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DUKE ENERGY CORPORATION 

139 East Fourth Street 
1212 Main 
Cincinnati, OH 45201-0960 
Telepiione: (513) 287-4315 
Facsimile: (513) 287-4385 

Kristen Cocanougher 
Sr. Paralegal 
E-mail: Kristen.cocanougher@ctuke-en0rgy.co1n 

VIA OVERNIGHT MAIL 

March 18,2011 

Docketing Division 
Public Utilities Commission of Ohio 
180 East Broad Street 
Columbus, Ohio 43215-3793 

Re: CaseNo. 11-1311-EL-EEC 

Dear Docketing: 

On March 15, 2011, Duke Energy Ohio, Inc. filed its Aimual Energy Efficiency 
Status Report relative to the above-referenced case. Portions of the Report, specifically 
Page 7, Table 4 and Page 16 - Potential changes to the program in 2011, were not 
appropriately updated. Duke Energy Ohio, Inc. hereby requests that the Commission 
update the filing with the corrected information listed below: 

Page 7. Table 4 

Table 4: Incremental Energy Efficiency and Demand Response Program Impact Summary 
Demand Response Programs Participants/Measures MWH MW 
Power Manager 
PowerShare 
Demand Response Special Contracts 

13.7 
53.4 
19.3 

Total Demand Response Programs 

Energy Efficiency Programs 
Residential Programs 
Non-Residential Programs 292,840 " w ^ 

86.4 

23;« 
16.4 

Total EE Programs 

Banked Amounts 
Total Load Impacts 

310,755 

225,160 
535,915 

40.2 

51.8 
178.4 
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The Participants/Measures section of Table 4 now includes Home Energy Comparison 
Report participation for the residential program and total EE program total. The MWH 
and MW have also been corrected. The corrected portions of the Table have been 
highlighted for your reference. 

Page 16. Potential changes to the program in 2011 

Duke Energy continues to evaluate opportimities to provide new offerings to low income 
customers in the most cost effective maimer. Duke Energy is investigating the option to 
discontinue offering the Agency Assistance Kits. The offering of CFLs via the IjVRAVeb 
channel has reached more low income customers than the Low Income CFL program. 
The IVR/Web offering is a cost effective avenue to reach low income customers. The 
number of Low Income customers that participated in CFL campaigns (GE/Wal-Mart, 
BRC and IVR/Web/OLS) in OH -2010 was over 69,000. This participation was much 
higher than the 3,700 customer goal set for the Low Income CFL program. Total bill 
savings is estimated to be in excess of $3.4 million annually for participating customers. 
Promotional materials are given to agencies to distribute to customers to promote the 
CFLs. 

Please date-stamp the two copies of this letter and retum to me in the enclosed 
envelope. 

We apologize for any inconvenience this error may have caused. Feel free to 
contact me should you have any questions. 

Very truly yours, 
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Kristen Cocanougher 
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