BEFORE
THE PUBLIC UTILITIES COMMISSION OF OHIO

Inn the Matter of the Application of )
Verizon North Inc. for Approval of an )
Alternative Form of Regulation of )
Basic Local Exchange Service and ) Case No. 08-989-TP-BLS
Other Tier 1 Services Pursuant to )
Chapter 4901:1-4, Ohio Administrative )
Code. )
Affidavit
Of

Karen J. Hardie
On behalf of

The Office of the Ohio Consumers’ Counsel

October 17, 2008



TABLE OF CONTENTS

PAGE
I INTRODUCTION e e ee e e e e e e ev s s e 1
I1. VERIZON’S CANDIDATE WIRELESS ALTERNATIVE PROVIDERS............ 3
A, OPEX Communications and TracFone Wireless Are Not Facilities-
BB et et et 3
B. Several Wireless Carriers Do Not Have Ported Numbers in
Numerous EXChanges......cooociiiiiiiiiie e 4
C. Boost Mobile, Which is a Division of Sprint Wireless, Should Not
Be Counted as an Alternative Provider........cooo oo 5
D. If Jump Wireless and Cricket Wireless Are Deemed to Be
Alternative Providers, They Should Be Counted as One Carrier ................ )
E. IfAT&T and AT&T Wireless Are Deemed to Be Alternative
Providers, They Should Be Counted as One Carrier .............cooocoov v 7
F. If CBT and CBT Wireless Are Deemed to Be Altemative
Providers, They Should Be Counted as One Carrier ......o.oooeevveveveeeeviveene, 8
I11. CONC CLUSION vttt et e et et e e e e e e e e e e e e v e s b e ees 9

ATTACHMENTS KJH-1 through 11



BEFORE
THE PUBLIC UTILITIES COMMISSION OF OHIO

In the Matter of the Application of
Verizon North Inc. for Approval of an
Alternative Form of Regulation of
Basic Local Exchange Service and
Other Tier 1 Services Pursuant to
Chapter 4901:1-4, Ohio Administrative
Code.

Case No. 08-989-TP-BLS

i i

AFFIDAVIT OF KAREN J. HARDIE

L. INTRODUCTION

1. My name is Karen J. Hardie. T am employed by the Office of the Ohio
Consumers’ Counsel (“OCC”) as a Principal Regulatory Analyst. 1 am the leader
of the Telecommunications Industry Team at OCC.

2. [ participated in the Pubhc Utilities Commission of Ohio’s (“PUCO” or
“Commission”) basic local exchange service (“BLES”) alternative regulation
(“alt. reg.”’) rulemaking case.' 1 also participated in all of the BLES alt. reg.
proceedings. I have filed affidavits in several BLES alt. reg. cases regarding

. 2
some of the issues [ address here,

' In the Matter Of the mplementation of H.B. 218 Concerning Alternative Regulation of Basic Local
Exchange Service of Incumbent Local Exchange Companies, Case No. 05-1305-FP-ORD (“05-1305™).

* In the Matter of the Application of The Ohio Bell Telephone Company d/bia AT&T Ohio for Approval of
an Alternative Form of Regulation of Basic Local Exchange Service and Other Tier | Services Pursuant to
Chapter 4901 1-4, Oliio Administrutive Code, Case No. 00-1013-TP-BLS (“06-1013"). In the Matter of
the Application of The Ohio Bell Telephone Company d/b/u AT&T Ohio for Approval of an Alternative
Form of Regulation of Basic Local Fxchange Service and Other Tier | Services Pursuant 1o Chapter

4901 1-4, Ohio Administrative Code, Case No. 07-259-TP-BLS (“07-259"). In the Matter of the
Application of The Ohio Bell Telephone Company d/b/a AT&T Ohio for Approval of an Alternative Form
of Regulation of Basic Local Exchange Service and Other Tier | Services Pursuant to Chapter 4901.1-4,
Ohio Administrative Code, Case No. 07-1312-TP-BLS (“07-1312"). In the Matter of the Application of
The Ohio Bell Telephone Company d/b/a AT&T Ohio for Approval of an Alternative Form of Regulation of
Basic Local Exchange Service and Other Tier | Services Pursuant to Chapter 490/ : 14, Ohio
Administrative Code, Case No. 08-107-TP-BLS (“08-107").
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3. The policy positions in my affidavits in the previous BLES alt. reg. cases have not
changed. The Commission’s BLES alt. reg. rules do not sufficiently address
market power or line losses. The rules are inadequate to show that barriers to
entry are not present. The deficiencies in the rules combined with the
Commission’s decisions in the previous BLES alt. reg. cases result in residential
stand-alone BLES customers being subjected to the potential for rate increases
despite not having — and likely not ever having — functionally equivalent or
substitute services readily available at competitive rates, terms, and conditions
which are required in the law as a precondition to rate increases.

4. This affidavit addresses Verizon’s (“Company”) Application for BLES alt.
reg. for the wireless carriers which [ have excluded due to lack of ported
numbers; due to there being affiliated carriers serving the same exchange
and/or due to carriers not being facilities-based.’

5. Verizon has asked the Commission to analyze the Application in this docket
under 4901:1-4-10(C)(4), O.A.C. (*Test 4”) for all exchanges included in the
Apphcation. The Commission’s BLES alt. reg. rule for Test 4 reads as follows:

An applicant must demonstrate in each requested telephone
exchange area that at least fifteen per cent of total residential
access lines have been lost since 2002 as reflected in the
applicant’s annual report filed with the commission for 2002; and

the presence of at least five unaffiliated facilities-based altemative
providers serving the residential market. (Emphasis added)

® See Attachnient KJH-1 for a chart showing, by exchange, the carriers nominated by Verizon and the
carriers that | recommend excluding.
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The focus of my affidavit 1s my analysis of the wireless carriers that Verizon has
identified as unaffiliated facilities-based alternative providers.” The results of my
analysis are set forth in this affidavit.

Verizon has identified Sprint Wireless, T-Mobile Wireless, AT&T Wireless,
OPEX Communications, Revol Wireless, TracFone Wireless, Boost Mobile
Wireless, Jump Mobile Wireless (“Jump™), Cricket Wireless, Cincinnati Bell
Wireless, nTelos Wireless and Cleveland Unlimited Wireless as alternative
providers under Test 4. Under a reasonable interpretation of the statute, none of
Verizon’s nominated wireless providers would count as competition for or

alternatives to Venzon’s stand-alone BLES.

VERIZON’S CANDIDATE WIRELESS ALTERNATIVE PROVIDERS

A, OPEX Communications and TracFone Wireless Are Not Facilities-
Based.

OPEX Communications and TracFone Wireless are not facilities-based carriers
and cannot, according to the Commission’s rules, be counted as alternative
providers.

The OPEX Communications web site shows that 1ts wireless service is provided
by Total Call Mobile. Clicking on that box opens the Total Call Mobile web
page. The “Our Company” section states that “Total Call Mobile provides

wireless voice and data communication using the Nationwide Sprint PCS®

* OCC affiant Ms. Hagans will discuss her recommendations regarding the relevance of wireline carriers in
Verizon’s application.
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Network.” Thus, OPEX Communications resells Total Call Mobile service,
which means that OPEX Communications is not facilities-based. Further, Total
Call Mobile is not facilities-based since it uses Sprint’s PCS network and not its
own network.,

TracFone is also not a facilities-based provider. In a FCC proceeding the FCC
states that “TracFone 1s a non-facilities-based commercial mobile radio service
(CMRS) provider that offers prepaid wireless telecommunications services.”

(Emphasis added).® Thus, TracFone does not qualify as an alternative provider
P q Y P

for Test 4 purposes.
B. Several Wireless Carriers Do Not Have Ported Numbers in Numerous
Exchanges.

As shown in Exhibit 3D to the Application, Verizon asserts that wireless carriers
have ported numbers in the exchanges that are included in the Application.
However, in response to OCC discovery’ Verizon states that it “has not been able
to confirm” that some carriers have ported numbers in certain exchanges.
Attachment KJH-1 provides a chart showing, by exchange, which carriers
Verizon has not been able to confirm have actually ported numbers.”

These carriers should not be counted in these exchanges. Thus, for example, T-

% See Attachment KJH-2,

® Case 96-45 (DA 07-4982, 07-4983); http://lraunfoss.fec.goviedocs public/attachmatch/FCC-08-
100A1.pdf (accessed October 3, 2008); see Attachment KJH-3 at 4 7.

7 See Attachment KJH-4.
¥ See Attachment KJH-E.
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Mobile would not be counted in the Ashland, Cambridge, Englewood and Port
Clinton exchanges.

C. Boost Mobile, Which is a Division of Sprint Wireless, Should Not Be
Counted as an Alternative Provider.

15. Verizon nominates both Sprint Wireless and Boost Mobile as alternative
providers in the Circleville and New Philadelphia exchanges. As shown in
Attachment KJH-1, however, Verizon cannot confirm that Boost Mobile has
ported numbers in either of these two exchanges. Thus, Boost Mobile should not
be counted as an alternative provider in the Circleville and New Philadelphia
exchanges.

16. If the Commission concludes that Boost Mobile does qualify as an alternative
provider in these exchanges, it should be combined with Sprint Nextel as a single
alternative provider.

17. Boost Mobile is a division of Sprint Nextel and as such should not be counted as a
separate alternative provider. Boost Mobile’s web site states that “Boost Mobile
is a division of Sprint Corporation.”

18.  Sprint Nextel Corporation’s 2007 SEC Form 10-K includes these statements: “We
also offer wireless services ... including our Boost Mobile prepaid wireless

service on our :DEN network and Boost Unlimited, a local calling prepaid service

? http://'www.boostmobile.com/about/mediacenter/index.html (accessed October 9, 2008). See Attachment
KJH-3.
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on our CDMA network”; “We provide our Sprint-branded post-paid, Boost
Mobile branded prepaid ... services over our CDMA network™; and “We provide
our Nextel-branded post-paid and Boost Mobile-branded prepaid wireless services
over our iDEN network.”"

Since Sprint Wireless and Boost Mobile are affiliates of each other, they shoulid
be considered as one provider in the Circlevilie and New Philadelphia exchanges.

D. If Jump Wireless and Cricket Wireless Are Deemed to Be Alternative
Providers, They Should Be Counted as One Carrier.

Verizon nominates both Jump and Cricket Wireless as alternative providers in the
Englewood exchange. As shown in Attachment KJH-1, since Verizon cannot
confirm that either company has ported numbers in that exchange neither should
be counted as an alternative provider.

In the event that the Commission decides to accept Jump and Cricket Wireless as
alternative providers in the Englewood exchange, they should be counted as the
same alternative provider in this exchange. Jump and Cricket are affiliates of the
same company - Leap Wireless — and as such should not be counted as separate
alternative providers.

Leap Wireless’ web page states that it pioneered both the Cricket and Jump

il

Mobile services. It also references its “joint ventures.

Cricket’s web page confirms what is found on Leap Wireless’ web page by

1 See Attachment KIH-6.

" http://www. Jeapwireless.conyll_about leap.htm (accessed October 9, 2008). See Attachment KIH-7.
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stating that “Cricket is the operating subsidiary of Leap Wireless.”"”

Jump’s web page also confirms the information found on Leap Wireless’ web
page by stating that it 1s a brand of Leap Wireless."”

If the Commission ignores the fact that neither Jump nor Cricket have ported
numbers in the Englewood exchange and concludes that both carriers are indeed
alternative providers, then only one should be counted in the Englewood
exchange since Jump and Cricket are affiliates of each other.

E. If AT&T and AT&T Wireless Are Deemed to Be Alternative
Providers, They Should Be Counted as One Carrier.

Verizon nominates both AT&T and AT&T Wireless as alternative providers in
the Cambridge, Chesapeake, Jackson, Montrose, and Norwalk exchanges. As
discussed in Ms. Hagans affidavit, since Verizon has not provided sufficient
evidence regarding AT&T’s qualifications as an alternative provider, the
Commission should not accept AT&T as an alternative provider,

In the event the Commuission accepts AT&T as an alternative provider, in the five
exchanges listed above, AT&T and AT&T Wireless should be counted as one
alternative provider.

AT&T’s web page under Investor Relations states that under the AT&T brand

AT&T 1s “the nation’s premier wireless carrier’” and “the leading U.S. provider of

12 hitp://

‘www, mycricket.com/aboutcricket! (accessed October 9, 2008). See Attachment KJH-8.

1 htip://

'www. jumpmobile com/about/ (accessed October 9, 2008). See Attachment KJH-9.
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local and long distance voice services.”* This shows that AT&T and AT&T
Wireless are affiliated and if the Commission allows AT&T and AT&T Wireless
to qualify as alternative providers, they should be counted as one alternative
provider.

F. If CBT and CBT Wireless Are Deemed to Be Alternative Providers,
They Should Be Counted as One Carrier.

Verizon nominates both CBT and CBT Wireless as alternative providers in the
Trotwood exchange. As shown in Attachment KJH-1 and in Ms. Hagans
affidavit, since Verizon cannot confirm that either company has ported numbers
in that exchange neither should be counted as an alternative provider.

In the event the Commission accepts CBT and CBT Wireless as alternative
providers in the Trotwood exchange, they should be counted as one alternative
provider.

Cincinnati Bell’s 2007 Annual Report to Stockholders discusses the results of
their wireless and wireline operations.” This shows that CBT and CBT Wireless
are affiliated and if the Commission allows CBT and CBT Wireless to qualify as

alternative providers, they should be counted as one alternative provider.

Y hitp:/fwww att.com/gen/ investor-relations 2pid=571 1 {accessed October 9, 2008). See Attachment KJH-

10.

Y hitp://library.corporate-ir.net/library/L1/1 11711 1332/items/294 11 L/CincinnatiBel INPS LOK'W rapl.pdf

(accessed October 3, 2008). See Attachment KJH-11.
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CONCLUSION

The deficiencies in the Commission’s rules combined with the Commission’s
decisions in the previous BLES alt. reg. cases result in residential stand-alone
BLES customers being subjected to the potential for rate increases despite not
having - and likely not ever having — functionally equivalent or substitute
services readily available at competitive rates, terms, and conditions which are
contemplated n the law as a precondition to rate increases.

Regarding its candidate wireless alternative providers, the information that
Verizon provides does not address the critical issues of whether alternative
providers offer competing services to Verizon’s BLES or make functionally
equivalent or substitute services readily available at competitive rates, terms, and
conditions.

The Commission should reject, as described above, cerfain of Verizon’s claims
regarding the wireless carriers in the exchanges shown on Attachment KJH-1
since Verizon has not been able to confirm that those carriers have ported
numbers in those exchanges. Additionally, as described above, other carmiers

should be rejected because they are either not facilities-based or are affiliated.
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STATE OF OHIO
COUNTY OF FRANKLIN
The undersigned, being of lawful age and duly sworn on oath, hereby certifies, deposes
and stated the following:
I have caused to be prepared the attached written affidavit in support of the Office
of the Ohio Consumers’ Counsel in the above referenced docket. This affidavit is

true and correct to the best of my knowledge, information, and belief.

Further Affiant sayeth not.

MO/\.@mm' Wondie

Karen . Hardﬂ, Affiant

Subscribed and sworn to before me this 17" day of October 2008.
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Federal Communications Commission

Attachment KJH-3

FCC 08-100

Before the

Federal Communications Commission
Washington, D.C, 20354

In the Matter of
Federal-State Joint Board on Universal Service
TracFone Wireless, Inc.

Petition for Designation as an Eligible
Telecommunicaions Carrier in the State of New
York

Petition for Designation as an Eligible
Telecommunications Carrier in the State of Florida

Petition for Designation as an Eligible
Telecommunications Carrier in the
Commeonwealth of Virginia

Petition for Designation as an Eligible
Telecommunications Carrier in the State of
Connecticut

Petition for Designation as an Eligible
Telecommunications Carrier in the
Commonwealth of Massachusetts

Petition for Designation as an Eligible
Telecommunications Carrier in the State of
Alabama

Petition for Designation as an Eligible
Telecommunications Carrier in the State of North
Carolina

Petition for Designation as an Eligible
Telecommunications Carrier in the State of
Tennessee

Petition for Designation as an Eligible
Telecommunications Carrier in the State of
Delaware for the Limited Purpose of Offering
Lifeline Service to Qualitied Honseholds

Petition for Designation as an Eligible
Telecominunicatious Carrier in the State of New
Hampshire for the Limited Purpose of Offering
Lifeline Service to Qualified Honseholds

Petition for Designation as an Eligible
Telecommunications Carrier n the
Commonwealth of Pennsylvaima for the Limited

ettt ettt vt et ettt ot vttt ot ot vt ot ottt et vt ot vt et ot ot vttt vttt ottt ottt ottt vttt vt ot ottt ot et et ot

CC Docket No. 96-45
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Purpose of Offering Lifeliue Service to Qualified
Households

Telecommunications Carrter in the District of
Columbia for the Limited Purpase of Offering

)
)
)
Pefition for Designation as an Eligible )
)
)
Lifeline Service to Qualified Households )

ORDER
Adopted: April9, 2088 Released: April 11, 2008

By the Commission:  Commisstoners Copps, Adelstein and Tate tssuing separate statements.
E INTRODUCTION

L. In this Order, we condittonally grant the petitions of TracFone Wireless, Inc. {TracFone)
to be destgnated as an eligible telecommunications carrier (ETC), eligible only to receive universal
service Lifeline support, in its licensed service areas in New York, Virginta, Connecticut, Massachusetts,
Alabama, North Carolina, Tennessee, Delaware, New Hampshire, Pennsylvanta, and the District of
Columbia, pursuant to section 2 14(e)(6) of the Communications Act of 1934, as amended (the Act).) Due

" TracFone Wireless, Inc. Petition for Designation as an Eligible Telecainmunications Carrier in the State of New
York, CC Dacket No. 96-45 (filed June 8, 2004) (New York Petition); TracFone Wireless, Ine. Petition for
Designation as an Eligible Teleconunuonications Carrier in the Cammeonwealth of Virginia, CC Docket No, 96-45
tfiled July 21, 2004) (Virginia Petition); TracFone Wireless, Inc. Petition for Designation as an Eligible
Telecommunications Carrier in the $tate of Connecticut, CC Docket No. 96-45 (filed Nav. 9, 2004) (Counecticut
Petitian); TracFone Wireless, Inc. Petition for Designation as an Eligible Telecommunications Carrier in the
Commonwealth aof Massachnsetts, CC Docket No. 96-45 (filed Nov. 9, 2004) (Massachusetts Pctition); TracFone
Wireless, Inc. Petition for Designation as an Eligible Telecommmnnications Carrier in the State of Alabama, CC
Docket No. 96-45 (filed Nov, %, 2004) (Alabuina Petition); TracFone Wireless, inc. Petition for Designation as zn
Eligible Telecoinmunications Carrier in the State of North Carolina, CC Docket No. 96-45 (filed Nov. 9, 2004)
{North Carolina Petition); TracFone Wireless, Inc. Petition for Designation as an Eligible Telecommunications
Carner in the State of Tennessee, CC Docket No. 96-45 (filed Nov. 9, 2004) {Tennessee Petition); TrucFone
Wireless, Inc, Petition for Designation as an Eligible Telecomnuninications Carrier in the State of Delaware for the
Limited Purpose of Offering Lifeline Service 1o Qualified Households, CC Docker No. 96-45 (filed Nov. 28, 2007)
{Delaware Petition); TracFone Wireless, Inc, Petition for Designation as an Eligible Telecommunications Carrier in
the State of New Hampshire for the Limited Purpose of Offering Lifeline Service to Qualitied Households, CC
Dacket No. 96-45 (filed Nov. 28, 2007) {(New Hainpshire Petition); TracFone Wireless, Inc, Petition for Designation
as an Cligible Telecomnninications Carrier in the Commonwealth of Pennsylvania for the Limited Purpose of
Offenng Liteline Service ta Qualified Hovscholds. CC Dacket No. 96-43 (iled Dec, 11, 2607) (Pennsylvania
Pention); TracFone Wireless, Ine. Petition tor Designation as an Eligible Telecominunications Carrier in the District
af Calnbia for the Limited Purpose of Offering Liteline Service to Qualified Households, CC Dacket No. 96-43
(filed Jan. 18, 2008) (District of Calunbia Penition). TracFone filed an erratoin 1o its New York Petition carreeting,
tram faur 1o five, the number of underlying carriers it uses ta serve subscribers in thar state. Erratura to TracFone
Wireless, Inc. Pention for Designation as an Uligible Telecommunications Carrier in the State of New Yark, CC
Docket No. 96-45 (tiled Jone 14, 2004), TracFone later amended 115 request for ETC designation in New York and
Virginia to lnit s ehgibility for Tederal nniversal service support 1o the Lifeling program only. Amendiment to
TracFone Wireless, Ine, Pention tor Designation as an Eligible Teleconinmications Carrier in the State ot New
Yaork, CC Docket No. 96-45, 2 {filed Aug. 16, 2004); Amendment 1o TracFone Wireless, Inc. Petition for
Designation as an Ebgible Teleconmmonications Carrier in the Commonwealth of Virginia, CC Docket No. 96-43, 2
(filed Aug. 16, 2004). TracFone’s petinons for BTC designation in the remaining states, other than Florida, as
discussed below, were limited 1o eligiblity for Lifeline soppart as originally filed. TracFane does not seek
cligibility for high-cost suppart.

[
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6, In additton, prior to designating an ETC pursuant to section 214(e)(6) of the Act, the
Conmission determines whether such destgnation is in the public interest.”’ In the ETC Designation
Order, the Commuission adopted oue set of criteria for evaluating the public interest for ETC designations
for both rural and non-rural areas."® Specifically, in deterntining the public interest, the benefits of
mncreased consumer chowe and the unique advantages and disadvantages of the applicant’s service
offering are considered.”” As the Commission noted in the ETC Diesignation Order, however, the same
factors may be analyzed differently or mav warrant a different outcome depending on the specifics of the
proposed service area and whether it is rural or non.rural "’

C. TracFone’s Petitions
7. TracFone is a non.facilities-based wmmercxal mobile radio service (CMRS) provider

that offers prepaid wireless telecommunications services.”’ On June &, 2004, TracFone filed a petition
seeking forbearance fromn section 214(e)(1) of the Act, wlich requires that an ETC be facilities-based, at
least in part.”* Beginning on that date, TracFone filed with the Commission petitiots seeking designation
as an ETC ouly for the purpose of being eligible to receive universal service Lifeline support it its
licensed service areas in New York, Virginia, Florida, Connecticut, Massachusetts, Alabama, North
Carolina, Tennessee, Delaware, New Hampshire, Pennsylvania, and the District of Columbia.™

8. Inthe Forbearance Order, the Commission conditionally granted TracFone’s request for
forbearance from the facilities-based requirements of section 214(e)}( 1} A} of the Act and section
54.201(1) of its rules for the purpose of considering TracFone’s petitions for limited ETC designation, ™
The Forbearance Order required that TracFoue file a compliance plan witl the C ommission explaining
how TracFone will implement the condtttons imposed by the Forbearance Order™ TracFone filed its
coutpliance plan on October 11, 20035 %

TATUS.C§ 214(e)(6); 47 CFR. § 34.202(c). See also ETC Designation Order, 20 FCC Red a1 6388.940, paras.

40.37, Virginia Cellufar Order, 19 P(’C Red at 1573, para. 27, Highland Cellular Order, 19 FCC Red a1 6431.32,

para. 21. The Contmission places the burden on the ETC applicant 1o denonstrate thal the public interest is served.
ETC Designation Order, 20 FCC Red at 6390, para. 44,

* ETC Designation Order, 20 FCC Red at 6389.90, paras. 42.43.
4T CFR.§ 54.202(c).

CSETC Designation Order, 20 FCC Red at 6390, para. 43, In analyzing the public interest factors in this instance,
there is no rural/nen.rural distinetion because Lifeline support. unlike bigh-cost support, is not delermined based an
whether the service area is rural or non.rural. See 47 CF.R. § 54 403,

<! See, e.g., Massachusens Petition at 2, 3.
TA7USC $214ex])
= Spe supra noles | and 2.

¥ Forbearatce Order, 20 FCC Red at 13098-99, para 6. Additionally, on its own wotion, the Cammmission forbore
from section 34 201(d)(1) of its rules, which mirrors sectian 214(e) af'the Act. requiring thar ETCs be facilities.
based, a1 least in part. /o at 13098, n.23.

e ar 15105, para. 25.

€ See generalty TracFone Compliance Plan: Ervatun to Compliance Plan.
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Attachment KJH-4

VERIZON’S RESPONSE TO THE OFFICE OF THE OHIO CONSUMERS’
COUNSEL INFERROGATORIES AND REQUESTS FOR PRODUCTION OF
DOCUMENTS - FIRST SET
CASE NO. 08-0989-TP-BL.S
(DATED SEPTEMBER 12, 2008 - RESPONSE SEPTEMBER 22, 2008)

25.  Has Boost Mobile ported numbers in the Circleville exchange?
RESPONSE:

Verizon has not been able to confirm that Boost Mobile has ported numbers in the
Circleville exchange.



VERIZON’S RESPONSE TO THE OFFICE OF THE OHIO CONSUMERS’
COUNSEL INTERROGATORIES AND REQUESTS FOR PRODUCTION OF
DOCUMENTS — FIRST SET
CASE NO. 08-0989-TP-BLS
(DATED SEPTEMBER 12, 2008 - RESPONSE SEPTEMBER 22, 2008)

27.  Has Boost Mobile ported numbers in the New Philadelphia exchange?
RESPONSE:

Verizon has not been able to confirm that Boost Mobile has ported numbers in the New
Philadelphia exchange.



VERIZON’S RESPONSE TO THE OFFICE OF THE OHIO CONSUMERS’
COUNSEL INTERROGATORIES AND REQUESTS FOR PRODUCTION OF
DOCUMENTS - FIRST SET
CASE NO. 08-0989-TP-BLS
(DATED SEPTEMBER 12, 2008 - RESPONSE SEPTEMBER 22, 2008)

45. Has Cincinnati Bell Wireless ported numbers in the Plain City exchange?

RESPONSE:

Verizon has not been able to confirm that Cincinnati Bell Wireless has ported numbers in
the Plain City exchange.



VERIZON’S RESPONSE TO THE OFFICE OF THE OHIO CONSUMERS’
COUNSEL INTERROGATORIES AND REQUESTS FOR PRODUCTION OF
DOCUMENTS - FIRST SET
CASE NO. 08-0989-TP-BLS
{(DATED SEPTEMBER 12, 2008 - RESPONSE SEPTEMBER 22, 2008)

49.  Has Cincinnati Bell Wireless ported numbers in the Trotwood exchange?
RESPONSE:

Verizon has not been able to confirm that Cincinnati Bell Wireless has ported numbers in
the Trotwood exchange.



VERIZON’S RESPONSE TO THE OFFICE OF THE OHIO CONSUMERS’
COUNSEL INTERROGATORIES AND REQUESTS FOR PRODUCTION OF
DOCUMENTS — FIRST SET
CASE NO. 08-0989-TP-BLS
(DATED SEPTEMBER 12, 2008 - RESPONSE SEPTEMBER 22, 2008)

61.  Has Cleveland Unlimited Wireless ported numbers in the Tipp City exchange?
RESPONSE:

Verizon has not been able to confirm that Cleveland Unlimited Wireless has ported
numbers in the Tipp City exchange.



VERIZON’S RESPONSE TO THE OFFICE OF THE OHIO CONSUMERS’
COUNSEL INTERROGATORIES AND REQUESTS FOR PRODUCTION OF
DOCUMENTS - FIRST SET
CASE NO. 08-0989-TP-BL.S
(DATED SEPTEMBER 12, 2008 - RESPONSE SEPTEMBER 22, 2008)

63.  Has Cleveland Unlimited Wireless ported numbers in the Trotwood exchange?
RESPONSE:

Verizon has not been able to confirm that Cleveland Unlimited Wireless has ported
numbers in the Trotwood exchange.



VERIZON’S RESPONSE TO THE OFFICE OF THE OHIO CONSUMERS’
COUNSEL INTERROGATORIES AND REQUESTS FOR PRODUCTION OF
DOCUMENTS ~ FIRST SET
CASE NO. 08-0989-TP-BLS
(DATED SEPTEMBER 12, 2008 - RESPONSE SEPTEMBER 22, 2008)

65.  Has Cleveland Unlimited Wireless ported numbers in the Wilmington exchange?

RESPONSE:

Verizon has not been able to confirm that Cleveland Unlimited Wireless has ported
numbers in the Wilmington exchange.



VERIZON’S RESPONSE TO THE OFFICE OF THE OHIO CONSUMERS’
COUNSEL INTERROGATORIES AND REQUESTS FOR PRODUCTION OF
DOCUMENTS ~ FIRST SET
CASE NO. 08-0989-TP-BLS
(DATED SEPTEMBER 12, 2008 - RESPONSE SEPTEMBER 22, 2008)

72.  Has Cricket Wireless ported numbers in the Englewood exchange?

RESPONSE:

Verizon has not been able to confirm that Cricket Wireless has ported numbers in the
Englewood exchange.



VERIZON’S RESPONSE TO THE OFFICE OF THE OHIO CONSUMERS’
COUNSEL INTERROGATORIES AND REQUESTS FOR PRODUCTION OF
DOCUMENTS -~ FIRST SET
CASE NO. 08-0989-TP-BLS
(DATED SEPTEMBER 12, 20608 — RESPONSE SEPTEMBER 22, 2008)

74. Has Cricket Wireless ported numbers in the Tipp City exchange?
RESPONSE:

Verizon has not been able to confirm that Cricket Wireless has ported numbers in the
Tipp City exchange.



VERIZON’S RESPONSE TO THE OFFICE OF THE OHIO CONSUMERS’
COUNSEL INTERROGATORIES AND REQUESTS FOR PRODUCTION OF
DOCUMENTS - FIRST SET
CASE NO. 08-0989-TP-BLS
(DATED SEPTEMBER 12, 2008 - RESPONSE SEPTEMBER 22, 2008)

76. Has Cricket Wireless ported numbers in the Trotwood exchange?

RESPONSE:

Verizon has not been able to confirm that Cricket Wireless has ported numbers in the
Trotwood exchange.



VERIZON’S RESPONSE TO THE OFFICE OF THE OHI1O CONSUMERS?
COUNSEL INTERROGATORIES AND REQUESTS FOR PRODUCTION OF
DOCUMENTS - FIRST SET
CASE NO. 08-0989-TP-BLS
(DATED SEPTEMBER 12,2008 - RESPONSE SEPTEMBER 22, 2008)

78.  Has Cricket Wireless ported numbers in the Troy exchange?

RESPONSE:

Venizon has not been able to confirm that Cricket Wireless has ported numbers in the
Troy exchange.



VERIZON’S RESPONSE TO THE OFFICE OF THE OHIO CONSUMERS’
COUNSEL INTERROGATORIES AND REQUESTS FOR PRODUCTION OF
DOCUMENTS -~ FIRST SET
CASE NO. 08-0989-TP-BLS
(DATED SEPTEMBER 12, 2008 — RESPONSE SEPTEMBER 22, 2008)

80. Has Cricket Wireless ported numbers in the Wilmington exchange?
RESPONSE:

Verizon has not been able to confirm that Cricket Wireless has ported numbers in the
Wilmington exchange.



VERIZON’S RESPONSE TO THE OFFICE OF THE OHIO CONSUMERS’
COUNSEL INTERROGATORIES AND REQUESTS FOR PRODUCTION OF
DOCUMENTS — FIRST SET
CASE NO. 08-0989-TP-BLS
(DATED SEPTEMBER 12,2008 - RESPONSE SEPTEMBER 22, 2008)

105, Has Jump Mobile ported numbers in the Englewood exchange?
RESPONSE:

Verizon has not been able to confirm that Jump Mobile Wireless has ported numbers in
the Englewood exchange.



VERIZON’S RESPONSE TO THE OFFICE OF THE OHIO CONSUMERS®
COUNSEL INTERROGATORIES AND REQUESTS FOR PRODUCTION OF
DOCUMENTS — FIRST SET
CASE NO. 08-0989-TP-BLS
(DATED SEPTEMBER 12, 2008 - RESPONSE SEPTEMBER 22, 2008)

117. Has nTelos ported numbers in the Portsmouth exchange?

RESPONSE:

Verizon has not been able to confirm that nTelos Wireless has ported numbers in the
Portsmouth exchange.



VERIZON’S RESPONSE TO THE OFFICE OF THE OHIO CONSUMERS’
COUNSEL INTERROGATORIES AND REQUESTS FOR PRODUCTION OF
DOCUMENTS — FIRST SET
CASE NO. 08-0989-TP-BLS
(DATED SEPTEMBER 12, 2008 — RESPONSE SEPTEMBER 22, 2008)

129.  Has OPEX Communications ported numbers in the Athens exchange?

RESPONSE:

Verizon has not been able to confirm that OPEX Communications has ported numbers in
the Athens exchange.



VERIZON’S RESPONSE TO THE OFFICE OF THE OHIO CONSUMERS’
COUNSEL INTERROGATORIES AND REQUESTS FOR PRODUCTION OF
DOCUMENTS - FIRST SET
CASE NO. 08-0989-TP-BLS
(DATED SEPTEMBER 12, 2008 — RESPONSE SEPTEMBER 22, 2008)

136. Has Revol ported numbers in the Bowling Green exchange?

RESPONSE:

Verizon has not been able to confirm that Revol Wireless has ported numbers in the
Bowling Green exchange.



VERIZON’S RESPONSE TO THE OFFICE OF THE OHIO CONSUMERS’
COUNSEL INTERROGATORIES AND REQUESTS FOR PRODUCTION OF
DOCUMENTS - FIRST SET
CASE NO. 08-0989-TP-BLS
(DATED SEPTEMBER 12, 2008 —- RESPONSE SEPTEMBER 22, 2008)

140.  Has Revol ported numbers in the Delaware exchange?

RESPONSE:

Verizon has not been able to confirm that Revol Wireless has ported numbers in the
Delaware exchange.



VERIZON’S RESPONSE TO THE OFFICE OF THE OHIO CONSUMERS’
COUNSEL INTERROGATORIES AND REQUESTS FOR PRODUCTION OF
DOCUMENTS - FIRST SET
CASE NO. 08-0989-TP-BL.S
(DATED SEPTEMBER 12, 2008 - RESPONSE SEPTEMBER 22, 2008)

146.  Has Revol ported numbers in the Plain City exchange?

RESPONSE:

Verizon has not been able to confirm that Revol Wireless has ported numbers in the Plain
City exchange.



VERIZON’S RESPONSE TO THE OFFICE OF THE OHIO CONSUMERS?’
COUNSEL INTERROGATORIES AND REQUESTS FOR PRODUCTION OF
DOCUMENTS - FIRST SET
CASE NO. 08-0989-TP-BL.S
(DATED SEPTEMBER 12, 2008 —- RESPONSE SEPTEMBER 22, 2008)

148.  Has Revol ported numbers in the Port Clinton exchange?

RESPONSE:

Verizon has not been able to confirm that Revol Wireless has ported numbers in the Port
Clinton exchange.



VERIZON’S RESPONSE TO THE OFFICE OF THE OHIO CONSUMERS’
COUNSEL INTERROGATORIES AND REQUESTS FOR PRODUCTION OF
DOCUMENTS — FIRST SET
CASE NO. 08-0989-TP-BLS
(DATED SEPTEMBER 12, 2008 — RESPONSE SEPTEMBER 22, 2008)

152, Has Revol ported numbers in the Troy exchange?

RESPONSE:

Verizon has not been able to confirm that Revol Wireless has ported numbers in the Troy
exchange.



VERIZON’S RESPONSE TO THE OFFICE OF THE OHIO CONSUMERS’
COUNSEL INTERROGATORIES AND REQUESTS FOR PRODUCTION OF
DOCUMENTS - FIRST SET
CASE NO. 08-0989-TP-BLS
{(DATED SEPTEMBER 12, 2008 —~ RESPONSE SEPTEMBER 22, 2008)

180.  Has T-Mobile ported numbers in the Ashland exchange?

RESPONSE:

Verizon has not been able fo confirm that T-Mobile Wireless has ported numbers in the
Ashland exchange.



VERIZON’S RESPONSE TO THE OFFICE OF THE OHIO CONSUMERS’
COUNSEL INTERROGATORIES AND REQUESTS FOR PRODUCTION OF
DOCUMENTS ~ FIRST SET
CASE NO. 08-0989-TP-BLS
(DATED SEPTEMBER 12, 2008 - RESPONSE SEPTEMBER 22, 2008)

182, Has T-Mobile ported numbers in the Cambridge exchange?

RESPONSE:

Verizon has not been able to confirm that T-Mobile Wireless has ported numbers in the

Cambridge exchange.



VERIZON’S RESPONSE TO THE OFFICE OF THE OHIO CONSUMERS’
COUNSEL INTERROGATORIES AND REQUESTS FOR PRODUCTION OF
DOCUMENTS - FIRST SET
CASE NO. 08-0989-TP-BLS
(DATED SEPTEMBER 12, 2008 — RESPONSE SEPTEMBER 22, 2008)

184. Has T-Mobile ported numbers in the Englewood exchange?

RESPONSE:

Verizon has not been able to confirm that T-Mobile Wireless has ported numbers in the
Englewood exchange.



VERIZON’S RESPONSE TO THE OFFICE OF THE OHIO CONSUMERS®
COUNSEL INTERROGATORIES AND REQUESTS FOR PRODUCTION OF
DOCUMENTS - FIRST SET
CASE NO. 08-0989-TP-BLS
(DATED SEPTEMBER 12, 2008 - RESPONSE SEPTEMBER 22, 2008)

186. Has T-Mobile ported numbers in the Port Clinton exchange?

RESPONSE:

Verizon has not been able to confirm that T-Mobile Wireless has ported numbers in1 the

Port Clinton exchange.



VERIZON’S RESPONSE TO THE OFFICE OF THE OHIO CONSUMERS’
COUNSEL INTERROGATORIES AND REQUESTS FOR PRODUCTION OF
DOCUMENTS - FIRST SET
CASE NO. 08-0989-TP-BLS
(DATED SEPTEMBER 12, 2008 -~ RESPONSE SEPTEMBER 22, 2008)

193.  Has TRACFONE ported numbers in the Chesapeake exchange?
RESPONSE:

Verizon has not been able to confirm that TRACFONE Wireless has ported numbers in
the Chesapeake exchange.
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Attachment KJH-5

Boost Mobile: About: Media Center: Company Overview
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Boost Mobile 1s a division of Sprint Corporation {NYSE: 8) that offers wireless phones and services with no contracts,
credit checks or activation fees. Boost is among the most popular prepaid wireless brands in the U.S. and has
approximately four million customers - the majority of which are 18 to 34 vears old. Boost-branded wireless phones with
its exclusive Boost® Walkie-Talkie service are available nationwide at approximately 17,500 major retail and independent
wireless dealer locations; with Re-Boost® available at approximately 100,000 locations throughout the U.S. Purchase and

experience Boost on the web at MySpace, Facebook and www boostmobile con

s About Hoost Mobile
* Site Map

o Privacy/Legal
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e use Policy and Vishor Agreement

Accyy

selaimer Notice

Conditians

By accessing this site you accept the terms of our Acceptable Use Policy and Policy Agreement.
©2008 Boost Worldwide, Inc. All rights reserved.




Attachment KJH-6

UNITED STATES
SECURITIES AND EXCHANGE COMMISSION

Washington, D.C. 20549

FORM 10-K

] ANNUAL REPORT PURSUANT TO SECTION 13 OR 15(d) OF THE
SECURITIES EXCHANGE ACT OF 1934
For the liscal year ended December 31, 2007
or
(1 TRANSITION REPORT PURSUANT TO SECTION 13 OR 15(d) OF THE
SECURITIES EXCHANGE ACT OF 1934
For the ransition periad Frem ta
Commission File number 1-0472]

SPRINT NEXTEL CORPORATION

(Exact name of registrant as specified in its charter)

KANSAS 48-0457967
(State or other jnrisdiction of fcarporation or arganization) {LR.S. Employer Hentification ¥o.)
6200 Sprint Parkway, Overland Park, Kansas 66251
(Address of principad execidive affices) (Zip Code)

Registrant’s teleplione number, including area code:
(800} $29-0965
Securities registered pursuant to Sectian 12(b) of the Act:

Title of each clags Name of each exchange on which registered
Series | commen stock, $2.00 par valne New York Stack Exchange
Guarantees af Sprint Capital Corporatian
6.875% Notes duce 2028 New Yark Stock Exchange

Securities registered pursunnt to Section 12{g) of the Act: None

Indicate by check mark il the registrunt is 2 well-known seasaned issuer, ns defined in Rule 405 of the
Securitics Act. Yes [ No X

Indicate by check mark if the registrant i not required to file reports pursuant to Section 13 or Section 15{d}
ofthe Act. Yes [ ] Na X

Indicate by cheek murk whether the registrant (13 has liled all reports reguired to be Fled by Section 13 or
15(d) of the Securitics Exchange Act of 1934 during the preceding 12 months (ar for such shorter period that the
registeant was required to Jile such reportsy, and (2) has been subject to such filing requirements Far the past
90 days. Yes No [

Indicate by check mank i disclasure of delinguent Nlers pursuant ta Flem 403 of Regalation S-K is not
contained herein, and will not be cantained, to the best of registrint’s knowledge. in definitive proxy or information
statements incorparated by reference in Part 111 of this Form 10-K or any amendments ta this Farm 10-K, [

Indicate by check mark whether the registrant is a larve accelerated filer, an accelerated filer, o
non-accelerated Hler, or a sinaller reporting company.

Large aceelerated Hler B Accelernted filer []  Non-aceelerated filer [ 1 Sroaller reporting company [

Indicate by check mark whether the registrant is a shell campany (as defined in Rule 12b-2 of the Fxchange
Act.) Yes [T No &

Aggregate market value of vating and non-vating comman stack equity held hy non-afliliates at June 30,
2007, wis $59.1 18,357,225

COMMOMN SHARES OUTSTANDING AT FEBRUARY 21, 2008:
VOTING COMMON STOCK
Senies b 2,7714.113,035
BETICS 2 e 74,831,353
Bacuments incorporated hy reference

Portians ol the registrant’s definitive praxy statement Fled ander Regulation 14A pramulgated by the
Seenrities and Exchange Connmission under the Secorities Exchange Act of 1934, which delinitive proxy
statement is w0 be Bied within 120 days alter the end of registrant’s Fscal vear ended December 31, 2007, are
mcarparated by relerence in Part HY hereof,




SPRINT NEXTEL CORPORATION
SECURITIES AND EXCHANGE COMMISSION
ANNUAL REPORT ON FORM 10-K
PART]

Item 1. Business
Overview
The Corporation

Sprint Nextel Carporatian, incarparated in 1938 nnder the laws of Kansas, is mainly a holding carnpany,
with its operatinns pri]nal‘ily conducted by its subsidiaries. Unless the cantext atherwise requires, references ta
“Sprint Nextel.” “we,” “us” and “our” mean Sprint Nextel Carparation ané its snbsidiaries.

We are a glabal cnmnnmieations cormpany nfiering a comprehensive range of wireless and wireline
cammunicatians products and services that are designed ta ineet the needs of individual consummers, businesses
and gavernment custainers. We have arganized our operations o meet the needs af aur targeted customer groups
through focused communications solutians that incorporate the capabilities of anr wireless and wireline scrvices
to meet their specilic needs, We are ane af the three largest wireless campanies in the United States based on the
number al' wireless subseribers. We awn extensive wireless netwarks and a glabal lang distanice, Tier | Internet
backbane.

We. tagether with three third party aifiliates, ar PCS AlTiliates. offer digital wireless service in all 50 states,
Puerta Rica and the VLS. Virgin Islands under the Sprint® brand name utilizing wircless cade division multiple
aceess, ar CDMA, echnalogy. The PCS Affiliates, thnmgh commercial arrangements with us, pravide wireless
services mainly in and aranud smaller U.S. metrapalitan arcas an CDMA-based wireless netwarks built and
operated ar their expense, in mast instances using spectrum licensed to and cantralled by us. We alfer digiral
wireless services under anr Nextel® brand name using integrated Digital Enhanced Nuwo]k ar iDEN®,
ICLhn(ll(lﬂy WL alseuffer wireless services that focus on the youlh mdrku mcludmé : ;§e® pf@paaé_:_{:

etwork. We are one of the 'Imgcs[ pmvndcrs of Iumz dmauec services and ane af the. Idrgcsl carriers al’ Inlcrnct
trallic in the nation,

On Decemnber 17, 2007, Daniel R. Hesse joined cur company as President and Chiel Executive Officer.
Senior management is enrrently reviewing our operations and assessing aur strategies and Fature business plans.
This process is still angaing and, depending an the autcame our aperatians, future capital requirenents and
future valuation ol our long-lived assets cauld be affected.

Char Series | vinting cannman stock trades nn the New Yark Stock Exchange, ar NYSE, under the symbal *S.”

Business Combinations & Spin-off

We merged with Nextel Cannuunieatians, Ine. and acqnired Nextel Partiers, Inc. in 2005 and 2000,
respectively. We alsa have acquired seven Tarmer PCS Affiliates. We paid a premimn aver the Tair value of the
net tangible and intangible assets that we acquired in cach nl these bnsiness conmbimatians. As a result, in
ennectian with these business cambinatians, we reenrded $26.3 billian ol gaordwill in addition 1o the
$4.4 hillian al goadwill previimsly recnrded annue balange sheet. All al the grmdwill was allagated m anr
Wireless segment, In the nurth quarter 2007, we candueted nur asamnal assessiment al’ gaadwill Far impainuent.
As a resnlt, we recarded a $29.7 billion nan-cash gaadwill fimpairment charge inhe Taurth quarter 2007 in
acenrdance with Statement il Financial Aceounting Standards, av SFAS, Na. 142 Gonhwill vied Gtler Inrangible
Assees. Reler tamate 3 al the Nates ta Cansalidated Financial Statements [k additianal infiomation.



We also offer wireless services that focns on the yonth market, ineliding our Boost Mobe prepaid wireless
service an our IDEN network and Boost Unlimited®, a local calling prepaid service on eur CDMA network,

Onr services are provided using a wide variety of handsers and persanal computer wireless data cards
mannfactured by varions suppliers Tor nse with our voice and data services. We generally sell these devices at
prices below onr cast in response to competition, 1o altract new cnstoniers and as retention induceiments for
existing cnstomers.

We sell accessories, such as carrying cases. hands-lree devices, hatreries, battery chargers and other iteins to
customers, and we sell handsets and accessories to agents and other third-party distributors Tor resale.

We ofter wholesaic COMA-based wireless services to resellers, commonly known as mobile virtual
network operators, or MYNOs. MVNOs purchase wireless services [rom ns at wholesale rates and resell the
gerviees Lo their enstoniers nnder their own brand names. Under these MVNG arrangements, the operators bear
the costs of suhscriber acquisition, billing and customer service. We cnrrently provide wholesale services,
through nulti-year, wholesale agreements, 1o a nunmiber ol MVNQOs, inciuding Virgin Mobiie USA, Qwest
Communications International, lne., Movida Cotnmunications, lnc., Helio Inc. and Embarg. Virgin Mobile USA
olfers prepaid wireless service targeted to the youth and prepaid markets and was originaily formed as a joint
venture between ns and Virgin Gronp.

We offer enstomized design, development, implementation and support services for wireless services
provided 1o large companies and goveriiment agencies.

Sales, Marketing and Customer Care

We locus the marketing and sales of wireless services on targeted groups of customiers: individnal
constimiers, businesses and government cnstorers. We affer a variety ot pricing options and plans, inchiding
plans designed specilically For bissiness customiers, individnais and Tamilics. We nse a variety of sales channels to
attract new subscribers ol wireless services, including:

+  direet sales representatives whose elTorts are Focnsed on marketing and selling CDMA- and iDEN-
based wireless services primarily to mid-sized Lo jarge businesses and govenmment agencies that value
onr indnstry and technical expertise and extensive prodnet and service portlolio, as well as our ahility
1o develop custorn cormumnications capabilities that meet the specific needs of these larger customers;

*  retail outlets that [ocus on sales tu the consmner market, inciuding Sprint Nextei retail stores owned
and operated by us, as weli as third-party retailers suci as Radio Shack, Best Buy, Target and
Wal-Mart;

*  indirect saics agents that primarily consist of local and national non-alliliated dealers and independent
contractors that market and sell services to small bnsinesses and the cansumer market, and are
generally paid throngh commissions; and

*  cnstomer-convenient channgis, including web sales and teiesales,

We market onr past-paid services under the Sprint and Nextel brands. We afler these services on a contracl
hasis typically for one or two year periods, with services billed on a monthiy basis according to the apphicabie
pricing plan. We market onr prepaid services ander the Boost Mobile brand, a5 a means to directly target ihe
youth and prepaid wireless service markets.

Althongl we market our services nsing traditional print and television advertising. we aiso pravide exposure
to our brand names and wireless services throngh varions sponsorships. We are the title sponsor ol the NASTAR
Sprint Cupr Sexies™ the premier national cimnpionship series of the National Association far Stock Car Anta
Racing, or NASCAR®. We are NASCAR s alficial teleconmumications sponsor, which entitles s to a variety of
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branding, advertising, merchandising and technulagy-related apportunities, many al’ which are exclusive with
NASCAR, its drivers and teams, and the racetrack Tacilities. We also are the ollicial telecammunications service
provider of rhe Natianal Football League, or NFL, and the provider of cxclusive and original NFL-related contein
as part of onr Sprint-branded wireless service. The gaal af these initiatives, together with our other marketing
initiatives, which inclnde affiliatians with inest major sports leagues, is ta increase brand awareness in enr
targeted customer base and expand the use ol our custonier-convenient distribatian channels; web sales. telesales
and retail stores,

We added abaut 1.6 million net post-paid subscribers an the COMA netwark in 2007; hawever, we have
experienced a cantinued decling in the number of new CDMA past-paid subscribers in the lotirth quarter 2007,
Campentive marketing conditions including increased advertising and promotions among our comipetitors have
contributed 1o the decline in the imrnber o new custemers. Churn af CDMA custariers improved slightly in
2007 as comnpared to 2006; however, our post-paid chinm remains high relative to onr competitors.

We have experienced declines in the number of new iDEN past-paid subscribers in recent quarters and we
lost abour 2.8 wmillion nct post-paid subscribers of iIDEN-based services during 2007. Cansunier sentinient
regarding the iDEN network, reduced markeling pragrams and linnited new handset ulTerings at higher than
inarket prices have all cantribinted to the decline in new iDEN cnstomers. Capacity constraints in certain markets
on the iIDEN network have inpraved in recent gnarters dug to fewer subscrihers and investments we have made
ta improve the netwark.

Our enstamer management arganization works to imprave anr enstomer’s experience, with the goal af
retaining subscribers ol our wireless services, Cnstamer service call centers, sane al’ which are operated by us
and sume ol which arc operated by independent contractars, receive and respond w inquiries from cnstomers, We
have impleraented initiatives that are designed to imprave call center processes and prrocedures, including those
related tu customer satisfaction ratings with respect to custorner care and first call resolntian. As af Pecember 31,
2007, abont 72% ol anr direct post-paid subscriber base is managed an a single hilling platfornn, which we
believe has increased Ininctiunality for aut custamer care representatives and has the patential to enhance the
custunier experience, We expecl to canvert our reinaining past-paid subscribers in the Tirst hall 2008.

Wireless Network Technologies
CDMA Network

We pravide cur Sprint-branded pustmpzli(l‘"B'Gos{--M'Gb’él'f:'f'br’emdeti-pr'eip'éié'-zlnd wholesale wireless services
over our COMA network, an all-digital wircless network with spectrum licenses that allow s ta provide service
in all 50 states, Puerto Rica and the H.8. Virgin Islands. The CDMA oetwork uses a single frequency band and a
digital spreac-spectrunt wireless technualogy that allaws a large number of nsers ta access the band by assigning a
code ta all voice and data bits, sending a scrambled transinission al the encaded bits over the air and
reassembling the veice and data inta its ariginal Tormat.

We, 1ogether with the PCS Alliliates, operate CDMA netwarks in 360 inetrapolitan markets, incInding 341
of the 349 largest U.S. metropolitan arcas, where more than 271 million people live ar work. We pravide
natianwide service ihirongh a combination ol

»  operating onr awn digital network in both majar and smaller U.S. metropolitan areas and rtiral
connecting rowres using CDMA technolagy;

+  alfihiations imder connnercial arrangements with the PCS Alliliates:; and

*  roaning on other providers” natwarks.

[



Under the terms af the cammercial arrangements witlt the PCS Alfiliates, anr wireless services are of lered
mider the Sprint brand an CDMA netwarks binlt and operated at the expense af the PCS Afliliates. In mast
mstances, the PCS Afliliates use spectrm licensed ta, and contralled by, us. The PCS Alfiliates operate mainly
i and araund smaller U.S. metropalitan areas,

CDMA subscribers can use their phanes thraugh roaming agreements in canntries otler than the United
States, including areas af Asia Pacific, Central and Sauth America, Narth America and most major Caribbean
islands. Our digital quad band devices can ntilize global system fur imobile communications, ar GSM,
technalogy. the netwark technalagy ntlized by many wireless praviders throughant Eurape and ather parts of the
warld, which enables subseribers (o roam in numerons countries antside the .8, including conutries in Europe.

We are depluying the high-speed EV-DO teclmolagy acrass aur CDMA netwark, EV-1DO increases average
mabile~device data speeds up ta ten times Faster wherr compared ta the prior generation technology. In addition,
this technolagy delivers applicatiuns and services available anly an EV-DO-capable handsets and laptaps
equipped with EV-DO-capable Sprint PCS Cannection Cards™. The services supported by this technalogy,
warketed as Pawer Visian, give cansumer and buisiness custamers access W numierous sophisticated applicatians
using EV-DO-capable devices, incInding mabile deskiap. data messaging. phata and video offerings,
entertaimnent and location-based applications. Currently, EV-DO technolugy cavers nearly 234 million peaple
and serves custonsers in aver 234 cuminunities with papulations ol at least 100.008, whiclr represents the
majagity af the faotprint of aut CBMA network. EV-DO dara roaming is availahle in selected markets in Canada
and Mexico.

We have incarparated EV-DO Rev. A, the most recent versian af EV-DO technolagy, into aver 82% af anr
CDMA netwark., We anticipate incorparating EV-DO Rev. A into all new cell sites added to anr CIPMA network
in 2008, EV-DO Rev. A is designed o snpport a variety of 1P, videa and high perfarmance walkic-talkie
applicatians air air CRMA netwark,

The cell site equipment nsed in the CDMA network aften resides an buildings or comnyumicarions iowers,
mdst af which are leased fram third parties. The acqnisitian of Nextel has given us access ta cell site
cammnmicatians tawers erected for use m connectiun with the Nextel iDEN netwark, which in some cases
enables ns ta ca-lucate CDMA cell site equipment an these tawers. Similarly, i certain cirennstances, we are
able ta ca-locate 1DEN cell site equipment an the CDMA communications towers. We also locate cell site
¢quipmient an buildings and deploy in-building systems and antdoor distributed antenna systems wlere cell site
saltitions are nat feasible,

IDEN Network

We pravide anr Nextel-branded past-paid and Bossé Mobileibrinded prepaid witeless services aver aur
IDEN network. Ont iYEN netwark is an all-digital packet data netwark based an iDEN wireless teclmoelagy
provided by Matarola, lne. We are the anly naticnal wireless service pravider in the Unired States that utilizes
IDEN teclmalagy, and, generally, the iDEN handsets that we currently alfer are nat enabled ta 1oam anta
wireless networks that da nat utilize iDEN echnolugy, We aperate 1DEN netwarks in 353 metrapalitan markets,
including 334 af the tap 349 U.S. markets, where abaut 266 millian peaple live or wark.

We have roaming ar interaperability agreemenss with iDEN-based wireless service providers that aperate iir
selecte! areas of Camada, Mexica. Argentina, Brazil, Chile and Peru, which gives snbscribers af iDEN-based
services the ahility ta utilize aur walkie-talkie services w cammunicate ta and Irani these markets. Snhseribers
can alsa get voice anly services when raaming an iDEN-based wircless service praviders in areas of Singapare,
the Philippines, Scuth Karea, Istael, Jordan and Gnam. Witlr an 1930 ar 1920 iDEN handset, snbscribers are ahle
1o roam in nnmeraus canntries entside the LS., ncluding countries in Enrape. These handsets mtilize GSM
technalogy. In addisian, any iDYEN snbscriber can remnave the snbseribher identity madule, ar SIM, card foimd in
cach IDEN handsct and place itin any unlocked device that itilizes GSM iechmalagy when traveling outside of
the LS.

fl
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About Leap

Leap provides innovative, high-value wireless services to a fastgrowing, young and ethrecally diverse custorner base. With the
vaice of enlimiled wireless services as the foundation of its business, Leap pinnsered poth the Cricket® and Jumpé Mohile
services, The Company and it joint ventures now operate in 29 states and hold iicenses in 35 of the ton 50 LLS. markets.
Through its attordable, flat-rate service plans, Cricket offers customars a chaice of vnkimited voice, text, data and mobile Wab
services, Jimp Mobile 15 8 unigue prepaid wirglpss service designed for the mobite-dependent, Urban youth market
Headguartered in San Diege, Calif, Leap is tvaded on the NASDAQ Global Select Markatt ender the Hoker symbat “LEAR "

Company History

Leap Wirsless, Inc. began as a spin-off of QUALCOMM. The company was incorporated n June 1598, and in September of the
saEma year began irading on NASDAQ under Ihe trading symbol LWIN. Leap launched its Cricket wireless servige in March of
1299 in Chattanoopa, Tennassee. The cormpany grew steadily for severnl years, iguncning service i primariy smatler, nyrat
markets. Leap filed for Chapter 11 protection nr April 13, 2003, The company was restruciured and emergsd from bankruptsy on
Aygust 18, 2004,

Sinca then the comparny has strafegically grown, cetebrating milestones like the Runch of 2 new pre-paid wireless brand, Jurmp®
Mobile, reaching 3 milllon subscribers in Fabruary of 2008, successfully bullding 14 new markets oblaimead through the FCC
Auction 58, and winning over 100 new ficensas in FOC Auction 66 in 2008, The compary now owns licensas far 35 of the op 50
markels, inchiding Chicago, Milwaukee, Minneapolis, Philadelphia, Washingten D.C, and Seattte. The company is optimizing and
the next two yvears through the launch of new markets,

exeCLing s busingss, preparing to doubie the size of the business over
enhancing current markets and introdecing new praducts and services
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About Cricket

Cricket is the operating subsidiary of Leap Wireless International, a customer-focused company providing innovative mobile wireless services targeted to meet Ihe needs of
customers who are under-served by traditional communications companies. With a commitment lo predictability, simplicily and value as Ihe foundation of ils business, Leap
pioneered Cricket® service, a simple and affordable wirgless allernalive lo traditional landline service. Cricket® serwce oﬁers customers unkmiled anytime minutes wilhin the
Cricket® calling area over a high-quality, all-digital CDMA network, For more information, please visit waw ieagwi
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About Jump

About Jump Mobile

Jump ™ Mobile is defining low-cost prepaid wireless service with unfimited inbound and outhound text messaging,
unlimited incoming calis from anywhere and onfy 10 cents per minute for iocal and domestic long distance outgoing calis,
Jump Mobile is the service of choice for those who don't want hidden charges or connection fees. Jump gives customers
access to a high-quality, af-digital wireless network, plus a variety of the latest phones, accessories, ringlones,
wallpaper. and games.

Jump Mobile is 2 brand ot Leap Wireless International, lnc [NASDAQ LEAP], headquartered in San Diego, California,
For more information on Leap, visit wans AR
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Corporate Profile

AT&T is bringing it all together for our customers, from the revolutionary iPhone to next-generation TV services and sophisticated solutions for
multi-national businesses.

For more than a century, we have consistently provided innovative, reliable, high-quality products and services and excellent customer care,
Today, our mission is to connect people with their world, everywhere they live and work, and do it better than anyone else. We're fulfilling this
vision by creating new solutions for consumers and businesses and by driving innovation in the communications and entertainment industry

We're recognized as the leading worldwide provider ot 1P-based communications services to busingsses. We're also the top U8, provider of
wireless, high speed Internet access, Wi-Fi, local and long distance voice, and directory publishing and advertising services.

And we're making huge advances in the entertainment and communications industry. For example, we've expanded our video offerings to
inciude next-generation television services such as AT&T U-verse®™ TV, It's part of our “three-screen” integration strategy to deliver services
across the thres screens people rely on most — the mohile device, the PC and the TV,

As we continue to break new ground and deliver new solutions, we're focused on delivering the high-guality customer service that is our
heritage.

Company Overview
Key Facts Ahout AT&T

U.S. Presence

Global Reach
Consumer Services
Small Business Services

Gilobal, National, Midsize Business and
Government: Enterprise Portfolio

Wholesale Offerings
MNetworks

Meaningtul Innovation
Community Support
Recognition

Corporate History

Key Facts
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We are the largest communications holding company in the world by revenue. Dperating glebally under the AT&T brand, we are:

Przud to offer gne of the world's most advanced and powerful global backbone networks, carrying 15 6 petabytes of data traffic on an
average business day to nearly every continent and country, with up to 99.899 percent reliability.

The nation's premier wireless carrier based on subscribers, serving 72.9 million custemers and enabling them to travel and
communicate seamlessly in more than 200 countries worldwide.

The exclusive U.S. wireless carrier for the naew iPhone 3G and the iPhone, which launched in June 2007 and revolutionized the
industry.

# The nation's largest provider of broadband —- 14.7 million high speed Internet subscribers (as of 2Q08).

* The nation’'s largest Wi-Fi provider, now coffering custemers access at more than 71,000 het spets spanning countries arcund the
world (including company-owned and third-party roaming locations) - with the addition of approximately 7,000 Starbucks locations,

One of the world's largest providers of IP-based communications services for businesses, with an extensive portfolio of Virtual Private
Network [VPN)Y, Voice over IP [VolP) and other offerings — all backed by innovative security and customer support capabilities.

% The nation's largest directory publisher, delivering print directories to more than 175 million.

A world leader in the transport and termination of wholesale traffic — widely recognized for cur industry-leading wholesale services
portfolio.

The parent of YELLOWPAGES . COM, a leading Internet Yellow Pages network that received more than 1.5 billion local searches in
2007.

The leading U.S. provider of local and long distance voice services.

Read all segments of the Company Overview.
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ot many corporations can boast of a | 34-year

history; however, at Cincinnati Bell we can.

The residents and enterprises located in the
tri-state area of Ohio, Kentucky and Indiana long ago
came to depend upon our award-winning
communication services. That's not to say the
Cincinnad Bell of 2007 is the same company as was the
City and Snburban Telegraph Company in 1873, Whart
we can say is that we have built upon this strong
foundation of outstanding customer service and
reliability to continue to deliver leading performance
and innovative products in an industry that changes
with lightuing speed. Because we both innovate and
execute, we continue to outperform most of our peets.

2007 was no exception!

Cincinnati Bell Wireless was named “Best Network”
within our service area based on an independent study
for the third vear in arow. In its Iebruary 2008 issue, a
nationally recognized publication that evaluates
consumer products and services rared Zoomtown,
Cincinnati Bell's high-speed internet service, in the top
three and Cincinnati Bell Any Distarice, our long
distance service, in the top four of all service providers
nationwide. No other company was rated higher that
offers service in our operating area. Our custormers
continue to re-affirm thar we deliver the products and

services they desire at an ontstanding valize.

This level of performance is only possible throngh
consistent exccurion of our strategy. The fourth quarter
of 2007 marked the ninth consecutive quarter of vear
over year revente growth and sixth consecurive quarter
of vear over year Adjusted EBITDA! growth in vur
three operating segments. We increased data cenger
capacity and utilization by over 50 percent while
wireless subscribers grew 8 percent. Wireless,
Technology Solutions, and expansion inarket revenies

cach grew at doable digit rates, As a result, 2007

top-line revenue improved by 6 percent and Adjusted
EBITDA by 3 percent. Earnings per share excluding
special items? increased by 2 cents per share or 7
percent, and we either met or exceeded all of our 2007
financial goals with full-year revenue of $1.3 billien,
Adjusted EBITDA of $473 million and free cash flow?
of $59 million.

As we like to say at Cincinnati Bell, “there 1s no
checkered flag.” Not only are we dedicated each and
every day to develup new and better ways to serve our
customers, we are also dedicated to the communities we
serve. (ur commitment to our ¢customers and
communities is unparalleled. We have a caring and
talenred worlkforce rhat devotes its time and talent to
over 30 organizations throughout our service region.
Our partnership with Cincinnati’s Taft High Scheol
has become a model of urban high school renewal,
which other corporations have begun to emulate. Tt is
just one example of how we are giving back to the
community and why we are the corporate partner with
whom our customers want to associate and in whom

they can rake pride.

Wireless and Technology Solutions Segments Drive
Revenue and Operating Income Growth

Wireless revenue totaled $295 million for the year, up
12 percent from 2006, Wireless operating income was
$34 million with Adjusted EBITDA of $74 million, an
increase in Adjusted EBITDA of 39 percent from 2006,

Wireless subscribers reached 571,000 at the end of
2007, an 8 percent increase from 20006. [n addition to
this growth, we also focused on high valie smart dara
plans, such as a blackberry plan, which helped to grow
wireless data subscribers, overall data usage and Average
Revenue Per User (ARPLU). We maintained posipaid
churn at 1.55 percent in 2007, Gur i-wireless prodiict

continnes to be the brand of choice for prcpai(]



customers in the Cincinnati and Dayton region.
Subscribers grew 5 percent in 2007 while ARPU grew
by 16 percent.

Wireless Subscribers
{in thousands)

528

456

7004 2005 2006 2007

Technology Solutions grew revenue by 19 percenr,
operating incorte by 15 percent and Adjusted EBITDA
by 36 percent in 2007, This success is the result of
double digit revenue growth in all business lines,
icluding a 43 percenr increase in dara center and
managed services. In addition to rapid revenue growth,
gross profit percent margins also expanded across the
business. Our dara center investmenrs coutine 1o be
both a driving force behind this segment’s profitability
growth as well as providing the basis for the ultimare
business bundle, which drives profitable growth across

our Wireline and Wireless segments as well.

We are Executing Our Core Strategy of “Defend, Delever
and Grow”

Revenue grew 1) percentt across all three segments for
our business customers 1n 2007, At the end of 2007,
bustiess cnstomers represented 57 percent of ol
revenne, a 2-point expansion from 2006. Expanding
cur relaconship with otrr bisiness castomers is a key
driver of our growth strategy. Althougl we are
expanding our relatiouships by providing wireless and
wirelite services, we believe rlar dara cenrter co-location
services will be ap increasingly nnpartanr and viral

service for nmost businesses over the next few vears. By

e

the end of 2007, we increased our dara center capacity
by 58 percent to 144,000 square feet wirth a urilizarion
rate of 93 percent. We also expanded our geographic
reach and service capability with the acquisitin of
GramTel USA, Inc. ("Grawr'Fel™), a regional provider of
data cewrer, disaster recovery and business continuity
services, located in South Beud, Indiana. GramTel gives
us imniediate access to Chicago and its surrounding
markers as well as a focused offering for small and

medium-sized businesses.

In addition to the acquisition of GramTel, Cincinnari
Bell completed in the first quaner of 2008 the
acquisition of ¢GIX Inc. ("eGIX"), a privately-held
competitive-service provider headqaartered in Carmel,
Iudiana. This transacrion is a narural extension of our
success with business customers it our existing
expausion markets, such as in Dayron, and gives us an
unnediate relattonship with small and medium-sized
business customers throughout Indiana and part of
Ilinois, With their focus on inuovation and exceptional
customer service, e(zIX's service offerings complement
our capabilities and will also lead to an expanded service

oﬁcering 1O QUr eXISTING CLSTOMErs.

In 2007, we also expanded our product capabilicy for
residential customers with the prirchase of a
telecommunications company {“Lebanon™), which
provides local phone and cable 1o 2 small comnmuniry
just omside of our traditional local operating area, and
is located 1n Lebaron, Ohio. Tlis acquisirion provides a
learning enviroument aud possibly the platform 1o offer
the niost extensive bundle of consiimer services: howme
phone, high speed teruet, honie secuirity moairoring,

cable television and wireless services.




Our wireless custamers experienced tap-quality network
petformance and were introduced to new integrated
praducts, such as Spiivox and CB Hame Run,
Cincinnati Bell was the first North American carner 1o
cammetcially launch these services. Spinvox couverrs a
voice matl message taa text message while CB Flume
Run marries mobile phone service with traditional
wireline service by providing network access viaa
witeless internet (WiF1) access point. This pravides
better reception in problematic areas and unlimited
calling minutes when originating niabile phone calls via
a WiF1 access paint. In addition to these innavative new
services, we began coustructiun af aur third generation
(3G) wireless netwark, which iy additian o yielding
netwark capital efficiencies will provide the plarfarm for
aur next generation of wireless praducts far years ta

come,

Continued Progress in a Challenging Environment
Despite the evoluton and rapid change in the
telecommunicarions industry, aur wireline services
fremain Important ta aue customers. Strong promotiaus
and bundling success led to net additons of 24,000
DSL subscribers, up 12 percent from 2006. The growth
in DSL subscribers helped to offset the impact af lower
local vaice revenue, which is a continuing challenge for
us as well as others in the industry. 42 percent af our

in-rerritary cansumer primary lines subscribe ta DSL.

In a highly competitive enviranment, DSL churn
cantinued to he belaw 2 percent. Tlis low churn rate 1s
our hiest evidence that our high-speed internet service
cantinues ta pravide a supedor price/value relatianship

A OLir CUSTAIETS.

DSL Subscribers

{in thousands)

2004 2005 2006 2007

We, alang with the entire industry, continue to
experience access line loss i1 our core wireline business.
Grawth in expansian markers and stability in business
access lines partally offset this decline in 1067,
Although the traditianal causumer vaice services
pravided over the witeline network temain important ro
aur customers and the prafitability of our business, our
future success depends upan diversification beyond this
traditianal service offering. [n 1007, we achieved
significant progress as only 17 percent of tatal revenue
came from traditional cansumer wireline voice services.
In other words, witeless, wireline data and Technology
Solutions revenue growth has lessened the financial

nnpact af declining cansumer vaice revenues.
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e Wiredne 4 LY
:j'o% S g Wireline yoice

DL ferumer

R

75chncia§y-
Splutiohs

o SN

“Wirelin Yoice:
Business

%

Wireling Daea -

g%

Wirgiess

21%




Solid Financial Planning Leads to Stable Free Cash Flow
In 2007, we produced over $300 million of operating
cash Bow, which provided the financial resources to
increase data center investments by over $80 million, to
begin construcdon of a new 3G wireless network and
still deliver $59 million in free cash How. We invested
this free cash flow in the two acquisitions closed in
2007, the $5 million purchase in Lebanon and the $19
million paid for GramTel, and deployed the balance to
repay outstanding debt. After a $9 million increase in
capital lease obligations, we decreased ner debe* by $26
million in 2007 to just below $2 billion. Reducing our
debr in conjunction with investing in our growth

businesses continues 10 be a strategic imperative.

Free Cash Flow
{in millions)

§152 5148

2004 2005 2006

Net Debt
{in millions)
$2,112

32069 52,007

2004 200% 2006

Preparing for the Future
Qur data center and wireless investments position
Cincinnan Bell as a full service provider of the

comnuunications services that our customers demand.

s,

These services will provide the engine for both future

revenue and earnings growth,

As consumers rely less on traditional wireline voice
services, continuing to realign our cost structure with
this lower demand is also a key to profirability growth
in 2008 and beyond. We have prepared for this in
several ways. In the fourth quarter of 2007, we incurred
a $38 million pre-tax restructuring charge related to
initiatives to reduce future labor costs. The Company
has reduced $74 million of pension and post retirement
liabilities by capping retitee medical and reducing
retiree life insurance benefits. In connection with these
initiatives, we have offered a voluntary early retirenient
incentive to retirement-¢ligible management employees.
In addidon, on February 27, 2008 the 1,300 employees
represented by the Communicatons Workers of
America (CWA) ratified the labor agreenient reached by
the Company and union officials. The three-year
agreement renews the labor contract for current
bargaining wunit employees, which was set to expire May
10, 2008, establishes a new compensation and benefit
structure for future bargaining unit employees, and
offers a retirement incentive for eligible bargaming unit
employees. The Company will continue to explore cost-
saving opportutities and is committed to sustaining the

momentum achieved in 2007.

As a result of the strengih of our financial pesition, our
return on investments, and commitment 10 continue to
deliver value to our sharcholders, the Board of Directors
authorized a $150 million share repurchase plan over a
two-year period commencing in 2008. Cincinmati Bell's
tinancial condition lias improved considerably since the
2003 sale of its national broadband business. Revenae
and earnings are growing, we have reduced ner debr,
invested in our growth areas, refinanced high interest
debt, and all the while our cash flows have rerained

strong and stable,



