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Mr. Marty Hengely m 3
Docketing Department T _CE b
Public Utilities Commission of Ohio o ow
180 East Broad Street Q5 o
Columbus, Ohio 43215 L0 i Y
Re: Case Number 99-661-GA-COl o 5
Case Number 00-2450-GA-ATA @ o
Case Number 89-500-AU-TRF “

Dear Mr. Hengely:

In compliance with the Public Utilities Commission of Ohio's Order dated February 8,
2001 in Case No. 99-661-GA-COI and Case No. 00-2450-GA-ATA, Columbia Gas of Ohio,
Inc. (Columbia) hereby submits for filing four final copies of tariff sheets for the following:

Sheet Number Description

Thirty-seventh Revised Sheet No. 1b Index

Third Revised Sheet No. 76 Customer Enrollment Procedure
Second Revised Sheet No. 76a Customer Enrollment Procedure
Second Revised Sheet No. 76b Customer Enrollment Procedure

Very truly yours,

Rodney W¥Anderson

Attorney for

Columbia Gas of Ohio, Inc.
Enclosures
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P.U.C.O, No.2

Thirty-seventh Revised Sheet No. Ib

Cancels
COLUMBIA GAS OF OHIO, INC, Thirty-sixth Revised Sheet No. 1b
RULES AND REGULATIONS GOVENING THE DISTRIBUTION
AND SALE OF GAS
INDEX
Part Sheet Effective
Number No. Date
47 Authorized Daily Volume 33-19 1240391
48 Interruption 3941 12407-%9
19 Volume Banking and Balancing 4143 10-31-94
50 Deficiencies in Deliveries to Company 43 110194
51 Warranty of Title 43 11-01-94
52 Late Payment Charge 3 11-01-94
53 Charges for Third Party Services 44 110194
54 Pravision for Human Needs and Welfare Customers 44 11-01-94
35 Optional Services 44 110194
56 Termination of Service 4445 110194
51 Addition and Replacement of Facilities 45 1140194
58 Operation and Maintenance Costs 46 11-01-94
59 Other Rules and Regulations 16 110194
60 Obligation to Serve Following Termination of Transportation Agreement 46 110194
61 Capacity Release Option 46 110194
62 Capacity Assignment Option 47 1-01-54
63 Operational Flow Orders 48 11-01-94
64 Operational Matching Orders 48 11-01-94
65 Aggregation Service 48a-48¢ 03-2096
66 Transpertation Rates
Small General Transportation Service (SGTS) 49-52 08-01-98
General Transportation Service (GTS) 53-56 08-01-98
Large General Transportation Service (LGTS) 57-62 11-01-94
Service Agreement for SGTS, GTS and LGTS 63-65 11-01-94
Volume Banking and Balancing Service for SGTS and GTS 66 01-31-01
Volume Banking and Balancing Service for LGTS 67 01-31-01
Full Requirements Small General Transportation Service (FRSGTS) 68-69 08-01-98
Ful] Requirements Murphy General Transportation Service (FRMGTS) 692-69b 1240799
Full Requirements General Transportation Service (FRGTS) -1 08-01-98
Fult Requirements Large General Transportation Service (FRLGTS) Tla-le 08-01-98
SECTION VI - FULL REQUIREMENTS AGGREGATION SERVICE
67 Aggregation Service
Availability, Aggregation Pool, Aggregation Agreement 72 12-07-99
Requirements for Participation 72-13 08-01-98
Code of Conduct 73-14 06-19-00
Dispute Resolution 75-16 06-19-00
Customer Enrollment, Billing Options, Optional Assignment of Capacity 76 - T6b 02-08-01
Customer Enrollment, Bilting Options, Optional Assignment of Capacity 77-18 01-1599
Retum of Capacity and Storage Inventory 78 08-01-98
Reassignment of Capacity & Daily Balancing Option 9 08-01-98
Measurement of Delivered Volumes, Delivered Volumes 20 08-01-98
Annual Recongiliation and Qperational Flow Orders 80a 08-01-98
Standards of Conduct 81-82 08-01-98
Other Rules and Regulations 32a 08-01-98
Customer Consent Form 83 01-22:97
68 GCR Transition Rider 8 10-27-00
69 Reserved For Future Use 85
70 Qptional Balancing Service 86 08-01-98
71 Statewide Optional Balancing Service 87 1202:99
[ Choice Balancing Services 88 12-02-99

Filed Pursuant to PUCO Entry Dated February 8, 2001 in Case Nos, 99-661-GA-ATA and 00-2450-GA-ATA

Tssued: February 13,2001

Issued By

I, W. Partridge, Jr., Vice President

Effective: February 13, 2001




P.U.C.0.No. 28
Third Revised Sheet No. 76
Cancels
COLUMBIA GAS OF OHIO, INC. Second Revised Sheet No. 76

RULES AND REGULATIONS GOVERNING THE DISTRIBUTION
AND SALE OF GAS

SECTION VI- Full Requirements Aggregation Service

2. Termination of Service. The written agreement between the Marketer and the
residential customer shall be terminated for non-payment of the customer gas cost
provided the Marketer or Columbia has given no less than a thirty (30} day nofice of
termination of service. If Columbia provides the notice to the customer, it will send a copy
of the notice to the Customer's Marketer.

(G)  Customer Enroliment Procedure.

1. Residential Customers and Commercial Customers that are not Mercantile Commercial
Customers. Residential Customers and Commercial Customers that are not Mercantile
Commercial Customers must execute a "Customer Consent Farm” which states that the
customer has agreed to participate in the Program, and has signed a written agreement with the
Marketer, This written agreement, and the written terms and conditions referred to in paragraph
nurnbers 67(G){1)a}(1){b)(1} and 67(GY{T)(@)(1)(b)2), must state the terms and conditions
covering the customer’s gas supply purchase, and must include the applicable information
specified by paragraph numbers 1, 2, 6, 7, 8 and 10 of the Code of Conduct on Sheet Nos. 73
and 74 of this tariff and paragraph numbers (F) 1. A) and (F} 1. B) of the Dispute Resclution
procedures set forth on Sheet No. 75 of this tariff. The format of the consent form may be
designed by the Marketer, but must include the informaticn shown on Original Sheet No. 83.

a Telephonic Enroliment. Ih the alternative, Marketers may telephonically enrolf
Residential Customers and Commercial Customers that are not Mercantile
Commercial Customers under the following conditions:

1) Telephonic enrcliment shall not occur before 9:00 a.m. or after 9:00
p.m. Eastern Standard Time and Marketers shall not contact
customers that have been placed on the Commission’s “Do Not Call
List" . Marketers shall obtain the “Do Not Call List” quarterly from the
Commission, with the creation, maintenance and distribution of such
list being the sole responsibility of the Commission. While engaged in
the telephone conversation with a potential customer, the Marketer
must audio-tape in a date-stamped recording the complete
conversation, including the following information:

(a) the telephonic enrollment conversation between the customer
and the Marketer is being recorded;

(b) the customer either:

(f)  has reviewed the terms and conditions of the
Marketer's offer and that the writfen terms and
conditions constitute the entire agreement between
the Marketer and the customer,; or,

Filed pursuant to PUCQ Entry dated February 8, 2001 in Case Nos. 99-661-GA-CO! and 00-2450-GA-ATA.

ISSUED: February 12, 2001 EFFECTIVE: February 12, 2001
Issued By
J. W. Partridge, Jr., Vice President




P.U.C.O.No.2
Second Revised Sheet No. 76a
Cancels

COLUMBIA GAS OF QHIO, INC. _ First Revised Sheet No. 76a

RULES AND REGULATIONS GOVERNING THE DiSTRIBUTION
AND SALE OF GAS

SECTION VI- Full Requirements Aggregation Service

(2) has reviewed orally with the Marketer the terms and
conditions of the Marketer’s offer, and agrees to
enroll in the program subject to the Marketer mailing
the customer an enroliment confirmation letter
containing the terms and conditions of the offer within
three business days, and that the written terms and
conditions constitute the entire agreement between
the Marketer and the customer.

©) the customer wants to enroll with the Marketer;
(d) the customer's name;

(&) the customer’s telephone number;

) the customer's mailing address;

{g) the customer's account number; and,

)] the appropriate enroliment cancellation period and a toll-free
telephone number the customer may call to cancel enroliment:

(1 For customers enrolied pursuant to secfion
67(G){1)a) 1)(b)(1), the Marketer must state that the
cancellation period is seven days from the date on
which the customer is enrolled telephenically; or,

(2) For customers enrolled pursuant to section
B7(G)(1)a)(1)(b)(2), the Marketer must state that the
Marketer will mail an enrofiment confirmation letter
containing the written terms and conditions (including
price and applicable taxes) to the customer and that
the customer has seven days from receipt of the
Marketer's confirmation letter to cancel enrollment.

(3) For all customers enrolled telephonically, the customer
must be advised that if the contract is canceled by the
customer, the Marketer will provide the customer with
a canceliation number.

Filed pursuant to PUCQ Entry dated February 8, 2001 in Case Nos. 99-661-GA-COIl and 00-2450-GA-ATA.

ISSUED: February 12, 2001 EFFECTIVE: February 12, 2001
Issued By
J. W. Partridge, Jr., Vice President




P.U.C.O.No.2
Second Revised Sheet No. 76b
Cancels

COLUMBIA GAS OF OHIO, INC. _First Revised Sheet No. 76b

RULES AND REGULATIONS GOVERNING THE DISTRIBUTION

AND SALE OF GAS
SECTION VI- Full Requirements Aggregation Service

2) Following telephonic enrcliment pursuant to section
B7(G)(1)(a)(1){b)(2), the Marketer must mail fo the customer at the
address verified by the inquiry, a letter confirming the customer’s
enroliment. This letter must contain a copy of the identical terms and
conditions of the Marketer's offer, including price and applicable taxes.
This letter must also conspicucusly inform the customer of the right to
cancel enrollment by calling a prescribed toll-free telephone number
within seven business days of receiving said letter of confirmation, and
must inform the customer that if the contract is canceled the Marketer
will provide the customer with a cancellation number.

3) In the event of any dispute involving a telephonic enroliment, the
Marketer must make an audio tape of the customer enroliment
avallable within three business days of a request by Columbia, the
Commission or OCC on behalf of the customer,

Internet Enrollment. As another alternative, Marketers may enroll Residential
Customers and Commercial Customers that are not Mercantile Commercial
Customers by means of the Infernet provided that the terms and conditions of
the agreement are publicly posted and accessible and include the applicable
information specified by paragraph numbers 1, 2, 6, 7, 8 and 10 of the Code of
Conduct on Sheet Nos. 73 and 74 of this tariff and paragraph numbers (F}1, A)
and (F)1, B) of the Dispute Resolution procedures set forth on Sheet No, 75 of
this tariff. The terms of the electronic publicly posted Intermet agreement also
shall state conspicuously that the customer has seven (7) business days from
the date on which the customer is enrolied by means of the Internet to cancel
the agreement and shall provide a toll-free telephone number andfor an
Internet or e-mail means for the customer to cancel the agreement within this
pericd of ime. The agreement shall state that if the customer cancels the
agreement, the Marketer will provide the customer with a cancellation number,

Internet enroliment will be permitted under the following additional conditions:

1) All Internet enrollment procedures shall be customer-initiated;

Filed pursuant to PUCO Entry dated February 8, 2001 in Case Nos. 99-661-GA-COl and 00-2450-GA-ATA,

ISSUED: February 12, 2001 EFFECTIVE: February 12, 2001

Issued By
J. W. Partridge, Jr., Vice President






