
PROMOTIONAL OFFERINGS – ADDENDUM (cont’d)

“Big Easier” Promotion (cont’d)

Customers who terminate their entire service prior to the 2-year term commitment will be assessed termination charges equal to 50% of the monthly recurring charges for each business exchange access line currently under the term agreement in AT&T Ohio, times the number of months remaining on the term.

Termination charges do not apply if during the term agreement: 1) the customer upgrades to another AT&T local access line discount plan with a term equal to or greater than the term period remaining on the “Big Easier” term agreement, and 2) the minimum monthly revenue local voice service commitment is equal to or greater than that of the “Big Easier” package.

Customers may move or disconnect entire locations without incurring termination charges, as long as the minimum monthly revenue commitment is maintained.
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In accordance with an Order issued by the Public Utilities Commission of Ohio, dated January 6, 2003, Case No. 02-3069-TP-ALT.

By Connie Browning, President, Cleveland, Ohio
	



