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CONFIDENTIAL

Intentionally Omitted 



OHIO POWER COMPANY’S RESPONSE TO 

INTERSTATE GAS SUPPLY’S 

DISCOVERY REQUEST 

PUCO CASE NO. 18-501-EL-FOR, 18-1392-EL-RDR, AND 18-1393-EL-ATA 

FOURTH SET

INTERROGATORY

IGS-INT-04.9 Regarding the Navigant Study, at TH-1, P 15 of 41, it is stated that 

Navigant worked with AEP to randomly select 120,000 residential 

customers to participate in the survey. Regarding this statement: 

a. Identify what steps were taken to randomly select 120,000 customers.

b. Identify whether the sample included customers of all ages and

genders

c. Identify whether AEP has an e-mail address for all customers.

d. Identify whether the absence of an e-mail address excluded a

customer’s ability to participate.

e. Identify whether the survey included customers from all areas of

AEP’s service territory.

f. Identify whether the survey included customers taking service from a

competitive retail electric service provider.

g. Identify the percent of customers that responded that receive

competitive retail electric service from AEP under the standard service

offer.

RESPONSE

a. Navigant requested that AEP Ohio randomly select 120,000 customers and that random

selection was performed by AEP Ohio.

b. The pool of customers who were sampled and invited to take the survey were randomly

selected from AEP Ohio customers with email addresses. Navigant does not know the specific

individuals or accounts who responded to the survey. The demographic questions at the end of

the appendix included a question for age range (Question 14) but there was no question to

identify gender.

c. AEP Ohio does not have email addresses for all customers.

d. The absence of an e-mail address excluded a customer’s ability to participate.

e. The pool of customers who were sampled and invited to take the survey were randomly

selected from AEP Ohio customers with email addresses. Navigant does not know the specific

individuals or accounts who responded to the survey or their location.

f. Navigant cannot confirm which customers received or took the survey.  It is possible that

customers taking service from a competitive retail electric service provider took the survey as

such customers were not excluded from the survey.

g. This is unknown.  Navigant does not know the specific individuals or accounts who responded

to the survey and the survey did not include a question to determine whether a respondent is

taking service from a competitive retail provider.

Prepared by: Trina Horner
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OHIO POWER COMPANY’S RESPONSE TO 

INTERSTATE GAS SUPPLY’S 

DISCOVERY REQUEST 

PUCO CASE NO. 18-501-EL-FOR, 18-1392-EL-RDR, AND 18-1393-EL-ATA 

FOURTH SET

INTERROGATORY

IGS-INT-04.8 Regarding the Navigant Study, at TH-1, P 14 of 41, it is stated that “this 

outreach should not be considered statistically representative of AEP’s 

C&I customer base or even its largest corporate customer base due to the 

targeted sample selection approach and relatively limited number of 

responses.” Regarding this statement:

a. What is meant by the “targeted sample selection approach.”

b. How was the sample selection approach developed.

RESPONSE

a. Targeted sample selection approach means that the sample selected was not random.

b. Navigant used AEP Ohio customer data and its own research to identify a group of large C&I

customers comprised of the top 100 load customers, customers associated with one of the four

sustainability organizations identified elsewhere in Exhibit TH-1, and customers known to AEP

Ohio to have installed on-site distributed generation.  Navigant distributed the questionnaire to

the subset of that group for whom AEP Ohio provided email addresses.  Navigant distributed 124

email invitations to participate in the Questionnaire.

Prepared by: Trina Horner
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